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Family yi eekly _. . THE SUNDAY MAGAZINE THAT 
SELLS AMERICA'S MIGHTY MIDDLE MARKETS 


Almost 3 of the nation lives in the thriving 
Nielsen B and C counties—where studies* show higher 
than average per capita use of family products! 


In 195 of these vital Middle Markets, 
no other national advertising media comes close to 
Family Weekly’s depth coverage. Here, even network TV 
doesn’t reach as many homes at one time. In all but 7 of these 
buying centers, Family Weekly is the only Sunday Magazine 
. the only national publication in these markets with 

the total coverage to do an effective local selling job for you. 
Family Weekly doesn’t compete—it completes your coverage 

. . because it’s the one that GETS CLOSE 
to 5,123,864 vital Middle Market families. 


* We'll gladly show you the FACTS. Contact 
Family Weekly 


Leonard S. Davidow, Publisher 

Patrick E. O’Rourke, Advertising Director 

153 N. Michigan Ave., Chicago lI, Ill. 

405 Park Ave., New York 22 

Detroit e Cleveland e Los Angeles e San Francisco 
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IN SUCH DEPTH BY A SINGLE ADVERTISING MEDIUM 
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in-depth coverage to do an efficient selling job. The 

leading weekday magazines won’t give you adequate 

ad exposure here. Neither will network TV consistently 
deliver this total buying audience. Family Weekly, through 
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in America’s growing middle markets! 
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ELSEWHERE 


POPULATION 2500 AND UP 


WHAT ARE THE MERCHANTS 


OF ELSEWHERE 


ACB Research Reports will tell you 
if they are advertising your brand... 
your competitor's brand...and to what 
extent... you see all 1,393 markets 
as one clear, coherent picture 


In and around the 1,393 cities in which 
daily newspapers are published there 
circulates newspaper display advertis- 
ing costing two billion dollars yearly. 

This newspaper advertising expen- 
diture is far larger than that of all 
other media combined. Yet you never 
see it! Aside from your home town, 
the other 1,392 key markets are pretty 
much a blind spot. 


What's going on . . . are ‘the mer- 
chants of these 1,392 “E.sewnere's” 
pushing your brand . .. supporting a 
rival brand .. . ignoring your field... 
are competing brands dominating cer- 
tain towns or areas with their nation- 
ally placed newspaper advertising ... 


The answer to these and similar 
questions are of vital importance to 
manufacturers whose goods are sold 
through retail outlets. ACB Reports 
tell you exactly what is going on in 
any one or more of these markets. 

Leading merchandisers rely on ACB 
Reports. Lever Brothers Co., soap and 
allied product manufacturer says: 

“Various departments here at Lever 


Brothers have used ACB facilities for 


DOING? 


more than 15 years. It is rather diff- 
cult to enumerate the many ways in 
which this information has been used, 
but suffice it to say it has provided a 
valuable tool for our advertising and 
sales departments over the years.” 


More than 1,100 progressive com- 
panies are subscribers to one or more 
of ACB’s 14 different Newspaper Re- 
search Services. 


Send for big ACB Catalog 


If you are not thoroughly informed 
on the many uses of ACB Reports ask 
for the big ACB Catalog. Its 48 pages 
are filled with the uses to which these 
Reports may be put for more efficient 
management of sales and advertising 
and other useful data. Catalog sent 
free on request. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


353 Park Ave. South ’» New York 10 

18S. Michigan Ave. + Chicago 3 

20 South Third St. + Columbus 15 
161 Jefferson Ave. + Memphis 3 


51 First St. « San Francisco 5 
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PEOPLE EVERY DAY 
IN THE NATION'S 
GREAT MARKETS 


STORER) 4) ‘STATIONS 


Quality in sound and substance developed through 


34 years of experience in responsible broadcasting. 
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Radio Television 


Detroit — WUBK 
Cleveland — wuw 
Toledo —wsPpD 


Detroit — WUBK-TV (CBS) 


Cleveland — WUW-TV (CBS) 


Wheeling —WwwvaA 
Philadelphia — wiBG 
Miami —wcGss 


Milwaukee — wIiTI-Tv (CBS) 
Atlanta — WAGA-TV (CBS) 


Los Angeles — KPoP Toledo —WSPD-TV (ABS- NBC) 


STORER BROADCASTING COMPANY 


33 YEARS OF COMMUNITY SERVICE 
National Sales Offices: 500 Park Ave., New York 22 « 333 N. Michigan Ave., Chicago 1, Ill. 
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To Help You Find the Data You Need— Quickly 


The data in this Survey of Buying Power are organized into 5 main 
sections. A “directory” of data locations appears on page 21. 

As a further aid to finding specific data, we have marked the opening 
of each of the sections with a title page on which the section is imme- 
diately identified in giant headlines. Each title page also carries a cross 
reference to the other data sections. 


SEE PAGE 21 
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NOW RAILWAY EXPRESS AGENCY 


REA EXPRESS 


New name...new methods and equipment 
...new low rates...new spirit! That’s REA 
Express—the national and world-wide 
truck-plane-ship-train service of Railway 
Express. It’s the simplest way to ship: 
with just one carrier—R E A—all the way! 


Ship anything, anywhere, any time via the 
R E A domestic and overseas network. 
You ship many commodities at rates com- 
parable to—often lower than—parcel post 
and so-called “low-cost” carriers. 

No other organization can match RE A 
—world’s most complete shipping service! 
MAY 10, 1961 


SPECIAL NEW LOW RATES ON THESE 
AND MANY OTHER COMMODITIES: 


Farm implements and parts 

Rugs and carpets 

Books and printed matter 

Shoes and other footwear 

Wearing apparel 

Automobile, truck and trailer parts 
Piece goods 

Curtains and draperies 

Sheets, towels, tablecloths 
Photographic equipment and supplies 
Hand tools 

Machinery and machine parts 


This is only a partial list applying between all 
points. Call your local R E A office if your com- 
modity is not included here. If it is, call for the 
complete rate story—it will show you big savings. 


RAIL - AIR - SEA- HIGHWAY 
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United 


The expense of transferring an executive 
must be measured in more than the mover’s 
bill. Time lost from the job can be the real 
cost factor. 


That’s why United Agents put special em- 
phasis on conserving executive time and talent. 
They “Pre-Plan” each move in precise detail. 
Skillfully pack all “‘breakables”. .. pad all 
polished surfaces . . . keep furnishings wonder- 
fully fresh and clean in the world’s only SANI- 
TIZED* vans. And centrally-dispatched, straight- 
through service gets the shipment there ON 
SCHEDULE. 

Perhaps you’ve been losing dividends from 
your manpower investment. Protect them to- 
day! Call your nearby United Agent. He’s 
listed under MOVERS in the Yellow pages. 


MOVING WITH CARE EVERYWHERE® 


INTERNATIONAL HEADQUARTERS «+ ST.LOUIS 17, MO. 


*REG.U S. PAT. OFF. Ask your United Agent about his helpful Bette Malone Moving Consultant Service 
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The Family Circle sales managers and salesmen in the picture don’t really want to 
cross swords with you. All they want is the opportunity to prove these challenges: 


...toO name a magazine with larger circulation increases than Family Circle 


—all single-copy sales, too—with no circulation promotion 
...to find anything of interest in Family Circle to anybody—except homemakers 
...to name another publication that is more truly a woman’s service magazine 


...to conceive of a mass magazine with the double selectivity of Family Circle 


—selectivity of supermarket outlets, selectivity of 100% homemaker audience 


...to show us a magazine that more deeply influences homemakers 


—as demonstrated in our Dichter Study 
...to find a magazine that has greater acceptance among food chain executives 
—as demonstrated by our Bennett-Chatkin Study 


PREECE SLCC ESTES SSET ESET TESTE CTE TESTS CSTE 
sy * 
Actual March Circulation 6,300,000 
New March 1961 Rate Base 5,250,000 


March issue Bonus 1,050,000 
First Quarter Aver—UP 830,000° over first quarter 1960 
S49 4444444445464646464464664644464646446686680 


FAMILY CIRCLE-FOR HOMEMAKERS ONLY! 
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UNITED SERVES YOU WITH THE 


Jet speed and comfort for you and your 


salesmen is only part of the service 
United Air Lines offers you. When you 
need fast delivery to clinch a sale...ora 
way to open test markets without added 


warehouse expenses . .. a way to get dis- 


plays or samples out to the field ina 
hurry ... depend on United air freight. 

United flies jets to more U.S. cities 
than any other airline, and every United 
jet carries freight. The speed and conven- 
ience of United air freight can give a 
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WORLD'S LARGEST JET FLEET 


tremendous boost to your selling power. 
What’s more, regular use of air freight ky 
may be able to cut your distribution UNI TED 
costs, too. For complete information, call 

your nearest United office. Learn what ee 


the world’s largest jet fleet can do for you. KNOWN FOR EXTRA CARE 


WORLD'S LARGEST JET FLEET 
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New Brunswick 

Nova Scotia 

Ontario 

Prince Edward Island 
Quebec 

Saskatchewan 
Yukon-Northwest Territories 
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WABC-TV WJIM-TV 


_ NEW YORK LANSING 
ALBANY -SCHENECTADY-TROY LOS ANGELES 


WFBG-TV WMCT 


ALTOONA - JOHNSTOWN 
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WEWS KGW-TV 


CLEVELAND PORTLAND 
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COLUMBUS PROVIDENCE 


KFJZ-TV KGO-TV 


DALLAS-FT. WORTH SAN. FRANCISCO 


WXYZTV KING-TV 


DETROIT SEATTLE-TACOMA 


KFRETV KTV! 


FRESNO ST. LOUIS 


WNHC-TV WELA-TV 


HARTFORD-NEW HAVEN 


TAMPA-ST. PETERSBURG 


26 ways 


to spell 
OPPORTUNITY 


Each group of letters at the left 
presents a special opportunity 
to the advertiser... 

to build increasing volume 

in a major market through 
the prestige and selling-power 
of a leading station. 

In representing these stations 
Our entire personnel and: 
nation-wide facilities are 
centered on this objective: 

to supply advertisers and 
agencies with all the facts 
needed to take full advantage 


of these opportunities. 


BLAIR-TV 


Television's first exclusive 
national representative 


283 New Cities 


The 1960 Population Census and the 1958 Census of Business threw the spotlight on 
many small cities and towns that had attained significant market stature since they were 
last visited by the Census enumerators. 

Sales Management checked the official 1960 and 1958 releases for communities that 
had reached the 10,000 population level or produced $15 million of retail sales and came 
up with the 283 markets listed below. Complete Survey of Buying Power data on each 
are published in the population-income tables on pages 71-331 and the retail sales tables 
on pages 360-596 
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Artesia 
Baldwin Park 
Bonning 
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Belmont 
Blythe 
Bueno Park 
Campbell 
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Claremont 
Downey 
Duarte 
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NEW JERSEY 
. SOUTH CAROLINA 


Beaufort 
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. » keep selling with the 


ersistence 


of Outdoor! 


TV and Outdoor—a smart combination! Work them together 
in your media mix. TV for demonstration impact. Outdoor 
for persistence. Outdoor’s persistence... its continuity of sell 
turns your TV idea into a 30-day commercial. Outdoor does 
this in full color and big size, close to the point of sale. 

The reach: 94% of car-owning households. 

The frequency: 21 times a month. 
You reach more people, more often at less cost in Outdoor 
than in any other primary medium. Ask an OAI man to show 
you how a small shift of your media dollars can add the per- 


sistence of Outdoor to your marketing plan. 


OUTDOOR 
ADVERTISING 
INCORPORATED 


With offices in: Atlanta, Chicago, Dallas, Detroit, Los Angeles, New York, Philadelphia, St. Louis, San Francisco, Seattle. 
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Who developed 


a cellophane with greater transparency than 
any other? 

a cellophane that heat-seals at lower tempera- 
tures than any other’? 

a cellophane that cuts meat wrapping costs up 
to 10%? 

a cellophane that keeps potato chips and other 
high oil-content foods saleable 50° longer? 

a cellophane that withstands sub-zero tempera- 
tures for months without shattering? 

a cellophane that is completely impervious to 
gvrease? 

a cellophane that gives tough, tight wraps for 
the largest, boniest cuts of meat? 

a cellophane that keeps cupcakes, pound cakes 
and jelly rolls fresh 12 days instead of 7? 

a cellophane that stays clear and sparkling 
under constant refrigeration? 

a cellophane that assures maximum resistance 
to cockling? 

a cellophane that combines greater economy, 
stability and durability than any other? 


Olin did. 


Strong claims? Of course, but each is backed 
by exhaustive laboratory tests or actual customer 
reports. 

And we’re working constantly to develop other 
new cellophanes to give your product maximum 
protection and sales appeal. 

If you have a cellophane packaging problem, 
see your Olin representative or converter. We 
probably have just the cellophane to meet your 
specific needs. If not, chances are, we’re already 
working on it. 


rAY LL 
PACKAGING DIVISION wilin 


FILM OPERATIONS, 460 PARK AVE., NEW YORK, N.Y. 


SALES MANAGEMENT 


Your Guide to the 


5 Data Sections in this Survey 


Section ] e Introductory 


Background of Survey; 
How Survey Is Used 


Section A Population -Income; Farm Data 


Population and Income estimates for every 
State, its Counties and Cities. Farm Income 


(Value of Farm Products Sold) for 200 Lead- 
ing Counties 


Section ., 4 Retail Sales 


Retail Sales estimates for every State, its 
Counties and Cities 


Section 4. Summaries and Rankings 


Metropolitan Area Populaticn-Income and Re- 
tail Sales Summaries; Rankings of Leading 
Counties, Cities and Metropolitan Areas in 
Population and Sales Categories; Summaries 
of a'l Data for each Section of the Country 
and its States 


Section 5 e Canada 


Same categories of Population-Income and 
Retail Sales data as published for U.S., for 
every Province, its Counties and Cities. Metro- 
politan Area Summaries and Rankings 709-759 
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Index of SURVEY USES 


e hardly need to remind you that this is a far from 
sie compilation of Survey of Buying Power 
uses. It includes only the actual and possible applica- 
tions of SM data mentioned in the text of this issue. 


rhe text, however, is to a great extent a transcrip- 
tion of case history, of examples reported by sub- 
scribers or formulated by the Survey staff working 
with subscribers. It has been deve ‘loped over the vears 
in the laboratory of marketing experience and so 


shapes up as a practical answer to most of the basic 
market data problems. 


Because of space restrictions, the answer may not 
be spelled out in each case, but it does point to the 
solution of the particular problem. And _ there is 
throughout the text a very definite though implicit 
invitation to consult with the Sales M: inagement staff. 


The index is arranged alphabetically, with the 
sequence of listings based in each instance on the 
first word in bold face type. It is almost impossible 


to enumerate Survey uses without heading each item 


Allocating the advertising dollar, 30- 
] 6 


Determining 


Developing an index ot appliances 
potential 70-1-5 40)-1-] 
De veloping an indicator of demand 
for high-priced automobiles, 32-3-5 ing, 70-1-5 
Establishing potentials for 
baby foods, 33-3-4 ucts, 49-2-1 
Determining 
2-§ 


county 


best type of media, 458- 


Determining government borrowing 


limits, 70-2-2 


Determining potentials ot sales 


branches, 44-2-] 70-1-5 


Est. vlishing car ownership ratio to 
households, 70-1-2 


' , 7 ts. 33-1-2 
Establishing car ownership ratio to sets, 33-1-2 


population, 70-1-2 Separating the 


Keeping tabs on changing markets, as 
518 | ket, 70-2-1 
Spotting commodity sales strength by 


: ; ags, 70-2-10 
city size groups, 40-3-4 tags, | 


Making comparative market measure- 
ments, 70-1-3 


kets, 68-3-2 


potentials for 
preducts, 70-1-5 
Estimating fire insurance potentials, 
Determining potentials for floor cover- 
Developing potentials for food prod- 
Setting fund-raising goals, 70-1-5 


Setting fund-raising quotas, 70-2-2 


Determining potentials for garden 
supplies, 70-1-5 


Determining growth trends, 42-3-3 
Selecting the prime market for hi-fi 


Relating household income to price 


Gearing sales quotas to income brac- 


with a non-descriptive verb—“determining”, “estab- 
lishing”, “setting”, etc._that would nullify the purposes 
of alphabetic listing. So, instead, we emphasize the 
key words of each item for ready reference. 


The three numbers after each listing indicate the 
page, the column and the paragraph where the use 
is mentioned or described. Where a column starts 
with a carry-over of a paragraph from the preceding 
column, the portion is counted as Paragraph 


We suggest, especially if you are a new subscriber, 
that you “book beyond the alphabetic position where 
you expect to find a particular use and run your eye 
down the entire index. Few market data problems 
are sealed off by themselves. They have an interwoven 
unity with other data problems, and it’s just possible 
as you scan the various uses that some of them may 
click sympathetically with other research questions 
that have been lurking in the back of your mind. And 
lead to a more profitable understz nding of the Survey 
and the many ways in which it can help you. 


family Establishing local potential for staples, 
70-1-] 

Measuring demand for luxury prod- 
ucts, 32-3-5 

Selecting market factors in demand fo1 
luxury products, 32-2-3 

Establishing market shares in anti- 
trust hearings, 30-1-2 

Choosing markets by size, 69-2-2 

Selecting market factors in demand 
for products of mass appeal, 32-2- 

Analyzing media circulation patterns, 


Checking government expenditures, 42-2-3 


Comparing media coverage with mar- 
ket size, 69-2-2 

Checking media figures, 48-3-2 

Merchandising the advertising, 48-2- 


market for a_high- 10 
priced product from the mass mar- 


Studying metropolitan areas, 30-2-9 

Evaluating the effect of military posts 
on certain markets, 40-3-2 

Modernizing the sales organization, 


44-1-5 


Establishing national potential for 


Setting potentials for a product sold 


in the consumer and industrial mar- 


kets, 38-3-5 


Breaking down media coverage by 
metropolitan areas, 48-2-7 


Planning distribution, 30-2-5 


Separating drinking places sales from 
eating and drinking places totals 
$()-2-6 

Relating a community's financial abil- 
ity to educational needs, 70-2-2 

Determining family 
staples, 70-1-5 
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potentials for 


Formulating indexes of demand, 
1-2 

Comparing industry consumption 
ures with potentials, 46-2-2 

Avoiding inventory dislocations, 46- 
1-4 

Determining county potentials for life 
insurance, 33-2-2 

Establishing county 
liquor, 33-3-3 

Checking liquor wholesaler _ sales 
against county potentials, 46-2-3 


Allocating advertising dollar among 
local media, 48-3-3 


potentials for 


staples, 70-1-1 
Surveying Negro demand, 42-1-5 
Marketing a new product, 49-1-5 
Developing a county index of office 
equipment demand, 38-2-4 
Measuring sales performance, 30-3-2 
Selecting plant and store sites, 49-3-1 


Determining market's potential, 30-2- 


Projecting trends as a basis for quotas, 
42-3-4 


Compiling prospect lists by neighbor- 
hood income levels, 36-1-1 
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Relating a community’s financial abil- 
ity to public costs, 70-2-2 

Determining need for public facilities, 
70-1-5 

Selecting quality markets, 46-2-5 

Estimating city sales to city residents 
vs. non-residents, 355-1-5 

Mapping sales areas, 46-1-5 

Mapping sales territories, 30-2-8 

Separating’ sales of a specific product 
from overall store volume, 40-2-2 

Developing an index of shoes poten- 
tial, 70-2-10 

Separating shoe sales from total sales 
of department, general, 
stores, 40-2-3 


variety 


Locating sales soft spots, 30-2-4 

Buying space and time, 30-2-3 

Spotting areas that merit special cul- 
tivation, 46-2-5 

Developing an indicator of sports car 
demand, 32-3-5 

Developing an index of suburban de- 
mand, 38-3-3 

Segregating supermarket sales from 
food sales, 42-3-2 

Justifying new or increased taxes, 70- 
1-5 

Measuring the penetration of televi- 
sion advertising, 43-2-2 

Setting territorial totals, 69-2-2 

Selecting test markets, 46-3-] 

Comparing potentials with salesmen’s 
travel time, 49-1-4 

Adjusting for unworked _ territories, 
46-3-5 

Setting quotas for products and serv- 
ices peculiar to urban living, 70-1-7 

Analyzing voting trends, 42-1-2 

Developing an index of washing ma- 
chine demand, 32-2-4 

Spotting sales weakness, 46-3-4 

Spotting weaknesses in retail distribu- 
tion, 46-3-4 

Developing an index of work clothing 
demand, 32-2-4 

Tracing year-to-year market trends, 
42-3-5 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted 
publication of Sales Management, Inc. Repro 
duction in any form of the data contained 
herein is forbidden. The copyrighted data in 
clude the estimates of population, Effective 
Buying Income, retail sales, buying power and 
other indexes, and value of farm products 
sold 


Permission to reproduce any part or all of the 
data in the Survey of Buying Power may be 
obtained only upon written request to Sales 
Management, iInc., specifying the intended 
use and such permission, if granted, may be 
revoked at any time without notice. 
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who teaches your 
advertising agency 
to reada 

balance sheet? 


re 


The scene: a conference room in one of our offices. The lecturer: a 
professional security analyst speaking on the interpretation of finan- 
cial statements. The curious part about his audience is that it is not 
made up of financial people — but rather of highly creative Marsteller- 
Rickard advertising men.* 

Why do we invite experts to supplement our general knowledge of 
finance (and other non-advertising subjects) when there is plenty of 
creative work to be done? 

Because we know that whatever skills we have as advertising men 
become more useful to clients as we increase our general knowledge of 
business as a whole. Our investment of time and money in seminars 
and lecture sessions covering business subjects makes us better busi- 
nessmen. And that, in turn, makes us more valuable to our clients as 
advertising men. 


*Our interest in financial subjects is more than academic. We pro- 
duce financial communications programs for a number of our 
clients —and at last count had produced seven client annual 
reports for fiscal 1959. 


Marsteller, 
Rickard. 
Gebhardt and 
Reed, Inc. 


ADVERTISING « PUBLIC RELATIONS « MARKETING RESEARCH 
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The posimarks are actual reproductions 


Here’s how it works: 

The mass media give you adequate coverage in big 
cities . . . relatively thin coverage in hard-to-reach 
small towns. 

Grit gives you concentrated small-town circulation* 

to help correct this big-city bias and provide you 
with balanced national coverage. 

And you must have balanced national coverage for 


total marketing success. 


It’s as simple as that. Merely take your present 


mass-magazine schedule and add Grit. 

It dvesn’t cost much. You can run a year-long, big- 
space Grit campaign for the price of a single full-color 
page in one of the big mass magazines. 

Come on in. . . and let Grit’s equation work for you! 
*Concentrated is right! Over 58% of Grit’s 850,000 circula- 


tion goes to towns of 2500 or fewer. A bare tenth of 1% 


reaches cities of 1,000,000 or more! 


Grit Publishing Company, Williamsport, Pa. 


Represented by Newspaper Marketing Associates 
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SURVEY 


of Buying Power 


1960 was another record-break- 
ing year for population, income and 
retail sales. Population rose 1.7% over 
1959, net Effective Buying Income 
6%. The corresponding gain in retail- 
ing was only 2%, indicating a greater 
than average diversion of the con- 
sumer dollar into services savings. 

The 1961 edition of the 32-year- 
old Survey of Buying Power, which 
records these high-water marks, em- 
bodies the results of the 1960 Popula- 
tion Census and will serve in the 
future as a “benchmark” reference 
source, as did the Survey of Buying 
Power with the estimates for 1950. 

In addition to realigning the cur- 
rent Survey with the new Census re- 
sults, our estimates embody projec- 
tions for ‘1960 itself and reflect the 
differentials in rates of growth and 
decline that affect all industries, 
regions and markets, and that pro- 
duce the vast and complex diversifi- 
cation that characterizes our econo- 
my. It is our success in measuring 
this diversity of change which per- 
mits us to say with some pride that 
the Survey is a census brought up to 
date. 

Based on analysis of sample sur- 
veys taken of Sales Management sub- 
scribers, we estimate that over $200 
billion of industrial and consumer 
goods and services are distributed 
annually by companies using the Sur- 
vey for the establishment of sales 
quotas. This widespread use of the 
Survey of Buying Power confers a 
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heavy responsibility on the editors 
and research staff of Sales Manage- 
ment. Our estimates must pass the 
most rigid tests imposed by the vari- 
ous Official Census inquiries, must 
stand up under the informed scrutiny 
of every chamber of commerce and 
local planning commission in the na- 
tion and finally, must meet the prag- 
matic test of realistically indicating 
the regional demand for the products 
of American industry. In recent years, 
the Survey has been increasingly 
called upon to serve as legal testi- 
mony in anti-trust hearings, rate cases, 
applications for new banking facili- 
ties, etc. It is a truly sobering thought 
that if we were wrong to a signifi- 
cant degree, so many would be 
wrong with us! 


Relation to the Census 


The Survey is heavily dependent 
on the various Censuses of Popula- 
tion, Housing and Business, which 
provide the benchmark estimates that 
we up-date each year. Thus, the 
population and household estimates 
for January 1, 1961, found here for 
all counties, cities, states and metro 
areas rest on the final results of the 
April 1960 Population Census issued 
at the close of 1960. 

Similarly, the retail estimates for 
the year 1960 found here are based 
on the final releases of the 1958 Cen- 
sus of Retail Trade, completely up- 
dated to reflect the activity of 1960. 


(The retail sales data will be found 
in Section 3, of the book, along with 
a discussion of the degree of accu- 
racy with which we anticipated cen- 
sus results in the 1959 Survey.) 


The Work of Many People 


The creation of the 1961 Survey 
utilized the full resources of the Sales 
Management staff, the New York 
Service Bureau of the International 
Business Machine Corporation, and 
Market Statistics, Inc., which main- 
tains the largest file of current re- 
gional research materials in the 
country. 

This year for the first time Market 
Statistics integrated the entire pro- 
ject by developing directly the sys- 
tems and computer programs involved 
in the complicated task of processing 
the Survey. The greater efficiencies 
achieved and shorter processing time 
made it possible to extend the dead- 
line for last minute market data and 
include them in the estimates. The 
calculations utilized the IBM 650 and 
704 high speed electronic calculators, 
which are capable of performing 
thousands of operations per second. 

All the retail sales estimates to be 
found here (involving millions of cal- 
culations) were literally created in 
thirty minutes of running time on the 
IBM 704! Of course many months of 
preparation, programming and testing 
necessarily preceded this half hour 
of creation, but the lightning speed 
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DISTRIBUTION OF NET EFFECTIVE CASH INCOME 


HOUSEHOLDS AND DOLLARS IN 5 INCOME GROUPS, 1960 


Total Households 53,299,400 
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$11,862,221 | $34,978,100 


@ 
10.6% 


37.4% 


Total Dollars $329,730,171 


$4,000-$6,999 


$106,343,248 


CTC TO 


32.3% 


with which the final calculations 
could be made encouraged the re- 
search staff to wait until fairly com- 
plete sales tax returns and govern- 
ment samplings were available 
covering the full year 1960. 

The number of economists, statis- 
ticians, and technicians drawn upon 
by Sales Management and participat- 
ing in the project would have to in- 
clude many leading Government sta- 
tisticians, plus officials connected with 
regional research agencies located in 
nearly every state of the Union. 

As in the past, Dr. Jay M. Gould 


26 


and Alfred Hong, Chief Economist, 
directed the coordination and analy- 
sis of the full flow of statistical in- 
formation, assisted by the following 
members of the Market Statistics re- 
search staff: Elaine Brown, Dorothy 
Carr, and Marlene Shepherd. 

One of the most useful by-products 
of this technical collaboration was the 
transfer to IBM cards of the huge 
volume of regional information on 
which the final estimates were based. 
The cards, containing both published 
and unpublished material, are avail- 
able from Market Statistics, Inc., at a 


$7,000-$9,999 


$67,386,605 


20.4% 


em | 


11.6% 


15.5% 


Over $10,000 


$109,159,997 


33.1% 


Copyright, 1961, Sales Management, Inc. 


nominal cost to organizations en- 
gaged in marketing research. 

For many the cards eliminate the 
tedious task of transcribing Survey 
data and rearranging sales areas by 
hand. Thus, for example, all the major 
radio and television networks pur- 
chase decks of IBM cards containing 
all the Survey data, so that their 
markets can be analyzed even in ad- 
vance of Survey publication. The 
cards are proving extremely useful in 
the analysis of markets for more and 
more companies in various lines of 
business. 
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Focus on Florence 


See a picture of old Southern vivacity 
blended with the modern point of view. 
Florence represents the fifth largest 


single-station market in the nation. 


QOwstw 


Florence, South Carolina 


Channel 8 » Maximum power 
« Maximum value 
+ Represented nationally 
by CBS Tv Spot Sales 


A Jefferson Standard station 
affiliated with 


WBT and WBTYV, Charlotte 


An important, new plus from 
the first national medium 
to publish regional editions— 


You have long been ab'e to do these things 
with The Only National Business Daily 
—Have you been using them? 


All 4 Freedoms Of Flexibility 


@ Freedom of PLACE (Advertis- 


ing in as many regional markets 
—no more, no less, as suit the 
advertiser's needs and desires.) 


Freedom of TIME (Advertising 
on any business day of the ad- 
vertiser's choice . . . getting 
into print fast, through The 


@ Freedom of MESSAGE (Chang- 


ing copy, headline or art... to 
suit the seasonal or regional 
buying habits of a specific 
market area.) 


Freedom of FORMAT (Buying 
any of a broad variety of unit 
sizes—from fourteen agate lines 


Journal's short, short closing to block-buster spreads, or 
dates.) bigger!) 


The Wall Street Journal introduced geographical flexibility to advertisers 
in 1929, by establishing a regional edition published out of San Francisco. 
This Pacific Coast Edition, plus the original edition published in the 
East, gave advertisers a choice of regional or national coverage. 
Subsequently, Southwest and Midwest Editions were established. 
For many years, advertisers have been using one, any combination, 
or all four regional editions of this National Business Daily . . . with un- 
limited opportunity to make full use of The Journal’s flexibility: 


PACIFIC MIDWEST EDITION 


Coast 237,642 
p EDITION 


131,179 


Total: 751,522 


SPLIT 


...Now—you can do even more! 


The Wall Street Journal now offers display 
advertisers ‘“‘Split-Copy”’ Maneuverability 
within its Eastern and Midwest Editions on 
any business day. This means all the benefits 
of The Journal’s basic flexibility PLUS a 
valuable new set of options: 

Now, you can use each of the three big 
segments of the Eastern Edition—with dif- 
ferent copy for each segment. 

And in the Midwest Edition, you can now 
split your copy two ways! 

Maps at the right show the circulation 
numbers you will reach with each of your 
tailor-fitted sales messages. 

More than ever before, you now can get 
down to specific cases with individual groups 


REQUIREMENTS ARE SIMPLE ° 


Since regional flexibility is built-in to The Journal's 
method of operation, no premium rates are 
asked of Journal advertisers who take advan- 
tage of this new “Split-Copy” Maneuverability. 


The advertiser, of course, must use the entire 
regional edition and all his ads must be same 
size...on the same day. 


When complete printing material is sent to all | 


within regional editions 


MIDWEST EDITION 


of customers and prospects. Perhaps you'll CHICAGO 
want to make complete copy changes. . . or Printing ___161,712 


only simple copy alterations . . . or use this CLEVELAND 


expanded flexibility to be more closely-selec- Printinc ___75,930 
tive in listing dealers’ names and addresses. 237,642 


With more precise control over what to say 
. and where to say it . . . you move closer 
and closer to advertising’s ideal strategy: per- 
sonalized selling in print. And you'll do so EASTERN EDITION 
with the powerful help of the one publication CHICOPEE FALLS 
. are ae ae aki printinc _ 74,652 
(among all magazines and newspapers) that 
management executives say is “The Most NEW YORK CITY 118.109 
Useful One.” —— . 
' WASHINGTON, D.C. 
After all, every business day the news printing __ 118,332 
= | Seren Senet ate 
that changes business does change— 311,093 
, ~~ . ’ 
And The Wall Street Journal is the 


Only National Business Daily. 


..- AND NO EXTRA CHARGE! 

printing centers, there are no limitations on 
variations. Where The Wall Street Journal is 
asked to provide typography for the copy 


changes, such changes necessarily will be limited 
to simple alterations: dealer names and ad- 
dresses, for example. 


Complete details available on request. Just call 
or write your nearest Wall Street Journal ad- 


THE WALL STREET JOURNAL 


Published at: New York, Washington, D. C. and Chicopee Falls, Mass. « Chicago and Cleveland « Dallas « San Francisco 
...and big, new Riverside (Calif.) plant now under way. 


Advertising Sales Offices: Atlanta - Birmingham + Boston » Chicago + Cincinnati + Cleveland + Dallas + Detroit 

Houston + Kansas City « Los Angeles » Miami + Minneapolis * Milwaukee » New York City » Oakland, Calif. 

Philadelphia + Pittsburgh » Portland, Ore. » Rochester » San Francisco + St.Louis » Seattle « Washington, D.C. 
London, England « Frankfurt, Germany, 


vertising sales office. 


Using the Survey to Set Sales 
Quotas—Theory and Applications 


“704,” has greatly niente’ the Sa, of 


sensitivity with which sales data can now be 
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be conveniently handled with these new techniques. 


The usefulness of the Survey of 
Buying Power is demonstrated in 
many ways. One significant fact is 
that one of the annual issues 
back to 1929 has gone out of print 
and become a collector’s item, 
particularly to libraries wishing to 
complete their files. These Surveys, 
taken together, trace the economic 
history of nation’s counties and 
than three decades 
of turbulent change, through periods 
of war and peace, recession and pros- 
perity. They record the great popula- 
tion shifts from farm to city, city to 
suburb, East to West, as well as the 
shifts in income and consumption pat- 
terns and the effects of price change. 

Aside from being a_ record of 
change, the Survey each year will 
turn out to have new uses, unfore- 
seen by the editors. For example, in 
recent anti-trust hearings prosecuted 
by both the Federal Trade Commis- 
Justice Department, Survey 
been used by both sides to 
establish market shares, while many 
state commissions turn to the 
Survey to justify new applications of 
finance companies, banks and even 
medical centers. But these examples, 
while interesting are of secondary 
importance. 
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every 


has 


our 


cities over more 


sion and 


data have 


now 


In order of importance. here are 
the most frequent uses reported by 
subscribers: 


Setting sales quotas 
Buying space and time 
Locating sales soft spots 

Planning distribution 

Allocating the advertising dollar 

Determining market’s potential 

Mapping sales territories 

Studying metropolitan areas 

Finding industrial or warehouse lo- 
cations 

Finding sites for shopping centers, 
other retail outlets 


The market data on _ counties, 
cities, states and areas published 
the Survey are the raw material from 
which one can prepare sales poten- 
tials for the entire range of consumer 
goods and services and for many in- 
dustrial products. We use the word 
potential to represent not the actual 
sale of any given commodity but 
rather a theoretical sale that would 
result from a normal amount of sales 
effort if all relevant economic factors 
were in “normal” operation. In this 
sense the potential is a reflection of 
the economic resources of an area. 


© 


The three main factors entering 
into the determination of consumer 
goods quotas are population, income 
and sales. The population factor can 
be expressed alternatively as families 
or consumer units, as a measure of 
the number of potential customers. 
Since customers need income in order 
to qualify as “effective” buyers in- 
formation on their average income is 
useful. Finally, in order to consum- 
mate a retail sales transaction, a re- 
tail outlet is necessary, hence the in- 
clusion very often of an actual sales 
factor in many indexes of buying 
power. 

The key problem of the sales man- 
ager is to determine whether actual 
sales in a given area equal, exceed 
or fall short of the potential volume 
available to him, as indicated by 
some objective indicator. The deci- 
sion he must make if, for instance, 
his actual sale falls short of potential 
is of course another problem. What 
might be a reasonable decision for 
one manager to make, or to apply to 
one area as opposed to other areas in 
the distribution set-up might not be 
suitable in other cases. 

From time to time we have que- 
ried sales managers on this point and 
have found an interestingly wide 
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range of differences in current prac- 
tice. For areas falling short of poten- 
tial some sales managers feel it hope- 
less to “buck the tide” and will 
therefore prefer to concentrate the 
bulk of their promotion and sales 
effort in areas where they are al- 
ready in a strong competitive posi- 
tion and ahead of potential, thus fol- 
lowing what is in effect the line of 
least resistance. This may bring a 
quick return, but in the long run the 
net effect of such a policy is to con- 
tract their market. Such a course of 
action would not be followed by those 
seeking the broadest possible national 
distribution, i.e., the maximum volume 
of sales. 

But to return to the problem of 
establishing sales potentials. Once the 
theoretical potential is determined, 
the sales manager may then set his 
sales quota, which will differ from 
the potential in that it will reflect a 
necessary subjective judgment on the 
part of the sales manager who has an 
intimate working knowledge of his 
sales force. For an area whose pres- 
ent sale is far below potential, it may 
prove psychologically demoralizing to 
set the quota at the level of the 
potential, so some compromise may 
be necessary. On the other hand, it 
may sometimes prove desirable to 
set a quota far above the level of the 
potential to serve as a spur to par- 
ticularly good salesmen. Though the 
concepts of “actual” sales, “sales po- 
tential,” and “sales quota” are often 
used interchangeably, it is useful to 
bear in mind these distinctions. Our 
discussion below is wholly concerned 
with the establishment of “potentials.” 


Setting Potentials 


Take the problem of a sales man- 
ager distributing a new product, for 
which there is no previous sales ex- 
perience. He wishes to establish sales 
potentials, let us say, for Area A as 
against Area B. The problem can be 
reduced at this stage to one of rela- 
tive proportions—to establish for each 
area percentages of sales total which 
can later be fixed for the company 
as a whole. 

If Area A has twice as large a pop- 
ulation as Area B, does it follow that 
its sales potential will be twice as 
large? The answer might be yes if 
the product were a low-priced staple 
commodity with a mass appeal. 


The Population Factor 


The sales of table salt might be 
expected to follow the distribution of 
population, for there do not appear to 
be any economic, social, or climatic 
differences that would introduce re- 
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gional variations in per capita con- 
sumption of table salt. But for many 
other staple goods, other economic 
factors may come into play where 
differences should be allowed for in 
per capita consumption. Per capita 
consumption of bakery products in 
two areas may differ because of dif- 
ferences in the age distribution of 
the population of the two areas, in 
average family size or in climate mak- 
ing for variations in per capita bread 
consumption. Such questions should 
be raised, though it may be decided 
that such differences are small enough 
to be ignored. 

The point to be stressed is that the 
existence of wide variations in per 
capita sales leads to the search for 
some other market factor or factors 
that will help predict or anticipate 
these variations. 


The Income Factor 


But suppose the product under con- 
sideration were a relatively high- 
priced food, whose appeal would he 
expected to be greater in an area 
having a higher level of income. Then 
it can be argued that area potentials 
should bear the same relation to each 
other as area population weighted by 
the average per capita income. This 
is mathematically equivalent to say- 
ing that the area potentials are in the 
same proportion to each other as the 
area incomes. In other words, if Area 
A has twice the income of Area B, it 
should have twice the bread poten- 
tial. 

We have noted only two of the 
many possible significant factors— 
population and income—in accounting 
for sales variations in a wide range 
of consumer products, although we 
can show that these are, generally 
speaking, the most important. A large 
number of factors can be evaluated 
and accounted for if the technique of 
multiple correlation is employed. 


The multiple correlation technique 
is designed to measure the statistical 
importance of any particular factor in 
“explaining” why actual sales vary 
from expected or “potential” sales. If 
a set of factors is adjudged to be sig- 
nificant enough for inclusion in the 


analysis, the correlation procedure 
will yield some system of weights to 
be assigned to all significant factors 
in arriving at a satisfactory estimate 
of the “potential” sale. 

That population and income are of 
great importance in evaluating the 
sales potential of an area follows log- 
ically from the fact that all consumer 
goods can be considered to have vary- 
ing degrees of attractiveness to con- 
sumers, depending on their income 
status. At one end of the range are 


the low-priced “necessities,” the de- 
mand for which depends mainly on 
the number of consuming units. At 
the other end are the relatively high- 
priced “luxury” goods, the demand 
for which will vary in relation to the 
income status of the prospective con- 
sumers. We would expect the re- 
gional distribution of the sale of Cadil- 
lacs to be heavily influenced by the 
income factor, whereas the income 
factor would be of relatively little im- 
portance in setting up potentials for 
the regional distribution of table salt. 


The early attempts of market re- 
searchers to adapt magazine circula- 
tion data for use in distributing sales 
stress the importance placed on the 
income factor. They assumed that the 
purchase of certain magazines might 
reflect the existence of a market of 
high “quality.” Similar reasoning at- 
tended the use of regional data on 
residence telephones in use, income 
tax returns per 100 homes, and even 
the number of wired homes. 

These expedients are no longer 
necessary. Income figures collected 
in the 1950 and 1960 Census of Pop- 
ulation provide a rich body of data 
allowing the area income totals to 
be distributed among income groups 
as we shall show. 


The Sales Factor 


Another key factor in evaluating an 
area’s sales potential is its degree of 
retailing concentration. A market po- 
tential depends not only on the num- 
ber and character of its residents, but 
also on the number of consumers from 
outlying areas who through habit, ac- 
cident, or necessity come into the 
market for specific types of pur- 
chases. This factor is of a fairly con- 
stant character and may be meas- 
ured fairly accurately by the use of 
data on sales. of retail outlets in the 
Survey, projected from the Census of 
Retail Trade. It underlines the im- 
portance of choosing a suitably de- 
fined sales area, a point we will 
discuss later. 

The difficulty in using data on sales 
of retail outlets as an indicator of the 
demand for a specific product is that, 
except perhaps in such a case as the 
sales of gasoline service stations, the 
given product usually forms a very 
small proportion of the sales of retail 
outlets classified in many different 
ways. A typical drug product, for ex- 
ample, will be sold through outlets 
classified as drug, general merchan- 
dise, or food, and the total sale will 
include a host of products with diver- 
gent sales potentials. 

For this reason, it is frequently 
more desirable to establish a poten- 
tial for a commodity or service, not 
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by sales estiinates of certain types of 
outlets, but at least in part on the de- 
mand for that product as indicated 
by the number and income charac- 
teristics of its potential consumers. 

In recognition of the importance of 
the population, sales and income fac- 
tors, a formula devised many years 
ago by Sales Management has been 
found to offer reasonable area sales 
quotas for many consumer goods that 
are neither low-priced staples nor 
high value luxury goods, and that are 
sold through standard retail outlets. 
This formula assigns a weight of 2 to 
an area’s percentage of total popu- 
lation, a weight of 3 to the area’s 
percentage of total retail sales, and 
a weight of 5 to its percenage of 
total disposable income to yield what 
we call the Buying Power Index. Cor- 
relation analysis in which the sales 
of a given product are expressed as a 
mathematical function of so-called 
“independent” quantitative factors 
will yield weights similar to those em- 
poyed in the Sales Management 
forrnula. If the analysis is to proceed 
to an investigation of all sales areas, 
it is desirable to limit the independ- 
ent factors to those for which quanti- 
tative data are available for all 
counties 

The Buying Power Index is only 
one of many possible combinations of 
Survey data that have been devised 
to approximate market potentials. Ex- 
perience is the only guide, since indi- 
vidual goods and services have their 
own particular characteristics. The 
examples below illustrate only some 
of the many different approaches. In 
all these cases, the punch card equip- 
ment makes possible the reduction to 
manageable proportions of an other- 
wise insuperable job of transcribing 
market data figures and calculating. 


To Evaluate Sales Performance 


Before discussing specific industry 
applications, a word about the gen- 
eral use of IBM or Remington Rand 
punch cards for sales and promotion 
analysis. More and more companies 
of all sizes are increasingly adapting 
their accounting procedures and sales 
records to punch card equipment. 
This offers many new opportunities 
for evaluating sales performance. If a 
sales figure for an area or a product 
is expressed as a percent of the com- 
pany total, comparison with some ob- 
jective indicator of the potential, also 
expressed as a percentage, will draw 
immediate attention to the area or 
product for which sales are signifi- 
cantly greater or less than potential. 

We reproduce actual IBM layout 
cards on page 35 indicating the num- 
ber and diversity of market factors 
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underlying the data in the Survey 
which can be reproduced for special 
analyses. IBM cards contain 80 col- 
umns which permit including on a 
single card information on company 
sales, codes to identify the area 
(which can refer to states, counties, 
cities, metropolitan areas, or any com- 
bination thereof), alphabetic descrip- 
tion of the area, plus as many as six 
or seven of the market factors most 
applicable to a particular product. 

After a sales manager, or market 
research head, has decided which 
factors are of chief concern to him, 
he can take a set of county cards con- 
taining this information and rearrange 
them to conform to his sales areas, 
based on the county-by-county def- 
inition of each area. The cards can 
then be run through a listing ma- 
chine, to yield potentials, subtotaled 
for each area. 

The selection of market factors for 
any particular product depends in 
great measure on what economists 
call its “elasticity of demand.” In sim- 
ple terms—the degree to which its 
appeal is that of a low-priced neces- 
sity or high-priced luxury item or 
service. For products with a mass ap- 
peal, population would receive most 
weight. Luxury-type products would 
give most emphasis to income and 
within income, to those groups falling 
into the higher income brackets. At 
the same time, retail sales should also 
receive some weight, because an 
area may have both consumers and 
sufficient income, but the demand 
can not be effective without sufficient 
outlets to realize the sales potential. 


Modifications of 
“Buying Power Index”: 
Products with Mass Appeal 


The principle of using population, 
sales and income as the basic three 
factors (as in the Buying Power In- 
dex) can be applied to all types of 
goods. A large food manufacturer 
regularly uses the Survey cards, giv- 
ing weight of 4 to population, 4 to 
food sales, and 2 to income (all fac- 
tors expressed as percentages of 
U.S.A.). This type of formula, suit- 
able for low-priced necessities, has 
also been successfully applied to such 
products as shoes, tobacco, work 
clothing, and drug products. In the 
past years, many large food processors 
have used Survey cards, with particu- 
lar emphasis in the weighting, on 
population and food sales factors. A 
formula applicable to higher-priced 
products, used by a leading manu- 
facturer of washing machines and 
other appliances, assigns a weight of 
2 to number of families, 2 to sales of 
furniture-household-appliance _ stores, 


and 6 to income (all expressed as 
percentages of U.S.A.). In this case 
families are substituted for population, 
as should be the case wherever the 
product is sold on a household basis. 
Similar formulas have been success- 
fully used with refrigerators, vac- 
uum cleaners, sewing machines and 
ranges. 


Products with Quality Appeal 


For a wide variety of high-priced 
products, reliance on the income fac- 
tor alone, no matter how heavily 
weighted, is not desirable because 
the income percentage is based on 
an aggregate. The total income figure 
for a county or city will include in- 
come for all classes, and frequently 
the contritution of high income 
families will be dampened by the 
income of low income groups. 

For this reason, the income distri- 
butions underlying the income totals 
in the Survey (see card 2, page 29) 
offer far better indicators of potential 
for high-quality products. 

Most people do not realize what 
great’ variation exists in the distribu- 
tion of high and low income families. 
Consider first Fairfield, Conn., a well- 
to-do exurbanite county. Probably 
most people would estimate its de- 
mand for consumer goods at about 
four-tenths of one percent of the U.S. 
total, this being close to the Buying 
Power Index, which is the most wide- 
ly used single indicator of demand. 
For low-valued products, the popula- 
tion percentage would probably be 
used (.37%) and for high-value prod- 
ucts the income percentage is com- 
monly used (.49%). 

But Fairfield has a much wider 
range of variation in demand. As 
seen in Table 1, it has only .19% of 
all households in the $0-$2,500 group, 
and this is a better indicator of Fair- 
field’s demand for such items, per- 
haps, as work clothes or oleomarga- 
rine. At the other extreme Fairfield 
has .67% of the nation’s high income 
families (i.e. earning over $10,000 
per year) so that this would be a bet- 
ter indicator of Fairfield’s demand for 
such items as Cadillacs, sport cars, 
etc. And since such well-to-do fami- 
lies in Fairfield earn far more than 
the national average for families in 
this bracket, Fairfield has .76% of 
the total income earned by all fami- 
lies earning over $10,000. Thus Fair- 
field’s demand for extreme luxury 
products (e.g. diamond bracelets, 
paintings, Lincoln Continentals) is 
seen to be over six times as great as 
its demand for low value goods. 

While Fairfield offers perhaps one 
of the widest income variations of 
any county, even a typically average 
urban county like St. Louis has 1.06% 
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Population 

Net Effective Buying Income 

Retail Sales 

Buying Power Index 

Ail Households 

Households $0— $2,500 

Households $2,500— $4,000 

Households $4,000— $7,000 

Households $7,000—$10,000 

Households Over $10,000 

Income of Households 
Earning Over $10,000 


TABLE 1—ST. LOUIS COUNTY VS. FAIRFIELD 
Comparison of Relative Importance 


Percentage of U. S. Total 
St. Louis Fairfield 


81 
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of the nation’s top income and only 
.50% of the nation’s low income fam- 
ilies, a variation of 112%. Another 
dramatic indicator of the wide differ- 
ences in relative standings is the fact 
that while St. Louis is nearly four 
times as important as Fairfield as a 
market for low value goods, Fairfield 
is almost as important as St. Louis as a 
luxury market. None of these facts 
could emerge from a mere compari- 
son of the buying power indexes 
alone; such refinements in the deter- 
mining of potentials for specific types 
of products require use of the data on 
the breakdown of households into in- 
come groups. 

Even for goods geared primarily 
to middle income families, the income 
distribution data will often highlight 
the true market potential in areas 
dominated by other income groups. 
For instance, a large manufacturer of 
“high-fidelity” phonographs in the 
price range of $50 to $150 has dis- 
covered through analysis that its 
prime market embraces families earn- 
ing between $2,500 and $7,000, with 
the income groups at either end ex- 
cluded. Using our county-by-county 
data on the number of families in 
each of five income groups, the com- 
pany converted each group into a 
specific percentage of the U. S. total, 
and, with the counties thus analyzed 
by income distribution, was in a posi- 
tion to regroup them by sales terri- 
tories and compare the results with 
actual sales percentages. 

A typical southern sales area, for 
instance, would have 5.75% of all 
families in the 0-$2,500 class, 4.52% 
of the $2,500-$4,000 families, 2.2% 
of the $4,000-$7, families, 2.02% 
of the $7,000 to $10,000 families and 
1.8% of the above $10,000 families. 
In this area, and indeed in most areas, 
the company found that its actual 
sales percentage corresponded most 
closely to the 2.25% figure, i.e., the 
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middle income group. The fact that 
the area had nearly 4% of the na- 
tion’s population was only half as 
important. 

The marketing importance of in- 
come distributions can be summar- 
ized by this fact. The sales response 
to practically all goods and services, 
other than basic necessities, will bear 
some relationship to the income of 
the consumer. These relationships can 
be fairly easily determined by sam- 
pling surveys. A recent survey of life 
insurance ownership conducted by 
the Survey Research Center of the 
University of Michigan indicated that 
about 50 percent of all families earn- 
ing under $2,500 were insured, 
whereas the percentage for families 
earning between $2,500 and $4,000 
was about 80, and for families earn- 
ing over $4,000, the percentage was 
about 92. These percentages could 
then be applied to the number of con- 
sumer units falling in each income 
bracket, to yield for each county a 
theoretical or potential number of 
units that should carry life insurance 
if the national experience were du- 
plicated in each county. The life in- 
surance industry could then deter- 
mine, by comparison with actual 
numbers of persons insured in each 
county, which of the counties have as 
yet not reached their full insurance 
potential. 

The above procedure was applied 
to ordinary life insurance and other 
forms of life, health and property in- 
surance, and the results published by 
Spectator in a study entitled, “County 
Patterns of Insurance Sales,” 1958- 
1959 Edition (Chilton Publishing Co., 
Philadelphia, Pa.). 


Consumer Expenditure Surveys 


Perhaps the most significant mar- 
keting application of the income 
distribution data will come in con- 


nection with large scale consumer 
expenditure surveys, such as the one 
conducted by the BLS in 1950, and 
by Life in 1956.* In both these stud- 
ies, many thousands of families were 
subjected to intensive interviewing to 
record expenditures made for each 
and every item bought by all mem- 
bers of the household within the 
past year. 

Tabulations of such expenditure 
data, when classified by income 
group, show that income is generally 
(though not in every case) the most 
important single factor in explaining 
variations in expenditure ratios. Here 
are some examples taken from the 
BLS study for families living in large 
Northern cities. (See Table 2). 

As can be seen, expenditures on 
most items in the consumer budget are 
more or less directly correlated with 
income. Thus, families earning over 
$10,000 annually spend over four 
times as much on food as do families 
earning under $1,000. The demand 
for food in relation to income is con- 
sidered “inelastic” (to use the jargon 
of economists), and the corresponding 
ratio for most commodities (with the 
exception of drugs and medicines) 
would be much higher. Thus families 
earning over $10,000 spend about 39 
times as much as low income families 
for liquor, 9 times as much for cig- 
rettes, 8 times as much for eating out, 
193 times as much for do-it-yourself 
power tools, etc. 

While expenditures for all commod- 
ities are correlated with income, the 
correlation may sometimes be inverse, 
or non-linear. For instance, consider 
expenditures on flour, taken from the 
BLS study for a typical seven — pe- 
riod in the Spring of 1951. (Ta, .e 3). 
In large cities, the heaviest expendi- 
tures for flour occur in lower-middle 
income families, earning under $7,500 
per year. This is also true of small 
towns and suburban areas in the 
South and West and for rural areas 
not covered by the BLS study. How- 
ever, in suburban areas and small 
towns of the North, expenditures for 
flour rise with income, probably be- 
cause of greater household opportun- 
ities and inclination for baking on the 
part of suburban housewives. Expen- 
ditures for baby foods are also heavi- 
ly centered in the middle income 
groups, because most families with 
young children are in these classes. 

These systematic relationships be- 
tween consumer expenditures and in- 
come make possible the calculation of 
consumer expenditure potentials for 
counties with the help of the Sales 
Management IBM cards containing 


*The Bureau of Labor Statistics has begun 
work on a new Consumer Expenditure Survey 
covering 1961; peceteees many results will be 
available sometime in 1962, 
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income class 
Under $1,000 
$1 ,000 to $2,000 
$2,000 to $3,000 
$3,000 to $4,000 
$4,000 to $5,000 
$5,000 to $6,000 
$6,000 to $7,500 
$7, 500 to $10,000 
Over $10,000 
Ratio ot Expenditure, 
Highest income to 
Lowest Income 
Families 


rettes 


Ciga- Food 
(At home) 


TABLE 2—AVERAGE EXPENDITURE IN DOLLARS IN A SINGLE YEAR, SELECTED ITEMS 


WOMEN & GIRLS 
(over 16) 


MEN & BOYS 
(over 16) 
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Clothing Footwear Top- Pa- 


Drugs, 
Medicine 
$16.56 

15.16 

20.85 


assess 
Sez2sse 


the county income distributions. 

This procedure as previously out- 
lined (See “Now a New Way to 
Guess-timate Potentials for 1500 Prod- 
ucts,” Sales Management, Jan. 15, 
1956, pages 60-63) can now be re- 
fined by use of data on households 
rather than consumer units, for prod- 
ucts, such as large appliances, that 
are sold on a household basis. For 
other commodities, consumer units 
would still be preferable in order 
that total consumption be accounted 
for, as in the example above (Table 
1), illustrating the calculation for 
soit drinks. 

In Table 4 it is assumed that all 
counties have been divided into dif- 
ferent classes according to region and 
type of city, enabling us to use adap- 
tations of the BLS expenditure data, 
suitably updated. Total expenditures 
in each county represent the product 
of the average expenditure per 
spending unit and the number of 
units in each income group. County 
totals add to state totals, which in 
turn will add to n«tional totals, allow- 
ing for adjustment controls on both 
state and national levels. Calcula- 
tions for every county in the nation 
can be performed quickly with the 
use of punch cards so that county 
potentials can be compared with 
sales. 


Neighborhood Buying 
Power Maps 


One very interesting application of 


Survey data on income distributions 


is in the neighborhood “Buying Power 
Maps,” a new marketing tool created 
by the Sanborn Map Co. with the 
cooperation of Sales Management. 
The basic “unit” is a 17- by 22- 
inch map sheet which at the scale of 
one inch to 4,000 feet, covers an area 
12 miles wide by 15 miles deep or 
180 square miles. (When folded 


twice, it occupies the standard 8% x 


11 inch square). The size of a metro- 
politan area, of course, determines 
the number of units necessary; Phoe- 
nix, for instance, is covered in only 
one unit while six are required for 
Philadelphia. 

Along with major streets, rivers and 
boundary lines, areas with homogene- 
ous characteristics are outlined. For 
each neighborhood the total number 
and average income of households 
are given. Five different colors are 
used to locate households according 
to these five net income groups: $0- 


$2,499; $2,500-$3,999; $4,000-$6,999; 


$7,000-$9,999; and $10,000 and over. 

Consider the steps necessary to 
show, for example, that the 3,196 
households in neighborhood area 23 
of the metropolitan area of Cincin- 


nati have an average income of 
$9,133. Underlying this average are 
households which fal! into each of the 
calculations based on the number of 
five income classes listed above, the 
total income earned by all households 
in each income class, and the total 
income earned in all classes. 


Each metropolitan area map ex- 
tends to all residential sections in 
and adjoining the principal city. 

Maps are now ready for the na- 
tion’s 50 largest metro areas, which 
contain 24.2 million households (47% 
of all households in the U. S.) and 
account for 53% of the country’s total 
disposable income. It is anticipated 
that in the succeeding year an addi- 
tional 100 metro areas will be map- 
ped, with the eventual goal of cover- 
ing all metropolitan areas and con- 
sequently the bulk of the national 
market. 


How To Use the Maps 
in Marketing 


Prospect selection is a major fac- 
tor in selling many goods and serv- 
ices, such as life and health insur- 
ance, durable consumer goods, 
encyclopedias, cosmetics, housewares, 
etc. The classification of neighbor- 
hood locations according to five dif- 


Large Cities Suburbs 
Under $1,000 

$1 ,000—$2,000 

$2,000—$3,000 

$3,000-—$4,000 

$4,000—$5,000 

$5,000—$6,000 

$6,000-$7,500 

$7,500—$10,000 

Over $10,000 


Small Cities 


TABLE 3—AVERAGE EXPENDITURE FOR FLOUR BY INCOME CLASS 
IN A SEVEN DAY PERIOD 


SOUTH 


WEST 


Large Cities Suburbs ¥ Small Cities 


Large Cities Suburbs Small Cities 


SALES MANAGEMENT 


DESCRIPTION POPULATION 
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RETAIL SALES TEN STORE GROUPS 


Additional Factors to Those Shown in Illustrations 
Available on Cards for Each County 


Index of Suburban Demand 
Index of Resort Activity 


Sales of Eating Places 
Sales of Drinking Places 
Index of Medical Equipment Demand 

Index of Office Equipment Demand (Revised) 
Data from 1959 Census of Agriculture 

All Data from Prior SM Surveys 


% of All Households, Each of Five Income Groups 
Population & Sales Growth Factors 


Data from 1960 Population Census 


Note to users of Remington Rand Equipment: 


Comparable layout forms available for Remington Rand punch cards. 
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TABLE 4—EXPENDITURES FOR SOFT DRINKS 


NEW YORK COUNTY 


DUTCHESS COUNTY 


NEW YORK STATE TOTALS 


No. of 
Spending 

Units 
317,928 
265,690 
206,857 
66,402 
67,270 
924,147 


Spending Units 
Earning Betwee: 


$10,000 over 
Total All Units 


Average 


Expenditure 


$ Per Unit 
12.50 
19.00 
24.00 
29.50 
27.50 


19.25 


ferent income levels enables an in- 
surance company for example, or its 
agents, to compile prospect lists for 
direct mail or personal solicitation 
according to income level. In every 
major metropolitan area, the tele- 
phone company can provide street 
address directories which would per- 
mit compilation of a mailing list in 
which all addresses are geared to 
high income locations as indicated 
by the Sanborn maps. For any prod- 
uct or service dependent on income 
class, such devices serve to select 
profitable areas for development and 
to provide quantitative controls to 
indicate magnitudes of sales poten- 
tials in various areas. 


The marketing of insurance is just 
one of many fields in which the maps 


can find application, although the in- 
surance industry is peculiarly suited 
to make systematic use of such sales 
aids by virtue of its universal cover- 
age and heavy reliance on the nec- 
essary collection of vast amounts of 
statistics. 

One of the most interesting as- 
pects of the Sanborn maps is the 
fact that by and large they are de- 
fined as homogeneous neighborhoods, 
whose boundaries are frequently de- 
lineated in terms of major arteries, 
highways, rivers, etc., and can be 
easily alternatively defined in terms 
of census tracts. Thus, neighborhood 
13 in such and such a city is equiva- 
lent to 15 or 20 specified census 
tracts 

Through a special arrangement 
with the Data Processing Center of 
the S. J. Tesauro Company, which 
has purchased the tapes containing 
much of the data of the 1960 Census 
of Population and Housing, it will 
soon become possible to use these 
tapes to furnish for each Sanborn 
“neighborhood” the full range of Cen- 
sus data on population and housing 
characteristics, by combining such 
data for the groups of census tracts 
making up the Sanborn neighbor- 
hoods. 

This represents a truly amazing 
advance in the availability of market 
data, and its implications should be 
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spelled out. First, we should note 
that each of the 300 metropolitan 
areas, which accounts for the bulk 
of U. S. households, can be broken 
down to about 20 or 30 homogeneous 
neighborhoods whose boundaries 
have far more marketing significance 
than the essentially arbitrary political 
boundaries of cities and towns. Thus 
in time these 6,000 neighborhoods 
may come to be recognized as the 
fundamental marketing units on which 
will be focused the bulk of our pro- 
motion and distribution efforts geared 
to reach the American consumer at 
his place of residence. 

For each of those neighborhoods 
we not only will be able to know 
(through the street address telephone 
directory) the names and addresses 
of all residents, but through analysis 
of Census tapes, we will have a stag- 
gering array of Census data on key 
population and key housing charac- 
teristics. 

In addition, information will be 
available on the ownership of seven 
major types of household equipment 
including cars, food freezers, air con- 
ditioners, television sets, washers and 
dryers. This means, for example, 
that every neighborhood in a metro- 
politan area can be analyzed with 
respect to relative saturation of con- 
sumer durable goods and priority be 
given to under-covered areas. Or the 
priority .n be graded according to 
the age uf head of household, in ac- 
cordance with “life-cycle” theories, 
which associate many purchases with 
the stages of a household’s growth. 
This is only one example, of course. 
The availability of such data on tapes, 
punch cards and maps will permit 
many new types of sophisticated mar- 
keting analysis, as yet barely touched 
upon. 


Use of Census Tapes 
in Marketing 


No discussion of new marketing 
techniques would be complete with- 
out mention of the availability on 
tapes of the detailed data underlying 
the 1960 Census of Population and 
Housing, through a special arrange- 


ment made with the Census Bureau 
by the Data Processing Center of the 
S. J. Tesauro Co. in Detroit. 

Tapes containing individual replies 
to the detailed questions on popula- 
tion and housing characteristics asked 
of over 2,500,000 households (the 
so-called 5% sample) will be process- 
ed at the Bureau to develop non- 
disclosure tapes which will then be 
processed by the Tesauro firm, start- 
ing in the Spring of 1961. The tabu- 
lations to be published by Tesauro 
will be in the form of two-parameter 
cross-tabulations of 41 important char- 
acteristics for every county, metro 
area, state and for the U. S. as a 
whole. To avoid sample error, sparsely 
populated counties, where the house- 
holds sampled are less than 300, will 
be summarized and shown as “balance 
of state,” with the names of the coun- 
ties indicated. 

The factors covered in the 2,500,- 
000 interrogated households include 
eleven key population characteristics 
such as the sex, race, age, education, 
occupation and income of household, 
and eighteen key housing character- 
istics completely defining the char- 
acter, value and age of homes. In 
addition, all households were ques- 
tioned on the ownership of seven 
major types of household equipment 
including cars, food freezers, air con- 
ditioners, television sets, washers and 
dryers. In the double parameter 
cross-classifications, each of the 41 
factors with appropriate classes is 
associated with the other factors 
whenever the combination throws 
light on some significant economic, 
social or marketing problem. In addi- 
tion, a three-parameter table is also 
provided in which the factor of num- 
ber of persons in household (three 
classes) is arrayed against the house- 
hold income (seven classes) arrayed 
against the ownership of each of 
seven different types of consumer 
durable goods. 

For example, the factor of auto 
ownership has been broken down 
into four classes: no auto, 1, 2, 3 or 
more autos. The tables will show, for 
example, how many 2-car households 
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Everyone knows where the generous coverage of delectable 
icing should go on the cake to produce the most pleasing 
results — it’s just a matter of how to best go about achiev- 
ing it. 

Similarly, the FIRST 3 markets of New York, Chicago 
and Philadelphia — which account for 19% of total U. S. 
Effective Buying Income — are widely recognized as the 
vital pivotal markets around which the most successful 
national marketing campaign must be built. 

When you plan your advertising media schedule, 
don’t depend on a child to do an adult's job of adequately 
covering the three great markets of New York, Chicago and 
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Philadelphia. In these compact, most profitable markets 
where the family coverage of General Magazines, Syndi- 
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COVERAGE of all families. 
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$1.00. FIRST 3 concentrates the bulk of over 51/, million 
circulation within these six states to deliver 40% COV- 
ERAGE of all families. 

To make your advertising sell more where more is 
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FIRST 3 MARKETS GROUP. 
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85,485 
260,031 
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TABLE 5—INDEX OF SUBURBAN 


NUMBER OF HOUSEHOLDS EARNING 


$7 ,000-$9 ,999 


3 
7,339,403 


DEMAND 


HIGH INCOME SUBURBAN HOMES 


Total Over 
$4,000 


191,705 
461,000 


1,313 
32,146,571 


Over $10,000 
62,628 
100,524 


121 
5,908,439 


Ratio of Owner 
Occupancy 1/1/60 


% U.S. 
103,137 515 
= -053 


645 
20,027,314 


-003 
100.000 


have a household income of say 
$7,000 to $9,999, and have five or 
more persons in the household. 

The cross-tabulation matrix has over 
7,000 cells, requiring ten pages of 
data for each of some 1,362 counties 
accounting for 90% of all households, 
plus the sparsely populated counties 
that make up “balance of the state,” 
51 states, 203 metro areas, and the 
U. S. summary. 

An important marketing use to 
which these tables can be put con- 
cerns the precise degree of correla- 
tion of income with each of the vari- 
ous population and housing character- 
istics. For example, what is the re- 
lationship of multiple ownership of 
large appliances to income? At what 
income levels are saturation rates 
achieved? The tables will make pos- 
sible great refinements in the defini- 
tion and measurement of markets, 
ind in addition, many interesting 
social and economic problems can 
be tackled. 

For example: What is the relation- 
ship of mode of travel to work (eight 
classes) to car ownership and _ in- 
come? Or again, what is the effect 
of location (urban, rural-non-farm, or 
rural-farm) on occupation of house- 
hold head? Another very significant 
characteristic studied is presence of 
own children by age, in which fifteen 
classes are offered. For example, how 
many households do we have with 
children under three and between 
twelve and seventeen in the $25,000 
or more income bracket? The dis- 
tribution of such families and other 
combinations of age and income 
groups over every county in the coun- 
try offer the possibility of analyzing 
children’s and “teen-agers’” market: 
in great detail and with great preci- 
sion. Markets can now be investigated 
with respect to virtually all of the 
housing and population characteristics, 
and ownership of durable goods, to 
1 degree never before possible, 
thanks to the use of the high speed 
magnetic tape calculators. 

An example of how this data may 
be used may again be taken from 
the life insurance field, where the 
possibilities for sophisticated analysis 
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are most pronounced. National sur- 
veys made by the Survey Research 
Center, Institute of Life Insurance 
and most recently the Life Insurance 
Agency Management Association give 
us a fairly complete national profile 
of the purchaser of life insurance. We 
now know how much insurance is 
carried, total premiums paid, etc., 
broken down by income group, edu- 
cation, “need cycle” (defined by age 
of household head, and number and 
age of children), residence (urban- 
rural), and race. 

By taking these national constants 
as indicating “par performance,” anal- 
ysis of the county-by-county detailed 
Census data will indicate potentials 
for life insurance with the highest 
possible precision. Thus, it will be pos- 
sible to specify that in a given county 
there exist X number of families in 
each income, age, education and 
racial group who should carry Y 
amounts of insurance. 

Tapes and punch cards containing 
such data will be available at nominal 
costs on the same basis as the Sales 
Management Survey of Buying Power 
cards. Over 160 factors will be avail- 
able on a county basis on the various 
population and housing characteristics 
as covered in the 1960 Census. 


Demand for Office Equipment 


Manufacturers of office equipment 
have long been seeki xg a specialized 
county indicator of potential for their 
products. Census labor force data in- 
dicating the number of clerical work- 
ers by county have the defect that res- 
idence patterns on which labor force 
data are based do not coincide with 
employment patterns, as the New 
York metropolitan area so vividly il- 
lustrates. A correlation study of actu- 
al sales of office equipment revealed 
a high correlation with employment 
in finance, insurance, and real estate, 
with a weight of seven (industrial 
card #1) and, rather surprisingly, 
with the Buying Power Index with a 
weight of three, after adjustments for 
special governmental areas like Wash- 
ington, D. C. 

The index yielded by this formula 


offers a distribution pattern that is 
unlike any standard consumer index: 


index of | Buying Power 
Office Demand index 
(of U. S.) (% of U.S.) 
14.786 1.611 
Hartford County, Conn -936 -460 
Washington, D. C........... 1.493 .587 
Cook County, Ill 3.542 


New York County. N. Y.... 


The figures above represent a re- 
vision of the index discussed in the 
1958 Survey. (Estimates of clerical 
employment were based on 1956 Old 
Age and Survivors Insurance Pro- 
gram Data.) The “urbanization” fac- 
tor is most highly emphasized in the 
“Index of Office Demand.” 


Index of Suburban Demand 


The growing importance of sub- 
urban markets has focused attention 
on the desirability of creating an in- 
dex that would reflect the demand 
for such items as lawn mowers, gar- 
den supplies, barbecue equipment, 
swimming pools, do-it-yourself equip- 
ment, etc. The outstanding character- 
istics of suburban markets are high 
ratios of owner-occupied homes, and 
heavy concentrations of middle and 
high income brackets. Thus a good 
county index of suburban demand 
may be obtained by applying the 
1950 Census ratios of owner-occu- 
pancy (updated to reflect the national 
increase in these ratios since 1950) to 
the number of households earning 
over $4,000 per year. 

In the box above the suburban 
county of Westchester is seen to have 
over five times as much suburban de- 
mand as New York County even 
though the latter has three times as 
many high-income households, be- 
cause the owner-occupancy ratio of 
New York is so low. 


Relation of Consumer Demand 
to Commercial and Industrial 


Many manufacturers find that the 
demand for their products may not 
be confined to consumer markets, but 
may overlap the industrial and com- 
mercial markets too. One example 
would be producers of materials and 
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MORAL: In today’s advertising just as in today's marketing, 
YOU'VE GOl 10 OO Out 10 De “in—Vyou've gol to reach out to 
all Megalown OF you'll Miss halt the retail sales. 


Interpret the 61 Census findings for New York— 
or Pittsburgh, Cleveland, Boston and any other 
big city, and the importance of Megatown as the 
new standard marketing unit is indisputable. 

Just as concentrations of people and business 
activity changed “towns” to “cities”, and “farm- 
land” to “suburb”...so has the recent popula- 
tion explosion changed “metropolitan area“ to 
“Megatown”. 

Physically, Megatown is that enormous com- 
plex of towns which have sprung up around the 
suburbs, yet cling to the central city like satellites. 

From a marketing point of view Megatown is 
one unit, tied together by unseen but strong 
MAY 10, 1961 


bonds based on psychological, sociological and 
economic needs. Transportation, air pollution 
water supply, traffic—all these vital problems 
must be met by central city and outlying dis- 
tricts together... by Megatown. 

If Megatown is the one common denominator 
for distribution, sales and merchandising, as new 
shopping centers with branch department stores 
show it to be, then Megatown must also be the 
common denominator for any successful adver- 
tising program. 

Only the broadcast media— radio and televi- 
sion—can cover the Megatown area effectively! 


™ = © Westinghouse Broadcasting Company, Inc. 


RADIO: BOSTON WBZ + WBZA ¢ PITTSBURGH KDKA * CLEVELAND 

KYW « FORT WAYNE WOWO ¢ CHICAGO WIND * PORTLAND KEX a= | 
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BURGH KDKA-TV * CLEVELAND KYW-TV * SAN FRANCISCO KPIX 


quipment used in the construction 
of homes, factories and commer- 
cial establishments. Another example 
may be the problem of fire insurance 
companies whose coverage rates dif- 
fer with respect to homes, plants and 
commercial establishments. In such 
cases, county potentials may be de- 
veloped as follows: National (or state- 
wide) aggregates have to be estab- 
lished for each of the three types of 
demand. Each may then be automa- 
tically distributed among all counties, 
using the number of occupied homes 
expressed as a per cent of the U.S. to 
indicate the relative importance 
among all counties of consumer 
demand. In the same way the indus- 
trial aggregate may be apportioned 
among all counties by use of data 
available on IBM cards on the number 
of factory employes. Finally, it has 
been found that the per cent of 
U.S. retail sales is so highly cor- 
related with such types of commer- 
cial activity as wholesaling, finance, 
insurance, utilities, warehousing, etc., 
that it can be safely used to dis- 
tribute any commercial aggregate. 
The results may be illustrated by con- 
sideration below of estimates of fire 
insurance potentials for two counties 
in Massachusetts, obtained by use of 
the above three factors to distribute 
state-wide aggregates: 


Type of Premium (Th. $ 
Habitational 

Mercantile. . 
Manufacturing 


Suffolk Worcester 


Total 


Thus proper emphasis has been 
given to the greater relative impor- 
tance of manufacturing in Worcester 
as compared with Suffolk. 

In a detailed study of other insur- 
ance lines it was found that automo- 
bile insurance premiums were highly 
correlated with automotive sales and 
the urbanization ratio (particularly 
the latter), while all forms of group 
insurance proved to be highly cor- 
related to total employment. 

A manufacturer of a plastic surfac- 
ing material determined that sales fell 
into four well defined groups—new 
residential construction, furniture man- 
ufacture, interior decoration and home 
maintenance. The company’s national 
dollar value involved in new resi- 
dential construction was distributed 
among all counties in accordance 
with our county estimates of the an- 
nual increase in the number of oc- 
cupied dwelling units. Sales to furni- 
ture manufacturers were distributed 
by way of employment in furniture 
manufacturing (industrial card #2), 
sales for interior decorating purposes 
were distributed according to furni- 
ture-household-appliance sales and 
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those for home maintenance accord- 
ing to the number of occupied dwel- 
ling units as of January 1. Thus for 
each county we had four independ- 
ently derived dollar totals which when 
added represented the total potential 
for this company’s product in that 
county. 


Merchandise Line Sales 


One of the most difficult marketing 
problems centers about the fact that 
retail sales data are classified by type 
of outlet rather than by merchandise 
line. Yet with the increasing im- 
portance of supermarkets, discount 
houses and outlets of the general mer- 
chandise type, the same merchandise 
line tends to be sold in many different 
types of outlets today. While 1948 
remains the last year for which the 
Census Bureau provided merchandise 
line breakdowns, it is now possible 
to update the data on commodities 
by counties for several types of 
outlets. 

The procedure can be illustrated 
by the case of shoes, which are sold 
in varying degrees by outlets classi- 
fied as department stores, dry goods 
stores, general stores, variety stores, 
and eight different types of apparel 
outlets. For each type of outlet it is 
possible to calculate the shoe percent- 
age of total sales from census bench- 
mark data, and by adjustment to con- 
form to current data on shoe output 
to emerge with the fact, for example, 
that shoes now account for 5.8% of 
total general merchandise sales (ex- 
cluding mail order), for 86.4% of 
total sales of shoe stores, and 4.2% 
of total sales of other apparel store 
sales. 


Shoe Sales In 


Total Shoe General Apparel 
Sales Mdse. Store 
($000) Outlets Outlets 


48 20 
120 192 


By applying these percentages to 
our current county estimates of sales 
in these three types of outlets, we 
emerge, in the table above, with 
current data on total shoe sales, as 
opposed to sales of shoe stores only. 

A similar procedure can be _ in- 
vok. * to produce estimates of sales 
of many apparel lines, such as bras- 
sieres, girdles, gloves, hosiery, wo- 
men’s and men’s apparel, as well as 
other merchandise lines such as home 
furnishing, appliances, etc. 


Sales of Eating Places 
Versus Drinking Places 


It frequently proves possible to ex- 
tend the range of Census county data 
by further breakdowns of broad out- 


let classifications. For example, while 
sales of eating and drinking places 
are generally lumped together, there 
is great variation in the relative im- 
portance of the two types of outlets 
among rural versus urban areas, and 
also because of local dry laws in 
many southern states. We have suc- 
ceeded in segregating the latter, i.e., 
sales of drinking places, which has 
proved helpful in pinpointing certain 
special markets (liquor consumption 
etc.). 


The Market Effects 
of Military Posts 


The presence of some 2,000,000 
members of the armed forces station- 
ed at the various army, air force and 
naval bases throughout the country 
frequently constitutes a hidden plus 
factor in local retailing. The average 
income of armed forces personnel, 
while well below the national average, 
is frequently largely available for “dis- 
cretionary” spending in local areas, 
quite aside from PX buying. For some 
marketing purposes it is possible to 
evaluate the importance of this mili- 
tary factor in about 200-odd key 
markets. 


Marketing Abroad 


We are often asked if similar meas- 
ures of foreign markets are available. 
Except for England and the Scandi- 
navian countries, official statistics are 
just not available in the degree neces- 
sary for the refinements possible here. 
However, we have succeeded in creat- 
ing Buying Power Indexes for all for- 
eign nations as an aid in evaluating 
foreign markets. A project now under 
way will establish population, income 
and sales, by province, for each of 
the European Common Market coun- 
tries. 


Classification by 
Size and Market 


Many companies find it desirable to 
regroup cities into various classifica- 
tions not found in the Survey. The 
IBM cards facilitate the distribution 
of city cards into size groupings for 
population, families, retail sales, etc. 
Certain interesting market character- 
istics emerge from such analyses. Al- 
though per capita and per family in- 
come vary directly with city popula- 
tion size, the largest per capita food 
sales are found in cities with popula- 
tions of between 2,500 and 50,000; 
the highest general merchandise sales 
per capita in cities with populations of 
between 250,000 and 1,000,000; the 
highest per capita sales of home fur- 
nishings, radios and appliances in 
cities with populations of between 
100,000 and 250,000; the highest per 
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A NEW DIMENSION in 
MARKETING DATA 


For Marketing ... Sales... Advertising Executives 
Economists ... Researchers . . . Statisticians 


An Unprecedented CROSS-TABULATION of Data 
. . to provide manufacturers and merchandisers in 
all industries with Population and Housing Charac- 
teristics Data from the 1960 Decennial Census— 
Cross-Tabulated for functional market, sales and 


advertising research. 


Answers to Literally Hundreds of Marketing 
Questions. For example: what is the relationship of 
household income and size to ownership of consumer 
durables, automobiles, etc.? At what level is satura- 
tion achieved in rural households—in city—in 
suburbs? What is the ownership of clothes washers, 
clothes dryers, television sets, radios, food freezers, 
air conditioning, automobiles, trailers, etc., in rela- 
tion to: the number of persons in household?—total 
income of household?—age, race and sex of head? 
and other population and housing characteristics? 

41 Factors . on population and housing, with 
appropriate classes, are shown in double parameter 
cross-classifications whenever the combination throws 
light on some significant economic, social or market- 
ing problem. Three parameter tables are also used 


to provide uniquely valuable data. 


Division of 


The Cross-Tabulation Matrix ~~ - has over 7,000 
cells, requiring 10 pages of data for each of some 
1,362 counties accounting for 90% of all households. 
The sparsely populated counties are summarized 
for balance of the state. Totals for 51 states, 203 
metro areas, plus the U.S. summary, will be shown. 


RICHEST LODE OF STATISTICAL INTELLIGENCE 
EVER AVAILABLE 


Send for our descriptive material comprised of bro- 
chure, sample booklet and purchase agreement 
schedule. This information details the “Richest Lode 
of Statistical Intelligence Ever Available”. It will 
serve as a material aid in evaluating markets, and 
as a basis for making decisions on media selections, 
distribution of advertising budgets, evaluation of 
advertising and sales performances and countless 


other market needs. 


These data will not be published by 
the Bureau of the Census and are 
available only from the S. J. Tesauro 


& Company. 


S.J. TESAURO & COMPANY ¢ 14501 WEST MC NICHOLS ROAD, DETROIT 35, MICHIGAN 


STORAGE CO. 
MILWAUKEE, WIS. 


DOWNTOWN—124 WN. Jefferson St. » NORTH SIDE—6201 N. 35th St. 


right time. 


WISCONSIN’S LARGEST AND MOST MODERN 


Using our warehouses is foresight, especially when you realize they are located in the areas responsi- 
ble for 75% of the state income and 71% of retail sales. 
Spot-stocking gives you a flexible stock distribution. This kind of foresight will keep your distribu- 
tion costs at a minimum and your products at the customers’ continuous reach. This means having 
your merchandise at the right place, and right time with the advantage as well, of minimum cost re- 
sulting from using as much or as little space as you need in accordance with market demands. 

Foresight demands that you resolve the dilemma between empty shelves and high captive branch 
storage cost. HANSEN STORAGE is the answer, having your merchandise at the right place, at the 


WEST SIDE—112th & West Burleigh 


capita automotive sales in cities with 
populations between 25,000 and 
50,000; and the highest per capita 
sales of drugs in cities between 100,- 
000 and 500,000. 

Another interesting application of 
this kind, by The Farm Journal, reap- 
portioned the population of small 
towns by congressional districts in an 
inalysis of voting trends. 


Effect of Climatic Factor 


The demand for some goods, par- 


ticularly wearing apparel, can be 
affected by variations in climate. 
Changes in average rainfall will affect 
the demand for rubber 
shoes, etc., while variations in average 
temperature will play a role in the de- 
mand for fans, air conditioners and 
similar products. 

In recent years, measures of climatic 
variation have been calculated for 
counties and states and introduced 
into regional studies of potential, with 
corresponding gains in accuracy. To il- 
lustrate some of the interesting fluctu- 
ations in demand due to this factor, 
it has been found that the families of 
a given income status will spend 50% 
more on woolen sweaters in the Pa- 
cific states, than they would in the 
South. 


rainwear, 


Negro Markets 

The heavy gains in income in recent 
vears have given a new emphasis to 
this market. It is possible to estimate 
the annual distribution of the Negro 
population, by county, by an exami- 
nation of color breakdowns of births. 
Negro migration trends are so vola- 
tile that annual benchmarks are de- 
sirable. The results indicate a star- 
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tling drop in the relative importance 
of the Negro population in the South, 
and gains of the order of 150 to 200% 
in the large urban concentrations of 
the North and West in the 1950-1960 
decade. This type of information can 
prove useful in surveys of Negro de- 
mand. Projects undertaken recently 
have ascertained the volume of Negro 
buying power, which in many areas 
had assumed major importance. 


Regional Distribution 
of Age and Sex 


Sex and age are such stable factors 
that census data will suffice in the 
investigation of regional variations in 
these characteristics. In general the 
degree of regional variation will be 
small. For example, in 1950 New 
Hampshire had the highest propor- 
tion of persons 65 years and over 
(10.8%) and New Mexico had the 
lowest (4.9%). However, the relative 
importance of children and teenagers 
does vary considerably, especially for 
suburban as opposed to urban areas, 
and here we have found it necessary 
to provide updated estimates by coun- 
ty to ascertain the potential of the 
teenage market. As the age composi- 
tion of the population alters in favor 
of the oldsters in the Sixties, concen- 
trations of this age group will be 
found to be increasingly important in 
the warm climate states. 


Circulation Analysis 


Survey cards carrying data on 
households are used as a base to es- 
tablish current circulation coverage 
ratios for all major magazines. Eleven 
cooperating advertising agencies in 


Chicago broke down the circulation 
of 60 leading magazines by counties 
and metropolitan areas, relating cir- 
culation figures to Survey data. A 
similar study was also made by them 
on newspaper circulation. Survey 
cards are also used as a base to 
establish number of radio and tele- 
vision homes, by county. 


Supermarket Sales by County 


The research department of The 
American Weekly has used IBM Sur- 
vey data on food sales to segregate 
sales of supermarkets. Ratios of super- 
market sales to total food sales have 
been found to range from under 25 
percent in Cook County to over 75 
percent in Los Angeles. 


Growth Factors 


Data on households taken from suc- 
cessive Surveys have been found to be 
useful in establishing growth trends, 
by county, in residential construction. 


Forecasts of Market Data 


Several large companies use Survey 
data on cards to project trends for 
one-to-three-year periods, in an ef- 
fort to avoid basing current quotas en- 
tirely on past experience. 


Back Data 


Many users desire back series in 
order to keep track of divergent re- 
gional trends. One difficulty in the use 
of past Surveys of Buying Power for 
such a purpose is that we do not pub- 
lish past estimates for changes in level 
resulting from the publication of new 
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Concentrate on your biggest-buying 
market — families with children. Why 


waste advertising dollars on people 
who have little or no need for your 
product? Only PARENTS’ MAGAZINE, 
devoted exclusively to the needs and 
interests of families with children, 
gives you circulation 100% in 


/ 


this market. 


52 Vanderbilt Ave., New York 17 ¢ Chicago ¢ Atlanta * Boston * Los Angeles * San Francisco 


*| This Seal 


Parents’ Magazine Circulation Guarantee 


1,850,000 


Children in Parents’ Magazine Families 


4,250,000 


Monthly Readership 
6.235.000 


UPS Sales! 
Ask about 
its use for 


your product, 


and more accurate information avail- 
able from the Census Bureau. AIl- 
though on the whole valid indications 
of trend movement will emerge from 
comparision of estimates in the 1961 
Survey with past Surveys, there will 
be occasional discrepancies due to re- 
vision of levels. For those interested 
in long-term trends by counties, Mar- 
ket Statistics, Inc., has developed sets 
of IBM cards containing comparable 
data on population and sales going 
back to 1939, covering all counties. 


Curtis Market Areas 


All 3,072 county cards are annually 
distributed and subtotaled into the 
501 market areas delineated by the 
Curtis Research Department. Other 
national breakdowns include the 613 
Hearst Areas and the National Whole- 
sale Druggists Association 84 areas. 
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Television Areas 


The major broadcasting networks 
all use Survey data on cards to work 
out market data subtotals for tele- 
vision areas. IBM cards containing 
Survey data can be coded to include 
such areas as well as county data on 
the number of television homes, plus 
their ratios to total homes. 

A project now underway, with the 
cooperation of the American Research 
Bureau, will attempt to assign every 
county in the nation having a signifi- 
cant number of TV sets, to one (and 
only one) of about 8300 TV markets. 
Counties being reached by signals 
from more than one TV area will be 
assigned to the one contiguous area, 
whose transmitting stations have the 
highest daytime and nighttime cir- 
culation in that county. The tele- 
vision areas resulting from _ this 
analysis, when ranked, will offer con- 


venient measures of the penetration 
of television advertising. 


Industrial Markets 


Data on industrial plants and em- 
ployment are available on cards for 
all 3,072 counties. The layout-form 
on page 35 indicates the 26 two-digit 
SIC industrial classifications for which 
data are available. Other industrial 
marketing tools available include: 

a. Univac tapes containing data on 
the number of plants and employ- 
ment in each county in each of about 
450 four digit SIC codes. 

b. IBM cards containing plant 
names, addresses, product descrip- 
tion, four-digit SIC codes, and em- 
ployment for all manufacturing plants 
with over 500 employees (Also avail- 
able in published form as the Sales 
Management Directory of Key Plants.) 
Plants. ) 


43 


Typical Uses of Survey Data 


The nine major uses of the Survey 
of Buying Power reported on page 
30 are drawn from the testimony of 
thousands of subscribers in special sur- 
veys and in inquiring letters and visits 
to our offices. Each use represents 
widespread employment of Survey 
data in connection with a special type 
of sales, advertising, marketing prob- 
lem—ranging from 59% of subscribers 
using the data in their search for in- 
dustrial locations to 89% using them 
in the setting of sales quotas. 

“Buying of space and time” involves 
application of Survey data by 83% of 
the subscribers, “locating sales soft 
81%, “planning distribu- 
tion” by 76%, “allocating the adver- 
tising dollar” by 75%, “determining 
market's potential” by 73%, “mapping 
sales territories” by 72%, and “study- 
ing metropolitan areas” by 71%. 

One user describes five problems 
that the Survey helped him solve, 
adds: “Actually these are all different 
ways of saying, ‘help in setting up 
quotas and advertising budgets’.” 

This multiple use is characteristic 
of most subscribers. As one of them 
puts it: “It would be hard to say just 
what the major use of the Survey is. 
For all practical purposes it’s my bi- 
ble. I’m often called on for odd bits 
of information and there are so many 
times that I refer to it--I couldn’t 
number them. However, you can be 
sure that we make major use of the 
Survey in the evaluation of sales ter- 
ritories, sales performance, advertis- 
ing and promotional allocations, and 


in a host of minor, but important, 
problems ve 


spt ts” by 


Another writes that his company 
launched a program of modernizing 
the sales organization from the fac- 
tory to the dealer, in which the Sur- 
vey was used to set up market poten- 
tials. The plan began to show results 
in a short time. Within three years 
ifter the reorganization the company 
iad accurate IBM sales card statis- 
tics for individual dealers, for mar- 
kets and for individual distributors 
ind could report that its dealer organ 
ization had increased its share of total 
U.S. sales in each of the three vears. 

“The major uses we make of the 
Survey, writes a nationally known 
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food product manufacturer, “consists 
of determining our sales potentials in 
each of our sales branches. For this 
purpose, we group the data of all 
counties comprising each of our sales 
branches into our branch geographic 
area. By doing this, we are able to 
determine our own weaknesses and 
strengths in relation to the existing 
market. This data is in turn used in 
developing our branches’ sales budg- 
ets and for allocating our advertising 
expenditures.” 

In the Carnation Company “the 
Survey of Buying Power gets more 
use than any other single source of 
information. At some stage of almost 
every research project we find need 
for population, income, retail sales or 
food sales data in local and regional 
areas. The Survey of Buying Power 
is our best single source because it is 
reasonably accurate and up to date. 
It is one of the most significant contri- 
butions made to marketing.” 

The Survey doesn’t pretend to 
have all the answers. An executive 
of Zenith Radio refers to it as the 
principal outside reference book on 
markets, their size and potential, and 
“while we do not use these figures 
exclusively as sales potential guides, 
we do refer to them often to see if 
we are on the right track.” 

The examples of Survey usage that 
have come to our attention run into 
the hundreds. We have summarized 
the most frequently recurring under 
a score or more of fairly broad uses— 
setting territorial potentials, avoiding 
inventory dislocations, adjusting for 
unworked territories and so forth. 
With a few exceptions, these uses 
can be even more broadly classified 
under one of three general objectives: 
(1) better setting of quotas and po- 
tentials, (2) selecting the right mar- 
kets, (3) getting more from your ad- 
vertising dollar. The first five fall into 
the first group, the next four into the 
second group, next eight into the third 
group. The five remaining resist at- 
tempts to pigeonhole them as a group. 


Setting Territory Potentials 


Overall goals are a requisite in 
any well managed sales operation, 


and the big goals there must be 
broken down into smaller ones. Per- 
haps the most frequent use made of 
the Survey is to arrive at detailed 
territory potentials so that distributors 
and salesmen have decent equality of 
opportunity and so that performance 
can be checked against the potentials. 

The potential may be simple or it 
may be complex. It can be a percent- 
age of population alone, of retail 
sales, of a type of store operation, of 
inncome—or combinations of the above. 
Many find that the weighted “Buying 
Power Index” has the proper balance. 
Others modify it by adjusting the 
weights. 

No potential figure can be used 
with maximum effectiveness unless it 
is accepted as valid by those to whom 
it is applied. There will be some dis- 
tributors and some salesmen who will 
rebel against any potential but read- 
ers say that such is the acceptance 
and fame of the Survey that seldom 
is it necessary to say more than: “This 
is the percentage as shown by Sales 
Management’s Survey of Buying 
Power.” A food product executive 
says: “By using Sales } magement 
estimates we are quotin, .n authori- 
ty; the man knows he is viewing un- 
biased information, not just data we 
have dreamed up to give him a shot 
in the arm.” 

Justifiable gripes on the part of 
salesmen can be avoided to a large 
extent if reasonable potential figures 
are developed for all segments 
(the majority do it on a county basis) 
in the area covered by the company, 
and if each salesman is then given an 
equal share of the whole. 

In N. W. Ayer & Son, “the first 
thought that comes to mind is, ‘Let’s 
look at Sales Management’s Survey’.” 


Localizing a National Figure 


Because disstributors and _ their 
salesmen often operate in a restricted 
territory, rather than nationally, the 
SM figures are translated into local 
terms. Each distributor’s territory be- 
comes a nation in itself, with totals 
adding up to 100%. 

Here is the “Buying Power Index” 
for the New York distributor. (The 
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Ask Building Salesmen 
-About Building Sales 


Architectural Forum does. In a continuing Building Market Study, Forum 
has to date queried 1,351 building product salesmen, distributors, and dealers 
of 29 major building product and equipment manufacturers on two points: 


1. “Who is important in the selection, specification, and purchase of building products?” 


For New Buildings? For Modernizing Old Buildings? 


Architect 74% Client/Owner 71% 
Engineer 38% Contractor 48% 
Contractor 39% Engineer 26% 
Client/Owner 37% Architect 21% 


For tomorrow’s building (new construction) the architect rates most im- 
portant—but is by no means the sole influence. 

For today’s sale in the Rebuilding and Modernization of existing build- 
ings, the ladder of decision makers is completely reversed—with the client/ 
owner most important to your sale. 


2. “Which magazine is most important to your customers?” 


Architectural FORUM 46% 
Architectural Record 28% 
Progressive Architecture 19% 


FORUM’s dual market coverage insures your reaching all the men building 
product salesmen consider most important in specification, selection and pur- 
chase of building products. And in the magazine they vote most important to 
your customer. 


For Building Sales-FORUM 


@ 16 of the 25 largest advertisers in building mag- @ Covers the New building and Rebuilding markets. 
azines invest most in FORUM. 
@ Lowest cost per 1000 circulation. 
@ Largest circulation in the architectural /building 
field—over 61,000. @ The only magazine covering architects, engineers, 
contractors, builders and client/owners. 
@ Most editorial awards—36 in the last decade. 


@ Most quoted by press. 5 times more often than the 
next two magazines combined. 


@ Preferred by published architects. Architectural Forum the magazine of building published by Time Inc. 


For a copy of FORUM'’s continuing market study “The Salesmen Vote”, write: Architectural Forum, Room 1824, Time and 
Life Building, Rockefeller Center, New York 20, N. Y. 
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figures are from the current Survey). 
National Territory 
County BPI BPI 
Bronx 8102 11.5 
Kings 1.5019 
Manhattan 1.4862 
Nassau .9592 
1.1443 
.1257 
4152 
.6044 


Queens 
Richmond 
Suffolk 
Westchester 


7.0471 


100.0 


“It gives them a clear picture of 
what they're expected to do,” says one 
sales executive. “It makes better mer- 
chandisers of them . . . The Survey 
helps us to lower the cost of selling. 
Also, it gives us a continuing check 
on the movement of goods to main- 
tain par or better on the sales side.” 


Showing Distributors 
Where They Stand 


The Survey helps manufacturers 
set realistic quotas for distributors by 
enabling them to tell distributors how 
much they are supposed to sell—and 
then follow that up with periodic re- 
ports on results. For example, a cer- 
tain hosiery distributor serving a mar- 
ket of 9,743,788 people in Illinois, 
Wisconsin and Indiana has a trading 
irea (according to the Survey) rep- 
resenting 7.27% of the national popu- 
lation, and 8.86% of the net purchas- 
ing power. The company makes a 
rough average of these figures and 
comes up \vith 8% of the mill produc- 
tion which this distributor should sell. 
Then they keep him posted on month- 
ly shipments by dozens, while giving 
him at the same time percentage of 
mill production that these shipments 
represent. 


Avoid Inventory Dislocations 


A company manufacturing ma- 
jor appliances finds that the Survey 
permits them to put “a price tag” on 
any given market, while enabling 
them to allocate merchandise to dis- 
tributors so as to avoid inventory 
dislocations. “Our secondary use is 
that the figures serve as a standard 
for performance where no industry 
sales to dealer information is avail- 
able. Your data serve as a yardstick 
to point up weak spots. 

“We use your data extensively be- 
fore we make any alterations in our 
distribution network. When we speak 
of a 1% market, for instance, we are 
referring to your Survey figures. To 
summarize: we determine market po- 
tentials, we map sales areas, we study 
metropolitan areas, we set sales quo- 
tas, we plan distribution and we lo- 
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cate sales soft spots—all from the data 
showing in the Survey of Buying 
Power.” 


A Two-Way Check 
on Potentials 


Some marketing organizations use 
only Survey figures in their study of 
potentials, but others match them 
against industry figures. At one of the 
big distilling companies, for example, 
the Survey is used as one factor to 
determine whether a territory is pro- 
ducing up to par. (1) They apply 
known industry consumption figures 
against Survey population estimates 
to find the amount of liquor con- 
sumed per capita in an area. (2) 
Then they determine the amount of 
the market held by the company. (3) 
Next, they take the Survey “Buying 
Power Index” to determine whether 
or not each sales territory is obtain- 
ing its full share of the business. Thus 
they have a check of both actual and 
potential business—what the territory 
should produce on the basis of its 
population, total retail sales and’ in- 
come, and what it does produce. 

Another liquor company deter- 
mines the potential of wholesalers in 
“open” states from Survey-indicated 
buying power, and “we compare 
county potential with state potential 
to discover if each wholesaler is ob- 
taining his share. We can then spur 
our wholesalers after this proven po- 
tential.” 

Several of the automobile compa- 
nies also use a two-way check, based 
on the Survey potential and also regis- 
tration figures for their own and com- 
petitors’ cars. 


Selecting the Quality Markets 


Especially valuable to the makers 
of products whose purchase can be 
postponed is the roms of Market 
Index,” when us in conjunction 
with the “Buying Power Index.” A 
watch company, for example, is look- 
ing for high discretionary buying 
power; it doesn’t find it in the back- 
ward and depressed counties and 
cities but by studying the volume po- 
tentials in the column, “Buying Power 
Index,” and then checking against 
“Quality of Market Index,” it can spot 
the areas which are worth especially 
intensive cultivation. One of these 
companies, for example, singles out 
those counties which have .2500 or 
more under “Buying Power Index” 
and a Quality Index of 120 or higher. 

Similarly, Chrysler has found the 
Quality Index “amazingly” accurate. 
Counties ranked 90 or above absorb 
the most cars per 1,000 families, and 
county ratings in excess of 100 are 
almost sure to mean increased oppor- 
tunities for the higher-priced models. 


Selecting Test Markets 


An agency executive writes: “No 
other source is anywhere near as help- 
ful for selecting test markets.” 

A New York agency used a heavy 
spot radio campaign in two cities and 
compared results with sales in two 
other cities selected from the Survey 
as being similar in size and character. 

In test city campaigns another 
New York agency starts with 20 cities 
selected from the Survey. In another 
agency the Survey is often used to 
set up test cities, since no test cam- 
paign should be planned without 
knowing the relative levels of buying 
power.” 


Spotting Retail Weaknesses 


A camera maker watches all major 
marketing areas, comparing sales with 
potential figures as derived from the 
SBP and with sales for previous year. 
“This study may lead us to more 
concentrated coverage by our sales- 
men of accounts which show declin- 
ing sales, or if results in a city indi- 
cate weakness against our national 
average of the particular type of out- 
let, we may attempt to find new out- 
lets to bring sales up to par. For 
example, this may mean the addition 
of credit jewelers, who are playing 
an increasingly important part in our 
distribution.” 


Adjusting for 
Unworked Territories 


Not every manufacturer operates in 
all counties of the nation: he may be 
a regional distributor or there may be 
peculiarities about his business which 
automatically eliminate certain terri- 
tories from consideration. For exam- 
ple, temperatures being a controlling 
factor in the sale of men’s gloves 
some manufacturers have no market 
in some of the warm southern states. 
So they use Survey figures to estab- 
lish the actual sum of their entire po- 
tential. First, they find out the per- 
centage of retail sales (or population 
of Effective Buying Income, or what- 
ever factor he is using) represented 
in these impossible markets. Let's 
say it is 30%. Then the states repre- 
senting the other 70% are, in actual- 
ity, 100% of his market and New 
York, for example, with 10.3134% of 
the retail sales of the entire country 
in 1960, would have 14.7334% of his 
real market. 


General Alignment of 
Sales and Advertising 


An executive of a Chicago adver- 
tising agency, says: “When you have 
a budget, and have to get results un- 
der the budget’s limit, you learn how 
to spend the money you have. The 
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How they won the big one | 
Pittsburgh Pirates’ Bill Mazeroski after 
hitting Sth inning homer that took the 
1960 World Series from the Yankees. 


Concentrate where it counts, in the “A’”’ markets 


..»Where 45% of supermarket sales are made 


In these big rich, decision-making markets and contiguous counties, 
American Weekly concentrates 86°/. of its circulation...and works better... 
more efficiently...more effectively than does any other magazine. Where net- 
work TV and national magazines “thin-out’, American Weekly a ta 


“OVER 1,472,000 READER RESPONSES IN ONE YEAR” 
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Survey helps you to pick your mar- 
ket. You can say ‘these are good mar- 
kets.” You learn to say ‘we can get 
in here’ or ‘we'll have to bypass this 
area.” The company sales manager 
must sit down with the agency ac- 
count man and figure it out together. 
Through the Survey you can spot 
where sales could be good. And that's 
something you'd better find out.” 

Through working out accurate po- 
tentials and relating them to actual 
sales, the company and the agency 
can figure out: 

1. Spots where the company is get- 
ting its fair share or more of the 
market. 

2. Spots where the company is get- 
ting less than its share. 

With a knowledge of sales vs. po 
tentials the company then can apply 
extra pressures intelligently. 

Another agency man reports that 
their recommendations on local me- 
dia have been greatly simplified 
through the Survey. They appraise 
the specific markets in which a client 
is interested. Alongside each city 
name they put the “Buying Power 
Index” for the Metropolitan Area 
(usually by complete counties). They 
total the percentages and make the 
total represent 100. Then the per- 
centages are re-computed and if on 
that basis a city area is down for 5% 
of the total potential, it receives 5% 
of the advertising dollar. 


Breakdown by 
Metropolitan Areas 


An agency head says, “We use the 
SBP on every account, not only for 
market selection, but also for media 
buying purposes. We break down the 
media by Metropolitan County Areas. 

“. . . Survey data serve as a bridge 
to connect three islands: (a) media, 
(b) the sales department, (c) the 
advertising department. We must 
know the market is there, if the peo- 
ple are there at the price, and if the 
sales department is willing to take it 
at the price.” 


Best Type of Media? 


The makers of a quality product 
asked the agency to determine which 
medium would be the best for them. 

“They wanted to know, whether 
sales of their line were concentrated 
in large cities or distributed propor- 
tionately and not concentrated. We 
found in the store-type data that sales 
were proportionate to city size, not 
concentrated. This led to the decision 
to use magazines.” 


Merchandising Advertising 


Many manufacturers—or their ad- 
vertising agencies—prepare for their 


salesmen county-by-county analyses 
that show such factors from the 
Survey as total population, number of 
families, retail sales and Effective 
Buying Income alongside county cir- 
culation figures of the company’s 
advertising. 


Checking Against 
Media-Supplied Figures 


An advertising agency executive 
says that “media figures are almost 
always checked against the Survey,” 
while another agency executive with 
25 years of media-buying experience 
reports: “One of the greatest aids to 
intelligent space buying developed 
during my time is the Survey of Buy- 
ing Power. Today nearly all of the 
important newspapers and magazines 
use Survey data in their presentations 
and so we have two solid standard- 
ized sources quoted in the data sup- 
plied, those being the Audit Bureau 
of Circulations and the Survey.” 


Applying Pressure 
Where Most Needed 


One advertiser spending millions in 
“national” media and with, obviously, 
only a modicum of control over the 
territorial distribution of such expen- 
ditures, uses local media to buttress 
the “national” campaigns. For each of 
the products potential maps have been 
developed from Survey figures, sup- 
plemented with certain factors of 
their own. The potential is compared 
with actual sales volume by territories 
and local appropriations are predi- 
cated largely on these comparisons. 

The full effect of magazines and 
network radio and TV cannot be 
realized unless a company does a 
bang-up job of merchandising its cam- 
paign to its own salesmen, wholesalers 
and dealers. To do this the “national” 
must be made “local,” through break- 
ing grand-total figures down to states, 
counties, cities. A distributor may be 
yelling for more help. The company 
or its agency uses the Survey to get 
data on population, families, sales or 
income for the distributor’s territory, 
then takes the circulation in the area 
of magazines used (or the local radio 
outlets of the network program) and 
sets these down against the distribu- 
tor’s market. 


Is Fault with Salesman 
or with Advertising? 


When sales of a well known hair- 
waving product fall below potentials 
indicated in the Survey, the company 
makes an examination of two factors 
—their own salesmen and the competi- 
tive advertising weight. 

In a similar below-potential situa- 
tion, the manufacturers of a famous 
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cold remedy increase the advertising 
—but only if Effective Buying Income 
(E.B.I.) figures seem to justify it. 


Measuring Market Changes 


The current Survey may be used 
on its own or in comparison with pre- 
vious issues. At a New York agency, 
for example, officers are interested in 
the measure of change, and find the 
continuing Surveys a valuable meas- 
uring rod. An area may continue rela- 
tively large, but still not keep up with 
its former rate of growth or with 
other areas; another may be bound- 
ing ahead. Knowledge of past per- 
formance in relation to the present 
makes possible a more intelligent ap- 
plication of advertising. 

In a manufacturing company with 
many product lines, the Survey is 
used to set sales quotas and as a 
guide to finding changing markets. 
“The Survey indicates where to look 
for the greatest increases in sales and 
buying power. The columns on Effec- 
tive Buying Income and Quality of 
Market Index are both used for the 
purpose. The “Buying Power Index’ 
column is used in the setting of quo- 
tas for distributors.” 


Routing the Sales Force 


Sales costs can be lowered and 
efficiency increased, if wasteful or 
useless travel is eliminated. One sales 
manager reports that by plotting Sur- 
vey potentials against reported travel 
time he discovered that his salesman 
in an Iowa territory was spending 
15% of his time in cities that pro- 
duced 75% of his business, and 85% 
of his time in the “thin” and “dead” 
areas which were good for only 25%. 


Marketing a New Product 


When a company puts out a new 
product for which it has no compara- 
tive data in its files, or for which there 
are no association or Census data, the 
Survey can be used as the sole basis 
for estimating potential sales, but it 
will have to be done on a trial-and- 
error basis until experience indicates 
the factor or combination (such as 
families, total sales, sales of a store- 
type, or income) with the highest 
correlation. 


Quality of Market Index 


One big advertiser reports that his 
problems differ according to the qual- 
ity of the brands. For his low-price 
brands, “Buying Power Index” is most 
valuable, but on his first-line brand, 
the Quality of Market Index is his key 
to most responsive markets. 

Income distribution columns as a 
guide should also be used in prob- 
lems of this type. 


MAY 10, 1961 


Food Business Quotas 


Many companies develop their own 
potentials from Survey data instead 
of using the “Buying Power Index” 
column. A giant in the food field uses 
“SM’s figures, weighted food store 
sales 5 points, effective Buying in- 
come 8 points, population 2 points.” 

Media decisions for another large 
food company are based upon de- 
tailed maps which show counties in 
green where food sales are above 
average in dollars; blue 65% to 99% of 
average; red and brown, far below 
average. In top counties, families 
spend more than $1000 annually for 
food, in poor ones less than $300. 


Deciding on New Locations 


Survey data are a substantial factor 
in selecting store, warehouse, branch, 
plant sites. They carry weight with 
both the sales and real estate depart- 
ments of many companies. Among 
the representative companies using 
Survey data to determine new loca- 
tions we find such names as Pruden- 
tial Life, Miles Shoe Co., U. S. Rub- 
ber, General Electric, Celotex, Sears 
Roebuck & Co., B. F. Goodrich. 

The Survey of Buying Power is 
also used in this connection to meas- 
ure the extent of the market that can 
profitably be served from proposed 
new locations. 


We wear more than one hat 


Your Branham man is more than a media expert . . . he’s also a 


marketing and merchandising specialist . . 


. and a man “in the 


know” when it comes to retail sales, buying power, and population 
trends. He works closely with advertisers and agencies, helping 
supply additional marketing facts and other sales data. He’s a good 
man to have around when you're planning that media schedule. His 
fund of practical knowledge is yours for the asking... 
in 12 big advertising centers. Give him a call, anytime! 


National Advertising Representatives 


THE BRANHAM COMPANY 


New York * CHARLOTTE * SAN FRANCISCO * DALLAS * MIAMI * ST. Louts 
CHICAGO * DETROIT * ATLANTA * Los ANGELES * MEMPHIS * MINNEAPOLIS 


va x 
> all-woman 
woman... 


Your kind of woman .. . your 
kind of young customer. She’s 
all woman — instinctively, im- 
pulsively, predictably female. 
What’s more, she’s in her ener- 
getic, independent twenties. Out 
of her teens (and glad of it), 
she’s turning twenty. . . turned 
twenty...or she’s forever twenty- 
nine. She can’t and won’t be typed 
= career girl, coed, or housewife — 


~~ because she’s the kind who can, 
~_ and does, do two-things-at-once. 


Whether she has the urge to 
be married or be management, 
whether she’s marrying, matric- 
ulating or doing both—she’s first 
and foremost a fabulous female. 
She’s all woman and all get-up- 
and-go. In her vital twenties, she 
has more energy and endurance 
than her pioneer grandmother. 
In a class all her own, she has 
more taste, more education and 
more money than her counter- 
part a decade ago. She demands 
a style of living-refuses to settle 
for a standard of living! She’s 
the young woman businessmen 
(retailers especially) have in 
mind when they speak of the 
tidal wave of the twenties—the 
dynamic twenties market. She's 
the woman who sees herself in, 
the young woman you sellin. . . 


LAMOUK 


THE MAGAZINE FOR THE SOARING TWENTIES 


© Condé Nast Publications 
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Section 2 


POPULATION 
and INCOME Data 


for all States, their Counties and Cities; 


FARM INCOME Data 


As we go to press, the Census Bureau is releas- 
ing its final tabulations on the number of house- 
holds covered in the 1960 Census. For some 
unexplained reason, these figures were not avail- 
able along with the associated final population 
figures, which were used in this Survey as bench- 
marks. The new household total obtained by the 
Bureau appears to be in the neighborhood of 53 
million (including Hawaii and Alaska), as com- 
pared with the total used in this Survey of 53.3 
million. The Census figure is several hundred 
thousand higher than had been expected, due 
apparently to the Bureau's inability to anticipate 
the effects of change in instructions to enumera- 
tors on the handling of “quasi-households.” 

The difficulty arises mainly in the treatment 
of lodgings such as furnished rooms, whose oc- 
cupants may or may not be counted as members 


of other households or “quasi-households.” In the 
1960 Census the enumerators were instructed to 
classify as a separate household one whose “oc- 
cupants do not live and eat with other households, 
and when there is either direct access from out- 
side or through a common hall.” 

This type of lodging is especially heavy in 
areas such as New York county, Washington D.C., 
and Dade county, and here the Survey estimates 
of households probably will fall short of the new 
Census figures. In all such cases, the missing 
“households” will be part of our estimate of 
“consumer spending units,” a category designed 
to cover all such marginal households. In effect, 
then our household figures can be regarded as 
what would have been obtained in the new 
Census if the 1950 definition of households been 
used by the enumerators. 


Other Sections: 


1. Foreword; How to Use the Survey 


3. Retail Sales Data for States, their Counties 
and Cities Ee ; 

Rankings of Leading Counties and Cities; 
Metropolitan Area Summaries and Rank- 
ings; Summaries of All Data for 
Regions and States 


Canadian Population, Income, Sales Data 


Population 

Households 

Consumer Spending Units 
Urbanized Population 


Net Effective Cash Income 


Net Effective Buying Income 


Turn to these pages for the definitions and explanations of 


the terms used in the population-income data tables of the 
Survey of Buying Power. 


Cash Income Per Household 
How Income Is Broken Down by States _ . 


—by Counties 


—by Income Brackkets 
Significance of Income Distribution 
Meaning of Table Headings 


Sources, Estimating Techniques, Definitions of 


Population and Income Data 


We shall discuss here each of the 
population and income market factors 
contained in the basic county-city 
tables published for each of the states. 

They are: (1) Population; (2) 
Households; (3) Consumer Spending 
Units; (4) Urbanized Population; (5) 
Net Effective Buying Income; (6) 
Cash Income Per Household; (7) 
Distribution of Cash Income by 
Households. ; 

The retail sales factors are dis- 
cussed in the introduction to the re- 
tail sales data, starting on page 343. 


1. POPULATION 


The estimates of the number of 
persons and families in any county or 
city are as of January 1, 1961. They 
constitute a nine month projection 
from the April, 1960, Census bench- 
mark. These projections are based on 
three factors: (1) individual growth 
trends as established over the past 
decade 2 population growth ad- 
justed by ‘current sales data (in about 
600 areas where correlations have 
been established between the two), 
and (3) chamber of commerce re- 
ports. 

Every chamber of commerce in the 
nation was solicited by mail, tele- 
grams and follow-up inquiries to re- 
port, for the city and county involved, 
changes in population since April 
1960, with particular emphasis this 
year on annexations taking place be- 
tween April 1 and December 31, 1960. 
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2. HOUSEHOLDS 


Our definition of a “household” is 
equivalent to the Census Bureau's 
definition of a “private household,” 
which includes all persons occupying 
a house, an apartment or other group 
of rooms, or a room regarded as a 
dwelling unit. Any occupied dwelling 
unit can be considered a household. 

Probably more confusion centers 
about the concept of “household” or 
“family” than about any other single 
important government statistic. The 
confusion arises from the fact that 
this unit was called a “family” in the 
1930 Census of Population, and a 
“private household” in the 1940 
Census, and therefore many people 
regard these terms as interchange- 
able. But the Census Bureau now 
reserves the term “family” for “a 
group of two or more persons related 
by blood, marriage or adoption and 
residing together.” We now follow the 
current Census Bureau practice and 
no longer use the term “family.” 

A single person living alone in an 
apartment or dwelling unit, is count- 
ed as a household, unless he lives in 
a hotel, rooming house, college dor- 
mitory, military barracks, or institu- 
tion. The Census does not regard 
such residents as occupying dwelling 
units. 

This creates a problem in the 
census area breakdowns of occupied 
dwelling units or private households, 
because the population figures do in- 
clude persons residing in such units. 


Thus, for the first time in Census his- 
tory, Government enumerators in 
1950 included in the census count 
college students residing in college 
dormitories during the week the 
census was taken, also military per- 
sonnel and other institutional resi- 
dents, on the principle that all per- 
sons should be counted as_ usual 
residents of the community in which 
they sleep more than half the week, 
even though they maintain perma- 
nent residence elsewhere. 

For large urban areas the resulting 
discrepancy between population and 
the number of households (which ex- 
cludes such “quasi-households”—the 
official term for institutional resi- 
dents), is slight, and can be ignored. 
(Example: the discrepancy is not 
large enough to show up in San 
Diego despite a large military pop- 
ulation.) However, discrepancies do 
show up in many smaller areas where 
such institutional residents form a 
significant part of the total population. 
The ratios of persons per household 
for such communities will be far 
greater than normal, as illustrated by 
the following cases: Baldwin County, 
Ga., prison; Chattahoochee County, 
Ga., military;* Champaign, IIl., uni- 
versity; Riley County, Kas., military; 
Lake Charles, La., military; West 
Feliciana, La., prison; East Feliciana, 
La., mental institution. 

a ‘An example: We are forced to credit Chat- 
tahoochee County with a per family income of 
over $50,000 because the geguinton and income 
e the county reflect mainly the activities of 


Fort Benning, whereas the number of house- 
holds relates to civilian families only. 
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THE CITY IS STILL 
THE NATION'S QUALITY MARKET 


Yearning for the suburbs is sup- 
posed to grow apace with family 
income, but the city as a place of 
residence still gets the vote of most 
prosperous families. Less than half— 
44.4%—of all the households in the 
$0-$3,999 group live in cities com- 


pared with 58.7% of all households 
earning net income of $4,000 up. 

In fact, the higher the income, 
the more the family appears to be 
attached to urban living. The chart 
below shows the per cent of city 
households in each income group. 


Suppose a single person boards 
with a family in an apartment. The 
Census Bureau would define such an 
establishment as a single household. 
If he is not related to the family, 
however, such an establishment is 
regarded as two “consumer spending 
units”—the family and the unrelated 
boarder. 

The Census Bureau introduced a 
slight modification of its household 
definition in 1960 which should be 
noted. In past Censuses, dwelling units 
were limited to quarters having a 
separate entrance or separate cooking 
equipment, which gave rise to some 
confusion in the minds of Census 
enumerators. In the 1960 Census, a 
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“housing unit” was considered sepa- 
rate when “its occupants do not live 
and eat with other households, and 
when there is either direct access from 
outside or through a common hall, or 
the unit has a kitchen or cooking 
equipment for exclusive use of the 
occupants.” 

The Bureau considers that this 
change in effect adds a very small 
number of households (about 200,000 
according to our own estimate) oc- 
cupied by persons formerly counted 
as members of other households or 
of “quasi-households.” Our household 
total for January 1, 1961 (including 
Alaska and Hawaii) comes to 53.3 
million households, which includes an 


Copyright, 1961, Sales Management, Inc. 


allowance for this modification in de- 
finition, which affects mainly large 
urban centers such as New York 
county. 


3. CONSUMER 
SPENDING UNITS 


Students, soldiers and residents of 
hotels, boarding houses and other in- 
stitutions (i.e. quasi-households) are 
regarded as consumer spending units 
if they earn income. Thus the con- 
cept of a spending unit is very broad, 
embracing, in addition to households, 
doubled-up families and quasi-house- 
holds. There were about 60.6 million 
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COMPARISON OF SM SURVEY 
and GOVERNMENT INCOME ESTIMATES 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island... 
Vermont 


MIDDLE ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH CENTRAL 
Illinois 
Indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH CENTRAL 


lowa 

Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota. . 
South Dakota 


SOUTH ATLANTIC 
Delaware oa 
District of Columbia. . 
Florida 
Georgia 
Maryland hice 
North Carolina..... 
South Carolina 
Virginia 
West Virginia 


EAST SOUTH CENTRAL 
Alabama... 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico. 
Utah 
Wyoming 


PACIFIC 
California 
Oregon 
Washington 
Alaska 
Hawaii 


Per ees Eee Oe Pet acias caanewes 


1959 


Net Effec. 
Buying Inc. 
($ Millions) ($ Millions) 


6,098 
1,531 
10,719 
1,035 
1,607 
—__ 019 
21,609 
13,465 
37,485 
_ 21,671 
72,621 


22,725 
8,727 
15,844 
19,385 
7,046 
73,725 
4,858 
3,874 
5,914 
8,068 
2,539 


964 
1,034 
27 , 250 
1,049 


1,987 
8,282 


333,381 


1959 


Dept. of 
Commerce 
Disposable 


Income 


74,046 
22,590 
8 , 663 


15,570 
19,484 
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*The Dept. of Com. income estimate in farm states fluctuates according to inventory 


adjustments on unsold crops and livestock. SM ignores these adjustments. 
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consumer spending units in the United 
States as of January 1, 1961. This 
compares with a total of 53.3 million 
househo!ds. 


4. URBANIZED 
POPULATION 


We define urban population as the 
number of persons living in areas de- 
fined by the Census Bureau as “urban” 
in character. The census definition of 
“urban” population includes all places 
of more than 2,500 persons plus the 
densely settled “urban fringe” areas 
surrounding cities of more than 50,000 
persons. The “fringe” can include, ac- 
cording to the Census Bureau: 

a. Incorporated places of fewer 
than 2,500 inhabitants with 100 
dwelling units or more concentrated 
in a density rate of 500 or more per 
square mile. This density represents 
approximately 2,000 persons per 
square mile and normally is the mini- 
mum found associated with a closely 
spaced street pattern. 

b. Unincorporated territory with at 
least 500 dwelling units per square 
mile. 

c. Territory devoted to commer- 
cial, industrial, transportational, rec- 
reational and other purposes func- 
tionally related to the central city. 

d. In addition, outlying non-con- 
tiguous areas, incorporated or unin- 
corporated, which meet the residen- 
tial density requirements are _ in- 
cluded in the urbanized area in the 
following cases: all outlying areas 
within 1% miles of the central con- 
tiguous urban area, measured along 
the shortest connecting highway; also, 
any outlying area within 142 miles of 
the central contiguous urban area. 

Our county-by-county estimates of 
“urbanized population” have become 
extremely popular, and have proven 
of great importance in indicating the 
potential for a wide variety of goods 
and services associated with urban 
(as opposed to rural) living patterns. 


5. NET EFFECTIVE 
BUYING INCOME 


Our concept of “Net Effective 
Buying Income” is what the Govern- 
ment calls the disposable income 
available for spending in the various 
states. 

The concept of “national income” 
is a frequent source of confusion. The 
average businessman nowadays is 
frequently forced to find his way 
through a staggering maze of Gov- 
ernment statistics in order to relate 
his own situation to that of the econ- 
omy at large. Thus he will run into 


«“« . . ”» « 
the terms, “national income,” “gross 
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protein-rich 
media mix 


America’s largest magazine (a Sunday magazine) reachesat oe 


Magazine section of 


a A c : | strong newspapers 
least half of the families in counties doing 18% of total fs : throughout the 


nation, reaching ten 


U.S. retail sales. But add Parade and the 18% jumps to 43%. gM Sven ween 


every week. 
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They Reverse Income Distribution Trend 


The national income distribution picture 
more households in the under- 
$2,500 bracket than in the over-$10,000. In 


these 15 states, however, the trend is reversed. 


shows 11.7% 


Top-income homes outnumber those in the 
bottom income group by margins ranging 


from Wyoming's 6.6% to the District of 


Columbia’s 361.8%. In 4 states the ratio is 
better than two to one. Average income for 
the under-$2,500 group is lowest in Con- 
necticut—$1,443, highest in Delaware, D.C., 
and Maryland—$1,533. In the over-$10,000 
bracket, the spread is from Wyoming's $14,- 
591 average income to Delaware's $20,985. 


Households 
$0-$2,499 
638,527 
64,321 
9,956 
9,426 
337,923 
78,290 
138,778 
267,676 
163,964 
421,899 
340,298 
369,097 
li sor 
7,008 
17,821 
7,925,700 


California 
Connecticut 
Delaware 

D. of Columbia 
IHlinois 
Maryland 
Massachusetts 
Michigan 

New Jersey 
New York 
Ohio 
Pennsylvania 
Wyoming 

A’ ‘ska 

Hawaii 

U.S. 


national product,” “personal income,” 
and “disposable income,” 
not at all 
they 


which are 
interchangeable, though 
frequently are regarded as 
equivalent terms. 

Let us start with “national income,” 
which in any year consists of the 
money received by all the traditional 
‘factors of production of land, labor 
and capital.” This is what you get if 
you add the wages and salaries re- 
ceived by all wage earners and sal- 
aried employes, the profits of all firms 
whether incorporated or not, and pay- 
ments of interest, dividends and other 
types of property income, such as 
rentals to landlords, ete. “Personal 
income” excludes the profits of busi- 
ness enterprises from national income 
in order to emphasize the distribution 
of income among individuals receiv- 
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Avge Households 
Income Over $10,000 
$1,515 741,313 
1,443 134,319 
1,533 21,861 
1,533 43,534 
1,465 485,171 
1,533 137,199 
1,462 225,682 
1,501 302,090 
1,451 303,503 
1,525 857,112 
1,478 365,430 
1,499 395,682 
1,528 12,096 
1,488 10,959 
1,533 21,836 
1,497 6,212,462 


ing either wages salaries, profits or 
property income. Then, in order to 
indicate how much of this income is 
available for the purchase of goods 
and services produced by these factors 
of production, we deduct all tax pay- 
ments to federal, state and local gov- 
ernments. The Government calls the 
result “disposable personal income,” 
which is equivalent to our definition 
of Net Effective Buying Income. 

In recent years, Government statis- 
ticians have included “imputed rentals 
of owner-occupied homes” in the 
above definitions of income (and we 
have followed suit). The reasoning is 
that owners of such homes have the 
option of renting the unit to others, 
in which case they would derive a 
rental income. By including imputed 
rental incomes, we avoid changes in 


$ 


High Income 
Avge Households 
Income % of Low 


$18,332 116 
19,874 209 
20,985 220 
16,600 462 
18,188 144 
18,325 175 
17,945 163 
17,492 113 
18,989 185 
17,988 203 
17,339 107 
18,768 107 
14,591 107 
16,166 156 
18,024 123 
17,571 78 
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the national income total resulting 
from home-owners (who account for 
more than half of all homes) who 
decide to rent to others. 


6. CASH INCOME 
PER HOUSEHOLD 


In 1959 we introduced a new 
measure of cash income available to 
households for spending, after taxes. 
It differs from Net Effective Buying 
Income described above by excluding 
all non-cash items, such as: “income 
in kind” represented by the food and 
fuel produced and consumed by 
farmers, “imputed rentals of owner- 
occupied homes”, income received by 
trusts, pensions and welfare funds, 
income of non-profit institutions, etc. 

These and several other miscel- 
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Premium Practice- the Magazine ol 


IMEI MERCHANDISING 


AS BASIC 
AS 
FOOD 


TODAYS 
SUPPLEMENT 
10 
| ADVERTISING 


INCENTIVE 
MERCHANDISING 


ose interested in learning more about effective sales organization via 
“Incentives at the Planning Level" may have a copy with our compliments. 
a note to 630 Third Ave., New York 17, N. Y. — Giad to send it — 

May help you sell more 


Rambler for 


American 4-door Super Sedan—For 1961 the Rambler American is more compact outside, 
yet has room for six average adults inside. A Rambler American Custom swept to first 
place over all other compacts in the 1960 Mobilgas Economy Run! Also available in 2-door 
sedan, 2-door business coupe, 2- and 4-door station wagons. 


FULL LINE OF FLEET PROVED 
COMPACT CARS FROM 


RAMBLER 


Rambler for 1961 offers three series of compact fleet cars 
the world’s widest choice of models—with a host of 
new man-saving, money-saving features including 


e New die-cast aluminum engine proved in two ‘tion 
rugged test miles for durability, performance and 
economy ...standard on Classic Custom... optional 
extra on other Classic models. 


e World’s First! New Ceramic-Armored muffler or tail- 
pipe will be repaired or replaced without charge by a 
Rambler dealer, if it is defective in materials or work- 
manship, for life of car while original buyer owns it. 


e New molded fiber-glass ceiling that cuts road noise 
30° increases headroom .. . featured on all 
Classic and Ambassador models. 


Recent fleet surveys prove Rambler maintenance costs 
are lowest of all cars, Rambler resale value is tops. See 
how much more money you save with Rambler— 
America’s Economy King! 


American Motors Fleet Department will coordin- 
ate purchases for fleet users throughout the coun- 
try—with or without trade. 


No obligation! Demonstrators available 
for *‘on-the-job”’ test! 


SEE YOUR RAMBLER DEALER 
or write or wire 


FLEET SALES DEPARTMENT—Dept. C-510 


AMERICAN MOTORS CORPORATION 
14250 Plymouth Road, Detroit 32, Michigan 


Rambler Classic 4-door Super Station Wagon—Here’s 
80 cubic feet of cargo room for tools, samples, display 
material, light machinery. Choose from two 6’s or 
high-performing V-8. Initial price may be actually 
less than competitive sedans you are now using. Choice 
of heavy duty equipment. 


Rambler Classic Super 4-door Sedan—Fast becoming 
America’s most popular fleet sedan. If your company 
leases fleet units, ask your leasing company for low 
Rambler rates or write us for the names of leasing 
companies with whom we have working arrangements. 
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THE CITY IS STILL 
THE SHOPPING CENTER OF THE U.S. 


i$ )-4 9) 208 


54.98% of the People live in Cities 


56.91% of the Households are in 


ities 


laneous types of income are included 
by the Government in the national 
income totals. However, in official and 
private surveys of consumer income 
and expenditures these artificial forms 
of income are invariably omitted. 
Therefore, since we find our income 
distributions of households _increas- 
ingly used as controls in such surveys 
(the extensive Life Survey of Con- 
sumer Expenditures for example), 
we feel it is now realistic to ignore 
these artificial forms of income in our 
estimates of income distributions. 


MAY 10, 1961 


Our Net Effective Buying Income 
totals for each county and city are 
still defined as in the past, but it can 
now be represented as the sum of 
the following: 

a. Cash income 


household (ac- 


counting for about 90% of Net Effec- 
tive Buying Income). 


b. Cash income of consumer units 
not included in households, such as 
the military, college students and 
hotel and boarding house residents 


Sales rung up in Cities are 34.1%—or $41,222,000,000—above average proportions 
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(accounting for about 5% of the Net 
Effective Buying Income). 


c. Non-cash income (accounting 
for about 5% of Net Effective Buying 
Income). 


How Income Is Broken Down by 
States. Unlike retail sales, for which 
current estimates are provided by the 
Government only for the nation as a 
whole, our estimates of Net Effective 
Buying Income are based on estimates 
of personal income for the preceding 
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Where and How Standard Metropolitan Area 
Population Changed in 1950-60 


ALL AREAS 
Central City 


9.4% 


Suburban Ring 


47.7% 


POPULATION GAINS RANKED BY AREA SIZE GROUP 


Area 


500M-1 Million 
250M-500M 
100M-250M 
1-3 Million 
Under 100M 
3 Million Up 


year as published for each state in the 
August issue of the Department of 
Commerce “Survey of Current Busi- 
ness.” Thus, state estimates for 1959 
were taken from this source, adjusted 
‘to conform to our definition of Net 
Ettective 
eas payments, and then projected for 
each state to 1960.° 

In this 
sideration was given in each state 
to all significant components of in 
come. Thus, the farm income was 


Buving Income, less over- 


projection, separate con- 


extended by way of current monthly 
reports on cash receipts from farm 
marketings provided for each state 
by the Agricultural Eco- 
nomics. (At the time this projection 
was made, data had been available 
on farm marketings for the first 10 
months of 1960.) Similarly for each 
state, from 


construction 


Bureau ol 


income manutacturing, 
mining and trade was 
monthly 
employment and payroll data for the 
first nine months of 1960 received 
from the Bureau of Labor Statistics. 

With the help of our other regional 


pro} cted on the basis of 


*“We estimate t the volume f income 
t med forces and 


sonne (ar 
6 billion 


Suburban Ring 


70.4% 3 Million Up 
55.4 500M-1 Million 
43.8 1-3 Million 
36.8 250M-500M 
26.5 100M-250M 
10.2 Under 100M 


indicators of current activity (bank 
debts and sales tax collections), we 
can in this way derive state income 
estimates for 1960 comparable (after 
certain technical adjustments), to the 
estimates to be published in the Au- 
gust 1961 issue of the “Survey of 
Current Business.” 

In the August 1960 issue of the 
SCB, the government finally published 
a current state tabulation of dis- 
posable income. This gives us our 
first check on the accuracy of our 
estimates, published well in advance 
of the government estimates. (See 
Table “Comparison of Survey and 
Government Income Estimates.”). 


How Income Is Broken Down by 
Counties. Since 1929, the county esti- 
mates of income published in the 
Survey have been derived by dis- 
tributing a given state total among the 
counties, in accordance with a wide 
variety of statistical indications avail- 
able on a county level. For instance, 
one approach was to segregate the 
state total into the income derived 
from farming, manufacturing, trade, 
property, etc. Then the farm income 
would be distributed among all 


Central City 


27.7% Under 100M 
23.1 100M-250M 
19.9 500M-1 Million 
15.2 250M-500M 
4.2 1-3 Million 
—0.2 3 Million Up 


Source: Bureau of Census 


counties in accordance with the num- 
ber of farm operators and laborers, 
the manufacturing income would be 
allocated according to the number of 
manufacturing workers in each county, 
and so on until the sum of the in- 
come earned by the components of 
the county income total. 

The resulting figures have, over 
time, been successfully refined by 
correlation analyses based on the 
median and mean rent figures col- 
lected for both counties and _ cities 
and reported in the 1940 and 1950 
Censuses of Housing. 

These techniques were employed 
because prior to 1950 there had never 
been, as there were in the population 
and retail sales fields, a Census of 
Income to provide county benchmarks 
as a base from which annual projec- 
tions could be made. That’s why 
Sales Management has taken a rather 
special interest in the fact that after 
many years of spade-work on the 
part of the American Marketing As- 
sociation particularly, an income ques- 
tionnaire was introduced into the 1950 
and 1960 Population Census, in the 
face of some opposition. 

Such a question, it was felt, would 
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GOODS 
ARE 
NOT 


BOUGHT. 
THEY ARE 
SOLD 


There is a substantial difference between mak- 
ing a product available and making a sale. 

Today, when differences in brands are so 
often marginal, it is important that an adver- 
tiser should select an agency which under- 
stands all the facets of selling—from intelligent 
assessment of the prospect to the creation and 
selection of the most effective selling message. 

Young & Rubicam advertising sells goods 
all over Europe. 


YOUNG & RUBICAM, LTD. 
Advertising 


LONDON « FRANKFURT « GENEVA * NEW YORK *« CHICAGO 
DETROIT * SAN FRANCISCO «+ LOS ANGELES * HOLLYWOOD 
MONTREAL * TORONTO * MEXICO CITY* SAN JUAN * CARACAS 


This advertisement was prepared by Young & Rubicam, London. It presents a principle which sells goods—not only all over Europe—but all over the free world. 


MAY 


10, 


1961 
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ENN Os ee a a ee ce Te 


POPULATION AND SALES BY CITY SIZE 


POPULATION SALES ($000) 


% Gain 
1961/50 


% Gain 
1960/48 


1,000,000 & over 17,447.6 25,467,351 22,320,280 18,942,765 


500,000 to 999,999 12,912.7 21,399,164 13,453,713 11,341,173 


250,000 to 499,999 10,636.9 17,376,905 13,430,012 9,882,652 


100;000 to 249,999 12,359.1 20,987,852 15,858,414 12,475,239 


50,000 to 99,000 14,208.1 22,868,111 14,493,568 10,958,412 


25,000 to 49,999 14,043.6 21,980,556 14,884,347 


10,000 to 24,999 14,858.0 11,515.2 23,724,636 19,738,541 


84,964.0 71,228.0 66,026,268 55,788,873 40,651,374 


181,430.0 219,830,843 169,967,748 130,520,548 29.3 68.4 
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provide not only some official indica- 
tors of the income of local areas, but 
would also serve to indicate regional 
distribution of in- 
come. The opposition to the inclusion 
of such questions was based on the 
feeling that people would be reluctant 
to answer truthfully questions about 
their 


variations in the 


earnings—a secret shared only 
with the Bureau of Internal Revenue. 
For this Bureau of the 
Census did not feel it wise to attempt 
to ascertain the income of 
earning over $10,000 in 
this limitation 


reason, the 


persons 
1950. While 

made the 
Census of Income incomplete, it was 
hoped nevertheless that sufficient data 
would be obtained to permit a satis- 
factory 


necessal ily 


calculation of income dis 
tributions for the various areas of the 
country. In the 1960 Census, how- 


ever, the income brackets surveyed 
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were extended to $25,000 and over. 

The first conclusion to be drawn 
about the overall accuracy of the 
census is that the fears expressed 
about the extent of coverage proved 
to be well founded. On the total per- 
sonal income earned in 1949 (the 
calendar period involved in the 1950 
census inquiry), it was estimated that 
nearly one-fifth was not accounted for, 
even when allowance is made for the 
omission of the over-$10,000 incomes. 
This degree of under-coverage was 
not unexpected and is not indicative 
of a poor job of enumeration, but 
merely points up the difficulties that 
stand in the way of obtaining a com- 
plete census of income on a voluntary 
basis. 

The second and more important 
conclusion drawn by the research staff 
of Sales Management and Market 


Statistics, Inc., the organization 
charged with the responsibility of pre- 
paring the Survey of Buying Power, 
was that the degree of under-coverage 
was surprisingly uniform for indi- 
vidual income groups and types of 
income. Therefore, it proved possible 
to adjust for the three major sources 
of understatement: people not report- 
ing income, those reporting but un- 
derstating, and those earning over 
$10,000 but who therefore did not 
report their total income to the Cen- 
sus. 

These adjustments were so success- 
ful that it became possible to recon- 
cile the results of the Census of 
Income, by states, with the inde- 
pendently derived estimates of state 
income payments issued by the Na- 
tional Income Unit of the Depart- 
ment of Commerce. The latter esti- 


SALES MANAGEMENT 


Which of these helpful 
marketing articles do you want? 


FREE TO Sales | ne READERS 


WATCH OUT FOR FOUR BIG PITFALLS 
IN PRODUCT PLANNING 


... how to get new products through product de- 
velopment and into the market while it’s still there. 


#10 


DO YOU NEED 
A DISTRIBUTION MANAGER? 


...the best product sold by the best sales force 
can't overcome a weak link in distribution. 


#50 


TAKE THE SACRED COWS 
OUT OF SALES FORECASTS 


... how you can help yourself and your manage- 
ment compatriots to have confidence in your sales 
forecasts. #20 


MARKETING: A CHALLENGE TO 
THE MANAGEMENT CONSULTANT 


... three case histories showing how consultants 
tackled and solved tough marketing problems. 
#6 


HOW TO DEVELOP 
BETTER FIELD SALES MANAGERS 


... tips on helping them to channel their efforts 
into meaningful work, guiding their communica- 
tions, helping them train salesmen. #3 O 


HOW TO KEEP TRACK 
OF YOUR COMPETITION 


... how to watch what they are up to... what to 
look for and how to find it to avoid being caught 
short. #7 0 


THE TEN COGS 
IN MARKETING FOR PROFIT 


...here’s a breakdown of that vague term, the 
marketing concept, written especially for non- 
marketing executives. #4 


THREE STEPS TO PUT 
THE MARKETING CONCEPT TO WORK 


...a practical guide to allocating the nine major 
marketing responsibilities facing every company 
today. #8 1 


BARRINGTON SERVICES 


... Our basic brochure, outlining the Barrington philosophy 


and describing all services. #9 


JUST JOT ON YOUR LETTERHEAD THE KEY NUMBERS OF THOSE YOU WANT, AND SEND TO: 


BARRINGTON AND COMPANY, INC. 
230 Park Avenue, New York 17, N. Y. 


Member, Association of Consulting Management Engineers 


Management Consulting ES Worldwide 
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1. THE TIMING OF BUILDING 
PRODUCT DECISIONS 


A study indicating when, in the total 
process of creating a building, archi- 
tects usually make their “‘type” and 
“brand” decisions with respect to 24 


different types of products. ON THE BUILDING MARKET... 


we have important 


2. BUYING INFLUENCES IN 
ARCHITECTURAL OFFICES 


An independently sponsored study 


guide 
to 


3. GUIDE TO GOOD ARCHITECTURAL ADVERTISING 


guar 
arhilectura 
advertising 


A distillation of constructive criticism and sug- 
gestions by architects and engineers contained in 


showing who, by title or function, in- a some 5,000 written responses to Architectural 
fluences product selection and who af Record’s Continuing Readership Research. 
actually writes the specifications. 


4. BUILDING BUSINESS IN 
THE SIXTIES 


A projection of trends in nonresi- 
dential and residential building ac- 
tivity by the Economics Division of 
F. W. Dodge Corporation (reprinted 
from Architectural Record). 


5. ANALYSIS OF ARCHITECT ACTIVITY 


A detailed study of the number, type and dollar 
value of buildings planned by 1,160 architectural 
offices for periods up to seven years. 


AMALYSIS 


al 
ancuiTetT 
actwiry 


Source: F. W. Dodge Corporation’s exclusive 
Cumulative Activity Record of the day-to-day plan- 
ning activity of individual architectural offices. 


F. W. DODGE 
BS CORPORATION 


6. ARCHITECT-ENGINEER PLANNED WORK—1960 


An analysis of Dodge Reports showing percentage of 
projects and dollar volume of various types of nonresi- 
dential buildings planned by architects and engineers. 


A McGrow-Hill 
Company 


yl 8. CONSTRUCTION OUTLOOK 1961 


F. W. Dodge Corporation’s official annual pre- 
view of construction potentials (reprinted from 
Architectural Record). 


7. AIR CONDITIONING STUDY 


Architect specification practices 
and product preferences in 1937, 
1947, 1952 and 1960. 


information for you... 


ON ARCHITECTURAL RECORD... 


10. DODGE-DOCUMENTED MARKET COVERAGE 


A study of Architectural Record’s coverage of all 
architect-planned work reported by F. W. Dodge 
Corporation in 26 states in 12-month periods. 


94% of all architect-planned nonresidential build- 
ing; 81% of all architect-planned residential building 
is verifiably in the hands of Architectural Record’s 
own architect and engineer subscribers. 


12. ADVERTISING ANALYSES 


A comparison of leading architectural 
magazines in terms of number of 
advertising pages, number of adver- 
tisers, and total pages in major 
product categories. 


Year after year more building prod- 
uct advertisers place more advertis- 
ing pages in Architectural Record 
than in any other architectural 
magazine—62% more in 1960. 


19. AUDIT 
BUREAU 
OF CIRCULATIONS STATEMENT 


(Dec. 31, 1960) 


More architects—and more engineers 
—subscribe to Architectural Record 
than to any other architectural mag- 
azine. (See recapitulation of architect 
and engineer circulation on pages 
two and three of A.B.C. statements.) 
And you can reach them at the 
lowest rate per page per thousand. 


13. ROSTER OF NEW 
AND CONSECUTIVE 
ADVERTISERS 


Architectural 
Record had the 
most new advertis- 
ers in its field in 
1960 (180)—and the 
most consecutive 
advertisers (397). 
141 advertisers 
have used the 
Record continuous- 
ly for 10 or more 
years! 


16. THE MAGAZINE 
ITSELF 


Every page of Ar- 
chitectural Recordis 
edited specifically 
for architects and 
engineers. And edi- 
torial content is 
continuously timed 
and balanced with 
the aid of Dodge 
Reports to be of top 
value to architects 
and engineers in 
terms of the work 
on their boards. 


9. EDITORIAL ANALYSES 


Leading architectural magazines com- 
pared in terms of total pages devoted 
to various building types and other 
subjects. 


Architectural Record publishes more 
editorial pages than any other maga- 
zine in its field—including more on 
the design of both nonresidential 
buildings and residential buildings. 


Tl. EDITORIAL RESEARCH 


Outline of the significance of Eastman 
Editorial Research Service to pub- 
lishers and advertisers. 

Highly respected Eastman Editorial 
Research Service is employed exclu- 
sively in its field by Architectural 
Record ... and has been since 1956. 


14. SUMMARY OF READERSHIP 
STUDIES 


161 studies sponsored by building 
product manufacturers and advertis- 
ing agencies. 

Architects and engineers have voted 
Architectural Record “‘preferred”’ in 
146 out of 161 advertiser-sponsored 
studies for which results are available. 


* Please send me the items circled 
below to help me select the right 
architectural magazine for my 
advertising: 


I 
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We keep our 
inventory 
in the air 


... by using Delta Air Freight” 


Scripto (Atlanta), world’s largest pro- 
ducer of writing instruments, keeps inven- 
tories to a working minimum by air lifting 
merchandise. 


“A low inventory means more capital 
freed for productive work,” reports 
Ramon Alvarez, Assistant Vice-Pres. 
and export manager. “That's why we 
use Delta Air Freight for fast, inexpen- 
sive shipments within the U.S.A., and to 
international airports for connection 
with overseas carriers. Air Freight helps 
us keep fofal distribution costs low.” 


Profit from Delta’s 
BIG PLUS 


Delta operates all-cargo flights and in ad- 
dition carries freight on every passenger 
flight, including Jets. All-Cargo flights 
‘rve Atlanta e Chicago e Charlotte 
Dallas e Houston e Memphis e Miami 
New York @e New Orleans e Orlando 
Philadelphia. 


DOOR-TO-DOOR 


GENERAL OFFICES: ATLANTA AIRPORT, ATLANTA, GA, 


mates, based on Internal Revenue 
Bureau and Social Security data, are 
considered complete, and not subject 
to the downward bias implicit in any 
Census inquiry. 


7. INCOME DISTRIBUTION 


Since the county and city income 
estimates published in the Survey of 
Buying Power have been geared to 
the Department of Commerce figures, 
the reconciliation enabled us to check 
our county income figures with the 
adjusted census results. As a result 
of this analysis, we were able to pub- 
lish for all counties and cities the 
complete distribution of persons and 
income according to income groups. 
We confine our income distributions 
to “cash” Net Effective Buying In- 
co .. Since this is easier to ascertain 
than “total” income, this is the income 
concept applicable in most field sur- 
veys of consumer income. 


Breakdown by Income Brackets. 
The successive steps required to trans- 
late the Census data into our 1959 
estimates of income, by class, for each 
county and city, were as follows: 


a. The 1949 distribution of fami- 
lies, as reported to the Census Bu- 
reau in 1950, was adjusted to account 
for persons not reporting income and 
for persons understating income. 


b. The 1949 distributions were then 
adjusted to 1959 by accounting for 
the change, in each area, in the num- 
ber of families falling into each of 
the 15 income classes distinguished 
by the Census. 


c. For each income group, in each 
area, estimates were then made of 
the mean cash income after taxes in 
1960, including a. estimate for the 
group earning above $10,000. 


d. Total income was obtained for 
each area by multiplying the number 
of households in each group by the 
mean income of the group. 


e. For purposes of simplification, 
the original 15 income classes used 
by the Bureau of the Census were 
then consolidated into the following 
five net income classes: $0 to $2,499: 
$2,500 to $3,999; $4,000 to $6,999: 
$7,000 to $9,999, and over $10,000. 


f. We show, for each area, the per- 
centage of total households falling 
within each of the five net cash in- 
come classes, as well as the percent- 
age of total cash income. These per- 
centages permit an immediate appre- 
ciation, for each area, of the degree 


of skewness of income distribution, 
or how heavily the distribution is: 
weighted by the presence or absence: 
of high-income units. 


g. In each county and city an esti- 
mate was made of the number of 
consumer spending units that did not 
reside in households, i.e., military per- 
sonnel in barracks, students living in 
dormitories but earning income, per- 
manent residents of boarding houses, 
hotels and other institutions, etc. It 
was found that the bulk of such units 
fell into the first three income brack- 
ets, i.e., earning less than $7,000 per 
year. Excluding such units, and their 
income, from the distribution left us 
with the number of households and 
their estimated cash income falling, 
into each income class. The distribu- 
tion of households is more “skewed” 
than that of consumer spending units. 
Note that we .} vil soon be able to re- 
align our income estimates to the 
corresponding benchmarks provided 
in the 1960 Census of Income. This 
will be done in the fall of 1961, the 
results to be published in the 1962 
Survey of Buying Power. 


Significance of the Income Distri- 
butions. The income data afford, for 
one thing, a better balanced and more 
refined analysis of the varying quality 
of markets. For instance, we can now 
discover whether a high average in- 
come area results from a concentra- 
tion of wealth at the extreme end of 
the income scale, or whether it is due 
to a high average income for all fam- 
ilies throughout the income scale. 

As an example, the first two coun- 
ties in Connecticut, Fairfield and 
Hartford, are extremely high-income 
areas, ranking among the top ten in 
the nation. An examination of their 
respective income distributions, on 
page 95, will show, however, that 
Hartford’s good showing reflects an 
above-average concentration in the 
$4,000 to $7,000 income group (42.0% 
as against the national average of 
37.3%), whereas the Fairfield dis- 
tribution reflects a particularly heavy 
concentration in the over $10,000 
group (20.9% of all households ac- 
counting for 50.5% of all income 
earned in the county, as against the 
national averages of 11.7% of all 
households with 33.1% of income). 

Thus, the data show that the three 
richest counties in the United States, 
in terms of the highest percentages 
of households and income, are Mont- 
gomery County, Maryland, in the 
Washington, D. C., Metropolitan 
Area, and Westchester and Nassau 
Counties in the New York Metropoli- 
tan Area. The top income group of 
these three counties accounted for 
63.8%, 56.6%, 53.9% of total income 
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, ATR EXPRE 


PADI ~~ PISPATE HED 


Air Express gets your shipment first on, first off, first there 


AIR EXPRESS is more than America’s fastest shipping service ... it’s the most impartial. Large ship- 
ments or small get identical, top priority treatment, plus those “extras” that make AIR EXPRESS first 
choice nationwide. A special fleet of 13,000 trucks, many radio-dispatched, pick up and deliver door- 
to-door. Your shipment is first on, first off, first there, via all 35 scheduled U. S. airlines, with kid-glove 
handling non-stop. And the cost for AiR EXPRESS service 

/s amazingly low. Just one telephone cal/ arranges every- 

thing, to 23,000 communities in the U. S. and Canada. Al ae 


Bese 


It pays when you think fast... think AiR EXPRESS first! 


CALL AIR EXPRESS DIVISION OF RE A EXPRESS ° GETS THERE FIRST VIA U. S. SCHEDULED AIRLINES 


respectively, as contrasted with the 
average percentage for the United 
States of 33.1%. 

it is interesting to note how sharp- 
ly divergent are the income distribu- 
tions of urban counties, which tend 
to have the largest concentration in 
the $2,500 to $4,000 income group, 
as contrasted with rural counties, 
which usually have the bulk of all 
family units (frequently well over 
60% in the first group ($0 to 
$2 500). 

Indeed, the first impression gleaned 
from a study of the county income dis- 
tributions is that of an enormous di- 
versity; within each income group the 
percentages among the nation’s 3,071 
counties may range from close to zero 
to close to 100. 

The simultaneous calculation of 
median income and mean income for 
all reas now becomes possible for 
the first time in the history of market- 
ing statistics. Statisticians know that 
the difference between the median 
income (i.e., the income of the “mid- 
dle” unit, on either side of which lies 
one half of all units, in the order of 
their incomes) and the mean income 

total income divided by the total 
number of units) is the best indicator 


of “skewness,” i.e., the degree to 
which the income distributed is un- 
balanced. 

This is so because the presence of 
even a few well-to-do units tends to 
pull the mean up without affecting 
the median. Now, since the median 
is the value on the income scale on 
either side of which 50% of all units 
lie, our data permit the calculation of 
medians by interpolation. In Madera 
County, Calif., for example, 18.2% 
of all households fall in the first group, 
25.3% in the second group, which 
means that 43.5% of all households 
earn less than $4,000. The median 
income must therefore be somewhat 
more than $4,000. In the like man- 
ner, the data will permit at least rough 
calculations of medians by inspection 
of all areas. 

In general, then, the data shown 
here, by illuminating the composition 
of each market, go beyond the ag- 
gregates of population and income 
previously published and _ explain 
how, in some cases, per capita income 
averages might actually be misleading 
when taken as representative of an 
entire market. Note, for instance, how 
the trek to the suburbs in the last 
decade has stripped New York County 


of its middle-income groups so that it 
now has, in relation to the national 
averages, high concentration in both 
the very high and very low income 
groups. 

While limitations of space make it 
impossible to publish here the actual 
unit and income data on which the 
percentages are based, manufacturers 
and distributors will note that the 
data in this form will permit the com- 
putation of sales quotas for areas 
geared to particular income brackets. 
Thus, the distribution of particularly 
high-price luxury goods would prob- 
ably correlate highly with the amount 
of income in each market in the over 
$7,000 group. 

In fact, such data open up new and 
exciting possibilities in the construc- 
tion of scientific sales quotas. Many 
manufacturers, for instance, have been 
able, on the basis of consumer sur- 
veys, to determine nationally what 
proportion of each income group 
could be regarded as potential con- 
sumers of their product. These pro- 
portions now can be applied to the 
number of units and dollar volume in 
particular income groups to obtain 
market potentials never before avail- 


able. 
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market 


Meaning of SM Trade-Mark, Symbols, etc. 


. .. Light Face Lines . . . and Italic Lines 


SM trade mark indicates exclusive copyrighted SALES MANAGEMENT estimates. 
denotes central city of Standard metropolitan area. 


denotes central city of Potential metropolitan area. 
Bold Face Lines indicate COUNTY data, Light Face Lines CITY data. 


indicate a MULTIPLE CITY —Two or more adjoining cities constituting a single 
(hey can be separated by a river or state line, but the area between them must be less 


than 10 miles and must comply with the Census Bureau standards of urbanization. 


lhe above definitions apply also to the Canadian tables on Pages 726-759) 


Basis For Including Cities in the Survey 


All cities with 10,000 or more population in ‘he 1950 or 1960 Censuses of Popu- 
lation, plus all cities that had $12 Million or more in the 1954 Census of Business, 


or $15 Million or more in the 1958 Census, are included in this year's Survey. 


SALES MANAGEMENT 


Your Guide to the 


Heart of the Survey of Buying Power 


Along with the county-city Retail Sales data 
(pages 360-596), the county-city Population- 
Income data (pages 71-331) make up the heart 
of the Survey of Buying Power. All other data 
in the book, with the exception of Canada and 
the farm market, are special summaries or 


By way of anticipating questions regarding 
data definitions that are bound to crop up in 
users’ minds, especially in their first encounter 
with the Survey, we have prepared the sample 
table on this page. 

The identifying number, in color, above each 


rankings based on or derived from the county- 
city estimates. (See pages 726-759 for Cana- 
dian county-city estimates.) 


column relates the particular column heading 
to its definition in the explanatory paragraphs 
below the table. 


Definitions of Headings 
in Population-Income Table 


5 SF 


8 9 10 11 12 13 


14 


= pana 


15 16 17 


ALABAMA 


» POPULATI ON 
ESTIMATES, Vv 1/61 


EFFECTIVE 
BUYING INCOME— 


The symbols mark original, exclu. 

sive estimates by SALES MANAGEMENT. 

| Cash Income Breakdown of Households 

In- In- | 
$0-2,499 | $2,500-3,999 


% %& 
Helds. Inc. | Hsids. Inc. 


29.4 
28.9 


SM 


| Con- se a ; 


ESTIMATES, 1960 


COUNTIES 
CITIES Met. House-| Urban | 
(continued) | Area y Pop. 
Code (thou- 
sands) 


sumer | 
| Spend- 
Net -% 
Dollars 
{ 


ing 
Units 
(thous.) 


| come | come 
of | Per | Pet | Per | Per 
USA. — Held. ean Hsid. 


— 


188) 4,296 


$4,000-6,999 
Hsids. inc. 


$7,000-9,999 


«x wa 
Hslds. Inc. 


Hsids. Inc. 
Madison... 80 
AHuntsville 
Marengo 
Marion. i 
Marshall. ...... ‘ 


Albertville 


} 
37.3 
37.0 
31.9 
35.7 
35.1 
35.5 


0439] 
.0305| 
.0073 
.0055 
.0145) 
.0031 


157, 035|, 
109, 252) 
26, 246| 
19, 562| 
52, 150) 
11 095| 


1,320] 4, 938) 4, 
1,480) 5,278) 4, 138| 4,394 
976) 3,860) 3,595| 3,513 
914) 3, 691| 3,623| 3,483 
1,082| 4,012) 4,012) 3,845] 32. 
1,305] 4 623] 4,623) 4,417) 5 


27.6 
29.9 
38.7 
35.3 


9.2 


21.9 
21.0 
29.5 
31.8 | 
27.0 | 


22.0 


30.1 
30.5 
20.9 
23.3 
25.2 
29.4 


8.5 16.2 
8.9 16.6 
5.1 14.8 
4.9 11.5 
6.2 13.2 


8.0 14.7 


15.0 
16.2 
10.3 
5.8 
11.9 
18.7 
Mobile 8). t : . i .1554) 1,734) 5, ors 5 048| 5,256 

AMobile .1022| 1,752] 6, 232| 5,287] 5,543 

Prichard. .. .0223] 1, “ 6, 7 4,230] 4,772 


14.8 
12.8 
17.9 


36.4 36.9 
37.6 36.3 
6 40.9 


12.8 
14.1 
11.3 


19.9 
20.8 
19.4 


23.1 
25.6 
15.6 


Mobile-Prichard. . . . 
Monroe 
Montgomery 

AMontgomery 


: al 967| 4,034] ar 3,674 
117 al. 13) 145. ; .78| .0823| 1,721] 6,103) 5,127) 5,388 
.0706} 1,851] 6,163| 5,221] 5,472 


7 ‘| 32.2 34.3 


a 5.8 
s.| ' 8 32.6 
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13.1 


12.9 
19.8 
20.2 


10.4 
27.8 
28.2 


32.6 


Column 1. Metropolitan Area Code. Metropolitan Column 2. Population. In thousands (add 2 zeros). 


County Areas are numbered from 1 to 300. (See alpha- 
betic listing in Summary starting on page 640). Throughout 
the Population-Income table (sample above) and retail 
sales table (see page 358), all metropolitan counties are 
indicated by their respective code numbers. Where a 
metropolitan area is made up of more than one county, 
the code number is especially helpful in identifying the 
“satellite” county or counties. These are identifying num- 
bers only; they are not indexes of any kind. 


MAY 10, 1961 


As of January 1, 1961. A projection from April, 1960 
Census benchmark, refined by Sales Management's 10- 
year record of growth trends, current sales data and 
thorough canvass of chambers of commerce. 


The population factor is used quite frequently by itself— 
as a mere “nose count,” in choosing markets above a 
certain cut-off figure, arriving at territorial totals, com- 
paring media coverage with market size, etc. But for the 
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most part it is used in combination with other factors— 
income, retail sales, age groups, industry averages, etc. 
Where a product is consumed by everybody, for example, 
yearly potentials are often determined by multiplying 
the population of the nation or given territory by the 
particular industry's per capita consumption figure, which 
is then broken down into local potentials by application 
of SM’'s Buying Power Index. (See page 356). 


The automobile industry, to take another example, checks 
passenger car registrations against SM’s population and 
households to determine the ratio of car ownership to both 
population and households. 


Column 3. % of U.S.A. Population. Has many 
obvious applications to individual, comparative and 
cumulative market measurements. A basic factor in arriv- 
ing at Sales Management's “sales-advertising controls’— 
Buying Power Index, Quality Index and Index of Sales 
Activity, which are defined on page 356. 


Column 4. Households. In thousands (add 2 zeros). 
Broader term than “family,” it is equivalent to Census 
Bureau's “private household” and includes all persons 
occupying a house, apartment or group of rooms, or a 


room regarded as a dwelling unit—in short, any occupied 
dwelling 


Used, chiefly with the income factor, to determine poten- 
tials for products bought for the family as opposed to the 
individual consumer—appliances, floor covering, garden 
supplies, automobiles, etc. Also to measure family poten- 
tials for staples. Many non-commercial groups and _ or- 
ganizations use “households” for a variety of purposes, in- 
cluding surveys to establish fund-raising goals, determine 
the need for public facilities, justify new or increased 
taxes, check government expenditures. 


Column 5. Consumer Spending Units. In thousands 
(add 2 zeros). A much broader term than “households,” 
it includes households, doubled-up families and quasi- 
households, i.e., students, soldiers and residents of hotels, 
boarding houses and institutions who earn income. It 
pinpoints certain product potentials more accurately than 


households—cars, TV set., radios, furnishings, insurance. 


Column 6. Urbanized Population. In thousands (add 

zeros). All persons in what Census defines as “urban 
areas’ —communities of 2,500 population and the densely 
settled “fringes” of cities of 50,000 population. Urban 
areas embrace 70% of the nation’s population—which 
emphasizes the importance of the Survey of Buying 
Power's county-by-county estimates of urbanized popula- 
tion in establishing quotas for products and_ services 
per uliar to urban as opposed to rural living. 


Column 7. Net Dollars, Effective Buying Income. 
For the year 1960. (Add 3 zeros). Total net Effective 
Buying Income, or disposable income, includes wages, 
salaries, and pensions of individuals, proprietors’ and 
rental income, and payments of interest and dividends— 
less all federal, state, and local income taxes. 


Population shows size of market. Effective Buying In- 
come applies the quality yardstick to the market to in- 
dicate aggregate, per capita, per household or per con- 
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sumer spending unit buying ability. Total income may be 
the key to the volume of sales that an advertiser of a 
low- or medium-priced staple may expect in a particular 
market, but when the price of the product tends to limit 
the size of the market, the “Income Breakdown of House- 
holds” is the income factor that separates the market 
from the mass. (See page 66). 


The income factor has many non-marketing applications. 
Social, political, welfare, religious groups use it to arrive 
at contribution quotas. It is also used to determine state 
and local borrowing limits. Educational groups and local 
governments rely on it in relating a community’s financial 


ability to public needs and salary, maintenance, construc- 
tion costs. 


Column 8. % of U.S.A. Income. See explanation of 
Column 3 above. 


Column 9. Per Capita. A mathematical average—total 
net Effective Buying Income divided by total population. 


Column 10. Per Household. A mathematical average— 


total net Effective Buying Income divided by total house- 
holds. 


Column 11. Income Per Consumer Spending Unit. 
A mathematical average—total net Effective Buying Income 
divided by total consumer spending units. 


These income averages are often used to measure a 
community's capacity to buy retail goods or services or to 
support worthy causes. They should be employed with 
caution. If the “Income Breakdown of Households” shows 
that there is a heavy concentration of income in the 
over-$10,000 bracket at the expense of the other brackets, 
the averages certainly are not indicative of the true situa- 
tion. 


Column 12. Cash Income Per Household. A mathe- 
matical average—total cash actually available for spending 
divided by total households. Cash Income is total net 
Effective Buying Income less non-cash items such as food 
and fuel produced and consumed by farmers, imputed 
rentals of owner-occupied homes, income received by 
trusts, pension and welfare funds and income of non- 
profit institutions. 


Columns 13-17. Breakdown of Cash Income by 
Households. A more realistic measurement than per 
capita or household averages, it shows the per cent of 


households and per cent of cash income dollars in each 
income group. 


This is the selective income factor that enables you to 
break down a regional, state, metropolitan, county or city 
market by price tags. Population can serve as a reliable 
index to the market potential of a low-priced staple, but 
if the staple is offered in a choice of several grades of 
quality and price—such as alcoholic beverages, apparel, 
candy, shoes, cookies—the Income Breakdown indicates 
how many families are prospects for each grade. It de- 
lineates the market within a market for your jelly beans 
or bon bons, your Corvairs or Cadillacs. 
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For retail sales data, see Section 3. 
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Winston : -0081 ‘ ; ‘ ‘ | 4. a 3,845) 3,853) 33. ° 4 26.8 | 23.6 


Total Above Cities 


} 
-7517| 430.8 463.9] 2,330, 00,240) , 1,708) 5,409 5,023) 5,261 14.8 35.8 ‘ é ° -2 23.7 


State Total 3,278.5! 1.8070! 864.0'1,812.9' 979.11 4,520,416) 1.2623) 1 379! 5,232] 4,617) 4,966] 24.7 7.9 27.7 18.8 31.5 -9 | 10. 4a 17. 6 | 6.0 19.8 


POPULATION 7 | ary Tm POPULATION 
BYP estimates, 1/1/61 JSM ESTIMATES, 1960) BYLD ESTIMATES, 1/1/81 BY 


ESTIMATES, 1960 

Con- elites l 

METRO sumer “| , 
| 


AREAS House-| Urban | Spend- | 
Total % | holds | Pop. ing Ne % | Per | Per ] Total % | holds | Pop. 9 % | Per 
thou- | of | (thou- | (thou- | Units | Dollars of | Cap- |H’se-| (thou- | of | (thou- | (thou- Cap- 
sands) | U.S.A.| sands) | sands) | (thous.) (000) v. S.A. ita hold 1} sands) | U.S.A.| sands) | sands) | (thous.) 000) S.A.) ita 


House-| Urban 


/\Anniston 96.9) .0534, 25.4) 53.6) 29.1 139,482) .0389)1 ,439|5,491 | Gadsden . 1 

Birmingham 640.1) .3628) 180.0) 541.1 206.8) 1,185, 580| - 3311 |1 ,852/6, 587 || Huntsville... 0). 31.8) 76.4 37.5 1,320 
AFlorence- } | | Mobile 8] . 94.0) 277.7) 110.2 -1554)1,734 
Sheffield- | | 1 
1 


25.8| 69.2 28.0 463 


} Montgomery Md 48.3) 145.0 57.5) ,721 
Tuscumbia- 


| Tuscaloosa... A. 26.5| 78.2) 34.6] 149,251 386 
«Muscle Shoals AV et . . 7 re -0419/1,372|5,287 || ———— —— —— 
| 


Total Above Areas "9176! 460. a1, 300.4 535.2} 2,774,421) . 1,667)\6, 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


For retail sales data, see Section 3. 


Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


ALASKA 


Other Pacific States: California, Hawaii, Oregon, Washington 


Pop. Pop. Pop. 
City County (thous. City County thous.) County thous.) City County thous.) 


Anchorage... .3rd Judicial Fairbanks. .. .4th Judicial 1st’ Judicial Ketchikan. .. . 1st Judicial 
Division.... 45.5 Division.... 13.8 Division.... 7.1 Division.... 6.6 


SM POPULATION EFFECTIVE @yD The “SM’’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES Income Br of t 
CITIES Met. 
Area % ‘ % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code Per | Per | P v4 
Capita} Hsid. | C.S.U. . | Hsids. inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


1st Judicial Division. . 4 F e J 1,863 


6,557 23.7 6.5 | 20.9 12.2 | 28.9 28.3 -8 20.6 | 12.7 32.4 
Juneau % F 5 ° . 2,375) 7,330 14.7 3.41)15.5 7.6] 30.8 25.3 -1 22.7 | 20.9 41.0 

Ketchikan... . oa ° 2,345) 6,729 13.6 3.2) 16.4 8.2] 32.2 26.7 -8 23.2 | 19.5 38.7 
2nd Judicial Division... 4 * id 933) 4,145 37.5 15.1 | 30.9 26.5 | 20.5 29.5 4.4 14.3 
3rd Judicial Division. . . 2,583) 10,584 6.0 1.2/13.7 5.6) 37.4 25.6 . 22.0 45.8 

Anchorage J A 2,880) 9,295 2.9 5] 8.2 3.1] 31.8 19.8 : 32.8 53.5 
4th Judicial Division. si J d 2,372|10,489 


11.35 2.1) 10.2 4.1 | 38.8 26.3 . -9 | 22.4 49.6 
Fairbanks . : 40,213 2,914) 8,043 7.8 1.6) 11.6 4.9 | 32.0 22.8 ; -6 | 28.0 48.1 


Total Above Cities. . . . J A . 5 203,605) . 2,789) 8,591 6.2 -2/ 10.4 4.2 | 31.8 21.4 29.3 50.2 


State Totals ° . 5 . 534,830) . 2,310) 9,449 12.4 -6 | 15.2 6.8 | 35.2 26.2 . / -3 44.0 


ARIZONA 


Other Mountain States: Colorado, Idaho, Montana, Nevada, New Mexico, Utah, Wyoming 


Pop. ‘op. Pop. 
City County thous.) City County thous.) County thous.) 


8.6 | Flagstaff 
12.1 | Glendale 


POPULATION EFFECTIVE 
JM ESTIMATES, 1/1/61 BUYING INCOME— 
COUNTIES Income Breakdown of Households 
House- « 
holds s Net $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- Dollars 4 ;, 6 
sands) | sands) |(thous.)} (000) 


g2 


; 7 % %& 
. | Hsids. Inc. | Hslds. Inc. | Hsids. inc. | Hsids. Inc. | Hslds. Inc. 


5.7 6.6 23,649 
16.2} 25.6) 21.2) 100,992 
3.6 3.9 19,971 
11.0 12.2 59,730 
5.4 5.9 30,874 


24.7 21.5 | 21.2 ° 5.6 12.5) 4.3 17.0 
20.0 11.9 | 36.7 -5 | 11.8 18.1] 8.8 27.1 
20.4 12.5 | 36.5 : 11.7 18.4] 8.4 25.1 
21.8 13.8 | 33.5 5 11.0 17.8) 8.0 25.4 
20.5 12.2 | 36.3 -2 | 12.1 18.6] 9.2 26.9 


_~——  o 


7.1 7.5 42,397 
3.6 3.9 19,368 
2.9 . 3.4 20,870 


8 28233 


16.2 . ° -1| 14.7 21.1] 9.6 26.0 
22.9 ° ! - 9.8 15.9/ 9.1 29.0 
10.0 ° ° -4 | 18.4 22.7) 12.2 29.2 


—_——<_ 
= 


198.4 219.3] 1,202,242 
4.7 4.7 22,894 
9.9 9.9 52,956 

143.8 157.4] 860,126 
6.9 8.3 42,515 
2.2 . 2.5 13,244 
9.4 9.7 44,473 
2.6 2.7 16,794 


20.3 11.5 ’ -0 | 12.2 17.5] 10.6 32.2 
23.9 16.1 4110.1 17.4] 7.2 22.5 
22.2 13.6 ; y 11.0 17.2] 9.0 27.5 
20.0 11.4 . . 12.3 17.9] 10.9 31.5 


18.8 10.8 . -1 | 13.9 20.6) 9.3 25.6 
22.5 15.9 ° . 9.2 16.6 | 7.3 24.7 
17.6 9.0 . -3 | 15.1 19.9 | 13.6 36.3 


te et tet 


85.4 102.6] 540,888 
86.6] 449,207 
64.0) . 17.9 89,377 
Casa Grande 8.6) . ° 2.9 14,982 
Santa Cruz A . ° 3.3 17,202 
Nogales 7.4). ° 2.2 10,678 


18.5 10.4 -7 34.4/ 13.2 18.9 10.9 30.9 
18.3 10.2 | 36.7 34.2 | 13.3 19.0] 11.1 31.2 
21.8 13.6 | 34.5 35.8/ 10.6 16.7] 8.3 26.7 
20.0 11.7 | 37.4 36.7 | 12.1 18.1] 9.5 27.8 
21.4 12.3 | 31.3 30.1 | 10.8 15.9 | 10.5 34.7 
20.6 12.2 | 81.9 31.5 | 11.4 17.1 | 10.8 32.2 


$28 2eyFs558 


—~— st st 8 


£3 
Sats 


Yavapai 29.0) . . 13.2) 10.0 54,804 


18.3 10.2 | 38.0 35.3] 13.0 18.5] 9.4 30.4 
= 13.2] . 5.0] 26,409 


20.5 12.5 | 35.7 36.2 | 12.2 18.9] 8.8 25.9 


o=— 
38 
= 


For retail sales data, see Section 3. SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. 


Cities and Their Retail Outlets in Nine Store Groups, in Section 3 


MAY 10, 1961 


ARIZONA 


COUNTIES 


CITIES 
(continued 


Yuma 


State Total 


Phoenix 
Tucson 


Total 
thou- 
sands 


682.3 
272.2 


Total 
thou- 


POPULATION 
ESTIMATES, 1/1/61 
| Con- 
| sumer 
House-| Urban | Spend- 
holds | Pop. ing 


of thou- (thou- | Units 


Dollars 


EFFECTIVE. 


BUYING 


Net a 
of 


INCOME— 


Per Per 


TD «: ESTIMATES, , 1960 : 


The 


“SM” symbols mark original, excl 


u- 
sive estimates by SALES MANAGEMENT. 


‘Income Breakdown of Households 


$0-2,499 


| $2,500-3,999 | $4,000-6, 298 | $7,000-0.9 ,999 |$10,000&over 


sands) U.S.A. sands 


sands) (thous.) 


(000 


U.S.A. | Capita Hsid. C.S.U.) Hsld. 


D % 
Hsids. Inc. 


1,334.0 


JM 


U.S.A. sands 


47.4 


24.5 


-0262 13.5 
0137 7.6 


1626, 262.8 


-7353, 383.2 


POPUL/ TION 


House- 
holds 
thou- 


Pop. 
of 


. 3760 
. 1501 


198.4 
85.4 


ESTIMAZES, 1/1/61 


Urban 


thou- 
sands) 


590.2 
239.9 


27.6 16.0 


7.6 


297.1 


995.7 436.1 


JM 


Con- 
sumer 
Spend- 

ing 

Units 

(thous. ) 


Net 
Dollars 
(000) 


219.3) 
102.6 


1,591,132 


2,317,041 


87 ,805 


43,726 


0246 
-0122 


4444 


-6471 


ESTIMATES, 


% 


of 
U.S.A. 


Per 


ita 


1,202,242 .3357 1 ,762\6 060 
540,888 


Cap- H’se- 


- 1511/1, 9876, 334 | | 


1,852) 6,504 5,488 5, 


1,763) 5,753) 5,753) 5 


, 806) 6,055) 5,356) 5 


.737 
} 
1960 || 
Per 
hold || 


| Total Above Areas) 


,572 
, 566] 2 


6,047, 5,313 5, 


882) 20.5 


21.0 


1.5 


540] 22.4 


| 
Total 
(thou- 
sands) 


954.5 


%B 
of 
U.S.A. sands) 


5261 


5.2 
5.6 


18.9 


19.5 11.1 


5.8 | 19.7 11.2 


6.0 19.9 
POPULATION 
ESTIMATES, 1 1 ot 


| House- Urban | Spend- 
ing 

(thou- | (thou- | Units 
(thous.) 


holds | Pop. 
Sands) 


283.8) 830.1 


35.6 


321.9) 


34.6 | 12. 


33.9 | 


12. 


% 
| Hslds. Inc. | Heide. ine, | Hal. Inc. | Hslds. Inc. 


10.2 | 37.0 "33.4 | 13.0 17.9 | 10.6 33.3 
| 36.3 


7 18.5 | 10.5 30.2 


5 18.3 | 10.7 30.8 


11.4 6.3 33.9 | 12.2 17.9 | 10.2 30.8 


E. B. |. 
ESTIMATES, 1960 


Cap- | H’ 
| U.S.A.) ita” hold 


1,743,130 .4868 1,826! 6,142 


City 


Batesville 
Benton 
Blytheville 
Camden 
Conway 
E! Dorado 


COUNTIES 
CITIES 


Arkansas 
Stuttwart 

Ashley 

Baxter 


Benton 
Boone 
Bradley 


Calhoun 
Carroll 
Chicot 


Clark 
Clay 


Cleburne 


Cleveland 
Columbia 
Magnolia 


Conway 


Craighead 
Jonesbor 

Crawford 

Crittenden 
West Memp! 


Oross 
Dalias 
Desha 


Drew 
Faulkner 
Conway 


Franklin 


County 


independence 
Saline 
Miesissippi 
Ouachita 
Faulkner 
Union 


Met. 
Area 
Code 


Total 
thou- 
sands 


23. 


Pop. 


thous. City 


6.2 | Fayetteville 
Forrest City 
Fort Smith 
Helena 
Hope 

Hot Springs 


POPULATION 
ESTIMATES, 1/1/61 


House- 
holds 
thou- 

sands 


of 
U.S.A. 


.0129 
0055 


-0132 


For retail sales data 


see Section 3 
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Other West South Central States: L 


Pop. 
(thous. ) 


County 


Washington 
St. Francis 
Sebastian 
Phillips 
Hempstead 
Garland 


Con- 
sumer 
Urban | Spend- 
Pop. ing 
thou- | Units 
sands, | (thous.) 


12.9 ?. 


6. 
2. 


8.2 


1. 
4.9 


4. 
8. 
4 
3. 


ARKANSAS 


City 
Jacksonville 
Jonesboro 
Little Rock 
Magnolia 
Newport 


EFFECTIVE 
BUYING INCOME— 


of 
S. 


-0089 
0049 


0021) 
-0093 
.0050 
-0045 


-0176 

0102 
-0070 
-0137 


0065 


16, 

29,624 
16,287 
1, 123 


0082 
0045 
-0031 


Per 


OL 


leh 


Pop. 


County thous.) 


Pulaski 
Craighead 
Pulaski 
Columbia 
Jackson 


15.3 
21.9 
107.6 
11.0 
7.1 


JH] 


Per | Per | 


Capita) Hsid. | C.S.U.) 


1 4,803| 4,532 
1 5,348) 4,770 
1,168} 4,468] 4,468 
1 4,651) 4,485 
| | 

4,218) 4,074) 
4,173) 4,088 
4,283) 4,073) 

,071| 3,800) 

769) 3,769) 
3,513 

| 


| 3,882, 
3,958) 
al 


| 3,697) 


| 4,487) 


4,844) 4,68: 


| 3,703 


| 4,482) 
4,623 
4,064) 
3,763) 


3,898] k 
| 


4,277 
4,062 
3,831 


1, 3,911 
iP , 3,657 
1,645) 6 032) 3,619) 
1, 101) 3! 973) 3, »708 


City 
North Little 
Rock 
Osceola 
Paragould 
Pine Bluff 
Russellville 


11.7 | 
10.9 | 
13.6 | 


12.6 | 
12.7 
10.6 
13.7 | 


Pop. 

County thous.) 
Pulaski. . 
Mississippi 
Greene 
Jefferson 
Pope 


59.5 
6.3 
10.2 
44.7 
9.0 


_ESTIM ATES, 1960 


Led 


City 
Searcy. 
Springdale 
Stuttgart... 
Texarkana 
West 

Memphis 


Pop. 


County _(theus.) 


White 
Washington 
Arkansas 
Miller 


Crittenden 


income Br 


26.2 r 27.6 
22.6 | 30.0 
27.5 | 26.3 

1 | 28.8 


35.0 
32.8 
4 
2 


31.2 | 25.1 
31.8 | 25.2 
31.7 | 27.5 


34.5 | 21.7 

36.3 | 21.2 

38.0 | 18.3 
| 


24.5 
23.4 
| 19.0 


21.3 
27.2 
29.9 
22.0 


28.2 
31.1 
25.3 
19.0 
21.2 


22.2 
26.2 
21.6 


38. 
37. 


38.0 1 
37.2 5 
33.4 26.7 
39.2 35. 8 


23.5 
24.1 
26.8 
22.8 


34.3 
34.6 
34.1 
36.6 


35.3 | 
35.5 
38.3 


32.3 
32.6 
29.7 


34.7 
34.2 
30.9 


32.7 
34.9 
34.9 
33.7 


34.8 
35.3 
35.9 
28.7 
30.3 


30.2 
36.8 
31.9 


34.3 
35.1 
36.0 
35.1 


$2,500-3,999 $4,000-6,999 | $7,000-9,999 s siaoodayer 
Holds. Inc Inc. _Hsids. - tine. | Hilda, Inc. _| Holds. Inc. 


14.5 
15.8 


4.5 
5.6 
3.8 
3.6 


16.1 
19.7 
13.7 
12.5 


2.6 
2.5 
2.0 


SM Standard (4) and Potential (4) Metropolitan ean Areas. 


Copyright, Sales Management, 


Inc., 1961. 


SALES MANAGEMENT 


Fifty-eight cents of every dollar spent in 
Arizona — buys in Metropolitan Phoenix! 
1960 Retail Sales topped $1,084,600,000 to 
record an all-time high — up 8.4% over 
1959. Latest U.S. Census shows a 99.9% gain 
in population for this manufacturing, agri- 
cultural and distribution center of the state 
(663,510 compared with 331,770 ten years 
ago). One out of two Arizona families LIVE, 
WORK and BUY in Metropolitan Phoenix. 
Penetrate this BUYING POWER with the 
ONE low-cost medium, backed by a big daily 
metropolitan coverage of 91.6%. (Arizona 
Family Coverage 63%.) aN 


REPUBLIC Gazette 
Morning and Evening 


Sunday 


CHAS. E. TREAT, NATIONAL ADVERTISING MANAGER, BOX 1960, PHOENIX, ARIZONA «REPRESENTED NATIONALLY BY KELLY-SMITH CO. 


MAY 10, 1961 75 


ARKANSAS | 


COUNTIES 


CITIES Met. 


(continued) 


ode 


Fulton 
Garland 

Hot Springs 
Grant 


Greene 
Paragould 

Hempstead 
Hope 

Hot Spring 


Howard 
Independence 
Batesville 

lizard 


Jackson 
Newport 
Jeflerson 

Pine Bluff. ... 
Johnson 


Lafayette 
Lawrence 
Lee 


Lincoin 
Little River 
Logan 


Lonoke 
Madison 
Marion 


Miller 182 


1ATexarkana 

A Tezarkana (Tez.)- 

Texarkana (Ark 
Mississippi 

Blytheville 

Osceola 


Monroe 


Montgomery 
Nevada 
Newton 


Ouachita 
Camden 

Perry 

Phillips 
Helena 
Helena-West Helena 


Pike 
Poinsett 
Poik 


Pope 
Rugsell ville 

Prairie 

Pulask/| 
Jackson ville 
ALittle Rock 
ANorth Little Rock 

Little Rock-N orth 

Little Rock 


Randolph 
St. Francis 
Forrest City 
Saline 
Benton 


Scott 
Searcy. 
Sebastian 
AFort Smith.... 


Sevier 


POPULATI 
ESTIMATES. 1/1/61 


EFFECTIVE 
BUYING INCOME— @D ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


0068 
.0182| 
.0060) 


.0163) 


0060} 


eg 


- 0055) 


Income Breakdown of Households 


$0-2,499 


$2,500-3,999 $10,000&over 
% % %& 
Hslds. Inc, 


12,272 
27 ,466 


11,286 
23,138 
9,434 
6,420 


27,772 
11,544 
109 , 496 
71,063 
14,762 


11,947 
17,913 
21,579 


13,184 
10,835 
17,267 


29,522 
8,434 
6,491 


43,604 
31,537 
78,178 


81,698 
32,632 

9,179 
19,535 


5,770 
11,755 
4,740 


42,378 
25,480 

4,818 
52,556 
18,874 
33,645 


9,020 
32,843 
12,767 


25,601 
13,852 
10,504 
426 ,788 
24,581 
220,700 
98,631 
$19,331 


~_-—-S. = 
=SZeatkt 


an, 
Bee 8 


ee) 


o 
i) 
a 


38 


—_— ot 


nn 
= 
Oo 


7| 4,194 


n 
— 


22388 


o 


i 


~ 


a. = 
Ssset 


3,922 
4,265 
3,755 


3,821 
3,958 
4,040 
5,302 
5,344 
5,357 
5,191 


3,778 
3,937 
4,400 
4,499 
4,877 


3,635 
3,120 
5,136 
5,190 


4,022 


8 2.5 
5.2 17.6 
6.0 20.1 
1.3 4.2 


12.5 
17.2 

8.0 
11.1 
13.0 


38.3 33.7 -1 33.9 
38.3 32.8 -0 30.1 
35.4 26.9 8 31.3 
34.5 25.5 | 32.7 40.5 
33.4 23.8 | 33.9 40.2 


40.5 37.5 | 22.8 35.5 4.2 
29.1 30.5 | 21.6 37.8) 2.5 
32.4 23.9 | 31.9 32.2) 9.5 
31.1 20.4 | 33.7 37.1 | 10.4 


38.0 32.3 | 25.8 36.9| 5.7 


For retail sales data, see Section 3. 
1 Texarkana is in Miller County, Ark. 


76 


and Bowie County, Tex. 


Sales Management, Inc., 1961. 


Copyrigh 
SM Standard (4) and potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


LEADS IN TOTAL CIRCULATION 


LEADS IN TOTAL ADVERTISING LINAGE 
Exclusive Media Records Subscriber In Little Rock 


*: WE ARE THE LEADING PAPER BY FAR 
IN TOTAL CIRCULATION AND TOTAL ADVERTISING 


there s news 


in little rock... 


Oldest Newspaper 


Represented 
West Of The 


Nationally By 
The John Budd Co. 


Mississippi River 
Established 1819 


¥ ARKANS AS 4 ' POPULATION | ; EFFECTIVE The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES 
CITIES le hold | Urban 


(continued) Total % holds ‘op. Net ¢ $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&o0ver 
(thou- of | (thou- | (thou- i Dollars Per b & G %& % & % %& 
sands) | U.S.A. | sands) | sands) (000) 5. ita; Hsid. . | Hslds. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. 

Sharp... 7 7 .2| 0034} F ‘i 6, 426| ° 4,016 35.4 16.3 | 40.8 40.0 | 19.5 32.2; 3.5 8.7 

Stone -2|  .0035 6} ; 6,988] . 


3,743 -8 15.8 | 40.5 39.2 -2 32.7| 3.6 8.9 


Union , ail ‘ . . 76,118) 


5,286 5 6.4 | 29.4 19.5 -1 36.8 
El Dorado 25.5) .0141| 45,957) . 5,745) 7| : 5.5 | 27.6 17.1 35.5 
Van Buren : .0040) 


3 

5 

| ° ° 7,190) . 3,784) 3, -3 16.8 | 41.2 40.7 -1 29.9) 3.1 

Washington -3| .0310 ° 1. le 84,450) . 5,118 ° 9.5 -2 27.0 34.4 5 
‘ 


38,356) .0107 7,108 19.8 9 33.4 
14,622) . 4,431 29.0 | 27.5 36.0 


Fayetteville 3 -0114| 
Springdale i .0058 


White 5) .0179 

Searcy 4] .0041] 
Woodruff 0076) 
Yell .8}  .0065 


4,198] 3,901| 3,769] 30.7 12. 7 33. 1 33.6 | 
5,173) 4,249] 4,352 x J ‘ 6. 27. 34.7 | 
3,874) 3,658 3,505) 
| 3,817| 3,702| 3,519 


5,538] 4,808] 4,851] 21.6 6.8] 31.3 21.1 | 31.0 


Total Above Cities .3219| 180.5] | 207.9] 990,681/ .2789| 1,713 


oe 2 ees: ace 


10.2 17.6 


33.8| 7.4 14.8| 3.8 13.9 


26.4 


State Total... 1,780.9] .9816| 497.0) 772.6) 532.8 27.0 9.9 | 35.4 27.6 
POPULATION —_—sét @ E. B. |. E. B. I. 
ESTIMATES, 1/1/61 ESTIMATES, 1960 ESTIMATES, 1/1/61 ESTIMATES, 1960 
| Con- 


Con- 
| sumer , sumer 
House-| Urban | Spend- House-| Urban | Spend- 
holds | Pop. ing] Net > holds | Pop. ing et % 
(thou- | (thou- | Units | Dollars | (thou- | of | (thou- | (thou- | Units | Dollars of! | Ca 
U.S.A. sands) | sands) | (thous.) (000) | U.S.A.) ita | hold sands) | U.S.A.) sands) | sands) | (thous.) (000) | U.S.A. 


~ bane a 
Fort Smith 67.0) .0369/ 20.3) 53.5) .8] 106,835 .0299|1,695|5,263|| Texarkana...... 91.5) .0504 
Little Rock- a ae 


} | } 
North Little Rock.| 246.6) .1359) 72.1) 202.0) 80.5} 426,788) .1192/1,731|5,919 


} 


| 
27.1) 87.0) 28.2 124,897) -0347/1 ,361 4,595 
' ' 


pe SS LOS ST } 
Total Above Areas| 405..1/ 2232 119.5) 312.5] 129.5] 658,160) .1838/1,625/5,508 
SM Standard (4) and Potential (A) Metropolitan County Areas, 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


CALIFORNIA 


Other Pacific States: Alaska, Hawaii, Oregon and Washington 


Pop. Pop. 
City County (thous. City County (thous.) City County thous.) County thous.) City County 


Alameda Alameda 


Delano Kern 12.2 | Long Beach . Los Angeles... le Los Angeles... 28.2 | San Rafael... Marin 

Dinuba Tulare 6.2] Los Altos... Santa Clara d . 117.0 | Santa Ana... Orange 

Downey Los Angeles 85.3 | Los Angeles ..Los Angeles .. J Santa 

Duarte Los Angeles 14.4 | Los Gatos Santa Clara... . .... 6.8] Barbara Santa 

East Bakers- Lynwood Los Angeles... J icon Se Barbara. ... 
field Kern 43.0 | Madera Madera. . \ ... §0.8] Santa Cruz. . Santa Cruz... 

El Cajon San Diego 38.2 | Manhattan .... 11.1] Santa Maria. . Santa 

El Centro Imperial 17.2 Beach Los Angeles... % : . 19.5 

Ei Cerrito Contra Costa . 26.0] Martinez .... Contra Costa.. 4.8 

Ei Monte Los Angeles 13.6 | Marysville... Yuba “— 4 : .. 69.5 

El Segundo . Los Angeles 14.7 | Maywood Los Angeles... 

Escordido San Diego 17.0 | Mento Park. San Mateo... ‘ ; 8.2 

Eureka Humboldt 28.4) Merced. .....Merced " -4| Red Bluff oe 

Fairfield Solano 15.2 | Mill Valley. . Marin Redding Shasta.... 

Fontana San Bernar- Millbrae San Mateo Redlands San Bernar- 

Barstow San Berrar- dino 15.2 | Mirada Hills. Los Angeles. dino... 27.4 

dino 1 | Fremont Alameda 44.9 | Modesto. ... Stanislaus... . Redondo 

Bell Los Angcles .7 | Fresno Fresno 137.3 | Monrovia... .Los Angeles Beach... Los Angeles , eee 2 

Beliflower Los Angeles -4 | Fullerton Orange 59.4 | Montclair San Bernar- Redwood City San Mateo .. Los Angeles... 

Belmont San Mateo .6 | Garden ee -1 | Reedley Fresno... 

Berkeley Alameda 5 Grove Orange .. 90.3] Montebello. ..Los Angeles... -9 | Rialto . San Bernar- San Mateo... 

Beverly Hills Los Angeles .9 | Gardena Los Angeles... 37.0] Monterey Monterey... . : dino... 

Blythe Riverside .2 | Gilroy Santa Clara 7.5 | Monterey Richmond... Contra Costa.. ° ...Los Angeles... 

Brawley Imperial .7 | Glendale Los Angeles... 120.7 Park. ......Los Angeles... -1] Riverside... Riverside .... - ... Orange. 

Buena Vista Glendora Los Angeles 21.0 | Mountain Rosemead... .Los Angeles... . San Joaquin. . 
Park Orange .5 | Grass Valley Nevada 4.8 View... Santa Clara -7 | Roseville . Santa Clara 

Burbank Los Angeles .8 | Hanford Kings 10.1 | Napa awe Sacramento 

Burlingame San Mateo -5 | Hawthorne. Los Angeles... 34.1 | National Salinas 

Calexico Imperial 1 | Hayward Alameda . 73.5 City. ......San Diego. ... -5 | San Anselmo... Marin 

Campbell Santa Clara .3 | Hemet Riverside 5.5 | Newport San Bernar- 

Carmel-by- Hermosa Beach Orange....... x dino. ...... San Bernar- 
the-Sea Monterey 4.6} Beach Los Angeles -4| North ee 
Chico Butte -9 | Huntington Sacramento Sacramento San Bruno....San Mateo. . . 
Chino San Bernar- Park Los Angeles -0 | Norwalk Los Angeles... San Carios.. .San Mateo. . . 

dino -6 | Indio Riverside Novato....... Marin oe Santa Clara.. Santa Clara 
Chula Vista San Diego .6 | Inglewood Los Angeles... Oakland Alameda... -9] San Diego... . San Diego 
Claremont... .Los Angeles -1 | La Habra Orange Oceanside... San Diego... . San Fernando. Los Angeles. .. 
Colton San Bernar- La Mesa San Diego Oildale Se San Francisco. San Francisco 
dino 0} La Puente. Los Angeles Ontario... ...San Bernar- San Gabriel. .Los Angeles 
Compton Los Angeles 6 | Laguna dino ‘ -5 | San Jose... . Santa Clara 
Concord Contra Costa 7] Beach Orange Orange Orange ; -7 | San Leandro. . Alameda 
Corona Riverside 6 | Lakewood Los Angeles... Oroville Butte adel -2 | San Luis 
Coronado San Diego .4| Lawndale Los Angeles .. Oxnard... ... Ventura Obispo... . San Luis Westminster 
5 
4 
2 
4 


Albany Alameda 
Alhambra Los Angeles 
Alisal Monterey 
Altadena Tp Les Angeles 
Anaheim Orange 
Antioch Cortra Costa 
Arcadia Les Arg«les 
Arcata Humi« ‘dt 
Artesia Los Angeles 
Auburn Placer 
Azusa Les Argeles 
Bakersfield Kern 
Baldwin Park Los Angeles 
Banning Riverside 


o-anrw @wwbaboeoaaeoean 


Costa Mesa _ Orange 39.5 | Livermore Alameda Pacific Grove. Monterey... . . Obispo 20.8 | Whittier. . 

Covina Los Angeles 20.4 | Lodi San Joaquin -9| Pacifica. San Mateo .8 | San Marino. Los Angeles... 13.8 | Woodland... 

Culver City . Los Angeles 33.2 | Lompoc Santa Palm Springs. Riverside ; San Mateo... 71.6] Yreka City.. 

Daly City San Mateo 46. Barbara .9 | Palo Alto Santa Clara ‘ Yuba City. soak 

POPULATION EFFECTIVE The ‘‘SM’’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— sive estimates by SALES MANAGEMENT. 


| Con- | 
sumer | 
COUNTIES Met. House-| Urban | Spend- } | | | 
CITIES Area] Total | & holds | Pop. i | & | | come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code} (thou- | of | (thou- | (thou- | Uni | of | Per | Per | Per % . 


% %& 
sands) | U.S.A. | sands) sands) | (thous.) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. 


| | | | os Income Breakdown of Households 
| In- 


% 
Hsids. inc. | Male. Inc. 


Alameda 161} 909.2) .5011| 299.8) 895.2) 340.0] 2,259, .6309| 2,485| 7,535) 6,644) 7,028] 11.2 2.4 | 16.4 7.5 | 37.8 29.1 | 19.4 
Alameda 60 0335 21.4 8,168] .0414) 2,437| 7,560) 6,766] 7,094 39.7 30.2 
Albany 14.6} .0080 7 ; 34,559) .0097| 2,367) 7,353) 7,200) 7,098 39.5 30.0 
Berkele 110.6} 0610 50.5] 312,326] .0872 | 8,676} 6,185] 7,500 36.9 26.6 
Fremont 9} 0247 3 5] §=—- 82,531] +0230} 1,838] 6,710) 6,550) 6,499 37.3 31.0 
Hayward B.E 0405 2.5 , 5s | 0445) 2,167] 7,078) 6,636) 6,743 39.4 31.5 
Livermore 5.3} 0000; & 5.3] 33,385] .0093| 2,048] 6,546| 6,299] 6,273 35.2 30.4 

f 9 

3 


weooenwnwnwwn 


AOakland 36 2011 583| 7,511) 6,550| 6,975 8 7.3 | 38.9 30.1 
Piedmont 0061 3,682/11,354/10,757/10,911] 4. ; : .5 | 28.7 14.1 
San Leandr 7.5 372) : 52,°63) . 2,253; 7,207) 7,173) 7,019] 10.9 2. ‘ 3 | 37.8 29.1 
Alpine 4. : j ‘ 2,910/11,640| 5,820) 8,970] 11.0 1. 5 1 | 31.0 18.6 
Amador . i 1,986) 6,017| 5,840] 5,79] 16.0 4. 5 12.0 | 37.4 34.9 
| 

Butte . . ; " 167,510) . 2,011) ical 5,640| 5,637] 17. : " .5 | 35.5 34.0 

Chico +) 5 35,544 .0099| 2,386) 7,109) 5,827) 6,385] 13. 3.1 | 19. is 38.6 32.6 

Orovill , 2.4 14,455 .0040) 2,331) 6,570) 5,782) 6,061 5. 1] 21. 34.9 31.0 
Calaveras 7 20,243) . 1,965 5,954) 5,623) 5,646] 15. 2 | 22. 38.2 36.5 
Colusa , : 26,326, . 2,176) 6,928) 6,268) 6,481] 14. -5 | 21.5 10.7 | 35.1 29.2 


| | 
Contra Costa 161 6 . 337.0| 142.4] 998,142) . 2,396) 8,122) 7,009) 7,543 5 5.8 | 40.9 29.3 


For retail sales data, see Section 3 SM Standard (4) and Potential (4) Metropolitan County Areas. Copyright, Sales Management, 


Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


METROPOLITAN 
OAKLAND 


(Alameda and Contra Costa Countiés) 


Northern California’s 
Largest Population Center 


now 1,314,700 
p 114% Since 1940 


National Representatives CRESMER & WOODWARD, INC. 


Sunday Comics: Metropolitan Sunday Newspapers, inc. 


CA POPULATION EFFECTIVE | 7) 
CALIFORNIA ESTIMATES, 1/1/61 BUYING INCOME— @YzP ESTIMATES, 1960 
COUNTIES | | _ Income Breakdown of Households 
CITIES Met. | House-| Urban | Spend- SEE ia . = 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


— a Fa 
(continued) | Area} Total % | holds | Pop. | ing % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000over 
(thou- of | (thou- | (thou- | Units of Per | Per % 3 DB & | %& &;|%& & b % 
sands) | U.S.A. | sands) | sands) |(thous.)} (000 U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Antioch . anes ; .0098) 5 
Concord art 36.7) .0202| ‘ | ll 
| 


6.6 | 41.3 32.0 | 21.6 
.0 | 37.8 30.5 

37. 27.0 

40. 

40.§ 

42 


o 


.5] 39,364] .0110] 2,211] 7, 8.8 2 

3 0198] 1,936] 7,3 288] 6,685) 12.4 3.8 
El Cerrito 26.0) .0143 7 ; | 
Martinez 9.6] .0053 8 

Pittsburg 9.5] .0107 5 

Richmond .8| .0390 

San Pablo 20. -0110) 

Walnut Creek 1) .0056} 
Del Norte 3} .0101) 
Eldorado. -4) .0168 


Placerville 8} .0026 


.0185| y 
3.6 25,; “oo71| p 
-0127| 2,326) 7,819| 6,87 a 6 
-0395| 1,997) 6,8: 568) 6,6 9.1 
-O114) 3 
-0070) 2 
.0102 
.0158 ’ 
-0031} 2,334) 7,468 


8. 


tm we be 
a> > we ¢ 


_— 
i 2 
tw to tw & & 
ano 


Nano 
now ov 
ee 


> 
NAW HH RK NN 
Da eanraemos 


<a > & & tw to 
om = im 


POTRB. w. savcvsess .3| - 2052) 
AfFresno... wi 37.3] .0757] 
Reedley ited 0} 0033) 
Selma ‘ 

Glenn... 

Humboldt 
Arcata. 
Eureka 


1,974) 6,435 
2,360) 7,249 
1,972] 6,226 
.0039 6 3. 419). 1,488} 6,512 

. 2,049) 6,726 
2,483) 7,569 
2,386] 8,432 
.0200| 2,521) 7,866 6, 600} 


n @ 
oo 


TSE 


irinmeeaouea 


oh anne aw 
sna aanwn 


neh hwnrno-n 


nnroawnna 
oN wD oD eN 


Imperial 
Brawley 


.0391| 1,928] 7,043) 5,791| 
0070} 3. 0} 22,426] .0063| 1,766) 6,596| 5,607| 
0045 : 2.3 2,277| .0034| 1,516] 6,821| 5,338 
.0095) ; | 5. 33,884] .0095| 1,970] 7,366| 5,743 
.0064| . : . .172| .0079| 2,408) 7,043) 6,403 
-1628) 8) . 917} .1807| 2,190) 7,285) 6,795) 
.0322| 9| 22 §,534| 0437] 2,676) 8,282 
: .0067) 3{ 3.9) 23,072) .0064) 1,891) 6,592 
East Bakersfield 3.0} .0237 .0224| 1,865) 6,740 


of 
Oildale ; 20.2) .O111} 5.4 3,53 -0122) 2,155) 6,801 
"4 


a 
> 


Calexico 
El Centro 
Inyo 
Kern 
ABakersfield 


Delano 


ee a a 
= oe of 
Sane 
: 38 : 
Naruto auwe 
“o a - 
Dw ehe OWN DOE 


© tw & & & 
me wh 


South Bakersfield 31.0) 0171) .0184| 2,123) 7,395 : 10.3 
Taft. . 3.8) .0021) .0027| 2,591) 8,950 f 6.2 


29. 


28.3 | 24.5 25.9 


BRN OWE NNO SS 


wore Sooaws 


| 
| 
| 
| 
| 
| 
| 


5 
39.8 
8 
2 


2 y 
2 41. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM! Standard (4) 
MAY 10, 1961 


and Potential (A) Metropolitan County Areas. 
79 


ONLY 


3 8c 


Per 1000 Listening Homes 
in METRO LOS ANGELES* 


ONLY 


KBIG 


RADIO CATALINA 


COVERS SO MUCH 
FOR SO LITTLE 


FREE! 


San Diego 
San Bernardino 


plus 231 other 
So. Calif. Markets 


K BIG 


MINUTES 
COST 


ee ee JOHN POOLE BROADCASTING Co., Inc 


6540 Sunset Bivd., Los Angeles 
National Rep: Weed Radio Corp. 


EFFECTIVE 
BUYING INCOME— 


POPULATION The “‘SM”’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 


sive estimates by SALES MANAGEMENT. 


CALIFORNIA SM 


ESTIMATES, 1960 


COUNTIES 
CITIES 
continued 


Kings 
Hanford 

Lake 

Lassen 
Susanville 

Los Angeles 102 

Alhambra 

Altadena Township 

Arcadia 

Artesia 

Azusa 

Baldwin Park 

Bell 

Bellflower. . 

Beverly Hills 

Burbank 

Claremont 

Compton 

Covina 

Culver City 

Downey 

Duarte 

E] Monte 

E] Segundo 

Gardena 

Glendale 

Glendora 

Hawthorne 

Hermosa Beach 

Huntington Park 

loglewood 

la Puente 

Lakewood 

Long Beach- 

Lakewood 

Lawndale 

ALong Beach 


BY 


-3916 2,074. 


0303 
0225 
.0234 
.0057 
0117) 
-0193 
.0109] 
0256 
0170 
-0500) 
-0072 
0406 
-0112 
-0183 
.0470 
.0079 
0075 
0081 
.0204 
-0665 
0116 
0188 
0090) 
-0165} 
.0416} 
.0141} 
.0383} 


2314 
| 0124 
| .1931 


| Con- 

sumer 
House-| Urban | Spend- 
holds | Pop. | ing 
(thou- | (thou- | Units 
sands) sands) | (thous.) 


20.8; 14.9 


3.3 

. 5.0 
1 5.6) 4.3 
7 | 1.9 
1 6,092.6,2,286.1 
| 19.8 


104,719 
22,575 
40,702 


oe 
oocoowrns 


noe i] 
D a ee ee Seenoeers 
weue- oe eo Om ww Oo ew OO Se 


136 ,636 


1,041,921 
49,343 
905 , 285 


| 143, 


-0058 


-0072) 


- 0382 


-2910 
-0138 
- 2528 


Per 


Per 


Capita) Held. 


2,014, 6,818 


2,058 


6,706 
5,324 
7,344 
| 7,426 
7,470 
7,361 
9,245 
8,378 
7,282 
6,784 
7,628 
7,102 
7,282 
11,223 
7,410 
7,507 
7,037 
7,230 


6,331 


Income Breakdown of Households 


$2,500-3,999 
% %& 
Hslds. Inc. 


$4,000-6,999 
% %& 
Hsids. Inc. 


$7,000-9,999 
% %& 
Hsids. Inc. 


21.2 
20.1 
27.7 
15.8 
14.6 
17.6 
15.9 
11.8 


12.9 3.01 18.3 


10.3 
10.2 
17.6 
7.2 
6.8 
8.0 
7.2 
4.5 
6.4 


8.0 


9.2 


36.4 
35.7 
31.5 
43.4 
43.5 
36.2 
36.3 
34.6 
33.2 


42.7 


38.0 


29.6 
30.1 
33.5 
33.6 
33.8 
27.8 
27.4 
21.7 
22.9 


16.0 
16.1 
11.3 
19.8 
20.4 
19.2 
20.3 
22.0 
19.0 


35.1 


31.8 | 18.1 


19.9 
21.0 
18.4 
23.2 
24.3 
22.5 
23.5 
21.3 
20.0 


24. 


23.3 


12.7 32.7 


For retail sales data 


see Section 3. 


Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


COPYRIGHT NOTICE 
and Rights of Reproduction 
The Survey of Buying Power is a copyrighted publication of Sales Management, 
Inc. Reproduction in any form of the data contained herein is forbidden. The 
copyrighted data include the estimates of population, Effective Buying Income, 
retail sales, buying power and other indexes, and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying Power 
may be obtained only upon written request to Sales Management, Inc., specify- 


ing the intended use and such permission, if granted, may be revoked at any 
time without notice. 


SALES MANAGEMENT 


iE “opportuniry |: ...the Los Angeles-Long Beach Metropolitan Area is 
3 : different than the other markets in the “top 10” 


?) : The nation’s second largest market needs different measurements to properly evaluate it. This 
cae aa > is because the Long Beach part cannot be covered with advertising in a Los Angeles newspaper . .. 
: or in all of them! You get only 1 out of 10 Long Beach families with the leading Los Angeles 


> If you are a manufacturer, distrib- ° newspaper and only about 1 out of 4 with all of them. But the Independent, Press-Telegram goes 
© ested in a copy of this intormative § 
e illustrated brochure about the Long 


: illustrated brochure about the tong = into 7 out of 10 homes in the Long Beach market of 508,369 people. And that’s the big difference. 

$ tages it has for you. IT’S FREE. ° 

e Write: Promotion Dept., : 
Independent, Press-Telegram 
Long Beach 12, California 


Get the particulars from the Ridder-Johns man. 


Sources: Sales Management Sur- (uy I 
wear re ( Independent Bxgeeeairgn 
report, Mar. 31, 1960. 


Morning Evening Sunday 


LONG BEACH, CALIFORNIA, the INTERNATIONAL CITY... . now over half-million population. 
MAY 10, 1961 


NOW THE NATION'S SECOND LARGEST... 
* Population * Buying Income * Total Retail Sales 


and FIRST IN AUTOMOBILE OWNERSHIP 


This makes OUTDOOR your natural medium to 
reach the citizens of PACIFIC OUTDOORLAND! 


ae A 4 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
CALIFORNIA ESTIMATES, 1/1/61 BUYING INCOME— @YZD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- | 
COUNTIES sumer | Cash | a 
CITIES Met. House- Urban | Spend- | | | | In- In- 
(continued) | Areal Total % holds | Pop. ing % | | come | come] $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
Code} (thou- of | (thou- | (thou- | Units of | Per | Per | Per | Per %, 4 G &© | & & % 
sands) | U.S.A. | sands) | sands) | (thous.) | U.S.A. | Capita! Hsid. | C.S.U.) Hsid.| Hsids. inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. Hslds. Inc. 


ALos Angeles 2,506.6) 1.3816) 873 993.4] 6,465,012) 1.8054 


400} 6,508) 6,889) 11.4 2.5 | 17.4 7 37.5 
,270} 7,082) 6,995] 8.: ‘ 0 6. 1 | 14. S 
514] 6,977| 7,163] 9.8 2. 3 8 8.3 28.8 5 23. : ; 

re 8 3 

| 

| 


Lynwood K 0176 9 10 ,516| .0197) 2, 
Manhattan Beach 3! 0193 11.7) | ft ,913| .0245) 
Mavwood 0081 5.2 b 36 , 339) 0101} § 


988 
.0142| 2,197] 7,387| 7 
-0189| 2,463] 6,984] 6,708) 6,692 
Montebello 32.9} .0181 1 : 81,379) .0227) _331| 7,398) 7,194 
Monterey Purk 3 0216 , 162} 0252) 2,306] 7,044] 6,936) 6,848) 
Norwalk 0506 ,982| .0561| 2,180 7,282] 7,282 
Paramount ; 0155 41,897) .0173) 2,19 , 282 7'289| | . ‘ , 
Pasadena 0645 319,467) .0892) 2,730) 7,698] 6,480) 7,058] 12.2 2.6 | 17. .0 | 35.7 27. 
3,024) .0316) 2,23 '387| 7,387 - : | a . 
,680) .0435) 2,240) 6,950) 6,277) 6,52 
3,900| .0290] 2,138] 6,618| 6,453] 6,40 
3 »850| -0100| 2, ,628| 7,628) 
7; .0093) 2,052) 6,783) 6,155) 6,351 
.0158| 2,498] 8,100] 8,100| 7,876 
0179) 4,6 279| 3,653) 4,565 
.0624| 2, 300} 6,456] 6,801 
.0109| 2,313] 7,665| 7,665 
.0357| 2, ,189| 7,229) 7,036 
.0178| 3,222] 8,075| 8,075] 7,851 
.0584) 2, 142] 6,560) 6,743) 
West Covina § 0281 -0321) 2,253 - 7560] 
Whittier : 0190} : 0252) 2,63 ,525| 7,000) 7,180 
Madera 7) .0225 , , ; ,022) 0187) : ,680| 5,632) 5,530 
Madera ’ 0082 ' 0072) 1, 5, 5,878) 5,718 
Marin .5|  .0829 ’ 424) .1138) | 7,958) 8,316 
Mill Valley 5 0058 - 0096} 3.4 $ | 8,810) 8,566) 
.0133| 2.624 8,234] 8. 095| ’ 
.0087| 2,643] 8,207] 8,207 7,979 
0165} 2,834] 8,712) 7,595 
-0030| 2,109) 7,171| 8,122 
.0271| 1,875) 6,059| 5,876 
20 , 869 -0058| 2,046 6,324| 5,963 
194,543) .0543) 2,117) 7,179) 5,877 
11,477} .0116) 2,033] 6,690] 6,100 
16,865) .0047) 2,057) 6,746| 6,246 
5,367| .0015| 2,440| 7,667) 5,963 
492,483] .1375| 2,420] 8.222| 5,808 
30,761 -0086] 853} 6,278| 6,152 
14,101} .0039| 3,065] 8,295) 7,051 
57,872] .0162| 2,505] 8,151) 5,905] 7 
31,688} 0088) ‘ 7 | 6,742 
75,701) .0211) 2,52: 7\ 6,205| 7 
35,388} .0099) 1,769} 587) 5,801) 
118,565) .0331| 1,762! 6, 6,112) 
49,423| .0138] 2,158] | 6,419) 
42,193) .0118) 2, 5,409) 


Mirada Hille 23.3 0128 ¢ 9 ,972 
Monrovia i 0152 9.7 | 7,746 


Pico Rivera 50. 0280 
Pomona nO. 0383 


Redondo Beach i 0268 


~3 3 me OO 


Rosemead OORS 


San Fernando 4. 0089 


San Gabriel 23 0°25 
San Marino 0076 
Santa Monica 3 0462 
Santa Fe Springs 5 0093 
South Gate f 0298 
Seuth Pasadena 0109 
‘Torrance 2.6) .0566 


Novato q 0100 
San Anselmo 0065 
San Rafael 2 O15 
Mariposa ° -0028 
Mendocino ‘ 0285 


47.5 
25.8 
27.3 
29.0 
36.0 
33.8 
31.4 
31.4 
38.3 
26.7 
43.5 
36.4 
36.1 
43.3 
25.7 
28.8 
31.2 
24.5 


to & bo 0 


Ukiah ‘ 0056 
Merced ‘ 0507 
Merced 2 O112 
Modoc R .0045 
Mono t -0012 
Monterey . .1122 


“noun 


> & 


Pe ee 


ae 


4 lisal 0091 


Cagmel-by-the-Sea i 0025 
Monterey 0127 


neocon se 


Pacific Grove 3.3 0068 


aneuk® So 


Salinas , 0165 
Seaside 2 0110 
Napa - .0371 
Napa 0126 
Nevada q -0115 
Grass Valley- 
Nevada City ? 0040 
Grass Vailey 0026 
Orange ; -4082) 
Anaheim . 0616 
Buena Park h 0273 


asc 


15.0 
16.1 
17.6 
13.8 


apewne e+ 
3 @ = bp =3 OD 


2 
Aww sD NNK ON SK NHOWHWNHK 


Som wrnde oe ouvaununacaoann 


a oe 


15,262; .0043| 2,120| 6,987) | | 
9,810; .0027| 2,044) 650) 5,163) 5,718] 13.9 3.7 | 21.9 12.4 | 39. i 16.2 0 7 2.4 
,653,881; .4619) 2,233) 6,616) 6,164 ° -5 | 20.5 10.6 s A 16.4 -5 | 11.0 32.2 
230,932) .0645| 2,066)  640| 6,045) 6,102] 13.9 3. .0 10.6 | 38. .0 | 16.7 22.6] 10.8 29.3 
22| .0276| 1,994) 6,716) 6,369) mae gi TRG ioe igi * 

‘ -0205| 1,862) 590) 5,932 .6 : 21.4 12.0 A ‘ 15.9 22.7; 9.3 25.8 
Fullerton i -0327 06 .¢ | 22.4 139,631} .0390) 2,351) 709) 6,234) 6,586) il 6 - 8.4 | 39. : 18.6 23.3 | 13.0 32.9 
Garden Grove 90.3) .0498) ; ‘ 184,615] .0516| 2,044) 6,073! 6,073! 5,9171 15. i 6 28.9 4 .5 | 15.8 22.0] 10.5 28.8 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 
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Costa Mesa 39. 0218 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
SALES MANAGEMENT 


Their Shopping List is a Whopper! 


Here is what 


s 


Herald-Express families spend annually in 
just a few important categories: 


FOOD — $432,887,030 
GENERAL MERCHANDISE— $241,424,780 
FURNITURE, HOUSEHOLD —$110,136,380 

DRUGS — $70,291,100 


~ stbSss, 
$ 
s 


2 


Herald-Express families represent a big market . . . a tremendous market. 
Just how big is the Herald-Express market? In population it’s bigger than 
Baltimore or Cleveland. It’s annual retail sales are larger than those of 
San Francisco or Washington, D.C. Herald-Express families have an effective 


buying income in excess of $2,803,000,000. 


Be sure you cover this big, BIG market with the newspaper that goes home 
and stays home. . . where tonight’s buying decisions determine tomorrow’s 


sales. In Los Angeles, sales success depends on the Herald-Express. 
Source: Sales Management Survey of Buying Power, Copr. 1961. 


LOS ANGELES EVENING 


HERALD- EXPRESS 


ARGEST EVENING NEWSPAPER IN WESTERN AME 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


MAY 10, 1961 


1,846,999 COPIES 
Sell the Coast in Depth 


Concentrate where it counts, 
in the Top Pacific Markets 


... where The American Weekly’s Pacific Coast 
Edition concentrates in Metropolitan Markets 
accounting for 73.6% of Metropolitan Retail Sales 
in the three Pacific Coast states. 


The American Weekly Pacific Edition 


Distributed by these leading newspapers: 
Los Angeles Examiner Portland Oregonian 
San Francisco Examiner San Diego Tribune 
Seattle Post-Intelligencer 


~ POPULATION "EFFECTIVE The “SM” symbols mark original, exclu- 
CALIFORNIA ESTIMATES, 1/1 BUYING INCOME— @2aP ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 


COUNTIES } | | Cash Income Breakdown of Households 


CITIES Met. Urban | Ine | In ] | 
(continued Area X, Pop. i % | come come | $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 
Code (thou- i of Per | Per | Per | Per % | | | % % | 

sands) | U.S.A. sands) | (thous.) U.S.A. | Capita) Heid. C.S.U. Hsid. | Hsids. Inc. | Hsids. Inc. Helds. Inc. |Hslds. Inc. 


La Habra 0148 ' es PP ee Se ee Se RR eee 
Laguna Beach Q 0052} 3.3 ; 23,730] .0066| 2,498] 7,416| 5,788| 6,542] 12.7 2.9 | 17.9 8.8 | 37.6 31.2 | 
Newport Beach 27.6| .0152 ‘ ,732| .0214) 2,780| 6,851] 6,913] 6,723] 13.9 3.1 | 19.6 9.4 | 35.2 28.3 
Orange 27 0153} 9. ' 3, .0176| 2,276) 6,368) 5,947) 6,023] 14.1 3.5 | 19.9 10.7 | 39.1 35.0 
Santa Ana 4.5) .0576| 3% 3 ‘ .0611| 2,094! 6,456] 6,200] 6,202] 13.6 3.3 | 19.7 10.2 | 38.2 33.4 
Stanton 5.9| .0088 Q 31, .0089| 2,011] 6,524] 6,524) .. .. ..| . .. - 
Westminster 2 .0152 : : 2 .0135| 1,753} 6,604 6,180} ..J ..  .. ey Eee 
Placer 1) .0321 6,126) 6,024 5,837] 14.9 3.8 | 21.4 11.6 | 37.6 34.3 
Auburn 6; .0031 6,698 6,393] 6,396] 13.2 3.1 | 18.0 9.1 | 38.9 32.9 
Roseville 3.8} .0076 6,594| 6,594 6,413] 11.6 2.7 | 18.1 9.1 | 39.4 33. | 
Fiymas .5| 0063 | 7,205) 6,651 8.2 1.8| 15.9 7.5 | 41.9 
Riverside 5) .1745 5,747| 5,466! .1 | 24.6 14.5 | 34.6 
Banning i0. 0058 5,451| 5,299) os we oe ee — a 
Blythe 6. 0034 4,749) 
Corona... 3.6) .CO75 5,386) 
-0030 , . | | 5,124) 
.0056 3.3 " ; .0054| ,878| 5,705) 
.0077 340]. 5,377 
0480 


ht & tw to 


ww 


_ 
= 
woe nwewow wv @ 


Hemet 
Indio 
Palm Springs 
ARiverside 
Sacramento 182) 
North Sacramento 
ASacramento 
San Benito 
San Bernardino 159 
Barstow 


mous 
- on — oe 


te no ty toe te 


ne Hts me 
mn Dp 
ee — 


‘ 1,621| 

.0005| 1,791| 

é 1,723} 
1,750] ,767| 6,767) ..) .. J. 

.0887| 2,130| 5,986| | 

0267 -0296| 1,282| 6,014) 5,848] 15.1 3. 3 11.7 | 37.9 35.1 | 16.1 

0151 t : .0159| 2,083) 6,412) 5,284) 5,724 1.7 36.7 34.5 | 15.5 

.0104 ' .0099| 1,879) 5,727] 5,636) 


Chino 

Colton 

Fontana 
Montclair 
Ontario-U pland 
AUntario 
Redlands 

Rialto. .... 
ASan Bernardino 


Soe we Seok wane n- Oe & 


9.6 
9.4 


| 
| 
-0518 . . .0611| 2,332) 7,131] 6,634) 6,770] 9.6 2.1 | 17.7 8.5 | 38.3 30.6 | 19.4 23.6 | 15.0 


| 
| 
| 


oo + Oo 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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IN INLAND CALIFORNIA 


( AND WESTERN NEVADA ) 


BEELINE 


RADIO 


delivers more 
for the 
money 


fe 


\, F 
= 

> & 
eI 


Sutter's Fort, today an historical monument, is visited annually by more than 300,000 persons 


Sacramento always has been a leader in California history 

and development. Even in the pioneer days of Sutter’s 

Fort it was the center of an area obviously destined for a ‘ \ 
great future. Sacramento, today, has fulfilled that early Vic Clatchy F 
promise and is one of California’s most prosperous mar- | KOH or. 
kets. KFBK, the Beeline station in Sacramento, reaches KFEBK 0 sactamenro 
the listeners who do the biggest share of the buying in 


— Broadcasting ‘tus. 


Sacramento is one of the five important markets in 
KERN o BAKERSFIE 


Inland California and Western Nevada where Beeline 

stations reach more radio homes than any other combina- 

tion of stations — at the lowest cost per thousand. (Niel- Compa ny 4 

sen, SR&D) ‘ 
Better check the Beeline stations for your next cam- SACRAMENTO, CALIFORNIA 

paign in this vital area. PAUL H. RAYMER CO., NATIONAL REPRESENTATIVE 


MAY 10, 1961 


SAN FRANCISCO 


THE NEWS-CALL 
LEADS "EM ALL! 


“Way out ahead of whatever's second 
in city zone circulation, with a whopping 
134,378. 25.010 more than the Examiner, 
53,201 more than the Chronicle— 


where the big sales are made! 


San Francisco reads and buys from 


NEWS = CALL BULLETIN 


Represented 
by Moloney, _ 
Regan & Schmitt 


CALIFORNIA 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Upland 
San Diego 


Adan Diego 
San Francisco 
ASan Francia 


For retail sales data 


thou- 
sands 


16 

1,062. 
43 
18 


17 
31 


see Section 3 


BY) 


Total 


38 
BS 


2 


U.S.A. | sands 


5856 


POPULATION 

ESTIMATES, 1/1/61 
Con- 
sumer 


| House-| Urban | Spend- 


holds 
(thou- 


Pop. | 
(thou- | 
sands) 


ing 


of Units 


0090 5.4 | 5 
4%. 
14. 


0240 


O11 ! 7.6 


7. 
0211 
OQOO4 
0174 
O185 
O142 


s243 


-4069 


4069 


(thous. ) 


11.9 


EFFECTIVE 
BUYING INCOME— 


60 , 659 
53,784 
1,382,164 
2,401 ,671 
2,401,671 


%, 
of 


0091) 
-6854) 
.0243 
.0131 
.0184) 
-0095 
.0165 
0169 


| Per | Per 
U.S.A. | Capita) 


1,976) 
2,310 
,998 
, 551 
, 723} 
2,005) 
866 


0150) 5 


.3860 
-6707 


.6707| 3,2 


Copyright, Sales Management, Inc., 


SH 


In- 
come 


Hsid. 


C.S.U. 


6,002) 5,788 
7,712) 5,647 
6,549) 6,222 
8,382) 6,176 
6,328) 5,530 


5,979) 5,587) 
7,104] 5,510| 


6,319| 5,723 
2) 6,043 


5,704! 


7,127 


127 


‘, 


Per | 


Cash 
In- 
come 
Per 
| Hsid. 


5,749) 
6,643) 
6,271 
7,296 
5,808 
5,646 
6,215 
5,895 
5,916 
6, 566 


ESTIMATES, 1960 


ba ‘The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


bed, id. 


Income Br of Hi h 


8, 262) 


8,262 


$0-2,499 
% %& 
Hsids. Inc. 


$2,500-3,999 
% % 
Hslds. Inc. 


$4,000-6, 999 | $7,000-9,999 
Hsids. Inc. | Hsids. Inc. 


$10,000& over 
% %& 


Hslds. Inc. 


12. 
8. 


3. 
2. 
3 
1 
4. 
4. 
3 
3 
3 
2 
1 
1 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


NEWSPAPERS THAT MEAN BUSINESS IN SAN DIEGO 
Two metropolitan dailies sell the 16th largest 
county and the 18th largest city in the nation 
— San Diego, California.* 


‘The San Diego Union 


“THE RING 


EVENING TRIBUNE 


*1960 CENSUS 
‘hd / 


66 Copley Newepaperc 


15 HOMETOWN DAILY NEWSPAPERS COVERING SAN DIEGO, 
CALIFORNIA— GREATER LOS ANGELES~— SPRINGFIELD, 
ILLINOIS ~ AND NORTHERN ILLINOIS. SERVED BY THE COPLEY 
WASHINGTON BUREAU AND THE COPLEY NEWS SERVICE. 
REPRESENTED NATIONALLY BY NELSON ROBERTS & ASSOCIATES, INC. 


SALES MANAGEMENT 


OF TRUTH 


put your money 


where the buying adults-are. 


a ee 


with prime. minutes.o on, -K FMB TV: 8 
FIRST. IN SAN DIEGO! - 


FIRST with night FIRST with night FIRST with the 
news audiences! syndicated film audiences !* Biggest audiences !* 
pesne auesenen with the top ten of the (when competing with other 


KFMB TV 18.4 area’s syndicated shows... San Diego stations with 
s renee the same program at 
STATION “D” 11.1 m-f avg. 1 * MANHUNT 30.8 


the same time) 
2* TWO FACES WEST 29.0 


MID-EVENING os <ehueen ms FRIDAY +- OCT. 1960 


Eisenhower in San Diego 
KFMB-TY 24.1 =-+ avg. 4* ASSIGN. UNDERWATER 28.8 ‘de, Se task ta 1:08 
STATION “DY” 12.1 m-f avg. 5*RCMP 


27.5 
STATION “A” 7.6 mf avg. KFMB-TV 


6 * DEATH VALLEY DAYS 26.4 

LATE EVENING 7 + SILENT SERVICE 22.5 ee 24,500 
RATING 

KFMB-TV 9.9 m4 ovg. 8 * CALIFORNIANS 21.5 nadie 

STATION “D” 6.5 m4 avg. 9* CORONADO 9 21.3 HOMES 


STATION “A” 6.8 m-f avg. 10 * INTERPOL CALLING 20.5 RATING 
*NSI—OCT. 1960 *ARB—OCT. 1960 


TV @& vieco 


KFMB-—TV CHANNEL 8 CBS SAN DIEGO, CALIF. = A TRANSCONTINENT STATION 
SYMBOL OF SERVICE 


WROC-FM, WROC-TV, Rochester, N. Y. * KERO-TV, Bakersfield, Calif. esata 


WGR-FM, WGR-AM, WGR-TV, Buffalo, N. Y. » KFMB-AM, KFMB-FM, 
KFMB-TV, San Diego, Calif. » WNEP-TV, Scranton—Wilkes-Barre, Penn. 
WDAF-TV, WDAF-AM, Kansas City, Mo. The Original Station Representative 


- 


TRANSCONTINENT TELEVISION CORP. * 380 MADISON AVE., N.Y. 17 
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HEAR THE CALIFORNIA'S BILLION DOLLAR COUNTY 


FULL STORY Eff. Buying Income. $1,300,494,000 PER CAPITA INCOME FAMILY INCOME 
ABOUT Population . « « 458,100 $2,839 $8,781 


Retail Sales . . . $ 573,269,000 . . 
SAN MATEO Food Sales . . . $ 165,723,000 5th in the U.S. 16th in the U.S. 
COUNTY 


Automotive Sales . $ 105,066,000 ees 

from a LARGEST DAILY 'N SAN MATEO COUNTY 
WARD-GRIFFITH RETAIL SALES PER FAMILY 
REPRESENTATIVE $3,871 


"y POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
CALIFORNIA @ ESTIMATES, 1/1/61 BUYING INCOME— @YZ ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


as COUNTIES Income Breakdown of Households 
CITIES 
eee: Pop. $7,000-9,999 |$10,000&0ver 


Hslds. Inc. | Hsids. Inc. 


San Joaquin 17.0 22.3 | 12.1 32.2 
15.5 21.8] 10.7 29.7 
19.6 23.1 | 15.5 37.3 
19.8 24.0] 13.8 34.0 
15.6 22.0| 9.8 27.7 
18.5 22.1 9.6 27.0 
20.0 24.3 | 13.7 33.3 
22.0 21.5 | 21.9 49.0 


Belmont re a “e 
Burlingame 22.1 20.8 | 25.6 
22.3 23.3 | 19.9 
23.3 21.8 | 25.7 
25.2 21.4 | 29.1 


bo ws oe Om mS = & 


23.5 | 19.7 
22.8 24.4 | 18.8 
22.1 | 26.1 
20.7 | 27.4 
23.3 24.1 | 20.1 
20.3 | 13.6 


South San Francisco 
Santa Barbara... . .163 
Lompoe 
ASanta Barbara 
Santa Maria 
Santa Clara 
Campbell 
Gilroy 
Los Altos 
Los Gatos 
Mountain View 
Palo Alto 
ASan Jose 
Santa Clara 
Saratoga 
Sunnyvale 


418,911 
39,081 
143,804 
45,682 
1,537,707 
26,578 «s oe ee ee ee ee oe oe 
18,780) . ° . ° . . : ° 17.5 
21,492 . 17.1 el | 20.0 ° : -9 | 15.7 . 13.1 
71,962) . a 13.5 -2 | 18.9 , ° 17.7 ° 12.6 
150,979) . ) 9.2 -8 | 14.0 . ° 3 | 20.2 -1 | 21.0 
503,216) . ’ 11.9 -7 | 16.9 ° ° -1 | 19.0 -2 | 14.5 
140,565) . A 10.0 . 14.2 . i -9 | 20.6 ’ 15.2 
32,787; .0002 7,286 aid ee es - - es ee as - oe 
104,694) .0292 6,888 12.6 -9 | 18.0 R a -8 | 18.4 ° 12.8 
Santa Cruz 6 . ° , “~ 186,058) .0519 5,851 19.1 -2 | 23.9 ° . -0 | 13.7 ° 9.3 
Santa Crus | | : 11.0 60,656) .0169 6,066) 5,514 18.3 -9 | 23.3 3 | 34.7 -0 | 14.0 . 9.7 


21.4 
22.0 
22.0 


x 
6 
m) 
2 
9 
8 
8 
7 
3 7 
5 

20.6 
3 

2.7 
3} 
‘| 

3.2 
.9| 
1 


Pa a ee 


— Sales Management, SM Standard (4) and Potential (A) Metropolitan County Areas. 


oe? Noe Invests a Million” 


4 Dollars in Future Growth 
F of Market Area! 


w& To keep pace with our climbing panies in the area have brought 
circulation, the News-Press is new payroll dollars and a heavy 
spending more than a million dol- upswing in population. As a result, 
lars in the latest press and other retail sales figures are on the in- 
production facilities. New research crease. 
design and light industrial com- 


INVEST YOUR ADVERTISING DOLLARS IN THIS 
HIGH QUALITY-GROWING MARKET. 


SANTA BARBARA NEWS-PRESS 


NATIONAL REPRESENTATIVES—CRESMER & WOODWARD, INC. 


SALES MANAGEMENT 


From Prunes to Polaris 


Quality People and Products 
Spell Spectacular Growth 
In Metropolitan San Jose! 


Prunes and Polaris—typical of Metro- 
politian San Jose’s balanced surging ecc 
omy. Prunes because, along with ¢ 
agricultural products, they represen 
$93,000,000 return, 22nd in the nati§ 
Polaris, because it symbolizes the 
space-oriented industries clustered in 
San Jose area and their thousands of skillg 
highly-paid technicians, backbone of an 1 
and-coming billion-dollar market. 


That’s why SM’s Survey shows gains for 


San Jose in every major growth and sales 
category! Check it for yourself! 


With population, employ- 
ment and retail sales all rising, 
San Jose spells sales! Ask Ridder- 
Johns how you can profit by 
using the Mercury and News, 
the only newspapers which dom- 


inate Metro San Jose! 


San Jose 


ercury ’’ News 


Represented Nationally by Ridder-Johns, Inc. Member of Metro Sunday Comic Network and Parade 
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The “SM” symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 

- CITIES Met. House-| 

(continued) | Areal Total a holds | Pop. | ing 4 c $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of | (thou- | (thou- | Units & % & % & % %& %, 

sands) | U.S.A. | sands) sands) | (thous.) . | C.S.U.| Heid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


Watsonville 13.4) 0074) 4.41 5.2 285). 2,335| 7,110] 6,016] 6,479 
Shasta 3} .0338) 20.0| 30.6] 20.4 | 6,383] 6,258) 6,177 
Redding 3.0) .0072| 7,673] 6,906] 7,193 
Sierra J .0012 d P i J 6,875) 5,893) 6,296) 
Siskiyou 0} 0182} 11.0) 11. , . 7,221) 6,967| 6,977 
Yreka City 9} 0027} 1.6) 003% | 7,072] 6,286] 6,583 
Solano 5} .0747) y : -0821) 2,169) 8,076) 5,414) 6,699 
Fairfield 2) .0084 : .0099| 2,332) 8,057) 5,213) 6,529 
Vacaville . . 0061 < 6) 3. : P x , 08 6,282) 6,112! 
Vallejo .0344 31.3 , 67 042 9,663) 4,878) 7,077 
Sonoma .4| .0829 j , ’ y ‘ ,037| 6,115) 5,490) 5,687 
Petaluma 3 .0079 . . 33,7 d ,357| 7,023 6,481 
‘Santa Rosa Ky .0176 , 3. 76, 58 , 2,394) 6,547 6,070 
Stanislaus d .0874 a 5 3 P 3 6,154 5,811 
AModesto ’ 0207/13 J 96, ; 2,578| 7,455| 5,769| 6,582 
Turlock 9. .0052) 3.3 3. 20, é ‘ 6,108 g 5,866 
Sutter .9| 0187) . y : . .108| 6,870) 6,323 6,474 
Yubs City | .0065) 3.8) ; ; .0072| 2,179} 6,767 9| 6,455) 
See Marysville- | 


Yuba City 
Tehama 

Red Bluff 
Trinity 
Tulare 

Dinuba 


118.4 9.2 | 38.0 31.7] 17.5 22.3) 13.1 33.8 
19.9 10.4 -3 33.5 | 17.1 22.8) 11.0 29.9 
6.9 -5 29.7 | 20.3 23.3 | 16.1 38.3 
8.5 -6 40.0 | 19.9 26.1 | 9.8 23.7 
8.4 -9 30.1 | 18.0 21.3 
8.6 | 38.9 31.9 | 18.2 22.9 
7.1 -5 35.8 | 20.8 25.6 
8.0 -3 35.8 | 19.8 25.0 


won aaened 


5.6 | 43.6 33.3 | 22.6 26.4 
13.2 | 34.8 33.0 | 14.2 20.7 
8.7 | 39.4 32.9 | 18.0 22.9 
11.1 | 35.7 31.7] 15.9 21.7 
12.7 | 35.9 33.4 | 14.8 21.0 
8.9 | 38.9 31.8| 18.0 22.6 
12.4 | 35.8 32.9] 14.7 20.7 
10.9 | 36.6 30.5 | 15.6 20.0 
9.6 | 36.9 30.9 | 17.6 22.5 | 13.0 33.9 


Nowocoevc@ wu 


own hen an 


_—oww 


0149 6,293) 5, 5,979] 6. : -2 12.0 ° 15.0 20.7 | 11.3 31.5 
7,392) 6,023) 6,642] 13. 2 : 9.1 | 35. 9. 17.9 14.3 36.5 
5,054 4, 4,715) . -6 18.2 A 12.5 4.3 11.1 
5,819 5,596] 17. a 1 14.5 . ‘ 13.4 9.2 27.4 
5,852) 5, 5,574 ‘ : 8 14.4 . 13.4 9.6 28.5 
} d 6,398) 5,736) 5,946] 15. : -1 12.0 % . 15.5 10.6 29.4 
Tulare 3.9) .0077) 3 , 2 , 6,590) 5,991) 6,168] 44. : 5 10.7 . 16.4 11.5 31.0 
Visalia i i , 4 40,808) . 8,162 7,487 E J . 6.3 : 20.5 17.8 41.1 
Tuolumne 8) . . . . 31,588) . 6,194 5,975) 3 0 11.4 . -7 | 16.5 22.8) 10.1 27.6 
Ventura Ms ° . 440,347, . 7,401 7,011 F . a 8.1 . -3 | 18.4 13.5 37.5 
Oxnard 230) | 3. 82,103) .0229) 1,969) 7,017) 6,267) 6,573 ; : A 8.8 ‘ 18.4 13.2 33.4 
Port Hueneme ¥ - 0063 2.8) 3. 20,008; . . 7,146 Pe Pes vi es -s ns ae 
Santa Paula 3.f J 26,828) . 7; 6,543) 6,097) 6,189 a r ; 10.3 16.3 11.9 32.2 
AVentura 30. 0} ‘ 82,087) . 736) 8,209) 7, , 594 , - . 5.3 21.3 18.0 41.4 
Yolo d ° . ° ° 184,070) . 7,443 ; 5 t v 9.2 . . 16.6 -1| 12.9 38.8 
Woodland K -007 | ' 33,193) . i 7,544) 6,639) 7,007 : ‘ 7.8 17.8 16.1 40.0 
Yuba 6 . 0} 20. , 65,125). 6,513 5, ea .7 13.2 | 38. 14.3 20.5] 9.9 28.8 


Marysville { 3] q 4.3 25,076) . 8,359) 5,83: ‘ ¢ x 16.5 7.5 18.9 16.0 38.6 
Marysville- Y uba 


City 6). © 60,798). 7,469 
Total Above Cities 10, 956.6) 6.0385)4,445.5 |5,103.5)27,058, 153 A i 6,087) 6,594] 7,9 , : a -6 29.0] 19.3 22.9 


to to oo — @ 


Porterville 


15.2 37.9 


State Total 16 047.4 8.8449 5,215. 1/13878.515,890. 8138, 566,261 10.7697) 2,403) 7,395! 6,547! 6, 12.2 2.7! 18.0 8.41 37.1 28.9 18.5 22.21 14.2 37.8 


POPULATION E. Bt. @Tm POPULATION E. B. |. 
ESTIMATES, 1/1/61 GLD Estimates, 1960 BYP ESTIMATES, 1/1/81 CLD Estimates, 1960 


| Con- 

| sumer 
House-| Urban | Spend- 

Total | & holds | Pop. ing Net % | Per | Per a holds | Pop. Net 

(thou- | of | (thou- | (thou- | Units Dollars of | Cap-|H'se- | of Dollars 

sands) | U.S.A.| sands) | sands) | (thous.) (000) | U.S.A.) ita | hold sands) | U.S.A. (000) 


| : | ‘ | | 
Bakersfield 295.4) -1628; 88.8) 202.1 95.2] 646,917) .1807/2,190|7,285 


Fresno...... 372.3| .2062, 114.2) 251.1, 120.2] 734,881| .2052|1,974/6,435|| Oakland... ,808.0|1.5476 .3|2,657. .2| 7,660,774 
Los Angeles- | | San Jose sad .7| .3686 

Long Beach 6 ,894.2,3.7998 2,324.16 ,803.5, 2,554.4/17, 147,937 4.7886 2,487|7,378 || Santa Barbara , ° ° ° 418,911 
/\Modesto 158.7, .0874 48.6 84.2 52.4) 299,065) .0835 1 ,884/6,154|| \Santa Rosa. ... 4) . ° ° . 306 , 349 
Sacramento 519.2) .2861, 163.7, 439.9) 183.7 1,303,200) .3639/2,510|7,961 || Stockton........ bats | . . ° 536,819 
San Bernardino- AVentura- 

Riverside-Ontario| 835.8) .4607| 271.6) 599.8) 292.0) 1,649,253) .4605|1,973/6,072/| Oxnard wt . ° . 440,347 
San Diego 1,062.5) .5856) 318.3) 946.5) 434.7) 2,454,580) .6854/2,310/7,712)|- — 


Total Above Areas | 5,313.5198,136,74019.8121|2,440 


2,116 


2,147 


| 
| 


COLORADO 


Other Mountain States: Arizona, Idaho, Nevada, New Mexico, Utah, Wyoming 


Pop. Pop. 
City County thous.) City County thous.) City County thous.) City 
Alamosa Alamosa 6.3 | Boulder Boulder 39.1 | Cortez ..Montezuma... 7.0] Englewood... Arapahoe. .... 
Arvada Jefferson 19.5 | Colorado Denver Denver ... 499.7 | Fort Collins. Larimer 
Aurora Adams 51.3 Springs oe EI Paso : 72.0, Durango. _.. La Plata 10.8 | Fort Morgan. Morgan. 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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RANKING OF MARKETS IN CALIFORNIA: 
1. Los Angeles-Long Beach 

2. San Francisco-Oakland 

3. San Diego 

4. SAN BERNARDINO - RIVERSIDE 

5. San Jose 

6. Sacramento 


put 


CALIFORNIA’S 
4th MARKET 


(over a billion dollars) 


im your net! 


It’s the booming San Bernardino-Riverside market, 4th in Cali- 
fornia, 28th in the nation. And the only way to land it, is with 
the San Bernardino Sun-Telegram and the Riverside Press- 
Enterprise. That’s because less than 42 of 1% of the total circula- 
tion of the Los Angeles metropolitan newspapers, enter this rich 
area. Not enough to even consider! And what a market... popula- 
tion UP 104%... households, UP 1112% for this year. Since 1955 
it’s UP over 40%. In fact, this market spends more on food, 
drugs, auto accessories, liquor and other merchandise than New 
Orleans, San Jose, Phoenix, Oklahoma City or Salt Lake City. 
In gasoline sales, San Bernardino-Riverside stands 17th in the 
nation...ahead of Baltimore, Seattle, Dallas, San Diego or Miami. 


RIVERSIDE PRESS-ENTERPRISE + SAN BERNARDINO SUN-TELEGRAM 


Represented nationally by Newspaper Marketing Assoc. Represented nationally by Cresmer and Woodward, Inc. 


Sources — 1960-1961 Sales Management “Survey of Buying Power” 
MAY 10, 1961 91 


Pop. 
City County (thous 


(Continued from page 90) 


POPULATION EFFECTIVE The “‘SM" symbols mark original, exciu- 

COLORADO ESTIMATES, 1/1/61 BUYING INCOME— @%4P ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- | 

COUNTIES Income Breakdown of Households 

CITIES 


Dollars % 
(000) 8. -$.U. Hslds. Inc. 


Adams , ¢ . ° 0 232,757 
Aurora ‘ é A . 85,795 


Thornton... d y 3 24,636 
Westminster et ¢ . . 30,432 


Alamosa.... aes ° . é a 16,847 
Alamosa.......... , J : A 11,798 
Arapahoe. .... " x 228,141 
Englewood. ........ ‘ ‘ . 66,907 
Littleton. ........0- ; . 28,127 


Net , $7,000-9,999 
Vf % & % % % % %& 


16.2 20.3 
14.9 21.0 


a 


Ld 
~ 
tw 
— 


$88 B88583' 


14.0 18.9 
14.9 19.4 
15.6 19.7 
16.7 21.8 


~~ — 8 
«- 


Archuleta. ............ z 2,777 


12,146 
9,552 


8.8 15.7 
11.7 15.4 
10.8 17.2 


-—— 
-- 


Sx8ss 


11.7 18.4 
13.6 19.7 
12.9 18.9 
11.6 18.2 
11.3 16.9 


Longmont. .... 
Chaffee 
Cheyenne 


—_—- 8 = 


Clear Creek. ......... 
Conejos 
Costilia. . 


14.6 21.9 
8.4 14.6 
6.6 14.6 


$ 83% 


Crowley 
Custer 
Delta 


8.7 14.8 
8.9 15.1 
8.6 15.8 


~_— = 
a aa 
ow 
= 
o 


Denver 


16.2 18.2 
A Denver 


16.2 18.2 
15.7 19.2 
12.7 20.0 


12.4 18.3 

9.7 15.9 
12.4 18.4 
12.3 18.5 


on mw ow 


9.3 16.4 
13.0 18.4 
12.4 20.4 


——_ 


ne 
Gunnison. .......... 
Hinsdale 


14.9 21.6 
12.8 18.6 
19.2 33.7 


n= = 


we 
< 
2 


9.0 17.4 
12.7 17.4 
15.7 20.9 


~~ 


283 228 


12.5 15.2 
11.4 15.8 
17.5 22.9 


n= = 


34.5 37.6 | 10.6 17.7) 6.4 

36.3 -1] 11.7 18.8] 7.1 21.5 
35.1 12.2 18.5 9.1 27.2 
35.1 -3 | 12.8 19.0] 9.7 28.2 
36.4 -6| 12.6 18.7 | 9.0 26.6 
32.5 36. 9.8 16.9 | 6.0 19.9 
32.8 -9 | 10.3 17.6] 6.4 19.9 


Las Animas..... 
Trinidad. ... 


S8SE828 


— ot et 


Lincoln. .... 
Logan.. 
Sterling 
Mesa F 
Grand Junction 


6,040 ° . . 33.0 30.4 | 12.7 17.8 | 11.8 33.9 
6,197 . . A 36.0 33.6 | 13.0 18.4 | 10.6 30.5 
6,927 . A , 39.1 -8 | 14.8 19.6 | 12.2 32.7 
5,422 ° 15.7 | 35.8 36.4 11.7 18.3] 7.7 24.1 
6,251 o! A -9 12.1 | 38.3 -6 | 14.1 20.0 | 10.1 28.3 


a3 


——eo— = 
, o 

= 

on 


6,210 < -0 12.5 | 44.0 16.0 21.1 | 10.0 26.8 

6,254 10.3 | 38.7 15.2 20.5 | 11.6 31.4 

5,471 . . 16.1 | 30.9 31.3 | 10.1 15.6 9.7 30.6 
; 5,596 . re ae eee ees ee 

For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


4.0 
0} 7.0 
0039} 2.2 12,311 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
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what every sales executive 
should know about DENVER 


Extent and Size of Market 


Denver’s location, as a market, is unique. There is no 
other major city within 500 miles. As a result, The 
Denver Post exerts an effective selling influence through- 
out a rich trade area geographically larger than any 
other in the nation. 

This trade area consists of 103 counties in five states 
and has a population of 2,235,000. Of this total, 80 per- 
cent (1,782,900) live in Colorado and almost a million 


(950,300) in metropolitan Denver. 


Purchasing Power and Sales Potential 


In terms of quality of the market and degree of sales 
activity, Denver offers you an exceptionally attractive 
market, 

This issue of the Survey of Buying Power gives 
Denver a Quality Index of 129, an Index of Sales Pro- 
duction of 151. The corresponding indices for the five- 
county Denver Metropolitan Area are 111 and 117 
respectively. And you'll find it’s a rare month when 
Sales Management’s Business Activity Forecast doesn’t 
place a star by Denver to indicate it is a “‘Preferred City 
of the Month.” 


Cost of Effective Advertising 


Denver is one of the very few major markets in which 
you can do an effective advertising job . . . whether it’s 
a test, crash or continuing program... with the econ- 
omy of single-medium coverage and at a total cost 


that’s quite low in relation to the size of the market. 


Editor and Publisher: Palmer Hoyt 
Represented Nationally by: Moloney, Regan & Schmitt, Inc 


MAY 10, 1961 


aiiIrT 
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PrP emerece, 
be 


The reasons are two: (1) the coverage of The Denver 
Post and (2) the reasonableness of its rates. 

With a circulation of 262,462 daily and 340,096 
Sunday, The Denver Post provides the following cov- 
erage: Denver City Zone, 71% daily, 80% Sunday; 
Metropolitan Area, 68% daily and 79% Sunday; Retail 
Trading Zone, 66% daily and 78% Sunday; entire State 
of Colorado, 44% daily and 56% Sunday. 

The rate per line for advertising in The Denver Post 
ranges from 70¢ to 58.8¢ daily and from 92¢ to 72.28¢ 
on Sunday depending upon which step in the bulk or 
frequency discount contract you select. Resultant daily 
and Sunday milline rates range from $2.21 to $2.66. 
Color also is available in all editions at an unusually 
low rate. 


It Adds Up To This 


Seldom will you find a market as free from the influence 
of adjacent media, as prosperous, as rapidly growing 
and as recession-proof as the Denver market. And sel- 
dom, if ever, will you find any other advertising medium 
that covers a major market as effectively and as eco- 
nomically as The Denver Post. 

If you’d like to know, more specifically, what The 
Denver Post can do for you, just drop us a line or call 


the Moloney, Regan & Schmitt office nearest you. 


ae: DENVER Posp -- 
H ; 
sn ANSFORMS DENVER 


POPULATION | EFFECTIVE The “‘SM"’ symbols mark original, exclu- 
COLORADO SM ESTIMATES, 1/1/61 BUYING INCOME— _ @ ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| Con- ya | | | | 
COUNTIES | sumer Income Breakdown of Households 


CITIES House-| Urban | Sperd- | | | | | 
(continued Total 4, holds | Pop. ing % c | $0-2,499 $250.3, 99 $4,000-6,999 | $7,000-9,999 | $10,000&over 
thou- (thou- | (thou- | Units | Dollars of | Per | Per | 4, % %& % %& % %& 

(000) U.S.A. Capita} Hsid. C.S.U.) Heid. | Helds. - Ine. - | Hide. ine. Inc. Helds. Hsids. Inc. | Hsids. Inc. 


sands -S.A. | sands) sande) (thous.) 


5.1 26,621 0074 1 aaa] 4,930, 4,754) 4,771) 21.5 : 28.7 19.2 FS 34.1 |; 9. a 0 19.3 


Montrose 
Morgan 35,827 0100 1,666) 5,779 5,428] 5,542] 18.7 5.1 | 25.0 14.4 29.9 
15,536, .0043) 2,044) 6,755) 5,754| 6,243] 13.8 3.3} 20.4 10.4 8 19.4 | 34.5 
37,646 .0105) 1,562) 5,456) 5,302) 5,310] 18.5 5.2 | 25.6 15.4 | 35. ’ ; i .2 25.0 
15,081! .0042) 1,862) 6,032) 5,586) 5,760) 15.9 4.1 | 20.7 11.4 | 38.1 35.3 | 15.2 ; 1 27.7 


3,369, .0010| 2,106 5,615) 4,813, 5,143) 19.1 6 | 23.9 14.8 | 21.5 


rt Morga 


Otero 


Shi e 
Ah tt 


Ouray 
Park 
Phillios 


Pitkin 


3,550 . 1,972 7,100 5,071, 6,046) 13.7 -4| 19.9 10.5 | 39. ° A -2 | 11.6 30.8 
7,125, . 1,619 6,477, 6,477) sy 16.1 -8 | 24.7 12.3 ° i . a 4 42.1 


1,964 5,893) 5,893) 5,823] 15. -9 | 22.6 12. : 1} 13. i 6 29.9 
1,570) 5,715) 5,143) 27.1 16. A .0 | 10. ? 7 30.1 
1,688) 6,244] 5,203] 5,676 9 | 25.3 | 
1,678 5,908| 5,874) 5,832] 14. 6 | 20.1 ? 
1,707| 5,897 5,897) 5,827] 14. 6] 21.1 1. 9 36.6 0 20.9 
| 2,165) 7,607| 6,256) 6, ’ 8/ 17.4 8.0 | 42. 4 | 16.7 19.7 
1,316) 5,568) 5,361) 5,400) 19. 5 | 26.8 15. i ‘ ie 0.1 
| 1,777, 5,627, 5,331) 5,421] 17. 8 | 23.8 14. , : 7? 19.2 
1,435 5,738 4,855) 5, : .2| 26.8 16. 3 16.1 
| 1,831 7,325) 4,883 : 2) 18.5 9. ’ 0 | 16.5 22.2 
| 1,912 6,373) 5,215 : 4/| 20.4 11. ’ .3| 14.8 21.0 
1,842) 6,448) 5,952) 6, 7 | 24.2 12. ‘ ; 3 17.6 
1,736) 5,208) 4,558 ’ .7 | 23.6 q iy ais 
| 1,582) 4,945) 4,396 ; -3 | 29.0 20. ; ; 8 17.5 
1,616) 5,614| 5,614] 5, x -5 | 26.2 15. y . 4 16.8 
1,638) 5,636) 5,381| 5, : : . 7 ; ‘ .0 17.9 
1,890} 5,889) 5,221) 5,499} 19. : 7 i , : 3 18.2 
1,845) 6,014) 6,014) 5,927] 16. ; t : ; ; .6 17.3 


Prowers 
Lamar 
Pueblo 
Alueb 
Rio Bianco 
Rie Grande 
Routt 
Saguache 


> en =bae 


Some S&S 


a= = Swe 


—s 2 2 ee ee ee 


“Oo & 
= 2 eadv 


San Juan 
San Miguel 
Sedgwick 


22 


Summit 
Teller 
Washington 
Weld 


onoanoan-—-nw & & & 
ee 2 ee 


Yuma 


bove Cities 1,012 5582} 320.7 62.2] 2,221,513] .6205| 2,194) 6,927) 6,135) 6,543) 14. . : .ae 7 . 1 18.9 


| 
State Total ,782. -9827| 632.21,320.7| 604.7] 3,497, 188 | _-9766) 1,962) | 6.671 5,783) 6,169} 15.9 3.9 | 21.4 11.1 | 37.3 . -2 18.8 | 11.2 


POPULATION | 7 77 POPULATION E. B. |. 
ESTIMATES, 1/1/61 ESTIMATES, 1960 ESTIMATES, 1/1/61 ESTIMATES, 1960 


e ww | Con- = l | Con-- 


sumer lb | sumer 
House-| Urban | Spend- House-| Urban | 

Total | 9 holds | Pop. ing % | Per! Per Total % | holds | Pop. | 
C= | (thou- | (thou- | Units of | Cap-|H’'se- (thou- | of (thou- | (thou- | Units 
nds) USA sands) sands) (thous.) U.S.A.) ita | hold sands) | U.S.A.) sands) | sands) | (thous.) 


Colorado Springs | 148.6] .0819| 40.2} 112.7] 63.5} ,647| .0781|1,88216,956|| Pueblo..........] 120.8 0666, 34.3 105.4) 4.5) 202,670 
Denver 950.3) .5237| 294. 4 886.6! 330.2] 2,099, -6862)2 ,209)7 , 131 || ——_—_—_—__—_—_- sitet) DGGE 
| | | | Total Above Areas|1,219.7| .6722| 368.9| 


| 
, 
1,104.7| 428.2| 2,581,626) .7209 2,117 


CONNECTICUT 


Other New England States: Maine, Massachusetts, New Hampshire, Rhode Island, Vermont 


Pop Pop. Pop. Pop. 
City County thous. City County thous.) City County thous.) City County thous.) City County 


Ansonia New Haven 19.8 | Derby New Haven 12.3 | Groton.......New London 10.5 | Middletown, .. Middlesex 33.4 | New Haven.,.New Haven... 
Bridgeport Fairfield 156.1 | East Hartford. Hartford 45.6 | Hamden.....New Haven... 42.4 New Haven... 43.4] New London. .New London. . 
Bristol Hartford 46.4 | Enfield .. Hartford 33.3 | Hartford. ....Hartford..... 160.7 | Naugatuck....New Haven... 19.6 Fairfield 

Danbury Fairfield 22.9 | Fairfiek ..Fairfield...... 48.1 | Manchester... Hartford 42.7 | New Britain... Hartford ~~. 
Darien Fairfield 19.3 | Greenwich... Fairfield...... 55.1 | Meriden New Haven. 52.5 | New Canaan. Fairfield...... 14.2 (Continued on page 100) 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


BRIDGEPORT 


SECOND LARGEST 
METROPOLITAN AREA 
IN CONN. 


COVERING 98% ABC CITY 


81% ABC CITY AND RETAIL 
TAKE ADVANTAGE OF OUR NEW CID DISCOUNT PLAN 
Represented by Moloney, Regan & Schmitt, Inc. 


SALES MANAGEMENT 


Play «. Big Stakes 


Play the Hartford U.S. Standard Metropolitan Area. 


Second only to Washington, D.C. in Centered upon the City which has 
Effective Buying Income per Household been first or second every year for 31 
among all U.S. Standard Metropolitan years among all big cities in this index 
Areas of 500,000 or more population. of market potential. 


Play the Hartford Times—largest daily in Connecticut. 


FIRST in Coverage FIRST in Advertising Volume 
98% more in the Metropolitan Area 131% more Retail (1960) 


than any other daily 99% more Department Store 
75% more in the ABC City Zone 115% more General* 


* Omitting Alcoholic Beverages which the Times did not accept during this period. 


tie heel nectidleintsl | hears theis hue comes from 


Please refer to page 387 


Che Hartlord Cimes. 


HARTFORD Member: The Gannett Group CONN. 
Represented by Gannett Advertising Sales Inc., a Division of 
The Gannett Newspapers 


Offices: New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


» POPULATION EFFECTI VE 6 The “SM” poorer mark ~ original, exclu- 
ESTIMATES, V/l 61 BUYING INCOME— mY ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


a. — eek. Con- 
COUNTIES sumer 


CITIES Met. House-| Urban | Sperd- In- 


| 
Area g holds | Pop. ing Net | % come $0-2,499 | $2,500-3,999 $4,000-6, 999 $7,000-9,999 ‘0 000&over 
Code of (thou- | (thou- | Units ry | Per | Per | Per G 


% % % 
sands) | sands) | (thous.) [usa Capital Held. | C.S.U. . | Hsids. Helds. Inc. | Hslds. . | Heide. Inc. “Holds Inc. 


Income Breakdown of Households 


Fairfield ere 8 rr 680.1) 232.0 1,754, 568| 4900) 2,620) 8,839 7,,563| . d 3) 11.1 4.1 | 41.2 25.7 | 19.4 18.4 | 20.9 50.5 


ABridgeport...... -1) .0860} 45.9 56.4] 369,376] .1031| 2,366] 8 oa 6,549] 7, a 7111.8 4.7 | 43.7 30.6] 19.5 20.9 | 16.8 42.1 
Danbury -9}  .0126 6) 7.9] 50,698] .0142| 2,214] 7,682] 6,417) 7, : 9 | 11.9 5.2] 44.8 32.7 | 18.8 21.0 | 15.1 39.2 
Darien 3} .0106 : 5.8 57,390| .0160| 2,974] 9,895] 9,895 , . 
Fairfield... 1) .0265 ; 14.1] 131,77 .0368| 2,740] 9,413] 9,346 
Greenwich...... -1| .0304 ‘ 16.2] 147,214) .0411| 2,672] 9,377) 9,087 
New Canaan ‘ . .0078 2] 4.2 41, 939) -0117) 2, 953} ’ 985) 9,985 = = we mA oi , ae 
ANorwalk -7| .0384 0) 23.9] 189,824! .0530| 2,723/"9 ,039| 7,942) 8,549] 2. 5 | 10.4 3. , 5.7 | 20.2 
Shelton.......... 8} .0104 ; 5.7 39, "636| 0111} 2,108) 7,622) 6,954) 7,231] 9.3 1.8] 12.2 5. ‘ 18.6 
.0520 at 31.3] 248,682) .0694| 2,637 9,176) 7,945) 8,637] 4. .7| 10.3 3. , 20.5 
.0255 -7| 14.5] 104,660) .0292) 2,265) 7,639) 7,218] 7,377] 8. 1.6| 10.7 4.8 2 20.7 
.0122 : 6.6 64,106} .0179| 2,901) 9,713, 9,713 ; ~— 
. 3894 6} 584.6) 253.7] 1,784,006 .4982 2,525 8,552) 7,032) 7,882] 7.7 1.4 | 10.9 ‘ 5 | 20.8 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Setvegellinn Snaty Areas. 


Among Connecticut’s Big Markets 


(Over 75M population) In Stamford, you get QUANTITY— above average volume. Food sales are 
27,100 families with $248,682,000 In- 43% above. General merchandise 


come. And QUALITY—almost half 67%. Apparel 114%. Furniture- 
of the households earn $7,000 or household appliance sales 102%. 


7 ie kA ; G 
more! Automotive 12%. Gasoline 15%. 


Lumber-building materials-hardware 
Is » i RST Retail sales of $164,987,000 are 44% 52%. Drug 33%. 
a e a 


in Family Income—$9,176 Connecticut’s richest large market is easily—solidly—sold by the 


$10,000 Up——23.1% STAMFORD ADVOCATE 
in % of sassiibds Earning UNMATCHED 97% COVERAGE 
$7,000 Up—43.6% Represented by The Julius Mathews Special Agency, Inc. 


MAY 10, 1961 


Connecticut Is Going Places because Connecticut has grown 3 times faster than the rest of 


New England and about 42% faster than the rest of the United States in the past decade. 


MANCHESTER is a part of his picture —in the same proportion with an effective annual 


buying income of $7,743 per household. 


Get Your Share of This Market by Using The 


MANCHESTER EVENING HERALD Raprecented Ay 


The Julius Mathews Special Agency, Inc. 


POPULATION "EFFECTIVE ae The “SM” symbols mark original, exclu- 
CONN. BY ESTIMATES, :/1/61 BUYING INCOME— @XZP EsTimaTEs, 1980 sive estimates by SALES MANAGEMENT. 
—T Con- c eonaneiened 
COUNTIES | sumer | Cash Income Greak an holds 
CITIES Met. House-| Urban | Spend- | In- In- 


continued Area} Total %, helds | Pop. ing Net % | | come | come] $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of thou- | (thou- | Units | Dollars of | Per Per | Per | Per % | 


i % ; % % % ‘ % % 
sands) | U.S.A. | sands) | sands) | (thous.) (000) | U.S.A. | Capita) Hsld. | C.S.U.| Held Ids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Brist ‘ d 5 4) d 106 ,590 0298] 2,297/ 7,954| , 106) 7,541 m 1.5] 10.8 4.4 | 42.7 29.1 | 21.1 22.0) 17.5 430 
Kast Hart Rad -6) | . 99,643, .0278 2,185) ° 872) 7,422] 6. 1.2 9.3 3.9 | 42.9 29.7 | 23.5 24.9 | 18.2 40.3 
Enfield 33.3) 0184] ' ; 74,874| .0209) 2,248 563 a ee oe gee si agape 
AHartford 7 i : . 399 ,099| -1114) 2,484) q 236) 7 7. J 10.4 4.3 | 43.4 a @a 

Manchester 2. 0238 3. , 103.755) -0290) 2,430) 7,743) 7,743 , = ies sa a - = S ot 
ANew Britain : 04! 23.6 ‘ 196,335} .0548) 2,383) 8,; 062) 7,74: 4} 10.8 ‘ 42.1 j 21.0 21.4 
Southington 3.7 5| 56,933} .0159| 2,402) 7,591) 7,591) 
West Hartford ; 0355 5 ' 211,147] .0590) 3,279)11,413) 9,343) 
Wethersfield 21.6 OLS 5.5 5. 53,070} .0148 8,165 
Litchfield ° . a b 273,420| .0763 993 
Torringtur 30. 6 y 63,184 0176 
Winsted 2.3 : 17,127} .0048 
Middiesex 26 2 ' ' . 201 , 755) .0563 
Middletuwn : 5 .f 67,608} .0189 
New Haven : ‘ .3] 1,630,532) .4554 
Ansonia If .0109 5. s 42,910 .0120 
Derby 12.3 .0068 .5) | 25,598; .0071 
en .0234| 12.7] ; 105,862} .0296 


,906 
862 
, 260 
, 757 
404 
918) 7 


~~ — —  — 8 tO 


i gford ,0463 | | 203 ,584| .0568 
A Meridex 52.5 0289 p 122,485) -0342 
Milfor : 0239 d . 107,742) .0301 
atuc 0108 5 | ) 49,787) .0139 
0831) 44.1 a 354,475) .0990 44.5 32.2 19.3 15.5 
81,049) .0226 -1 | 41.8 28.0 | 21.2 18.5 . 
36.0] 244,128) .0682) 2,: 5,7 » 29% , p J -8 | 43.4 30.7 | 20.1 21.7 | 16.3 41. 


44.0 6 19.8 


40.4 26.5 | 22.3 19.4 


werenrPnwnwwennwnnnnv nw wn wv 


} 11.7 93,434) .0261) 2,114 7,986 


retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


WATERBURY, CONN. 


AN INDEPENDENT 
METROPOLITAN AREA 


183,500 


Sells This Rich 
Retail Market 


HRSOOOO EY OOOO MOOD 


> WATERBURY . 
oa fv 


$440,132,000 


Effective Buying Income 


Completely Covered by 


The WATERBURY REPUBLICAN-AMERICAN 


Morning-Sunday Evening 


SALES MANAGEMENT 


QUALITY BROADCASTING 
SELLS 


RICH, RICH 
SOUTHERN 
NEW ENGLAND 


QUALITY IN ARCHITECTURE IS REPRESENTED BY CONNECTICUT'S STATE CAPITOL IN HARTFORD, 


DESIGNED IN 1871 BY RICHARD MARSHALL UPJOHN. A FEW RODS AWAY, THE CORNING 
MEMORIAL FOUNTAIN REFLECTS QUALITY IN SCULPTURE. 


IN RICH, RICH SOUTHERN NEW ENGLAND, QUALITY IN BROADCASTING HAS BEEN THE HALLMARK 


OF WTIC RADIO FOR THREE AND ONE-HALF DECADES. 


IWTIC 50,000 watts. sacrross com 


REPRESENTED SY THE HENRY |. CHRISTAL COMPANY 


Fast-Growing — Big-Buying 
NEW METROPOLITAN AREA: 


Any way you look at it, the New London- 
Groton-Norwich Metro Area is a “must” buy 
for New England sales! The Day, in New 
London, Connecticut, delivers this up-surg- 
ing market as no other medium can! 
se POPULATION RANK 12th in New England 
POPULATION GROWTH....2nd in New England 
% GAINED 44% since 1950 
(U.S. CENSUS 1960) 
NEW LONDON 
CONNECTICUT 


i] ney 
Johnson, Kent, Gavin & Sinding, Inc. 


AA 


METRO AREA 
DATA 


Population (Total) .... 


Be COI sci tediptncticirecncseeccerentes 


Retail Sales (Tota) ..... 
Food Sales ...... 

Eat & Drink Sales 
Gen. Mdse. Sales 
Automotive Sales 
Gas Station Sales . 


.. $ 21,830,000 


INCREASE 
OVER 1960 
5.4% 
4.3% 
5.1% 
8.5% 
7.3% 
3.6% 
3.8% 
8.7% 


arn . 188,800 
$415,169,000 
.. $228,325,000 
$ 56,522,000 
$ 14,580,000 


$ 37,439,000 
$ 13,219,000 


Drug Sales ........ ce $ 7,449,000 


aici 8.6% 
(SM SURVEY 1961) 


¢ SM “POPULATION 
ESTIMATES, 1/1/61 


; EFFECTIVE 
CONN. BUYING INCOME— 


JM 


The “SM’’ symbols mark original, exclu- 


ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
continued) 


Urban 
Pop. 
(thou- 


Per 
sands) 


sands) Heid. 


U.S.A, sands) 


Income Breakdown of Households 


$10,000& over 


. 1041) 
0058) 
0189 
0225 


.0078 


New London 
A(Oroton 
ANew London 
ANorwich 


Stonington 


188.8 
10.5 
34.5 
40.9 
14.2 


108.9 7,484 
7,221 
7,662 
6,405 
7,331 


Tolland 
Rockville 
Windham... 


.0396 
.0053 
0381) 
0037 
0077 


2,377 
2,564 
2,118 
1,999 
2,301 


8,752 
7,041 
7,046 
6,796 
7,487 


Putnam City 
Willimant 


ic | 31,981 


6,271 


12.3 


Total Above Cities 1,812.7] .9902 532.0) 4,405,454] 1.2301| 2,430] 8,281 


7,162 


State Total 2,591.2! 1.4282) 


767.5'2,020.3| 912.4] 6,376,669! 1.7807| 2,461! 8,308 


8.4 1.6/' 11.6 4.6 


SM POPULATION 
ESTIMATES, 1/1/61 
METRO. 
AREAS House- 
Total % | holds 
(thou- | of | (thou- 
sands) | U.S.A.) sands) 


| gam £8. 1. 
BYP Estimates, 1960 


Con- 
sumer 
Urban | Spend- 


Pop. ing 
(thou- | Units 
sands) | (thous.) 


POPULATION 
BY Estimates, 1/1/61 


House- 
% | holds 
of | (thou- 
U.S.A.| sands) 


Tota % 
(thou- of 
sands) 


(thous.) U.S.A. 


Stamford- 
Norwalk 


Bridgeport- | | 


669.8! .3692 v0.0 580.1 232.08 1,754,568’ .4900/2,620'8 ,839 


AMiddietown. . . 


706.5 
91.2 


208.6 
26.4 


253.7) 
29.4) 


3804 1,784,006) .4982 
-0502 201,755! .0563'2,212|7,642 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Only ONE Daily Gives Primary 


Coverage of the BIG Eastern 
Connacticut Market 


It’s too 


iG—too GOOD—for any but a first-rate approach. Fringe- 
selling can’t deliver this market. The Norwich Bulletin alone qualifies 
for the job—the only daily published in the entire market—only 
daily with a broad solid impact on local pocketbooks. 


Week Days 27,489 


DAILY and SUNDAY 
Represented by The Julius Mathews Special Agency, Inc. 


Norwich Bulletin Norwich, Conn. 


Population 
Households 


Inc. Per Hshid. 


Retail Sales _..... .$225,945,000 
Sales Per Hshlid. 


Sundays 23,380 


See Our Ad in Retail Sales Section 


SALES MANAGEMENT 


The Biggest Circulation 
In A Prosperous Stable Market 


Hartford Sunday Courant circulation is 29,000 ahead of the next 
largest Connecticut morning, evening or Sunday newspaper. 


United Aircraft, Pratt & Whitney Tool, 
Underwood, Royal-McBee, New Departure, 
Fafnir, American Hardware, and others 
bring prosperity that is balanced by stable 
Fuller Brush, Heublein and State Capital 
employment, plus the fact that every work- 
ing day $14,000,000 in premiums arrive at 
Hartford's Insurance Companies. These in- 
clude Travelers, Aetna, Connecticut Gen- 
eral, Connecticut Mutual, Phoenix, Hartford 
Fire and others. 


New England's Fastest Growing Newspaper 


The Daily Courant is not only the fastest growing newspaper in New 
England but also has the largest morning circulation in New England out- 


side of Boston. 
A 4-County Market 


HARTFORD Hartford, Windham, Middlesex and Tolland Counties 
a are all part of the Hartford 4-County Market. 


TWO-THIRDS of the 4-County population and sales 
are outside ABC Hartford. 


The Courant and only The Courant covers all 4 
Ge Counties the entire Hartford Market area 


The Hartford Courant Offers CID + BULK 
The Hartford Courant 


112,213 Daily* 153,363 sunday* 


*Annual ABC Audit, year ending Sept 30, 1960 


Represented Nationally by Moloney, Regan & Schmitt 


MAY 10, 1961 


County _ thous.) City City 


Continued from page 94) 


Stratford .2 | West 
Putnam City..Windham.... as -ecee» 94.3] Torrington.... 

Rockville... .. Tolland... . 9.6 | Stonington....New London.. 1.6 | Wallingford...New Haven... 
Shelton... ... Fairfield . 8.8 __| Waterbury New Haven... 


POPULATION POPULATION 

ESTIMATES, 1/1/61 ESTIMATES, mo @D ESTIMATES, 1/1/61 
Con- | ! 

| | sumer | 1] 
| House-| Urban .¥ | Urban 
Total | & holds Pop. | Net 9 Per Per Total Pop. 
(thou-| of | (thou- (thou- | Units Dollars of | Cap-/|H’se- (thou- | o (thou- 
sands) U.S.A. sands) | sands) | (thous. ) (000) S.A.) ita | hold sands) sands) 


- | 


Waterbury..... 672.0) .3704) 201.1 me 241.3) 1,630,532) . 2,426/8 , 108 || Groton-Norwich 188.8) . 108.9 


A | 415,169 


| Total Above Areas|2,328.3|1. 1,902.8 823.01 5,786 ,030/1 .6158/2, 
CONNECTICUT METROPOLITAN STATISTICAL AREAS — 


Bridgeport. "340.9| .1878| 100.8] 332.6) 116.2 838,244) .2341 \2, 459 8,316|| New London- 

Hartford 539.2) -28971| 158.0) 437.2; 197.1] 1,379,468) 3852) 2,558 8,676 || Groton-Norwich 6). 47.5) 104.2 56. 

Meriden 52.6, 0289) 16.4, 62.5 17.7] 122,485 .0342/2, 333)7, 469 | | Stamford 9). 62.8) 170.9 57. 

New Britain 131.8) .0726) 38.9) 114.3) 45. 320,006; .0894 2, 428 8,226 || Waterbury....... 5). 65.1) 149.9 64. 

New Haven... 316.3) .1743, 93.3 a 116. 768 ,094) _— 428) 8,233 
] 


351,717) .0982)2,204|7,405 
495,225) .1383|/2,708/9,378 
440,132) .1229|/2,399/|7 988 


Total Above Areas}! ,906.7|1. 663.8\1,643.5 671.4] 4,715 ,371|1.3168)2,473|8,364 


DELAWARE 


Other South Atlantic States: District of Columbia, Florida, Georgia, Maryland, North Carolina, South Carolina, Virginia, West Virginia 


Pop. . Pop. Pop. 
(thous.) City County (thous) City County (thous.) City County thous.) City County thous.) 


7.4 Mitford “a Sussex. 5.8 | Newark New Castle... 11.8 Wilmington. ..New Castle... 95.3 


POPULATION EFFECTIVE 


SM The “SM” symbols thark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
oe - Con- 


countee | = | | | Income Breakdown of Households 
CITIES House-| Urban | Spend- | | 
Area! Total , holds | Pop. ing Net 2, $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 

Code} (thou- of (thou- | (thou- | Units | Dollars | of Per Per | Per % g % 
sands) | U S.A. sands) sands) |(thous.)} (000) U.S.A. — Held. | C.S.U.| Hold. Hslds. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. 

0374 20.1) 13.1) 22.4] 138,163) 0386, 2,035 — 6,168) 6,197] 11.0 -7 | 20.8 11.0 | 42.2 37.2 | 16.3 22.0 


-0041 y 2 


2.6 ~ .0051| 2,484) 7,658) 7,068) 6,904] 11.0 ‘ 20.3 9.5 | 40.3 31.5] 16.4 19.6 


New Casile . | -1730) ‘ ° 102.7] 883,884) .2468) 2, 817) 9,865) 8,606) 8,937) 5.3 . 11.3 4.1 | 41.3 25.3 | 21.9 20.4 
Newar -0065} y 5.1 36,350) .0102) 3,081)10,691) 7,127] 8,831] 5.3 . 10.6 3.9] 41.1 25.5 | 23.1 21.8 . 
A Wilmington 9 525 ‘ 35.0 276 , 936) 0773) 2 906) 10,070) 7,912) 8,822] 5.3 . 11.4 4.2 | 42.3 26.3 | 22.0 20.8 -0 47.8 
Sussex . ° 8) . 23.2) 140,082) .0391, 1,893) 6,144) 6,038) 5,740} 13.1 -6 | 23.8 13.6 | 41.0 39.0 | 14.3 20.8 8 23.1 

1 Milford . 3 ‘ 2.1 12,753) .0036) 2,199) 7,971 6,073) 6,738] 9.6 18.9 9.2) 44.0 35.6]172 21.4 3 31.6 


Total Above Cities. . . 20.3) .0663 : | 44.8] 344,417) .0962) 2,863) 9,869) 7,688) 8,601] 5.9 . 12.3 4.7 | 42.1 26.7 | 21.5 20.9 -2 46.6 


State Total 485.7) 2512) 132.5) 298. 2.5) 148.3] 1,162,129) .3245| 2,550) 8,771| 7,836) 7,971] 7.6 1.4 | 14.9 6.1 | 41.4 28.4 | 19.7 20.7 | 16.6 43.4 
1 Milford is in both Kent and Sussex counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 


DELAWARE .. . i:"hencwous SALES POTENTIAL! 
‘8,771 Per Family Buying Power! tic uss 


IN THE U.S.A. 


Don’t miss the ENTIRE state of 


Delaware! The News-Journel Pa- UB ETB Morning Neos 


pers offer 96% family coverage 
of Wilmington and New Castle PAPERS 
County—73% coverage of the 
State. Compare this with out-of- 
state daily newspapers. 


Represented by STORY, BROOKS & FINLEY, INC. 


SALES MANAGEMENT 


(en 2 Buyers move in... 13% MORE! 


YES, Lower Delaware is the FASTEST GROWING AREA in the 
FASTEST GROWING STATE! and the DELAWARE STATE 
NEWS circulation reflects the GROWTH. For exclusive coverage 
of lower Delaware take advantage of the combined circulation of the 


STATE NEWS (daily) in combination with THE TRANSPORT 
(Dover Air Force Base paper—daily). 


Reach this Quality Market via 


The DELAWARE STATE NEWS 


Published Daily in DOVER, DELAWARE—the State Capital 


For complete and helpful data, write or call 


The JULIUS MATHEWS SPECIAL AGENCY, INC. 
New York Chicago Detroit Philadelphia Cleveland Pittsburgh Boston 


@ POPULATION _ av €- a tan | gem Poruu cs 
_ESTIMATES, 1/1/61 


E. B. |. POPULATION @ E. B. |. 
ESTIMATES, 1960 ESTIMATES, 1/1/61 west 1960 
| | | Con- : a ie cm Coe pis Noes | Con- 
sumer METRO. | sumer 
| House-| Urban Spend- | | AREAS House-| Urban | Spend- 
% holds | Pop. | Net | & Per | Per || Total % holds | Pop. ing Net Per | Per 
of thou- | (thou- i Dollars | Cap-|H" se-| thou- | of | (thou- | (thou- | Units Dollars 4% | Cap-|H’se- 
U.S.A. sands) sands) (thous. (000) {U- Ss. A.| ita | hold || sands) | U.S.A.) sands) sands) | (thous.) | (000) | U.S.A.| ita | hold 
Wilmington. . -2| .2058} 107. 6| 301.0} 122.4] 1,007,671 .2813/2,7009, 365 | Total pee fren 373.2| .2058| 107.6} 301.0) 122.4 ae 


| 


.2813|2,700/9, 365 


DISTRICT OF COLUMBIA 


Other South Atlantic States: Delaware, Florida, Georgia, Maryland, North Carolina, South Carolina, Virginia, West Virginia 


County (thous.) 


. District of 

Columbia... 759.9 — - 

a POPULATION _ ~ EFFECTIVE >) ~The “SM”? symbols mark original, exclu- 
DIST. OF COL. BYLD ESTIMATES, 1/1/81 BUYING INCOME— @Y2B Estimates, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES 


Cash “Income Breakdown ot Households 
CITIES Met. House- 


In- 2 pa * i Me a aus diel “i 

Area] Total oy, holds \ i 6 come | come} $0-2,499 | $2, 500-3, 999 | ee 
Code} (thou- of (thou- i Per | Per | Per | Per , % % 

sands) S.A. | sands) S.A. Capita} Hsid. C.8.U. Held. | Hsids. Inc. | Hsids. 


| 


| 
nak we 000-9, a $10,0004 over 


District of Columbia 192] 759.8) . 220.9 
A Washington 759.8) . 220.9 


inc. | Held. ea 

-5789) 2, 728| 9,38 9,385 “6,434 7,809} 4.3 8 | 14.8 2 | 38.9 a. eT 23.9 19.7 41.9 

322.2] 2,073,098) .5789) 2,728) 9,385) 6,434) 7,809] 4.3 -8| 14.8 6.2 | 38.9 2 | 2. 23.9 | 19.7 41.9 

322.2] 2,073,098} .5789 2,728 9,385 6,434] 7,800 13 ‘ 4 38.9 2 7 : , F 23 9 19.7 41.9 

State Total. .. 759.9) . 220.9 ° 322.2 2,073,098! -5789 2,728! 9,385 6,434 7,809 43 j a 6.2 8. 27.2 ra 23.9 19.7 41.9 

JM ESTIMATES. 1/1/61 JM ESTIMATES, 1960 JM POPULATION, 1/61 JM ESTIMATES, 1960 
] 


| METRO. 

| House- } AREAS House-| Urban 

Total % holds 9 Net % | Per | Per | Total % holds | Pop. Per 
(thou- of | (thou- (thou- Units Doilars of | Cap-|H’se-| (thou- | of | (thou- | (thou- | | Cap- |H’se- 
sands) | U.S.A.| sands) sands) | (thous.) (000) U.S.A.) ita | hold | sands) —~ -A.| sands) sands) (thous.) U.S. hold 
Washington......}2,040.1/1.1245| 580.7'1,865.6| 758.0 | 


5,676, 148!1. 5851 2,782 9, 775 | Total Above Areas|2,040.1/1.1246 580.7|1,865.6 758.0 5,676, 146 1.5851|2, 7829, 775 
Copyright, Sales Management, Inc., 1961. 


Hsids. & Heids. Inc. 


Total Above Cities... . 759.9). 220.9 


For retail sales data, see Section 3. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


Donnelly Adv. Since 1850 
Outdoor Advertising 
In Key FOR INFORMATION ON ALL OUR MARKETS 
Bact Const CALL BOSTON, MASS., JAmaica 2-8800 


Markets or New York City, YUkon 6-8666 


Miami Office — call OXford 1-8221 


FLORIDA 


Other South Atlantic States: Delaware, District of Columbia, Georgia, Maryland, North Carolina, South Carolina, Virginia, West Virginia 


Pop. 
City County thous. City County thous.) i County thous.) 


4 Pop. 
City County (thous.) City County thous.) 


Bartow Polk 13.1 | Fort Lauder Key West... Monroe .2 | North Miami..Dade........ 29.8 | Sanford Seminole... .. 
Belle Glade... Palm Beach 1 dale Broward...... 87.2 | Lake City Columbia 
Boynton Fort Myers. . .Lee 22.9 | Lake Wales... Polk... = 
Beach Paim Beach 10.7 | Fort Pierce. . St. Lucie .0 | Lake Worth...Palm Beach... 
Bradenton Manatee 19.8 | Fort Walton Lakeland..... 
Clearwater... Pinellas 36. Beach . Okaloosa... .. .4 | Leesburg 
Cocoa Brevard 12.9 | Gainesville... Alachua “a -8 | Marianna 
Coral Gables. Dade 35.7 | Hallandale... . Broward -0 | Melbourne. . . 
Daytona Hialeah .. Dade vote -0 | Miami. ..... 
Beach Volusia 37.8 | Hollywood... .Broward..... -8 | Miami Beach.Dade........ -4 | Pinellas Park . Pinellas 
De Land Volusia 10.9 | Homestead. . .5 | Miami Shores.Dade -1 | Plant City... . Hillsborough. . 
Delray Beach Palm Beach 12.6 | Jacksonville Miami 
Eau Gallle Brevard 13.1 | Jacksonville Springs... . 
Beach Duval 


POPULATION : EFFECTIVE 

BY) estimates, 1/1/61 BUYING INCOME— ESTIMATES, 1960 

COUNTIES | income Breakdown of Households 
CITIES House-| Urban 


| | 
holds | Pop. i 4 $4,000-6,999 | $7,000-9,999 $10,000&over 
(thou- | (thou- Per % | %& & 


6 %& Gi % %&% | 
sands) | sands) }( 8. Hsld. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Alachua 18.8) 37.0 ° ° 5,786) 3, 32.9 10.8 | 22.4 15.7] 28.0 33.0] 10.2 18.3 | 6.5 22.2 


Gainesville 29.8] .016 7.6) 6 p 7,298) 3,7 30.6 9.3] 18.3 11.9] 30.3 33.1] 12.1 20.0] 8.7 25.7 
Baker 4. ° 2.7 ° ° 4,217 5 15.4] 20.6 25.9] 23.8 36.1] 6.3 14.2) 2.9 9.4 
| 44.5 ‘ ° 5,830 ls 5.7 | 22.7 13.7 | 35.7 36.9] 13.6 21.0) 8.0 23.7 

5,303 ° 6.2 | 23.6 14.7 | 34.4 35.9] 13.0 20.7) 7.7 22.5 


Bradford ; ‘ . ¥ . 4,144) 3, . -2 | 28.1 23.6 -5 35.8] 7.0 15.0) 3.3 11.4 
Brevard ie ° . . ° ° 4,937) 4, ° . 25.9 18.1 -0 35.3] 9.8 17.5 5.5 19.6 
Cocoa of -0071 3.8) ‘ - 0048 : 4,653) 4, . ee ee oe es ee . ee oe ee 
Eau Gallie : -0072 3.3) 4 ‘ 359) 4,686 ar on ee ee ar es es ee ee oe ee 
Melbourne 5} +=.0060 ¢ . J ,459) 4,714 7 " -9 | 256.7 18.6 0 36.3 9.9 . 5.3 16.9 
Broward 60 : . 1945 ° . . e F ‘\ * J ° . 21.7 12.8 . 6] 14.8 ° 8.7 26.3 
Fort Lauderdale. . : .0481 32. E ; " 5, ,68 j . 21.2 12.0 | 33.4 31.3] 13.2 . 11.2 32.0 
Hallandale oe e -0061 . -€ are . ow ee ee oe oe oe we es ee 
Hollywood ° -0203 . . z 7 ,409| 5,688] 21.2 , 21.4 12.1 9 31.0] 13.3 19.2] 11.2 32.1 
Pompano Beach : -0093 4. 4. ° 5,079 i . 27.8 ° 24.2 15.8 38 30.8] 11.8 19.7 7.9 25.2 


Calhoun 7. A ° . 6,556) . 3,451 ‘ 19.6 | 20.5 28.1 -1 30.0] 4.8 11.7| 2.7 10.6 
Charlotte 9. . ‘ . 17,849) . ‘ 3,966 -56 13.8 | 29.1 24.1 6 33.8] 7.0 14.8) 3.8 13.5 
Citrus 9.5) . ¢ ‘ 11,655). 4,483 ’ -5 12.6 | 27.8 21.7 A 33.2| 7.4 14.7) 4.9 17.8 


Clay 
Collier 
Columbia 


8} 26,335) . ’ 5,603 -1 10.6 | 22.8 16.6 -7 36.2 | 10.7 19.8) 5.7 16.9 
1 25,972 5,194 ° 9.6 | 27.1 19.1 6 33.6 | 8.7 15.7| 6.5 22.0 
. 0 24,380) . 4,688 -8 11.0 | 26.6 20.2 4 37.3| 9.0 17.5) 4.2 14.0 
Lake City. ose g ‘ ° 3 14,096 ’ 4,861 . 9.6 | 25.7 18.6 37.6 | 10.0 18.6) 4.9 15.6 
Dade... 8] 2,122,398) . 7,129 ° 3.6 | 18.7 9.1 -6 29.9 | 15.4 19.2 | 13.4 38.2 
Coral Gables 7 98,513 7 8,566 ‘ 3.3) 14.4 6.1 -7 21.7} 16.2 17.6 | 22.3 51.3 
Hialeah. . os ‘ 1 122,498) . 6,064 . 4.2] 19.6 10.7 35.3 | 15.3 21.5 | 10.5 28.3 
Homestenu cons 0052 1 15,234) .0043 6,094 . 5.7 | 22.7 13.5 -0 34.7 | 12.5 19.1] 9.3 27.0 
AMiami 297. 1641 - | 118.7! 631,8271 .1764 6,609 ° 4.41 19.8 10.7 -7 33.41 15.0 20.81.11.4 30.7 


For retail sales data, see Section 3. Copyright, Sales Management, 3 § SM Standard (4) and Potential (4) Metropolitan County Areas. 
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“Sure oo . i is z “Sure, the 

the biggest 4 ESP biggest apparel 

y automotive eee | Chr in 

market in .  . —o the South is 
the South is : 


“Sure, the biggest ERALDLAND” 


food market 
in the South is 
HERALDLAND” 
More than double the food sales in the 


Bigger than the combined Metropolitan 
Atlanta Metropolitan County area County markets of Atlanta, Birmingham 


* 
Bigger than the combined Metropolitan 


County markets of Atlanta, Birmingham 
and New Orleans and Louisville. 


oie 


“Sure, the South's 
biggest market 

for drug store sales 
is HERALDLAND” 


Bigger than the combined Metropolitan 
County Markets of Atlanta, Birmingham 
and Louisville. 


Whatever you sell, in every classifi- 
cation, HERALDLAND Is the South s 
NO. 1 MARKET. 1,815,700 people... 
$3,621 million effective buying pow- 
er... $2,699 million retail sales —~ 4 
market greater than any of 26 entire 


states. Sold by the South's biggest 


or 
wf Bevicest furniture. 
eee — household-appliance 
Ch e i am de Herald revere 


Bigger than the combined Metropolitan 
County markets of Atlanta, New Orleans 
and Birmingham 


INC 
STORY, BROOKS & FINLEY 


MAY 10, 1961 


ATOTOTOOTIITUZONOQOQOQURUQUQOKUQOQUQVQURVQOQUQUROLORONOKUNOQORUNURUXVQOQVQVQVQVRUROQONOL URN 2 24 


CBS AND TOP LOCAL PROGRAMING 
FITS 


EXACTLY wcTv 


TALLAHASSEE 
WITHOUT DUPLICATING COV- 
ERAGE OF ANY OTHER MAJOR 
TELEVISION SERVICE . . . BLAIR 
TELEVISION ASSOCIATES CAN 
GIVE YOU THE FACTS! 


Bright Spot 


TALLAHASSEE * THOMASVILLE 
THOMASVILLE 


a John H. Phipps 
Broadcasting Station 


BLAIR TELEVISION ASSOCIATES 
National Representatives 


FLORIDA 


COUNTIES 
CITIES 


(continued 


Met. 
Area 
Code 


Total 
thou- 
sands 


POPULATION 
ESTIMATES, 1 


House- 
holds 
thou- 

sands 


ot 
U.S.A. 


Urban 
Pop. 
thou- 

sands) 


1/61 


Con- 
sumer 
Spend- 
ing 
Units 
thous. 


Net 
Dollars 
000 


EFFECTIVE 
BUYING INCOME— 


% 
of 
U.S.A. 


JM ESTIMATES, 1960 


The “SM symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$0-2,499 
% % 
Hsids. Inc. 


$ one 
Hsids. Inc. 


$4,000-6,999 


Hsids. Inc. 


— $10,000& over 


Hslds. Inc. 


Hslds. Inc. 


Miami Be 
Miami Shor -0050 
Miami Spring 7 0064 
North Mia .0164 
North Miami Beac -0119 
South Miami . 0056 
De Soto . 0066 
Dixie .0024 


0532) 4 
00TH) 3 
-007' 
.0163 
-0130} : 
.0054 
.0039 
-0012 


-0355 23.6 190 , 67 16.8 


15.3 


14.8 16.3 | 
15.1 15.6 


7.3 
6.2 


31.2 
27.5 


22.5 
18.6 


21.6 
24.2 


50.7 
25 56.2 
,029 38.3 21.9 

151 

,220 
4,142 
3,449 


31.0 


13.5 
7.0 


17.6 

13.5 

Duval 
AJacksor 
Jacksonville 


Escambia 


. 2556 
-llll 
.0069 
.09°3 
-0317 
.0094 


. 2352 5,498 
994 
559 


4, 
6, 
4,574 
4, 
6, 


19.6 
20.6 


31.5 
26.9 
22.8 
22.5 


20.6 
19.2 
23.7 
14.0 


A Pensa 


416 


Warringtor 


147 
Flagler 


| 3,391 
Franklin 3,975 
3,963 
4,516 
3,793 


3,596 
3,925 
4,355 
3,251 


14.5 
15.1 
16.2 
12.3 


Gadsden 


Glichrist 


Glades 
Gulf 
Hamilton 


4,830 
| 4,536 
3,410 


3,513 
4,223 
3,410 


18.9 
20.6 
28.7 


17.6 
17.7 
12.1 
Hardee 
Hendry 
Hernando 


| 4,343 
5,962 
4,395 


4,222 
4,858 
ne 


21.3 
14.1 
21.1 


15.7 
21.0 
17.4 


5.2 
7.4 
4.8 


Highlands 

Hillsborough 
Plant City 
ATampa 

Holmes 


.0121 
. 2253 
HORS 
1570 


0059 


4,947 
5,318} 
4,619| 
7| 5,447 
3,528 


4,599 
4,852 
4,528 
4,783) 5,¢ 
3,150) 


18.0 
18.7 | 
19.0 
15.5 
28.5 


16.8 
18.8 
17.3 
19.1 
12.0 


6.8 
7.3 
5.5 
7.5 
1.4 


Indian River .0144 
0050 


-0200) 


O04 


4,968 
5,676| 5,487 
3,898| 3,608 
4,835] 4,615) 
me 3,335 
3,657| 3,200 ; 4 28.2 
4,936 re Y ’ 4 18.4 


4,604 18.7 
14.5 
25.3 
18.6 
28.8 


15.6 
16.1 
13.1 
16.5 
10.5 


7.1 
10.8 
3.2 
6.4 
2.7 


Vero Beact 


.0046 
0095 
.0028 
-0022 


Jackson 
Marianna 
Jefferson 


Lafayette 
Lake 


-0008 
-0239 


11.5 
16.5 | 
18.9 | 
17.3 | 
18.1 


2.0 
6.4 
6.7 
7.3 
7.8 


Leesburg 0053 5,007| 4,715 25.6 17.1 
Lee 0248 5,211) 4,614 25.3 16.9 


Fort Myers 22.9) 012 7.2 ; 39,2 .0110} 1,7 a 4,568) 24.4 16.1 


| 
Leon 75. ‘ 7 . ‘ ‘ o 


6,634) 4,278 
Tallahasser 6.670 


| 4,340 
Levy 5 0057 | " ,788) . ¢ 3,996| 3,480) 
Liberty E ; | 


° : o é 3,452) 3,452 
| | 


19.7 
19.3 
29.7 
29.5 


12.2 
11.8 
26.8 
28.0 


20.7 
21.1 
12.4 
11.3 


9.3 
9.8 
2.9 
3.0 


28.0 
28.5 
11.0 
11.9 


5.4 
4.6 


Madison 

Manatee 
Bradenton 

Marion 


Ocala 


14 
71. 


1 3.2 
6 
19.8 
6 
7 


4.3 


3,471| 3,369 
1,454) 4,646] 4,467 
1,683) 5,048) 4,442 
1,245) 4,397] 4,120 
1,562| 4,976| 4,458] 


28.6 
26.4 
25.1 
26.4 
25.0 


27.6 
19.0 
17.5 
20.4 
17.5 


5.1 
8.6 
9.3 
8.4 
10.1 


12.7 
15.8 
16.6 
16.6 
18.0 


2.3 
6.3 
7.3 


8.1 
22.9 
24.5 
4.9 17.3 
6.6 21.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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0291 
-0093 
0183 
-0060 


31.4 


52. 34.5 | 


13. ° 


16.9) 
| 4. 21,397 


30.2 9.9 
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YOU CAN’T 
COVER THIS 
BILLION DOLLAR 
MARKET 


without cet 
PERRY newspapers! 


These are the 9 home counties of the Perry Newspapers . . . They 
are dynamic, rapidly expanding areas, where Perry Newspapers 
provide an average of FOUR TIMES more coverage than the 
leading out-of-county newspapers, according to latest ABC white 
reports. Don’t miss this billion dollar market . . . include these 
Perry Newspapers in your Florida advertising campaigns! 


| PALM BEACH POST-TIMES, Palm Beach County 5 OCALA STAR-BANNER, Marion County 
© 1960 Population: 228,106—Up 98.9% from 1950 * 1960 Population: 51,616—Up 35.2% from 1950 
Est. 1970: 425,000—Cur. Ret. Sls. $348,236,000 Est. 1970: 65,000—Cur. Ret. Sls. $72,138,000 


2 PANAMA CITY NEWS HERALD, Bay County PENSACOLA NEWS-JOURNAL, Metro. Pensacola 
© 1960 Population: 67,131—Up 57% from 1950 © 1960 Population: 202,863—Up 55% from 1950 
Est. 1970: 100,000—Cur. Ret. Sls. $80,254,000 Est. 1970: 297,000—Cur. Ret. Sls. $227,817,000 


3 DELAND SUN-NEWS, Volusia County rs LEESBURG COMMERCIAL-LEDGER, Lake County 
© 1960 City Pop.: 10,775—Up 24.5% from 1950 * 1960 Population: 57,383—Up 58% from 1950 
Est. 1970: 14,223—Cur. Ret. Sls. $16,691,000 Est. 1970: 78,300—Cur. Ret. Sls. $71,338,000 


4 PALATKA NEWS, Putnam County 38 MELBOURNE TIMES, Brevard County 
* 1960 Population: 32,212—Up 36% from 1950 * 1960 Population: 111,435—Up 37.1% from 1950 
Est. 1970: 41,000—Cur. Ret. Sls. $33,645,000 Est. 1970: 210,000—Cur. Ret. Sls. $120,239,000 


9 MARIANNA JACKSON COUNTY FLORIDIAN, Jackson County 
* 1960 Population: 36,208—Up 4.5% from 1950 
Est. 1970: Not Avail.—Cur. Rt. Sls. $30,318,000 


JOHN-H>PERRY 


LVECWSDADCGTS 


JOHN H. PERRY ASSOCIATES Philadelphia Atlanta 


National Representatives Suite 502-19 W. 44th St. Detroit San Francisco 


New York 36, New York Chicago 
MAY 10. 1961 


en EFFECTIVE The “SM” symbols mark original, exclu- 
FLORIDA ESTIMATES, 1/1/61 BUYING INCOME— @YZD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
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kdown of Households 
COUNTIES | income Brea 
CITIES Met | House-| Urban 
(continued) | Area} Total % | holds | Pop. $0-2,499 $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of | (thou- | (thou- | Units | % % %&% % % %& % % 
sands) | U.S.A. | sands) | sands) | (thous.) S.A. | Capita) Heid. | C.$.U. Halde. ine. Hslds. Inc. | Hslds. Inc. | Hslds. Inc. 
- —— | ~ —} ——— | — — | ——— - —— -|———_ — 
Martin 7.5) 0096) 5.4) 4.9) 5.4 
Monroe 0267 13.2) 34.2 25.7) 
Key West 3 0189 16.6 


Nassau 5) .0087 . 7.4 4.6 


| 4,448 4.4 11.9 A 23.4 28.8) 7.4 13.9| 6.8 24.8 
3,596 29.6 9.7 . 33.2 38.7| 11.0 19.6 | 5.7 17.7 
3,712 29.1 9.3 $3.3 38.0] 11.5 20.0] 6.3 19.2 
4,328 27.6 9.4 lS 31.3 38.1 | 10.4 19.3 | 4.9 14.5 


Okaloosa... , -0345 ° 30.8 22.2 
Fort Walton Beach 2.4) .0068 oe es ws sh os Fe ee os 
Okeechobee lia -6| + .0036 ° 3.0 3,694 35.6 . ° 25.6 35.0 | 7.7 16.1 
Orange...........131 6} .1514] 88.4) 213.3) 5,110 23.5 6. 4| 32.2 32.9 
AOrlando ie 91.3) 0503 ‘ y 564). 5,114 21.7 . 4 32.6 31.7 | 12.9 
Winter Park 7 0098 . m ,297) . 30| 5,037 22.5 . 31.5 28.8 | 13.5 
Osceola 0108 : d ‘ J J “ 3,669) 3, 37.2 . 4 | 24.0 34.8) 6.5 
Paim Beach . 1294 ‘ x J , 357) 4,981) J 0 ¢ x 4 32.0 
4,671 oe 
EMG. .m |). ‘is = 4 
,770| 5,439) 5,439) 5, . - 1 29.2 


4,305 23.7 7.3 \ .8 | 35.9 39.7 | 13.0 22.0 
6,623 


Belle Glade 11.8 .0063 
Boynton Beach 10.7 0059) 


Delray Beach 12.6) .0069 


,819| 5,382] 4,613] 4, i f ; 3 32.2 
598|11,741| 6,760] 9, ‘ 1 16.0 
,841| 5,582] 4,817] 5,004) 24. : 9 33.5 
,319| 4,320) 4,074] 4, ; : . ; 9 35.2 


Lake Worth 21.3 0117) 
Palm Beach } 0034 
A West Palm Beach 57.3) -0816 
Pasco .0208) 


—~—— wore 


| | 
Pinellas .8} 2184 6,431) 4,943) 5, . 5 33.1 


5,945) 5,049 2.7 6. 4 32.1 
5,262] 5,116 TNE 54 ee Gs 
5,365| 4,871| 5,016] 25.4 7. 31.2 33.3 
5,246] 4,968 a 9 34.0 
5,874] 5,315 1 5. 6 32.8 
5,108) 4,196 . on ee 
5,760 2 6. 9 32.7 
5,162) 4,90 2) 25.5 7. 5 34.3 
4,641 0 11.8 | 25.9 | 26.4 33.0 
5, 466 6 9. 0 33.0 
5,200) 4, 0 9.7 | 25.6 A 33.1 
5,135 6 9. 5 34.0 
5,636 8 6.3 | 23.5 6 35.8 
5,568 6 6. 36.0 
4,517 ' 26.9 22. 37.3 


Clearwater 3 .0199) 
Pinellas Park 11 0063 
ASt. Petersburg 187.6) .1034! 
Potk . .1105 


Bartow .0072 
| 


ws oo 


ake Wales 0046 
Lakeland 2 0231 
Winter Haver 5 0093 
Putnam 1 .0180 
Palatka 1 0061) 


St. Johns 3 .0168 


bod 
~~ 


gfsf58 


t. Augustine 
St Lucie 
Fort Pierce 
Santa Rosa 


- 
u= 2s Oe oO & 
Pe ee ee ee ee 


=o 
& 


3 


Sarasota 


24.2 -7 30.6 
23.4 30.5 
26.9 20. 6 31.2 
26.7 . 7 31.1 
27.2 1 4.9 
27.9 2 U4 
15.1 | 28.8 26. 35.9 
17.3 | 28.7 26. 32.5 


\Sarasota 
Seminole 


Sanford 


eo 
ve 
& 


~Se we 


Sumter 


2228 


Suwannee 
Taylor 
Union 


FA 


7 

6 
3 
4 
2 
8 
6 
6 


| 


~_— 


Volusia 


29.1 9.2 | 24.7 32.5 
28.4 8.8 | 24.6 32.0 
30.7 10.1 | 24.2 28.3 33.1 
42.3 19.1 | 30.1 21.1 33.8 
40.3 16.9 | 27.8 22.7 34.0 
43.2 19.3 | 28.8 27.4 | 20.4 32.3 


\ Daytona Beacl i -0208 


—— 
o@ 
—- oO 
o- 


- 0060) 


$8 


Washington. .... 


— ————E = - 


Total Above Cities. . 2,300.5] 1.2675 730.4| 8] 4,376,072| 1.2216 


22.3 6.2 | 22.1 -0 | 33.0 32.5 


| 
State Total.... 5,095.6! 2.8086!1,841.7/3, 826.6 769.2! 8,867,100! 2.4761 6,012 


24.1 6.91 23.0 13.91 32.1 32.61 12.1 18.71 8.7 27.9 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Management, 
Inc. Reproduction in any form of the data contained herein is forbidden. The 
copyrighted data include the estimates of population, Effective Buying Income, 
retail sales, buying power and other indexes, and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying Power 
may be obtained only upon written request to Sales Management, Inc., specify- 


ing the intended use and such permission, if granted, may be revoked at any 
time without notice. 


SALES MANAGEMENT 


CENTRAL 
FLORIDA 


Oe A 
) 


am. 


To young, active and growing Central Florida families, TV is a vital part of everyday activity. 


ORLANDO of Central Florida covers 19 counties. 
4 © One-fourth of Florida’s TV homes are here. 
, buy in this primary coverage area. 
of more metropolitan areas than in any other 
Florida TV market. Over 20 growing communities with populations in 
excess of 10,000 are here, including such key cities as Orlando, Daytona 
Beach, Winter Haven, Gainesville, Cocoa and the Cape Canaveral area. 


WLOF-TV WESH-TV 
Ch. 9- ABC 


Young TV 


Ch. 2-NBC 


Avery-Knode! 


MAY 10, 1961 


Biggest one-buy 
newspaper COWOELr ag C 


NORTH OF MIAMI AND SOUTH OF JACKSONVILLE 


Nearly every family in fast-growing years, and every other basic economic in- 
l'ampa reads one or both of these news- 
papers. But -- you get more than that! This 
aggressive low-cost new spaper combina- 


dex is up! For effective,economical pene- OUR 24-COUNTY 
tration of this vigorous industrial-agricul- SALES MARKET 
tural market — schedule your advertising 
ee dalla gts Ears in the Tampa Tribune and Tampa Times 
1old coverage la DIZ, 24-C y, ' : 

$1,718,423,000.° Retail Sales Market! combination. 


tion delivers 48.1% average daily house- Population _ 1,331,400 


Retail Sales _$1,718,423,000 
Food Sales _$ 419,344,000 


Population in our 24-County market is For more facts, write us or contact your Auto Sales ...$ 338,251,000 


now 1,331,400° — up 49.5% in the last six nearest Sawyer-Ferguson-Walker office. 


*SM - 1961 Survey of Buying Power 
Pinellas County figures less City of St. Petersburg 


THE TAMPA TRIBUNE.” THE TAMPA TIMES 


MORNING AND SUNDAY . EVENING 


REPRESENTED NATIONALLY BY SAWYER-FERGUSON-WALKER COMPANY 


POPULATION 2 es POPULATION E. B. |. 
FLORIDA BYP Estimates, 1/1/61 ESTIMATES, r000| ESTIMATES, 1/1/61 BYLD Estimates, 1960 


| | Con- } 

METRO. sumer 
AREAS House-| Urban | Spend- | House-| Urban 
fotal % | holds | Pop. ing | & Per | Per holds | Pop. 
thou-| of | (thou- | (thou-| Units | Dollars | of | Cap-|H’se- (thous | (thou- 
(thous.) (000) | U.S.A.) ita | hold sands) | sands) 


5g? 


Daytona Beach .9} 217,748) 0608 1,683|5,222 . 85.7| 136.2 
Fort Lauderdale- 25.7| 53.6 
Hollywood 2.8] . -4| ; ’ 627,781) .1753|1,779|5,791|| A Tallahassee. ... a 18.7| 49.8 
Gainesville ‘ 8 0! : 108,777 .0304|1 ,443/5,786 | Tampa- 

Jacksonville 6] . .6| : .2| 842,370) .2352|1,817/6,450)| St. Petersburg. " 264.7) 683.9 ; -3074 
ALakeland 317,934) .0888|1,586/5,246|| West Palm Beach : 81.3) 194.1 4 -1218 
Miami 2,122,398] .6927|2,208|7,129 
Orlando 4) .1827| ; .3| 867,657] -1591}1,719|5,441 Total Above Areas .1940|1 ,227.0/3,295.2 14ers 7,367 ,872|2.0575 
\ Panama City .0380; 18.4 : ‘ 107,281; .0300)1 ,559/5,830 


Se) 
a a | 


5,377 
5,367 


—_— 
e- 


— 
=~ 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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GEORGIA 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, North Carolina, South Carolina, Virginia, West Virginia 


Pop. 


County  (thous.) City 


Cartersville... 
Cedartown... 

College Park. .Fulton 
Columbus. ...Muscogee. ... 


County 


57.7 
13.7 
31.5 
. 500.0 
70.3 
13.0 


Fitzgerald. ... 
Forest Park... 
Richmond Gainesville. . . 
.Decatur.... 
.Glynn 


Carroll. . 


Bainbridge... 
Brunswick... 
Carroliton. . . 


Hapeville 
La Grange.... 
Macon 


EFFECTIVE 
___ BUYING INCOME— 


POPULATION 
ESTIMATES, 1/1/61 


JM 


ESTIMATES, 1960 


| Con- 


COUNTIES 


CITIES 


Appling. 
Atkinson 
Bacon 


Baker 
Baldwin... . 
Milledgeville... .. 


Cartersville....... 
Sen Hill 
Fitzgerals 


Sry re 
Peieiescesn P 

AMacon........ 
Bleckley 


Brantley. . 
Brooks 
Bryan 


Bulloch 

Statesboro 
aa 
Butts. . 
Calhoun 
Camden 
Candler. 


Carroll 
Carrollton. . 
Catoosa 
Chariton 
Chatham 
ASavannah....... 
1Chattahoochee.. . 
Chattooga 


Cherokee. 

Clarke... 
Athens 

Clay 

Clayton 
Forest Park 

Clinch 

Cobb... 
Marietta 
Smyrna 


Coffee. ... 
Douglas 
Colquitt 
Moultrie 
Columbia 
ee 
Coweta... 
Newnan 


Crawford. 


| House- 
holds 
(thou- 


Total | & 
(thou- of 
sands) uv. S. A. 


sumer 

Urban | Spend- 
ing 

Units 


sands) 


) | (thous.) 


Net 
Dollars 
(000) 


$0-2,499 


Hslds. Inc. 


Income Breakdown of Households 


$2,500-3,999 | $4,000-6,999 


$7,000-9,999 


Hsids. Inc. 


% % 
Hslds. Inc. 


Hslds. Inc. 


$10,000& over 
% % 
Hslds. Inc. 


3. 


1 
4 
1 


1. 
2. 


— 
ens = oO 


to i & i bo oH Ww © & & 


w 
ous = 


16.1 


4.3 
12.4 


11,308 
5,310 
7,925) 


3,425 
38,942 
15,891 

5,006 


16,227 
32,173 
13,839 
15,186 
11,562 


11,704 
226 ,624 
122,141 

9,068 


4,279 
13,942 
5,687 


82 828% 


© 
=< 
=] 


24,313 
10,269 
18,100 
9,085 
7,3 
12,388 
7,035 


_— 


8288828 


40,550 
15,105 
27 ,896 

6,324 
311,227 
249,375 
27,304 
25,571 


to — 
8S: 


- 
x 
2 


<9 et ot ot me et 


28288 8828 
a 


25,072 
68,931 
54,621 

4,447 
75,907 
26,254 

7,919 
176 , 863) 
45,840 
16,870 


—_—— 


85 
= 
a 


— mt et et 
o 
<2 


22,764 
11,653 
38, 
22,424 
15,004 
11,795 
32,081 
15,896 
5,246 


S22RSE §& 


ee ae ee ee | 
= 
— 


0044 
-0015 


28 


38.1 
38.2 
37.0 


16.9 
17.6 
26.3 


B} 42.2 
29.9 
30.3 
40.8 


20.1 
10.9 
10.9 
19.7 


30.9 
27.0 
22.0 
31.5 
29.9 


12.2 


32.2 


37.5 


33.7 


32.6 


39.2 
34.9 
45.3 
33.2 
o} 43.6 
30.0 
38.6 


— 
ao 
a 


30.7 


_ 


@eaooeooqonoqac 


ane awn 


34.7 
31.2 
29.0 
26.5 
27.9 
83} 33.6 
Bj 29.3 
26.6 


Bl 37.4 


34.5 
36.4 
34.6 


32.7 
35.8 
52.5 


35.9 
30.9 
28.8 
37.0 


36.5 
24.0 
22.0 
38.1 


32.9 
31.8 
29.2 
32.5 
31.9 


27.6 
23.9 
19.4 
26.7 
25.4 


33.9 
26.7 
26.5 
35.7 


35.0 
4.0 
34.6 


33.1 
32.7 
34.0 
31.9 
33.1 
30.3 
33.0 


33.4 
33.2 
28.8 
33.7 
27.3 
27.2 
27.1 
29.2 


33.1 
28.3 
25.0 
34.2 
23.3 
32.5 
26.3 
23.4 


32.5 
31.1 
33.0 
32.4 
32.9 
35.1 
4.6 
33.2 
u.9 


32.8 
34.3 
94.5 


4.7 
4.1 
5.0 


11.4 
10.4 
19.3 


29.2 
35.3 
35.1 
32.0 


3.1 
7.8 
8.6 
3.0 


8.0 
15.6 
16.8 

7.9 


37.4 
36.9 
36.4 
35.4 
36.4 


6.9 
7.8 
9.9 


14.7 
15.0 
16.9 
14.4 
15.0 


34.6 
35.8 
34.5 
31.9 


13.3 
18.4 
18.2 
10.6 


37.0 
30.6 
35.9 


11.8 
11.0 
12.3 


29.9 
31.0 
27.4 
36.6 
28.5 
35.7 
31.4 


11.4 
12.5 

8.2 
13.9 

9.7 
14.8 
11.2 


13.5 
14.1 
18.9 
12.8 
18.1 
18.2 
19.5 
18.9 


14.9 
15.8 
17.5 
11.3 
21.4 
12.9 
19.2 
20.8 


13.4 
14.8 
13.7 
14.4 
14.8 
11.7 
12.6 
13.7 

9.3 


ed ot oh an od ot 
—~e—woanean — 


1.9 6.2 
4 1.9 
1.3 7.3 


6.2 
14.2 
15.2 

2.3 


@e@woqao97"wo- 


wewrntl canes 


2.9 
4.0 
4.2 
5.1 
4.4 
3.0 
3.4 
4.7 
3.6 


1 Military personnel at Fort Benning are not Included In household estimates unless 


living off the Post. 
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and Potential (A) Metropolitan “~~ Areas. 
Copyright, Sales Management, 


Inc., 1961. 
109 


The “SM” symbols mark original, exclu- r 
sive estimates by SALES MANAGEMENT. 


GEORGIA ESTIMATES, 1/1/81 


COUNTIES 
CITIES Met. House- 
continued Area % holds 
Code of (thou- 

U.S.A. | sands) 


Total 
thou- | 
sands 


.0088) 
0.7| 0059] 


5.4] 
| 


Criep 17 
l 1a 


Cordele 
Dade 
Dawson a 
Decatur 7.0| 

H nbor € 3.0) P 7’ ’ ( | 


De Kalb 0 
s 


1.8 


vor At 
7 
Dodge 


Dooly 
Dougherty 
AA 

Douglas 
Early 
Echols 
Effingham 
Elbert 


sows 


Emanuel 
Evans 
Fannin 
Fayette 
Floyd 


nom oO OS ~~ oO mS & oO = 


Forsyth 

Franklin 

Fulton 
A 4 


Glimer 
Glascock 
Glynn 


Gy7p POPULATION 


Urban 
Pop. 
(thou- 
sands) 


10.7 


Con- 
sumer 
Spend- 
ing 
Units 
(thous. ) 


Income Breakdown of Households 


$0-2,499 
% % 
. | Hsids. Inc. 


$4,000-6,999 
% %& 
Hslds. Inc. 


$ 
% %& 
Hslds. Inc. 


$10,000&over 
Hslds. Inc. 


Per 


Per 
Capita) Hsid. 


5. 
3.6 


- 
~-— Noa oar 


28 
> ow 


_ 
Ny & DO @ 


Copyright, Sales Management, Inc., 1961. 


1,002,336) 
51,111 


| 2,419 


| 1,014) 4,231) 3,943) 3,894 


| 1,113) 4,401| 3,961 


| 1,424] 6,431| 4,733] 4,885) 


.3379 
.2799 
.0143 
-0210} 
0064 
.0019 
-0005 
-0176 


. 0096 


14.6 
13.3 
11.5 
24.8 
11.2 
8.8 
2.0 
2.4 


32.9 
32.4 
30.0 
4.1 
31.7 
29.5 
17.3 
17.7 


28.3 
26.7 
24.3 
37.5 
25.0 
21.3 

7.1 

7.8 


22.0 
23.1 
28.6 
14.0 
26.9 
30.3 
38.0 
34.0 


31.4 
31.8 
38.8 
25.5 
35.4 
36.5 
25.9 
25.0 


1,154 
1,304 
928 
804 
1,217 
1,471 


3,805 
3,988 
4,539 
3,216 
4,380 
4,781 
8, 162 
2,317| 7,668 
2,269) 8,095 


3.4 13.4 
4.0 15.3 
3.2 9.3 
1.3 5.0 
3.9 13.6 
5.1 16.4 
16.7 46.4 

45.0 


6,772) 7,061 
7,882 
| | | 
974| 3,895| 3,397) 3,396 
887| 3,579) 3,132) 3,101 
1,582 “ 4,691| 4,892 
1,575} 5,313 4.757) 4,846] 3 


15.9 
20.1 
6.9 
7.0 | 3 
11.0 
16.2 
18.1 
17.3 
11.1 
17.0 
17.7 
9.8 
10.5 
6.3 
5.8 
22.6 
17.4 
2.6 
3.4 
1.6 
2.5 


33.0 
29.2 
33.1 
32.9 | 
37.1 | 
30.7 
38.9 
26.2 
35.0 
32.0 
31.9 
39.2 
35.1 
35.7 
35.1 
27.4 
31.6 
31.3 
31.5 
34.7 | 
31.6 | 


27.8 
20.3 
24.4 
22.4 
28.7 
20.5 
19.8 
30.3 
27.2 

| 33.7 
5 | 33.9 

| 15.5 
19.8 
38.5 
36.3 
43.9 
38.9 


937) 3,748) 3,528) 3,457 
931) 5,583) 2,792) 3,328 
952) 3,884) 3,468 


970; 3,900) 3,300 
897| 3,487) 3,303 
1,108) 4,633) 3,937 
1,104) 4,309) 4,113 


1,693} 
828 
921 

2,121] 

2,005) 

2,121 

2,054 

2,247 
789 
672 

1,472 

1,563 


5,615) 4,827 
3,183] 2,996 
3,682) 3,284 
7,250| 5,784 
6,861] 5,389 
7,099] 6,389 


| 5,011 
2,911 
3,252 
6,388 
5,963 
6,565 


6,898] 6,113] 6,365 
8,186 7,641) 
3,306] 3,306) 3,182 


3,496) 2,913) 7 


32.4 
28.0 
36.6 | 10.4 
36.9 | 10.7 


19.9 
15.5 
33.8 
34.2 


17.5 
22.7 
6.4 | 28. 
6.1 | 28.2 


5,339, 4,633) 4,792 
5,704) 4,445] 4,809 


20.9 
20.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Shows 
at a glance 
comparative 

Retail Sales Strength 
of every county 
a = a 


. in 8 colors 


Sales Management's Up-to-Date 
1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 


Includes Alaska and Hawaii 


: 


9 


All Metropolitan County Areas clearly defined. 


County names .. 


the r 
Diffe 


. for all U. S. Counties... 


most legible of all 
nany outline maps we have seen. 


‘rences in retail sales volume indicated by 7 different County 


color shadings . . . 


for counties with $500 million or more. 

for counties with $250 million to $500 million. 
for counties with $100 million to $250 million. 
for counties with $50 million to $100 million. 
for counties with $25 million to $50 million. 
for couhties with $10 million to $25 million. 
for counties under $10 million. 


1750 cities with retail sales of $20 million or more. 


City 


populations indicated—(as of January 1, 1960). 


Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 


Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 


SALES MANAGEMENT 


U.S. Census reports population metropolitan 


retail sales continue 


1960 RETAIL SALES 
FOR METROPOLITAN ATLANTA 
$1,404,528,000 
UP 2.5% 

* 

EFFECTIVE BUYING INCOME 
UP 16.7% 

* 

PER CAPITA INCOME 

© UP 8.6% 
* 
PER HOUSEHOLD INCOME 
UP 8.3% 


A consistent increase for fast-growing At- 
‘lanta in every bracket! Source: Sales Man- 


agement Survey of Buying Power, 5/10/61. 


THE AVERAGE FAMILY IN ATLANTA GOT A 
$10-A-WEEK RAISE LAST YEAR. Are you adver- 
tising adequately in Atlanta where people can 
buy even more than they could before? Now 
more than ever your advertising should be 
in The Atlanta Journal and Constitution— 
largest newspaper in the South with over half 


a million family circulation. 


Atlanta’s consistent economic growth con- 
tinues because Atlanta is the manufacturing, 
distribution, financial and transportation hub 


of the entire Southeast. 


Che Atlanta Zournal 


Covers Dixie Like the Deu 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 


Represented by Kelly-Smith Co 


Circulation: 460,746 daily—506,645 Sunday 120 12 mos. avait, 9 30/60 


COX NEWSPAPERS—The Atlanta Constitution, The Atlanta Journal, Dayton Daily News, Dayton Journal Herald, Miami News, Springfield Daily News & The Sun 
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POPULATION 
BYP ESTIMATES, 1/1/61 


EFFECTIVE 


The “SM"’ symbols mark original, exclu- 
BUYING INCOME— 


JM 


ESTIMATES, 1960 


COUNTIES 
CITIES 
(continued 


Gordon 
Grady 
Greene 


Gwinnett 
Habersham 
Hall 


Gainesville 


Hancock 
Haralson 
Harris 
Hart 
Heard 
Henry 


Houston. . 
Warner Robins 

Irwin 

Jackson 


Jasper 
Joff Davis 
Jefferson 
Jenkins 
Johnson 
Jones 


Lamar 

Lanier 

Laurens 
Dublia 


Lee 
Liberty 
Lincoln 
Long 
Lowndes 
Valdosta 
Lumpkin 


McDuffie 
Mcintosh 
Macon 


Madison 
Marion 
Meriwether 
Miller 
Mitchell 
Menroe 


Montgomery 
Morgan 
Murray 


Muscogee 

AColumbus 
Newton 
Oconee 
Oglethorpe 
Paulding 
Peach 


Pickens 
Pierce 
Pike 


Polk 
Cedartown 

Pulask! 

Putnam 


Quitman. . 
Rabun.... 
Randolph 


Richmond... 
AAugusta 
Rockdale. . 


Met. 
Area 
Code 


sive estimates by SALES MANAGEMENT. 


Con- 
sumer 


-0387 
0059 
-0018 


Schiey.... 


For retail sales data, see Section 3. 


2 


Copyright, Sales Management, 


210,217 
26,001 
5,737 
7,308 
12,085 
17,364 


8,925 
8,548 
6,540 


32,676 
12,934 
8,772 
7,887 


2,015 
6,859 
10,544 


230,580 
115,156 
11,922 


2,804 


Per 
Hsid. 


3,720 
3,883 
3,719 


4,376 
4,283 
4,719 
5,348 


| 3,066 
4,382 

| 3,751 
3,825 
3,478 
910| 3,744 


1,460| 6,411 
1,761} 6,446 
4,335 
4,125 


= 


= 


SEE ESER Besse 


4,017 


— 


* 
wo = 


B2S88RE8 8 


_ 


: 


4,416 
3,506) 


Income Breakdown of Households 


$0-2,499 
. | Hsids. Inc. 


$2,500-3,999 


Hsids. Inc. 


“eae 
Hsids. Inc. 


$7,000-9,999 ‘1, 0008ove 


% - 4 
Hsids. Inc. | Hsids. Inc. 


13.3 
14.2 
13.7 


13.9 
12.6 
15.6 
15.9 
17.9 
18.2 
21.1 
13.3 


7.8 
16.8 
16.2 
13.2 


20.4 
16.7 
15.6 
18.2 
10.1 

9.4 
18.7 


11.7 
15.8 
19.4 


15.8 
20.1 
12.1 
17.0 
14.7 
11.3 


19.2 
16.0 
13.8 


3.7 
4.2 
7.3 
16.0 
17.3 
14.9 
12.8 


11.9 
14.1 
15.6 


8.1 
19.1 6.2 
35.2 14.2 
31.1 11.7 


39.0 
39.5 
40.4 


17.6 
17.6 
17.6 


18.4 6.1 
20.5 6.1 
26.8 9.6 
36.3 15.7 


35.4 
34.5 
33.6 


31.1 
33.7 
30.6 
28.9 


35.1 
31.3 
33.9 
33.2 
36.2 
32.2 


26.1 
33.1 
44.1 
32.3 
36.1 
4.4 
33.0 


34.7 
33.3 


29.1 
35.4 
33.3 


34.4 
35.6 
33.9 
34.7 
30.7 


32.8 


35.1 
35.4 


34.3 
30.3 


35.1 
4.3 
35.1 


24.0 


35.2 
33.8 
34.1 
30.6 


35.4 
33.9 
33.7 


32.5 
30.7 
31.4 
31.6 


35.2 
33.2 
33.7 


25.3 
27.6 
33.2 
4.6 


31.1 | 24.7 
30.3 | 23.2 
29.2 | 24.4 


23.6 
28.7 
21.9 
19.2 


30.3 
27.4 
30.9 


37.0 
24.1 
29.2 
30.0 | 
35.5 
27.8 


17.3 
27.8 
29.0 
28.3 
33.5 
33.0 
31.0 


35.7 
27.6 


20.3 
33.1 
30.2 
26.7 


4.7 
33.8 
31.0 
33.7 
22.8 
21.4 
29.3 


24.6 
29.4 
32.0 


32.5 | 
35.7 
25.1 
31.9 
28.5 
23.6 | 


34.6 
30.5 
31.1 


12.3 
13.6 
22.2 
32.5 
32.0 
31.0 
24.5 


30.3 
29.5 
30.6 


24.1 
21.1 
26.9 
25.3 


33.8 
31.6 
31.2 


15.0 
17.5 
25.3 
31.8 | 22.1 


35.7 


30.4 
32.7 
31.5 
29.0 
28.5 
30.5 


36.9 
30.8 
31.9 
34.0 


28.8 
33.3 
34.4 
31.3 
33.9 
33.4 
30.5 


33.9 
26.8 
29.6 


33.7 
28.5 
34.2 
30.6 
32.0 
34.8 


29.0 
28.9 
35.3 


34.8 
35.3 
40.2 
32.3 
32.5 
35.6 
31.7 


38.7 
32.5 
33.6 


39.9 
40.3 
33.3 
35.5 


31.9 
32.5 
27.8 


35.0 
35.0 
35.8 
34.1 


12.6 
11.2 
7.6 


5.1 


12.1 
12.0 
12.8 


16.4 
13.7 
16.0 
16.4 


19.1 
18.1 


14.8 | 
12.0 | 


2.2 7.1 
2.7 9.5 
2.6 9.1 


12.4 

6.7 
17.0 
21.6 


5.2 
12.3 


6.6 
4.9 
9.2 


6.9 
6.7 
12.3 


8.5 25.8 
7.6 23.3 
4.3 14.5 
1.9 6.4 


Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


The Georgia Group is now a foursome 


Savannah joins Augusta, Columbus and Macon 
to create a dynamic $2 billion dollar market 


863,500 METRO POPULATION 


The now combined Augusta, Columbus, Macon and Sa- 
vannah trading area is 82 counties big. Total population is 
1,778,300 .. . practically 50% of the state. City zone popu- 
lation is 575,782. And with a metropolitan population of 
863,500, the Georgia Group cities rank 28th nationally. 


A BILLION DOLLAR FAIRWAY 

Everything is up in the Georgia Group market. Retail sales 
are at the rate of $1.3 billion annually. Food sales are well 
over $330 million. Automotive sales have passed the $251 
million mark. Drug sales total $41 million. And the sale of 
general merchandise has topped $173 million. 


PLAY THESE FOUR TO WIN 
With a combined circulation of 266,213 daily and a Sunday 


total of 227,653, one shot with the Georgia Group lays you 
closer to the sales pin. And read in 4 times as many homes 
as any other newspaper, the Georgia Group papers deliver 
both massive coverage and incisive penetration of Georgia’s 
sizzling second market. 


A PACKAGE BUY WITH 13% SAVINGS 


It’s one order... one bill ...and one check when you buy 
the Georgia Group. You save time, effort .. . and dollars . . 
savings of 13% on each 10,000 lines. During the first quar- 
ter of 1960, the number of national advertisers making this 
package buy jumped 50% over the same period last year 
... With a 55% increase in the dollars they have invested 
in the Georgia Group. 


Play with the winning foursome. . 
more powerful Georgia Group. 


Oeorgia Ora 


AUGUSTA Chronicle and Herald 
COLUMBUS Ledger and Enquirer 
MACON News and Telegraph 
SAVANNAH News and Press 


. with the bigger and 


Represented nationally by THE BRANHAM COMPANY' 


Sources: SRDS 8/ 15/60 — Survey of Buying Power July, 1960 — ABC Statements 3/31/60 


aha: WAGA-TV gives you broader cover- _ 
age...blanketing a 115-county area with 
nearly 3-billion dollars in total retail sales! 
WAGA-TV delivers a greater daily circulation 
(344,100t) than Georgia's largest daily news- 
paper (260,9491t). Pick the market that's ripe 
for sales . . . and the station that’s right for the 
market! WAGA-TV provides more adult ac- 
ceptance, more public service, more news 
coverage, more bem Programming as 


“Based on ARB average 1/4 hour homes 
reached all stations (Jan.-Feb. 1961) 
+1960 ARB coverage study REPRESENTED BY STOR! 
ttAtanta Journal, Sept., 1960 ABC audit _ (Effie mye 
2 


POPULATION EFFECTIVE __ "A “—° mates anh. atiel. eatp 
GEORGIA i _ESTIMATES, 1/1/81 BUYING INCOME— ~ @D esr ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES L... income Breakdown of Households 


CITIES ’ | House-| Urban | Spend- . | 


(continued) % | holds | Pop. | ing Net > | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
( of | (thou- | (thou- | Units | Dollars of Per | Per %S %& b 


% % % % % % 
.S.A. | sands sands) | (thous. ) (000) U.S.A. | Capita) Hsld. | C.S.U. . | Hsids. inc. | Hsids. Inc. | Helds. Inc. | Hsids. Inc. | Hsids. Inc. 


Screven . 0081 3. 3.4 3. 
Seminole . .0037 1 2.6 1. 
Spaiding " 0197 9. 22.3 10. 

6 7 


Griffis 22.3) .0123 


7 11,700) . | 786) 3,162) 3, 43.3 20.7 | 34.8 35.6{| 16.8 28.7) 3.4 89) 1.7 6.2 
9 6,962, . 1,039) 4,095) 3, 35.4 14.1 | 34.0 28.8) 21.7 30.8) 5.0 10.9) 3.9 15.4 
7 1,477) 5,493) 4, 17.4 5.1] 27.1 16.8 | 36.8 38.1) 11.9 18.8) 6.8 21.2 
4 1,620) 5,646) 4, ,057} 17.5 6.0) 27.2 16.7 | 35.9 36.9] 11.9 18.7 -5 22.7 


Stephens . -0102 . : . 139). 1, = 4,821 ° 23.8 8.1 | 29.8 21.6 | 32.4 39.2 4 17.3 -6 13.8 
Stewart ° . 0039 ° ‘ ' ° ‘e47| 3,388) 3,210) 3, 43.4 20.2 | 34.1 33.9 16.7 27.6 . 8.7 ° $.6 
Sumter . -0137 . . ‘ ‘ ° 1,119) 4,126 35.6 14.0 -3 26.1 | 22.9 31.8 4 13.7 8 14.4 


Americus ‘ 0076 ° ’ - 0052 am 4 ,96 31.8 11.6 | 30.4 23.7 -6 33.2 -6 15.2 -6 16.3 


Talbot ‘ ° ; 8 ° 855) 3,371 39.6 17.8 | 35.7 34.2 -6 29.9 . . 8.9 
Taliaferro 3. ; ; . : ° 889) 3,669 ; 39.5 17.8 | 34.2 32.9 -0 32.0 . . 6.0 
Tattnall . ° ‘ ; . , ° 865| 3,596 38.4 17.4) 35.9 34.8 4 33.0 . 9.9 3 4.9 


Taylor . ‘ . ‘ ‘ . 3,511) 3, 40.7 18.8 | 34.3 33.8 4 32.0 
Telfair ° ‘ 8) ° 3 , ¢ ’ 37.2 15.4 | 33.4 29.4 eS a 
Terrell 2. : . ‘ . ° . | e 39.7 16.9 | 32.4 29.4 -5 29.6 


Thomas ; d \ q 5 ® . , 30.2 1 25.2 3 34.5 


1.1 

Thomasville ; 5.3 i i : . 27.7 9.7 23.2 -2 35.0 
Tift ° ° : ° ° 30.9 11.5 -6 26.8 9 34.3 

Tifton . e Q | f j * | 4,7 . 28.1 9.8 23.3 0 34.8 
Toombs ° e ° ° ° 16,975) . ¢ ’ ° ’ 35.6 14.3 28.2 1 31.6 


Towns ° ° 1. . 3,444) . , a 48.1 25.1 -0 38.9 4 24.9 
Treutien ° ° ° d 5,153} .0015 ¢ ’ 40.2 18.6 -1 35.5 -4 30.6 
Troup J d 5 J 4 68,183) .0190) 1, ® R : 19.6 5.8 6 18.0 f %.7 
La Grange 013 ° . 36,132) .0101} 1,53 ° é 17.4 5.0 ° 16.6 2 35.8 
West Point 7) 0026} 1. f 7,263} .0020] 1, 87| 4,539] 4,823] 21.2 6.4 | 20.4 18.9] 31.6 34.0 
West Point- 


18,438 


DR aiicnciccies "E 2.0) 3. . 8, 686) : 1 14.4 | 33.0 28.0] 21.5 30.5] 5.4 11.8] 4.0 15.3 
Twigge ..... ‘tr 1.9 2.0) 6,887| 494) 3, 8 14.4 | 36.1 32.9 | 23.4 36.7 11.3 6.7 
Union..........-. sl. 1.5 : ; 034) 2, 4 20.6 | 36.3 17.4 30.3| 2.8 7.4 4.0 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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TION EFFECTIVE The “SM”? symbols mark original, exclu- 
GEORGIA JM ESTIMATES. 1/1/61 BUYING INCOME— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES sumer 


House- Spend- 


holds ing Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
(thou- Units | Dollars of Per 


% % % % % % 
sands) | sands) |(thous.)} (000) U.S.A. | Capita . | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


Con- | 


6.2 9.5 . 31,058} .0087| 1,316 19.4 6.1 -3 19.7 | 35.7 40.0 | 10.5 18.0) 5.1 16.2 
14,011) -0039| 1,475 7 19.5 6.0 -5 19.4 | 34.7 38.0 4 17.5 9 19.1 
19.2 - 65,029) .0181|) 1,420 18.5 5.6 -3 18.8 | 35.0 37.6 -5 17.3 -7 20.7 
6.8 ° 21,012 0058] 1,025 30.7 11.9 -6 26.1 | 28.0 38.9 0 14.8 ° 8.3 
23.9 ° 45,857) .0128 23.3 7.5 -8 19.6 | 32.3 36.9 -7? 17.0 -9 19.0 
33,037) .0092 21.1 6.4 -5 17.8 | 34.1 37.1 -6 17.6 7 21.1 
-0018 39.4 17.8 33.4 | 19.5 31.3 -4 10.9 ‘ 6.6 
-0047 41.0 18.8 -6 33.9 | 18.5 30.3 -0 10.0 7.0 
0051 32.1 12.4 27.5 | 24.8 34.3 12.9 
46.9 21.7 -9 33.5 | 12.6 20.7 16.1 
38.5 16.4 -0 31.9 | 19.3 29.5 12.7 
44.8 22.6 -4 38.0 | 16.4 29.5 2.5 
19.3 6.2 -8 21.1 | 35.5 40.5 15.6 
16.8 5.0 -0 18.5 | 37.1 39.6 19.5 

17.6 -1 33.7 | 19.9 31.8 6.5 

16.6 -6 30.4 | 19.6 29.7 12.4 

11.5 -0 28.4 | 27.3 38.0 8.1 

18.0 -8 31.7 | 18.1 28.3 12.2 


S88! 


“" 
82882888 
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_ 
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Total Above Cities... .] 1,654. : 451.5 549. 2,753,601] .7691 ’ ; 5.0 3 14.8 | 34.3 33.5 ‘ . 9.6 28.0 


| 
State Total 985.9) 2.1970!1 ,064.712,220.9'1, 254.8] 5,829,983 1.6281) 1, ‘ : 4,843] 23.6 7.2 | 27.6 17.7 | 31.1 33.1 5 ° 7.4 24.8 


POPULATI POPULATION E. B. I. 
ESTIMATES. 1/1/61 JSM ESTIMATES, 1960 BY ESTIMATES, 1/1/61 ESTIMATES, 1960 


House-| Urban Urban 
holds | Pop. Total \ ig Net 

(thou- | (thou- (thou- | of Dollars 
.| sands) | sands) ehuue) 000 S.A. sands) | U.S.A.) sands) (thous.) (000) 


22.4; 60.2 26.3) d ‘ is, 183.3) . 49.6 a 61.5) 285,608 
301.7; 862.4) 359.3] 2,158, -6028)2,062|7, 156 191.0) . 56.7 y 65. 311,227 
67.9) 142.1 75.1 J 1067176 68 
56.3} 161.8 82.3 . . 1064/1 ,720|6,770 || Total Above Areas}! ,940.6/1. 544.6 . 670.01 3,642, 239)1. 


HAWAII 


Other Pacific States: Alaska, California, Oregon, Washington 


Pop. Pop. Pop. Pop. Pop. 
County thous.) City County thous.) City County (thous.) County thous.) City County thous.) 


12.1 i 25.9 | Honolulu Honolulu . 14.6 | Wahiawa... . . Honolulu 
Kailua Honolulu 


POPULATION EFFECTIVE 
BYP ESTIMATES, 1/1/61 BUYING INCOME— @X%i 


ESTIMATES, 1960 


COUNTIES p Income Breakdown of Households 
House- 


holds $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
(thou- i Per Gy, % 


% % % . 
sands) | sands) S.A. | Capita . | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


60.8 . 25.9 A ° 1,609) , 15.0 4.1 | 27.8 16.0 | 33.9 32.4 | 14.3 21.1 

- ; 1,614 12.7 3.0 | 22.9 11.5 | 33.6 28.3 | 17.2 22.2 
508.0) . -9} 438.4 ’ ° 1,938 11.0 2.3) 18.4 8.2 | 34.2 25.6 | 20.3 23.3 
2,573 - i os “s a s Er os oe 
2,036 7 : 1.7 ; -3 | 34.9 25.4 4 23.8 
26.2) . ° . . 2,557 = as os _ ‘ ks a . = 
14.6) . a . . 2,585 
16.0) . , ; A 2,535) 9, 7 a ot ‘ ee ; " 
28.1) . . . , F 1,662 2. ‘ , -6 | 37.0 36.3 
42.1) . ° ° é A 1,602) 5, . 2. 5 ; -7 | 36.6 35.2 


Total Above Cities... . 390.7) . . . . | 2,100 | 34.8 25.5 -l 23.7 -O0 41.4 


é 
State Total : 639.0) .3522| 152.7) 489.1 ° , 196, -3343) 1,873 11.7. 2.6 | 20.6 9.8 | 34.5 27.2| 18.9 23.0 -3 37.4 


POPULATION POPULATION a E. B. |. 
BYP ESTIMATES, 1/1/61 JM ESTIMATES, 1960 BYP ESTIMATES, 1/1/61 BY) Estimates, 1960 


Urban House- 
Total gq Pop. Net % | Per | Per Total 4, holds ry Net % 
(thou- | of (thou- Dollars Cap-|H’se- (thou- | of | (thou- Dollars of 
sands) | U. sands) | sabds) (000) .S.A.| ita | hold sands) | U.S.A.) sands) (000) (U.S.A. 


608.0} .2800) 115.9) 438.4 5 984 , 963 1,939/8,498|| Total Above Areas} 603.0 .2800| 115.9 . . 984,963) -2751|1,939/8 498 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Consider 


~The Idaho Falls POST-REGISTER 


for these reasons: Idaho Falls (Bonneville Co.) Ida. 


in The Post-Register’s The only daily newspaper com- 
. pletely covering the Upper Snake 
© @) area population 


River Valley. 


22.1% INCREASE tice. tine com my wer at 


SENCE THE 1960 ISSUE OF More reasons: rich farming land, irrigation, 
SURVEY OF BUYING POWER cash crops, AEC Reactor Station headquarters! 


IDAHO 


Other Mountain States: Arizona, Colorado, Montana, Nevada, New Mexico, Utah, Wyoming 


Pop. Pop. \. Pop. 
City County thous.) City County thous.) City County thous.) City County thous.) City County 


Alameda Bannock 10.9 | Burley Cassia 7.7 | Coeur d'Alene. Kootenai o -4 | Moscow..... 11.2] Pocatello. ... .Bannock 
Blackfoot Bingham 7.6 | Caldwell Canyon 12.4 | Idaho Falls. .. Bonneville... . .3 | Nampa 18.1.| Twin Falls... . Twin Falls... . 
Boise Ada 4.4 Lewiston. . _. Nez Perce 6] aad Weiser.......Washington... 


SH POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


l | Con- 7 : r 


i 
COUNTIES | sumer income Breakdown of Households 


CITIES | Met House-| Urban | Spend- in- 


Area} Total % | holds | Pop. | ing Net 6 come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of | (thou- | (thou- | Units — lus. Per | Per | Per % & 4 gS, % 


% % % 
S.A. | Capita! Held. | C.S.U. ’ : Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Helds. Inc. 


sands) | U.S.A. | sands) | sands) | (thous.) 


Ada 217 95.2} .0525) 29.8) 66.5 ‘ 177,112). | 1, , 5,641 -1 | 21.5 11.9 | 38.6 35.8 | 13.9 19.7 | 10.1 28.5 
ABoise 4.4] .0190 11.6) : 75,420 2,192) 6,502) 5,714 . 18.7 9.7 | 39.2 34.3] 15.8 21.0] 21.6 31.7 
Adams 3 -0016 9) , 5,032) ,677) 5,032 . 22.6 13.8 | 39.5 40.1 11.3 17.5] 8.2 23.3 
Bannock 49.6) .0274 . . . 100, 307) d K 6,006 ° 16.5 8.0) 41.8 33.9] 17.2 21.3 12.2 34.0 
Alameda 9} .0060 : 21,974 7,577 


Pocate 28. -0158 , . 52,985 5,462 ‘ . 7.1] 43.3 35.7 -5 23.3 | 13.4 31.5 


Bear Lake 7.8 « A . : ° : ’ 4,918 ° -6 17.4 | 37.5 41.1 18.9 16.9 
Benewah . ‘ ° : , 4,900 . -3 12.9 | 38.4 38.9 19.6 | 8.3 23.1 
Bingham 28.6) . A . ° , 5,597 ° -5 12.4 | 40.3 37.1 18.9) 9.9 28.0 

Blackfoot . 3,36 74) 5,568 . -5 11.8 | 42.3 39.2 19.8 26.1 


Blaine... ‘ . . 6 a ad 4,908 . -0 12.4] 41.9 41.3 20.7 | 8.0 21.3 
Boise 6). -5) ° ° 3,912) 4,01 A . 21.1 | 31.6 40.6 -0 17.6} 4.0 10.6 
Bonner Dg ‘ ‘ ; : A ° ° 4,386) 4,1 5 -3 20.8 | 33.1 40.7 -1 15.2] 4.5 14.3 


Bonneville j ; : . 484). 1,753 5,992] 5, , .3 11.4 | 40.3 385.7 18.2 31.1 
Idaho Falls 3 3,870) . 1,862) 5,914) 5,860) 5,671 ° . 11.4 | 40.4 18.9 29.4 
Boundary , : : ; ‘ 1,319 4,780) 4,780| 4,584 . 3 17.7 | 34.5 38.9 18.8] 6.0 17.6 
Butte r ‘ : ‘ 1,340| 6,030) —_ 5,1 . 6 15.3 | 35.9 35.8 16.9] 9.4 26.9 
| 
Camas 9}. 1 F : F 1,383|12,450| 4,150) 7,1 , : 0 6.4} 35.0 22.0 24.3 | 20.0 42.3 
Canyon q .0319 i 3 .0244| 1,510} 5,143) 4,940) 4,839} 21. ? .6 16.3 | 35.8 38.2 | 10.6 17.3] 7.0 21.9 
Caldwe 2 0068} 3.5 f 22, .0062| 1,787] 5,682) 5,153] 5,191 : 9 13.6 | 35.9 35.7] 12.5 19.0] 9.3 26.3 
Nampa 0100| —«5..7 ? F 1,656] 5,259] 4,914) 4,866 y 9 15.2 | 37.5 11.1 18.1] 7.2 21.0 
Caribou 5 .0033 . ‘ d oa 6.304) 6,009) 5,969) . . 11.0 | 38.3 33.0 | 13.6 18.0} 13.4 34.7 


| 


Cassia .0090 ‘ ° 4. , 058) 1,415) 5,240) 5,124 -9 | 25.8 16.0 | 35.2 36.6 | 10.8 17.2] 7.9 24.3 

Burle 7.7| .0042) f , ,39 . | 1,739) 5,358) 5,358 . -9 14.4 | 36.9 12.1 18.6 | 8.7 24.7 
Clark ‘ ‘ ‘ ‘ P ° 6,830) 4,553 . -8 13.8 | 45.5 44.3 | 14.9 22.1) 7.4 17.5 
Clearwater ° : A Zz | 6,262) 5,399) ° -4 10.1 | 45.1 15.8 22.2 | 9.3 23.2 


Custer . ‘ ° P y d | 1, 4,710) 4,710 .2| 27.4 18.8 | 30.4 34.8/ 10.1 17.6| 6.6 20.6 
Elmore : ° ° 6) 7. 420). 6,982) 4,189 , . -3 14.1 | 40.8 13.8 21.5) 7.2 18.8 
Franklin 8 ‘ | ° . 2. : d > 4,894) 4,894 ° -O 17.1 | 38.1 10.4 17.6 | 5.9 17.3 


| | 

Fremont : ‘ : : 2.3 P i 1, 5,494) 5,494 . -3 14.3 | 36.3 35.6 | 12.0 18.0) 9.7 27.% 
Gem " d R x 2.8) ‘ . 4,570) 4,570 a A 19.0 | 35.7 42.1 | 10.0 18.0 | 4.7 13.4 
Gooding 7 | . s 2.8 d 5,092) 4,910 lo -7 16.6 | 36.7 39.5 | 10.7 17.7) 6.8 20.1 
Idaho 7 4.0) ,823] . | 5,211) 5,081 -2 14.5 | 35.8 37.6 12.0 19.2) 7.8 22.5 
Jefferson 8. 6) 2.7 d 4,885) 4,704 A -9 18.1 | 32.8 36.9] 9.7 16.7/| 6.7 20.8 
Jerome : _ 3. ; 3.2 ‘ 5.109! 4,950 ‘ -9 16.6 | 37.4 40.0/ 11.0 18.0! 6.7 19.7 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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IDAHO 


SM POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES sumer Cot Income Breakdown of Households 
CITIES Met. House- Spend- In- | In- 


(continued) | Area} Total | % holds - | ing G come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
Code} (thou- | of | (thou- Units P % 


| me 


Per er | Per | Per % % % 
sands) | U.S.A. | sands) | sands) | (thous.) 000 U.S.A. | Capita} Hsid. | C.S.U.| Hsid. | Hslds. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. Inc. | Hsids. Inc. 


Kootenai......... -8| .0164 9.3) 14.4 9.6 é 1,660) 5,318 5,181| 5,013] 19.9 5.7 | 23.4 14.4 | 37.7 38.8) 11.5 18.2] 7.5 22.9 

Coeur d'Alene... .. ‘ -0079 4.8 5.0 fp 1,866] 5,597| 5,373] 5,256] 17.8 4.9 | 21.4 12.6 | 39.0 38.3] 12.8 19.2] 9.0 25.0 
-0116 5.8} 11.2 8.5 ’ 1,875| 6,822] 4,655) 5,416] 17.3 4.6 | 19.6 11.1 | 39.8 37.9 | 14.0 20.5 | 9.3 25.9 
- 0062 2.9 5.3 : 2,085] 8,052) 4,406) 5,725] 14.6 3.7] 15.5 8.4 | 42.5 38.3 | 16.3 22.4] 11.1 27.2 
1.8 2.9 1.9 o 1,405) 4,527) 4,288) 4,197] 25.9 8.9 | 30.3 22.3 | 30.9 37.9) 8.0 15.1 | 4.9 15.8 


7,378| 6,851) 6,881) 12.2 18.1 8.1 | 35.7 26.8 | 14.2 16.2 | 19.8 46.3 
5,332) 4,888) 4,892] 16.8 25.8 16.3 | 38.7 41.9 | 11.1 17.8) 6.6 19.0 


Madison 5,203) 5,203 21.4 24.8 15.4 | 34.6 35.8/ 10.4 16.4) 8.8 26.2 


Minidoka 


5,438) 5,173 16.0 25.8 15.6 | 38.2 39.0 | 12.0 18.6) 8.0 22.3 
Nez Perce 


6,097/ 5,606 16.4 -2| 20.0 11.0 | 39.1 35.9 | 13.8 19.4 | 10.7 29.5 
6,453) 5,549 14.9 -7| 18.5 9.9 35.5 | 14.9 20.3 | 11.9 30.6 
5,495) 5,495 17.9 -9 | 23.4 13.7 35.9 | 12.6 18.8) 9.6 26.7 


4,729) 4,232 25.2 8.6 | 28.3 21. -3 39.3) 8.2 15.3) 5.0 15.4 
4,475) 4,475 24.2 29.5 21.3 -9 39.5 | 8.5 15.7) 4.9 15.3 
6,684) 6,127 16.3 3.6) 18.9 90.4 -8 30.8 | 13.4 17.1 39.1 


6,532) 5,796 7.9 4.8 7.7 -7 43.1) 17.6 23.4 
4,706) 4,706 18.4 6.9 | 29.6 20.2 4 43.9) 9.0 15.7 
5,689) 5,646 16.6 4.4] 23.4 13.3 -6 36.6 | 12.3 17.8 
5,899} 5,728) 5, 15.4 4.0] 21.2 11.8 -1 36.0 | 18.5 19.2 


Be 28 


Twin Falls 
Twin Falls 


on 
ao = 
as 


Valley 
Washington ° 
Weiser. oak -2} .0023 


6,082) 5,528) 6,687] 12.7 3.3) 17.3 9.6 . ° 14.7 20.8 
4,870) 4,683) 4,567) 23.3 7.4 | 26.7 18.0 . . 9.7 16.7 
| 4,830] 4,830) 4,627] 21.9 6.9 | 24.9 16.6 . -7 | 10.7 18.2 


— . | S GE EES «i eee See Oe: as = 
Total Above Cities. . . 8) .1194) 66.8 | ‘ 7 |} .1164) 1,925) 6,248 5,521) 5,604] 15.2 3.9 | 20.1 


11.0 | 39.6 36.6 


14.3 20.1 -8 28.4 


7,302| 56,3111 17.3 4.7 | 22.7 13.2 38.4 37.2 | 12.7 18.9 -9 26.0 


State Total. . .. -3705| 193.2) 324.3 


209.6) -3103) 1,654 5,752 


‘POPULATION E. B. |. “Mm POPULATION 4 E. B. I. 
ESTIMATES, 1/1/61 ESTIMATES, 1960 OY) ESTIMATES, 1/1/61 BYLD ESTIMATES, 1960 


Con- | | 
| | House-) Urban 
Total % holds | Pop. 


sumer 
House-| Urban | 
| % Net % Per | Per Total 96 holds | Pop. % | Per | Per 
(thou- | of | (thou- | (thou- | Units | Dollars | of | Cap-|H’se- (thou- (thou- | (thou- of | Cap-|H’se- 
sands) | U.S.A.| sands) | sands) | (thous.) (000) U.S.A.) ita | hold sands) .| sands) | sands) U.S.A.) ita | hoid 


153.1| -0844| 46.8 97.0 49.1] 264,543) .0738|1,728|5,653|| Total Above Areas} 153.1] .0844 46.8| 97.0 R .0738|1,728 5,653 


ILLINOIS 


Other East North Central States: Indiana, Michigan, Ohio, Wisconsin 


Pop. Pop. 
(thous.) i County thous.) City County thous.) i County thous.) 


Cook......... 69.0] Forest Park...Cook......... 14.4 bi 
Clinton.......De Witt . 7.6 | Franklin Park Cook... . 19.2 e pas Cersces 
Collinsville... Madison..... 14.4 | Freeport Stephenson... 27.1 re ° ..+ +++. Richland 
Crystal Lake.. McHenry. . 8.8 | Galesburg Knox. . ooo 
Barrington... . bs -6 | Danville......Vermilion...- 42.2 | Glen Ellyn....Du Page... 16.6 
Belleville x * eee OE 
Bellwood.... J .. 80.5 | Glenview.....Cook..... 19.0 19.2 
Belvidere... . . RE . -seeeeees 12.8] Granite City. .Madison 41.3 piece eee 
Bensenville. . J nd “e .. 36.6 Saline...... 8 : 23.2 
20.4 Cook , " bial 7.5 


Bloomington. J oven Oe Williamson. . . x -- &I 
Blue Island... 10.4 


Brookfield... . : ¢ << a 
Cahokia......St. Clair...... ° .Rock Island .. 17.0 Cook & Page.. , 21.6 
Cairo. .......Alexander.... ia... Tazewell 12.7 Mt. Carmel... . 8.6 
Calumet City..Cook........ Mt. Prospect... Ps 
Canton ...... * is . i St. Clair 81.4 15.6 
Carbondale... sna’ . ..Madison..... 10.1 13.0 
..Effingham.... 8.3 oe ° ° 8.6 

re ° pawn -- 13.6 

Du Page..... 38.5 Lowe limieeate . 21.4 
13.8 
14.8 
12.2 


. Champaign. . . y 24.4 

Sey .7 | Evanston... . ‘i 
Cook -1 | Evergreen 

re Be aig aia 

Heights ar Fairfield .....-. 6.5 | Libertyville. . 


22.3 
12.9 (Continued on page 118) 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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ILLINOIS 


Bect Draw in Iillinoi¢ 
Remarkable ROCKFORD 


Color attracts readers and buyers. In 1960, more retail ROP 


ROP RETAIL 
COLOR 
LINAGE 


color advertising appeared in Rockford newspapers than in any other 
newspaper in Illinois . . . including Chicago. Perhaps that’s 

why Rockford also leads, outside Chicago, in retail sales. 

And it’s tops in population too! For record breaking sales, 

add color to your advertising in the colorful . . . 


ROCKFORD 
MORNING STAR € Register-Republic 


Pop. 


City 


Continued from page 


South 
Holiand 

Springfield 

St. Charies 


County 
11 
Cook 


Sangamon 
Kane 


(thous. 


7 


10.9 
83.2 


City 


Streator... 
Summit 
Taylorville 


Sterling. ... 


Pop. 


County thous.) 


Whiteside 
La Salle 
Cook 
Christian 


City 


County 


Pop. 
(thous.) 


City 


County 


(thous.) 


Pop. 


City County thous.) 


Villa Park. ...Du Page 


Iroquois 


Westchester . . 


Western 


Springs. . . 
Wheaton.... 


Cook..... 


19.0 | Winnetka... . 
Wood River... 


11.3 |] Woodstock... 


.Du Page..... 


26.0 


ieecses 


9.5 


JM 


Urbana Champaign Frankfurt. . 


Franklin 8.9 Wilmette 29.4 


Cook . 


EFFECTIVE nies 
BUYING INCOME— @MD Estimates, 1960 


The “SM"’ symbols ‘mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ILLINOIS ESTIMATES, 1/1/61 


COUNTIES 
CITIES 


Con- 


| sumer 


Met 


House- 


Urban | Spend- 


Area 


Code 


Total 
thou- 
sands 


of 


| holds 
(thou- | (thou- | Units 
U.S.A. | sands) sands) | (thous.) 


Pop. ing 


$0-2,499 
&, 


Income Breakdown of Households 


Hsids. Inc. 


$2,500-3,999 


7 %o 
Hsids. Inc. 


$10,000&over 
; % 
Hslds. Inc. 


$4,000-6,999 | $7,000-9,999 


Hslds. inc. | Hsids. Inc. 


Adams 
(Juincy 
Alexander 
Cairo 


Bond 


Boone 
Belvidere 

Brown 

Bureau 


Calhoun 
Carroll 
Cass 


Champaign 


AChampaign 


Rantoul 


278 


.0379 
-0249) 
.0087) 
.0051} 


22.0 


45.1} 25.0 
9.2 
4.8 


11.4 


SE8E8 


23338 


ot 0a 
t 
& 


AUrbana 

AChampaign-Urbana 
Christian 

Taylorville 


Clark 


Clay 
Clinton 
1Centralia 


Coles 


-0189 
-0031 
-0120 
.0299 


Bellwood 


Berwyn 


5,106.8 


16.3 
4.3 
6.6 


1,825.4 
10.3 


eg} 
rs 
Ss 

4a 


— wo — & & & & Pf 


~~ —_— 


5,576 
428) 


-0130) y 
-0412 
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Copyright, Sales Management, Inc., 1961. 


For retail sales data, see Section 3. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Cities and Their Retail Outlets in Nine Store Groups, in Section 3 


SALES MANAGEMENT 


Three Fifths 
of Chicagos 
arried People 


Chicago’s married people buy a lot of 
goods. They’re avid newspaper readers, too 
—more than 7 of 10 read a newspaper every 
day. Yet your advertising now misses from 
60.3% to 79.3% *—better than three-fifths 
—of Chicago’s married people when you 
use just one Chicago daily newspaper. 

The lesson to be learned is obvious. It 
takes two or more newspapers to sell Chi- 
cago—and the top two for the money are 
the Sun-Times and Daily News. 

The New Sun-Times and Daily News 
rate structure, with new combination dis- 
counts, gives you Chicago’s most efficient 
advertising buy. From 48 to 241 more read- 
ers per dollar, from 3 to 143 more married 
readers per dollar than any other 2-paper 
combination. 


*"Chicago NOW,” a report based on the 
first Chicago market study ever conducted 
in consultation with the Advertising Re- 
search Foundation, supplies some revealing 
figures—and important new ideas—about 
today's Chicago market. If you don't already 
have a copy, contact your Sun-Times or 
Daily News representative today. He'll also 
have specific information on how recent 
Chicago rate changes have affected the fig- 
ures in “Chicago NOW.” 

*Based on 1000 line B|W ad 


CHICAGO SUN-TIMES 
CHICAGO DAILY NEWS 


CHICAGO: 401 N. Wabash Avenue, WHitehall 3-3000 
NEW YORK: Time and Life Bidg., Rm. 1708, Circle 6-1919 
DETROIT: Buhl Bidg., Room 1026, WOodward 3-0930 
MIAMI BEACH: Hal Winter Co. 

ATLANTA ) 

LOS ANGELES Sawyer - Ferguson - Walker Co. 

SAN FRANCISCO 


Copyright 1961, Field Enterprises, tac. 
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3 Elgin is in Cook and Kane counties SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 
Income less non-cash items such as food and fuel produced and consumed by 
farmers, imputed rentals of owner-occupied homes, income received by trusts, 


pension and welfare funds and income of non-profit institutions. 


SALES MANAGEMENT 


MAY 


10, 
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for content 


for readers 


Acclaimed by the working press . . . read daily by leading 
Chicagoans in all walks of life . . . successfully employed by 
discerning advertisers — Chicago’s American provides a matchless 
combination of news, features and photos and an unusually 
responsive audience. 


In the past three years alone, 20 writing awards attest to the 
informative, authoritative and stimulating reporting and analysis 
of news events . . . 58 local, state and national photo awards 
illustrate the dynamic visual appeal — daily in Chicago’s American. 


Prominent Chicagoans in the world of business and finance, labor, 
law, religion, civic affairs and sports — and hundreds of thousands 
of Chicagoland families — read and heed Chicago’s American. 


Chicago’s retail grocers, whose advertising must pay off at the 
check-out counter, acknowledged the responsiveness of the 
Chicago’s American audience by placing an all-time record high 
2,027,871 lines of selling copy in the American in 1960. 


Your advertising will be more productive, too, when you direct it 
to interesting and interested people through Chicago’s American. 


CHICAGO'S AMERICAN 


ILLINOIS 
MARKET 
ON THE 
MOVE | 


Three newspapers move the merchan- 
dise in Northern Illinois’ spectacular 
growth market — the seven-county area 
reaching outward from Chicago. Buy all 
three newspapers at a special group rate. 


ELGIN COURIER-NEWS 
AURORA BEACON-NEWS 
JOLIET HERALD-NEWS 


“THE RING 
OF TRUTH 
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SALES MANAGEMENT 


SM Standard (4) 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 

ILLINOIS ESTIMATES, 1/1/61 BUYING INCOME— @D ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
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1 Centralia is in Clinton and Marion counties Copyright, Sales Management, Inc., 1961. Collinsville is in Madison and St. Clair counties 
2 Barrington is in Cook and Lake counties For retail sales data, see Section 3. 


5 Streator is in La Salle and Livingston counties SM Standard (4) and Potential (A) Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


No.1 ad medium 


, PEORIA JOURNAL STAR 


No Chicago paper reaches more than 4.8% of 


Metropolitan Peoria...but Peoria Journal Star 
inthe No.2 market circulation hits 89% of the households. This 


one paper also overflows to 13 counties 

PEOR IA where over half a million peopie earn over 
a billion dollars annually. 

TESTING: MODEL MARKET, U.S.A.: 

36 different products were tested in Peoria 


during 1960 - with an 87% increase in test 
market lineage. 


1000-line 4-color process available - on up 
to page size ads- R.O.P. 7 days a week at 
in the No.4. state low premium rates. 


ILLINOIS PEORIA JOURNAL STAR 
O'MARA & ORMSBEE, INC. 


National Representatives 
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5,458) 6,458) 6,256) 18.3 6.1 | 25.5 15.2 | 35.6 36.3 | 12.3 18.7 3 26.7 


she £82 


Randolph 0165 
Richland. . . . 0090) 
Olney 8 .0049 


0132 
0081 
-0047 


6,654) 6,107| 5,181) 16.56 4.7 | 25.6 15.4 | 38.0 38.3 12.7 19.6) 7.3 22.0 
5,144) 4,801) 4, 20.4 6.3 | 26.2 17.1 | 36.3 39.7] 11.3 18.9) 5.8 18.0 
5,767| 5,068] 5,218] 15.8 4.4 | 23.0 13.8 | 40.8 40.9 | 13.5 20.6] 6.9 20.3 


o 
238 


For retail sales data, see Section 3. 


Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


The Nation’s 30itn TV Market 


TELEVISION 


THE GREATER ILLINOIS MARKET 


WCIA-TY and WMBD-TV together 


actually deliver more homes tor less cost and at a /ower cost 
per thousand homes than the leading station in: 


MARKET TV HOMES | :20” Annc. (night) Cost/M 
BALTIMORE 91,900 $425 $4.62 
BUFFALO 103,700 325 3.13 

CINCINNATI 111,800 3.40 


THE GREATER ILLINOIS MARKET HAS: 
1,755,500 people with a 3% BILLION Dollar buying income. 
They spend 2¥ BILLION Dollars in local stores. 
% BILLION Dollars on groceries and drive 637,492 automobiles. 


jHomes from November, '60 ARB—Ave. '4 hr. 6-10 PM Monday-Sunday 
Costs from SROS November, '60O—highest 1-time 20” rate. 


NATIONAL REPRESENTATIVES 


PETERS, GRIFFIN, WOODWARD, wc. 
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THE QUAD-CITY MARKET iw 4 


ROCK ISLAND-MOLINE EAST M@LINE DAVENPORT = gr Met 
RISES IN IMPORTANCE 
‘FOR PROFITABLE BALES 


¢ INCOME UP TO $60\ MILLION 


over. 50% on THE munis MOE 


THE MOLINE DISPATCH 
THE ROCK ISLAND ARGUS 
STATION WHBF...WHBFE-TV 


“POPULATION . EFFECTIVE K The “SM” symbols mark original, exclu- 
ILLINOIS BYD Estimates, 1/1/61 BUYING INCOME— @YD EsTimaTES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES | Cash Income Breakdown of Households 

CITIES Met | House-| Urban In- | 

continued) | Area} Total % holds | Pop. Net come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 

Code} (thou- | of | (thou- | (thou- i Dollars Per | % % % % % % 6 

sands) | U.S.A. | sands) | sands) |(thous.)} (000) S. i -$.U.| Held. . Inc. | Hslds. Inc. | Hsids. inc. | Hsids. inc. | Hsids. Inc. 

Rock Island 44 ° P 47.4, 127.1) 61.9) 335,384) . 6,598) 8. -8/ 14.6 6.9 | 44.8 35.5 | 19.6 23.7 | 12.7 32.1 

Fast Moline ‘ 4.3 4.8 32,163 . 6,918) . ° 12.1 5.4 | 44.1 83.4 | 22.6 26.1 | 14.3 33.6 


AMoline 3 .022 13 15.7 104,667) . ,667) 7,001 - , 13.1 5.8 | 43.9 32.7 | 20.6 23.4 | 15.1 36.5 
Rack Island-Moline- 


Rast Moline 254 ,657 
ARock Island -0286 ‘ ° 117,827) . 7| 6,511 . . 14.4 . 45.6 36.5 


30.9 


St. Clair 7) .1475 4 A 502,447 5,660 . 20.6 11.3 | 39.9 36.9 21.7 «1 26.2 
Belleville 37.5} .0207) 2. 75,745 J . 5,855 . 20.2 10. 39.6 35.2 1.3 3 29.1 
Cahokia 5.8 0093 “f 30,439 : ‘ en a : - ; 

East St. Louis a1. 0449) : 146,411 5,462) 15. 3 | 28.2 .6 | 39.3 37.7 
6Collinsville 

Saline 
Harrisburg 

Sangamon 


24.0 
4,662 4 | 27.3 32.7 36.6 17.8 -1 19.9 
5,245 -6 | 24.6 34.6 34.5 18.6 -5 26.7 


6,010 -2 | 20.5 39.3 34.2 20.9 2 31.1 


ASpringfield ce Y 6] 189,146 6,261 7] 18.8 9.4 | 40.6 33.8 21.5 | 12.2 32.6 


Schuyler . d 8 m:) ° 12,257) . 4,212 -7 | 31.1 23.1 | 31.3 38.9 | 8.5 16.0 0 13.3 
Scott 3). .0} ° 11,357). 5,342 -8 | 26.0 15.2 | 31.7 31.0] 11.3 16.9 9 31.1 


Shelby : ‘ | 6 8) ; 38,025 4,781} 22.4 -8 | 27.1. 17.7 | 33.4 36.6 | 10.7 17.9 4 21.0 


Stark ¢ ° , 15,436) . 5,844] 16.0 -O | 22.7 12.1 | 36.0 32.2 | 14.0 19.2 | 11.3 32.5 
Stephenson EE . 1 ° 91,173) . 5,759} 14.7 21.2 11.5 | 38.9 35.3 | 15.3 21.2 | 9.9 28.3 
Freeport | .0149 , ‘ 55,994 ; 5,973] 13.1 ; 19.6 10.2 | 40.3 35.2 | 16.4 22.0 | 10.7 29.4 


6 Collinsville is in Madison and St. Clair counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 


Se ~. SPRINGPIELD—the capital of Illinois 


—-- aR a 


a #- and the trading center for a +thriv- 
; —- eras ing 11-count ket — i ed 
COVERING RR ry dp a a ae io historic dailies: 
Leimert see 8, Wilinois State Journal 
A CAPITAL (ieee ies : 


ILLINOIS STATE REGISTER 


d/, 


MARKET ir cpescape oteeseer 2:0: €9 Coplay Newepapne 


15 HOMETOWN DAILY NEWSPAPERS COVERING SPRINGFIELD 
ILLINOIS — NORTHERN ILLINOIS — SAN DIEGO, CALIFORNIA — 
AND GREATER LOS ANGELES. SERVED BY THE COPLEY 
WASHINGTON BUREAU AND THE COPLEY NEWS SERVICE 
REPRESENTED NATIONALLY BY NELSON ROBERTS & ASSOCIATES. INC 


SALES MANAGEMENT 


he Factect in Illinoie 


POPULATION Remarkable ROCKFORD 


Rockford is Illinois’ largest city, outside Chicago, and is the 
GROWTH fastest growing city in the entire upper Midwest (37.9% 

in 10 years). First in Households and E.B.I., outside Chicago, 

Remarkable Rockford offers a steadily growing, ready market in 

which to sell your product to people who have the money to buy now! 

Reach them in their only newspapers, the colorful, award winning. . . 


ROCKFORD 
MORNING STAR € Register-Republic 


POPULATION EFFECTIVE The “SM’’ symbols mark original, exclu- 

ILLINOIS ESTIMATES, 1/1/61 BUYING INCOME— @XD estimates, 1960 sive estimates by SALES MANAGEMENT. 
Con- | | 

COUNTIES Boat Income Breakdown of Households 

CITIES Met. } | House-) Urban | Spend- 

continued) |Area} Total | % | holds | Pop. ing & $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 

(thou- of | (thou- | (thou- | Units Per | Per P g 

sands) | U.S.A. | sands) | sands) | (thous.) .A. | Capita) Hsid. | C.S.U. . | Hsids. inc. | Hsids. Inc. | Hslds. inc. | Hsids. Inc. | Hsids. Inc. 


8) 11.7 34.2 
3.8 | 10.5 26.8 
-7 | 13.3 33.2 


71.4) 32.7 x A 2,176) 6,957 10.0 . . -8 | 43.4 34.0) 18.2 2 
4.2 25, 6 ‘ 2,018) 6,746) 6, 7.6 . ° -0 | 47.2 39.6 | 18.6 2 
9.8 x < 7,131) 7.9 . ‘ -6 | 44.7 34.8] 19.9 2 


7-4 : a 4.9 ; Z 4,244 26.7 i x -8 | 30.5 38.9) 8.1 15.9 6 11.8 

Vermilion. . . : . | ; iy 32.3 6,142 12.3 4 J -6 141.2 36.9 | 15.1 20.6 8 27.8 
ADanville. . > : 15.1 89,507) .02 6,348 12.1 b ‘ 41.4 36.3 | 15.9 21.3 .5 28.9 
Wabash....... J d 1} : 4.6 25,263) . 6,162) 5, J 18.9 J t -3 | 37.4 34.6 | 13.5 19.2 .0 29.5 
Mount Carmel ae . } 2.8) 3.1 17,611} . 6,290) 5,681 15.6 : 21. 7 38.2 34.4 | 14.3 19.7 .6 30.5 


Warren... ‘ ° 7) ‘ 7.8 39,707) . 5,926) 5,091 18.9 


| 34.9 84.3 | 12.0 18.1 .9 27.5 
Monmouth 2 g wa 4.1 20,071 


6,082) 4,895) 5,271] 20.0 : , -4 | 34.7 34.3 | 12.2 . 8 27.2 
19,828) . 4,611) 4,506) 4, 22.7 . ° 6) 34.5 41.1 ° . -1 12.8 
28,965) . 4,828) 4,748 24.4 ° . -1 | 31.4 35.5 o . -1 20.3 
11,636) . 5,289) 5,289 21.4 . ° -3 | 32.4 33.4 -1 26.3 


32,334) . 5,389] 5,301 21.3 6. y .0 | 33.7 34.3 
12,723] . 6,059] 5,783] 5,717] 17.7 4. q -1 | 35.3 32.3 
Whiteside. . 115,535). 5,986| 5,748 ; ; 8 | 39.9 36.8 
Rock Falls ' t , 17,820} . 5,569) 5,400 
Sterling-Rock Falls 7 ie ; : ; 62,418 6,471 
Sterling 34,598] . 7,061) 6,070) 6, ; ; : .2 | 42.7 34.9 
Will... 35 423,282) . 7,336| 7,031) 6, . : : .0 | 42.3 31.6 
Joliet. 156,389] . 7,666| 6,770 ‘ ; 3 .6 | 43.3 32.0 
Rockdale 2,754) . 6,885} 6,885). 


Williamson. . J d id m 73 ,002 


4,680) 4,506 0 J -9 20.4 | 33.4 39.5 8 4.4 
Herrin... . -0052 


16,699) . 758) 5,060] 4,911) 4,7 ; ° ; q. 37.3 40.7 5.5 


.0063| ‘ , 18,766) . 5,362] 4,577| 4,7 : j ‘ 8 | 34.8 38.3 5.8 
See Carbondale- 


Herrin-Murphysboro. . 
Winnebago....... . 151 215.6; .1188 a ' 74.0) 601,915) .1402 7,317 6,783) a ¢ . . 42.9 32.6 | 19.3 22.5 | 13.6 
ARockford...... 131.7) .0726! 48.1 323. 208| -0903) 2,454/ 7,587! 6,719] 7,012 43.3 32.2 | 20.7 23.6 | 15.3 
For retail sales data, see Section 3. 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


THE ONLY FULL TIME STATION IN... 


Remarkable 


ROCKFORD 


$a 


First in Illinois, outside Chicago, in population, retail 
sales, industrial payroll, and most other important 
categories . . . that’s Rockford! And you reach these 
“‘ready-to-buy”’ people all day long on the only 

full time station in the city ... WROK. 


Full Merchandising Support H-R Representatives 


10, 


Check these 
COVERAGE 


TV Homes in Area 
Total Household 
Total Population 
Total Retail Sales 
County Coverage 
Maximum POWER 
Maximum TOWER 
Antenna Height 


FACTS 


"408,540 

460,000 

1,565,100 
1,864,047,000 

32 (Wisc., Ill., lowa) 
at “Tower Height” 
1200 Ft. A.A.T. 
2,226 Ft. A.S.L. 


WISC-TV 


MADISON, WISC. 


CHANNEL 


It's TWO with ONE, 
for primary CBS! 


< 


Represented nationally by J& 
Peters, Griffin, Woodward d 


, 


EFFECTIVE 
BUYING INCOME— 


Con- | 7 | 


Tie M’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


POPULATION 


ILLINOIS ESTIMATES, 1/1/61 


BY 


BYP ESTIMATES, 1960 


COUNTIES 
CITIES 


continued 


sumer 
House-| Urban | Spend- 
holds | Pop. ing 
thou- | (thou- | Units 
sands) | sands) | (thous.) 


Cash 

In- In- 

% come | come 

of Per | Per | Per | Per 

U.S.A. | Capita) Held. C.8.U,| Hsid. 
SS aE eee 


Met 
Area 
Code 


$0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
& % a, 
Hslds. 


Total 44, 
thou- of 


Net 
sands) | U.S.A 


Dollars b 
(000) Inc. 


Hslds. Inc. | Hslds. Inc. | Hslds. Inc. | Hsids. Inc. 


! 
14.1) 3.5 | 21.4 11.2 | 38.5 


Woodford 24.8 .0137 7.4 2.6 | 1,841) 6,171) 6,171) 5,937 33.9 | 14.9 20.0 


11.1 31.4 


28.5 | 19.8 21.7 | 17.5 42.0 


6,892.8 7994 2,117.0 16,766,087 4.6822) 7,920) 6,977 -7 | 14.3 6.1 | 40.0 


10,200.2 6.6221 3,185.3\8,242.9 3,505.1/23,741,748| 6.6299 


POPULATION 
ESTIMATES, 1/1/61 


Con- 


7 454 6,773) 6.950 


10.6 2.2 | 16.6 7.5 | 39.4 29.6 | 18.2 20.9 | 15.2 39.8 


f THT) POPULATION 
ESTIMATES, 1/1/61 


State Total 


E. B. |. 
BY ESTIMATES, 1960 


£6. l 
BYD estimates, 1960 


METRO 
AREAS 


Bloomington 
Champaign- 
Urbana 

hicago, I Uinote- 
rthweatern 
Indiana Stand 
onsoti datec 
{rea 
Chicago 
\ Danville 


|} sumer 


Con- | 


House- 


Urban | Spend- 


Tee 


Total holds | Pop. | ing 
thou- of thou- | (thou- | Units 
sands) U.S.A.) sands) | sands) | (thous. 


84.5 .0466) 26.2) 50.2 30.6 


134.5 .0741 36.2, 103.2 62.9 


6,307.4 3.4765 1,977 
97.0 .0535 


9.2) 2,389.4117 
-7\5,987.2, 2,192.6 
31.1 61.3 32.3 


16, 


Dollars 
000) 


7,448,932) 4 


Net Per | Per 
Cap- | H’se- 


ita | hold 


of 
U.S.A. 


182.317] .0509!2, 15816 ,959 | 


Davenport-Rock 
istand-Moline 
Decatur 
\. Galesburg 
\ Kankakee 
Peoria 
| AQuincy 
8726\ 2,582 8,127)|| Rockford 
5233 2,568 8, 190| | Springfield 
0534/1 ,969 6,142) 


323.243) .0902)2 4023/8929) 


} 
| 


197,901 4. 
191 ,028 


Total Above Areas 


Total 
(thou- | 


148.0 


| House-| Urban 
Pop. 
thou- | (thou- 
sands) | U.S.A. sands) | sands) | (thous.) (000) 


holds | 


oa 
of 


84.5) 229.5) 


| . 


sumer | | 
Spend- | 

ing Net 
Units Dollars 


| Per 
of | Cap-|H’se- 
U.S.A.| ita | hold 


% Per 


| 
1651 2, 17217001 
.0704 2, 103'6,548 
.0350/2,025 6,173 
.0468 1 ,781|7,023 
.1834)2,244|7,238 
.0352|1,829|5,721 
.1402|2,328|7,317 
| .0863 |2,086|6,433 


92.2| 
43.8 
45.6| 
226.0) 
45.1 
180.4 
112.0) 


19,624, 404|5.4802 2,485|7,953 


City ( 


Anderson Mac 
De 


Law 


Auburn 
Bedford 
Bloomington 
Bluffton 
Brazil 


Wel 


Columbia City 
Columbus 
Connersville 
Crawfords- 
ville 

Lak 
Ada 
Lak 


Crown Point 
Decatur 
East Chicago 


Monroe 


Clay 
Whitley 
Bartholomew 
Fayette 


Montgomery 


Other East North 


Pop 


ounty thous. 


City County 


Jison 
Kalb 


rence 


49. 
6 


Elkhart 
Elwood 
Evansville 
Fort Wayne 
Frankfort 
Franklin 
Gary 
Goshen 
Greencastle 
Greenfield 
Greensburg 
Hammond 
Hartford City 


Elkhart 
Madison 


Allen. 
Clinton 
Johnson 
Lake 
Elkhart 
Putnam 
Hancock 
Decatur 
Lake 
Blackford 


Is 


e 
ms 


Vanderburgh 


Highland Lake 


INDIANA 


Pop. 
thous. 


Pop. 
(thous. 


19.3 
16.2 


County 


40.5 .. Lake 
11.8] + ing Hi 
142. indianapolis 
163.8 | Jeffersonville 
15.3 | Kendallville. . 
9. Kokomo 
181.4 | La Porte 
13.7 | Lafayette 

8 Lawrence 
Lebanon 
Logansport 
Madison 
Marion 
Martinsville 


.Marion 
Clark 
Noble 

. .Howard 

La Porte. . 
Tippecanoe 
Marion... 
Boone. . 
Cass...... 
Jefferson 
Grant 
Morgan 


& 
~ wownn es @Owoan 


oo 
~ 


Central States: Illinois, Michigan, Ohio, Wisconsin 


City County 


Michigan City.La Porte. .... 
Mishawaka. . 
Muncie. . 
Munster. . 
New Albany 
New Castle 
Noblesville 
Peru 
Plymouth 
Portage... 
Portland... . 
Princeton... 
Richmond. . . 
Rochester. . 


St. Joseph 
... Delaware 
. Lake 
Floyd 
Henry 
Hamilton 
Miami. . . 
..Marshall 


Jay... 
..Gibson... 
.Wayne 


Fulton. ..... 


Pop. 
County thous.) 


(thous. City 


Rushville... .. 
Seymour. .... 
Shelbyville. . 
South Bend. 
Terre Haute. 
Valparaiso... . 
Vincennes... 


.. Tippecanoe. . . 
Lake 
Winchester. . . 


4.9 


SALES MANAGEMENT 


‘The 

WGN 
Mid-America 
Broadcast 
Center 


Home of WGN Radio/720 WGN Television/9 
and WGN Syndication Sales. 


Modern, functional, efficient broadcast plant 
dedicated to greater service to all Chicagoland and to adver- 


tisers and their agencies! 


Also serving the great Upper Midwest via KDAL Radio and Television/3 in Duluth-Superior. 


‘ A 
oh 


¢ 
Va a 
e ' ai 


QUALITY 
INTEGRITY 
RESPONSIBILITY 
PERFORMANCE 
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MUNCIE, Indiana’s 
MONEY-MAKING MARKET 
Write us, or ask the Kelly-Smith man, for 

free copy of our new FACT FILE—20 pages 


of up-to-the-minute information about one 
of the best markets in the Midwest. 


National Advertising Department 
THE MUNCIE STAR and 
MUNCIE EVENING PRESS Muncie, indiana 


Audit Bureau of Circulations 

Report, March 31, 1961 

THE MUNCIE STAR 

MUNCIE EVENING PRESS — 20,887 
THE SUNDAY STAR . 33,978 


Subject to audit 


—_ _ POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
INDIANA BY LD ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES income Breakdown of Households 
CITIES (House-|{ Urban 
% holds | Pop. Net $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 

of (tho - | (thou- Dollars Per 


Per q & G %& 
U.S.A. | sands) | sands) (000) ita) Hi $.U. . | Hsids. Inc. | Helds. Inc. | Hsids. Inc. | Hsids. inc. | Hslds. Inc. 


Adams ae ' .0137| 7.2) WAI 41,110 15.0 4.1) 22.7 13.4 | 41.9 41.3 13.3 20.1 | 7.1 21.1 
Decatur 8. -0046) 2.6) : 16,281 J 12.2 3.2] 20.0 11.2 | 44.2 41.3 | 15.1 21.5] 8.5 22.8 
Allen , 1300) , 182.0 511,717) . 9.0 2.1] 16.2 8.0 | 45.1 37.4 17.9 22.7) 11.8 29.8 
AFort Wayne 63. .0903 , ° 372,086) . 8.6 2.0]15.5 7.5 | 44.8 36.6 | 18.5 23.1 | 12.6 30.8 
Bartholomew ‘ 0271 J r . 81,884) . 18.8 6.4 | 24.9 15.3 | 37.2 38.5 | 12.0 18.8| 7.1 22.0 
Columbus 20. 0115 ’ 2 39,674 15.7 4.3} 23.2 13.6 | 39.5 38.9 | 13.4 20.0} 8.2 23.2 
Benton ‘ 0065) . ls 21,845) . 13.8 3.6 | 22.3 12.4 | 40.8 38.1 | 13.5 19.3 | 9.6 26.6 
Blackford } 0082 . 5 x 25,453) . 16.5 4.5] 24.8 15.3 | 41.7 43.0/ 11.9 18.8] 6.1 18.4 
Hartford City : 0045} , , 13,870) 16.6 5.0] 25.9 16.5 -5 43.3) 11.3 18.4] 5.7 16.8 
Boone 0153) td ‘ e 53,395 15.1 4.1|-23.1 13.4 -6 39.4) 13.3 19.8) 7.9 23.3 
Lebanon . .0053| ' : 19,972 13.1 3.5] 21.7 12.3 -5 40.4] 14.2 20.6) 8.5 23.2 
Brown . - é ° 8,302 29.4 10.8 | 28.9 22.6 -7 4.1) 7.5 14.9) 3.5 11.6 
Carroll y d y 2.5 ° 30,103 17.2 6.0 | 24.9 15.4 40.7) 11.9 18.8) 6.8 20.1 
Cass - i J x m A 69,794 15.9 4.5 | 22.9 13.7 40.9 | 13.2 20.3 | 7.0 20.6 
Logansport. .... , y , 41,471) . 14.9 -1 | 22.0 13.0 0 41.7] 13.8 20.9] 7.3 20.3 
Clark = . ‘ . . 101 ,947 17.6 23.4 14.4 41.6 | 12.6 19.9 19.0 
Jefferson ville . ' x 34,543 15.7 -5 | 22.2 13.7 -5 43.6] 13.3 21.0 3 17.2 
Clay vameee : P A J 41,052 20.4 -3 | 26.5 17.4 40.6 | 10.4 17.5 6 18.2 
Brazil , j ‘ , 15,499 18.8 -8 | 25.6 16.8 -2 43.0] 11.0 18.4 4 16.0 
Clinton . k d . . 57,136 15.9 23.2 13.7 39.6 | 13.2 19.9 22.4 
Frankfort . y . 29,136 14.5 -0 | 21.9 12.8 -8 40.7 | 14.0 20.9 8 21.6 
Crawford ‘i p iy ° 9,288 36.9 32.2 29.6 37.6} 4.8 11.3 5.5 
Daviess " ‘ 5 4 39,255 23.9 27.8 19.3 39.1 | 9.4 16.7 17.1 
Washington..... 4 : , 19,305 21.7 -7 | 26.7 17.7 3 39.2 | 10.2 17.4 -1 19.0 
Dearborn ; : i , . 48,1 16.1 22.5 13.4 40.0 | 13.6 20.7 21.4 
IE bien cdeenie x . 4 32,507 21.6 26.7 17.3 37.7 | 10.2 16.8 21.7 
Greensburg : , " ‘ 11,927 18.2 -2 | 24.9 15.3 -8 39.0] 11.6 18.2 22.3 
De Kalb pre. iy P J 5 . 50,188 17.1 -9 | 23.0 13.9 41.2 | 12.7 19.7 20.3 
Auburn 7 ; d ‘ ; 12,891 13.3 -5 | 20.5 11.7 -8 41.5 | 14.2 20.6 -2 22.7 
Delaware d t ‘i » 223,461 12.9 19.1 10.5 40.1 | 15.6 21.8 24.3 
AMuncie - ‘ ‘ . 146 ,257 11.5 9118.0 9.7 -8 40.4] 16.2 22.3 5 24.7 
Dubois ; 4 p o i 42,044 16.4 25.5 16.1 42.4 | 11.7 18.9 17.7 
Elkhart eed ' d : 2 , 223,069 11.7 18.1 9.4 37.3 | 16.4 21.8 28.7 
AElkhart........ , : 92,600 9.3 15.5 7.6 4 36.5 | 18.3 23.0 -5 30.8 
Goshen jas . \ 29,758 10.5 18.1 9.6 -2 39.8 | 15.9 21.5 3 26.5 
Fayette. ... s 4 y 45,804 13.6 20.3 11.2 39.1 | 14.3 20.3 4 25.9 
Connersville ‘ iy F y , 35,970 12.5 19.6 10.7 -4 39.6) 14.8 20.6 25.9 
Floyd \ 5 x 91,285 16.0 22.9 13.6 39.9 | 13.1 19.9 22.2 
New Albany..... : r : 70,156 15.8 22.8 13.5 -4 40.1] 13.3 20.1 7 21.9 
Fountain eee : ‘ a \ 31,158 21.6 26.9 17.9 -3 39.2 | 10.2 17.3 18.9 
Franklin ; , d I , v 21,098 26.1 28.5 21.0 40.3| 8.4 15.8 3 13.9 
Fulton ‘ d . J . 29,462 20.6 26.1 16.8 39.6 | 10.7 17.6 19.8 
Rochester. . . ca . ‘ ; 9,279 14.9 22.1 13.1 -3 41.6] 13.1 19.8 -6 21.4 
-0165 y a . 48,229 21.5 25.4 16.5 -2 39.3] 11.0 18.2 19.4 
, 0044 , ‘ 13,592 20.9 25.3 16.8 -1 41.3] 11.1 18.9 -6 16.5 
76.8} .0423 é . i 132,912 17.2 24.0 14.7 41.1 | 12.1 19.0 -6 20.3 
$3.5) .0212 : - 70,333 16.4 23.6 14.4 41.0 | 12.4 19.3 20.6 
26.2! .0145 . le 38,844 26.5 29.0 21.9 40.56) 8.5 16.4] 3.9 11.8 
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For retail sales data, see Section 3. Copyright, Sales Management, x . SM Standard (4) and Potential (A) Metropolitan County Areas. 


130 SALES MANAGEMENT 


WFEM-TV 


brings you most color-coverage 
and special events in Mid-Indiana 


Greatest National 
and Local Spectacles! 


What's first with the nation, such as the 500 Mile Race, 
and what's first with Hoosiers, such as State Basketball 
Finals and the State Fair, is first with WFBM-TV. 

Add to this the station's “Old Timers Bar-B-Q,” 
coveted ‘‘Checkered Flag Award" and countless other 
events surrounding the “500,” and you find WFBM-TV. 
in its 13th year of leadership. 


Manpower «+ Mobility - Equipment! 


No other Indiana station can match WFBM-TV's 20- 
man News-Information Center... nor can any equal the 
experience of its active leadership. Here are facilities 
for handling any type of news or special events of 
local, regional or national interest, and the manpower 
and mobile units to cover many points simultaneously. 


A Service of TIME-LIFE Broadcast 
Represented Nationally by the KATZ Agency 


MAY 10, 1961 


. i ie 
} 
_* ~K ht 


IHSAA BASKETBALL 


The Nation’s 


15" TV Market 


. with the only basic NBC coverage 
of 745,000 TV set owning families 


po cuannet & &e 


BASIC NBC- 
TV AFFILIATE 
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ANDERSON Metropolitan Area 
INDIANA’S 6th Market 


INCOME AT PEAK. Income—now 
over the $Quarter-Billion mark— re- 
presents real buying power—averaging 
$6,224 per household. Over 69% of 
the households earn from $4,000 up, 
compared with 65.5% for the state. 


BUYING POWER SOLIDLY 
BASED. Sales Management, reporting 
employment in plants with 500 or 
more workers each, shows metropol- 
Anderson with 26,800 in such 
plants—4th highest of Indiana’s metro- 
* SM 12/16/60 


The BULLETIN ° 


MORNING EVENING 


itan 


politan areas.* Payrolls rose $1,509,- 
800 in 1960, to $176,232,300; Bank 
deposits $2,779,833, to $108,499,665; 
Bank debits $1,336,369, to $704,689,- 
774. 


COMPACT MARKET — EASILY 
SOLD. The market’s $145,117,000 
sales are concentrated solidly within 
the coverage pattern of the Anderson 
newspapers. 61% of retail sales are 
made in the city of Anderson, 67% 
of food sales, 77% of general mer- 


| 
mI 


Population 
127,600 


Households 


40,200 


$250,188,000 


Retail Sales 


$145,117,000 


co --- -- Se eee 


chandise, 73% of apparel, 64% of 
furniture-household-appliance, 68% of 
automotive, 50% of automotive, 35% 
of lumber-hardware, and 69% of drug. 


The HERALD Combined daily circulation UP to 35,205 (ABC) 


SUNDAY 


Represented by the ALLEN-KLAPP COMPANY — NEW YORK + CHICAGO «+ DETROIT « SAN FRANCISCO 


4 


| 
ESTIMATES, 1/1/61 


EFFECTIVE 
BUYING INCOME— 


JSM 


ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| 
COUNTIES } 
CITIES Met. 
(continued) | Area] Total % 
Code} (thou- 


House- 
holds 
(thou- 


a. | 
sands) | U.S.A. | sands) 


Income Breakdown of Households 


ty 


$2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
% %& % % % & % %& 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Hamilton............ .0228| 

Noblesville. ...... . -0042) 
0150) 
0051] 


posed 
0232 
0270 
.0113 


aonmr>uvonroan=-: 


Jennings 
Johnson 

Franklin... ... 
Knox. . 


> o = be 


Vincennes 
Koeclusko 
Warsaw 
Lagrange 
Lake . 
Crown Point 
AEast Chicago... 
AGary 
Hammond-Bast 
Chicago... 
AHammond 
Highland 
Hobart 
Munster 
Whiting Ae 
La Porte..........261 
La Porte... ‘ 
AMichigan City. 
Lawrence............ 
Bedford....... , 


saoooaws 


co ie Be 


16.6 


esenvna-—-ow 


73.2 


os 652.2 
A‘ ndianapolis..... 
_Lawrence........--. 


For retail sales data, see Section 3. 
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188.1] 1,137,697 


a8 
— 
_ 


aon 
&= 


att 


oe nw 


7 
ESESB5S8 seea5s 


12.7 
11.2 
11.7 
20.3 
17.0 
12.1 
10.2 
12.4 
° 8.7 
-3177 8.7 
-0063 


22 
oe —_ 


om 8 et 8 8 
= 


— 
Qo 
= 


3.1 22,680 


v= oOnw es @ wh we 


23.1 13.4 | 38.6 37.2 | 13.2 19.4) 8.5 25.5 
21.6 12.4 | 43.4 41.8 | 14.3 21.0] 7.8 20.3 
23.1 13.7 | 38.5 38.1 | 13.3 20.2) 7.7 23.1 
22.2 12.8 | 39.9 38.6 | 14.3 21.2] 8.4 23.3 
29.0 20.7 | 33.1 39.4) 8.8 16.1) 4.9 15.7 
19.7 10.8 | 39.8 36.2 | 16.3 21.4 | 10.3 27.8 
21.0 11.6 | 43.0 39.8 | 14.7 20.8| 8.7 24.5 
10.8 | 43.5 39.5 | 15.5 21.4] 9.5 25.4 
11.1 | 44.2 40.6) 15.0 21.0] 9.0 24.5 
10.4 | 45.7 41.1] 15.8 21.7] 9.3 24.3 
15.4 | 38.9 40.4 | 11.6 18.5) 6.5 20.3 
13.8 | 41.2 41.6 | 12.8 19.6 | 7.3 20.7 
19.8 | 34.7 41.0) 9.3 16.7] 4.6 14.7 
16.5 | 38.3 41.2] 11.2 18.5] 6.1 18.2 
16.6 | 35.0 36.8) 11.6 18.6) 7.6 22.9 
16.6 | 39.4 42.8] 11.0 18.4] 5.5 16.6 
13.4 | 42.4 42.1] 13.1 19.9] 7.1 20.4 
20.1 | 32.3 38.8) 8.6 15.5) 5.1 16.8 
20.5 | 32.8 39.0) 8.1 14.9] 6.1 17.1 
23.3 | 30.6 7.3 14.7] 3.6 11.4 
12.6 | 40.6 39.0 / 13.9 20.3] 8.1 24.0 
11.6 | 41.5 39.9 | 15.1 22.2] 8.3 22.3 
16.6 | 37.3 38.8 10.9 17.8) 6.1 19.7 
15.0 | 39.7 41.2 | 12.0 19.1] 6.7 19.7 
16.1 | 36.7 38.6) 11.0 17.6) 6.8 22.0 
14.0 | 40.7 41.6 | 12.7 19.6] 7.1 20.2 
17.5 | 38.3 43.3 | 10.8 18.7) 4.9 14.1 
6.6 | 44.2 34.1 | 19.8 23.3 | 13.6 34.2 
9.2 | 42.3 36.4 | 16.1 21.2) 11.5 30.2 
6.6 | 43.6 34.1 | 20.9 25.0 | 14.1 32.7 
6.9 | 43.9 34.8] 19.8 24.0 | 13.7 32.5 


5.8 | 43.8 33.3 | 21.1 24.6 | 14.9 34.7 

6.8 | 46.6 38.2 | 19.4 24.3] 11.9 28.8 
13.1 5.8 | 42.4 31.7 | 20.8 23.7 | 16.1 37.2 
19.9 11.0 | 43.6 39.9 | 15.0 21.2] 8.9 24.6 
18.8 10.0 | 44.3 39.6 | 15.8 21.6) 9.9 26.1 
19.5 10.8 | 44.8 41.5] 15.4 21.8) 8.6 22.9 
26.9 18.1 | 37.6 42.1] 10.3 17.7] 6.0 15.7 
23.5 14.3 | 30.8 40.5 | 12.5 19.5] 7.2 20.9 
18.6 10.1 | 44.3 40.0 | 16.1 22.4) 6.9 24.4 
16.9 9.0 | 45.7 40.3) 17.5 23.6] 9.7 24.6 
19.8 11.4 | 45.7 43.8] 14.8 21.7] 7.3 19.7 
16.4 7.7 | 43.4 34.1 | 18.3 21.9 | 13.2 34.4 
16.3 7.0] 43.6 35.2 | 18.3 22.7 | 13.2 32.2 


Cea mre wad nea: 
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SALES MANAGEMENT 


INDIANAPOLIS 


CENTER of a 4.3 BILLION DOLLAR INCOME MARKET 
where people buy more because they actually have more... 


overage of Trading Areas 
(All Figures Cumulative) 


ABC City Zone Star News Sun. Star 
Coverage $2.6% 52.5% @.3% 


3 
4 


ABC City Zone Star News Sun. Star 
and Retail 
Zone Coverage 38.8% 34.2% 57.6% 


45-County Area Star News Sun. Star 
Coverage 29.8% 23.3% 46.7% 


@ In Indiana’s richest market, loaded with diversified industry to guarantee its economy, 
only The Indianapolis Star and The Indianapolis News assure complete and thorough cover- 
age. In the 4.3 billion dollar central Indiana 45-county market, The Star in the morning and 
The News in the evening reach 53.1 percent of the families. These reader-accepted newspapers 
concentrate 366,742 daily circulation in the 45-county market and The Sunday Star, nearly 
three times the size of the next Indiana Sunday newspaper, is received by 322,721 families in 
this rich area. (Total combined daily circulation is 377,867 and 336,125 on Sundays.) 

_If you’re reaching for this dependable economy, “buy’’ The Star and The News for 
unmatched coverage. 


Represented Nationally by the Kelly-Smith Company 


THE INDIANAPOLIS STAR 
THE INDIANAPOLIS NEWS 


MAY 10, 1961 


noone, __-OOUtH Bend AND STILL CHAMP ION’ 


$98) South Bend Leads all Indiana Metro Areas 
in Buying Income per Household* 


ty H { With a Metro Area population of 241,- 
ly, ammond, 100 and a buying income of $575 mil- 


Indianapolis Fast Chicago lion, South Bend is a rich market in it- 
7500 $740) Ca $7399 ieuaabeian self. But there is much more. This is a 7- 
county market with a population of 688,- 
000 and a buying income of over $1.4 
billion! South Bend is its trading center, 
and The South Bend Tribune is the news- 
paper that covers it like no other news- 
paper can: 93.4% saturation of the Metro 
Area; 62.8% coverage of the Trading 
Zone. Send for 1961 Market Data Book. 
*Sales Management's 1961 Survey of Buying Power 


. Che 
S 4/2 

Evansville = i oulh end atclel, 

6014 Cibn 


One-Half M on People 


Franklin D. Schurz, Editor and Publisher 
Story, Brooks & Finley, Inc., National Representative 


“POPULATION : EFFECTIVE 
INDIANA BY) Estimates, 1/1/61 BUYING INCOME— @2al 


The “‘SM’’ symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES | 


CITIES Met ‘| House-| Urban 
continued) Area} Total % | holds Pop. 


N % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code} (thou- of thou- | (thou- | Units | Per 


% % % % 
sands) | U.S.A. sands) | sands) (thous.) Held. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Marshall 32.6; .0180) 10.0 10.7| 11.4 64,204 6,420) 5, . 13.8 3.5 | 20.3 11.0 | 41.0 37.0} 15.1 20.9 | 9.8 27.6 
Plymouth 7.6 


7.6) 0042) 2.4) 2.8 16,714) . 6,964 9.3 2.2] 17.1 8.5 | 44.2 37.1] 17.5 22.4) 11.9 29.8 

Martin 10. ° | 1 2.0) ‘ 13,896) . 4,483) 4, 24.2 8.6 | 30.3 23.0 | 34.9 44.2| 7.5 14.6) 3.1 9.6 
Miami . ; ° . 71,413) .0199 5,623 ¢ 17.1 4.8 | 23.3 14.0 | 39.8 39.9 12.6 19.3 | 7.2 22.0 
Peru 5} .0080 -0} . 29,692) .0083 5,938) 5, ‘ 14.2 3.9 | 20.9 12.0 | 42.8 41.3 | 14.2 20.9| 7.9 21.9 
Monroe ; . . ° 107,079) .0299 7,139) 3, 23.8 7.3 | 23.3 15.1 | 34.7 37.9) 11.1 18.5) 7.1 21.2 
Bloomington -6| .017 7 wf 72,597| -0203 10,835) 3,723) 5, 15.9 4.0 8.0 | 42.6 38.5 | 16.0 22.1 | 10.8 27.4 
Montgomery : ‘ . . ° 61, 052| 0171 5,760 17.7 4.9 | 22.9 13.6 | 38.8 -8/ 12.9 19.7} 7.7 23.0 
Crawfordsville : 79 i 9 29,710| -0083 6,459) 5,036 15.0 4.0 11.5 | 41.7 . 14.5 21.2} 8.6 23.6 
Morgan. . ‘ ‘ x ‘ ° 51,236) .0143 4,834) 4,616 22.6 7.4 19.1 | 35.3 ° 9.9 17.6 | 4.8 14.9 
Martinsville 7.6). 2.6 6 12,734) . 76] 4,898) 4,898) 4, 20.2 6.3 17.9 | 36.7 . 11.1 19.0] 5.3 15.6 
Newton ‘ : . . 20,768) . 5,934) 6,192 16.56 4.6 13.7 | 39.0 -2| 12.8 19.3 | 8.4 24.2 
Noble . ‘ - , . 51,732) . 5,946) 4,661 18.6 6.4 15.7 | 38.4 -2) 11.5 18.3 6.4 20.4 
Kendallville 5 0037 é 13,540) . 91) 5,887) 6,208) 5, 15.3 4.2 -8 13.5 | 41.4 . 12.8 19.3 | 7.7 22.2 


6,047 
22,520 
14,888 


® 
= 


5,497) 4,319 19.4 6.2 17.6 | 39.5 -1]| 10.6 18.3) 4.7 12.8 
4,416) 3,951 31.4 11.7 -8 24.6 | 27.3 ° 6.5 13.2 | 4.0 14.2 
4,254) 4,136 29.0 10.7 -2 22.9 | 30.8 R 7.6 15.2 | 3.4 10.7 


—_— 


$2 88 


21,961 
22,365 
18,058 


4,774) 4,306 23.7 8.1 -2 20.6 | 35.5 43. 8.7 16.2) 3.9 12.0 
4,562) 4,299 24.6 8.6 -6 21.3 | 34.5 42. -7 16.6| 3.6 10.6 
4,630) 4,200 26.0 9.1 -6 21.4) 33.2 41. -5 16.3] 3.8 11.6 


<b = 
=: 
& 


116,184 
21,385 
35,484 
27 ,806 
22,003 


6,527) 5,533 14.2 3.6 ° 9.6 | 42.5 . 21.7 | 9.7 26.9 
5,940) 5,940) .... Pe ee - ee se ee es os “a 
7,714) 4,998 11.5 2.8 7.3 | 45.8 -5 | 17.7 23.3 | 10.9 27.1 
4,965) 4,878 23.4 7.3 «1 17.4 | 34.1 -0 | 10.2 17.4) 6.2 19.9 
5,790) 5,239 18.8 6.2 15.1 | 34.6 4111.9 18.1) 9.2 27.2 


Valparaiso 
Posey 
Pulask! 


~=—weo- = 


28 #8228 


Putnam... 
Greencastle 


39,853 
oe 


5,535) 3,907 26.6 9.1 -1 19.0 | 33.9 . 9.1 17.0) 4.3 13.4 
8,651! 3,562 23.2 7.0 11.5 | 39.2 -6 | 13.0 21.51 6.7 17.5 


o- 


For retail sales data, see Section 3. 
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SALES MANAGEMENT 


“You Missed South Bend !” 


Better reset your sights, George. You don’t score in South Bend 
with TV pot shots from Chicago. Do you realize that you'll be 
missing Indiana’s richest market? That’s right! South Bend’s in- 
come per household is $7987* . . . per capita income is $2385*. 
This is a market that warrants first-class TV coverage. And you 
can hit South Bend plus 14 additional counties with one shot 
.-.. use WBST-TV! 


Year after year WSBT-TV dominates the 3-station South Bend 
market . . . continually achieves sign-on to sign-off audience 
shares of 42% to 48%. It’s accomplished with a full CBS sched- 
ule plus top-rated local shows. Want the fine points? Call your 
Raymer man. He'll dart right over. 


*Sales Management's 1961 Survey of Buying Power 


WSBT-TV 


SOUTH BEND, INDIANA 


CBS Channel 22 
TELEVISION 
NETWORK 


ONE OF CBS’ HIGHEST-RATED STATIONS 


Ask Paul H. Raymer, National Representative 


The “SM” symbols mark original, exclu- 


POPULATION EFFECTIVE 
INDIANA CLD estimates, 1960 sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1/1/61 BUYING INCOME— 


COUNTIES Cash Income Breakdown of Households 
FeCITIES Met. House- 


In- 
(continued) holds b> 9 Net 4% $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
Cod (thou- Dollars of P Per 


er % % % % % %& % 
sands) (000) U.S.A. ita . | C.$.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. inc. 
Randolph 9.3 e e 49,148} .0137 17.8 6.4 | 24.7 16.0 | 40.6 43.9) 11.6 19.2 
F Winchester e 2.0 i 11,551] .0032 12.9 3.6} 22.0 13.0] 44.2 43.9] 14.2 21.6 
28,805) . 26.9 9.3 | 29.2 21.5 | 31.0 38.2) 8.3 15.6 


iain \e 6. ° A 34,937 17.4 24.4 14.5 | 37.6 37.2 | 12.7 19.4 
Rushville ‘ ° . . 13,811) . 12.3 +2 | 21.1 11.5 | 42.1 38.6 20.8 
St. Joseph......... 170) ° ° ‘ . ° 575,085 8.2 11.9 5.2 | 43.8 32.3 23.6 
Mishawaka . ° ; : 74,132 8.7 0} 14.2 6.9 | 44.9 36.2 24.5 


396 ,083 
ASouth Bend 6] . x 321,901; . 7.9 6) 11.7 6.2 | 42.5 31.6 5 24.3 
| Sree ‘ A ° ° 20,680 25.4 30.5 22.8 | 32.3 40.5) 7.9 15.0 


Shelby . . ° ° 61,567) . 17.4 6.0 | 24.1 14.7 | 39.1 39.8 -56 19.4 
Shelbyville. .... . oe ° “ 27,668] . 15.9 4.5 | 23.3 14.1 | 40.4 40.7 -1 20.1 
22,269 4,839 28.1 29.0 21.9 | 30.6 38.5 -0 15.4 
28,135 22.5 25.0 16.4 | 35.3 38.4 -7 17.9 


Steuben od A ° 6.2 ° 29,767 


5,724 22.1 -8 | 25.9 17.1 | 35.7 39.4 17.2 
a eee ‘ 6) ° . . 32,989 4,646 29.2 21.6 | 31.8 39.2 8 15.0 
Switzerland.......... 7.1 2.1 9,388 4,470 30.3 29.8 24.65 | 30.6 42.0 8 14.2 


Tippecanoe. ..... ‘ d . . 194,433 7,625 18.1 9.4 


40.5 36.3 20.2 
ALafayette......... R d . 83,965 


6,174 -2 | 20.2 11.5 38.8 | 14.3 20.8 
111,641). 6,988 
27,576) . 11,030 24.4 7.6 | 27.4 18.2 | 30.7 34.2 | 10.4 17.7 


5.6 5.1 25,918) . 5,514 16.8 4.9 | 24.4 15.1 | 40.0 41.4 | 12.0 18.0 
2.1 11,040; .0031) 1,698) 5,811! 5, . 15.1 4.2 | 22.4 13.3 | 41.8 41.3 | 13.2 20.1 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County 


Get the full story on these markets. Study the data and the advertisements. 


MAY 10, 1961 


IT’S THAT COVERS 
THE ELKHART 


COUNTY 


© 98% COVERAGE OF ABC (52,275) CITY ZONE. 


‘e 127% GREATER COVERAGE THAN ANY OTHER NEWS- 
PAPER IN ELKHART COUNTY. 


—Elkhart Is A Quality Market* —Elkhart Is A 
e CSI Per Household $7,793 Growing Market** -——_, Ao 
e County CSI $237 ,407,000 


| ° Population 112,300 
¢ Retail Sales $138,696,000 County Population Growth 25% over last ten years 


Sh 4 Elkhart Sruth GROWTH! DIVERSIFICATION! STABILITY! 


*SBDS—March '61 **S.M. 5/10/61 John F. Dille, Jr., Pres. 
REPRESENTED BY JOHNSON, KENT, GAVIN & SINDING 


John A. Scott, Vice Pres. 
Allen H. Swartzell, Adv. Dir. 


INDIANA 


The ‘‘SM"’ symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES income Breakdown of Households 
CITIES Met. i Urban 
(continued) | Area , Pop. $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
Code f (thou- Dollars Per | Per | Per % %& % %& 
5. sands) Held. | C.S.U. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 

Vanderburgh 56 i j -2| 144.8 j p Fl J 6,282 20.2 11.1 | 42.3 38.9 | 14.7 20.7 
6,376) 5, " ' F 19.9 10.8 | 42.7 39.1 | 15.0 20.9 
5.8 > ‘ d . 4,505) 4, 5 e -1 | 28.6 21.0 | 32.4 39.9] 8.2 15.5 
82.1 \ . F F 5,943) 5, A A -7 | 22.0 12.9 | 39.5 38.8] 13.2 19.9 
30. 6,195) 5, ‘ \ -3 | 21.1 12.2 | 40.8 39.3 | 13.8 20.4 


POPULATION EFFECTIVE 
JM ESTIMATES, 1/1/61 BUYING INCOME— JM 


ATerre Haute 


Wabash id , , A d . ° P 5,384) 5, a s -5 | 24.3 15.2 | 39.1 41.1 11.6 18.4 
Wabash 2. -007 ° ‘ y 


5,571) 5, y y 23.1 14.1 | 41.9 42.6] 12.3 19.1 

Warren : é J A ; F ; 5,666) 6, , t -7 | 26.4 16.1 | 38.4 39.2 | 11.2 17.6 
Warrick i ; } y : ‘ 4,923) 4, a y -6 | 26.7 18.4 | 35.0 40.6 | 9.5 16.8 
Washington J 4,420) 4, . 5 29.9 22.7 | 29.8 37.7) 7.3 14.2 
Wayne v P - 5 . 5 é d 6,218) 56, . s a 20.6 11.5 | 43.0 40.0 20.7 
ARichmond . d y . 4 F . 6,431) 5, % < x 19.7 10.8 | 44.0 40.3 21.2 
Wells . F , . 3 ; d . 5,532) 5, ‘ a -1 | 24.3 14.8 | 39.0 39.8 19.0 
Bluffton ' f , a 5,971) 4, e y 23.2 13.9 | 40.4 40.5 19.1 


White 
Whitley 


5,329) 5, ’ : -7 | 24.6 15.4 | 37.0 38.7 18.8 
5,231) 5, ’ . -7 | 24.7 15.6 | 38.5 40.7 | 11.5 18.7 
Columbia City |} 004 5} 7) ‘ , -0027) 1, 5,608) 5, . . -7 | 23.1 13.9 | 39.8 40.0 | 13.0 20.0 


Total Above Cities 2,396.0) 1 ment 745.6) 895.2] 5,117,281] 1.4288] 2,136) 6,863] 5, ‘ , .7| 17.7 9.1] 43.1 37.1 


16.9 22.4 | 11.2 28.7 


State Total 4,712.8] 2.5976|1,441.4/2,952.4| 644.0 9,176,5.2 2.5626| 2,947| 6,366) 5, ; 14.3 3.6 | 20.2 11.0 


40.9 37.3 | 15.0 20.9| 9.6 27.2 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 


ISOLATED 9-County Market 
in the Rich Wabash Valley! 


ISOLATED from the effective influence of other Metro- 
politan Newspapers and Sunday Supplements. 


ISOLATED geographically and Media-wise—over 1% million 
population. 


New C. |. D. frequency discount plan now effective. 


| Terre Haute Tribune-Star 


Z 
Ut Represented by E. A. Faulkner & Associates 


SALES MANAGEMENT 


HERE'S A PICTURE OF REAL SALES POTENTIAL! 


Ue 


— wen 


FOrU LATION B TOTAL RETAIL 
4 000 Toe 7 ( 


AP 


POOTOTONeeetectuceny 


ULL 


THE GARY POST-TRIBUNE | SOURCE: SALES MANAGEMENT 
THE HAMMOND TIMES 121,216 combined circulation ABC 12/30/60 
represented by Burke, Kuipers & Mahoney, Inc. 

@eeeeeoevpee eee eeeseeeeeeeveeeee eevee eevee eevee ee eevee e2 eee e828 @ 


reach it. . . SELL it ONLY through. . 


SM POPULA @D E. B. |. POPULATI 
INDIANA ESTIMATES. 1/1/61 ESTIMATES, 1960 ESTIMATES. yV/e ESTIMATES, 1960 


Con- 
METRO. Sn 


> sumer 
AREAS House- Urban 


Spend- 
Per , holds | Pop. — 

(thou- of | Cap- (thou- | Un 
sands) } ita S.A. sands)]| (thous.) 
AAnderson..... 6}. 40.2 ‘ ° R A 1,961/6, 
A€Elkhart..... s 4). 4.0 . A ° 2,058/6, 
Evansville. ..... is 62.4 ‘ . e e 1,876/6, 
Fort'Wayne...... 0} . 73.8 F -7| 511,717] .1429]2,168 
Gary-Hammond- | » 
East Chicago ... 8) . 169.3 y .8} 1,251,031] .3493/2,140/7, 
indianapolis Loe 224.7 ° 1,663,047) . 2,357 


122.0 . ° 137,172) . 1,946 Total Above Areas 0/1 .5615 -7|2,267.7| 1,007.8) 6,062,593)1.6929/2, 
-0498) 25.5 . . 194,433) . 2,156/7, 


48.8 26.3] 132,912) . 
58.7 29.9] 173,709) . 
78.3 40.5] 223,461) . 
47.1 25.6] 139,895) . 
200.2 88.0} 575,085) . 
82.1 40.9) 211,574) . 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


Terre Haute ee eagle ope 
wie 7 CBS 
WTHl TV Indiana tt pew 


offers lowest cost per thousand homes Represented 


nationally by 


of all Indiana TV stations | Bolling Co. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


SA ES Minneapots | 140 miles 
3 CG IN NORTHERN IOWA Jam : 
Fort Dodge < 


The facts about the rich and ready-to-spend Mason City Market: 
lowa’s HIGHEST Per Household Retail Sales — $5,221 (Cerro Gordo County)* 
Purchasing Power — $6,893 per household E. B.1.* Des Moines 
Eager Consumers - - Quality Index 124 (city)* 
Active “‘agri-dus’ al” Market — Index of Sales Production 171 (city)* 
= *Copr. 1961, Sales Management Survey of Buy- 
ing Power; further reproduction not licensed. 


_——~— Mason City Globe Gazette selling power is deep and complete with 25,936 circula- 


—— tion in 12 lowa and Minnesota counties plus a full merchandising program. 
— Member lowa Daily Press Assn., Des Moines; Northwest Daily Press Assn., Minn- 


—Lo, Tz eapolis. Represented by Jann & Kelley, Inc. 
EE 40 50N CITY GLOBE-GAZETTE * Mason City, lowa 


IOWA 


West North Central States: Kansas, Minnesota, Missouri, Nebraska, North Dakete, South Dakota 


— 
—— a 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
JM ESTMAITES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


opiiian Income Breakdown of Households 
CITIES 


$0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
% & % & % %& % & % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


e? 


22.7 7.6 | 32.3 23.0 | 32.2 38.2) 7.7 14.1) 6.1 17.1 
26.0 9.1 | 31.6 23.6 | 30.7 38.4) 7.3 14.0) 4.4 14.9 
26.8 9.8 | 35.1 27.5 | 27.9 36.8/ 6.3 12.6 | 3.9 13.3 


-—— 


33.6 13.5 | 33.9 29.1 | 24.8 36.8) 4.8 10.4) 2.9 11.2 
11.7 | 30.6 24.3 | 27.9 36.8] 5.9 12.0] 4.2 15.2 
6.5 | 32.4 22.4 | 34.2 39.7| 8.3 14.7] 5.2 16.7 
6.3 | 29.1 18.8 | 33.3 36.0) 9.3 15.4] 7.4 23.5 


3 88% 


3.0 | 18.7 10.0 | 44.1 38.3 | 14.8 20.2 27.5 
4.8] 14.8 8.0] 41.7 37.6] 15.0 20.7 | 11.3 29.4 
2.1) 17.4 8.9] 47.0 40.1] 15.9 20.8 | 11.1 28.1 
4.6 | 26.7 15.3 | 38.3 38.1] 11.1 17.0) 8.4 25.0 
4.3 -8 13.3 | 40.8 39.8) 12.0 17.9] 8.7 24.7 


~~ 
— 
ee 


$2 = 39 00 19 
_ 
2s 


22.1 7.1 -8 19.6 | 34.1 39.0) 9.2 16.0/ 5.8 18.3 
23.7 7.7 -8 20.6 | 32.1 37.0/ 8.4 14.8] 6.0 19.9 
16.6 4.5 -3 14.0 | 37.5 36.0 | 12.1 17.8) 9.5 27.7 
12.5 3.1 9.9 | 43.5 38.8 | 14.3 19.5 28.7 
20.6 6.5 21.4 | 32.7 36.8) 8.5 14.6) 6.4 20.7 
18.9 5.5 -O 17.3 | 34.3 35.3 | 10.4 16.3 | 8.4 25.6 
15.0 3.9 -1 14.4 | 36.3 33.8] 11.5 16.2] 11.1 31.7 
97 2.3 -2 11.7 | 39.9 33.6] 13.6 17.6 | 13.6 34.8 


REESE 8 


ona eae wn = 
o 
ey 
x 


Carroll..... 


SS$B2 8 


Cass.. 21.5 6.7 -5 20.9 | 31.8 35.1) 8.3 14.1) 6.9 23.2 

Atlantic 17.8 5.2 -1 18.0 | 35.4 36.6] 9.4 14.8] 8.3 25.4 
16.7 4.5 -8 15.0 | 36.0 34.9) 11.6 17.3 | 9.8 28.3 
13.8 3.6 -8 13.4 | 40.2 37.8) 12.6 18.2 | 9.6 27.0 


10.5 2.6 -4 11.4 | 43.4 38.6] 14.0 19.0] 10.7 28.4 


owe 


82358 
— 


13.8 3.3 | 23.8 12.2 | 38.6 32.9] 12.6 16.4 | 11. 
14.6 3.9 | 24.1 13.8 | 40.2 38.4] 11.7 17.2] 9. 
21.7 6.9 29.2 19.9 34.3 39.0) 8.9 16.5) 5. 
24.2 8.2 | 34.0 24.6 | 29.8 36.3) 6.5 11.9) 5. 


3 38.2 
5 26.7 
9 18.7 
5 19.0 


—_a i 


0102 
- 0050) 
0121 


16.6 4.4 | 26.4 15.0 | 35.4 33.8) 11.2 16.4 10.4 30.4 
15.1 3.9 | 24.9 13.6 | 36.6 33.4 11.8 16.6 | 11.6 32.5 
22.0 7.11 31.4 21.5 | 32.1 36.71 8.3 14.61 6.2 20.1 


For retail sales data, see Section 3. Copyright, Sales Management, SM Standard (4) and Potential (4) Metropolitan County Areas. 
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How WHO-radio services 
aid food advertisers in 
America’s 14th LARGEST 


radio market! 


Feature merchandising services offered 
in high-traffic food stores! 


WH « Radio’s Feature Merchandising Services 
provide unmatched in-store attention for 
the products of qualifying advertisers. 

These outstanding services are performed in high- 
volume chain and independent supermarkets in every 
city and town of over 5,000 population, in 28 of 
Iowa’s most heavily-populated counties. These coun- 
ties account for 46% of all retail food sales in Iowa! 


Experienced staff members make a minimum of 
480 store calls for your products over any 13-week 
period. They work with grocers to assure that your 


products get maximum facings, better shelf positions, 
50 one-week displays of suitable products, and 24- 
days of Bargain Bar participation. 


50,000-watt WHO reaches 865,350 homes in 96 of 
Iowa's 99 counties p/us a number of counties in neigh- 
boring states. Only 13 other stations in America offer 
you more audience or more buying power than WHO! 

WHO-Radio is equipped and staffed to blend your 
advertising with professional, “big market” program- 
ming. Talk to your PGW Colonel soon about WHO 
Radio and America’s 14th Largest Radio Market! 


Sources: NCS No. 2 and Pulse, March, 1960. 


WHO 


for lowa PLUS! 
Des Moines . . . 50,000 Watts 


NBC Affiliate 
WHO Radio is part of Central Broadcasting Company, which also owns and operates WHO-TV, Des Moines; WOC and WOC-TV, Davenport 
Col. B. J. Palmer, President 


P. A. Loyet, Resident Manager 
: Robert H. Harter, Sales Manager 


Peters, Griffin, Woodward, Inc., Representatives 


MAY 10, 1961 


lowa’s 2nd Largest Market! 


ANS THE CEDAR RAPIDS GAZETTE — 
AY lowa’s Ist newspaper in total advertising linage! 


Cedar Rapids is Iowa’s #2 market in population, buying Cedar Rapids Standard 
power, retail sales. The Gazette reaches over 90% of the fam- Metro Area 

ilies daily in the Cedar Rapids standard metropolitan area (Linn | population: 139,200 

Co.). In its 8-county primary market area, The Gazette is read by 2 | Households: 45,000 

out of 3 families . . . and in 13 of eastern Iowa’s most prosperous | Retail Sales: $207,413,000 

counties, The Gazette reaches 1 out of 2 families. an $268,832,000 

No other lowa daily paper covers this market — Iowa’s 2nd largest (Source:Sales Management 

~like The Gazette. No other Iowa newspaper carries as much ad- 7. ‘an Power, 
vertising as The Gazette*. Add these 2 facts together, then place — shi 

and keep — The Cedar Rapids Gazette on your “A” schedule. 


FULL R.O.P. COLOR 
EVERY DA 


a *1960 advertising linage: 16,815,248 Y 
Total circulation » R * | (5) 
| EEE at a Che Cedur MPs | uzette ete 


The Allen-Klapp Company 


a POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
1OWA BYP ESTIMATES, 1/1/61 BUYING INCOME— @Y4 ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Cash ineene Roneienen of Cemaheite 
CITIES House-| Urban In- 
(continued) holds | Pop. $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
(thou- Per S$\i\& & % %& % & 

S.A. | sands) | sands) 8. . | C.$.U. Hsids. inc. | Helds. inc. | Halds. Inc. 

Clinton y d ~ 37.0 
AClinton ‘ 
Crawford . é . 4.9 
Dallas ° ° 6.5 
Perry ‘ 4 
Davis . A ’ 2.8 


16.0 4.3 | 23.4 13.4 | 39.1 37.4 | 12.0 17.5 
14.5 -8 | 21.8 12.3 | 41.6 39.2 | 12.6 18.2 
4 20.0 6.6 | 28.2 17.6 | 30.8 30.8) 9.8 15.1 
18.7 4 | 28.5 17.6 | 34.6 36.3) 9.8 15.4 
18.0 -0 | 26.1 154 | 35.7 35.6] 10.8 16.3 
29.2 32.7 25.4 | 26.8 35.0) 6.9 13.8 


Decatur 
Delaware 
Des Moines 


32.9 33.8 28.8 | 24.7 36.2) 5.4 11.7 
20.6 6.1 | 29.3 18.4 | 31.8 33.4| 9.7 15.6 
14.5 24.1 13.9 | 40.4 38.9 | 12.1 17.8 
14.1 -8 | 23.6 13.6 | 41.3 39.7 17.8 


Burliugton 


Dickinson 


17.7 e 28.2 16.5 | 33.6 32.9 15.3 
Dubuque 


15.6 -0 | 19.8 10.8 | 40.3 36.8 19.1 
13.9 , 18.0 9.6 | 42.3 37.6 19.7 

B65) 13.4 -5 | 23.5 12.9 | 40.0 36.6 17.6 
Estherville . ‘ . ‘ 17,267) . 11.7 . 19.2 9.9 | 42.9 37.1 18.5 


Dubuque 
Emmet 


Fayette . ° . ° ° 47,841 21.0 -4 | 28.5 18.4 | 34.0 36.8 -6 16.0 
Oelwein . ‘ , ; 15,921 17.5 -O | 24.6 15.1 | 39.2 40.2 17.8 
Floyd ‘ ; 6 ; ° 38,112 16.7 -8 | 27.9 17.2 | 37.5 38.6 16.8 
Charlies City 9} = .0055 ° ‘ 20,463) . 067 é 8] 12.8 23.0 12.9 | 42.1 39.6 18.5 
Franklin ‘ -0085 4.7 ° ° 28,575 665) 15.9 -2| 27.0 15.4 | 35.2 33.4 16.4 


Fremont . ¢ . ° 14,930) . BO} 23.9 : 23.5 | 30.4 36.4 6 14.0 
Greene ‘ ° ‘ ° ° 24,333) . 5} 19.8 -9 | 29.8 18.9 | 33.0 34.9 
Grundy . ° ‘ d 24,606) . ’ 5} 15.6 -4 | 28.3 17.2 | 37.2 37.7 


Guthrie 5. a ° 19,067) . 24.9 -9 | 34.7 26.5 | 29.4 37.5 
Hamilton . ° 6.6 Ww ° 39,078 98] 16.1 -5 | 29.6 17.6 | 34.9 34.8 

Webster 6). f ‘ 17,164 10.9 . 14.0 | 39.4 35.8 
Hancock . ‘ ° ° 26,434) . 14.5 . 25.8 13.6 | 34.1 30.0 


Hardin 5. ° ° . 43,748 17.3 -9 | 27.6 16.8 | 35.9 36.4 
Harrison , ‘ . . , 27,253) . 23.5 ° 21.2 | 30.0 34.0/) 8.4 
Henry . ‘ < ° . 29,717 4,717 9} 20.8 -5 | 29.2 19.6 | 34.1 38.1] 9.7 


Howard B d J 5 a 18,109 
Humboldt , d . J . 24,941 


Ida . d . . 20,290 


> 
B 


4,643 26.2 30.5 21.5 | 28.6 33.6] 8.4 
5,938 17.6 4. 14.2 | 34.6 32.7 | 11.5 
5,797 89} 17.3 ° 14.2 | 33.1 30.8 | 12.4 


~~ = 


2 88 


lowa Md ; e 29,323 
Jackson ‘ -0116 . . ° 31,692 
Jasper . 0196 ‘ ° 65,696 
Newton . .0087 ° A 33,954 
Jefferson \ .0087 \ . 0 23,936 
Fairfield ‘ 0045! 13,641 


5,430 55] 19.7 -9 17.7 | 31.6 32.4 | 10.7 ° 9.1 
4,802) 4,693) 24.0 -7 20.4 | 31.3 35.8) 8.7 15. 6.3 
5,429) 69} 16.8 4. -6 15.9 | 37.8 38.0 | 10.4 - 8.4 
5,755 11.8 . 11.3 | 43.5 38.8 | 12.7 -5 | 10.9 
4,433 24.0 8. -3 24.8 | 31.0 38.8) 7.5 ° 4.2 
4,547 21.3 , 22.6 ' 33.7 40.1' 8.5 , 4.7 


= 
a 


= 


—— wD ot 
— 


222 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 


TO CATCH WV 38 IOWA DAILIES 


(© 
IOWA N It Takes More Than ONE In Iowa! 


I D Pp A Herb Tschudy, Executive Director 
. o& «£22 508 SHOPS BLDG. DES MOINES, IOWA 


SALES MANAGEMENT 


MAY BROADCASTING CO. 
Shenandoah, Iowa 


960 Kc 5000 W 


Covers 67 Counties* in 4 top farm 
. . » 35 years of reliable farm service radio 


Two full-time farm service 


men. 


Two full-time veteran news- 
men. 


Seasoned air personalities. 
Ten have an average of 21 
years in radio. 


Proved audience appeal with 
a balance of farm service, 
news, weather, markets, sports, 
homemaking, good music, and 
ABC network. 


Full-time merchandising pro- 
motion. 


35 years under same owner- 
ship. 


Publishes KMA Guide Maga- 
zine ($1 per yr.), 11,000 paid. 


Auditorium seats 800, popular 
meeting spot for farm, civic, 
political organizations. 


Twin Bonanza, full-time pilot, 


to speed news, service, busi- 
ness. 


states 


. - » 69% non-urban pop. 


934,500 
648,800 


Population - 
non-urban - 
farm - 373,800 

Households - 290,900 

Radio Homes - 287,000 
Effective Buying 

Income 
Retail Sales 
Gross Farm 

Income 


*“NCS #2. Estimates 
Survey of Buying Power, SRDS. 


lowa, Nebraska 
Kansas, Missouri 


-$1,520,480,000 
-$1,058,737,000 


-$1,237,800,000 
from 1961 


IOWA 


POPULATION 
ESTIMATES, 1/1/61 


EFFECTIV 


BUYING iNCOME— 


ESTIMATES, 1960 


The “SM” symbols mark original, 


sive estimates by SALES MANAGEMENT. 


COUNTIES 


Urban 
Pop. 
(thou- 
sands) 


; 


Cash 


Income Breakdown of Households 


In- 
$0-2,499 


i. a 


$4,000-6,999 
% & 
Hslds. Inc. 


$7,000-8,999 


Inc. Hslds. Inc. | Hi 


$10,0004o0ver 
% 


Inc. 


For retail sales data, see Section 3. 
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61.3 


7.4 


ee ee eS ee ee ee 2 ee es es 


_ 3.3 


_ 


23.0 
23.2 
20.1 
26.8 
14.8 

9.1 
17.1 
11.3 
18.3 
13.9 
11.5 


24.6 
20.3 
30.3 
33.3 
25.9 
20.0 
26.4 
22.8 
26.2 
21.8 
19.6 
31.1 
33.0 
26.5 


22.9 
27.9 
17.3 
25.1 
24.0 
23.2 
23.1 
| 14.8 
7 12.1 
21.0 
21.8 
21.3 
27.5 
20.5 
16.9 
19.1 
18.4 
17.4 
13.7 
20.8 
20.7 
16.8 
20.5 
19.1 
20.0 
16.1 
12.4 
11.4 


30.8 


5,503 
4,655 
4,959 
5,052 
4,070 
5,009 
5,171 
5,148 
4,990 
5,642 
6,063 
4,742 
4,766 
4,857 
5,148 
5,523 
5,147 
6,026 
5,940 
5,951 
5,567 
5,509 
5,612 
4,557 
4,377 
7| 5,717 


3.1 
7.0 
6.9 
6.6 
10.2 
6.4 
4.9 
5.7 
5.6 
4.8 
3.5 
6.6 
6.5 
4.9 
6.2 
5.3 
5.5 
4.2 
3.1 
2.8 


32.1 


29.8 


26.1 
21.6 
20.8 
24.7 
22.8 
27.4 
33.5 
26.7 


4.6 
3.9 
7.9 
10.2 
4.6 


16.5 
14.4 
25.4 
28.7 
16.6 


15.0 
11.8 
19.7 
25.3 
13.3 
10.0 
16.3 
12.7 
16.5 
12.0 
10.3 


31.8 
32.7 
33.2 
28.5 
36.3 
43.5 
38.4 
43.0 
38.3 
41.2 
43.4 


32.4 
32.0 
36.1 
36.2 
31.2 
36.4 
38.7 
39.9 
40.5 
38.0 
38.1 


11,0 
12.5 

9.3 

6.9 
11.6 
14.3 
10.9 
13.6 
10.3 
13.0 
14.2 


17.2 
18.7 
15.6 
13.4 
15.3 
18.3 
17.2 
19.2 
16.7 
18.3 
19.1 


9.7 
11.3 
7.1 
4.5 


7.2 
9.3 
6.9 


7.3 
4.2 


13.3 
13.0 
15.3 
14.4 
13.9 
14.6 
13.7 
17.6 
18.7 
13.5 
16.0 
14.6 
13.4 
14.6 
15.1 
15.6 
16.0 
16.6 
17.3 
14.6 
13.6 
16.4 
15.1 
16.4 
16.8 
15.6 
18.8 
19.1 


7.7 
6.5 


34.7 
36.9 
32.7 
33.2 
4.9 
37.6 
37.6 
37.7 
38.7 
39.9 
37.0 
35.3 
38.5 
36.8 
38.5 
38.4 
40.6 
35.2 
32.5 
38.1 
37.2 
38.9 
35.4 
32.3 
32.4 
32.7 
35.6 
35.5 


31.0 
28.4 
34.6 


20.8 
25.6 
15.1 
22.3 
21.1 
20.1 
22.4 
14.6 
12.4 
23.4 
20.3 
20.8 
26.3 
20.8 
18.3 
18.3 
18.5 
15.7 
13.7 
21.4 
21.6 
17.7 
19.2 
16.3 
15.3 
14.5 
11.4 
10.7 


8.0 
7.9 
8.3 
7.6 


6.5 
6.6 
6.2 
5.6 
9.0 


30.7 


39.0 


33.6 
32.8 


4.9 
6.2 
7.0 
3.6 
6.4 
7.6 
7.0 
6.3 
9.4 


29.1 
33.1 
36.8 
35.8 


35.6 
36.2 
33.3 
32.8 
37.2 
32.9 
32.7 
32.9 
35.2 
40.5 
41.1 


6.1 
6.5 
7.4 
7.6 
9.9 
10.2 
11.6 
11.6 
12.3 
8.1 
8.7 
7.6 
5.0 
9.3 


& 17.6 
18.5 
16.4 
13.4 
16.6 


39.1 
40.1 
33.4 
33.1 
35.6 


39.2 
41.5 
30.0 
26.0 
36.3 


14.8 
13.1 
18.2 
25.5 
15.7 


28.8 
31.2 
22.5 
15.6 
36.6 
33.2 
21.9 
25.3 
20.9 
28.1 
29.7 
24.0 
14.3 
32.3 
21.9 
22.4 
20.2 
18.7 
26.1 
27.1 
16.2 
19.8 
22.7 
11.6 
21.4 
23.2 
22.0 
19.3 
27.7 
33.0 
19.3 
21.1 
22.1 
24.1 
29.7 
30.0 
33.0 
31.1 
31.9 
23.9 
24.4 
24.1 
17.8 
27.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


TO CATCH 


BIG SALES 


IOWA 


MAY 10, 1961 


38 IOWA DAILIES 


It Takes More Than ONE In Iowa! 


I.D.P.A. 


Herb Tschudy, Executive Director 


508 SHOPS BLOG. 


DES MOINES, IOWA 


Summary of Data for Metropolitan County Areas 


AREA AND DEFINITION POPULATION ESTIMATES, 1/1/61 JM 


EFFECTIVE BUYING INCOME ESTIMATES — 1960 


H ‘ 

Total % of ouse CSU. Urban Total % of Per 

Pesan holds Pop. E.B.I. Per House- 
ous USA (thous.) USA Capita 

QUAD CITIES (thous.) (thous.) ($000) hold 


Dovenport-Rock Island 
Moline) 


591,548 


DAVENPORT 


194,954 0544 2164 6963 


Copr. 1961, Sales Management Survey of 


Buying Power; further reproduction 
#1 SALES TEAM neh 
. 
o 
DAVENPORT LEADING CITY IN THE Montene 
EVENING 
QUAD-CITY MARKET " SUNDAY 
DAVENPORT NEWSPAPERS “icc. 
MEDIA DAVENP 


THE QUAD CITIES NEWSPAPERS 
@ LARGEST EVENING 
@ ONLY MORNING Represented by Jann & Kelley, inc. 
@ ONLY SUNDAY NEWSPAPER Rock inland, Moline, East Moline, Illinois 


Rock Island, Moline, East Moline, Illinois 
Cirevlating Davenport and Bettendorf, lowa; 
Rock Island, Moline, East Moline, Illinois 


POPULATION | EFFECTIVE The 
1OWA BYP ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 


“SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES Cast Income Breakdown of Households 

CITIES Met. House-| Urban 

continued) | Area} Total 4, holds | Pop. Net $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- | of (thou- Dollars G & % %& 


sands) | U.S.A. sands) (000) -8.U. . | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Scott 44 120.2) ° ° 102.4 ° 256 , 154 11.8 2.8] 20.0 10.3 | 42.6 36.7 | 14.3 18.8/ 11.3 31.4 
Daven port-Bettendor{ ‘ 219,040) . 


Bettendorf ‘ d ° ° 24,086 ee ee ee ee os ee ae es ee ‘ 
A Davenport 90.1) .0497 . a 194,954) . , 11.2 2.7 | 19.4 10.1 | 43.1 37.4] 14.7 19.5 | 11.6 30.3 
Shelby . . 0088 . . ° 24,017 23.4 7.3) 20.4 19.5 | 31.1 34.6) 8.8 16.0] 7.3 23.7 
Sioux . -0145) , . é 40,675 18.6 6.4 | 28.3 17.4 | 34.3 35.0) 10.2 15.9| 8.6 26.3 
Story . -0273) ° ° 96 245 21.56 6.2 | 24.4 14.9 | 34.1 34.8) 11.2 17.5] 8.8 26.6 
Ames 7 +0150) : . 61, 665 20.0 5.2 | 18.7 10.4 | 35.8 33.3 | 13.7 19.5 | 11.8 31.6 
Tama 4) 0118) 7 ° . 35,986 20.7 6.1 | 28.4 18.0 | 33.2 35.0/) 9.6 15.6) 8.1 25.3 
Taylor -1) .0056) . ° 15,494 25.6 9.0 | 34.5 25.8 | 28.2 35.3) 6.8 13.0) 4.9 16.9 
Union A .0074 ; d A 22,664 24.4 8.1 | 30.3 21.3 | 31.3 37.0) 8.6 15.4) 6.4 18.2 
Crestor 0042 . A 13,224; .0037 ? 23.7 7.7 | 27.4 19.1 | 33.9 39.3) 9.5 16.8) 5.5 17.1 
Van Buren ; -0054 . . 13,810) . ‘ 30.3 11.7 | 34.3 28.3 | 26.3 36.4| 6.8 12.2) 3.3 11.4 


For retail sales data, see Section 3 


Copyright, Sales Management, Inc., SM Standard (4) and Potential (A) Metropolitan County Areas. 


PRESIDENT 


Col. B. J. Palmer 
VICE-PRES. & TREASURER 
D. D. Palmer 


EXEC. VICE-PRESIDENT 
Ralph Evans 


muscu in WOC-TV's 42 County Area 


Wm. D. Wagner 
RESIDENT MANAGER 
Ernest 


SALES MANAGER Effective Buying Income $3,139,533,000* 
THE QUINT CITIES Retail Sales $2,103,860,000* 


DAVENPORT 


aarieieens Yee Population 1,635,800* 


MOLINE 
EAST MOLINE 


TV Homes 467,300 
ROCK ISLAND } 
ILL. 


Gross Farm Income $1,273,476,000 
G N, RD, INC. J 
ees NatNantes, REPRREETNMAUUES *Survey of Buying Power—1961 


142 SALES MANAGEMENT 


BUY YOUR SHARE OF THE BIG 
SIOUX CITY MARKET...BUY KVTV 


METROPOLITAN 
TV MARKET SIOUX CITY 
POPULATION** 761,000 108,200 
TV HOMES*** 203,900 34,200 
HOUSEHOLDS** 226,600 34,290 
TOTAL RETAIL SALES** $ 959,700,000 $157,050,000 
TOTAL EBI** $1,280,600,000 $215,192,000 
TOTAL FOOD SALES** $ 188,300,000 $ 32,355,000 


TOTAL DRUG SALES** $ 29,620,000 $ 5,709,000 
SOURCES: 

** Sales Management Survey of Buying Power, 1961 
*** Television Data Book, March, 1960 


PEOPLES BROADCAST- 
ING CORPORATION 


KVTV Sioux City, lowa 
WNAX Yankton, South Dakota 
WGAR Cleveland, Ohio 
WRFD Worthington, Ohio 


CHANNEL 9 « SIOUX CITY, IOWA 7 WTTM Trenton, New Jersey 
CBS-.-ABC WMMN ._. Fairmont, W. Va. 


POPULATION EFFECTIVE The “SM” symbols mark original, exelu- 
IOWA BYLD ESTIMATES, 1/1/61 BUYING INCOME— QD EsTiMaTes, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES income Breakdown of Households 


CITIES Met. 
(continued) wen G q Net $0-2,499 < om x $4,000-6,999 | $7,000-9,999 |$10,000& over 


Dollars 
(000) 


Wapello 46.0) . . a . 82,772 
Ottumwa 33.9) . ’ S 64,317 
21.0) . ‘ A é 32,873 
Washington 19.3) . a . é 34,082 
Washington........ 6.0) . . : 12,131 
9.7) . r . 12,988 
48.1) . ° . \. 87 ,642 
28.7) . ° J 56,319 
Winnebago 13.1} .0072 . A . 21,398 
Winneshiek 21.7; 0120 . . ° 33,225) . 
6.5} .0036 ° d 11,162} .0031 
108.2) .0596 ° f° ° 215,192; .0601 
89.6) .0494 ° 32.3) 182,070} .0508 


Per a % 
Heid. | C.S.U. Hsids. Inc. | Hslds. Inc. | Helds. Inc. | Hsids. Inc. | Hslds. inc. 


oy 
5 


5,593 16.7 4.9 | 26.5 16.6 | 39.2 41.2/ 10.9 17.6) 6.7 19.8 
5,847 15.3 4.4 | 24.9 15.1 | 40.8 41.3] 11.7 18.1] 7.3 21.1 
4,981 24.56 8.1 | 30.0 21.1 | 31.3 36.8) 8.5 15.2/ 65.7 18.8 
5,497 20.1 5.9 | 29.4 18.4) 32.8 34.3) 9.5 15.3) 8.2 26.1 
5,777 % 19.1 5.5 | 27.4 16.8 | 34.6 35.5) 10.2 16.0) 8.7 26.2 
4,059 32.0 13.3 | 37.0 32.9 | 24.2 36.0) 4.56 10.2) 2.3 7.6 
5,915) 5, 16.6 4.6 | 24.5 14.4 | 38.8 38.1) 11.4 17.2] 8.7 25.7 
6,258 15.1 4.0 | 22.3 12.7 | 40.8 38.6 | 12.3 17.9] 9.5 26.8 
5,783 19.1 5.6 | 20.0 18.1 | 34.0 35.4/) 9.6 15.3] 8.3 25.6 
5,274 , 27.8 9.1 | 30.2 21.2 | 27.8 32.8) 7.5 13.4) 6.7 23.5 
6,566) 3, 28.7 9.3 | 26.9 18.5 | 28.6 32.9) 8.1 14.2] 7.7 25.1 
6,292 15.4 4.1 | 24.0 13.6 | 38.5 36.4 | 12.0 17.3 | 10.1 28.6 
6,503 m 14.1 3.7 | 23.1 12.8 | 39.8 36.7 | 12.6 17.8] 10.5 29.0 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


INCREASED BUYING POWER vce 


EXEC. VICE-PRESIDENT 


in WOC RADIO'S 14 County Area Ralph Evans 


SECRETARY 
Wm. D. Wagner 


RESIDENT MANAGER 
Ernest C. Sanders 


Effective Buying Income $1,217,072,000* —_— a 
Retail Sales $ 815,659,000* THE QUINT CITIES 
Population 616,000* DAVERDORY 
BETTENDORF 
Radio Homes 188,470 
ROCK ISLAND 


Gross Farm Income $ 451,369,000 a 


EAST MOLINE 


aa ERTTATERERE 


een ee Ss ee 


IOWA 


*Survey of Buying Power—1961 


MAY 10, 1961 


(.____ the $ Billion Sioux City, lowa, Market 
yadwertisers 


Vl Be 44 


a 

~ > "100% “<— 
— —_— 
—= <“cverage 

Your sales message in The Sioux City ’ — in the Sioux City : 


> - 
Journal delivers DOUBLE value .. . , : ‘ a, Metropolitan Area 
ONE—reaching and selling dealers 


wholesalers and distributors whose ZN 
cooperation is so vital to the success jou U eS A . 
of your sales campaign . . . TWO— ih , “ai Ve 
giving the greatest coverage of the 22 
entire Siouxland retail consumer 

market .. . GET BOTH, dealer cov- 

erage and consumer coverage, with 

ONE medium, Sioux City's daily 

newspaper. 


* SIOUXLAND 49 rich, stable, Journal-reading counties in the 


4-state corner of lowa, Minnesota, South Dakota and Nebraska 


815,900 people $1,121,399,000. effective buying income 
producing $1,016,764,000, in retail sales. . . . The Journal 


delivers over 30%, coverage of this entire market daily! 


Che Sioux City Sournal |e 


SUNDAY 


POPULATION EFFECTIVE The “SM’ symbols mark original, exclu- - 
1OWA JM ESTIMATES, 1/1/81 BUYING INCOME— Gi ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES g 
CITIES Met House-| Urban | Spend- 
continued) | Areal Total 4 holds | Pop. ing $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code} (thou- | of | (thou- | (thou- | Units Per 3 % & % %& 
sands) | U.S.A. | sands) | sands) | (thous.) 000 8. ita} Hsid. | C.S.U. . | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Worth 10.2 0087) 3.0) 3.1 i d : 5,681) 5, , 18.6 65.3 | 27.5 16.6 | 34.1 34.5| 11.0 17.1] 8.8 26.5 
Wright 19.4) 0107 6.0| 10.1 6.3 é 5,826) 5, 16.7 4.6 | 27.3 16.2 | 36.1 36.0/ 11.0 16.8) 8.9 26.4 


Income Breakdown of Households 


Total Above Citic 1,207.2} .6655 374.5) 453.1] 2,504,871) .6993 6,689 13.7 3.5 | 21.7 11.9] 40.9 37.6 | 13.3 18.6 | 10.4 28.4 


State Total 2,766. 6| 1.5249| 849. 3|1,473.9 947.2) 21 5, ,070.0 045 1.4158) 1,833) 5. 970 6. =e 6.394] 17.7 4.9 | 25.9 15.5 


36.5 36.5 | 11.1 16.9 | 8.8 26.2 


POPULATION nt POPULATION E. B. I. 
ESTIMATES, 1/1/61 @ ESTIMATES, 1960 | JM GD ESTIMATES, 1960 


ESTIMATES, 1/1/61 


| Con- 
METRO. | sumer 
AREAS House-| Urban | Spend- 

Total X, holds | Pop. ing 


% Net Per | Per 
thou-| of | (thou-| (thou-| Units of i Dollars of | Cap-|H’se- 
sands) | U.S.A.) sands) | sands) | (thous.) S.A.) i ) | US. 

02 


sands) 5 (000) .S.A.| ita | hold 


Cedar Rapids 0767} 45.0) 109.5) 50.0 AMason-City... . : 76 ; 37.0 i 98,986) . 1,976|6 305 

Clinton 4) .0305; 17.2) 37.0) 18.2] 104,246] 0291) 1, ‘882 ’ Sioux City... -2| .0596 90.4 . 215,192) . 1,989/6 ,292 
Davenport-Rock | Waterloo. . .. .1| 0684 .6| 103.9 ‘ 257,319) . 2,073\6,844 
Island-Moline 4) .1501 84.5) 229.5 93.9) 591,648) .1651/2,172/7, 


Des Moines -9| .1482| 87. 5| 246.6 99.5) 591,045) .1651/2,198)6, Total Above Areas}! ,099.1) .6057 -3) 914.6 -9] 2,205,241) . 2,088)6 ,686 
Dubuque. ... -0446; 21.6) 60.7 27.3| 147,973] .0413\1,831/6, 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. Standard (4) and Potential (A) Metropolitan County Areas. 


TO CATCH gV 38 IOWA DAILIES 


( ° 
BIG SALES IN ° It Takes More Than ONE In Iowa! 
IOWA 


I D P A Herb Tschudy, Executive Director 
eb ed e£2=e 508 SHOPS BLDG. DES MOINES, IOWA 


SALES MANAGEMENT 


Of the top 10 markets in the U.S., nine are cities but one is a state! Iowa with a population of 2,757,537 
ranks after New York, Chicago, Philadelphia, Detroit, Los Angeles and Boston. The unique circulation*of 
the Des Moines Register and Tribune puts Iowa in the top ten—it reaches nearly 70% of the whole state! 


MAY 


10, 


1961 


*For example, though the daily Register 
and Tribune gives saturation coverage to 
the city of Des Moines, yet this accounts 
for only 30% of the total daily state-wide 
circulation of over 350,000 families, all over 
Iowa. And these papers are 85% home 
delivered! 


KANSAS 


Other West North Central States: lowa, Minnesota, Missouri, Nebraska, North Dakota, South Dakota 


Clay Center... 
Coffeyville. .. .Montgomery.. 
Covcordia... .Cloud. . 


 @ POPULATION EFFECTIVE The “SM” symbols mark original, exclu. 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


ComnrniEs Cash Income Breakdown of Households 
ITIE 


$7,000-9,999 
% %& 
Hslds. Inc. 


6.8 13.8 
7.5 14.3 
6.7 13.2 
8.3 14.8 
9.2 15.5 


g2 


Alien 
lola 
Anderson 
Atchison 
Atchison 


ATE 


Barber 
Barton 

Great Bend 
Bourbon 

Fort Seott 


E 


9.2 14.5 
16.9 
18.1 
13.1 -2 15.6 
14.4 -9 17.5 


“—we NH 
> = as 
~ 
oo 


Brown 
Butler 

El Dorado 
Chase 


ee EfNe 8 


12.8 -3 19.3 
15.9 0 23.2 
17.0 -2 24.7 
11.1 -3 22.9 


~_— st 


Chautauqua 
Cherokee 
Cheyenne 


10.2 0 16.4 
14.0 -1 14.5 
11.8 1 31.6 


-——_ 


Clark 
Clay 

Clay Center 
Cloud 


Concordia ° . . . . 11,717 


5 


14,2 39.6 
13.3 4 23.3 
13.6 9 21.2 
34.0 14.0 -2 18.6 
34.9 4 15.9 3 23.7 


gee 


~ <b me ot 0 


o 
+) 
~ 


Coffey need . ° . 2. 12,008) . . , A 13.7 0 21.7 
Comanche a Oe ts A . 5,859 27.4 3 14.2 34.0 
Cowley “ - A J . 4 60,886) . , a . -2| 30.2 36.3 -2 15.2 19.5 
Arkansas City y F i 4 24,112) . 4 4 8 # 32.8 38.2 9 15.9 8 19.2 
Winfield 4 é . 4.9 21,458} . , : ‘ 5 | 30.7 35.5 8 15.5 -7 22.3 


Crawford ‘ 8. ° > 66,346) . ° ° 26.9 35.2 13.7 16.2 
Pitteburg - ; ‘ : : 30,854) . K e -1 | 29.4 36.0 9 14.8 4 18.8 
Decatur pane’ oT ‘ - 10,509 26.7 27.8 -7 15.4 33.3 
Dickinson . 2 oe . e ° 35,149 29.9 34.4 15.4 21.9 
Abilene ‘ d : ; 11,757). . ° ° -5 | 26.9 30.7 3 14.6 4 25.3 


Doniphan ‘ » J A ° 12,858 


Douglas nd . e 7 9.8 78,262 


Lawrence : : .6 62,123 
Edwards ° A ° 1.6 8,379 


25.3 33.4 0 14.2 16.1 
26.0 31.5 -8 16.2 24.7 
27.1 31.3 -7 17.0 -5 27.2 
32.4 3.7 15.6 25.4 


~_— 
- 


6,690 
33,317 


. 20,688 
Ellsworth ° ° . ° 11,352 


20.0 29.4 12.4 15.4 
35.6 35.4 -0 16.8 28.2 
37.2 35.8 | 11.9 17.5 29.0 
32.6 36.2) 8.7 14.9 23.1 


e2ee £298 


—_— ot ot 


Finney “on J ° zm . 30,312) . a 5 -6 | 32.9 28.6 | 10.2 13.5 40.8 
Garden City , -0066 3 ‘ 23,682) . . A 5 -8 | 33.2 29.4] 10.2 13.8 39.3 
Ford . é . . 41,567 A ‘ 32.1 29.5 | 10.8 15.2 37.1 
Dodge City : -007 . ° 28,304 4 . ‘ m 33.6 30.7 | 11.6 16.1 36.1 
Franklin. . ‘ F x " 28,712 J J Wy -0 | 26.3 34.3) 6.8 13.4 16.9 
Ottawa J ‘ ; 17,282] . 4 10.6 J .0 | 27.3 34.1] 7.2 13.8] 5.5 19.5 


Geary..... , \ “ > x 58,015 . 6.6 A 33.0 35.3] 9.9 16.2| 7.5 24.3 
Junction City...... ae . ; 32,939) . : 9 7.1 : -7 | 31.2 34.5] 9.1 15.4] 7.1 23.3 
, . ° ‘ 6,166 . 6.2 | 24.9 32.3 31.9 10.0 15.1 | 10.5 32.0 

6,677 . 9.6 | 27.4 27.1 30.7} 7.8 13.6| 80 27.6 


3.2 ° 9,998 
8,423) .0024 
3,575) .0010 


11.9 2.8] 16.3 8.2 | 45.6 38.4 | 13.8 17.8] 12.4 32.8 
18.6 3.9 | 21.3 28.1 21.2 | 11.6 13.4 | 20.6 51.8 
26.9 7.71 27.7 16.8 | 25.3 26.51 8.5 13.11 11.6 36.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
146 SALES MANAGEMENT 


888 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 


; 


for farm marketers in Missouri and Kansas 


U. S. Census of Agriculture, 1959 


me KANSAS Mi @ 1959 Cash farm income, 


$1,120,403,000.00 


@ 1959 cash income, $1,106,503,000.00. §7th in U.S.) 
(8th in U. S.) 


@ Total farms, 168,673 
@ Total farms, 104,335 @ Commercial farms, 83,100 


@ Commercial farms, 106,685 
@ Class | thru 1V commercial farms, 59,091 


(Over $5,000 per yr.) @ Class | thru IV farms, 57,449 


5,000 os 
@ Average farm value, land and buildings, $49,095 o~* me 


@ Average farm value, land and buildings, 


@ 4,324,106 Cattle @ 183,912 Tractors $21,706 


@ 3,833,198 Cattle @ 218,070 Tractors 


CIRCULATION BY EDITIONS 


MISSOURI EDITION KANSAS EDITION 
Missouri 


ales hie es Read by More Than 


oeceieenn somox | 3 6] 00 FARM 
ee y FAMILIES 


Over 330,000 Subscribers in Missouri and Kansas 


Renee ddeuia Alone—Plus 30,554 in Oklahoma and Arkansas! 
130,838 


CIRCULATION BY STATES 


In Missouri and Kansas, Weekly Star Farmer not only 

reaches the biggest farm buying audience .. . it also 

reaches the TOP COMMERCIAL FARMERS who buy 

Total 357,854 the most equipment, feed, fertilizer, supplies. By actual 

Miscellaneous a 3,950 check of subscriber stencils, 79% to 93% of members 

261 804 of leading livestock breed associations in Missouri and Kan- 
’ 


Total Circulation All States. . sas are Weekly Star Farmer subscribers. 


(A. B. C. Report, Dec. 28, 1960 Issue) 


Weekly Star Farmer 


PUBLISHED IN KANSAS CITY, MO. 
AMERICA'S LARGEST FARM WEEKLY 


MAY 10, 1961 


KANSAS 


COUNTIES 
CITIES 
continued) 


POPULATION 
BYP ESTIMATES, 1/1/61 


EFFECTIVE 
BUYING INCOME— 


BY1 


ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Met. 
Area 
Code 


Total 
(thou- 
sands) 


4, 
of 


U.S.A. 


Net 
Dollars 


Per 
(000) Held. 


iB 


income Breakdown of Households 


$2,500-3,999 
% %& 
Hsids. Inc. 


$7,000-9,999 
% & 
Hslds. Inc. 


$10,000&over 
% 


% 


Hsids. Inc. 


7.5 
17.6 
6.2 
8.5 
8.4 
22.8 
11.8 


4,987 
7,166 
4,725 
5,820 
5,511 
8,251 
6,219 


.0061| 
.0018| 
.0052 
0144) 


Greenwood 11.1) 
Hamilton 3.1) 
Harper 9. 
Harvey 26. 
Newtor 15 
Haskel! 
Hodgeman 


16,966 
5,733 
13,702 
46 ,562 
.0083 27 ,557 
0016 p 6,601 
017) 5 ‘ 5,597 
| 


2828 


27.0 
27.6 
29.2 
23.9 
24.9 
18.4 
20.3 


18.2 
13.5 
20.7 
14.7 
15.3 

7.5 
11.5 


9.0 15.5 
11.8 
14.5 
17.0 
17.0 
15.8 
17.9 


25.1 
48.1 
21.5 
26.3 
25.8 
§2.1 
4.4 


oo 
t 
on 


Jackson 


-0057| 
0062) 
- 0038 
-0816 
-0062 
-0145 
-0017 
0055 


13,132 
15,023 
9,354 
357 ,264 
24,863 
61,550 
6,962 
12,272 


3,979 
4,173 
4,252 
7,716 
7,313 
7,791 
6,962 
4,091 


33.6 
30.6 
32.2 
17.3 


28.3 
25.5 
25.4 

7.5 


12.0 
12.7 
12.5 
16.0 


Jefterson = 
19.9 


Jewell 


Johnson 


ob a0 46 
—— 
s 
= 


Olathe 
Prairie Village 
Kearn ee 

arny 42.7 
15.4 


16.5 
12.0 


Wt 
27.7 


23.0 
33.0 


Kingman 


Kiowa 
Labette 
Parsons 


.0025 
0147) 
0077} 
0017} 


9,123 
38,146 
21,657 

6,719 
84,064 
38, 133 

8,767 
10,169 


7,018 
4,436 
4,813 


12.5 
21.6 
18.8 
12.5 
13.2 
17.8 
19.6 
26.0 


17.4 
14.3 
15.6 
13.9 
16.9 
16.5 
14.0 
12.6 


35.9 
16.7 
19.2 
45.5 
34.2 
23.4 
21.0 
13.2 


Lane 

Leavenworth 
Leavenwort! 

Lincoin 

Linn 


_=— 
anon =-Onw 
Onn aw ewo 


Logan 


6,226 
Lyon 


45,579 
34,676 
41,503 
19 ,620 
20,221 
23,238 
12,664 


15.7 
17.5 
14.9 
17.2 
13.1 
25.9 
20.2 
10.5 


17.4 
15.3 
16.2 
15.5 
17.0 
12.8 
14.8 
14.3 


27.2 
23.4 
27.2 
24.8 
29.2 
14.8 
22.5 
49.1 


En porta 
MePherson.. « 


McPhersor 


as. 2 o 
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Marion 
Marshall! 
Meade 


88s: 


.0031| 
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Newoe Bw ©W 


ao > = ts 

0 <t t e t  et 
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Miami 
Mitchell 
Montgomery 


Coff 


-0109 
.0049 
.0247 

0096 
.0062 
-0040 
.0019 
.0070 


27 ,030 
11,920 
74,864 
31,073 
20,205 
10,999 
8,165 
17,850 


23.3 
23.9 
19.9 
18.3 
18.4 
20.7 

8.3 
20.9 


14.3 
13.9 
15.4 
16.5 
15.7 
15.3 
13.9 
14.2 


14.2 
17.3 
18.4 
19.2 
21.6 
18.4 
55.0 
22.5 


88 


= 
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PS 
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wee ee 
es ey 
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Independence 
Morris 
Morton 
Nemah 


s 
=} 


oa wi» oo © 
— 
S 
= 


a= = 
— = wm w& 


wo 


Neoeho -0107 


0060 


27,417 
17,464 

8,715 
10,180 
18,258 
10,540 

8,088 


-0077 
.0049 


23.1 
21.1 
16.4 
27.7 
26.3 
22.9 
27.4 


13.6 
14.2 
13.6 
12.5 
12.4 
13.5 

9.9 


16.1 
17.8 
34.6 
12.6 
15.7 
22.7 
16.2 


Chanute 
Ness 
Norton 


Osage 
Osborne 
Ottawa 


NN 2H & @ 
NHN &N =| OO 
ee 


Pawnee 
Phillips 
Pottawatomie 
Pratt 
Pratt 

Rawlins 

Reno 

Hutchinsor 


15,856 
13,889 
17,436 
23,570 
16,051 
8,486 
109,009 
72,804 


14.3 
22.1 
23.1 
12.8 
12.6 
17.6 
16.6 
15.1 


15.5 
13.4 
13.5 
16.1 
17.2 
14.4 
16.3 
16.7 


37.3 
20.7 
20.6 
35.3 
33.3 
32.3 
25.4 
27.0 
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canww = Oh 
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.0209 


no-nwwwwn 
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5,824) 5,276 


Republic 
Rice 
Riley 


Manhattar 


14,568 
25,058 
71,406 
42,095 
15,669 
10,596 
22,496) 
13,258 


4,415 
5,695 
7,213 
7| 6,476 
5,223 
5,887 
6,616 
6,629 


4,162 
5,568 
3,119 
3,934 
5,055 
5,577 
6,249 
6,313 


23.4 
14.1 
14.2 
15.4 
17.1 
13.9 
11.0 
10.5 


13.1 
16.2 
16.9 
16.7 
16.6 
15.9 
16.6 
17.2 


20.6 
29.2 
27.8 
26.1 
24.1 
33.1 
34.8 
33.9 


.0076 
-0235 


-0128 


‘ore 


oe w 
os w 


—-Ns Bene 
ee 
ow 


to 


Rooks 
Rush 
Russell 


38.9 
40.8 


Ruasel 


13.0 


Saline 


103 , 303 
81,266 
9, 562! 
702 ,286) 
539 ,953 
32,300 
28,742 
285 ,099 
248,028 
6,949) 


6,580 
5,764 
6,830 
6,018 
5) 6,157 
7,178 
7,564 
0796 6,198 
-0693) 2,020) 6,155 
-0020) 1,655) 6,317 


4,551 
5,209 
5,976 
5,705 
5,756 
6,094 
6,248 
5,212 
5,380 
5,791 


15.5 
15.3 
10.5 
13.3 
12.7 
10.7 
9.6 
14.3 
13.9 
25.0 13.8 


35.0 
35.3 
35.3 
37.4 
38.1 
34.9 
36.5 
36.1 
36.6 
29.0 


10.4 
10.5 
12.4 
11.9 
12.3 
12.4 
13.3 
11.7 
11.9 
10.9 


16.2 
16.3 
16.5 
17.3 
17.6 
15.8 
16.2 
17.5 
17.6 28.3 
15.4 38.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
SALES MANAGEMENT 


26.4 
26.6 
38.0 
29.1 
29.6 
40.6 
41.9 
27.8 
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Sedgwick 
AWichita 
Seward 
Liberal 
Shawnee 
ATopeka 
Sheridan 
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.0080 
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~.. Something to 
crow 


y 


about! 
OFS | 


Wi OPPORTUNITY 
= LAND Is 
SS WIBW LAND 


WIBW-RADIO — rte. 


“‘Number One Station 

in Eastern Kansas” 

by Pulse survey... 
saturating and delivering 
the entire state. 
WIBW-RADIO covers 

94 of the 105 

Kansas counties. 


WIBW-TV tne oniy tv 


Station in Topeka... 
capturing the wealthy Eastern 
Kansas market at the Lowest Cost 
Per Thousand. WIBW-TV covers 
40% of all Kansas towns and cities.* 


Go © 


580 Kc. CBS ¢ Channel 13-CBS: NBC: ABC 
Represented nationally by 


»\\\) 
C~2{@HY knoe 
Y]/)] 
Division of Stauffer-Capper Publications 
MAY 10, 


ABC RETAIL ZONE 


% of Kansas 
Population, 673,600 


30.7% 
Households, 218,600 31.7% 


WICHITA, KANSAS 


METROPOLITAN AREA 


% of Kansas 
16.1% 
16.9% 


17.9% 


Buying Income, $1,239,314,000 31.5% 


Retail Sales, $811,660,000 31.3% 
Food, $177,103,000 28.8% 
Merchandise, $84,098,000 33.8% 
Automotive, $176,175,000 32.7% 
Drug, $29,892,000 31.7% 


Wichita Eagle Beacon 


Strongest Selling Fdfée in Kansas 


Population, 352,600 
Households, 116,700 


Buying Income, $702,286,000 


Retail Sales, $425,818,000 
Food Sales, $95,922,000 
Merchandise, $59,806,000 
Automotive $85,872,000 
Drug Sales, $16,745,000 


16.4% 
16.2% 
24.1% 
15.9% 
17.8% 


POPULATION _ 
_ESTIMATES, 1/1/61 


| | 
\ su 

yma f som 4 

ing 4 


Units of | Per 
(thous.) 000 U.S.A. | Capita 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households ; 


EFFECTIVE 


1 
KANSAS BUYING INCOME— 


Oi 


JSM 


ESTIMATES, 1960 


Con 
COUNTIES 
CITIES 
continued) 


House- 
Total | 5 6 | OCholds 
thou- | of thou- 
sands) | U.S. A. | sands) 


Met 
Area $0-2,499 
Code 


% %& 
. | Hsids. Inc. 


$2,500-3,999 
Hsids. Inc. 


's1 0,000& over 
Hslds. Inc. 


11.3 33.0 
3.5 12.1 
7.6 25.1 


$4,000-6,999 


( wal ‘ % 
Hslds. Inc. 


| sands) 


Per 


$7,000-9,999 
% % 
Heid. 


Hsids. Inc. 


Sherman 
Smith 
Stafford 


4.4 6,066 
3,959 


5,078 


24.2 
30.1 
25.9 


13.7 
25.6 
17.1 


33.9 
24.5 
30.0 


32.0 
34.7 
33.2 


11.2 16.2 
6.2 13.4 
9.6 16.3 


Stanton 

Stevens 

Sumner 
Wellingtor 


8,528 
7,879 
5,056 
5,829 


27.2 
20.5 
27.1 
21.8 


11.3 

9.0 
18.3 
13.1 


23.8 
37.7 
30.3 
38.3 


16.5 
27.6 
34.3 
38.6 


10.4 11.1 
14.4 16.1 
8.9 15.3 
11.3 17.4 


24.7 58.4 
19.0 45.6 
6.8 23.6 
8.4 25.2 


Thomas 6,660 


5,559 
4,115 


22.8 
26.1 
31.2 


34.8 
28.4 
24.5 


11.9 
15.8 
27.0 


30.4 
28.6 
35.4 


11.6 15.4 
10.1 15.6 
6.5 12.1 


13.8 38.1 
10.6 32.9 
3.1 11.0 


Trego 
Wabaunsee 


~=— 


Wallace 
Washington 
Wichita 


6,128 
4,486 
6,540 


27.0 
30.7 
22.0 


14.8 
23.4 
11.3 


29.1 
25.7 
20.4 


26.7 
32.6 
17.6 


13.1 38.1 
5.3 19.6 
18.1 51.9 


10.9 15.3 
6.7 13.1 
9.1 11.9 


ages 848 SEB = 


Wilson 
Woodson 
Wyandotte 


3,911 
4,068 
5,833 
5,940 


30.7 
32.3 
22.9 
22.8 


26.3 
26.7 
13.5 
13.3 


3.1 10.6 
4.0 14.3 
8.7 25.5 
8.9 25.6 


35.9 
32.8 
37.7 
37.8 


5.9 13.0 
6.2 13.1 
12.3 18.5 
12.5 18.6 


4.3 
1.8 23.7 
1 38.5 
8 


38.8 


~——_ ot 


-0627 


1. 
AKansas City 22.2} | 40. 


Total Above Cit 


371 


5531) 1,927) 5,961 24.0 35.4 36.4] 11.1 17.1 | 9.1 27.4 


State Total 1.2105 


METRO. 
AREAS 
Total 


sands 


\ Hutchinson 
Topeka 


59.4 
144.4 


(thou- | 


689.7/1,350.4) 


POPULATION | 
ESTIMATES, 1/1/61 


_ 757.31 3,932, 248 1.0981! 1,790) 


14.4 | 


5, 701| 5, 192! 5,217 


6.7 | 25.1 15.4 | 32.4 


33.3 


10.2 


16.0} 9.0 28.6 


@: ESTIMATES, 1960 


| House-| Urban 
holds | Pop. 
(thou- | (thou- 


sands) sands) 


%, 
of 
U.S. A.) (thous. ) 


POPULATION 
ESTIMATES, 1/1/61 


JM 


ESTIMATES, 1960 


Per 
Cap- 
ita 


Urban 
Pop. 
(thou- 
sands) 


Per 
Cap- 
ita 


0327 
7 


19.5) 37.9 
46. 0 


122.8 54.7) 


.0304|1 ,835|5, 
.0796)1,974 


| eee 


319.8 


1,992/6,018 


Total Above Areas 


1,971/6,018 


City County 
Ashiand 
Bowling 
Green 
Corbin 
Covington 
Danville 


Boyd 


Warren 
Whitley 
Kenton 

Boyle 


For retail sales data, see Section 3. 
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KENTUCKY 


Other East South Central States: Alab 


Pop. 


(thous.) City 


County 


(thous. ) 


Pop. 


City County 


City 


City 


County 


Pop. 
(thous.) 


31.2 | Elizabethtown, Hardin 
31.5 
7.1 
59.7 
9.0 


Frankfort 
Glasgow 
Harlan 
Hazard 


Franklin 
Barren 


Fort Thomas. Campbell 


Henderson. . 
Hopkinsville. 
Lexington. ... 
Louisville... .. 
Madisonville. . 
Mayfield. .... 
Maysville. . 


. Henderson. . . 
. Christian... . 


Middle- 


borough... . 


Pikeville Pike 
Richmond. ... 


Shelbyville. . 


Winchester. . . Clark. 


Madison. .... 
. Shelby 


Gee. Sales Management, 


Inc., 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


OWENSBORO Metropolitan Area 


Kentucky's 3rd Market 


Is on the Move—UP! 


Metropolitan Owensboro’s retail sales 
gained 2.7% over last year, compared 
with a 1.2% gain for the state of Ken- 
tucky. This brings the area’s sales gains 
since the °58 retail census to 10.3%, 
against 7.1% for the state. 


High-paying industrial jobs are putting 
plenty of purchasing power into local 
pocketbooks. The Owensboro area’s in- 
come shot up 11.5% in 1960, while the 
state’s buying power was rising only 
5.7% 


Metropolitan Owensboro families are 
BUYING. Make sure they're reaching 
for your brand. Sell them through the 
Messenger and Inquirer — with solid 
coverage of the metropolitan area, heavy 
penetration in the S5-county market, and 
through WOMI, Owensboro’s oldest 
established radio station, with 1,000 watts 
non-directional daytime, and 16% more 
women listeners in Metro area. (Latest 
Pulse, 1960.) 


. and FAST! 


$106,353,000 
INCOME 


$82,692,000 
RETAIL SALES 


Circulation Over 25,000 
4-Color, 8-Pgs. Color Comic Section 
(Standard) Sunday. 


wi yr 
The adult vee pate. More 
women Bang A our, 7 a.m.-6 p.m. 
(Pulse Mch 


sINQUIRER 


Messengers 


Merecn ges. 1874 


POPU 


LATION The “‘SM"’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 


sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households 


KENTUCKY BUYING INCOME— JM 


ESTIMATES, 1960 


COUNTIES 


$0-2,499 

% %& 
Heid. | Helds. Inc. 
45.5 22.5 


141.4 19.7 
27.8 10.5 


$2,500-3,999 | $4,000-6,999 
% % % % 
Hsids. Inc. | Hsids. Inc. 
34.8 


36.0 
34.3 


Yer 
a 


% 
Hslds. Inc. 


c 


36.7 
36.6 


15.0 
18.0 
27.9 


26.6 | 3.1 8.4 
30.8) 3.4 8.8 
37.56 | 6.9 14.2 


. 


17.1 
14.1 
10.8 
16.7 


21.1 
22.4 
26.2 
20.6 


37.7 
35.2 
30.3 
37.7 


36.3 
33.4 
30.9 
35.4 


35.2 
28.5 
23.4 
33.5 


4.4) 3.8 9.4 
32.0} 5.6 12.2 
33.2 | 7.6 14.7 
32.5) 4.4 10.5 


e8828 E298 928 


ee ee ee ee ) 


31.2 12.4 
29.8 11.3 
23.6 8.1 
26.6 8.9 
22.3 6.8 
17.0 4.8 
15.5 4.3 
27.6 9.4 
26.7 8.9 
30.5 12.4 


35.8 | 5.6 
35.6 | 6.3 
40.0} 9.2 
33.9 
34.1 
39.0 
38.3 
4.9 
34.7 
38.5 


35.3 29.9 | 25.3 
26.3 
32.8 
28.2 
31.5 
38.4 
39.2 
28.6 
29.3 
26.7 


12.1 
13.2 
17.3 
15.7 
17.6 
20.4 
21.0 
16.6 
17.0 
12.8 


oe 


30.4 
30.7 


22.3 
22.9 


BS 


BE 


29.9 
29.1 
35.1 


ry 
=& 


30.4 


Breathitt 
Breckinridge 
GE ok cwieeves é 


47.4 
37.5 
27.2 


24.2 
16.3 
10.0 


4.9 
33.7 


38.0 
31.3 
24.8 


13.8 
21.7 
29.9 


25.5 ° 7.5 
33.5 12.2 
39.3 16.1 


47.9 
32.9 
35.3 14.9 
31.5 12.2 
16.9 4.8 
15.3 3.7 
15.8 4.6 
37.0 

27.6 9.9 


24.7 
12.7 


34.3 
33.1 
34.5 
$2.1 
24.5 
19.3 
25.7 
35.2 
33.9 


37.8 
27.4 
31.1 
26.6 
14.8 
10.0 
16.1 
33.7 
26.9 


14.1 
24.0 
23.2 
26.8 
38.1 
36.6 
39.7 
22.5 
27.1 


26.0 . 7.5 
33.2 13.2 
35.0 11.3 
37.2 13.7 
38.2 20.3 
31.6 21.1 
41.7 20.5 
35.9 10.7 
34.7 13.6 


4.4 
7.7 
4.4 
28.3 
4.9 
10.2 
1.6 
2.6 


ga2588 B88 82955 


— et et et 


S2E32882 8Sz 


= 
enn ona — 


—— 
co 
= 
= 
Es] 
ooeoonwnwe=@ 0 


_ 
- 

ro 
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5.0 33.9 
3.5 41.8 
26.0) 28.7 
7.8 28, o ’ 27.3 9.4 
6.6 ° 27.1 9.3 
3.7 y o ¢ 26.8 9.0 
4.3 ° 39.1 17.8 
8.7 ° 2.3 41.6 19.9 


36.0 
35.7 
32.2 
31.3 
30.8 
29.9 
35.8 
36.6 


32.3 
36.3 
24.6 
23.0 
22.5 
21.4 
34.8 
36.3 


22.8 
18.1 
26.9 
27.9 
28.5 
28.7 
19.8 
18.1 


34.2 11.4 
31.0 3 8.6 
34.4 14.8 
34.2 15.4 
4.9 15.4 
34.3 16.0 
32.0 6 9.1 
30.7 6 9.3 


REE 23 


8.5 A 2.4 
7.7 ’ 2.2 
71.5 22.8) ol x 7.4 
45.1 15.8 ° x 8 6.3 
8.0 . 2.0 20.0 | 36.1 36.9) 17.9 30.4/ 3.2 8.5 
6.3 . 1.5 18.9 | 35.1 34.91 19.3 32.1) 4.0 10.1 


For retail sales data, see Section 3. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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16.7 
23.3 


34.5 
34.5 
29.3 
28.0 


32.4 
36.9 
20.1 
18.3 


21.0 
14.9 
31.9 
33.7 


32.8 1.1 
26.5 ° 8.0 
36.6 17.3 
36.7 | 10.9 18.2 


Copyright, Sales Management, Inc 


LOUISVILLE... 
A Dynamic *4 Billion Market Solidly Sold 


Every Day By- t@he Gonvier-Zournal’ 
Ahem ee THE LOUISVILLE TIMES 


on page 435 
“Ranked 5th Nationally by Edward L. Bernays 1961 Poll of 1755 Daily Newspapers 


KENTUCKY BVT) POPULATION ~| EFFECTIVE 


The “SM” symbols mark original, exclu- 


BUYING INCOME— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES | Income Breakdown of Households 
CITIES Met | | House-| Urban 


continued Area} Total % | holds | Pop. $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code} (thou- | of | (thou-| (thou- i & % & 


% : 
.| Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


sands) | U.S.A. | sands) | sands) | (thous.) 


2 
Hi 


Estill 
Fayette 
ALexingt 
Fleming 
Floyd 
Franklin 
Frankfort 
Fulton 
Gallatin 
Garrard 
Grant 
Graves 
Mayfield 
Grayson 
Green. 
Greenup 
Hancock 
Hardin 
Elizabethtow: 


Harlan 


2.9 3.3 
115.6) 47.2 
26.6 

3.1 

9.4 
10.0 


34.8 14.4| 33.5 29.6 | 23.6 34.8| 5.6 12.6/ 2.5 [8.6 

85] 20.9 6.0 | 26.1 15.9 | 32.1 32.6 | 11.9 18.5 27.0 

8] 22.5 6.8 17.1 | 31.6 33.8 | 11.3 18.5 23.8 
38.4 17.3 | 35.1 33.8 | 20.6 32.9) 4.3 10.6 5.4 
27.5 10.4 | 34.8 28.1 | 27.9 37.7 | 6.7 13.7 10.1 
20.0 5.9 17.0 | 34.3 36.3 | 11.7 19.0 21.8 
19.3 5.7 16.6 | 34.9 36.7 | 12.0 19.3 21.7 
31.0 11.7 25.4 | 26.0 34.9) 7.6 15.6 12.4 

85] 31.1 11.8 | 35.3 28.5 | 23.2 31.1) 6.1 12.7 15.9 
28.2 10.3 24.8 | 28.3 36.6) 7.5 14.9 13.4 
33.1 13.8 | 34.4 30.6 | 25.3 37.6 | 5.6 12.8 
30.7 11.9 | 33.9 28.2 | 26.4 36.6 | 6.3 13.4 
24.9 8.7 23.5 | 31.1 38.6) 8.4 

59] 42.9 20.5 | 34.8 35.4) 17.1 28.3) 3.6 

5} 40.9 19.2 | 35.1 35.1 | 19.1 31.9] 3.6 

5} 22.0 7.5 21.8 | 34.5 42.0) 9.7 
39.7 18.6 | 36.9 36.9 | 18.5 30.9 | 3.5 
24.6 7.4 14.0 | 34.0 36.3 | 12.7 
24.3 7.8 19.6 | 30.7 35.0] 9.9 

8} 20.0 6.7 | 33.2 23.6 40.2 | 8.9 

13.2 3.3 13.1 . 13.1 
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Harrison 
Hart 
Henderson 


TT 


4,398 30.0 11.0 | 33.1 25.8 | 25.3 33.2) 7.1 
3,537 39.6 18.1 | 35.2 34.3 | 19.7 3.9 
4,645 25.7 8.9 23.0 | 30.0 37.0) 8.6 
4,836 8.1 | 30.6 21.9 | 31.2 9.2 
3,916 ; 32.7 13.2 | 33.8 29.2 | 24.8 36.0 
3,576 35.0 33.1 | 21.1 33.6 
4,675 27.9 9.7 | 30.3 22.6 | 28.5 35.3 
5,220 8.4 19.9 | 29.1 

3,470 36.8 39.7 | 14.3 

6,356 g 3.9 | 23.1 12.8 | 37.4 34.7 
6,535 3.6 12.6 | 38.4 35.4 
6,180 o ee ee ee oe ee oe 
4,805 -5 11.8 | 32.0 25.6 | 25.4 34.0 


ft 


cow 


- 
poeuneon 


Hendersc 
Henry 
Hickman 
Hopkins 


no 
R23 


~-~new on 


Madisonville 
Jackson. . 
Jefferson 


ALouisville 


ara BUS 
oko a = 
, 5 
222 


Shively 


Jessamine 


“i 6 

>. @ 
ooo 
ess 
non 


Johnson 


3,794 g 15.3 | 34.1 30.9 | 22.6 34.1 
Kenton 


5,959 56 3.9 | 23.7 13.7 | 39.4 38.1 
5,858 4.0 | 24.5 14.7 | 39.9 40.0 
3,434 .190} 39.8 18.8 | 36.9 37.2 | 19.0 31.9 


Covingto 
Knott 
1Corbin 


Knox 


=x3as 


3,645 B} 38.3 16.9 | 34.0 31.9 | 21.1 33.3 
4,228 33.8 13.9 | 33.8 29.6 | 24.4 35.7 
3,644 60} 38.2 16.6 | 34.3 31.9 | 20.5 31.8 
3,465 89} 41.5 19.0 | 32.9 32.2 | 19.3 31.5 
3,593 128] 41.9 20.2 | 36.0 37.0) 17.8 30.6 
4,190 633] 35.8 14.9 | 35.2 31.2 | 21.1 31.2 


Larue 
Laurel 
Lawrence 
Lee 
Leslie 


e2wons eo 


Letcher 


4,185 29.6 11.5 | 35.9 29.9 | 25.3 35.2 
4,187 B3) 35.8 15.5 | 34.7 32.1 | 23.0 35.4 
3,818 37.3 16.3 | 34.6 32.1 | 21.1 33.0 
3,350 B] 42.7 20.3 | 35.8 36.2 | 16.5 27.8 
3,711 BO} 36.3 15.7 | 35.6 32.9 | 21.4 33.1 
3,604 37.3 16.5 | 35.3 33.2 | 21.2 33.2 
5,028 569] 24.3 8.0 | 30.2 21.2 | 30.5 36.1 
5,288 23.3 7.5 | 29.5 20.2 | 31.4 35.9 
3,655 38.2 17.0 | 35.0 33.3 | 20.6 32.8 6.1 
3,828 36.4 15.5 | 34.8 31.6 | 21.2 32.3 8.7 


1 Corbin is in Knox and Whitley counties SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 
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WAVE-TV gives you 28.8% more AVID EATERS 
—and they gobble up 28.8% more 


of EVERYTHING that’s edible! 


That’s because WAVE-TV has 28.8% more 
viewers, from sign-on to sign-off in any 
average week. Source: N.S.I., Dec., 1960 


CHANNEL 3 © MAXIMUM POWER © NBC LOUISVILLE 
NBC SPOT SALES, National Representatives 


KENTUCKY 


; 577) POPULATION |  _ EFFECTIVE } The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— sive estimates hy SALES MANAGEMENT. 


Con- j aiihied 
COUNTIES pe : income Breakdown of Households a ae 
CITIES . House-| Urban | Spend- | | | 
(continued) ; g holds | Pop. ing $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,0004 over 
- Z “ a % ? 


(thou- | (thou- | Units Per % % g 7 g g 9 % 
sands) | (thous.) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


16.6) 11.9 -0129| 1,372) 4,956) 3,873) 4,034) 32.0 12.0 | 32.3 25.7 32.6; 6.8 14.0) 4.4 
5.3 7 -0058) 1,690) 5,938) 3,922) 4,404 -1 10.3 | 29.7 21.7 | 25.6 31.3 3 15.5 
2.5 .0022} 723) 3,284) 3,153) 3,019} 43. 35.7 38.0 -1 30.5 ° 7.7 
4.6 -0051} 1,080) 4,682) cg 4,014) 31. 0 | 31.6 25.3 3 33.8 -2 14.7 


5.2 : 1,187) 3,957) 3,881) 3,710) 32. 4 | 34.2 29.6 -6 35.6 -8 12.8 
2.0) ° 682) 3,444) 3,444) 3,270) 37. -2 | 37.0 36.4 -5 35.3 ° 8.9 
5.8 . 1,353) 4,814) 4,316) 4,294 -5 | 30.7 23.0 6 37.1 -3 15.9 
1,620} 4,919) 4,591) 4,500] 25. -4 | 30.0 21.4 -6 36.6 -1 16.6 


1,060) 5,441) 4,135) 4,409} 23. -0 | 30.4 22.1 -5 39.6 4 17.6 
697) 3,659) 3,252) 3,173] 42. -3| 34.8 35.3 -1 28.9 ° 9.3 
1,204) 4,185) 4,088) 3,917] 30. -8 | 33.1 27.2 -8 36.6 -5 13.7 


896/ 3,500) 3,063 ° a 38.1 -5 27.8 . 7.6 
. 861| 3,329) 3,121 . 37.7 -8 28.3 ° 7.5 
16,813 1,245) 5,798) 4,101 ° ° -0 21.4 -0 33.4 -7 15.8 


8,902 3,424) 3,297 . / 35.7 -3 29.2 ° 9.4 
° ; 27,581) . 3,727) 3,629 ° ° 3 31.7 4 34.7 0 11.9 
22.4 ° ° , 26,279) . 4,778) 4,106) 4, ° . 24.7 2 34.0 6 15.1 


6.6 ° . 8,086 3,850) 3,850 ° ‘ 8 29.7 33.5 -8 13.0 
17.5 . ° 18,102 3,694) 3,415 . ° -5 33.5 -9 32.3 -3 10.6 
16,068) . 1,181) 5,021) 4,463 . a 9 22.3 -8 37.0 -1 16.8 


8.1) . . 2.5 10,101 1,247| 4,040) 4,040 ° . -4 28.0 -6 37.4 -6 13.9] 2.7 
5.2 ° ° 4,114 791) 3,740) 2,939 . ° -5 39.4 -9 27.6 ° 6.7 5 
10.0) . ° A 3.3 13,335 1,334) 4,302) 4,041 . ° 27.5 -7 39.2 -0 14.6] 2.6 


34.1 - 5 ° 32,365 949) 4,374) 4,097 ° ls 28.6 -8 37.4 4 13.2] 2.8 
5.9 P 9 8,856 1,501) 6,326) 4,661 ‘ . 16.9 -? 87.2) 11.7 18.7] 7.4 
67.3 ° ° 976) 4,321) 4,183 5 8 27.7 -2 37.7 | 6.7 13.7] 3.0 
4.7| .0026 ‘ 1,757) 6,883) 4,588 ; ‘ 8 15.5 -1 32.4) 12.0 18.5] 9.6 
6.7} .0037 ° 5 799! 3,668! 3,345 ° . 34.8 -8 28.0) 3.7 9.6] 2.1 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 
MAY 10, 1961 


POPULATION EFFECTIV 
KENTUCKY GED estimates. 1/1/01 BUYING INcoME— © 


COUNTIES 
Total 3, 
(thou- of 
conde) | U. 8.) A 


The “SM’’ symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


aa i. oe so © < a 2 $10,000&over 
Hsids. Inc. | Halds. Inc. | Hsids. Inc. | Halds. Inc. | Hsids. Inc. 


37.8 16.4 | 34.8 32.0| 21.0 32.4| 4.7 11.2| 2.0 8.0 
29.0 10.4| 31.3 24.0| 27.2 34.9| 8.1 15.9| 4.4 14.8 
32.3 12.9 | 34.9 29.8 | 24.3 34.9| 5.5 12.1| 3.0 10.3 
40.2 18.4 | 35.3 34.5| 19.0 31.1| 3.7 9.3| 1.8 6.7 
34.9 14.7 | 34.2 30.8| 23.4 36.2| 5.4 12.3| 2.1 7.0 
42.2 20.4| 36.7 36.8| 18.0 31.0| 3.2 8.3) .9 3.6 
30.7 11.3 | 31.4 24.6 | 26.2 34.1| 7.3 14.7| 4.4 15.3 
26.5 9.1 | 31.4 23.2 | 29.0 35.7| 8.1 15.3| 6.0 16.7 
9.5 | 81.1 22.6 | 27.1 32.7] 8.1 15.0] 5.8 20.2 

15.3 | 34.5 30.9 | 20.8 31.1| 5.2 11.9| 2.9 10.8 

33.0 12.4 | 32.8 26.2 | 22.5 29.9| 6.9 14.1| 4.8 17.4 
35.9 14.9 | 33.8 30.0 | 22.1 32.9| 5.4 12.2| 2.8 10.0 
38.1 16.9 | 35.2 33.2 | 20.0 31.7| 4.6 11.0] 2.1 7.2 
18.7 | 33.0 31.4| 17.9 28.4| 4.6 11.2| 2.7 10.3 

12.8 | 33.2 27.6 | 24.4 34.0| 6.9 12.6| 3.6 13.0 

29.2 10.1 | 30.3 22.4 | 26.8 33.1| 8.2 15.5| 5.5 18.9 
33.8 13.0| 31.9 26.2 | 23.8 32.7| 6.5 13.7| 4.0 14.4 
33.0 12.4 | 31.0 24.9 | 24.7 32.9 7.0 144 4.3 15.4 

Washington 0} .0061 34.1 14.3 | 34.9 31.3 | 23.6 35.3| 5.3 12.0] 2.1 7.1 
Wayne, .6| .0080| ’ . Y 41.8 19.8 | 35.8 36.2| 17.2 29.0| 3.5 9.0| 1.7 6.0 
Webster 1} 0078} 4, . r : 37.2 15.6 | 33.3 29.8| 21.5 32.1| 5.2 11.8| 2.8 10.7 
Whitley 4) 0140) 6. ; 36.5 15.5 | 33.9 30.8 | 22.6 34.1| 5.0 11.7| 2.0 7.9 
1Corbin Al .0039| ’ ( 28.9 10.7 | 30.7 24.2| 20.4 38.7| 7.7 15.6| 3.3 10.8 
0036 1. ' 42.8 20.7 | 36.3 36.5 | 17.4 29.9] 3.4 9.1| 1.1 3.8 

008s} 3. ; i ’ 24.6 8.2 | 31.4 22.2| 29.6 34.7| 8.9 16.2| 5.6 18.7 


ey 
z=" 


Somerset 
Robertson 
Rockcastie 
Rowan 
Russell 
Scott 
Shelby 

helbyville 
Simpson 


83 3\5** 
gis 


_ 


. 


SEE555 


Oo 
= 
— 


Spencer 
Taylor 
Todd 
Trigg 
Trimble 
Union 


BREESE 
ca ae ae 
Bs88 


Oo 
= 
n 


Warren " -0261 


Bowling Green 31. 0174] 


PPE 


921.5) -5082) 277. 331.7] 1,674,405) . * ‘ 18.7 5.3 | 25.6 15.6 | 35.1 35.9 | 12.5 19.6 | 8.1 23.6 


State Total | 3,039.9) 1.6755) 824.4)1,368.7| 938.4] 4,220,613 


26.1 8.7 | 29.5 21.0 | 29.6 . 9.3 16.8| 5.5 18.6 
POPULATION POPULATION 
JSM ESTIMATES, 1/1/61 SM ESTIMATES, 1960 JM JM 
| Con- 


ESTIMATES, 1/1/61 
sumer 
House-| Urban | Spend- 


Total g ‘ in Net Per | Per Total 
(thou- Units Dollars of | Cap-|H’se- 
sands) | U.S.A.| sands) | sands) | (thous.)} (000) S.A.) ita | hold 


E. B. I. 
ESTIMATES, 1960 


House-| Urban . 

holds | Pop. % | Per | Per 
(thou-| of | (thou- | (thou- Cap- | H’se- 
sands) | U. sands) | sands) ‘ ita | hold 
w AOwensboro.... 71.5) . 20.3]. 1,487/5,239 
as. ,810 || APaducah 57.8 17. 8 


Huntington- 
Ashiand........ 255.5) .1408) 71.0) 164.9 79.3 


412,491 


1 
Lexington.......] 134.1| .0739] 38.6] 115.6) ay 236,012} .0650|1 
1 


P y 89,491 1,548|5,028 
.760|6,114 |} 
876 


Louisville : 733.0) .4040| 221.1) 626.9 242.5] 1,374,876) . 


6,218 | Total Above Areas}! ,25!.9) . 368.8} 986.9 tnd 2,219,223) . 1,773|6,017 


LOUISIANA 


Other West South Central States: Ark , Oklah 


, Texas 


Pop. Pop. Pop. Pop. 
City County (thous.) County thous.) City County thous.) City County thous.) City County 
Abbeviile Vermilion.... 10.5 9 .....Washington... 21.7 Terrebonne... 23.3 | Minden 
Alexandria... . Rapides .. 40.6} Bossier City... Bossier 33.8 Jeff Davis.... 12.1 
Bastrop......Morehouse... 15.4} Crowley 15.9 


Baton Rouge. . East Baton 11.6 Natchitoches. .Natchitoches.. 14.2 | Thibodaux. ...Lafourche. ... 


. 154.6 : aoe . Lafayette New Iberia. . . Iberia .0 | West Monroe. Ouachita 
Hammond....Tangipahoa... 10.8 | Lake Charles. .Calcasieu New Orleans .Orleans 


POPULATION EFFECTIVE 
@ ESTIMATES, 1/1/61 BUYING INCOME— 


Opelousas... .St. Landry.... 


Morgan City. .St. Mary .8 | Shreveport... . 


ESTIMATES, 1960 


COUNTIES 


Income Breakdown of Households 
CITIES 


House- 
holds | Pop. 9 Net $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- i Doliars Per Per | P 

. | Sands) | sands) |(thous.)} (000) -S.A. | Capita 


% 
. | Hsids. Inc. | Hsids. Inc. | l4sids. Inc. | Hsids. Inc. | Hsids. Inc. 


. 13.3) 28.1 13.5 55,752 ° ° 34.9 12.8 | 27.4 21.5 33.6 | 6.7 13.5 | 5.2 18.6 
Crowley..... § ; i 4.8 20,923) . 31.0 10.6 | 27.1 19.7 -2 34.2 | 7.7 14.3] 6.0 21.1 
Allen. . 7 ‘ | - ls 6.6 5.7 23,460 ° ° 33.6 12.3 | 27.3 21.3 3 35.6 | 7.4 14.7| 4.5 16.1 
Ascension j d A 9.5 7.3 28,948) . i ‘ 37.1 14.2 | 25.2 20.6 35.7 | 7.6 16.0) 4.0 13.5 
Assumption... ‘ q J 4.4 15,346) . 44.0 19.3 | 28.1 26.3 4 31.8) 4.56 10.9) 3.0 11.7 
Avoyelles p é . 9.4) 10.7 36,827) . J d 42.8 18.8 | 27.4 25.6 0 34.3| 5.3 12.6] 2.5 8.7 
Beauregard ; ’ F \ 7.2 5.5) 21,609) . , 33.9 12.9 | 27.3 22.2 9 37.9| 7.3 15.1] 3.6 11.8 
Bienville. ... eon 16.5) . . 2.5 4.5 15,978 40.6 17.2 | 27.4 24.8 9 36.1) 5.5 12.8) 2.6 9.1 
Bossier..... .. 187 68.7 . 39.0) 24.3 93,934) . a 28.4 8.8 | 21.3 14.1 35.9 | 10.9 18.6 | 7.0 22.6 

Bossier City. ..... 33.8) . 10.4 60,440) . 4 26.8 8.3 | 21.7 14.3 2 36.5 | 11.3 19.1 | 7.0 21.8 
Caddo. . oe of o 183.9, 74.8] 385,694 ° 24.5 6.8) 20.5 12.1 4 31.8 | 12.2 18.4) 10.4 30.9 

__aShrevepe eee 167. 2] . . 59.5] 307,660) . ‘ 23.2 6.3 | 10.9 11.4 8 32.0 112.7 18.7 | 10.9 31.6 
1 Corbin is in Knox and Whitley counties. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


Ss, aa 8 5 Ral 


Follow the Growth trend... 


Southwest 
to Shreveport... 


nation’s 85th* largest Market! 


No decline in Shreveport's booming Metropolitan Market 
where the population has increased 30% since the 1950 
census. Business and Industry are expanding constantly 

in the soaring Southwest, keeping incomes high. Effective 
buying income is approximately one billion dollars 
($988,390,000) in Shreveport's Bonus Market, a prospering 
18-county section of North Louisiana, East Texas and South 
Arkansas (A. B. C. City and Retail Trade Zone) with a 
population of 696,400 in 189,800 households. Use the 
dominant medium in this market where folks are in the 
market to buy ($709,610,000 in retail sales)... The Shreveport 
Times-Shreveport Journal. 


Circulation: M & E 140,201 Morning......89,181 
110,632 Evening......51,020 
A. B. C. Publisher's statement for 6 months ending Sept. 30, 1960 
SOURCES: Sa/es Management Survey, May 10, 1961 
*U. S. Standard Metropolitan Population 281,481 (1960 Census-Final) 
Check with the Branham man 


Newspaper Production Co 


conor, Ohe Shreveport Cimes - Shreveport Journal 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
LOUISIANA ESTIMATES, 1/1/61 BUYING INCOME— @Y4B ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| a mien ie Con- 
COUNTIES 


be ood income Breakdown of Households 

CITIES Met. House- Spend- ] 

(continued) | Area} Total %, holds “ ing % $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 

Code} (thou- of (thou- Units of Per q % % % 

sands) | U.S.A. sands) (thous.)} (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. \ Hslds. Inc. 

Shreveport- 

Bossier City 201.0 1108 60.6 .1000| 
Calcasieu........... 149.5) .0824) 49.3 62.3 B 

AlLake Charles 64.9) .0358 19.7 22.8) 

Caldwell... . 5 .0049 K 2.6 


Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 


6,919) 
| §,961| 5,619| 5,722] 19.0 5. 34.8 19.8 | 10.3 
7,498| 6,474| 7,004] 9.4 2. 32.8 22.2 | 16.1 


3,960| 3,655| 3,689] 39.1 15. . 22.8 33.1| 5.8 12.9] 3.6 

Cameron... .0| .0038] 1. 1.9 4,962| 4,701| 4,739] 27.7 8. 35.4 17.9| 6.7 
Catahoula........... .4| 0063} 2. 3.2 | 3,766} 3,413| 3,452] 44.3 19. 7 20.8 32.2| 5.2 12.3| 3.0 11.4 
Claiborne............. .0| .0105| 5. 5| 5.3 4,493| 4,324] 4,319] 36.5 12. 26.7 32.9| 8.5 16.2| 6.0 21.2 
Concordia............ 9} .0115| 5. 1) 6.8 3,841| 3,642| 3,640] 43.5 18. 31.2| 6.0 13.4| 3.9 18.1 
De Sota ‘3 2} 0134) «6. .8| 6.7 3,924| 3,631| 3,661] 42.7 17. 22.1 32.4| 6.1 13.6| 3.8 14.5 
East Baton Rouge. ... .0| .1289] 65. 78.5 6,947| 5,770| 6,352] 18.7 4. 8.2 | 36.3 30.6 | 15.7 20.2| 13.0 36.6 
ABaton Rouge... . J d a 53.7 6,781) 5,682) 6,213 ’ J 8.3 | 36.4 31.3 -9 21.0) 13.3 35.0 
East Carroll 3). 7 44 3,890| 3,183| 3,288] 49.3 22. 24.7 | 17.5 28.8| 4.6 11.5| 3.2 12.8 
East Feliciana. . al. ’ 3.7 3,762| 3,457| 3,483] 46.8 20.2 | 26.1 24.0 28.3) 4.8 11.2| 3.9 16.3 
Evangeline.......... Y ’ 8.3 3,733| 3,667] 41.4 17.0 | 26.6 23.2 | 22.8 33.3| 5.6 12.5| 3.6 14.0 
Franklin ’ , 6.8 3,679| 3,689] 40.9 16.7 | 27.3 23.7 | 22.2 32.1| 5.8 13.0| 3.8 14.5 
Ga... 2d ' 3.5 3,419| 3,416] 43.1 19.0 | 27.1 25.4 | 22.2 34.6| 5.2 12.6| 2.4 [8.4 
SS f y 14.6 24.8 17.1 | 29.0 33.4] 9.6 16.9] 6.7 22.9 
New Iberia...... . d . 8.7 24.0 15.7 | 30.2 33.1 $ 17.8 7.7 24.9 
Iberville 2} 0166! 8. a 26.1 21.1 | 24.5 33.0| 6.8 14.1] 4.7 17.5 
26.1 19.4 | 31.7 39.2| 8.7 16.6] 4.3 14.6 
24.1 16.2 | 33.3 37.3 i 18.6 6.2 19.8 
6,209] 18.5 4.5 | 21.7 11.2 | 36.0 31.0 | 13.3 17.5| 10.5 35.8 
5,208] 22.6 6.5 | 23.3 14.3 | 33.9 35.0| 11.6 18.2| 8.6 26.0 


3288 


= 


-0091 
, 4.3 -0051 
Jonesboro. ... - ° a 1.2 -0016 
Jefferson ; . ‘ y A 60.8 -1070 
Gretna. . 22. 0123) . 6.5 : -0095 
See -6}  .0097) ' 5.4 -0092 
Jefferson Davis........ . ¢ e " 8.6 -0110 
Jennings 2. -006 é 3.6 : -0047 
Lafayette A d z é 25.2 j 0308 
ALafayette 4 é R 13.8 7 -0173 
Lafourche : d . . 13.7 0171 
4.0 4 -0054 
3.9 0044 


338883238 


eo ye: 
SEZs 
wn 


4,639} 32. -4 | 24.6 17.0 | 27.3 31.5 4 14.9) 7.5 26.2 
4,688] 29.3 4124.8 16.9 | 20.8 34.0 -O 15.7 | 7.1 24.0 
4,544) 32.5 24.7 17.4 | 27.3 32.2 -7 15.7 | 6.8 24.0 
4,937] 28.5 -7 | 22.7 14.7 | 30.0 382.6 4 °=17.2| 8.4 26.8 
4,404) 29.3 -0 | 26.5 19.3 | 30.1 36.7 -7? 16.1 | 6.4 17.9 
4,732] 26.8 -5 | 25.9 17.5 | 31.2 35.3 -4 16.3 | 6.7 22.4 
y ‘ 4,068) 33.3 25.9 20.4 | 29.0 38.1 -7 16.6 | 4.1 13.7 
i Ee a 4 f : 9.6 .0106 4,383) 37.2 -7 | 21.7 15.8 | 25.8 31.6 -3 16.6 | 7.0 24.3 

Ruston.... s 2 . 5.6 . -0066) 1, 6,776) 4, 5,216] 30.7 8.8 | 17.0 10.4 | 30.5 31.4 -3 17.7} 10.5 31.7 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) 
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and Potential (A) Metropolitan County Areas. 
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Baton Rouge la. | 

is the 4th market | 

im the Gulf South!” 
a rye lf *No gambling when you buy WBRZ in 
eet, ia, ¥ Baton Rouge ... Baton Rouge as a market 
ranks just below Ft.Worth-Dallas, Houston 
and New Orleans. It’s the 4th largest mar- 
ket in the Gulf South—an area made up of 
the states of Louisiana, Texas and Mis- 
sissippi. The Baton Rouge market, with 
a population of 1,561,000 and retail 
sales of $1,285,000,000.00 is served 
completely by WBRZ. Baton Rouge is 
truly too BIG a market to be overlooked 
on any list. Call your Hollingbery man. 


—- WR Z anwi— 


P POPULATION , EFFECTIVE The “SM” symbols mark original, exclu- 
LOUISIANA BYP ESTIMATES, 1/1/61 BUYING INCOME— XP ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
iis ee | : | = | Con- : 


COUNTIES | | Powel | Pa Income Breakdown of Households 
CITIES Met | | House-| Urban | Spend- 
continued Area} Totat | & holds | Pop. | ing Fy, $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | 1$0,000&over 
Code} (thou- of | (thou- | (thou- | Units } Per P. % % 6 


er ‘ : : 
sands U.S.A. | sands) sands) | (thous. | U.S.A. | Capita . | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc, 


Livingston... . 5) -0182| R ° ; : F 1,150 33.2 
Madison... m .0090 


23.7 17.6 | 29.2 36.2| 8.6 16.4] 6.3 18.2 
1,001 ,304] 47.2 21.5 | 25.6 24.8/| 19.7 31.9] 4.8 11.9] 2.7 9.9 
Morehouse .8| 0186] 34.1 12.1 | 24.1 18.2 | 28.3 36.5] 8.3 16.1) 5.2 18.1 
Bastrop. . | 0085) 0} 22,236) .0062) 1 7 28.3 9.1 | 22.9 15.6 | 32.2 36.9| 10.2 17.7| 6.4 20.7 
Natchitoches... . .3} .0195 a] 44.2 17.9 | 24.7 21.4| 20.7 29.8] 6.1 13.6 | 4.3 17.3 
Natchitoches .0078 36.0 12.1 | 21.4 15.3 1 31.2] 9.4 17.3] 7.1 24.1 
Orleans 3481) , , -1} 1,237, ; : 21.4 21.6 11.3 -1 29.8 | 12.3 16.4 | 10.6 37.2 
ANew Orleans 3481) 21.4 ; 21.6 11.3 -1 29.8 | 12.3 16.4 | 10.6 37.2 
Ouachita. .... .0572! 3} , 761| . ; ’ y .8 | 23.1 14.7 | 32.4 34.6 | 10.5 17.1] 8.1 25.8 
AMonroe.... 3.3) .0204) 16.2) 6 22.7 14.1 .9 33.0] 10.5 16.7] 9.2 28.7 
.0086 : 7 ,553' 0077] 1, i 37 , 3} 20.2 12.0 | 39.4 39.1] 13.4 20.5] 8.2 23.1 
‘ 21 9) .0330) 

.0085) 1, . 3 | 20.4 12.9 | 34.4 36.4 | 12.6 20.2] 7.8 23.2 
.0061 y " 25.6 22.5 | 21.2 31.2| 5.6 12.7] 3.9 15.5 
25.2 18.2 | 28.2 34.0| 8.4 15.6] 6.3 21.4 
23.8 15.4 .0 32.7] 9.8 16.3] 8.4 27.2 


maanarw 


ao w 


West Monroe 
Monroe-W est Monroe 
Plaquemines 
Pointe Coupee 
Rapides...... 204 
Alexandria 


= 


es 
we 
—} 
w 
8 


i) 
wo 


Alezandria-Pineville 
Red River 
Richland 
Sabine 
St. Bernard 
it. Charlies 
. Helena 
. James 
. John the Baptist 
. Landry 
Eunice 
Opelousas 
St. Martin 
St. Mary 
Morgana City 
St. Tammany. 
Tangipahoa 
Hammond... 
Tensas 


aengoes.an+ 


26.1 24.8 4 30.7) 4.9 12.0) 3.0 11.8 
26.3 22.6 9 32.9) 6.1 13.5) 3.8 14.5 
26.9 24.3 -5 32.5] 5.5 12.7/ 3.3 12.3 
23.1 15.1 .? 36.7 | 10.9 18.2) 7.2 22.3 
22.7 15.5 .6 33.9 | 10.6 18.6 | 6.8 22.3 
27.0 25.4 -5 33.7| 6.0 12.1) 2.6 9.4 
28.0 26.7 2 34.0) 4.7 11.4) 2.3 8.3 
28.1 23.1 -? 39.3] 7.3 15.3 | 3.2 9.7 
26.2 22.1 8 32.1 | 6.3 13.6) 4.2 16.3 


Sim oe ie. 


»-Baanaueaen 
ouwew-o-—2 


.0067| 1,33 ‘ 23.8 17.0 1 31.0] 8.7 15.9 1 24.6 
.0077 . x . 27.1 22.7 .0 33.5] 6.9 12.6 2 16.0 
.0175| 1,260} , , 9 9.8] 24.4 17.0 .8 34.7| 9.4 16.8 5 21.7 
20,615) -0058} , - : 4c - By os * - m A ae 
44,840) .0126) 5 14.1 | 27.1 22.2 6 35.2| 6.8 14.2] 4.0 14.3 
66,515) .0185| 1,110] 4,081 ‘ .6 16.3 | 26.4 22.7 .6 34.0] 5.9 13.0] 3.6 14.0 
16,458] .0046| 1,524| 5,675] 3,919] 4,499] 34.9 11.6 | 21.0 14.9| 27.8 33.2| 9.3 17.0] 7.0 23.3 
i ; ’ 10,807) .0030' 924) 3,486! 3,377) 3,346] 49.0 22.0 | 25.6 24.5 1 27.3) 4.8 11.8] 3.5 14.4 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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SM Standard (4) and Potential (A) Metropolitan County Areas. 
SALES MANAGEMENT 


Reach Louisiana’s 


RICHEST Newspaper Readers 


In Louisiana, Baton Rouge leads in wealth 

Average per capita buying power in Baton 

Rouge is $1,936; per household effective STATE “ T| MES 
buying income is $6,947-—both figures well 

ahead of New Orleans and Shreveport. Baton 

Rouge is big in size, too; 234,C00 people live 0] nd 


in Greater Baton Rouge. Reach these big 

earners, big spenders in their newspapers. M 0) ¥ N N G ADVOC ATE 
(Figures from Sales Management's Survey of Buying ° 

BATON ROUGE, LOUISIANA 


Represented by the John Budd Company 


an rT POPULATION EFFECTIVE 
LOUISIANA ESTIMATES, 1/1/61 BUYING INCOME— -@D 


The “‘SM’’ symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| Con- 1 
COUNTIES P sl = 7 Income a of Households 

CITIES > | House-| Urban | Spend- 


continued Total % | holds | Pop. ing Net 4 $0-2,499 $2, 500-3, 290| $4, 000-6, 999) $7, ,000-9, 00! $10,000&over 
(thou- of (thou- | (thou- | Units | Dollare Per 4 %, o 
000 


sands | U.S.A. | sands) | sands) |(thous.)} U.S.A. |Capita . | C.$.U. . | Hslds. ,. Heide inc. co 3 ine. | Held inc. | Hsids. Inc. 


Terrebonne. | .0340| : 5} : 69,013] . : ¢ , , . .2 | 24.9 35.4 9.3 17.0] 5.8 19.5 
Houma.. 3.31 0128} 6.6 32,399] . ; e ,836] 4,785] 28. 8 | 23.9 17.7 | 7.0 28.1 
Union . .5| 0097] 5) 7 i 18,200 ,040| 4,044) 3, x .1 | 28.2 23.7 | 26. : i ’ 4 °11.7 
Vermilion 0} .0215 : ' : 43,116) . | 3,956] 3, ‘ : 5 | 26.3 
Abbeville 0.5) .0058 s 3.3 12,895; .003 ,228| 4,160 


| 
Vernon . ; 0100) : ; ‘ 17,886) . 3,507) 3, : ‘ x 6 
Washington 4} 0245) 12. 4] 53,550). ,206| 4,463| 4,319| 4,319] 32.6 11.3 | 25.6 19.0 | 
Bogalusa. ‘ 0120! 5.4 : 30,822) . 4,816 1 | 30.0 
Webster.......... -0} 0220) 10.9] 19.8) 11. 48,978| . ,224) 4,493 2 | 31.0 
Minden.......... 3.1) .007 17,960) .0050} 1,370] 5,129 7 | 33.0 
| 
| } 
West Baton Rouge. .. 0}. 9} 3. 16,580} 0046) 1,105) 4,251] 4,251 5 13. 8 18.2 | 26.1 
West Carroll... |. ’ 7] 12,188} .0034) 868] 3,684) 3,286) .7 20.6 | 26.9 25.9 | 20.0 
West Feliciana 12.6) . 9,023) . nis 3,923] 3,470) 3, 0 18. 6 23.1 | 21.3 
| | ~~ 
Winn....... 16.01. 0) 4.8} 17,182) 0048) 1,074) 3,996 3.580) 8 16.0 | 28.3 24.9 9 | a 24.3 35.6| 5.5 12.4 
———— » | 


= | 
Total Above Cities 1,484.4 8182) 438.1 501.6] 2,701,146 =. 75: 1,820) 6,166 5,385) 5,75 2 of § 11.6 | 33.8 31.4 12.5 -7 | 10.4 33.4 


State Total 3,294.3) 1.8158) 904.4 2,091.2) 997.8] 4, 008.7 747) 1. 1,474 5.370 4,867 5,036 ° . -O 14.6 | 30.5 32.3 | 10.2 2 16.7 | 7.8 27.9 


POPULATION | POPULATION E. B. I. 
JM ESTIMATES, 1/1/61 OM ESTIMATES, 1960 || | JM ESTIMATES, 1/1/61 ESTIMATES, 1960 
Con- ] | Con- | | 
sumer i] 3 sumer 
House-| Urban | Spend- i | House-| Urban | Spend- | 
Total % | holds | Pop. | ing Net % | Per | Per | Total | % holds | Pop. | ing Net % | Per| Per 
(thou- of thou- | (thou- Units Dollars of | Cap-|H’se-| thou- of | (thou- (thou- | Units Dollars of | Cap-|H" se- 
sands) | U.S.A.) sands) sands) | (thous.) (000) U.S.A, ita | hold sands) | U.S.A. sands) | sands) | (thous.) (000) U.S.A.) ita | hold 


| 
| 
| 
| 


A Alexandria 112.9} .0622) 30.3) 59. 2| 32.8} 142, 72 -0399 1, 264/4, 710 || ALafayette.... 86.5| .0477 22.4 47.6 25.2) 110,257) .0308)1,275)4,922 
Baton Rouge 234.0) .1289| 65.2) 199. 3| 78.5} 452, 922) -1265/1, 936/6, 516,947 ||Lake Charles 149.5) .0824 _ 49.3) 110.3) 52.3] 293,882) .0820'1 ,966|5,961 


For retail sales data, see Section 3 SM Standard (4) and Potential (4) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. 


Get the full story on these markets. Study the data and the advertisements. 


MAY: £6, 1961 


MONROE a, of 1960 


Census Spendable ABC 
N ew s-Sta r = Income Circulation 
and 


UP 
World 6”: 
MONROE, LA. PLUS , 


OVER 1950 OVER 1950 OVER 1950 


See Your Branham Man Sources: 


ABC-Sales Management On Trade Zone 


POPULATION “7 —— ———— — 
LA. ESTIMATES, 1/1/61 TD | 


POPULATION ee. t 
ESTIMATES, 1960 || @ ESTIMATES, 1/1/61 ESTIMATES, 1960 

Con- ot ere aber tl l - 
METRO | 


x | oe rT 
sumer | | sumer | 
AREAS House-| Urban | Spend- | House-| Urban | Spend- | 
cominued Tota! holds Pop. ing Net q Per | Per || Total | & | holds Pop. ing 
thou- of thou- | (thou- | Units Dollars of | Cap-|H'se-|| 

sands) U.S.A. sands) | sands) | (thous. (000) | U.S.A. 


N | & | Per Per 

(thou- | of | (thou- | (thou-| Units of | Cap-|H’'se- 

ita | hold || sands) U.S.A.) sands) sands)  (thous.) | U.S.A.| ita | hold 

Monroe 103.8 .0572 29.6) 82.3 33.2) 159,761) .0446 1,539 5,397 || Shreveport... . 286.1 -1577) 80.0) 222.9) 99.1} 479,628 
New Orleans 879.7 .4849 257.3) 855.9 285.0) 1,662,900 oe tae 


- 1340)1,676 5,995 


606.1] 3,302,075) .9222|1,782 6,183 


|| Total Above Areasj! .852.5'1.0210) 534.1\1,577.5) 


MAINE 


Other New England States: Connecticut, Massachusetts, 


New Hampshire, Rhode Island, Vermont 


Pop 


Pop. 
City County thous. City 


Pop. Pop. b 
County thous. City County (thous.) City County thous.) City County thous.) 
Androscoggin. 24 Biddeford York 19.1 | Lewiston Androscoggin. 40.8] Rockland... . South 
Augusta Kennebec 21 Brunswick Cumberiand 9.6 | Portland Cumberiand.. 71.8] Saco te Portiand....Cumberland.. 22.8 
Bangor Penobscot 39 Caribou Aroostook 8.5] Presque Isle. Aroostook.... 13.2] Sanford..... Waterville....Kennebec.... 18.7 
Bath Sagadahoc 10 


; 7 Westbrook....Cumberiand.. 13.9 
POPULATION EFFECTIVE SA) The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- ; a =—_ wees 
COUNTIES ania Cash} __ Income Breakdown of Households 
CITIES House-| Urban | Spend- In- In- 
Total holds | Pop. | ing Net %, come | come] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
thou- of thou- | (thou- | Units | Dollars of Per | Per | Per | Per g % , 4 %& b 
sands) U.S.A. | sands) | sands) | (thous.) v. S.A. — Held. | C.S. U.) Held. | Hslds. Inc. 
Androscoggin 3 86.6 0477 24.9 71.0 29.0 158,267 .0442| 1,828) 6,356 5,457) 
AAubur 24.6 0136 7 


ALewist { 


Auburn 


q ; % % 
Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


5,075) 11. -O | 21.0 11.4 | 42.9 38.9 | 13.8 19.1 | 10.4 27.6 
7.4 8.6 46,703, .0130) 1,898) 6,311) 5,431) 5,654 


‘ . 21.3 11.6 | 42.6 38.9 | 13.6 19.1 | 10.4 27.3 
2 11.¢ 14.3 78,063 _ -0218) 1,913 6,730) 5,459) 5,916} 10.1 5 | 19.4 10.2 | 44.1 38.4 | 14.8 19.8] 11.6 29.1 


For retail sales data, see Section 3 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Lewiston-Auburn is Maine’s second Market 
2nd 2nd 2nd 2nd 


Economic Area in Population 


determined by State 86,600 and number of 
Census of Manufactures households (24,900) 


in Income 


Total: $158,267,000 $109 
per household: $6,356 


in Retail Sales 


,646,000 and consistently 
leading 2/3 of the U.S. cities 
in 25,000 to 49,999 group. 
F irst in growth due to aggressive industrial development creating 

sands of new jobs—new income—a bigger and better market than 

! 


To reach Maine’s second market use 


LEWISTON SUN-JOURNAL 


Represented by The Julius Mathew 


THE 
Special Agency, Inc 


SALES MANAGEMENT 


75 ? 8 3 ABC MAINE'S Largest 
’ 9130/50 Daily Newspaper 
MAINE'S Advertising in the BANGOR DAILY NEWS reaches 1/3 of Maine's families, income, retail 

sales. Our ABC Trading Area showed the state's greatest population gains. Retail Sales Tax 


GROWING receipts show Greater-Bangor-Market best place to build sales. 


Reach more families—sell the BIG Maine Market through— 


Che Bangor Daily News 


Represented by Johnson, Kent, Gavin & Sinding, Inc. 


@ “POPULATION EFFECTIVE Sy i Ee 
) ESTIMATES, 1/1/61 BUYING INCOME— © Estimates, 1980 sive estimates by SALES MANAGEMENT. 


COUNTIES | | 2 | “Income Breakdown of Households 


CITIES Met. House-| Urban Spend- 


(continued) |Area] Total | & holds | Pop. | ing Net % | | | $0-2,499 $2,500- 3,999 $4,000-6,999 $7,000-9,999 a 
Code} (thou- | of | (thou- | (thou- | Units | Dollars of Per | Per | 


sands) U.S.A. | sands) | sands) | (thous. (000) USA. | Capita Hsld. | €.8.U.) Held. Hsias ine. Hs'ds. im. Hsids. i. Held. im. Heide 


ALewiston-Auburn 65 
Aroostook . 106 
Caribou. ... 8 
Presque Isle 13 
Cumberland 
Brunswick 


0361) 19.0 {7 08 | 1,908 ¢.ser | 

.0588| 25.9 .2| 29.7 : d 489) 6,135) 5.350 5,535] 16.2 
.0047| 2.9 976| 5,793] 5,600| 
0073} 3 ‘731| 7,618) 5,194) 6,176] 8.1 
-1011| 4. ,845| 6,257) 5,248| 5,548] 13.7 
.0053| ; ,120| 8,849] 4,240) 5,868] 11.1 
A Portland .0396| ,066| 6,773) 5,168) 5,757 { 
South Portland .0126| ,667| 6,231] 5,673) 5,731 
Westbrook 3.9} 0077} ,840} 6,914) 5, 5, 166 


a eeavare 
——_ ss 


Franklin... 20. O11) 
Hancock. . .3| .0178! 
Kennebec 89.5) .0493 
Augusta 21.7} .0120 
Waterville 18 .0103 


| 

5,950) 

| 5,164) 
6, 262) 

5} 6,531) 
6,898 


—- 


Knox. . J -0158) .0) . am e 5,348 

Rockland 3 0048} $. 3.3 ,598) . ,793| 5,999) 
Lincoln .5| .0102} 5.6) 6. 616) ,493| 4,931) 
Oxford... .3) 0244 | 


Penobscot j .0703 J P | 
ABangor . .0218 3. 59,579) .0194| 
Piscataquis 3} .0095) 5. 5. 922} .0078 
Sagadahoc .9| 0127 I : : ,625| .0108) ; : . 
Bath 7| 0059) 3.3 3.7 7,986; .0050) 1,681) 5,45¢ , 86 ,93 i 24 

] 


| } | 

Somerset .7} 0219) 11.8 y ; ‘ .0174) 1, , j ; y 4 | 25.4 

Waldo... .7| 0125 t ; J 829} .0088| 1,402| 4, : : ’ .8 | 30.0 

Washington ; -0180 , 7} ‘ a ‘0128| -396) 4,612! 4,228) 4, J : 29.6 

| 

York... 9.0551 . . : ,375| 0512) 1, . , a 
Biddeford. . . .0105 5.5) 5. 35, .0098 ,838) 6,384) 5,573) 5,763 ¢ 2.4 
_ Saco... 10.5) .0058 ; 4 18,270] .0051| 1,7401 6,090 5 


21.0 
19.4 10 
21.3 12 2.3 39.7 3.3 19.1 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


The people that shop in York County, 
shop in Biddeford-Saco. York County 


income ($183,375,000) is concentrated 


the major market of among the Biddeford-Saco families that 


average $6,237 per household. Reach 


YORK COUNTY over 90% of them through their own 


“Journal” 


The BIDDEFORD-SACO JOURNAL Represented by The Julius Mathews Special Agency, Inc Biddeford, Maine 


MAY 10, 1961 


MAINE POPULATION EFFECTIVE @ The “SM"’ symbols mark original, exclu- 

ESTIMATES, 1/1/61 BUYING iNCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- 

COUNTIES | | 1 b..d | coun a Income Breakdown of Households 

CITIES Met | House-| Urban | Spend- | In- In- 

continued) | Area] Total | & holds | Pop. ing Net ge | come | come $2,500-3,999 | $4,000-6,999| $7,000-9,999| $10,000&over 

Code} (thou- | of | (thou-/| (thou-| Units | Dollars of | Per | Per | Per Per yy % % 

sands) | U.S.A. | sands) | sands) | (thous. (000) Us. S.A. “canita Heid. |C.8.U.| Heid. Hslds. Inc. | Hsids. Inc. | Hsids. Inc. _| Holds. inc. 


r | 
Sanford . 10.9; .0060 p K 19,738 -0085} fore 8,582) 5, 194) 6,651 ; ‘ 12.9 6.0 45.1 35.1 | 19.9 23.6 | 15.4 33.8 


Tota! Above Cities 34! 1904 ‘ | 123 648 715) 1810} 1,880) 6,620) 5,257) 5,735 ; 20.0 10.8 43.5 39.2) 14.3 19.7 | 10.7 27.4 


| 
State Total 972.8} .5362) 277.4) 498.2 4} 1, 652. 255) co ! 1,698 6. 956) 5,062) 5,291] 15.6 4.2 | 23.3 13.6 | 40.6 39.6 12.1 an 2| 8.5 24.4 


POPULATION ~ W ———————— ane, 
BYD Estimates, 1/1/61 @ ESTIMATES, 1960 || BY.D estimates, 1/1/61 ELD Estimates, 1960 


| 
sumer | 


Con- | 


House- Urban | Spend- House-| Urban | | | 
Total j holds | Pop. ing Net | &% Per | Per || Total a holds | Pop. | Per | Per 
thou- of (thou- | (thou- | Units Dollars of | Cap-|H’se- (thou- | of (thou- | (thou- | i | Cap- H’se- 
sands) U.S.A. sands) | sands) | (thous.)} (000) | U.S.A.) ita | hold sands) | U.S.A. sands) | sands) | (thous. .A.| ita | hold 
my 


Bangor 127.6 .0703) 34.6) 79.1 42.9] 214,582) .0599 1,682.6, 202| | Portland 183.5) -1011 54.1) 123. 6| 64.5) 338, 611) -0945)1, 045 6,25 257 


Lewiston-Auburn | 86.6) .0477/ 24.9 71.0/ 29.0) 158,267) .0442'1,828 6,356 || ———— ——'—— | 


Total Above Areas 397.7) . ¥3.¢ 6) 273.7 7; +136.4) 711, al _- 1986/1, 789/6, see 


MAINE METROPOLITAN STATISTICAL AREAS ; Patter i pe a 
Lewiston-Auburn 70.5) .0389/ 20.4, 65.4 24.4] 132,786 een 192.0) - 1059] 56.1| 176.8 =< 365, 812| .1022|1 ,905'6 521 
| } | 


Portiand 121.5) .0670| 35.7| 111.4 43.8} 233.026 .0651 1,918 6,527 


MARYLAND 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, North Carolina, South Carolina, Virgiria, W. Virginia. 


Pop Pop Pop. 
City County thous City County thous City County thous. City County " City County thous.) 


Aberdeen Harford 9.9 | Bladensburg Prince Easton Talbot 6.5 | Laurel Prince Rockville. Montgomery 
Anrapolis Anne Arundel. 24.3 Georges 3.2 | Elkton Cecil 6. Georges .8 | Salisbury Wicomico 
Baltimore Baltimore 933.3 | Cambridge Dorchester 12.4 | Frederick Frederick 22.1 | Mt. Rainier Prince Takoma Park Montgomery 
Bei Air Harford 4.4 | College Park. Prince Hagerstown Washington 36. Goorges .1 | Westminster. Carroll 
Bethesda Montgomery 57.6 Georges 19.0 | Hyattsville Prince Pocemeke 

Cumberland . Allegany 33.1 Georgrs 15. City Worcester 


POPULATION EFFECTIVE 
JM ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 


| | Con- 
COUNTIES | sumer 


CITIES Met. | House-| Urban | Spend- In- 


Area} Total holds | Pop. | ing c's come ? $2, 500-3,999 $4,000-6,999 $7,000-9,999 a 
Code} (thou- | of thou- | (thou- | Units Per | Per | Per | %, 4, 


sands) | U.S.A. | sands) | sands) | (thous. 000 S.A. Capita) Hsid. | C.S.U. b ids. c. Hse ine. Hsids. i Hslds. Ge. Hsids. lve 


Income Breakdown of Households 


Allegany 0462 7 e 7 . 1,633) 5,685, 5.569 
Cumberland 3.1 l ; 1,823) 5, 
Anne Arundel 2 7 7.2 : ) 044 7, 425 
Annape 9 7.2 9.5 393) 8,075) 6,320 
1Baltimore 7 7 , ,025, ' : ‘ ,646 
Abatt re 933 51 272.5 i , 899 , 08 0313 ,035) 6 ‘ 5, 190 
Calvert 
Caroline ° . 
Carrol! 5 B ‘ \ -0222 
Westminste 1 1 2. | .0033 
Cecil é 7 . ° .0217 
Elkt 3. ) .0034 
Charles 3 5 : .0126 
Dorchester y . .0122 


a 


2 


5,692) 5 


@ 


Nb woe ea Be 
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cae s-nwaneanweo 
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Cambridge 2 F 0059 
Frederick : 2 .0332 
Frederick 22 f 7 3,177 0121 95 350) 5,536) 5,966 
Garrett 2 2 .0067) 1, ’ , 651 
Harford 5 2 , .0404 ‘ 471 
A berde 9 5 5.1 a 0066! 2,37 5 911 


awo-c aw naaevoaevoaw 
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Ne wr woe eBaonuwnn ere 


a =— OD +1 
wce-nNe>NWeNWH HOH BHOKN | 
Med bed s,vhUe «4 
2aawrr> owe 
N@<-"@onw oo Ww 


oeoNe 


Bel Air 0027) ¢ ’ 5, 448 029 


Howard 5 7 d ' 5 y -0165) 1, ‘ , 155) 
Kent . ‘ -0068) 1, y , 127 
Montgomery 2 2 1943 ‘ ‘ ; -3307| 3, ‘ 742 
Bethesd 57. 17 } : 0531 
Rock ville 26 0148 l 7.2 0,516 0169 


aow-- Nw @ te 
Neowxr SR HOeokweeOoneeBwoauwe 
“a —-— + wo © 
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Takoma Park 17.1 O04 6.1 727 0125) 2,61 516) 7,332) 8,75 
Prince Georges 92 37 2041 5 A 5 . 2496 B ‘ - 728) 

Bladensburg 3.2 OO18 9 { 25 0023 

College Park 19.0) .0105 3.5 0.2 35,94! 0100 92'10,270) 3,524) 5,632 : 22 5 2. ; Y. . 24.1 

Hyattaville. .. 15.5] 0085! 4.41 , 36,924! .0103| 2,382! 8,392) 7,693| 81301 5. 0 | 8.7 3.5 | 36.2 24.4 | 25. 0 44.5 


1 Baltimore County combined with independent City © of ¢ Baltimore SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 


160 SALES MANAGEMENT 


Donnelly Adv. ) Since 1850 ) 
te in Outdoor Advertising 
In Key FOR INFORMATION ON ALL OUR MARKETS 


East Coast CALL BOSTON, MASS., JAmaica 2-8800 
Markets or New York City, YUkon 6-8666 


Baltimore Office — call BElmont 5-8820 


POPULATION EFFECTIVE Pers "y The “SM” symbols mark original, exclu- 
MARYLAND BYP ESTIMATES, 1/1/61 BUYING INCOME— i ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES = : Income Breakdown of Households 
CITIES Met. 
(continued) 4 Net : $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} ( Dollars Per % 5 , ae % & % & % & 
(000) .S.A. |Capita . | C.S.U.| Hsid. - | » Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 


19,912) . 2,263) 7, 7,375) 7,527 . » é ‘ -2 29.2 | 23.6 26.2 -7 38.9 
24,683) . 2,444) 7, 7,713| 7 7,674 ‘ ’ ‘ . -2 28.5 | 24.3 26.5 4 39.8 
22,419) . 1,342) 4, 4. 484) 4,547] 23. ° , ° -1 40.9 | 9.3 17.2 9 13.5 


62,392) . 1,571) 7, 4,890) 5,990 f : ° le -5 45.2 | 18.8 ° -1 18.5 


27,204) . 1,395) 4, | 4.460) 4,618 , . ° . -1 45.0 | 10.1 . -2 10.6 


35,143) . 1,612) 5, 5,168| 5,267] 19. , : . 9 38.3 . : 7 22.8 
12,568] .0035} 1,934] 6,2! 5,464) 5,891] 13. } . f 37.5 ; 27.2 
Washington me . .8} 28.1] 164,306) 1,786| 6,295) 5,847| 6,093] 10.7 2. 8 9. 9 40.3 | 16.8 23. 8 24.5 
AHagerstown ; , ‘ 75,140). 2,059] 6,591) 5,917) 6,319] 8. , : 9 39.7 | 18. . -6 25.7 
Wicomico. 49.7} .0274) ; .3| : 87,295) . uel : 5,525| 5,707] 14. . : 5 6 39.8 | 14. ; 4 22.9 

Salisbury... oa : | ; 32,037} . 1,965) 6,538| 5,825] 6,211] 10. r . 3 38.0 : ¥ 9 27.1 
Worcester. . 23.7| . ‘ : ‘ 33,221) . 1,402| 4,885) 4,679] 4,755] 21. Y ‘ y 5 40.6 : \ 115.1 

Pocomoke City . 3.3] . ; 5,944]. 1,801] 6, 604] 4, eat 5,773] 12.5 3. 2 10. 0 40. 9 23. 4 22.1 


Total Above Cities 1,272.3] .7013] 371.3! | -6] 2,685,931 .7500| 2,111) 7,234) 6, 365 6,677] 8. ‘ , . ‘ . -5 31.0 
| | | 


State Total 3,147.2! 1.7346) 878.7\2,286.6| 999.31 6,773,421 1.8915! 2,152) 7,708! 6,778) 7.3621 8.9 1.9 | 14.6 6.5 | 41.5 , 4 22.0 6 38.9 


POPULATION c. & 4 | POPULATION 
BY) Estimates, 1/1/61 ESTIMATES, 1960| BYP Estimates, 1/1/61 
| | | Con- | 
| | sumer | 
iow House: Urban | Spend- | House-| Urban 
Total holds | Pop. ing Net % | Per | Per | % | holds | Pop. Net 
(thou- (thou- | (thou- | Units Dollars | of |Cap-) H’se-| | (thou- | (thou- | Units Dollars 


| 


sands) USA sands) sands) | (thous.) (000) | U.S.A. ita | hold sands) U.S.A.) sands) sands) (thous. ) (000) 


| Con- 
| sumer 


Baltimore — bs 492. 2it, 476. 4) 547.7] 3,600,120 1.0053)2, 066. 7,314|| A Hagerstown. 92. 0 .0508 | 26. ui] 40.8 28.1 164,306) . 


ACumbertand. . . om 0462 24.1 47.4) 24.6) 137,000) 7. 633'5, 685) —| 
| 


Total Above Areas/1 ,918.1/1. 0572| 542.4/1,564. 1,864.61 600.4] 3,901 ,426/1. 


MASSACHUSETTS 


Other New England States: Connecticut, Maine, New Hampshire, Rhode Island, Vermont 


Pop. Pop. ; Pop. Pop. 
City _ County (thous. ) City County thous.) City County thous.) i County thous.) i (thous.) 


Adams Cambridge... Middlesex... pan : Great Marlborough. . Middlesex -1} North Adams Berkshire..... 19.7 
Renfrew... .Berkshire 12.0 | Chelsea. .... Suffolk... .. : Barrington. Berkshire 6.6 | Medford Middlesex 
Arlington... . .Middiesex 50.4 | Chicopee. .... Hampden -8 | Greenfield... . Franklin 14.3] Meirese Middlesex... J Bristol....... 15.1 
Athol. . Worcester 10.2 | Clinton... Worcester -9 | Haverhill... .Essex.... 46.2 | Methuen Essex -5 | Northampton..Hampshire... 30.0 
Attleboro Bristol. . 27.5 | Danvers Essex .6 | Hingham Plymouth 15.9 | Middle- Norwood 25.9 
Barnstable Barnstable 13.7 | Dedham. Norfolk é Helyoke...... Hampden 52.3 borough Plymouth : Paimer... Hampden.... 3.9 
Belmont Middlesex 28.7 | Everett . Middlesex .2 | Lawrence Essex 70.0 | Milford Worcester .6 | Peabody Essex 33.3 
Beverly Essex 36.9 | Fall River Bristol .7 | Leominster... Worcester .3 | Natick Middlesex .9 | Pittsfield Berkshire 58.2 
Boston Suffotk 689.5 | Fitchburg Worcester .0 | Lexington. .. .Middiesex Needham Norfolk... . .0 | Plymouth Plymouth 6.4 
Braintree Norfolk 31.9 | Framingh Middl . Lowell Middlesex . New Bedford Bristol ; Quincy.... Nortolk ’ 87.4 
Brockton Plymouth . 73.4 | Gardner Worcester . -8 | Newburyport. Essex........ .0] Reading. .....Middiesex.... 19.9 
Brookline.....Norfolk...... 53.8 | Gloucester... Essex... 25.8 Middlesex Newton. . Middiesex.... 93.2 (Continued on page 162) 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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METRO 143,000 Population 


A Massachusetts must Market 43,000 Households 


c 
MAJOR i 

I 

l 

| 

Metropolitan Pittsfield’s income jumped United States “business activity index.” I $298,493,000 Income 

| 

l 

I 

| 

» 


6 2‘ in the past decade, compared with ISOLATED. Beyond the influence of out- $6 942 Household Income 
) ’ 


6¢ for the state. Big industrial pay side newspapers. Covered thoroughly by 
rolis (topped by GE’s $73 million) have the “sellingest” daily in the state—for 12 
loaded local pocketbooks with truly ef- i $174,852,000 Sales 


fe 


of the past 15 years ahead of all Massa- 
tive buying power. 72% of the metro- chusetts dailies in local linage—retail 
politan area’s—78% of the city’s—house- selling impact. 
holds earn from $4,000 up. 
LEADS STATE IN BUSINESS ACTIV- Tr 4 gee T,, : > EIT 
ITY. No other metropolitan city in the he Bel kshiinx Eagle F PITTSFIELD, MASS. 
state can match Pittsfield’s record as a 99.6% Coverage of City and Retail Trade Area 
Sales Management “Preferred City” See Eagle ad in Retail Sales Section 
for 20 out of 24 months above the Represented by The Julius Mathews Special Agency, Inc. 


Ce me ee ee ee ee ee i es es 


Pop. Pop. Pop. Pop. 
City County thous City County (thous. City County thous. City County thous.) City County thous.) 


Continued from page 161 Somerville... .Middiesex 93.8 | Taunton Bristol. ... .2| Webster......Worcester.... 12.0] Westfield.....Hampden.... 

Revere Suffolk -5 | Southbridge... Worcester 15.8 | Wakefield Middlesex .8 | Wellesley Norfolk .6 | Weymouth... 

Salem Essex 9 | Springfield Hampden 174.8 | Waltham Middlesex .1 | West Winchester. . .Middiesex... . 

Saugus Essex .0 | Stoneham Middlesex 18.4] Watertown Middlesex : Springfield. Hampden... . .3 | Woburn Middlesex 

Shrewsbury... Worcester 17.3 Worcester. Worcester. - 
MASS. SYD Estimates. 1/1/61 BUYING INCOME— GD ESTIMATES, 1960 B a ae a oat aigiral ec 


| Con- ca Ieee 
COUNTIES sumer Cash income Breakdown of Households 


CITIES Met House- Urban | Spend- In- In- 
Area} Total zy holds | Pop. ing %, come | come Z $2, ow $4,000-6,999 $7, 000-9, 999 $10, 000& over 
Code} (thou- of thou- | (thou- | Units of Per | Per | Per | Per 5 % % 
sands) | U.S.A. | sands) sands) | (thous.) U.S.A. Capita’ Hsid. | C.S.U.) Hsid. h b Hslds. Holds. ie Helds. ion. Helds. Inc. 


Barns.atle 7 ‘ 23.6 2 7, .0434 2,128 
Barnstable 13.7 07 4.3 3 : ) 0089) 2,092 
Berkshire 7 43 i .0833 


Adams Renfre 


4,825 5,536 . . ‘ . 8 35. : 5 | 8.8 5 

6, 665 

6,378 
0066 6,063 
eat Barr 0037 
0104 
0359 
.2196 
0159 
05099 


0548 


Dukes 5.8; .0032 1 
Essex 23 574.1) .3164 ’ 519.9 199 


36.9 -0203 1.2 12.3 


no 


22.6; .0125 
25.8) .0142 
46.2) .0255 3 
70.0) .0386 21.3 4.1 139,81 0390 
93.8) .0517 18.5 3% 208,7 0583 


wn =— 
onw=— oo 


| 42.1 36. 
42.9 33.3 


—wonw nw — & 


5 
6 
3 
\ 
6 
4 
5 


mnwnenwnwhs 


own bv 


ee Section 3 Copyright, Sales Management c 5 SM Standard (4) and Potential (A) Metropolitan County Areas. 


= Daily Evens = = Now... 25% wousenoin coverace 
agg ATIO aT ALL GQ" Ney 3 res crearer Ce ee 
SINCE 19 than the COMBINED 


STEPS uP 5 54.1% $ n Data Circulation of 3 


Circulatio ; 
Lynn tem a Total Paid 33,402 Boston Evening papers. THE QUALITY MARKET 
City and ne, 32,551 
8,542 Tones 94°" | 
y Lone 2 Trading 


om ne LYNN ITEM 


Represented Nationally by JOHNSON, KENT, GAVIN & SINDING, INC. 


SALES MANAGEMENT 


More than 


A Quarter of a Billion Dollars 


— that's the EFFECTIVE BUYING INCOME 


ABC 


hii ican * Greater Lawrence ;:, 7... 


by the : 
LAWRENCE EAGLE-TRIBUNE in Essex County, Massachusetts 


S77) POPULATION EFFECTIVE oD a ye The “S6” gute aut otgad, eal 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES | | | | Income Breakdown of Households 
CITIES ‘ | House-| Urban 


continued Total | & | holds | Pop. Net % | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- of | (thou- | (thou- i Dollars of Per | Per A b D 


; : % 9 
sands) | U.S.A. | sands | sands) \ (000) | U.S.A. | Capita) Hsld. | C.S.U. .| Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Methuen 28. -0157 8.3 a 9,997; .0168) ; Zo oe whe - = ae ae is 
Newburyport. . . .0077 4 : 27,292| .0076| 1, 5,823) 5,686) 6,18 Y .5| 18.9 9.6] 41.5 35.1 | 17.6 
Peabody...... : 33.3) .0184 7 . 653) .0195) 2,092) 7, ” , : -7 | 16.1 -5 | 42.4 33.0 | 19.2 
‘ 0214 ; 2,460) .0230) 2,1: 363) 6,34: : : 15.2 -0 | 43.1 32.9 | 20.0 

-0116} . . 45,452} .0127| 2,16 —— oe . 
PRON. ......0000 ¢ J 6} .0) . 106,072) d t 496) 5, ‘ 3.4 | 22.5 
Greenfield. : 3} .0079 : .6 30,192) . | A 391) 6,586 Q : 15.6 


40.3 37.3 | 15.2 
45.1 35. 19.9 


= 
“—a . 
~ > 


Hampden... . ] . .2396 | 
Chicopee. ... 2. -0346) 
AHolyoke - 2.3 -0288| 
Palmer... 4) .0057] 
ASpringfield , -0963} 
West Springfield 25.3; .0139) 
Westfield 26.8] .0148} 

Hampshire. ...... : -0577| 
Northampton 30.0) .0165) 

Middlesex. ..... .256.5| .6925 387. 4/1,073.3 
Arlington..... i .0278] 13.9] 
Belmont..... ; -0158| 8.1) 

Cambridge. ... 5.5] .0587| 28.9] 

Everett...... 3.! 0238 12.1] 

Framingham 5. .0256) 13. 

Lexington...... . 0159 


~ 


981,779| .2742| y ,388| 6,890 
127,525] .0356| 536] 6,221| 6,901 
108 997] .0304 6,313 
22,304] 0062 187] 7,151 
398,432| .1113| 2,279] 7,722] 6,304| 6,981 
56, 082| | 
57,131| .0160 
218,990, .0611 
56,523 .0158 
2,875,741} .8031| 
119,137] .0333] 
84,480) 0236) 3 
254,757| .0711 
87,953) .0246) 
110,513} .0309 
70 "684 .0197 on 
- 0504 177506! - 0496) | j -7 | 40.1 
.0315} 121,806] .0340] 2,129) 7 5,549| 6,86 : i .0 6.8 | 42.4 
0149) 8. 55,676| .0165| #,062| 6,708} | 
.0105 3] 39.777} .0111| 2,083| 6.978] 6,3141 4| 41.3 
0356] 17.6) 19.7] 142,491] .0398] 2,206| 8,096] 7,233] 7 3 1. 1 5.0} 40.2 
.0164} 8.5] 9.6]  72,717| .0203| 2,440| 8,555 7,575] 8,000] 6.3 1. .6 | 38.3 
1 
8 
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0165] 8. | 9.3] 65,904] | .0184] 2,204] 7,575] 7,086] 30.8 
0514] 25.6 | 31.9 274,272] .0766| 2,943/10,714| 8,598] 35.1 
9} .0110] 6.0 | 6.1) 46,145] 0129 2,319 CY ee eG ees eae 
Somerville | .0517| 26.31 | 30.01 195,505! 0546] 2,084] 7,434] 6,517/ 6,002) 6.4 1.41] 14.2 6.4 | 43.8 33.0 


For retail sales data, see Section 3. SM Standard (4) and Potential (4) Metropolitan County Areas. Copyright, Sales Sacieidinith, Inc., 


MONTHLY PAYROLLS IN LOWELL-NORTHERN MIDDLESEX COUNTY ARE MORE THAN 


Only one seven-day paper et THE LOWELL SUN 
this important market — it’s 


National Representatives: Story, Brooks & Finley, Inc. 


MAY 10, 1961 


Since 1850 


the ultimate in Outdoor Advertising From 
In Key || FOR INFORMATION ON ALL OUR MARKETS 
Sent Const CALL BOSTON, MASS., JAmaica 2-8800 


Markets | or New York City, YUkon 6-8666 


Maine 
to 


Florida 


SM POPULATION EFFECTIVE JM The “SM” symbols mark original, exclu- 
ESTIMATES, LA de BUYING INCOME— ESTIMATES, 1960 sive estimates ay SALES MANAGEMENT. 
~ Con- 
COUNTIES annus Income Breakdown of Households — 
CITIES > | House-| Urban | Spend- 
continued) Total | % holds | Pop. | ing % | $0-2,499 (52500-3990 $4,000-6,999 | $7,000-9,999 '$10,0008 over 
thou- | of (thou- | (thou- | Uniis of Per | Per 


Per | % &% % % 
sands) | U.S.A. | sands) | sands) | (thous.) | U.S.A. | Capita Held. | C.S.U.| Hsid. | Hsids. Inc. Heide. im. | see Inc. nha inc. co Inc. 


Stoneham 18 0101 
Wakefield 24.8 0137 
Waltham 56 0309 
Watertown 3 .0216 
Winchester 19 0109 
Woburn. . 32.! 0179 
Nantucket -6; .0020 
Norfolk . 2892 
Braintree 3 0176 


_s 


7,575] 6. . 12.2 ° 40.1 7. ‘ 23.1 
7,131 . ‘ 13.9 -1 | 42.1 . 0 23.5 
7,457 ° . 12.3 -1 | 40.6 . -1 23.6 


oe 


41.9 
38.7 
39.3 
40.1 
29.7 
39.5 
39.0 
41.5 


2 

2 

2 

2 

2 veg 

1 7,031 

1 5, 
12 8,174 
| 2,173) 7,698} 
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2 

2 

> 

3 

2 

2 

2 


woaoroavocnaan! 


Brookline i -0297) 
Dedham ‘ 0134 
Needham 27 -0149 
Norwood ¢ -0143) 
Quincy 7 .0482| 
Wellesley 26.6) .0147} 
Weymouth f 0276 
Plymouth 2 s 1407 
A Brockton : 0405 
Hingham 5 . 0088 
Middleborough ( 0033 
Plymouth j .0035 
Suffolk : -4320 
ABoston 3800; 105.9 
Chelsea K 0184} 9.0 


9,962 
7,700 
8,775 
7,351 
7,469 
10,508 
7,092 
6,357 
2,100) 6,789] 5,815) 6,212 

31,080] .0087| 1,955) 6,613 
12,528} 0035) 2,088) 7,369 2 
12,797] 0036) 2,000] 9,844 1 
1,683,018) .4700) 2,147) 7,544) 5 1 
1 

1 

1 


a — & © Oo @ 


2 


nm 
waoewrwwanwnonwneon: 


ee ee oe ee 


su 2 & & - 


= & 
noew-: 


1,506,752) .4208| 2,185] 7,691| 
64,930 3 1,944] 7 7214 nye 6,397 
79,426! .0222) 1,961! 6,907! 6,157] 6,453 


35. 
31 
12.7 31. 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


WALTHAM WORTH LOOKING INTO 


MASS. 
maaan <CIGION CIT @ Family Income 20% Over National Aver- 
THE PRECISION CITY aa 


lowe anwu oe wm 
ane awa: 


eo 


Revere . 0223 11.5 


@ Trading Zone Comprises Over 220,000 
People 


Advertise — Sell Your Products in Waltham 


> The News-Tribune 


4 Colors Available Daily 
Represented by Johnson, Kent, Gavin & Sinding, Inc. 


SALES MANAGEMENT 


MAY 


19. 


THE BOSTON HERALD-TRAVELER 


The most-having, most-buying, fastest-growing 
cities and towns in the Boston Standard Metro- 
politan Area—these are the “Upper 2/3.” And 
in every listing of these exploding suburbs based 
on such key economic indices as... 


HIGHER 
HIGHER 
HIGHER 
HIGHER 
HIGHER 
HIGHER 
LOWER 


Effective buying income 

House value 

Auto ownership 

Rate of population growth 

Rate of increase in school enrollment 
Percentage of new homes 

Density of population 


a 


The Boston Herald-Traveler consistently 
leads in circulation. 


Advertisers know this. That’s why the Her- 
ald-Traveler leads in Total Display Adver- 
tising Linage by 2,389,419 lines over the 
Globe, by 16,984,679 lines over the Record- 
American. For the full Upper 2/3 story, 
write or call us direct, or contact our rep- 
resentatives. 


MORNING EVENING 
cl 


BOSTON'S HOME-DELIVERED NEWSPAPERS 


Represented nationally by Sawyer-Ferguson-Walker 


1961 


NEW HAMPSHIRE 


Serves the 

COUNTY. TWO-Fold Market 
WORCESTER COUNTY — 
CENTRAL NEW ENGLAND 
with telling and selling 


ASSACHUSETTS t ea ¥ ACT 


ee 
CONNECTICUT 


ISLAND 


WTAG — s000w — 580KC 


i Represented by { WORCESTER. MASSACHUSETTS 
THE HENRY I. CHRISTAL CO 


NEW YORK, ATLANTA, BOSTON, CHICAG DETR Measure of a great Radio 


. POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
MASS. ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| Con- 
COUNTIES | out _income Breakdown of Households 


CITIES y House-| Urban | Spend- | In- cuentas Ge — — 


ontinued al} Total holds | Pop. ing Net | & come $0-2,499 | $2,500-3, 290 $4, ,000-6, 998 | | 1% 000-9, ane sia 000&over 
thou- of thou- | (thou- | Units | Dollars | of Per | Per | Per % % 
U 


% 
sands) | U.S.A. | sands) | sands) | (thous. (000) | U.S.A. Capita Heid. |C.S.U. Hslds. Inc. Helds. Inc. [Haid Ine. | Hsias, I. “Hsia. j. 


Worcester 20 587.2 3236, 171.4) 425.8) 195.3] 1,223,891, .3418| 2, A 6,267) 6, ; : 17.8 ° ° 32.8 18.3 22.1 | 12.56 34.5 


8 21,057} .0059 ,541| 6, 6B (1. ‘ i : 4] 18.4 23.3 | 11.5 28.8 
25,061] .0070) 1,943) 6, 5,112) 6,33 * 8. 9 | 42. .0 | 18.7 23.5 | 12.2 30.6 
88,302) .0247 6 ,007| 6,2 ; a4 : : 4] 18.7 23.4] 12.3 30. 
39,797; .0111 7 5,218) 6, ug . f 3.7 33.8 | 19.8 23.2 | 14.0 33 
54, 762} .0153| 1,935) 6,598] 6,294) 6,24 8 2. , . .5 34.3 | 18.2 23.0] 12.2 31. 
30,919! .0086| 2,27 ‘ ,310) 7,08 F al 2. J 3.3 31.8 | 21.6 24.31 16.0 37. 


Copyright, Sales Management, . a SM Standard (4) and Potential (4) Metropolitan County Areas. 


HOPKINTON 


MILLIS 
an MILFORD. xs: 


MENDON 
MEDFIELD 


von YOU Honus when you buy this high income market 


HOPEDALE 


MEDWAY Milford income per family averages $7,928. When combined 
WEST with the ten other towns listed here, you see why this MIL- 

MEDWAY FORD DAILY NEWS market spends a good part of Worcester 
HOLLISTON J County money. 


Sold only The MILFORD DALEY NEWS 


by the market's 


only daily Represented by The Julius Mathews Special Agency, Inc 


166 SALES MANAGEMENT 


WORCESTER*. 2.7 largest market in every 


major classification in Massachusetts including population 


A “TOP 50”’ us. Market and the 
20th RICHEST Market among all 50 


of them in the $0-$10,000 income class — the 
MASS POPULATION GROUP. 


Notice, if you will, that 85% of the total population 
in the “Top 50" markets is in this income group. 


What about cash income and E.B.I.? markets — or $492 more than the national 
Worcester’s 171,300 households have more average. Yes, and the Worcester E.B.I. per 


to spend than an equal number of average household figure has just gone up $204 
households in 28 other “Top 50"’ major more. 


Metropolitan Worcester County 
Source: Sales Management, 1960 


WORCESTER the 22nd RICHEST MARKET represents BIG BUSINESS for YOlt 


Circulation: Daily 155,015 — Sunday 103,332 
The Moloney, 
et WORCESTER TELEGRAM (RRR REST koe ae 


Schmitt St YY TELEC Owners of Radio Stations 
representative Seath Ri starrer tn aes WITAG and WIAG-FM 
knows Worcester. 


WORCESTER, MASSACHUSETTS 


og POPULATION | EFFECTIVE __ |) Te 
MASS. JM ESTIMATES, 1/1/61 BUYING INCOME— GD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES | | | Cash |_ ca tt sted: 
CITIES Met. | House-| Urban | Spend- | In- In- 


l l ‘ 
(continued) | Area} Total | % holds | Pop. | ing Net | & } | come | come| $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of (thou- | (thou- | Units | Dollars of | Per | Per | Per | Per A % | & %\| & % 5 


% ® | & % 
sands) | U.S.A. | sands) | sands) | (thoue.) (000) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids. inc | Hsids. Inc. 


h, % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Shrewsbury... .. 17.3} .0095 § ; 52,633, .0147) 3,042 10,527/10,320) : ie ‘és - ee re 
Southbridge 15.8) .0087 s 2 33,178; .0093) 2,100) 7,373) 6,380) 6,789] 6.; | 15.3 qe 43.6 33.5 | 20.5 24.0 | 14.3 34.1 
12.0) .0066 3. | K 25,076, .0070) 2,090) 7,375) 5,832) 6,535] 6.7 : 5. 7.2 | 45.1 36.0 | 20.4 24.8] 12.7 30.5 

184.7; .1018 4 6. 387,622) .1082) 2,099) 7,498 5,838) 6,619] 8 . : -56 | 42.5 33.4 | 19.2 23.1 | 13.9 34.1 


15.8 37.8 


Total Above Cities. ...] 3,764.8, 2.0750)1,078.5 


(1,209.1) 8,237,742] 2.3004) 2,188 7,638] 6,341] 6,922] 7.9 1.7/ 15.8 7.0| 41.3 31.1 | 19.5 22.4 


State Total 5,201.8) 2.8671'1,526.1/4,336.5) 782.2111,461,967| 3.2008) 2,203) 7,511) 6,431) 6,916] 9. ° 16.8 7.6 | 40.7 30.6 | 18.6 21.5 | 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 


Open Triangle (4) denotes central city of potential metropolitan area. 


Bold face line indicates COUNTY data, light face line CITY data. 

[talic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform to the Census Bureau 


standards of urbanization. 


MAY 10, 1961 


POPULATION. 
MASS. BYP ESTIMATES, 1/1/61 ESTIMATES, wal BY ESTIMATES. 1/1/61 BY, ge MATES, 1960 
i. Con- “II | | ] tJ | 
METRO sumer | | 

| House-, Urban Spend- 


AREAS House-| Urban | Spend- | | L 
Total %, holds Pop. ing Net % Per | Per || Total ay holds | Pop. ing % | Per Per 
thou-| of thou-  (thou- | Units Dollars of | Cap-|H'se-|| (thou-| of | (thou- | (thou-| Units of | Cap-|H'se- 

sands) | U.S.A. sands) | sands) | (thous.) (000 U. S. A. ita hold } sands) U. S.A.| sands) sands) | (thous.) U.S.A.| ita | hold 


mn Seen tne 


Boston 3,139.11.7301) 907.1 2,830.6) 1,075.9] 7,142,871|1.9948/2, 2787, 874 Springfield- | 
Brockton 255.2) .1407 151.2 85.4 532,661 .1487 2,087 6,709) | Holyoke 539.3) .2973, 159. 3 446. 2) 191.7 


Fall River- | Worcester §87.2| 3236) 171.4) 425.8} 195.3] 1,223,891) .3418)2,084)7,141 
New Bedford 400.5 .2207 2 335.6 132.6 786 ,423) .2196 1, 9646, 451| — (38 Sa 


Pittsfield 143.0) .0788 105.9, 46.8] 298,493) .0833)2,087/6,942|| Total Above Areas|6, 064. 11,185, 108'3. 1238/2, 20917, a7 
MASSACHUSETTS METROPOLITAN STATISTICAL AREAS 


Boston 2.616.511.4422, 749.5 2.430.1| 901.2) 5,976,607|1.6690|2,284|7,974 || New Bedtord .3) 0795) 45.3, 126.7) 49. 279) .0802|1 ,991|6,342 
Brockton 157.8) 0870 39.8 115.6 45.7] 281,977, .0787|1,787|7,085 || Pittsfield 16.0411) 22.3) 62.7 24.7] | 162,248) .0453/2,174|7,276 
Fall River 137.9 0760 41.4 «117.1 45.7] 262,887) .0734/1, 906 6, 350 || Springfield | 

Fitchburg- Chicopee-Holyoke| 484.0) .2668| 142.6 422.0| 171.6] 1,073,961) .2999|2,219|7,531 
Leominster 83.3 .2] 168,999 .0472'2,029 6a Worcester 6.1762} 92.3, 225.3, 108.1] 677,745| .1893|2,121|7,343 


Lawrence 


Haverhill 47 ‘S| 400,035, .11172,127'6, ea) Tota Above Arn, 88.8 2.4068 126.29, 0858.8) 1,490.1 8.628, 060'2.6886|2,206 7,622 
Lowell “el 336.322) .0939/2.09717.141 | | || 


MICHIGAN 


Other East North Central States: Illinois, Indiana, Ohio, Wisconsin 


Pop 


Pop. 
City County thous City County City County ’ City 


County % City _ Gonnty (thous. ) 


Adrian Lenawee East Lansing Ingham Highland 
Albion Cathoun Ecorse Wayne 7 Park Wayne 
Allen Park Wayne Escanaba Delta Hillsdale Hillsdale 
Alma Gratiot Fenton Genesee 5 Holland Ottawa 
Alpena Alpena Ferndale Oakland 3 Howell Livingston 
Ann Arbor Washteraw 59.6 | Flint Genesee Inkster 


Marquette... .Marquette -0 | Saginaw Saginaw 98.2 
Marshall Calhoun -8 | Sault Ste. 
Melvindale. Wayne * Marie Chippewa 
Menominee. Menominee -3 | South Haven .Van Buren 
Midland Midland .6 | Southfield Wayne 
Monroe Monroe. . .0 | Southgate Wayne 
Mt. Clemens. .Macomb -5| St. Clair 
Mt. Pleasant. isabella . Shores Macomb 
Muskegon Muskegon -2 | St. Johns Clinton 
Muskegon St. Joseph Berrien 
Heights Muskegon -5 | Sturgis St. Joseph 
Niles Berrien .8 | Traverse City. Grand 
Oak Park Oakland . Traverse 
Owosso Shiawassee -1] Trenton . .Wayne 
Petoskey Emmet .1] Troy Macomb 
Plymouth Wayne .0 | Warren Macomb 
Pontiac Oakland i Wayne Wayne 
Port Huron _ St. Clair .9 | Wyandotte Wayne 
River Rouge. Wayne .9 | Wyoming Kent 


Rochester Oakland id Ypsilanti Washtenaw 
East Grand Hastings Barry Heights Oaklard Roseville Macomb 


Rapids er ! Hazel Park Oakland 26 Manistee Manistee 8.31 Roval Oak Oakland 


POPULATION EFFECTIVE The ‘‘SM"’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME:, 


ESTIMATES. 1960 sive estimates by SALES MANAGEMENT. 


Wayne 
Battle Creek Cathoun Garden City Wayne lonia loria 
Bay City Bay Grand Haven Ottawa Iron 
Benton Grand Rapids Kent ] Mountain... Dickinson 
Harbor Berrien Greenville Montcalm Ironwood Gogebic 
Berkley Oakland 8 | Grosse Pointe.Wayne 7 | Ishpeming Marquette 
Birmingham . Oakland 5 Grosse Point Jackson Jackson 
Cadillac Wexford Farm Wayne Kalamazoo Kalamazoo 
Center Line © Macemb Grosse Point Lakeview Calhoun 
Charlotte Eaton 7 Park Wayne 7 | Lansing Ingham 
Clawson Oakland Grosse Pointe Lapeer Lapeer 
Coldwater Branch Woods Wayne ¢ Lincoln Park Wayne 
Dearborn Wayne 8] Hamtramck Wayne Livonia 
Detroit Wayne Harper 


wewoone 


oa~n 


Wayne 
Ludington Mason 
East Detroit Macomb é Woods Wayne 2 Madison 


oo o 
pPrwrae-aeoouwnnw 


-ennnown 


Con- 
COUNTIES Psst = Income Breakdcwn of Households 
CITIES , House- Urban Sperd- 
Total holds | Pop ing Net J $0-2,499 | $2,500-2,989 14,000-6,999 | $7, ,000- 9,999 310, 000&cver 
thou- of thou- | (thou- | Units Dol/ars of Per Per g 9 


sands) | U.S.A. | sands) sands) | (thous 000 USA Capita) Hsld. | C.S.U. .| Hs'ds. Inc. | Hs'ds. Inc. | Hs'ds. inc. Hslds. ro Hsids. tne. 


Aicona 0036 1 6 0018, 1,004 6,427 3, . 18.7 : 5 | 39. 8 3.7 
Alger 0050 4.2 3 14 0039 1,537, 5,237) 4, i 20.8 6. , Lae 3 ; 4 19. 5.6 
Allegan 0324 7 17 0252) 1,536) 5,211 19.0 3 6.5 


Alpena 29.3 0161 f . : 0121 1,476 ' 19. 


OO70) 1,695) 5,971 § 15.1 
Antrim 0058 2.9 y 0032 1,124 4, ‘ 28. 
Arenac 0054 3 1,326 


Baraga 0039 2 2 3 Y 1,202 
Barry 2 0178 1,612 

H ‘ } 55 l 2.3 2.93 2,021 
Bay t 0600 3 73.2 y y 1,792 
Alba ' 6.0 04,559 92) 1,62 


Benzie 0043 2.2 ‘ 1,260 4 . ; 0 
For retail sales data, see Se m3 Cc 


pyright, Sales Management, tnc., 1961 SM Standa a Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


You can forget your history books. You can discount the old Beacon 
Hillers, Bunker Hillers, Bird Watchers and the Back Bay Brahmins! They're 


not doing all the buying — not in any quantity. Besides, they’re only a 


small segment of the real Boston Market. 


Boston is a changed place these days. That goes for the Boston 30-mile 


Shopping Area, too. 


There’s a brand new breed a-buying — The Money In The Middle — the fast 
growing, up-and-coming free spending families in the $5,000 to $10,000 


Effective Buying Income bracket. More than 820,000 strong! And the 


bulk of this breed — 50% — reads the Record-American. It’s their kind of 
paper, their guide on what to do, what to enjoy, what to spend their 


money for —and mhere. And that’s where you come in. 


The BOSTON RECORD-AMERICAN 


with its 537,1 56 Total Circulation 
VS. 346,888 by the Herald-Traveler 
VS. 335,941 by the M & E Globe 


Represented Nationally by Hearst Advertising Service Inc. 
MAY 10, 1961 


POPULATION —_ 7 I. POPULATIO gE. 8. 1. 
ESTIMATES, 1/1/61 ESTIMATES, 1960 SYD Estimates. 1/1/61 BYLD ESTIMATES, 1960 


sumer 
House-| Urban | Spend- | House-| Urban 4 
Total “ holds | Pop. | ing Net % | Per | Per Total | %& | holds | Pop. i Per |" Per 
| 
| 


Con- | | | | 
thou- of thou- | (thou- | Units Dollars of | Cap-|H'se-|| (thou-| of | (thou- | (thou- Cap- H'se- 
sands) | U.S.A. sands) | sands) | (thous.) (000) U.S.A.) ita hold | sands) U.S.A.) sands) | sands) | (thous.) S.A.| ita | hold 


Boston 3,139.1)1.7301 7.1|2,830.6| 1,075.9] 7,142,871\1. 9948 2, 275 7, 874} Springfield- | 
Brockton 255.2) .1407 79.4 151.2 85.4 532,661| .1487 2,087 6,709|| Holyoke 539.3) .2973) 159.3) 446.2 191.7] 1,200, ° 2,227/7 ,638 


Fall River- | Worcester 067.2) -3236| 171.4) 425.8) 195.3) 1,223,891) . 2,084|7,141 
New Bedford 400.5, .2207| 121.9) 335.6 132.6] 786,423, .2196 1,964)6,451 || ——— 


Pittsfield 143.0 .0788 43.0 105.9 46.8 298 .493 +0833 2,087'6 942 [Total Above Areas} 5.0 aaa 2. TeIz{t. 482. 14, 295 ‘3 1,727.7]11,185, Li 3. 1236/2, 209/7, Canad 
MASSACHUSETTS METROPOLITAN STATISTICAL AREAS ; 


Boston 2,616.5 1.4422 749.5 2,430.1| 901.2) 5,976,607|1.6690|2,284|7,974 || New Bedford....| 144.3) .0795| 45.3) 126.7| 49.3) 287,279| .0802|1,991/6,342 
Brockton 157.8} .0870/ 39.81 115.6, 45.7] 281,977 .0787|1,787|7,085 || Pittsfield 6) .0411 13) 62.7, 24.71 162,248| .0453|2,174)7,276 


Fall River 137.9 .0760 41.4 117.1 45.7] 262,887, .0734|1,906 6,350 || Springfield- 
Fitchburg- } 


| | 
| Chicopee-Holyoke} 484.0) .2668, 142.6 422.0/ 171.6) 1,073,961) .2999) on 
Leominster 83.3 4 7% 168,999 .0472'2,029'6,842 ‘pene 319. 6 1762) 92. 3} 225.3) 108.1] 677, 748 1893/2, 121/7,343 
Lawrence- ——_—— } a —— 
Haverhill 37 ' 400,035, .1117|2,127 srs) 7 Total Above Areas 4,366.5 2.4068 1,263.2/3,856.5| 1,490.1] 9,628, 010} 2. 6886) 2,205|7,622 
Lowell 336.322) .093912.097'7.141 || } } | | 


MICHIGAN 


Other East North Central States: Illinois, Indiana, Ohio, Wisconsin 


Pop Pop. 


City County thous City County City County i City County . City _ County thous. ) 


Adrian Lenawee 2 East Lansing Ingham Highland 

Albion Calhoun Ecorse Wayne Park Wayne 
Allen Park Wayne Escanaba Delta Hilisdale Hillsdale 
Alma Gratiot Fenton Genesee Holland Ottawa 
Alpena Alpena Ferndale Oakland Howell Livingston 
Ann Arbor Washtenaw ‘ Flint Genesee Inkster Wayne 
Battle Creek Calhoun Garden City Wayne lonia loria 

Bay City Bay Grand Haven Ottawa 


Marquette. .. Marquette -0 | Saginaw Saginaw 98.2 
Marshall Calhoun .8 | Sault Ste. 
Melvindale Wayne . Marie Chippewa 18. 
Me Me -3 | South Haven. .Van Buren 6. 
Midland Midland .6 | Southfield Wayne 
Monroe Monroe. . .0 | Southgate Wayne 
Mt. Clemens. .Macomb -5 | St. Clair 
Iron Mt. Pleasant. Isabella x Shores.....Macomb 
Benton Grand Rapids Kent Mountain... Dickinson Muskegon Muskegon 2] St. Johns Clinton 
Harbor Berrien Greenville Montcalm Ironwood Gogebic Muskegon St. Joseph... Berrien. 
Berkley Oakland 23.8 | Grosse Pointe. Wayne 5.7 | Ishpeming Marquette Heights Muskegon -5 | Sturgis St. Joseph 
Birmingham | Oakland Grosse Point Jackson Jackson Niles Berrien .8 | Traverse City. Grand 
Cadillac Wexford Farm Wayne Kalamazoo Kalamazoo Oak Park Oakland ; Traverse 
Center Line _Maccemb Grosse Point Lakeview Calhoun Owosso Shiawassee .1 | Trenton . Wayne 
Charlotte Eaton 7 Park Wayne Lansing Ingham Petoskey Emmet .1 | Troy Macomb 
Clawson Oakland 5 Grosse Pointe Lapeer Lapeer Plymouth Wayne -0| Warren Macomb 
Coldwater Branch f Woods Wayne ¢ Lincoln Park Wayne Pontiac Oakland .9 | Wayne Wayne 
Dearborn Wayne Hamtramck. Wayne Livonia Wayne Port Huron. St. Clair .9 | Wyandotte ... Wayne 
Detroit Wayne Harper Ludington Mason River Rouge. Wayne .9 | Wyoming Kent 
East Detroit Macomb f Woods Wayne 2 Madison Rochester Oakland 3 Ypsilanti Washtenaw 
East Grand Hastings Barry Heights Oaklard Roseville Macomb 
Rapids en Hazel Park Oakland B Manistee Manistee 8 Royal Oak Oakland 


POPULATION EFFECTIVE The “SM"’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME®, M ESTIMATES. 1960 sive estimates by SALES MANAGEMENT. 


i-@en@owwoet &NW 
w~nowoone 


er 


© 
aoa=-BwODUANW 


“wonynnrnown 


Con- Income Breakdcwn of Households 
COUNTIES sumer Cash . “ 


House- Urban | Sperd- In- In- 


holds | Pop ing Net come | come $0-2,499 | $2,500-3,999 14,000-6,999 | $7, ,000- 9, 999 510, 000&ever 
Code - thou- | (thou- | Units Dollars of Per Per Per Per 4 j 4 


sands) sands) (thous. 000 U.S.A. Capita Hsld. | C.S.U.| Hsld.| Hs'ds. Inc. | Hs'ds. Inc. | Hs'ds. Inc. Hslds. in. Hsids. ie. 


Aicona 427,  .0018 1, 427 3,781 4,541) 18.7 6. 27. , 39.1 46. . 5 3. 


1 
Alger y 4.2 3 141 .0039 1, 237 4,714 4,803] 20.8 6. . . 7 39. ‘ 4 8. 
Allegan 2 : 17 -0252) 1, 211 241 5,072] 19.0 ‘ 6 . 39. : 8 6. 


Alpena 


2 f .0121 47 .901) 19 : . : 8. 41. 


Ou70 05, 5.071 5 5 380] 15 


Antrim 0032 . , 900 


Arenac 


Baraga 

Barry 
Hast { 

Bay 8 0600 
Abiay | 


Benzie 7 x 2.2 1,260 4, 272 , ; : et ; 5 ff 


For retail sales data, see Section 3 Copyright, Sales Management, tnc.. 1961 Standa ani Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


aston means Business| 


You can forget your history books. You can discount the old Beacon 


Hillers, Bunker Hillers, Bird Watchers and the Back Bay Brahmins! They're 


not doing all the buying — not in any quantity. Besides, they’re only a 


small segment of the real Boston Market. 


Boston is a changed place these days. That goes for the Boston 30-mile 


Shopping Area, too. 


There's a brand new breed a-buying — The Money In The Middle — the fast 
growing, up-and-coming free spending families in the $5,000 to $10,000 
Effective Buying Income bracket. More than 820,000 strong! And the 
bulk of this breed — 50% — reads the Record-American. It’s their kind of 


paper, their guide on what to do, what to enjoy, what to spend their 


money for —and »here. And that’s where you come in. 


The BOSTON RECORD-AMERICAN 


with its 537,1 56 Total Circulation 
vs. 346,888 by the Herald-Traveler 
VS. 335,941 by the M & E Globe 


Represented Nationally by Hearst Advertising Service Inc. 
MAY 10, 1961 


. . « Survey affer survey proves... 


WHFB IS YOUR BEST RADIO BUY 


YOU REACH AN AVG. OF 77% MORE LISTENERS, 6 AM TO 6 PM, 
VIA WHFB — S. W. MICHIGAN’S ONLY 1,000-WATT STATION! 


ay R db = 

1,0 epresented by— — 5 
TTS VERETT-McKINNEY and BUYING 

bias MICHIGAN SPOT SALES AREA INCOME | PoP. FAMILIES 


Benton Harbor-St. Joseph $ 68,312,000 30,900 | 


Berrien County 


| $282,079,000 153,500 


Total WHFB 4-County | 
Coverage Area $515,245,000 | 299,300 


Allegan 


WHEE ) Providing area-wide, 4-county service from the heart of 
MOVES a potential Metropolitan Area—Benton Harbor—St. 

ANDISE ) Joseph and Berrien County, Michigan . . . and featuring 
Van Buren = , 4 a Full-Range Programming of music, news, sports, farm, 


tm 2 ‘ * . . 
~ women's, stereo and communi service special events. 
NTON HARBOR — ; ty Pp 


11 ~ 
4 op oun ST. JOSEPH | - In Michigan's Richest Farm Belt WHFB 
s am guy “MICHIGAN FARM HOUR” voted 
> Ist Place Award by Associated Press! 


POPULATION EFFECTIVE The “SM"" symbols mark original, exclu- 
MICHIGAN ESTIMATES, 1/1/61 BUYING INCOME— @XZB Estimates, 1960 sive estimates by SALES MANAGEMENT. 


Con- IGE tS 
COUNTIES sumer Income Breakdown of Households 


CITIES Met House- Urban | Spend- In- 

continued Area} Total holds | Pop. | ing Net 4 come $0-2.499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
Code} (thou- of thou- (thou- | Units Dollars of Per Per Per oy, yy q ay A G, Zz, Z oy G, 

sands) | U.S.A. | sands) sands) | (thous (000 U.S.A. Capita Hsid. C.S.U.| Hsid. | Hsids. Inc. | Hs!ds. Inc. | Hsids. Inc. | Hs!ds. Inc. | Hsids. Inc. 


Berrien. ... d 153.5, .0846 . . ° 282,079 .0788 1,838) 5, 5,687; 5,668) 15.6 4.1 | 21.4 12.1 | 39.3 37.1 | 15.0 21.6 | 8.7 25.1 
Benton Harbor | 

St. Joseph ) 17 7 $1 191| 2,211| 7,0 | 

ABenton Harbor 19.1} .0105 . 7.3 39,750} .O111] 2,081) 6 5,445) 5,893] 12.3 3.1 | 19.1 10. 


| 
Niles , 13.8 0076 ‘ 7 29,375} .0082) : 


4 9.6 25.0 
5, 250 : 2.6] 17.1 8.7 
| = 
7 


1 29.3 
5 35.8 
6.8 21.7 
8 


5 624.6 


1 

8] 1 
d l 3.2) 1 
Branch 35.3, .0195 . 8.9 10.8 55,687) 0166) 0 


Coldwater 8.9 0049} u 3.0) 16,548; .0046| 


; 5,156) 5, -1 5.9 | 26.1 16.4 q 
,706| 5,516) 5,437] 16.8 4.6 | 24.2 14.3 | 37. BE 20.0 | 


>» 

Joseph 11.8 0065 4.5 28 , 562) 0080) 2,421) 7, 5,347) 6,5 3 1.7] 14.6 6 
1 
l 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Pattern for Profits . . . Nothing Like It in Michigan 
Benton Harbor-St. Joseph Tops Every Metropolitan 


Center in State in Sales Activity Index—224! 


Benton Harbor-St. Joseph is the 8th 

largest of Michigan's metropolitan areas. Se — av HUB OF 

Sales activity in its twin-city hub is 2% ales 

times average volume—124% above par. — — 4-COUNTY MARKET 

No other metropolitan center in Michi- Retail Sales 

gan comes near this figure Food . 

Your big sales opportunity in this mar- Eating & Drinking 58%, 299,300 Population 

ket is paralleled by the coverage pattern Gen! Mdse 2 

of the News-Palladium and Herald-Press, Apparel 92,600 Households 

which blanket their respective city zones FHA o 

while effecting additional coverage of gg $515,245,000 Income 
in 

—- $355,084,000 Sales 


rug 


20,000 in the trading area—for un 
matched coverage of this big top-quality 
market 


BENTON HARBOR NEWS-PALLADIUM-—ST. JOSEPH HERALD-PRESS 


Represented by E. A. FAULKNER & ASSOCIATES 


List of Cities and Their Retail Markets in 9 Store Groups Precedes Each State in Section 3 


SALES MANAGEMENT 


In Battle Creek ... 
a new and flexible 


The Enquirer and News popular full-range discount plan offers bene- 
fits to both large and small space users. Savings range to 10% on 
volume rates and up to 23% on frequency contracts. There’s a dis- 
count plan to fit your schedule! 


FREQUENCY- 


FREQUENCY DISCOUNT 


VOLUME 
DISCOUNT 


Lines 

50-149 
150-299 
300-599 
600-999 
1000-1499 
1500-2463 
2464- (pg.) 


13T 
2% 
4% 
7% 
10% 
13% 
15% 
17% 


39T 
6% 
8% 
11% 
14% 
17% 
19% 
21% 


PLAN 


VOLUME DISCOUNTS 


5,000 to 
25,000 lines 


25,000 lines 
or more 


5% 


yaaa CEREAL C/TY “he 


RER #&» NEWS 


REPRESENTED NATIONALLY BY SAWYER-FERGUSON-WALKER 


MICHIGAN 


G7] POPULATION 


EFFECTIVE 
BUYING INCOME— BY) ESTIMATES, 1960 


Tne ‘““SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


ESTIMATES, 1/1/61 


Con- 


COUNTIES 


CITIES 
(continued 


Met. 
Area 
Code 


Calhoun 211 
Albior 
ABattle Creek 
Lakeview 
Marshall 

Cass 

Charlevoix 


Cheboygan 
Chippewa 
Salt Ste. Marie 


Clare 


Clinton 

St. Johns 
Crawford 
Delta 


Escanaba 


Dickinson 
Iron Mour 
Kingsford 
Iron Mountain 

Eaton 
Charlotte 

Emmet 


tain- 


Total &, 
thou- 
sands) | U.S.A. | sands) | sands) | (thous. 


House-| Urban 
| holds | Pop. 


of | (thou- | (thou- 


| 
.0772} 40.5] 90.7 
.0072) 3.7 
.0266| 15 
0060} 
.0037 


4 
9.3 
50 


| sumer 


Spend- 
ing 
Units 


49.0 
5.3 


18.7 


U.S.A. | Capita 


25,017) 
039] 


3. 279| 
, 220) 

| 
85,475 
15,030} 


22,390 


0761 | 
.0070 
.0296 


1,945 
1,924) 


| 
-0064) 3 


- 0034) 
.0169) 
.0047| 


.0167 
- 0030) 
-0017) 
-0138 
.0070 

| 
-0104 
0065} 
.0043 
.0238 
.0042 
-0063 


4,921 


Hsld. 


6,730) 


6,761 
7,069 
6,892 
5,787 
5,046 
4,358) 


4,143 
5,785 
6,034 


| 
5,498 


| 6,059!) 5, 


4,638 
4,893 


7| 5,479 


4,959 


5,543 


7| 5,637 


515 
5,535 
,976 


, 756) 5, 


376 
, 368 
569 


$0-2,499 
Hsids. Inc. 
12.6 
17. 

9. 


Income Breakdown of Households 


$2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&-ver 


Hsidis. Inc. | Hsids. Inc. | Hslds. 


17.4 
15 
18.§ 
19.{ 
14.; 
12. 


i a 
Nawewoe 


3 
1 
& 
1 
5 
8 
2 


8 


5 


20.0 0 


13.3 1 
38.4 J 
39.5 


17. 


Inc. 


20. 


1 


Hsids. 


1 


0 
5 
1 
8 


Inc. 


1 
8 
0 38.4 


7 
5.8 
6.1 37.3 | 12 


5 
28.4 % 6 
Petoskey 2.0 10,297} .0029) 1,688) 5,419 25.0 15.7 | 35 3 19.6 


5,149) 5, g 8 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 
Advertisers and Agencies MEET and AGREE 
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% ollie 


nite - FLINT - - - THE BEST OUTSTATE MICHIGAN BUY! 


POPULATION ~ EFFECTIVE ; i The “SM” symbols mark original, exclu- 
MICHIGAN BY) estimates, 1/161 BUYING INcCoME— @YZD EsTimaTEs, 1960 sive estimates by SALES MANAGEMENT. 


Con- | , 
COUNTIES sumer } : eames nsec adiet nell ed 
CITIES ™et House-| Urban | Spend- | | 


ST | < | | 
continued Area} Total a holds | Pop. ing Net Ze, $6-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
Code} (thou- of thou- | (thou- | Units | Dol'ars of Per , 47, 4 5 , 
000 


| : : % % % 
sands) U.S.A. | sands) sands) | (thous. U.S.A. | Canita| Hsid. | C.S.U.) Hsid. | Hsids. Inc. F'sids. Inc. | Heid Inc. | Hslds. Inc. | Hslds. Inc. 


Genesee 59 2127 298.7 891,870} .2490| 2,312) 7, ,251) 7, r 511.9 5.11 44.4 32.0 | 21.6 23.9 | 15.0 37.5 
Fent ; "35 { 3,541 0038} 2,116] 7 5,448) 6,6 3.5 | 14. : " 4 25.2 | 12.9 30.7 
AFlint 19 1x 6 57 729 1309] 2,352) 7 3.913) 7,268 ae 6} 11. 5 31. 2.3 25.1 | 16.5 36.9 

Gladwin 370 + .0038) 1,227, 4 .178) 4, ° ‘ 5 a 5 2 » a A . 8.9 

Gogeic 6 , ,357,  .0101 1,502) 4, 784) 4, q i J : Z R 19.0 4 13.0 
lronwood 2 ; 3 3.3 3,471 0046 5 3 | 20.8 -7 15.8 


Grand Traverse : ‘ 4 LU .0139 1,470 5, ‘ \ , e i . : 4 y 6 : 22.3 
Traverse Cit 18.5 f §.3 27 , 872 0078; 1,507) 5, 5, 5,37 : 9 | 23.9 .2 | 37. ; ° ° 8.3 23.8 
Gratint é : ‘ : -0153 1,463) 4, \ ‘ . , F . yi t i -1 15.5 
Alma yA 2.7 3.3 15,765 (044) 1,752 ; : a 5.3 23. i< 39. 9 | ‘ d \e 18.9 
Hillsdale 7 : 52,368 .0146) 1,496 4, A y . . : J -0 | 10. a -8 15.3 
hale 7 9 » 5 ; 15,095| .0042 1,960) 6, y 5,172] 2 §. , -0 | 37. 8. 2.9 20. p 21.5 


| 
Houghton 11.7 48,897 .0137, 1,381 ° ° . . 31.4 23.9 | 31.2 39.7 8.1 ° -6 11.4 
Huron q 9 9.3 45,750 .0127 1,342 ° ‘ ‘ .2 | 28.1 18.9 | 32.7 36.7 | 10.4 ° -1 19.3 


Copyright, Sales Management, Inc., 1961 Standard (4) and Potential (4) Metropolitan County Areas. 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
igement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 
Inc., specifying the intended use and such permission, if granted, may be 
revoked at any time without notice. 
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Flint—Bay City—Saginaw moves into the top 40 
(in actual TV homes delivered) 


Two eastern Michigan markets—Flint and Bay City- 
Saginaw—were Officially combined into one. That's 
how come the big move, and why you'll now find 
this heavily populated urban area listed among 
the largest TV markets in the country.* 

It's top 40 in terms of homes delivered, too. 
Not just ‘‘set owners," but people actually watch- 
ing television. 

And they’re so easy for you to reach. Because 
practically all the viewers in the three cities are 
getting their television from within the area. On 


MAY 10, 1961 


stations such as WJRT, which has City-Grade 
service to all three. Our representatives will be 
happy to tell you anything else you'd like to know 
about the market, and, of course, anything more 
you'd like to know about us. 

Just call Harrington, Righter & Parsons, Inc. 
Offices in New York, Chicago, Detroit, Boston, 
Atlanta, Los Angeles and San Francisco. 

Oh, yes. That top-40 market list you have. Flint- 
Bay City-Saginaw belongs inthe same neighborhood 
with Providence, Charlotte and Denver. Your move. 

*ARB—March, 1960 (Sun.-Sat. 6-10 p.m.) 


IS WHAT THE MICHIGAN MARKET 


is REALLY LIKE !! 


WILX-TV FACTS 


e STUDIOS IN FULL TIME NBC 
LANSING © TOWER HT. 1008’ 
JACKSON @ POWER 
BATTLE CREEK 316,000 WATTS 


Represented by 


VENARD, RINTOUL & McCONNEL, INC. 
THE GOLDEN TRIANGLE STATION 


‘aie 


Associated with 


WILS — LANSING / WPON — PONTIAC 


te 
WILX-TV COVERAGE 
LOW COST 
PER THOUSAND 


FLINT—SAGINAW 
BAY CITY MARKET 


LANSING and 
MID- MICHIGAN 


TRAVERSE CITY 
CADILLAC 


LANSING 
AND MID. * 
MICHIGAN 
MARKET 


GRAND RAPIDS 
KALAMAIOO 


MICHIGAN 


COUNTIES 


POPULATION 
ESTIMATES, 1/1/61 


JM 


Con- 


"EFFECTIVE 
BUYING INCOME— @¥zI 


ESTIMATES, 1960 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Ca gn ae 


| | Income Breakdown of Households 
sumer | | 


Urban Spend- 

Pop. ing Net 
thou- | Units | Dollars 
sands) (thous.) (000) 


Cash 
In- 
come 
Per 


CITIES 


continued 


Met 
Area 
Code 


House- 
holds 
thou- 

sands 


In- 
come 
Per Per Per 
Capita) Hsld. | C.S.U.| 


Tota! _< pea $4,000-6,990 | $7,000-0,990|$10,000dover 
thou- b % yA %i& &, %, %, , % 
sands . Inc. | Hslds. Inc. 


of t D 6 70 
t Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 
Ingham 215 180.9 62.0 


19.5 


510,514) 
65,041) 
270,086) 


.1426 
.0182 
40.7 -0754 
12. .0172 
2.! 3,203] .0037| 
losto / ° 5. 


6,226 | 
3,335 
6,636) 
4,817) 
5,281| 
4,706) 
4,783 
4,774) 
4,821 
5,982 
6,051| 
6,293 
5,822 


2,374) 8,078 
071/11,614 
382| 7,565) 
/417| 4,972) 
,942 5,740) 
.431| 4,799) 
,622) 5,235 
,578| 5,857 
985) 7,408) 
,895| 6,499) 
229) 6,990) 
128) 7,087) 
208| 7,352 
076| 3,945) 3,945 
137| 7,010] 6,553 
499 


8,210) 7,982 
170; 6,912 
097 


6,977 
158; 4,630 


42.0 
32.5 
43.0 
35.7 
| 39.3 
34.3 
39.6 
| 36.3 
38.6 
41.1 
41.1 
41.5 
43.2 
-0 
2 


23.2 | 14.7 
9.1 


15.2 


37.2 
26.4 
35.0 
15.7 
20.2 
15.8 
13.7 
21.1 


A 


tonia 


Iron 
Isabella 

M 
Jackson 

AJacksor 
Kalamazoo 

AXKala 
Kalkaska 
Kent 

i 

A 

\ 


. 0080 
1193 


0281 


6,164 2. t 
6,929 i -; oe . : we 


3,969 


100,465 


2,778 


Keweena 


=D WONNKDNN MH ee ee we ND 


| 3.2 

| 

Lake ~ 6,522 
0 58 ,037 
6 8,504) 
13, 498| 
144 ,003) 
43,927) 


231| 4,076) 3,836 
366) 5,324) 5,276 


1, 7.3 
1, 

1,304) 6,074] 5,315 

1, 

1, 


12.2 
14.5 
10.3 
15.1 
18.0 


15.4 | 
19.3 
21.4 | 
17.4 | 
21.6 | 
23.6 | 1 


Lapeer 


-0038 
-0402 
-0123 


436) 5,399) 4,654 
823) 6,154) 5,560) 5,714 
2,143] 7,321) 5,423) 6,247 


Lenawee 
Adriar 


0436 
-O113 


3 

5 

Lape l 
Leelanau 4 9 
0 33.0 9 

5 1 


4 
7 


2.3 
6.8 
8.5 
6.1 
8.8 
5.3 


37 
For retail sales data, see Section 3 
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EDUCATION 
Michigan State University, 
America’s 8th largest, has 
students, and 
mplo 


BUSINESS 

Home of insurance 
companies, Lansing 
has 7 department 
stores, an 80-unit shop- 
ping center 


“SOUND” 
‘BUY: 


Why is Lansing a 
sound buy? Diver- 
sification! Spending 
habits are stable 
the year ‘round. 
Government, edu- 
cation, industry 
and business help 
Lansing weather 


1320 


5000 WATTS DAY ® 24 HOURS/DAY 
1000 WATTS NIGHT 


REPRESENTED EXCLUSIVELY BY 
VENARD, RINTOUL & Mc CONNELL 


INDUSTRY 

Home of Oldsmobile, 
Fisher Body, Motor 
Wheel and Reo Motors, 
Lansing 

ploys 31,000 


economic storms. 
A “Sound"™ buy, 
we call it. 


GOVERNMENT 
Saat ccecon tae 28 industry em- 


SALES MANAGEMENT 


| 
cl = \ 
ii mate 


/ Dial \ 
FEtzer for \ 
Outstate 


NN — 


6. “DIRECT SALES 


LINE” 


If you want it ALL, give us a call! 


WKZO-TV, WKZO Radio, WJEF, WWTV— 
the four Fetzer stations serving Outstate Michi- 
gan—carry your announcements to more homes, 
more frequently and at a lower cost than any 
competing stations. Look at the facts! 

WKZO-TV COVERS 606,780 TV HOMES! WKZO-TV 
covers 606,780 television homes (NCS No. 3) 
in 34 counties including the important Kalama- 
zoo-Grand Rapids market. NSI (see below) 
gives WKZO-TV more homes than Station ‘B’ in 
182 of 197 competitive quarter hours surveyed, 
6 p.m.-Sign Off, Sunday through Saturday. 
WWTV DOMINATES NORTHERN LOWER MICHIGAN! 
WWTV has NCS No. 3 circulation, both day- 
time and nighttime, in 36 Northern Lower 
Michigan counties. NSI (Oct. 17-Nov. 13, 1960) 


for Cadillac-Traverse City shows that WWTV 
delivers more homes than Station ‘B’ in all 368 
competitive quarter surveyed, Sunday 
through Saturday! 

WKZO RADIO LEADS 95°, OF THE TIME! Pulse (see 
below) rates WKZO Radio highest for Kala- 
mazoo-Battle Creek and Greater Western Michi- 
gan—morning, afternoon, evening—in all 360 
quarter hours surveyed, 6 a.m.-Midnight, Mon- 
day through Friday. 

WJEF IS RADIO IN GRAND RAPIDS! WJEF is the 
Fetzer direct line to 120,000 radio homes in 
Metropolitan Grand Rapids. Broad-interest 
Fetzer programming (plus CBS) has made 
WJEF a widely respected and “listened-to” 
citizen. 


hours 


NSI SURVEY— No. of Quarter Hours 
GRAND RAPIDS- 
KALAMAZOO AREA 
October 17- 


November 13, 1960 


MON. THRU FRI.) 
7:30 a.m.-Noon 
Noon-6 p.m. 


55 
70 


25 
50 


68.7%, 

58 % 
QUARTER HOURS =| uN. THRU SAT. 

IN WHICH STATIONS | 6 ».m..9 p.m. 


72 12 
DELIVER MOST HOMES | 110 3 


85.6%, 
97.3% 


9 p.m.-Sign off 


Per Cent of Total 
WKZO-TV STATION B| WKZO-TV STATION B 


7-COUNTY PULSE REPORT 
KALAMAZOO-BATTLE CREEK AREA—JULY, 1960 
31.39 SHARE OF AUDIENCE—MONDAY-FRIDAY 
fe 
2, 
42 % Station ''B Station ‘*C'’ 
6 A.M.-12 NOON 
12 NOON-6 P.M. 


6 P.M.-12 MIDNIGHT 


14.4% 
2.7% 


She Belyer Shalions 


WKZO-TV — GRAND RAPIDS-KALAMAZOO 


WKZO RADIO — KALAMAZOO-BATTLE CREEK 
WJEF RADIO — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 
WWTV — CADILLAC-TRAVERSE CITY 
KOLN-TV — LINCOLN, NEBRASKA 


for 


WKZO-TV 


Studios in Both 
Kalamazoo & Grand Rapids 


Greater Western Michigan 


WKZO 


CBS Radio for 
Kalamazoo-Battle Creek 
and 
Greater Western Michigan 


WJEF 


For 
Grand Rapids 
and 
Kent County 


WWIV 


CBS and ABC 
in Cadillac- 
Traverse City 

Serving Northern 
Lower Michigan 


Avery-Knodel, Inc., Exclusive National Representatives 
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WHEN THINKING OF THE 5th LARGEST MARKET IN AMERICA 


ape REMEMBER PONTIAC! 


PONTIAC: an integral market within the Detroit Metropolitan Market which 
ranks 5th in population and total retail sales in the U. S! PONTIAC: leading city 
of Oakland County, one of the three counties constituting the Detroit Metropolitan 
Market. PONTIAC: a city and retail trading zone having a population over the 
quarter million mark with 21% earning over $7,000. 

And The Pontiac Press is the only newspaper that can guarantee. . 
766, COVERAGE OF ALL HOUSEHOLDS IN THE PONTIAC M ARKET! 

If you're reaching for the Detroit Metropolitan Market in only the Detroit 
newspapers, you will be unable to cover even half of this vital Pontiac market. 


THE REASON: OVER 50° OF THE HOUSEHOLDS IN THE PONTIAC AREA READ 
ONLY THE PONTIAC PRESS! Remember Pontiac . . . and The Pontiac Press 


THE PONTIAC PRESS 


PONTIAC, MICHIGAN 
Circulation 60,399—ABC September 30, 1960 + Represented by Newspaper Marketing Associates 
Seolaro, Meeker and Scott Division, New York, Chicago, Philadelphia, Detroit 
Doyle & Hawley Division, Los Angeles & San Francisco 


POPULATION EFFECTIVE The “‘SM"’ symbols mark original, exclu- 
MICHIGAN BYD Estimates, 1/1/61 BUYING INCOME— LSM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES | f--2 Income Breakd sccethnamensaanlin 
CITIES Met House-| Urban | Spend- | | | 
continued Area} Total % holds | Pop. | ing Net i, | come come $0-2,499 | $2,500-3.990 $4,000-6,899 $7,000-9,999 $10,000& over 
Code} (thou- of thou- | (thou- | Units | of | Per | Per | Per | Perr | % % % | & & 
sands) | U.S A. | sands) | sands) | (thous.) 000) U.S.A | Capita) Hs!d. C.S.U. Hsld. | Hslds. Inc. | Halas. oe. | Heide rd Hslds. Inc. | Hsids. Inc. 


-0197, 1,785) 6,027) 5,926, 5,821 . 4.0 21.7 11.9 | 38. . . 20.8 9.9 28.2 
10,289) -0029/ 2,100) 6,859) 6,052) 6,319} 10. 2.5 | 18.4 9.3 | 42. -2 | 16.4 21.2 | 12.1 30.8 
8,732) . | 1,119) 5,458) 4,851) 4,981 . §.1 | 27.1 17.4 ‘ , -6 20.8; 5.9 16.4 
14,096) . | 1,281) 4,847) 4,272) 4,247] 24. 7 30.3 22.8 3 42.0| 8.4 16.2| 3.4 10.3 


Livingston = 9 «(1 


9 
Howell 4.9) .0027) . 
Luce 7 p 6 
1.0) 


Mackinac 


1 
1 
1. 
3 


“ © 


Macomb 
Center Line 
Kast Detroit 
Mount Clemens 
Roseville 
St. Clair Shc 
Troy 


127.1] 899,602) . | 7,441) 7,078) 7,102] 8.1 1. Lye .2 33.2 | 20.7 23.9 | 13.3 35.0 
20,321). ,954| 7,816] 7,526] 7,475] 5.2 1. “ar: 4 32.5 | 23.7 26.0 | 16.6 36.6 
93,901] . ,932| 7,394] 7,223] 7,136] 6.7 1.4] 11.8 5.3 | 43.3 32.5 | 22.9 26.2 | 15.3 34.6 
44,233). 2,057| 6.143| 6 2. 7 7.2} 45.0 37.0] 19.5 24.5 | 12.2 29.3 
104,801] 0293) 1, ,087| 6,681) 6,74: 7| 13.5 6. 0 35.7 | 20.9 25.4 | 13.1 30.8 
170,080]. 996] 7,237] 7,028] 6,952] 7. 3.0 6.0 | 43.2 33.2 | 21.4 25.2| 14.6 33.9 
46,924) .0131 568) 7,448) | 
196,609] 0549) 1,982) 7,336) 7,336| oe - eek 
26,548} .0074 577| 4,500) 4, 6 8.1 | 29.0 21. 4 42.0| 9.4 17.5] 3.6 11.3 
12,790} .0036 ,919| 4,737| 20.2 6.5 | 26.9 18. 6 43.1] 10.9 19.1 | 4.4 12.9 
88,180, .0246| 1, 5,097 6 5. 115. 7 41.7 | 12.6 20.1] 6.1 17.8 
15,315} .0043] 1,7 5,470) 5, ‘a « 7 18. 2 42.6] 13.5 20.9| 6.5 18.5 
32,178] .0090| 1,600| 5,959| 5,275] 5, ; | 29.0 12. .6 38.8] 13.9 20.9| 8.1 22.9 


s Io ef * 
a he de a Sh 


Warren 
Manistee 
Mainstee 
Marquette 
Ishpeming 
Marquette 


a 
~I © © & Pt 


0046 
-0313) 
-0049 
-0110 


2 Ot = tw & 
—— 2. to oF oO 


— ~ w 


Mason 


-0122 
.0052 
.0117) 
.0136| 
-0062 


33,917) 4 4,711 ‘ : ‘ . 4 40.7 ' ‘ 4.8 14.9 
16,335). 4,950 : : 5 ’ 5 41.7 ! 5.6 16.6 
29,323) . , 383] 4,189 : ‘ " ' 6 38.1 5 ? 3.8 11.9 
34,945) . 4,722 ’ ‘ i ‘ -7 39.5 | 10. 4 5.1 16.2 
19,045) . 5,290 " : y * 3 39.5 ; " 7.7 21.4 


Ludington 
Mecosta 
Menominee 

Menominee 


voo-e 


Sbown 


: coma = 


Midland 


98,793) .0276 6,374 . ts . ° 3 4.9 . - -7 3.2 
Midland 


60,886] .0170 6,765 A 2.1/ 13.2 6.2] 42.7 33.3 | 20.4 24.4| 14.8 34.0 
8,381| 4,191 7 8.4 | 30.1 22.7 | 34.2 43.1| 9.0 17.3] 3.0 8.5 
187,737| 6,115 A 3.3| 18.7 9.8 | 40.4 35.6 | 17.1 23.1 | 10.4 28.2 
o.00 6,387 es % : 32.8 | 20.6 24.3 | 15.0 34.9 
56,705) . 4,886 8 7.0 | 27.4 18.7 | 34.8 39.7) 11.0 19.2| 5.0 15.4 
15,892). 5,297 2 3.9] 22.6 13.3] 41.5 40.9 | 14.5 21.8] 7.3 20.1 
5,563} . : 3,974 .2 11.1 | 30.8 23.9 | 27.8 36.3| 7.4 14.8] 4.1 13.9 
274,006). 5,685 7 3.6 | 20.8 11.7 | 41.8 39.2| 15.3 22.0] 8.4 23.5 
90,898]. 5,646 9 3.3/ 19.5 10.7] 42.0 38.6| 16.2 22.9] 9.3 24.5 
35,720). 5,581 2 2.6) 18.4 9.9 | 45.2 40.5 | 17.0 23.8] 9.2 23.7 


Missaukee 
Monroe 
Monroe 


oane eo 
ma EC 


Montcalm 

Greenville 
Montmorency 
Muskegon 118 

A Muskegon 

A Muskegon Heights. 


- 


Newaygo 

Oakland 
Berkley 
Birmingham 
Clawson 
Ferndale 


34,326) . 4,835) 4, ° ° ° . «1 40.2 le . -1 15.2 
1,726,217) . ° 7,015 . . ° -1 | 41.4 28.1 ° . -5 43.6 
52,444) .0146 7,712) 8, ° ° : -8 | 39.0 25.9 : , -0 43.8 
79,096} .0221) 2, 9,416 ‘ ‘ : -9 | 31.9 18.5 ° . -5 58.9 
38,865) .0109 7,932 <7 oa re ind “ - a “ es ae a 
71,912) .0201 7,570 ° ‘ 1.0 -6 | 40.5 28.5 . . 3 40.0 
54,844) .0153 7,031 . . 9 8 | 43.7 32.6 : . 6 35.3 
90,211) .0252 8,201 
98,171) .0274 7,981 F ‘ = ee “s ee as oe “% “ a 
179,989! .0503! 2, ° 6,428! 6,97 4 = 1.6112.5 5.71 44.2 33.9 | 21.2 24.9 -7 33.9 


> mt = w= 


Hazel Park 

Madison Heig 
Oak Park 40.2 
Pontiac 83.9 


ao-— @ & 


For retail sales data. see Sectior Copyright, Sales Management, = : Standard (4) and Potential (4) Metropolitan County Areas. 
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A STORER STATION 


CHANNEL 2 cBS 


No. 1with audiences 
No. 1 with advertisers 
in the nation’s 5th market 
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COUNTIES | sumer Income Breakdown of Households 
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continued) Total % holds | Pop. ing y $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
(thou- of (thou- | (thou- | Units f Per % 4 % 4 , % & % % 

sands) | U.S.A. | sands) | sands) | (thous.) 000 U.S.A. | Capita) Held. | C.S.U. 


} 
| 


Hsids. Inc. | Hslds. inc. | Helds. Inc. 


Rochester. . 6) : 1.9 : 2,159| 7,112] 6,363] 6,59 t ’ 36.3 | 20.2 25.0] 12.5 30.0 
Royal Oak...... oO}. 2] 24.9 : 2,326] 8,170] 7,940] 7, . i F ’ .0 26.5 | 22.8 23.8 3 43.9 
Oceana... : ° -7| 4.7, F 1,259) 4,447) 4,447 " m . ° -6 39.4) 8.6 16.3 
Ogemaw........... 7. : a : 1,140) Bet 4,254) 4, : j , y 1 38.0} 8.0 15.8 
Ontonagon 6). ‘ | & ; ‘ 1,258} 4,303) 4,168) 4, , 7 | “ 8 40.3 | 7.5 14.9 
Osceola ' 6}. ; : % .0045| 1,201) _ 4,414) 4, t : ‘ . 7 38.4 .9 17.0 


| 
Oscoda... . 5} . 9) ,704) 1,058) 4,116) 3,704| 3,717] 31.0. 12. 3 28. 40.1 | 6.2 13.6 
Otsego . 6} 0042) 2. 6} 2. .0025| 1,186] 4,507} 4,292| 4,240] 23.7 8. 8 23. 9 42.6 
Ottawa 3}. a) ,271| .0489) 1,730) 5,823} 5, 636| 5,566] 15.2 4. 3 12. 1 38.5 | 
Grand Haven 2. 3 2,063} 6,794| 6,079| 6,293] 9.6 2 y 36.9 | 
Holland . 8.6 ne 5,911) 5,430] 5,607] 16.0 4.4 | 21.5 1% 9.5 38.3 
Presque Isie....... 2). 3 . : % d 1,153) 4,909) 4,611) 4,695] 23.6 ° i -7 40.4 
Roscommon. . . Ye 3) 1,524] 4,837| 4,450] 4,472] 24.3 8. 7 20. 7 39.3 
Saginaw .5| .1072| 56.2! 1,889| 6,537] 6,123] 6,184] 11.8 2. 5 8. 3 36.5 
ASaginaw 98.2) . 2 ,967| .0564] 2,057| 7,037] 6,176| 6,490] 9.5 2. 4%. .6 36.0 | 19.2 


& 


g 


St. Clair g j 6,001) 5,804) 5,747] 15. " a .0 37.4 | 15.3 
APort Huron..... 35.9) . -0} : 6,422) 5,937) 6,053 : J < 7 -0 37.2 | 17.1 
St. Joseph... Oo}. : : : F 5,466 5,389) 5,277] 18. : : .9 37.2 | 12.9 
Sturgis...... ‘ J ‘ 6,606) 5,967) 6,142 ; i a -4 36.1 | 16.6 
Sanilac....... 4. .5| Y 4,955) 4,803| 4,719} 22. ; 1 37.5 | 10.8 


Schoolcraft. ....... 0}. . ' , ; 4,920] 4,393] 4,476] 22.1 7.4 | 28. : 4 42.3] 9.8 17. by 982 
Shiawassee... 2]. ? ; f 5,868] 5,661) 5,610) 15. . 12.4 | 40.0 38.1 | 14.6 21. 3 24. 

Owosso..... -1l} = .009 . . . 6,349) 5,811) 5,920) ‘ . 10.8 | 41.0 37.2 | 15.6 - eS Be. 
Tuscola... 6} .0241 ‘ ’ ; ,464) 5,147] 4,947) 4,904] 21. ’ .0 17.6 | 33.6 36.7 | 11.6 19. 6 19. 


Van Buren a -3| .0271 R : a g j : 5,154) 4,909) 4,883 6. 17.7 | 34.9 38.3 | 10.7 : 8 19. 
South Haven 6.2) .0034 " ‘ : .0032} 1, 5,475) 5,226) 5,184 5. 15.9 | 35.3 36.5] 11.6 18. 23 

Washtenaw........ 176.3) .0972 } " -1036} 2, 7,897| 5,303] 6,332] 13.8 3. -3 8.2 | 39.3 33.3 17.8 23. 8 32. 
AAnn Arbor 69.6] .0384 ; 35. -0503 9,326) 5,042) 7,014 $: 5.9 | 40.8 31.0 | 20.6 24. .7 37 
Ypsilanti........ 21.1) .0116 ; 7 -0126 7,893) 5,171) 6,378 3. 7.8 | 40.1 33.6 | 18.2 23. 738 

Wayne... .....- 491 2,678.9] 1.4765 : 4 .31 6,333,691! 1.7687 ,8,174| 6,935! 7,506 1.5112.3 6.21 41.4 29.5 21.6 23. 4 40.2 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, mc, 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


YOU REACH 
TOP BUYING POWER 
WHEN YOU SAY IT IN 


«\— |) 
The Detroit en ear we +) al) 


TOP TEN BRANDS 
IN ; 
DETROIT, MICH. —_ 


| 


, ps v7 
Here’s how the Top Ten Brands Study, 1960-61 . . . the Aon 
first detailed look at America’s 5th Market today... 
proves the productivity of the Free Press Reader Market: 


*% 49% of all Free Press Reader Families surveyed have 
incomes of $7,000 or more 


% 81% of Family Heads work in professional, managerial, 
white collar, and craftsman occupations 


% 82.5% own their own homes 
% 63% have one or more checking accounts When you advertise in ; 


_ more pare = it eg be mag —_ Press to THE FREE PRESS 
se Jetroit’s and Michigan’s Productive Markets. 
YOU REACH TOP 


Che Detroit Free Press BUYING POWER! 


Michigan’s Only Morning Newspaper National Representatives: Story, Brooks & Finley 


" POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
MICHIGAN ESTIMATES, 1/1/61 BUYING INCOME— @ « ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


Con- | | 
COUNTIES sumer | Cash 
CITIES Vliet House- Urban | Spend- ine | In- 
tinued Are Total holds | Pop ing Net % | come | come $0-2, 499 $2, 500-3, 999 $4,000-6, 999, $7, 000-9,999 ‘0, per 
je} (thou of thou- | (thou- | Units | Dollars | Per | Per | Per Per 45 % % 

sands) | U.S.A. | sands) | sands) | (thous. 000) U.S.A. | Capita Held. | C.S. U.| Hsld. Halas inc. | Hsids. Halas. inc. | Hii Inc. | Hsids. on. 


i) 
pee 


-_ 


11.1 


027) 8,110) 7,352 , 603 5.7 
: 9.9 


434) 8,469 7,567) 7,945 
7 


1 2.8 

d 1 7 

7 419 , 1 1 
1 
1 


334 27 6,596 
039) 7,794, 6,047) 6,850 
6,911} 6,847 
, 84110, 967/14, 253 
9,679) 9,679 
2 ,094/10,392/11,284 
9,538) 9,538) 9,22 
,968| 6,417 
994] 7,867 
,243| 7 
5, 685 
7,385) 
5, 960 
8) 7,491) | } ‘ ‘ 
20,741 S 2,308 ,152} 7,152) 6,925) § 2.4 5 -0 | 39. 30.3 -6 23.2 | 15.5 37. 
32,953] .0092| 1,841] 6,865) 6,218] 6,396) 8.2 3 | 11.0 27.0 


0755 
0098 


4. 


0216 
514) .0080 


vy 


5 
4 
4 
5.3 | 
6 
4 


mibaan |i 
— bo bo bt to 


— Io & 


5, 632 


, 600 


tow ww eB — & &w & 


~~) 
wo 


& & w& wv 


2 
0 
! 5.8 
42,670 6 


30,7138 


Copyright, Sales Management, Inc., : SM Standard (4) and Potential (A) Metropolitan County Areas. 


SALES MANAGEMENT 


5th market in America...and going up! 


COVER IT WITH WjR 


With WJR you achieve single station coverage, America. The facts show that almost 10% of the 
penetration and domination of the Detroit- nation’s business and wealth is concentrated here. 
Great Lakes area, the fifth richest market in See your Henry I. Christal representative for details. 


rT 


POPULATION RETAIL SALES AQUSEROLDS 
15,331,500 $19,051,809,000 4,519 400 


WJR SHARE OF WJR SHARE OF WIR SHARE OF 
TOTAL U.S. MARKET TOTAL U.S. MARKET TOTAL US. MARKET 


6.0% 8.87%\8./” 


GAS ] AUTOMOTIVE 
FOOD SALES STATION SALES DRUG SALES SALES 


a 
’ 


$4,590,270,000 $1,414,733,000 $ 700,034,000 $3,476,680,000 


WJR SHARE OF WJR SHARE OF WJR SHARE OF WJR SHARE OF 
TOTAL U.S. MARKET TOTAL U.S. MARKET , TOTAL U.S. MARKET TOTAL U.S. MARKET 


N Q \”% \e) 3% ) 5% ) 6 


\ 


~~ 


METROPOLITAN 
DETROIT 
AREA 


WJR Share of 
Total U.S. Market (1960 


Population 3,963,500 2.2% 
Households 1,135,100 2.2% 
Total Retail Sales  $4,908,635,000 2.3% 
Food Sales $1,197,187,000 2.4% 
Drug Sales $ 215,034,000 2.9% 
Gas Station Sales $ 350,744,000 2.3% 
Automotive Sales $ 925,415,000 2.5% 


Source: Sales Management, July 10, 1960 estimates 


Represented by 
Henry |. Christal Co., Inc., Atlanta, Boston, Chicago, 
Detroit, New York, San Francisco and Canada. 
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WWTV-AREA HAS MORE 


PEOPLE THAN WYOMING-VERMONT | 


COM 


BINED! 


— and more televi- 

are within “sight” 
Cadillac 
find 


M' IRE people 


sion nomes 
of WWTYV 
than you'll 
Vermont 


Traverse City 
in 


Wyoming and 
combined 


Only WWTYV 


coverage ofl 


of Mich 


gives you complete 
important slice 
has NCS No. 3 


daytime 


this big 
WWTV 


both 


in 


and night- 


*Combined population of V 


is 716,200. WWTI 


area population is 


time, in 36 Northern Lower Michigan 
counties. You would need a schedule in 
at least 12 daily newspapers or 18 local 
radio stations to approach WWTV’'s 


broad coverage. 

Add WWTYV to your WKZO-TV 
(Kalamazoo-Grand Rapids) schedule 
and get all the rest of Michigan worth 
having. /f you want it all, give us a call! 


ermont and Wyoming 


723 500 


WWTYV has daily circula- 
tion, daytime and night- 
time, in 36 Michigan 
counties (NCS No. 3). 


WWIV 


3346000 WATTS © CHANNEL 13 © 1282 TOWER © CBS and ABE 
Officially Authorized for CADILLAC-TRAVERSE COTY 
Serving Morthern Lower Michigan 
Avery-Knedel, Inc, Exclusive Metvone! Representotives 


POPULATION 


MICHIGAN ESTIMATES, 1/1/61 


© 


Con 
COUNTIES 


CITIES 


continued 


House- 
holds 
thou- 

sands 


Total 
(thou- 
sands 


Pop. 
thou- 
sands 


ing 
of 


U.S.A 


Wexford 


4 


State Total 7,984.4) 4.4008 2,320.9 5,875.6 


587 


POPULATION 
ESTIMATES, 1/1/61 


Con- 
sumer 
Spend- 

ing 

Units 
thous. 


House- 

holds 

of thou- 
U.S.A.) sands 


Urban 
Pop 
thou- 

sands 
n Art 
Battle ( 

Bay City 


w 176.3 
140.1 
108.8 


0972 
.0772 
0600 


48.8 
40.5 
31.2 


124.5 
90.7 


69.9 
49.0 


reek 


jata, see Sectior 


sumer 
Urban | Spend- 


Units 
thous. 


@yD E. B. |. 
ESTIMATES, 1960 


Net 
Dollars 


370,714 
272,556) .0761)1,945/6,730 || St. Joseph 
73.2 32.4] 194,952) .0544/1,792/6,248 || Detroit 


Copyright, Sales Management, Inc., 1961. 


EFFECTIVE 
BUYING INCOME— 


JM 


In- 
come 
Per 
C.S.U. 


Net 16 
Dollars of Per 
000 U.S.A. | Capita 


Per 
Hsid 


0219 411 
393 
, 149 
147 
233 


7,994 
7,994 


7.680 


7,835 
7.908 
7,029 
5 764 


7,365 


.0203 
0116 


.0100 


9 
> 
) 

9 


) 


497 


784 


4, 


18.7 5,004 


1110, 395,592) 2.9036 542) 7,030) 


3}16 550,713) 4.6218 2, 


} 
i, Per | Per 
of | Cap-|H’'se- 
U.S.A. ita | hold 


Total 


thou- | 
000 


. 1036 2, 103)7,597 || ABenton Harbor- 


ESTIMATES, 1960 


$0-2,499 
Hsids. Inc. 


397, 6,645] 11.5 


BY) 


i, 


of 


sands) | U.S.A.| sands) | sands) | (thous.) 


153.5) .0846] 47.3) 75.3] 
3, 850.4|2.1223|1,106.0/3,640.3| 1,258.5 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


‘ income Breakdown of Households 
tie came} Seuiaewel 
$2,500-3,999 $4,000-6,999 | $7,C00-9,929 | 
%, 5 4 % % % b 2 
Hs!ds. Inc. | Helds. Inc. | Hsids. Inc. | Hslds. Inc. 


$10,000&over 
a: 


12.1 
11.3 


10.7 


| 16.3 
16.6 


§ | 17.8 


31.5 | 22 
31.2 


30.1 


36.6 
36 
39 

| 
39.5 | 
39.8 


28.9 20. 
25.9 16. 


17.8 
19.9 | 


9.9 4.6 14. 
12.1 6.2 18.3 


24.0 


1.9 | 13.6 6.2 


41.4 31.5 | 20.6 15.7 36 


2.6| 16.7 8.1 | 40.5 32.5 | 18.3 22.5 | 13.0 34.3 
"POPULATION ER 
ESTIMATES, 1/1/61 ESTIMATES, 1960 
| : mg ‘ai 
sumer | 
Spend- 
ing Net % | Per Per 
Units Dollars of Cap- |H'se- 
(000) | U.S.A.| ita | hold 
} | 
282,079| .0788'1,838'5,964 
8,959,510 2.5020 2,327 8,101 


House- 
holds 
| (thou- 


Urban 
Pop. | 
(thou- 


49.6 


SM Standard 


(4) and Potential (4) Metropolitan County Areas. 


. Take a look outstate... 


LANSIN 


METRO. POP. 


Fient, metro. pop. 

Grand Rapids, metro. pop. 
Saginaw metro. pop. 
Kalamazoo, metro. pop. 


Best of the BIG 3 
~ in the 5 Billion Dollar 


304,200 


385,800 
371,900 
194,500 
174,200 


SERVED BY... 


Outstate Michigan Market 


THE STATE JOURNAL 


REPRESENTED BY SAWYER-FERGUSON-WALKER COMPANY 


SALES MANAGEMENT 


CIRCULATION 


In the 6-county Retail Trading Area, 98% of Detroit's total retail sales are made . . . 52% of Michigan's total 
population lives . . . 59% of Michigan's total income is earned. Here, more than 87% of The News’ Trading 
Area circulation is home-delivered . . . reaching the adult market at home, where multiple readership is thor 
ough and where shopping decisions are made. Today, you sell Detroit’s mass market most effectively through 
The News—with the greatest Retail Trading Area coverage of any newspaper in the nation’s 5 largest markets! 


The Detroit News 


INCLUDING BEST FEATURES FROM 
Detroit2Ti 
etroits. Limes 
New York Office: Suite 1237, 60 E. 42nd St. - Chicago Office: 435 N. Michigan Ave., Tribune Tower - Pacific Office: 785 Market St., San Francisco - Miami Beach: The Leonard Co., 311 Lincoln Road 
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IT’S NOW OFFICIAL! 


FLINT - SAGINAW - BAY CITY is 


ONE CONSOLIDATED MARKET { 


.. «held solidly in the hand of WNEM- TV! SAGINAW | 


Now, following the lead set by ARB, as well as other 
nationally recognized market-measuring organizations, 
everyone agrees—the Flint-Saginaw-Bay City area is ONE 
CONSOLIDATED MARKET! WNEM-TV, Eastern Michi- 
gan’s first VHF station, puts your sales message into 
402,000 TV homes throughout this area at the lowest cost- 
per-thousand available from any media delivering high 
impact in this quantity. 


CHANNEL 


WNEM-TV 


serving FLINT — SAGINAW — BAY CITY 
EASTERN. MICHIGAN’S FIRST VHF STATION — ALL WAYS! 


VaVage ee 
Pa (mem f=) 3 
A ee 


POPULATION E. B. |. : POPULATION “ta E. B. I. 7 
MICHIGAN ESTIMATES, 1/1/61 BYP Estimates, 1960 ESTIMATES, 1/1/61 GYD Estimates, 1960 


Con- | | | | | | Con- 
METRO sumer | | | . | 
AREAS House- Urban | Spend- House-| Urban 
holds | Pop ing Net | % | Per | Per | Total % holds | Pop. i N % Per | Per 

of thou- (thou- | Units Dollars of | Cap-|H’se- thou- | of thou- | (thou- i | of |Cap- H’se- 
U.S.A. sands) | sands) | (thous. 000 U.S.A.) ita | hold sands) | U.S.A.) sands) | sands) | (thous.) 000) (| U.S.A.) ita | hold 


385.8 .2127' 114.3 298 123.0} 891,870) .2490 2,312'7,803|| Muskegon-Mus- 
371.9 2050, 113.4 321.3, 121.3] 794,929) .2220.2,137|7,010||kegon Heights...| 153.2) .0845, 45.5} 101.6 48.2 006, .0765 1,789 6,022 
134.8 0743 39.3, 76 .7| 255,415) .0713 1,895|6,499|| APort Huron 108.6] .0598, 32.4) 53.3] 33.5 444) .0543 1,790 6,001 
174.2, 0960, 2.3 122.7 .9] 370,658) .1035|2,128|7,087||Saginaw.........] 194.5] .1072| 56.2} 133.3] 60.0] 367,382/ .1026/1,889 6,537 
304.2) 1676, 89.6 208 655,921] .1831|2,156|7,321 atenano — |__—_|_— —|-—- -— 

|| Total Above Areas|6 ,256.3/3.4484|1,816.8|5,320.5| 2,056.3|13, 884 ,436/3.877212.219 7,642 


2nd 


Just as important as one's 2nd shoe is 
Michigan's 2nd TV market...that rich 
industrial outstate area made up of 
LANSING-FLINT-JACKSON and 20 
populous cities 3,000,000 potential 
customers 684,200 TV homes (ARB 
March '60) served exclusively by 
WJIM-TV for 10 years. 


WIIM -T 
ea aily t it ex u vely serv LANSING L JACKSON 
BAS 


<) oes th market. Represented t rTv wy 310 by MASLA 
UBS 
BS 


SALES MANAGEMENT 


MAY 


The X’s mark the spots where your ad- 
vertising can dig profits aplenty. These 
eight well-mapped, easily reached markets 
have a known treasure of over $4 billion 
in effective buying income. 


They are classic examples of one-medium 
markets. In each, the dominant selling 
force is the Booth newspaper, delivering 
more coverage and applying more selling 
pressure by far than any other medium. 


In populous, prosperous Booth home coun- 


4 


” pana 
ag pot f « 3s 3 


ties, household coverage averages 78.6% 
daily. 

The total Booth Michigan Newspaper 
market (counting only the 33 counties in 
which a Booth newspaper reaches over 
20% of households) contains 2.2 million 
people who buy $2% billion at retail 
every year. 

You sell easily and economically when 
you sell through Booth Newspapers. Ask 
the Booth rep near you for detailed 
information. 


THE ANN ARBOR NEWS 
THE BAY CITY.TIMES 


THE FLINT JOURNAL 
THE GRAND RAPIDS PRESS 


KALAMAZOO GAZETTE 
JACKSON CITIZEN PATRIOT 


THE MUSKEGON CHRONICLE 
THE SAGINAW NEWS 


NATIONAL REPRESENTATIVES: 


A. H. Kuch, 110 £. 42nd Street, New York 17, MUrray Hill 2-4760 Brice McQuillin, 785 Market St., San Francisco 3, SUtter 1-340] 
Sheldon B. Newman, 435 N. Michigan Ave., Chicago 11, SUperior 7-4680 William Shurtliff, 1612 Ford Bidg., Detroit 26, WOodward 1-0972 


10, 1967 


““ECHO,”’ the satellite balloon that will someday make a global television 
communication system a reality, is a product of the Northwest, an area of 
ideas. The rocket that placed ECHO in its orbit among the stars was guided 


to its destination by an electronic system designed by still another firm in 
the Northwest area of ideas. 


This area has now, and is constantly attracting, a wide variety of industry 
that has placed its future in space. These industries are continually creating 
new jobs for more and more people. It is these new industries, plus the con- 
ventional earth-bound firms, that make this area one of the richest in the 
nation. Here the average family income is $6328, with a total effective buying 
income of $5,358,994,000 


This is the rich area of ideas that is served by WCCO Television. 


HO “SATELLOON” PROTOTYPE 
( ed 1G. T. Sehjeldahl Company 


Vinnesota 


WCCO, too, deals in ideas. Ideas in programs = 


for all age groups, for women, for men, sportsmgE 
kids and, of course, the well informed. Ideas as t 
right balance between network and local offs 

to program taste, to the selling of a product. Idege 
capture the imagination of the viewers. It is thise 


Television a 43% yearly average share of the audieness 
And, WCCO has dominated the share of the audien 
ever since Nielsen has been surveying the market... 


It is ideas that make WCCO the Difference Betw 
Good and Great in Minneapolis, St. Paul Televisie 


Represented by 
Peters, Griffin, Woodward, Inc. 


BEY NT EN 


NORTHWEST DAILIES 


... your Guaranteed Entry into 
more than 1,300,000 Homes 


MINNESOTA NORTH DAKOTA WISCONSIN 


a 


SOUTH DAKOTA 


Fal 


ee 


Bo 


NORTHWEST DAILY PRESS ASSOCIATION, 2100 Nicollet Ave., Mpls. 4, Minn. + FE. 3-6559 


Jp Ea SS OE ST ES 


&: 


MINNESOTA 


Other West North Central States: lowa, Kansas, Minnesota, Nebraska, North Dakota, South Dakota 


Pop. Pop. 
ty int ous City County . City County thous.) City County thous.) City County (heus.) 


Albert Lea Freeborr Columbia Grand Rapids Itasca ee 7.4] Owatonna Steele .. 13.8] South St. 
Alexandria Douglas Heights Anoka .3] Hibbing .....St. Louis. ... ‘ i Pipest —a Peet.............. BS 
Anoka Anoka Coon Rapids. Anoka .3 | Hopkins Hennepin i i ..Goodhue..... 10.5] Stillwat Washington... 8.4 
Austin Mower 3 Crookston Polk . International Thiet River 
Bemidji Beltrami Crystal Hennepin . Falls Koochiching. . ; ... Redwood. . 4.3 Falls.......Pennington. .. 
Bloomington Hennepin Detroit Lakes Becker -6 | Little Falls....Morrison.... .6 | Richfield.....Hennepin.... 45.0] Virginia. .....St. Louis 
Blue Earth Faribault Duluth St. Louis .7 | Mankato ....Blue Earth... .3 | Robbinsdale. H pi 17.0] Wadena. .....Wadena 
Brainerd Crow Wing Edina Hennepin .2 | Maplewood... Ramsey .5 | Rochester Olmsted .. 41.7] West St. Paul.Dakota 
Brooklyr Fairmount Martin .9 | Marshall Lyon .8 | Roseville Ramsey 25.3 | White Bear 
Center Henney 25.8 | Faribault Rice y Mi lis. .H i .5] St. Cloud Stearns 34.3 Lake... Ramsey 
Brooklyn Fergus Falls. Otter Tail i .H pi < -5] St. Louis Willmar Kandiyohi 
Park Hennepin 0.6 | Fridley Anoka .9 | Montevideo. .. Chippewa bs Park Hennepin 45.7] Winona Winona... 
Cloquet Caritor Golden Valley.Hennepin .4| Moorhead Clay F -9] St Paul Ramsey...... 312.2 | Worthington. Nobles..... 
New Ulm Brown 


JM POPULATION EFFECTIVE. @D sx The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
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Total holds | Pop. | ing % | come - tama $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 

thou- of thou- | (thou- | Units | of Per | Per | Per % & 

sands) | U.S.A. | sands) | sands) | (thous.) ) U.S.A. | — Held. | C.8.U. Held. Holds. e Hiss. Inc. Heide. Inc Heide. rl Hsids. inc. 


Income Breakdown of Households 
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| 8/ 3.0 9.6 
22.7 | 8.2 23.6 
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( 1,801) 6,946) 6,078} 6,362] 9.7 2.3] 18.2 0 | 42.1 17 
1.776] 5.909| 5,804| 

1,769] 5,886) 5,768 ‘ ae i ee 
1,730) 5,764] 5,653 ; ae ‘ >i 
1,324) 4,795) 4,395) 4,412] 26. -9 | 29.1 20.9 | 30.0 
1,692] 6,768] 4,738| 5,508] 17 16 | 22.6 13.0 | 37.6 
é 1,295| 4,622| 4,173| 4,206] 26. .4| 30.5 23.0 | 31.0 
.0045| 1,613) 5,506) 4,436) 4,730] 21.6 6.8 | 27.1 18.2 | 34.7 
.0060| 1,234) 4,771| 4,771| 4,609} 20. 7 | 29.0 19.9 | 35.3 
| 
Big Stone 8.9) . 2.3 ; 939) 0033] 1,341) 5,191) 4,975) 4,911) 19. ’ 2 17.6 | 35.5 > 4 - 
Blue Earth q 247 ’ y : i -0223| 1,780) 6,149) 5,157) 5,502) 17. : .8 13.7 | 35.8 4] 13. 
M | 
.0157| 1,867] 6,956 
134 6.9 9.5 .0136| 2,001) 7,046) 5,117) 5,902] 14 
0154 } ; ; 0119) 1,526) 5,371| 6,112) 5,067) 19. 
W62 ‘ 3.7 7,992 -0050! 1,592| 5,292) 4,863) 4,898] 20 
0155 ? ; .0118} 1,493) 5,680) 5 15 
W5 2.7 i ‘ 0050) 1,980 6, 672) . 15 6,18 8 
0119 : ’ ; .0094! i) 5, 734| 457) 5, 17 
0091 0050) 1,075| 3,941] 3, ,808} 30. 
0090 : .0071| 1,575) 5,581) 5, i 17 
W31 ®, 2 .0029) 1,820) 6,102) 5,187) 5,471] 13 


a ow 


Bentor 


SBennnan 


_ 
_ 


11.1 | 38.2 
16.1 | 36.1 
16.7 | 36.3 
13.5 | 40.9 
8.8 | 45.2 
14.0 | 36.6 
26.7 | 28.1 
15.3 | 37.3 37.8 | 13.0 
12.9 | 41.5 40.3 | 14.6 


x 


20.9 
18.5 
19.2 
25.6 
25.4 

7.5 
21.9 
21.4 


wrnsaownon 


~awan + = w& 
waver mw 


2 
4. 
We 
4 
3 


c 


in Bent Sherburne and Stearns counties SM Standard (4) and Potential (A) Metropolitan eoenty Areas, 
jata, see Section 3 Copyright, Sales Management, Inc., 1961. 


Where Advertisers, Agencies and Media MEET and AGREE 
The Survey of Buying Power 


SALES MANAGEMENT 


The Northwest's First Television Station 
Brings COLOR to the Twin Cities 


Already the largest television operation in the Northwest, KSTP-TV has added, in the last year, more than 
24,000 square feet of modern facilities designed exclusively for color television production. 


This includes a studio accommodating 400 people with the most advanced stage facilities ever constructed 
for continuous, live color programming which may be viewed on built-in color monitors. 


By once again taking the initiative, KSTP-TV continues to demonstrate its leadership in this fast-moving 
industry . . . another reason why it continues to be “the Northwest's first television station.” 


on KSTP-TV 


Edward Petry & Co., Inc. 100,000 WATTS “NBC 


.~ MINNEAPOLIS + ST. PAUL 


* WCCO Radio also delivers ... 
ad BIG MARKET ... . 1,022,610 radi 
families in 114 basic area counties 
spending $5.8 billion. Total serv- 
than all other ice area covers 199 counties in 
seven states! 


Minneapolis - St. Paul stations we aay egg 


sand is less than one-third of the 
. | average of all other Twin Cities 
combined : stations! 
MORE ACCEPTANCE ... Earned 
by programming vitality that at- 
tracts and holds your buying 
audience . . . proven by their con- 
tinued loyalty! 


WCCO 


RADIO 


Minneapolis 
St. Paul 
SHARE OF AUDIENCE +i estates bl 


50,000-Watt 1-A Clear 
hann = 
Source: Nielsen Station index, November-December, 1960 /6 AM-Midnight, 7-day week. Channel Station 


Represented by 


CBS RADIO 
SPOT SALES 


® POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 

MINNESOTA BYP Estimates, 1/1/61 BUYING INCOME— © ESTIMATES, 1960 sive estimates by SALES MANAGEMENT, 
ae Con- Rreakd uw hold: 

COUNTIES sumer nent te 

CITIES Met House-| Urban | Spend- 


continued Area % holds | Pop. ing -4 $0-2,499 | $2,500-3,999 | $4,000-6,999 $10,000& over 
Code of | (thou- | (thou- | Units Per % 


% % 7 % % % 
-S.A. | sands) | sands) | (thous.) S.A. Hsid. .U. Hslds. Inc. | Helds. Inc. | Hsids. Inc. Hsids. Inc. 


Chicago t i . 4. 4,989 23.9 7.9 | 27.5 19.3 | 33.0 38.7 . : 5.0 15.1 
Clay ‘ . ‘ 13.3) : d 6,718 13.7 3.5 | 19.9 10.8 -5 36.7 Z 10.0 27.0 

Moorhead 3 .{ .0132) , 9.0) A ° 7,222 11.8 2.9|17.8 9.4 8 37.9 “ J 10.5 26.8 
Clearwater M i 4 2.5) 3,965 31.5 12.6 | 32.1 27.3 -4 39.0 . 2.2 6.3 
Cook ' . : 1.1 4,415 24.9 8.7 | 30.0 22.3 -7 40.7 A 3 3.7 11.8 
Cottonwood . d -7| \ 4.8 . 5,814 16.2 4.3 | 24.5 14.0 3 34.6 . 9.7 27.8 
Crow Wing : d , 10.1 A é 5,010 : 20.6 6.5 27.1 18.1 -1 40.4 : s 5.3 16.3 

Brainerd 7 3. 4.3 A 5,874) 5,328) 7113.9 3.8} 22.3 13.0 -l 41.1 . A 7.4 20.7 


Dakota 
South St. Paul 
West St. Pau 
Dodge 
Douglas 
Alexandria 
Faribault 
Biue Earth 
Fillmore 


8 
8 


O=s=nKH Onawse at 
wepyuovee vow ow 


6,174) 6,119 13.1 -3 | 20.2 10.7 -1 35.6 ° 10.2 28.1 
6,599) 6,399 10.1 4117.2 8.7 6 35.7 ‘ -8 | 11.6 29.4 
6,119) 5,973 a es on “ ns <a ee ae os on ee 
4,887| 4,759 21.8 -0 | 27.4 18.6 39.2 ° 5.3 15.8 
4,878) 4,514 21.5 -1 | 29.2 20.5 0 41.0 4.2 13.3 
5,052) 4,841) 4,775) 19.9 -2 | 27.5 18.2 8 39.8 ° ° 5.5 16.6 
5,671) 5,589 17.5 -8 | 24.8 14.5 9 34.9 ° e! 8.8 26.4 
5,044) 5,548 17.0 -5 | 21.6 12.3 36.1 ° ° 9.4 26.5 
4,754) 4,686 23.5 -7 | 28.8 20.0 37.7 . 6.2 16.7 
5,770) 5,475 15.7 -3 | 23.7 13.8 -3 37.0 5 8.3 24.2 
6,108) 5,419 13.2 -5 | 21.9 12.4 39.3 o : 8.5 23.1 


Freeborn 


afr @nowr om 
— 


Albert Lea 


Goodhue 
Red Wing 

Grant 

Hennepin 
Bloomington 3.5) .0295} 
Brooklyn Center 25.5 .0142 
Brooklyn Park .0058 
Crystal 25. .0142 
Edina 30.2) .0166) 
Golden Valley -0085) 
Hopkins -0065) 
A Minneapolis 79.! 2643) 150. 
Minnetonka . —_ 8. 
Richfield d -0248 11.6 


_ 
noo 


Sm bo & a3 bt ew we Ow 


6,170 18.0 -2 | 25.3 15.5 38.5 s 6.8 21.0 
5,489) 5,757] 11.0 -8 | 20.8 11.5 6 40.0 J , 8.7 23.2 
4,811) 4, 21.1 -6 | 28.0 18.7 -8 39.0 R ° 5.7 17.8 
6,476 9.7 -1 | 16.6 7.7 32.0 . . 36.1 
7,246 al om cs i oa a4 on - ; ‘ 
7,264 
7| 7,445 
7,271 a - 
8,331 re bs . a ; | 
-0098 7,469 es r e - a i ce } a 
6,949 8.3 : 15.9 7.4 -1 32.5 | 19.0 22.6 35.7 
: 5,911} 6, 9.8 : 16.8 8.2] 41.6 33.8 | 18.6 23.2 32.6 
-0170 7,500 ee és oe ;‘ ~ se = 4 io a 
0240 6,663 8.1 14.3 6.5 -2 32.4 | 20.3 23.7 | 15.1 35.7 
For retail sales data, see Section 3. Copyright, Sales Management, 
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188 SALES MANAGEMENT 


NEW FACE OF THE UPPER MIDWEST 


You’re looking at murder in motion. It’s Harmon “‘Killer’” Killebrew, raw-boned young slugger 
for the new Minnesota Twins. Last year, Killebrew and his team-mates shared in the team’s 
best season in 14 years. ‘‘Murderers’ Row”—Killebrew, Jim Lemon, Bob Allison and Earl 
Battey—hammered out ninety-nine home runs, a four-man record second only to that of 
the New York Yankees! 

This year the foursome hopes to sweep the American League with its power. And since 
Harmon Killebrew is one of baseball’s brightest prospects to beat Babe Ruth’s all-time 
home run record, it’s a far from impossible dream! 

Harmon Killebrew and his team-mates are an exciting addition to the Upper Midwest, 
where sports enthusiasm and progressive action joined hands to make the coming of major 
league baseball a reality. That’s the way things get done in the Upper Midwest. In terms of 
building, buying, selling, teaching, learning, growing—or even just relaxing—the Upper 
Midwest is one of the stablest, yet most dynamic areas in America. 


Let us help you reach this vital market. Copyright 1961, Minneapolis Star and Tribune Co. 


4 

1 

\ MINNESOTA 
NORTH DAKOTA § 


fi" Minneapolis Star and Tribune 


y4 EVENING MORNING & SUNDAY 
SOUTH DAKOTA 
655,000 SUNDAY «+ 525,000 DAILY JOHN COWLES, President 


MAY 10, 


Hands That Can NOW Tune in KROC-TV 


Pushed $874 492,000 Across 
Retail Counters in 1960 


NEW FACILITIES as of December, 1960 give KROC-TV adver- 
tisers truly economic coverage of this big tri-state market of 203,500 
households earning an average of $5,736 and spending $4,297 for 


retail goods. 


KROC-TV’s “new look” means more sales for you. 


Population 708,800 Sales $874,492,000 
Households 203,500 Food $173,958,000 
TV Homes 178,600* Drug $24,567,000 
income $1,167,178,000 *ARE 1/6 M 5/1 1961 


6) 


KROC-TV e Channel 10 e Rochester, Minn. NOW Serving 
Video Power 316,000 Watts Audio Power 160,000 Watts ROCHESTER * MASON CITY « AUSTIN = LA CROSSE 
Antenna 1305 Ft. Above Average Terrain 


Representatives—National: Venard, Rintoul & McConnell, Inc. © Regional: Harry S. Hyett Co., Minneapolis 


POPULATION EFFECTIVE The ‘“‘SM"’ symbols mark original, exclu- 
MINNESOTA GYD Estimates: 1/1/81 BUYING INCOME— QQ EsTiMaTes, 1960 sive estimates by SALES MANAGEMENT. 
| ‘Con- eat’ a. hale. 
COUNTIES | | sumer Income Br of t 
CITIES Met. | House-| Urban | Spend- | | | 
(continued) | Area | & holds | Pop. ing Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code | of (thou- | (thou- | Units | Dollars of Per | Per | P &% , | ‘ % % % % 
-S.A. | sands) | sands) | (thous.)} (000) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


bate —_—|— 
Robbinsdale 7 0004] 4.5) 


, 850} 6,989) 6,989) 6,749] 9.8 . 15.1 7.1 | 41.2 32.3 | 19.5 23.4 | 14.4 35.0 


4.5] 31,452} .0088| 1 

St. Louis Park 0252} 13.3} 13.5] 100,257) .0280 2,194] 7,538| 7,426] 7,281] 8,9 1.8 | 14.4 6.3 | 39.1 28.5 | 19.9 22.1] 17.7 41.3 
Houston 8. 4.8 6.2! ' 24,598. 1,464) 5,129] 4,920) 4,850] 21.4 6.6 | 27.0 17.6 | 33.7 36.8/ 11.5 19.2| 6.4 19.8 
Hubbard |. : 3.0} 2. 12,022 1,214) 4,295) 4,146) 4,059] 27.6 10.1 | 31.4 24.6 | 29.6 38.4] 8.1 16.1| 3.4 10.8 
Isanti Ce ; 2.8) 4. 16,724 1,221| 4,914] 4,181| 4,329] 23.4 8.0 | 29.4 21.5 | 33.7 41.3| 9.6 18.0) 3.9 11.2 


itasca 

Grand Rapids 
Jackson 
Kanabec 


| 
7.4) : 57,693) . ‘ 5,151) 4,974) 4,911) 17.7 4 | 25.6 16.6 | 39.1 42.1 | 12.2 20.1) 5.4 15.8 
: 13,359). ,805| 6,361) 5,344) 5,685) 11.3 9 | 21.2 11.8 | 43.6 40.7 | 15.6 22.3 | 8.3 22.3 
24,848) . A 5,647) 5,522) 5, 17.1 -7 | 25.5 15.0 | 35.3 34.6 | 13.2 19.8| 8.9 25.9 
11,993) . ’ — 4,136) 4, 25.0 30.3 23.0 | 32.6 41.4] 8.7 16.9) 3.4 9.8 


oo 


Kandiyohi 
Willmar 

Kittson 

Koochiching 


42,624). ,416| 5,395, 4,956) 4,999] 18.4 5.5 | 24.8 15 
20,081). ,912| 5,906) 5,427| 493] 14.1 3.8 | 21.2 12 
12,589, 0035, 1,517| 5,473| 5,473| 5,286] 21.3 6.0 | 25.6 15 
28,809) . ; 5,540| 4,967) 5, 18.0 5.3 | 23.5 14 
13,273]. ,952| 6,986] 5,771 8.5 2.0| 15.6 

20,124) . 513) 5,590) 5,160) 5,200) 16.8 4.8 | 25.5 15 
27,251 5,677| 5,561| 5,433] 14.8 4.0 | 20.9 
5,744 4,787| 4,103 25.1 6.8 | 30.2 


38.0 40.2 | 12.6 20.5) 6.2 18.1 
41.7 40.3 | 15.3 22.6) 7.7 21.1 
32.1 32.2 | 11.5 17.7) 9.5 28.8 
39.2 40.9 | 13.2 21.1 6.1 18.0 
46.6 39.5 | 18.8 24.4] 10.5 26.2 
37.7 38.5 | 12.7 19.8 | 7.3 21.4 
41.4 40.4 | 15.5 23.1 | 7.4 20.3 
31.9 39.9) 9.1 17.6) 3.7 11.1 


International Falls 
Lac Qui Parle 
Lake 
Lake of the Woods 


won wow w 


838 83 
Es bo & wm Ne oe i 


Bis 


Le Sueur 
Lincoln 
Lyon 
Marshall 
McLeod 
Mahnoman 
Marshall 


29,199). 
15,703} .0043 
38,508} .0108) 
12,719] .0036 
37,782] .0105 
y 6,751} 0019 
| é 17,186} .0048 
| 


5,034) 4, 20.1 6.2 | 26.9 17. 
pone . 17.7 4.9 | 25.3 15 
5,501 15.6 4.2 | 23.7 13 
5,781) 5, 11.8 3.0) 21.2 11. 
5,038 18.9 5.6 | 26.0 16 
4,219 27.0 9.3 | 29.1 21 
4,645 24.6 8.1 | 30.0 21 


35.2 38.4 11.7 19.4) 6.1 18.5 
35.9 35.7 | 12.5 19.1 | 8.6 25.3 
38.2 36.5 | 13.9 20.3 8.6 25.4 
40.8 36.6 | 16.1 22.1 | 10.1 26.9 
36.0 37.9 | 12.2 19.7 | 6.9 20.5 
30.5 37.4| 8.8 16.4) 4.6 15.5 
31.0 36.6) 9.3 16.8} 6.2 17.3 


a 


—~wonrnu eo 


nraweeow 


np 
= 
_— 


} 
Martin of . 9.9 46,468) .0130) 1, ’ 5,737) 5, 14.56 3.8 | 22.8 12 38.8 36.3 | 14.8 21.2) 9.1 26.0 


41.7 38.1 | 15.9 22.3] 9.3 25.0 


Fairmount 9.9 
Meeker 18.9) . ° 5.1 
Mille Lacs 14.5) | 


19,282) .0054) 1, . 5,671) 5,779] 12.4 3.2 | 20.7 11 


7 
4 

26,452) .0074 4,809 22.1 6.9 27.0 17.9 | 33.8 37.5 | 11.0 18.6] 6.1 19.1 
1 


| 4.2] 18,519) .0052 . 4,409) 4, 25.3 8.7 | 28.7 21 


= oe . a b 32.5 40.2| 9.5 17.8| 4.0 12.2 
For retail sales data, see Section 3. Copyright, Sales Management, 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 
Income less non-cash items such as food and fuel produced and consumed by 
farmers, imputed rentals of owner-occupied homes, income received by trusts, 
pension and welfare funds and income of non-profit institutions. 


SALES MANAGEMENT 


ROCHESTER, MINNESOTA 


The BUS/EST Potential 
Metropolitan Market 


Consumer Per Household 
Spendable Income $7,831 
RETAIL SALES $7,453 


Rochester families earn more and spend more than 
families in any other Minnesota city. 


The Outstanding Test Market . r 


2 “ A 41,000 population city with a 200,000 population skyline. 
in the Upper Midwest The 52nd largest airport in the U. S. with 100,000 passengers yearly. 


—— ROCHESTER POST-BULLETIN 


Circulation over 26,000 daily See your John Budd man for more details COLOR AVAILABLE 


i POPULATION EFFECTIVE The “SM symbols mark original, exclu- 
MINNESOTA BYLD ESTIMATES, 1/1/61 BUYING INCOME— GX Estimates, 19 


60 sive estimates by SALES MANAGEMENT. 


COUNTIES income Breakdown of Households 
CITIES Met. House-| Urban 


In- ee? pe 
continued) | Area holds | Pop. come $0-2,499 | $2,500-3,899 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Cod (thou- | (thou- i Per | P b % 4 oo %, 
sands) | sands) | (thous.) C.S.U. 


% % b 
. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


6.9 7.6 7.6 P 4,259 26.0 9.0 | 29.2 21.6 | 32.0 39.6 | 8.9 16.8 
Little Falls . 2.0 


, 4,521 17.9 5.3 | 23.4 14.7 | 39.9 41.8 | 12.5 20.0 
Mower... . \ 13.9) 28.4 6,315 11.8 2.8) 17.4 8.7 | 40.6 34.1 | 18.1 23.3 
Austin : -0157 8.3 , 6,695 9} 8.2 1.8} 13.5 6.2 | 42.9 33.2 | 20.9 24.7 
Murray . 3.9 é 5,556 15.8 4.3 | 24.7 14.4 | 36.9 36.0 | 14.0 20.9 
Nicollet ° ° ° e 4,996 5 m 21.6 12.5 -7 (37.3 
See Mankato-N orth 

Mankato 
Nobles 
Worthington 
Norman 


5,624 9 4.2] 23.0 
5,697 
| 4,555 4, 5 7.1| 28.0 


| 
| 
Olmsted... E ° ‘ ‘ ,846) . 


5,584 J . 20.6 

A\Rochester . . | 5,638 

Otter Tail 8} t 4,745 9 7.3 | 28.2 

Fergus Falls 5,289 
Pennington 


= 4,864 
Thief River Falls... 4,987 


~ 
#85 


4,281 
Pipestone. . 


5,261 
Pipestone......... : -002 6 J 5,163 
Polk. . \. . 


5,128 
5,257 
See Grand Forks | 
(N. D.)-East Grand } 
Forks (Minn.) | 
| 
ere -8| 0065 3) . : , 0045) 1,361) 4,868) 4,590) 22.8 7.5 
For retail sales data, see Section 3. 


27.8 19.3 33.7 39.2 | 10.7 19.0 5.0 15.0 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
a d fo) +] 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


2"* MARKET IN MINNESOTA AND WISCONSIN 


DULUTH-SUPERIOR METRO AREA 
RESOURCES ARE HERE . . . $500 MILLION IN TACONITE PLANTS 
INVESTMENTS MADE & PLANNED . . . MORE THAN $1 BILLION 


NATION'S THIRD BUSIEST PORT 


TELEVISION 
REPRESENTED BY . 
NBC ON THE SEAWAY WDSM RADIO PETERS, GRIFFIN, WOODWARD, INC. 


BILL HURLEY, MINNEAPOLIS 


--, POPULATION _ <7 EFFECT! VE ae ae The “SM” symbols mark ori inal, exclu. 
MINNESOTA JSM ESTIMATES, 1/1/61 BUYING INCOME— @ ESTIMATES, 1960 sive estimates by SALES uitiinal, ecte 


COUNTIES Pons | Income Breakdown of Households 
CITIES Met. 
continued Area} Total 85 . i $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code} (thou- of i P 4 % 4 
sands) U. s. A. sands) | sands) (thous. Held. | C.S.U.| Heid. 


% % : : 
S.A. Hslds. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


Ramsey 114] 426.8). 1) 421.3) 421.5) . 2883| 2,167 7,086| 2, 194) 6,589] 10.7 2.4] 17.0 8.2 41.3. 33.1 
Maples 9.5| f | 6.0 ' .0120| 2,202) 7,277| 7,156) 
0154) 2,175 7243] 7 148). 
| 109 673,375] .1880] 2,157| 6,992] 6,166) 6,454 
4 28,565| .0080 7,141] 6,967}. 
.0018 | 4,618} 4,310] 4,291 


18.3 22.6 | 12.7 33.7 
Roseville 


Ant Pa 
Red Lake 


Redwood 


} 


0087 5,799) 5,436) 6,444 
-0023 6,208) 5,381) 5,632 
5,647) 5,398) 5,345 
6,346) 4,451) 5,112 
6,363) 5,144) 5,579 


Renville 
Rice 


rariba 


Rock 
Roseau 
St. Lovis 
ADulut 
Hibb: 
Virginia 
Scott 


6,447| 5,938] 6,021 
4,526) 4,526 4,370 
6,005| 5,574] 5,628 
6,541| 5,710) 5,990 
6,453| 6,015| 6,059 
6,121| 5,496] 5,637 
| §,367| 5,191, 5,101 


Sherburne 4,856) 4,856) 4,692 


Sibley 5,544) 5,082) 5,137 


6,113) 4,875) 5,312 
7| 6,809] 5,165) 5,814 


Stearns 


1 


+ 
i 


Steele 


Uwatonns 


5,521) 5,167) 5,168 
5,884) 5,230) 5,385 
6,373) 5,436) 5,744 
5,380) 5,130) 5,079 


Stevens 
Swift 


Todd 
Traverse 
Wabasha 


4,304) 4,128) 4,088 
5,198) 5,198) 5,022 
4,840) 4,468) 4,476 


Wadena 
Wadena 
Waseca 


0043 | 4,848) 4,309) 4,383 
0018] 1,466] 4,961/ 4,961) 2 2 wf we] | 
-0070) 1,565) 5, 362) 5, - 5,130 0 7 . ‘ 35.7 36.9 | 12.3 
.0248| 1,619) 5, 865 5, 904) 5,703] 14. . : .9 | 40.3 37.4 | 15.5 
0040) 5.744) 5,744) 5,548] 14. 9} 2 40.3 38.4 | 15.6 
Watonwan y : 853). 5,679) 5,185) 5,256] 16. : : 3 | 38.6 38.9 | 13.7 

Wilkin : ; : | 6,150| 5,555| 5,690) 14. 9 | 20. 0 | 38.8 36.1 | 15.3 21. : 
Winona . J : 5 ‘ . é 5,513) 4,708) 4,937 ¥ 3 | . ‘i 36.9 39.7 | 12.2 : 18. 
Wit 0137 q 5,943| 4,768] 5,149] 17. é 5 | 38.6 39.8 | 13.2 20. 6.9 19 


Washington 


Stillwater 


Wright i ; . t : | 4,656) 4,546) 4,439} 23. A q -1 | 33.2 29.7 | 9.4 17. 4.5 14.3 
Yellow Medicine 15 | 


‘ 4) , . , ‘ 5,257| 5,140) 6,024) 17. . . -6 | 37.4 39.5 | 12.1 . 6.4 19.1 


Total Above Cities 1,806.2 9956 3 623.8] 3,778,437| 1. sa 2,092) 6,957) 6, .083| 6,272 . 618.0 9.1 | 41.2 34.9 | 17.6 22. 8 | ] 12.1 30.6 


State Total..... 3, 455.8) 1. 9048) 993.5/2, 163. 3) 370.1 6,215,324) 1. 7386 1,799) 6, 256. 4, 536| 5,813] 14.9 


1 St. Cloud is in Benton, Sherburne and Stearns counties SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


3.8 | 21.5 11.7 | 38.6 36.2 | 15.2 21.2| 9.8 28.1 


Cities and Their Retail Outlets in Nine Store Groups, in Section 3 


SALES MANAGEMENT 


THE 14th MARKET IS “TWINS” 


stud 


the St. Paul “Half” 
is covered 
exclusively by the 
ST. PAUL DISPATCH- 
PIONEER PRESS! 


HENNEPIN 


LATEST FIGURES = 
FOR THE ST. PAUL “HALF” | 


(Ramsey, Dakota & Washington Counties) | 


| AE oe IIIT at anon canesne sa ate aes aan acinoeiein aan } 


Total Combined Daily Circulation 218,307 
Total Sunday Circulation 187,149 


@ POPULATION 563,200 
@ HOUSEHOLDS 168,300 


@ CIRCULATION OF SUNDAY PiO- 
NEER PRESS IN THE ST. PAUL 


t “HALF” 134,262 
@ COMBINED DAILY CIRCULATION 
sT. ow OF ST. PAUL DISPATCH-PIO- 


D i 4 PATC is NEER PRESS IN ST. PAUL 
“HALF” 186,883 


RiDdDDER NEWSPAPER @ EFFECTIVE BUYING INCOME . . $1,149,968,000 


@ TOTAL RETAIL SALES 678,246,000 
PIONEER PRESS 185,996 00 


@ EATING & DRINKING PLACES .. 55,255,000 
Representatives @ GEN. MDSE 149,146,000 
RIDDER-JOHNS, INC. @ APPAREL 30,837,000 


@ FURN.-HOUSE. APPLIANCES... 30,900,000 
NEW YORK—DETROIT—CHICAGO—LOS ANGELES @ AUTOMOTIVE 104,023,000 
SAN FRANCISCO—MINNEAPOLIS—ST. PAUL 


@ GAS STATIONS 45,074,000 
@ LUMBER-BLDG.-HDWE 37,492,000 
Sources May 10, 1961, Soles Management Survey of Buying Power a DRUGS 25,367,000 


A.B.C. Report, March 31, 1960 
MAY 10, 1961 


MARKET IN U L U T H 
MINNESOTA... SUPERIOR 


THE WESTERNMOST PORT ON 
AMERICA'S 4TH SEACOAST 
A twelve county market sold on .. . and 
sold by the only morning, evening and 
Sunday newspapers adequately covering 
this market. 


DULUTH HERALD 
For Advertising Investments in This Market, Contact Buluth News Tribune 
. &, Carey, eee Acering Menage. o METROPOLITAN AREA COVERAGE 
RIDDER-JOHNS, Inc. 


75°% Combined Daily — 69% Sunday 
New York — Chicago — Detroit — Minneapolis 


12 COUNTY TRADE AREA COVERAGE 
Les Angeles — Son Francisco 57°% Combined Daily — 60°% Sunday 


aa 
—— 


; POPULATION _ e E. B. I. POPULATION E. B. |. 
MINN. BYZD ESTIMATES, 1/1/61 BYP Estimates, 1960 BY/D ESTIMATES, 1/1/81 BYP Estimates, 1960 


METRO | 
AREAS 


| sumer METRO. | | 
| House-| Urban | Spend- AREAS House- 

Total | & holds | Pop. ing Net Total holds 1 Net 
thou- | of | (thou- | (thou-| Units Dollars thou- 


% | Per | Per 
(thou- (thou- 
sands) | U.S.A.| sands) | sands) | (thous.)| (000) : 


Dollars of Cap- | H’se- 
sands) sands) (000) U.S.A.| ita | hold 
Minneapolis- 


| 
1,514.5) . 450.1 


Duluth-Superior 278.7) .1537| 86.0 
Fargo-Moorhead 107.6) .0593) 29.6) 
\Grand Forks- 


East Grand Forks 85.5 .0471| 23.6 ‘ 28.2 134,833) . J ASt. Cloud..... 81.1) . 19.3 
| | 


517,395) . | 
37.0] 189,274) . .3| 3,206,813] .8956 2,117 7.125 
67.2| . 18.8) 41. 0] 122,846) .0343 1,828 6,534 


117,985) .0329 1,455 6,113 


| | | | 
Total Above Areas|2,134.61.1766| 627.4|1,839.3) 707.5] 4,289, 146|1.1978)2,009 6,836 


MISSISSIPPI 


Other East South Central States: Alab 


Pop. Pop. Pop. 

City County thous.) City County (thous) City County thous.) County 
Biloxi Harrison 44.4} Columbia.....Marion....... 7.2] Greenwood ‘ -1 | Pascagoula. . . Jackson 17.6 
Brookhaven... Lincoln 10.1 | Columbus. .. .Lowndes 25.4} Gulfport. .... ee ‘ bass pus s .2] Tupelo...... Lee 17.6 
Clarksdale. ...Coahoma 21.5} Corinth Alcorn....... 11.6] Hattiesburg Ser -4| Meridian.....Lauderdale... 50.0] Vicksburg. ... Warren 29.2 
Cleveland... Bolivar 10.4 | Greenville....Washington... 42.5] Jackson..... : .2| Natchez......Adams....... 23.8 11.4 


Pop. Pop. 
(thous.) City County thous.) 


; a - : = Kosciusko... . Attala... 
For retail sales data, see Section 3 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A). Metropolitan County Areas. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


Jackson now ranked 


84th in the nation! AND 


JACKSON 
Jackson rose from ||Ith spot among the nation's centers 


of population to 84th, since the previous census. As a unit, 
Jackson and the |6-county trade area ranks 7th in gross 
farm income, too! . . . a market well worth cultivating, 
particularly when you find the spending ratio is 4 out of 5 
income dollars compared with U.S. average 2 out of 3. Beeernented by the 

KATZ AGENCY, INC. 


DAILY# NEWS 


Mississippi's First Newspapers 


You can get your share of growing sales from a growing, 
° ae e a oo . Co-Owners WJTV (TV) 

spending market by advertising in Mississippi's leading 

newspapers—the Clarion Ledger and Jackson Daily News. 


WSLI (Radio) 


; POPULATION EFFECTIVE The SM"? symbols mark original, exclu- 
MISS. ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Br of F 
CITIES ~ House-| Urban 


holds | Pop. ) Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
(thou- | (thou- Dollars 7 a, > 


Per % & % © | % i, 
sands) | sands) (000) Su ita) Hsld. | C.S.U. . | Helds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. |;Hslds. Inc. 


23.8 . 52,945) . 5,348) 4, 22.9 7.4 | 32.6 22.6 | 28.6 32.9 | 10.2 17.9 
, 39,620) . 5,742 21.6 6.7 -5 20.9 | 29.4 32.6] 11.0 18.6 
11.6 ° 28,735) . 4,047 30.5 12.4 -9 34.5 | 22.0 31.6) 5.1 11.2 
: 17,084) . 4,617 7 3} 26.3 9.6 -5 29.1 | 25.3 32.9 | 6.9 13.7 
13,622) . 3,682 H.3 14. -4 37.0] 18.7 28.7; 4.1 9.6 


18,787 3,684 35.1 3 30.4 | 18.3 29.2| 3.7 
8,534 : 4,267 29.8 11.7 | 38. 22.8 32.0] 5.9 
6,358) . 3,532 37.5 18.3 | 43.2 44.8 | 16.3 28.1 | 2.4 
. ‘ y 54, 160| 3,787 37.2 16. .2 37.9 | 16.1 25.2| 3.9 
Cleveland... . . ; 15,566) 5,189 31.6 11. ; 20.4 7.0 


Calhoun....... ss 4 F .0) 14,923) . 3,731 32.9 ° -1 40.1 | 19.9 
Carroll ‘ d ‘ i 8,996) . 3,332) 3, 37.9 ° ls 15.9 
Chickasaw owas b J 2} -2| J 15,896 3,785 35.7 3 el 39.1 | 17.2 


Choctaw me 1 y 7,250) . 3,452 37.6 17. : 16.2 
Claiborne Mm 2.6 : ‘ 11,740) . 4,515 40.9 19. 4 40.7 | 13.1 
Clarke s d 1 . 14,645) . 3,572 36.2 . J . 18.1 


Clay..... ; ed . 17,431 3,709 33.7 14.8 | 40.7 38.1 | 19.6 
Coahoma.... ' a 53,460 4,209 32.9 R 38.3 19.7 
Clarksdale 5} .0119) d : 31,683 4,800) 4, 28.8 10.4 | 35.8 23.2 
i 27,555]. 3,881 3, 35.1 15.6 | 40.9 38.8 | 18.2 


11,085). 3,464 34.4 15.7 | 42.0 40.9 | 19.0 

20,656; . 3,561 37.3 é 40.6 r 16.5 26.7 
: | 74,301 4,856 24.0 ° 35.1 . 28.6 36.4 
Hattiesburg. * a : 53,196 5,215 23.4 ‘ 34.0 ; 29.1 36.2 
Franklin ° a s 10,012) . 4,172 29.3 x 39.4 ° 34.7 
Goerge....... ae : y 9,496) . 3,652 1 | 42.4 40. 33.9 
Greene " é d . 7,036 3,518 35.4 -5 | 42.4 42.1 30.1 


-0101 - ° 19,847 4,223 29.1 s 37.6 32.1 35.1 
.0079 . . . 16,154) . 4,251 31.6 38.9 33.5 29.9 
.0671) ; . : 209,002) . 6,076 25.5 q 34.9 26.2 33.0 
Pee A .0245| i . 85,906) . 3,423 15.1 J 24.6 13.9 31.7 
AGulfport......... 30.7; .0169 e a 43,837; . 5,039 21.4 : 34.2 24.3 35.8 
ABilozi-Gulfport . . : -O414 5 .1| 129,743). 8,592 
1051 d ° J 307,599) . 5,804 19.8 . 31.0 19.7 | 30.1 31.9 | 11.5 

.0817} 2.6) y 260,248) . 6,109 18.4 ° 30.1 18.5 | 31.1 31.7 | 12.2 

.0146 . 4 ° 23,160) . 3,563 39.3 18.7 | 41.4 42.0 | 14.6 24.7) 2.9 7.4 
Humphreys -8) .0104 6) ° 16,132) . 3,507 39.3 18.9 | 42.0 43.0 | 14.6 24.9| 2.6 6.8 


Issaquena........ .5| 0019 : . zz 3,253 44.8 23.8 | 42.8 48.6 | 9.9 18.9] 1.5 4.5 
Itawamba. . . -9| .0082 : 3 ‘ 3,548 34.2 15.5 | 42.0 40.7 | 19.1 31.0] 3.5 8.6 
2 
0 


-0316 ° ° ° ° 1,216) 4,438) 4, 22.9 8.2 | 35.9 27.5 | 30.1 38.5 16.1 
.0097 | : | (5.8 : 1,314] 4,720) 4,364) 4,285] 21.3 7.5 | 34.7 25.9 | 31.8 39.6 17.3 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential 
MAY 10, 1961 


(A) Metropolitan County Areas. 
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The ONE KE Y To Industrially Rich — Economically Sound 
ee) WINSTON, | NOXUBEE Li GROWING wane MISSISSIPPI 
a | S S | S S | Pp P| ’S [m= ein | (Plus Western Alabama) 


NESHOBA een ree 
we THAT IS REACHED EXCLUSIVELY BY seems 


ee Meridian, Miss. Daily & Sunday Since 1896 


(1st Quarter 1961) 


U. S. NAVAL AIR STATION. A $62,000,000 
INSTALLATION WITH A COMPLEMENT 
OF OVER 2,500 MEN AND THEIR 
FAMILIES. 


Shannon & Associates, National Representatives 


Complete Market 
Brochure 


Upon Request FACTOR 


MISS. B77p POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 


ESTIMATES, 1/1/61 BUYING INCOME— BY) ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Cash Income Breakdown of Households 
CITIES Met. House-; Urban 
continued Area ‘ holds | Pop. yy ae $2,500-3,999 | $4,000-6,999 sate « wae 


Code} ( (thou- | (thou- 


% % 9 
sands) | U.S.A. sands) | sands) . |C.S.U.| Hsid. | Helds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hslds. Inc. 


Jasper 16.8) . 9) . , | 3,275| 3,164] 37.5 17.8 | 41.8 42.3 | 16.6 28.1 | 2.9 A 1.2 
Jefferson 10.0) . -5) . . ° 3,168, 3,034] 39.6 -6 | 42.3 44.6 | 14.8 26.0) 2.4 ° 9 
Jefferson Davis an ° -2| ° : 3,312) 3,145) 36.8 -6 | 42.6 43.2) 17.1 28.2) 2.9 7. 7 


Jones 59.6) . -0) ° 4,083 26.6 -0 | 38.2 30.6 | 25.4 33.9) 6.6 
Laurel f { ‘ 4,237 24.9 -7 | 36.3 27.2 33.4 | 7.8 
2.1 
4 


Kemper . ae s . d 3,078) 2, 41.2 * 42.6 45.8 .1 23.3 
Lafayette ‘ ‘ 2 ’ A 3,440 35.7 -7 | 38.4 33.8 -6 24.6 


o-. w 
ot <i 
eorn 


Lamar . ‘ “ ° 3,753 29.2 12.2 | 40.5 36. -? 35.2) 5.0 
Lauderdale 3} . 7] , , 4,283 25.6 9.2 | 36.4 28. 6 34.3 7.6 

Meridiar pf .0276 5.i . 7 4,402) 4, 24.6 8. 7.4 34.3) 8.3 
Lawrence ° ° 4) . ° 3,356) 3, 34.9 . 8.7 30.3 3.6 


—~., ww 
Neo oO ® 


Leake , ‘ . . i d 3,301 38.5 . -1 25.8) 2.7 
Lee .6} .0223] 11.8} 17. i 3,984 29.1 11. : 4 32.0| 6.2 
ipel 3 3 4,322 25.2 é -1 31.6 8.4 
Leflore ‘ 3 .7| A 3,997 31.6 ° -1 27.0 | 6.4 
Greer 20.7 0114 f Pe , 187) 4,570 24.5 ‘ -5 29.2 9.4 
Lincoin .0148 i : Z 221). | iy 4,055 28.2 5 § 8 31.7 6.3 
Brookhav 10 0056 | 3. , 097) ; 4,313 24.8 . 9 30.8 8.3 
Lowndes 7. 0260 , ' . : 0150) 3,692 31.0 A : . 31.4) 5.5 
lumbu 5 0140 7 9. 34,516, .0096 3,711} 3, 29.9 ‘ -5 31.0 6.4 
Madison : -0181) 2 ‘i \ .0083) E 3,511 36.4 . s J . 4.0 
Marion 2) .0127) 6, . 0087 3,754 | 31.7 13. : 5.0 
Colur 0040 2.4) | p , .0030 4,272 27.4 ‘ j 7.2 
Marshall .0135 , r , ce 3,183 40.2 
Mobroe .0187 q > a e 3,630) 3, 33.3 


wm bs 


~ 
= BN NON OWI Hw = 


SPewaeaaoneuonene 


.0072 : 3 , : ‘ 3,551| 3, 33.4 
Neshoba 6} 0114) .3| 9 . " ‘ 3,436 35.5 
Newton .0106| 9) 1 , ; : 3,302 36.6 


Montgomery 


nn 


—_—— 
2no 


w 


Noxubee 

Oktibbeha 

Panola 

Peari River 

Perry 

Pike 
McComb 


3,258) 3, 38.6 . 41.3 
3,555 34.4 ° 32.1 
3,506 ° -6 38.5 
3,910) 3, 5 -8 33.6 
3,392 . 42.4 
4,065 ° ° -0 30.9 
18,931) . ; 4,617 ‘ 23.1 


ronan we 


o 


Pontotoc d . s 15,730 
Prentiss : é ' . e 17,731 


Quitman ' ‘ . . 17,588 


3,496 34.1 . 40.4 
3,546 31.8 ° 39.5 
3,318) 3, 38.5 18. 42.1 


Rankin . or ‘ a1 . 30,525 
Scott Ml : 3.9 . 19,073 
Sharkey 6) . .5) , 9,557 


3,723 31.2 -7 | 38.6 33.7 . 
3,532 33.3 14.7 | 41.7 39.4 . ° . 5.7 
3,296 38.2 41.0 40.5 ° . ‘ . 1 8.1 


Simpson , d a) 5 18,284 
Smith 1.0077) y . 11,057 
Stone. . , 8} ‘i 7,863 
Sunflower a d e 6.6 11.6 39,431 
Tallahatchie ls ° . 2.8) 6.4 21,236 
Tate ' . ° . 3.3 4.9 16,791! .0047 


3,450 34.4 -6 | 41.6 40.3 -2 30.9 . . -1 4.0 
3,159 38.4 19.1 | 43.8 46.5 3 27.1 . 5 ° 1.9 
3,932 28.0 10.8 | 38.6 31.9 -0 33.1 -2 13.1 2 11.1 
3,399 37.2 17.0 | 41.1 40.1 2 26.4) 3.6 8.8 0 7.7 
3,318 38.2 17.9 | 41.4 41.4 -6 26.9) 3.2 8.1) 1.7 6.7 
3,427 38.3 17.3 | 40.2 38.6 5 24.8! 3.6 8.7! 2.6 10.6 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 5 SM Standard (4) and Potential (4) Metropolitan County Areas. 
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23 8228 2858 


- 
= 
eo 
—] 


833 


StateSTimes: 


JACKSON, MISSISSIPPI 


ated in the highest Income Area of Mississippi. 


National Representatives 


The seventh year of the fastest Growing Newspaper in Mississippi. BURKE, KUIPERS & MAHONEY, INC. 
The only Jackson Newspaper able to do an all-out merchandising job. New York Detroit Chicago Atlanta Dallas Kansas City 


Oklahoma City - Charlotte - San Francisco 


POPULA EFFECTIVE The “SM” symbols mark original, exclu- 
MISS. ESTIMATES. 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 
ne 


$0-2,499 | $2,500-3,999 | $4,000-6,999]| $7,000-9,999 |$10,000& over 
Per | Per er 4 4, % 
Held. | C.S.U. . | Hsids. Inc, | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


3,730) 3,357 35.6 16.3 | 41.8 40.9 | 17.8 28.9 ° 8.3 | 1.5 5.6 
3,589) 3,410 33.6 15.4 | 42.7 41.6 | 19.5 31.9 : 8.4 8 2.7 
3,680) 3,297 38.0 17.7 | 42.0 41.8 | 15.3 26.6 4% 7.0 . 7.9 
3,585) 3,585 33.2 14.7 | 41.6 39.1 | 19.6 30.8 0 9.6 . 5.8 
3,465) 3,360 36.3 16.9 | 42.3 42.2 | 17.1 28.5 . 7.6 3 4.8 
‘ 4,643) 4,173 27.7 10.0 | 35.56 27.4 | 24.6 31.7 0 15.8 2 15.1 
Vicksburg ‘ , : 9 473). , 4,997) 4,264 26.6 9.2 | 34.2 25.3 | 25.4 31.4 9 16.9 0 17.2 
Washington a} , . - ’ 4,182) 3,839 32.6 13.0 | 38.6 32.8! 19.9 28.3 -5 11.9 -6 14.0 
AGreenville , ‘ ‘ , ’ p ‘ 4,563) 3,996 30.1 11.3 | 87.5 30.0 | 21.7 28.9 4 18.1 3 16.7 
pad 3,599) 3,336 36.7 16.6 | 42.0 41.6 | 18.2 30.2 -2 8.2 ° 3.4 

3,665) 3,404 36.0 16.4 | 41.3 40.2 | 17.2 27.8 8 9.4 -7? 6.2 
3,633) 3,633) 3,452] 34.7 15.1 | 41.2 38.2 | 17.8 27.6 8 9.0 -5 10.1 
3,708) 3,660) 3,420] 34.4 15.1 | 40.7 38.1 | 18.9 29.6 0 0.5 . 7.7 
3,621) 3,621) 3,437] 34.3 15.0 | 40.2 37.5 | 19.2 29.8 -3 10.2 A 7.5 
3,853) 3,539) 3,445] 35.9 15.6 | 40.2 37.4 17.4 26.9 1 9.8 4 10.3 
4,319) 3,864) 3,818] 31.7 12.5 | 38.5 32.3 | 20.3 28.4 8 12.5 


Total Above Cities... . . ° 71.2 9 948, 541| -2650) 1, 5,541) 4,294) 4,569] 23.5 7.7 | 33.7 23.6 | 27.5 32.3 5 17.0 8 19.4 


State Total......... 177.3] 1.2001] 571.5) 831.3 ° 2,459 ,006| .6867| 1,129 3,812) 3,780] 31.0 12.3 | 38.4 32.5 | 21.7 ° -8 12.6 -1 11.9 


E. B. |. POPULATION E. B. |. 
BY) ESTIMATES" 1/1/61 GD ESTIMATES, 1960 JM ESTIMATES, 1/1/61 ESTIMATES, 1960 


House- Urban 
holds % | Per Pop. 9 % | Per | Per 
(thou- of | Cap- (thou- of | Cap-|H'se- 
.| sands) | sands) (000) |U.S.A.) ita S.A. sands) | (thous.) (000) U.S.A.) ita | hold 


ABiloxi-Gulfport .8| 34.4) 94.0 ; ,002| .0584|1,716 AMeridian iF 7; 50.0) 20.7 654] .0248/1,317/4,500 
AGreenville..... Al. 22.4] 53.8 ’ ,678| .0261/1,184/4, 


Jackson... ; 6}. 53.0) 154.7 ° ° -0859|1,614 Total Above Areas -8) . 129.5) 352.5) 164.7 ’ .1982!1,623)5, 397 


MISSOURI 


Other West North Central States: lowa, Kansas, Minnesota, Nebraska, North Dakota, South Dakota 


Pop. y q 
City County thous.) County thous.) City County County thous.) County thous.) 


Bellefontaine. .St. Louis ... St. Louis..... 11.7 | Kennett \ -5 | Springfleld....Greene....... 99.4 
Berkeley... . . St. Louis r ee | i .3 | Kirkswood.... m St. Ann......St.Louis..... 12.8 
Brentwood... .St. Louis. .... z — - i Kirkwood... . . -8 | St. Charles...St Charies... 21.9 
Cape . ....Buchanan.... 79.8 

Girardeau. . Gladstone... . ° = ‘ bad ee 7 ..-.- St. Louis..... 741.0 
Hannibal Grundy...... 6.3 
Carthage .3 | Independence. Jackson . 
Chillicothe. .. . os .3 | Jefferson City. Cole J A ve x i St. Louis . 82.5 
St. Louis..... 


..... St. Louis. 29.6 
Weliston. ... .St. Louis. . 7.9 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 5 SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Columbia. .... 


POPULATION sss EFFECTIVE The “SM” symbols mark original, exclu- 
MISSOURI GYD Estimates. 1/1/81 BUYING INCOME— @%aJ 


ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| 
COUNTIES | sum Income Breakdown of Households Sea 
CITIES Met House- | 
Total > $0-2,499 | $2,500-3,999 $7,000-9,999 |$10,000&over 
(thou- | of Per = gq & % % 
sands ) 5. Heid. | C.S.U. . | Helds. Inc. | Hsids. Inc. Hslds. Inc. | Hsids. inc. 
Adair 20.3; . 6.8 ' 7.7 A d | 4,722 22.6 8.1 | 33.4 25.4 ; : 8.6 16.8) 2.8 8.4 
Kirksville 13.4) . 4.5 5.4 m ° 5,037 21.5 7.4 | 31.7 23.3 ‘ , 9.6 18.1 3.4 9.6 


Andrew J d 3.6) 3.7 
Atchison 9.1) . 2.7) | 3.2 


2 
= 
o 


4,944 20.5 6.6 | 31.1 21.3 ° ° 17.9| 5.2 16.4 
6,215 . 14.7 4.0 | 26.7 15.5 ° ° 18.8 | 9.0 25.9 


Audrain ° ° 8.6 ° 9.4) 

Mexico K ° 4.1 4.9 
Barry ‘ ¢ 5.6| ° 5.7 
Barton : ‘ 3.6 3.6 3.7) 


5, 886 14.1 3.9 | 25.6 15.1 . . 20.9| 7.3 21.4 
6,590 10.5 2.7 | 21.6 11.8 : 22.7 | 8.9 23.7 
4,273 25.4 9.4 | 34.7 27.4 . . 8 15.7) 3.0 9.0 
4,590 22.9 7.9 | 33.5 24.7 x -7 16.3 12.7 


BBSE £ 


Bates 
Benton 
Bollinger 


4,853 23.6 7.9 | 32.5 23.2 ls ! 0 16.4 -1 16.9 
4,387 27.0 10.4 | 36.3 29.7 A A -6 13.7 
3,792 30.0 12.4 . ° -3 12.0 


—-——< 


£ 88s 


Boone 


22.1 6. A ‘ t 20.0 
19.3 5. 2. . . : 4 22.5 
12.5 3. : . t .6 | 15.5 22.1 
12.0 3.1 | 22. : 7 | 22.3 
25.3 9. : ‘i : , 8 15.3 
22.5 7. 3. E : So WA 


Columbia 
Buchanan 

ASt. Joseph 
Butler 

Poplar Bluff 


= 
on 
C) 


t8Es 


—— Do Nw = 
> 
ao 

= 


Caldwell ‘ ‘ ; . 154) 23.4 -6 | 34. 2 | A -1 16.2 
Callaway . i ’ : : BI -9 | 28. 3 i & 8 19.9 


Fulton . y 23.0 
Camden ‘ d | : q d 4,131 . : s ‘ . Ey ‘ 0 14.3 


Cape Girardeau ‘ d 5 ‘ . J 4,976 q ‘ A - J is -6 20.3 


Cape Girardeau 25.3 d , 9.2 | | . 5. 2 z .7 21.0 
Carroll . | 6 17.3 


Carter 13.4 


Cass 
Cedar 
Chariton 


18.3 
13.0 
16.7 


Christian ’ é 8) ¥ r et 4,123) 3,917, 3,856 a i - b 8 14.5 
Clark . : : i | 4,484) _ 4,153 4 | 34. : 1 16.1 
Clay 87 . 30.4! : . 7,240) 6,878| 6,881] 10. ; ’ y ; ; 2 21.9 
Gladstone 5.8| . 569). | 7,202] 7,055) ee Ses ee Se ae 
North Kansas City 003% ‘ .0041| 2,536] 6,685! 6,395! 6,343] 8. ; " 4 25.3 
1a Kansas City | 


Clinton 6. : 026}. 5,270| 4,884] 4,¢ .0 | 30.5 20.1 | 33. 18.0 
Cols . 1 : ’ . : ; 6,417| 5,316] 5,730} 13. x 13.5 2 21.5 

Jefferson City 2 j é 425} .0152| 1,910) 7,068 5,389) 6, 08¢ : 11.2 ; 22.7 
Cooper 4) 0085) 8) ; ; J 5,710) 4,983) 5,165 17.3 ( 19.7 


Crawford Ag , ae 4 ,335. 4,582) 4,347 4 | 34.0 25.5 | 30.2 37. 0 15.3 
Dade 8) 0041] 2, : ,290| 4,207 3,722 29.8 12.0 | 37.3 32.1 | 24. 8 12.7 
Dallas a. J’ 3,984) 3,571 32.6 13.8 | 37.9 34.3 | 22. 2 12.1 


Daviess 7 a ’ 616, .0041, 4,715! 4,299 24.4 8.5 | 33.4 24.9 | 29. 7 16.6 
De Kalb .2) 0040} 2. .2| ; r | 4,581) 4,390 22.4 7.9 | 33.6 25.1 | 31. 8 16.9 
Dent f 1 9) 3. Y : | 4,186) 4,027) 3,938] 27.8 10.7 | 36.3 29.7 | 26. 6 13.7 
Douglas ra 5}. : ez: F | 3,791] 3,791) 3,663] 30.0 12.4 | 38.3 33.8 | 24. 6 12.5 
Dunklin ad 8. ; : : ¢ 4,337| 4,258 26.1 9.5 | 35.2 27.3 | 27.7 36. 4 14.6 

Kennett |. : 2. | .0037 5,116] 4,587| 4,666] 22.5 7.3 | 32.2 22.2 | 30. 3 16.5 
Franklin . i i r 996). 5,395) 5,102 16.2 A 27.8 17.6 y ‘ 20.2 


Gasconade 2) . -5} x Pd 4,864) 4,401 19.8 -7 | 31.4 22.8 x 18.8 
Gentry we | i Pd 5,150) 4,346) 4,530] 21.6 7.2 | 31.6 22.5 5 -9 18.1 
Greene J F 6) , 242,793) é 5,713) 5,111 16.2 . 26.7 16.4 le 20.7 

ASpringfield ‘ p | 3. 201,329) . 5,956) 5,189 15.1 . 25.4 15.1 : 21.3 


Grundy : ‘ ° , 3) 20,335 | 4,960) 4,729 21.9 31.8 22.0 . 9.6 17.0 
Trenton . -008 3} K 11,838) . | 1,879) 5,147| 5,147 19.6 -0 | 29.8 19.3 . 10.8 17.9 
Harrison . ° -7| . . 17,675) . 4,777| 4,532 21.1 «1 | 32.2 23.2 . 9.8 18.0 
Henry. . 2). | .7 : : 31,823 | 1, 4,750) 4,546) 4,479) 22.6 -6 | 32.7 23.5 . 9.3 17.1 
Clinton -0}  .0039) 7} ; 13,375). ve 4,954| 4,954) 4, 20.9 -6 | 30.8 20.7 - 10.5 18.2 


Hickory ° . 6) d 5,680) . 1,262) 3,550) 3,550) 3,428) 33.3 39.7 37.4 33.9 | 4.2 10.0 3 4.0 
Holt . ° : | 2. 13,381). 1,717 5,580) 4,783) 4,990] 20.2 6.1 | 30.4 19.7 | 31.5 34.0 | 10.7 17.7 -2 22.5 
Howard b ‘ ° . 18,736) . 1,735) 5,678, 4,570, 4,902) 21.6 6.7 | 29.9 19.7 -1 34.1 | 10.5 17.6 -9 21.9 


| 
Howell... , A 6) : . 28,278) . 1,285) 4,285 4,098) 4,030] 26.5 9.9 | 35.9 28.7 | 27.6 37.0) 6.9 14.2) 3.1 10.2 
iron 9 . ‘ . 8,779} .0024) 1,111) 4,390) 3,900) 4,000] 25.9 9.8 | 35.6 28.7 | 28.6 38.4 | 7.3 15.1] 2.6 8.0 


1 Kansas City is in Clay and Jackson Counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 


198 SALES MANAGEMENT 


@ Nation’s 17th richest market 


| @ A 2-million-plus audience. Over 85% of all homes 
e 3 in area have TV sets. 
% @ Best of film libraries: Paramount, M-G-M, RKO, 


20th Century Fox, Warner Bros., Columbia and 
United Artists. 


towers above 


@ Staff of outstanding “selling” personalities. 


call othe rs in : @ America’s tallest self-supported TV tower. 
ss 
nS 


100,000 watts visual power 
From Broadcasting House 
Represented nationally by The Katz Agency. 


Affiliated With ‘Better Homes & Gardens” and 
“Successful Farming” Magazines. 


i POPULATION EFFECTIVE @ The “SM” symbols mark original, exclu- 
MISSOURI BYP ESTIMATES, 1/1/61 BUYING INCOME— BYP ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Ts a A “ae 
COUNTIES excell | Cash Income Breakdown of | Households 


CITIES Met. House-| Urban | Spend- Wh) -- aeeaesees, Gators —. = 7 


(continued) | Area] Total ay holds | Pop. ing Net come | come $0-2,499 | $2,500-3,999 | $4,000-6,999 a « oe 
(thou- of (thou- | (thou- | Units | Dollars f Per | Per | Per er % Gq | & , 


b % 
sands) | U.S.A. | sands) sands) |(thous.)} (000) U.S.A. Capita| Hsid. | C.S.U. Hiei. Hsids. Inc. | Hsids. Inc. Holds. Inc. Heid ine. | Halas. Ine. 
paren cena 629. -3470 723. 9} 07.5) -0} 1,543,000) . 2 2. 7,214) 6, 027) 6,515) 9.4 , 18.9 9.3 J 0 -1 22.9 | 12.6 31.6 
Independence .0441|"% 23.8 25.6 156,782) . 957 
AKanasas City 5. .2621 
Raytown .7| .0098 
Jasper 9) .0435 
Carthage : .0062 
2A Joplin ; | .0215 
-0386 
0164 
.0036 
| 0105 
Lebanon , .0046 
Lafayette ‘ -0138) 
Lawrence... -0128) 
Lewis... 0, .0061) 
Lincoln. . -9)  .0082} 
Linn.... : -0092 
Livingston . .0087 
Chillicothe } 0051 


6,587) 6,124) 6,198] 10.3 2. 19.5 2 9 23.9 8 A 
1,195,762| 333s ne 7,563| 6,024] 6,712] 8.2 1.9| 17.6 8. 8 33.5 | 18.8 23.1] 13.6 33 
31,852) . 1,800} 6,010| 5,899) ..) .. .. ‘s 
142,601) . 5,243| 4,951| 4,932] 18.5 5.7 | 29.3 5 

20,329). 799| 5,350) 4,840] 4,915] 18.2 5.6 | 28.8 8 

78,300) . ,008| 5,674| 5,220] 5,293] 16.5 4.7 | 26.8 2 

122,832} . 5,849| 5,849) 5,665] 12.8 3.4 | 22.7 0 

50,206). ,685| 5,705| 4,082 22.9 7.6 | 30.8 8 
10,728 4,664 22.5 7.5 | 34.3 . 14.8 
23,965 4,438 25.3 9.1 | 35.1 4 14.3 
14,127 4,871 7 x 22.6 J 33.0 i ‘ 5.9 ° 15.5 

a 

8 

2 

4) 

5 

1 


oe 


18.8 
18.8 
19.8 | 
22.7 
18.3 


43,713 5,464 J 16.9 e 27.8 20.2 
uM a73 4,523 22.3 : 33.4 17.0 
18,342) 5,095 22.2 ° 31.0 18.2 
24,381) . 4,689 | 4, 22.2 4 | 32.1 17.3 
29,322) .0081 5,056 20.2 “ 29.6 19.7 
27,798, .0078 5,560| 4,712) 4,938] 20.4 6.3 | 30.6 17.8 
17,826} .0050) 6,366) 4,818] 5,378] 17.7 27.5 16.5 | 33. 19.0 | 


pTHSSRLEIE 


7 2s ee ee 


eoqQoqarnt ow a 


ry 
is 


2 Joplin is in Jasper and Newton Counties. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3 


Copyright, Sales Management, Inc., 1961. 


@ Potential audience of more than 4 million. 


@ Dominant facilities in News, Sports, Farm and 
Programming departments. 


@A staff of air personalities with a gift for selling. 


@ Complete merchandising plan available to food 
and drug advertisers. 


@ Saturation coverage. 


only 50,000 watt station in ' 
7 billion plus buying market. KCMO-Radio the important voice of Mid-America 


From Broadcasting House 
Represented nationally by The Katz Agency. 


. Affiliated With “Better H d Gardens” and 
CBS Radio / 810 Ke. be “Successful feat” Gaia. we 


ih 


MAY 10, 1961 


POPULATION "EFFECTIVE 7 The “SM” symbols mark original, exclu- 
MISSOURI JM | | ESTIMATES, 1/1/61 BUYING Income— @YUD estimares, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 
CITIES Met. d- —ae 
(continued) Area 


Code ; % $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000.99 $10,0008over 
_ 8 . | Hslds. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


&x 
ad 


McDonald 
Macon 
Madison 
Maries 


28.3 11.3 | 37.2 31.7 | 26.4 37.7| 6.1 13.4) 2.0 5.9 
23.4 8.2 | 33.5 25.2 | 30.6 38.4/ 8.8 16.9) 3.7 11.3 
20.7 6.6 | 29.3 19.8 | 33.6 33.0 | 10.9 18.9) 5.5 16.7 
26.1 9.9 | 36.2 29.4 | 27.9 38.0/ 7.1 14.7] 2.7 8.0 


~—_ oo 


Marion 


= 


16.4 4.8 | 27.5 17.1 | 37.1 38.8 | 12.6 20.0) 6.4 19.3 
15.3 4.4 | 26.8 16.5 | 38.4 39.7 | 13.0 20.5] 6.5 18.9 
25.5 9.4 | 35.2 27.6 | 28.7 37.7| 7.4 14.8] 3.2 10.5 
24.4 9.1 | 34.8 27.7 | 30.6 40.8| 7.8 15.9) 2.4 6.5 


258 
oo 


3Han 
Mercer 
Miller 


—-_——_ ee ot 


Mississippi 
Moniteau 
Monroe 


8.4 | 33.1 23.8 | 28.4 34.1 15.1 | 5.4 18.6 
8.6 | 33.9 26.2 4 40.6 -1 15.9 | 2.9 8.7 
6.8 -8 21.9 | 32.3 37.2 6 16.9 | 5.3 17.2 


8 £8 
3 


Montgomery 

Morgan 

New Madrid 
45ikeston 


7.9 | 33.0 24.1 | 30.7 37.4 -1 17.0 3 13.6 
36.9 30.6 | 26.9 37.3 -7 14.2 . 7.3 
35.9 28.9 | 26.1 35.4 8 14.1 4 11.1 


~_—_ 
aw 
= 
Co 


12,311 
34,003 


Newton 
Neosho 


4,533 . ° 32.4 23.3 5 36.7 4 17.2 
4,922 . ° -5 18.7 -1 38.4 3 20.5 
2A Joplin 


Nodaway 40,223 : A 4,677) 5, o ° -8 18.3 4 35.5 -3 18.3 


Maryville .1] .0045) y 17,539]. ; 4,872) 5, : ; 5 14.1 4 35.2 6 20.0 
Oregon. + : y 11,299). : 3,766 x ‘ .? 31.4 37.6 .3 13.9 
Osage | ; 13,372) . i 4,179 . . 4 25.6 4 40.4 .0 17.6 
Ozark 7,236) . ' 3,446 ¥ ; 6 35.1 9 33.2 6 10.6 
Pemiscot 45,240) . y 4,350) 4, i : .7 26.3 “as 8 6 14.8 


Perry 
Pettis 
Sedalia 
Phelps 
Rolla 
Pike 
Platte 
Polk 


20, 596 
64,429 
46,972 
39,528 
22 ,068 
29,782 
41,855 
18,795 


> 
= 
= 


5,023) 4, d . -6 19.4 -5 38.9 -4 19.2 
4,881) 4, ° ° -2 19.1 -2 38.6 -3 18.9 
4,997) 5, . . 7.4 17.2 -1 38.8 3 19.8 
3,875 . - -1 24.9 38.9 -8 17.0 
3,805) 4, . . -9 16.9 -5 39.7 -1 21.8 
5,048) 4, . ° 4 19.9 3 35.4 -6 17.8 
5,734) 5,366 ° e -7 16.0 -8 33.8 -1 20.2 
3,999) 3, . . -2 29.2 2 35.4 -5 13.3 


$83 BNSEBER 


ee ee ee 


ewww ww ae 


Pulaski 

Putnam 

Ralis. . 
3Hannibal 


110,474 
10,275 
12,761 


7,725) 3,211) 4, , -6 27.2 -9 39.2 -7 15.5 
4,467) 3,952) 4, . . 4 28.5 38.7 -6 15.4 
6,648) 4,558) 4, . ° -3 20.2 -5 37.4 -0 18.7 


ny 
ee 
—~=— © 


Randolph 
Moberly 

Ray 

Reynoids 

Ripley 

St. Charles 
St. Charles 


St. Clair 


42,605 
27 ,320) 
27 , 885 

5,661 
10,821 
96 , 205 
41,363 
10,964 


g 


5,606) 5,260) 5, ° - -2 16.7 -5 36.4 -8 20.0 
5,939) 5,464 A ° 8 14.5 -7 36.7 3 21.4 
4,892) 4,726) 4, ° . -3 21.7 -4 38.8 -1 17.9 
4,044) 3,538 ° . 2 4.6 1 34.9 0 11.5 
4,008) 3,731 ° : 3 32.6 -2 36.7 -9 13.2 
5,975) 5,497! 5, . ° 4 13.5 4 39.0 -2 22.5 
6,566) 5,515) 5, ° k 2 11.1 -7 39.2 -3 24.2 
4,061; 4,061) 3, . . -6 30.1 -1 35.8 -2 13.0 


#8 


Reaeansaan 
NeenNaneoe 
: ; ¢ 
ener oanown 


~~ = = = 
= 
= 
o 
ee oe 


8 


St. Francois 6). ' 13.4| a 68,953) . 5,409) 5,409] 5, 1 4.4 3 14.9 . , 4 22.6 
5St. Louis .473.5| . -0)1 421.2) -4] 3,461,010 7,623) 6,638) 7, ‘ ‘ 4 8.0 . : -1 22.4 
Bellefontaine | 32,021} . 7,624| 7,447 ‘ 
43,111) . 7,306) 7,185 
28,256) . 7,436] 7,245 = oa ee ee we ne a re. ee 
59,565). 13,237| 9,455)11, : ; ; ; ; : .7 13.0 .7 72.3 
26,605) . 7,601| 7,390 oe 2 ad “s Se. ae a Bs ae a 
49,243) . 7,694] 7,576] 7, , ; . f . ‘ .B 25.5 .6 37.4 
101,100} . 7,602] 7,489 = ae ee = = 2d is se 5: cae 
43,099) . 7,696| 7,065) 7, t : i : , : 8 26.0 3 34.9 
75,510) . 8,581| 7,627| 7, : : ; ' : 5 .0 22.8 9 45.4 
29,135) . 7,471) 6,622 : 5| 14.3 6. ; , 9 26.1 .7 31.9 
48,865) . 7,186] 6,787 ; 71168 %. é : .6 25.0 2 31.6 
41,755) . 9,279] 7,592] 8, q 24%. <3 t 4 | 22.8 22.3 | 23.6 49.0 
St. Ann 2.8) .0071 | ° 29,645) . 7,601) 7,411 os os ee es +“ oe ee oa éa ua ee 
ASt. Louis 741.0) .4084) 228.1) -O] 1,683,115). 7,379] 5,865) 6, 8.5 2.0|17.9 8. ‘ 9 | 19.0 24.0] 12.3 30.2 
University City 52.5) .0289) . : 140,253] . 71) 8,821) 8,061) 8, : .8| 13.8 5.2 | 35.4 22.8 | 20.8 20.6 | 23.4 50.1 
Webster Groves 9.6) 0163) , 78,385| . : 8,081) 8, 6.6 1.2] 11.6 4.3] 34.8 21.7 | 21.6 20.6 | 25.4 52.2 
Wellston 9} .0044) 2. ; 16,504 5,691) 6, . .0| 18.3 9.6] 45.5 39.9 | 18.7 25.1) 9.4 23.4 
5,148) 6, .1 | 28.0 17.6 | 35.6 37.3 | 12.6 20.1] 6.7 19.9 


oo 
Ls) 


Berkeley 
Bernt woo 
Clayton 
Crestwood 
Ferguson 


Florissant 


~ 
ane CAWSeeanwanwas 


ae oe ee 


Jennings 
Kirkwood 30.7 0169) 


Maplewood 0068 
Overland 2: .0132 


Richmond Heights 5.6) .0086 


S822 82 


Ste. Genevieve -2| ma t ‘ " 17,604 


Saline. . 1) 0138) 41,516 

Marshall .0053 é 18,888} . 
Schuyler -0} = .0028) : . 7,616) .0021 
Scotland 4) —_ A s 9,310 
Scott Nd 0181) . . le 46,345) .0129 


4Sikeston 0} .0077| 4.2) Al 21,764) .0061 
2 Joplin is in Jasper and Newton counties. Copyright, Sales Management, Inc., St. Louis County combined = Independent City of St. Louis. 
8 Hannibal is in Marion and Ralls counties. 


; For retail sales data, see Section 3. 
4 Sikeston is in New Madrid and Scott counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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4,827 18.5 -7 | 28.9 18.9 | 35.2 38.4 | 11.5 19.3) 5.9 17.7 
4,843) 5, 14.8 4.2 | 25.5 .4| 39.0 39.2 | 13.5 20.7 | 7.2 20.5 
4,231 24.6 -1 | 35.8 20.2 38.5| 7.5 15.1) 2.9 9.1 
4,232 25.0 9.2 | 34.5 27.2 | 30.0 39.8) 7.7 15.5 | 2.8 8.3 
4,878) 4, 19.6 6.2 | 30.2 4 | 34.2 38.8 | 10.9 18.9) 5.1 15.7 
4,946) 4, 18.6 -8 | 20.2 8 | 35.3 38.8] 11.4 19.2] 5.5 16.9 


> 
= 
o 


~~ ot ot 


& 


COVERAGE WHERE IT COUNTS 


MADISON CO 
265 people 


ST. CHARLES CO, 
94 people 


per sq. mi. n 
our! fr 
sy, 9 
farmland .~ 
I 


9/ 
TST. LOUIS CO. 


farmland 


ABC 
CITY ZONE 
of ST. LOUIS 
4143 people 
per sq. mi. 
20%, / 

farmland 


ST. CLAIR CO. 
132 people 


JEFFERSON CO. 
100 people 


farmland 


OF THE 
BUSINESS 
WHERE 

77% OF THE 


THE ST. LOUIS CITY ZONE 


IN ST. LOUIS the primary market is the big city circu- 
lation zone. In this zone of the metropolitan area live 
77°/, of the population who spend 84°/, of the money. 
Sales results have proved, time and again, that in the 
productive St. Louis market, the St. Louis Post-Dispatch 
has the power to move merchandise; of all media it 
has the most thorough and most economical coverage 


available. 


The calculated population of this zone in 1960 was |,602,- 
782 people; retail sales were $2,182,890,000; city zone 


PEOPLE LIVE 


circulation of the Sunday Post-Dispatch was 356,181 or 
78°/,; Daily Post-Dispatch, 298,695 or 65%. 

The map illustrates the concentration of population. The 
total population for 1960 in the 5 metropolitan county 
areas outside the city zone is 477,321 . . . accounting for 
$420,006,000 of the retail sales in the entire metropolitan 


area. 
As the leading advertising medium for 60 consecutive 


years, it should be clear to advertisers that it is good 


business to advertise in the 


ST.LOUIS POST-DISPATCH 


The Selling Force Behind St. Louis Business 
Member of MILLION MARKET NEWSPAPERS, INC. 


Sources: Population U.S. 1960 Census Advance Reports Calculated from Sales Manaqement Maga- 


zine 5/10/61 A.B.C. Audit Reports 9/30/60, 
household applied against 1960 population, 


MAY 10, 1961 


Coverage based upon estimates of 3.5 persons per 


ST. LOUIS’ NUMBER ONE NEWS and PERSONALITY STATION 


delivers top sales results with... 


St. Louis’ largest local radio news staff—ten experienced re- = \ sumo 
porters and writers. 


The most complete weather information in St. Louis—com- 
plete specialized weather data, all day, every day, from the 
offices of a private St. Louis firm, Weather Corporation of 
America. 


St. Louis’ top air sales personalities — Russ David, Gil 
Newsome, Jim Burke, Harry Gunther, Howard DeMere and 
Clif St. James. 

NBC's famous “News On The Hour’ broadcasts, compiled 
from the reports of 400 correspondents strategically located 
throughout the world, and NBC's distinguished ‘Emphasis" 


series 


St. Louis’ only “live audience” radio program, the highly 
merchandisable "Playhouse Party” with Russ David. 


ine largest consistent coverage —72 counties — within the 
KSD listening area, 


S POST-DISPATCH RADIO STATION 


K 55 on dial 
RADIO 55 a 


REPRESENTED NATIONALLY BY NBC SPOT SALES See Page 475 for retail sales data on area served by KSD and KSD-TV 


MISSOURI POPULATION EFFECTIVE SM 


The “‘SM”’ symbols mark original, exciu- 
ESTIMATES, 1/1/61 BUYING INCOME— 


ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES os income Breakdown of Households 
CITIES Met. 
continued) Area » Net 
Code of Dollars 
(000) 


eae $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
. | Hslds. Inc. | Hslds. Inc. | Hslds. Inc. | Hslds. Inc. | Hslds. Inc. 


Shannon oO. J ‘ 7.690 
Shelby |. : , 14,055 
Stoddard . ¢ ’ ° . 34,147 
Stone.... . ° le . 9,269 
Sullivan... i d A . 12,508 


g ean 
#2 


33.3 14.8 | 39.5 37.4 | 22.4 35.4) 4.1 9.9 7 2.5 
24.2 8.8 | 33.9 26.3 | 30.1 38.8) 8.6 17.1) 3.2 9.0 
4,114 26.2 9.8 | 35.9 28.7 | 28.0 37.6) 6.9 14.1) 3.0 9.9 
3,708 29.8 12.2 | 37.4 32.7 | 25.3 37.1] 5.8 13.0| 1.7 5.0% 
4,035 25.9 9.6 | 35.3 28.0 | 28.6 38.2) 7.2 14.6| 3.0 9.6) 


2988 8893! 


5 Bans 


Taney an . ° A ° 13,112 
Texas 2 . ° 20,803 
Vernon q ¢ . ° 31, 851 

Nevada , d ; : 17,364 
Warren ° ° . 13,016 
Washington . ¢ a ° ’ 15,666 
Wayne i d ° . 9,503 


3,973 27.3 10.4 | 35.7 28.9 | 27.3 36.8) 6.7 14.0) 3.0 9.9 
3,852 28.7 11.6 | 37.3 32.1 | 26.2 37.7/) 5.9 13.1] 1.9 5.5 
4,424 22.6 7.5 | 31.1 21.9) 31.3 36.8 18.2 | 4.9 15.6 
4,569 18.9 5.7 | 27.4 17.5 | 34.5 37.0 20.4 | 6.7 19.4 
4,649 20.9 7.1 | 31.8 22.8 | 33.2 39.9 18.4 | 4.1 11.8 
3,917 27.1 37.0 31.2 | 27.8 39.3 -3 13.7) 1.8 5.1 
3,801 27.4 36.3 30.4 | 28.0 29.3 -6 14.3) 1.7 5.2 


= 
“ 
a 


a: 


oe yt 
83 


_ 
_ 
o 


Webster. . ° 4.1 4.3 16,846 
Worth... . 0021 < ° 5,771 
Wright. . .0078 4.4 ° 4.5 17,246 


Total Above Cities 2,235.4) 1.2319) 697.9 853.0] 5,033 ,927 


State Total 4,363.1) 2.4048}1 ,363.3/2,932.7/1,563.4] 8,678,231) 2. 1,989 5,551 5, 808| 14.8 3.8 | 24.1 13.4 | 37.0 34.3 | 14 


a 7 20.9) 9.4 27.6 
POPULATION 1 q 
Sal JM 


E. B. I. POPULATION mm E. B. |. 
ESTIMATES, 1/1/61 |g @2B ESTIMATES, 1960 BYP ESTIMATES, 1/1/61 BYP ESTIMATES, 1960 


3,918 27.4 -2 31.2 | 26.9 37.6 ° . 2.3 7.1 
4,439 22.8 8. -3 25.8 | 31.1 38.9 . ° 3.6 11.4 
3,832 3} 30.3 32.3 | 24.2 35.0 . A 2.4 7.8 


gas 


5,901 10.2 2.4| 19.4 9.8 40.5 34.0 | 17.7 22.8 | 12.2 31.0 


i) 
iJ 
on 
= 


pend- 
Total Net % | Per | Per q Pop. % | Per | Per 
thou- Dollars of | Cap-|H’se- of | ( of | Cap-|H’se- 
sands) | U.S.A.| sands) | sands) | (thous.) (000) |U.S.A.) ita | hold U.S.A. U.S.A.) ita | hold 
\ Joplin... 108.1} .0602 36.5) 64.6 38.6 187,022) .0522/1,714/5,124 -2}1.1553 1.2975|2,217|7,214 
Kansas City. . . ../1,056.5 -5824) 348.8} 979.3) 395.4] 2,459,809) .6870|2,328|7,052/| Springfleld....... 0713 -0678)1,876/5,713 
St. Joseph J, 90.4 7 28.4) 80.1 33.9} 183,179) .0512/2,026/6,450 
i | 


Total Above Areas|3, 481.6 1.9191|1, 100.3 3,075.9 1,240.9) 7,719, 199|2.1657\2,217/7,016 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961, SM Standard (4) and Potential (A) Metropolitan County Areas. 


202 SALES MANAGEMENT 


“MONTANA'S 


Favorite 


Salesman” 


KMSO-TV 


%& 60,100 TV HOMES in Western Montana 
%& CBS-ABC-NBC Best Programs of all three 
networks assuring top audiences. 
%& COVERAGE-KMSO-TV Services Seven CBS-NBC-ABC 
cities of Missoula, Butte, Anaconda, 


Deer Lodge, Helena, Hamilton, and NATIONAL REPRESENTATIVES 
Kalispell in 13 Western Montana 


counties THE BOLLING COMPANY 


MONTANA 


Other Mountain States: Arizona, Colorado, Idaho, Nevada, New Mexico, Utch, Wyoming 


Pop. Pop. Pop. 


Pop. 
City County (thous. City County thous.) City County thous.) City County thous.) City 


Anaconda... .Deer Lodge... 12.1 | Butte Silver Bow.... ° 20.4 | Livingston... .. 
Billings Yellowstone... 54.5 | Glasgow Valley. ° cesesesees 10.9] Kalispell.....Flathead..... 10.2 | Miles City.... 
Bozeman Gallatin... .. ; 13.5 | Glendive.....Dawson...... Lewistown... . Fergus 7.5 | Missoula 


The “‘SM"’ symbols mark original, exclu- 


a POPULATION EFFECTIVE 
SM BYP ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1/1/61 BUYING INCOME— 


COUNTIES Income Breakdown of Households 
CITIES L 


Pop. | ing Net | -% c $0-2,499 | $2,500-3,990| $4,000-6,900 | $7,000-0,990 |$10,000& over 
(thou- | Units | Dollars Per | P 


( of Per | Per % & % %& % 9 
sands) | sands) |(thous.)} (000) U.S.A. | Capita) Heid. . | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 
2.9 3.7| 2.9) 12,980} .0036| 1,803) 4,476 27.5 9.4 | 31.5 22.9 


| 


2.7, 2.8) 2.8) 14,117 00nd) 1,412} 5,229 23.0 6.8 | 28.3 17.9 
2.5 | 2.7] 12,808) .0035| 


33.4 | 7.1 13.2) 6.2 21.1 


-1 31.8) 9.3 15.0) 9.3 28.5 
1,581) 5,124 23.6 7.3 | 26.4 17.4 -6 36.0 | 10.2 17.2) 7.2 22.1 


| 


4,815) 0014! 1,720) 5,350 20.2 5.8 | 27.4 A -5 33.0 
11,367} -0031| 1,386) 4,547 25.9 8.9 | 30.2 
4,109) .0012 a 5,136 23.0 6.8 | 32.0 


Broadwater. . 
Carbon.... 
Carter... . 


10.1 15.6) 9.8 290 
37.9| 7.8 14.6] 6.1 16.6 
27.9 | 8.5 13.7 | 10.1 31.4 
Cascade...... 
AGreat Falls 
Chouteau 
Custer... 
Miles City 


189,88 -0430) 2,053) 6,665 13.6 3.4 | 19.4 


35.8 19.4 | 11.9 31.2 
36.2 20.0 | 12.6 31.6 
22.0 15.3 | 20.6 49.4 


-7 36.5 17.9) 8.5 26.1 
1,808) 5,658 17.9 -0 | 23.0 : -5 37.0 18.8 | 9.2 25.6 


120,131} .0335) 2,122) 6,674 11.9 a 18.0 
16,642} .0046| 2,249] 7,236 15.6 3.3 | 21.9 
23,678) px 1,780) 5,507 19.7 5.6 | 24.6 
17,539} .0049 
Daniels. . 7. 9| ‘ ~— aia 5,018 28.7 9.2 | 27.3 
Daweon...... .0069) ’ : 20,877, .0058} 5,799| 5,092! 18.3 6.1 | 24.2 
Glendive... .2| .0040) . 14.232 .0040 6,469] 5,271] 5,620] 13.6 3.5 | 21.1 
Deer Lodge 222 31,746, .0089 6,225| 5,473| 5,597] 10.9 2.8 | 18.1 


A Anaconda 2 ; | 3. ; 23,907} .0067 6,461) 5,433) 5,697] 9.3 . 16.9 
See Butte-A naconda } 


32.0| 8.4 14.7] 7.7 25.4 
12.2 18.6] 8.6 25.4 
14.4 20.2] 10.4 27.4 
14.6 20.6] 8.3 22.2 
15.3 21.2] 8.7 22.1 


| 
Fallon. 0} 0022} 1. . 7,608} .0021) 1,877) 6,257] 5,363) 5,560] 15.9 
Fergus 0). | a A J 30,028; .0084 | 6,528) 5,775) 6,900] 18.4 
Lewistown........ 5| 9} 15,534] .0043 6,754) 5,357] 5,804) 15.1 
Flathead 55,058| .0154| 5,194) 5,194) 4,969] 18.3 
Kalispell 17,996] .0050| 1,764| 5,203] 5,142 4,970] 18.9 


12.2 17.3 -5 31.3 
11.0 14.7 -5 38.6 
12.5 17.0 -2 34.5 
11.6 18.4 -5 20.5 
11.6 18.4 4 21.5 


Gallatin 50,837) .0142) 1, 6,052) 5,135) 5,334) 18.6 5. : ° -9 35.7 


° 12.7 18.9 -5 27.4 

Bozeman d | . ’ 28 ,242 -0079) 6,724) 4,955) 5,547] 17.5 ; -5 35.9] 14.1 20.0 -0 29.0 
Garfield 0). d ‘ -0009) 1,755) 5,850) 5,014) 5,185) 28.1 d A : -9 22.8) 8.2 12.4 -5 40.6 
Glacier 


7 5,651| 5,328 5,235] 17.4 . ; ° -2 38.6 | 12.5 18.9 8 24.6 


Golden Valley ¢ ° | 4 -0006 | 6,933) 5,200) 5,788) 19.5 a A -7 | 30.9 27.5 
Granite. ... a ° ° A .0014 


Hill... 
Havre 


10.8 14.9 -9 40.0 
| 5,000) 4,759) 20.4 e o . -O 39.1 | 10.1 16.9 -9 20.6 
- 0097) | 5,980) 5,751) 19.3 é ° -1 | 33.6 30.1 | 13.1 18.0 5 34.9 


-0059| 1,925) 5,994) 5,827] 5,636] 17.9 . ‘ ; 35.2 32.3 | 14.0 19.6 9 32.0 
a 
| 


Jefferson 
Judith Basin 
Lake..... 


.0013| 1,077] 4,632 4,632) 4,405} 26.9 i G . -1 33.0 8.2 14.6 -8 22.5 
.0018| 2,043] 7,918| 6,334| 6,927) 12.8 18 | 32.6 24.2| 14.3 16.3 | 20.7 48.0 
.0043) 1,193] 4,190| 4,080] 3,923] 28.8 10. 6 | 28.2 37.2| 6.9 13.9| 3.9 12.8 
T 
Lewis and Clark 28.2) .0163) 2,068) 6,012) 5,862) 5,575) 16.7 ’ s x -4 34.7 | 14.0 19.8 | 10.7 29.4 
20.4) . 2 4 a -0116| 2,037] 6 203| 5,693) 5,690] 15.0 ; . -8 35.2 | 14.8 20.6] 11.3 29.5 
2.7, 0015} ; 014 1,897/10,242) 5,600| 7,856] 7.8 1.4) 12.4 4.9 | 34.5 22.7 | 20.2 20.3 | 25.1 80.7 
12.8 1,528| 5,014) 4,880| 4,711| 20.4 6.3 | 24.3 16.0 | 38.1 | 


a. 41.7 | 11.3 18.9) 5.9 70 
Copyright, Sales Management, Inc., 1961, SM Standard (4) and Potential (A) Metropolitan County Areas. 
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For retail sales data, see Section 3. 


MAY 10, 1961 


AMERICA’S 23RD MARKET 


BIGGER THAN SAN DIEGO 
ATLANTA 


265,500 pats fae 


PORTLAND 


TV HOMES* NEW ORLEANS 
ONE BUY — 


aree.Ty 


ONE BILLING — eat 


Non--competitive coverage — No duplication. CBS — ABC. One of the best spot 
buys in the country 


SAYLINE NETWORK 


Contact Mei Wright of Skyline Advertiser Sales — Box 2191, idaho Falls, Idaho 
Representatives — Hollingbery & Art Moore 


POPULATION ———« “EFFECTIVE "4d The “SM” symbols mark original, exclu- 
MONTANA BY ESTIMATES, 1/1/81 BUYING INCOME— @Y4 ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


} | Con- 
COUNTIES sumer Income Breakdown of Households 
CITIES Met. | | House-| Urban | Spend- 


continued Area} Total | holds | Pop. ing % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
Code thou- | of (thou- | (thou- | Units | Per 4 D a 


f % % % % % % % 
sands) | U.S.A. sands) | sands) | (thous. ) (000) | U.S.A. | Capita Held. | C.S.U. Heid. | Hsids. Inc. | Hsids. Inc. | Helds. inc. | Hsids. Inc. | Hsids. Inc. 


- = 


| fs | 
McCone 3 1.0 ° ’ -0018} 1,932) 6,377) 5,797) 5,818] 19.2 -8 | 24.0 12.8 | 29.1 26.8 -2 17.9 | 14.5 38.7 
Madison § . ’ .0023| 1,649| 5,257| 4,673| 4,700] 20.8 -4 | 28.7 18.9 | 34.1 37.5 4 15.8 7.0 21.4 


Meagher d ° | ° ‘ -0013) 1,775 4,792) 4,356| 4,316] 23.9 . 32.7 23.4 | 30.1 36.2 -7 14.0) 5.6 18.4 


| 
Mineral d ° . .0015) 1,632) 5,059) 4,599 18.4 ° 26.4 17.8 | 39.6 44.7 8 18.6 8 13.1 
Missoula . e . ‘ 17.8) ° -0239) 1,893) 5,754) 4,816) 5, 19.4 ° 24.0 14.8 | 37.1 38.0 8 18.6 -7 23.0 
Missoula 27 | 048} .0151) 1,973) 6,434) 4,741) 5, 17.5 -8 | 21.4 12.5 | 38.7 38.1 -3 19.9 1 24.7 
Musselshe!! : 6 1,767) 5,655) 5,301 18.4 . 14.0 | 36.6 36.3 -8 18.0 4 26.6 


Park . ‘ 5) . ° R ° 1,573) 5,979) 4,756 17.5 . 14.8 | 38.8 39.5 -7 18.3 -? 22.4 

Livingsto 3} y ‘ . 1,800) 6,225) 4,980 14.2 ° -7 12.6 | 42.2 40.9 -4 19.9 -5 22.7 
Petroleum |. 3} ° ‘ ° 1,813) 5,440) 6,440 18.5 . -5 12.3 | 40.1 40.0 -3 18.7 6 23.8 
Phillips rr ‘ 436) . 1,573) 4,066) 4,718) 4, 25.6 . 4 17.7 | 31.4 35.1 3 16.0 -3 23.1 


Pondera ° ‘ ‘ . . 2,115) 7,755) 6,785 ° . 8.0 | 35.5 26.1 -7 15.4 9 48.1 
Powder River . ° | ° , ’ o 2,004) 6,261) 6,261 ° ° -4 11.6 | 29.1 25.2 -2 16.2 42.0 
Powell ‘ ‘ -0} ji . 1,549) 5,498) 6,236) 5, ° o 13.3 | 41.4 41.8 0 20.2 3 20.1 


Prairie 2. ° : ‘ , ° 1,556) 5,965) 6,113 ; 14.0 | 36.6 35.8 -1 15.1 29.9 
Ravaill 2. ° 9 . 856). 1,370) 4,322) 4,322) 4, . -8 23.9 | 30.5 38.2 -6 14.7 4 14.1 
Richland . J 8 ‘ 572) . 1,388) 5,204) 6,025 . -O0 17.8 | 32.6 34.5 -1 16.4 -3 26.0 


Roosevelt 9. y ° . ° 1,397) 5,196) 6,196) 4, .6 | 26.4 16.5 | 31.8 33.2 -0 16.0 
Rosebud , ‘ | . A ° ° 1,571) 5,411) 4,870 -0 | 26.0 16.5 | 31.8 33.5 7 15.7 
Sanders : e ‘ 2 ’ A 1,378) 4,526) 4,320) 4, . 22.4 | 32.9 40.6 -5 16.1 


Sh sidan 4) .0035) .7| , ,574| .0027| 1,496] 5,632) 5,039 .0 | 26.2 15.9 | 33.2 33.7] 9.8 15.3 
Silver Bow Ee .7| ; ; .0260| 2,021) 5,690) 5,101) 5, : . 9 13.2 | 41.5 42.0 19.3 
A Butte 3} 018 9.1] 8} 54,952] 0153] 2,013] 6,089] 5 088) 5, ; .7 11.5 | 44.2 43.0 20.5 
A Butte-A naconda .0820| 2,001| 6,161 
Stiltwater .6|  .0030) .7| a” 1,640| 5,307) 5,012) 4, : : 6 17.3 | 30.6 32.3] 8.8 14.1] 9.5 29.3 


Sweet Grass . ‘ 9) 1.1 -0015) 1,650) 6,051) 4,951) 5, 19.2 : -2 15.5 | 33.0 32.6 | 11.0 16.6 | 10.6 30.1 
Teton ° ° ‘ 2.2 13,257! .0037| 1,816) 6,026) 6,026 19.0 5 -6 13.8 | 30.8 27.8 | 10.3 14.1 | 14.3 39.5 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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; Mm POPULATION EFFECTIVE The “SM symbols mark original, exclu- 
_ MONTANA @ ESTIMATES, 1/1/61 _ BUYING ‘INCOME— © ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


- Con- 
COUNTIES sumer Income Breakdown of Households 


CITIES | House-| Urban | Spend- ig Rica 


(continued) Total gq holds | Pop. ing ; | $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-0,980 $10,000& over 
C (thou- of (thou- | (thou- | Units b % % 


A % , Ie 
sands) U.S.A. | sands) sands) | | thous.) | U.S.A. | Capita Held. ics, Hsld. | Hsids. inc. | Hslds. Inc. Haida ine. Hid, Inc. Holds. Inc. 


2.5 4.1 7 2,162) 6,920] 6,407] 6,392] 11.1 2.5 | 17.0 8.2| 41.3 33.5 | 15.4 
3 ° | 1,597| 6,920) 6,920) 6,598] 10.0 2.2 | 19.6 9.2 | 40.5 31.7 | 12.6 
6.6 2 A | 1,614) 5,538) 5,432) 6,226] 18.9 5.2 | 24.8 14.7 | 35.6 35.2 11.6 
2 
0} 


6.6) .0036 


cies 1,785} 5,610) 5,355) 5,226] 16.8 . -9 14.1] 38.0 37.6 
Wheatland.......... 3.0) .0017 


1,778) 5,927| 5,334) 5,384] 18.2 ‘ -5 14.6 4 32.1) 1 


Wibaux. .. oe ° -0009 ° 5 ¢ ° } 1. 455) 6, 185| 4,948) 5,313] 16.5 ° 3 14.1 -6 35.7 | 12.8 
Yellowstone....... 80.8) .0446 . 67.0 6 ; .0449| 1,991) 6,139) 5, 828| 5,730] 14.3 o 8 11.2 -6 35.8 14.2 
ABillings 5. -0300 8) | 9.2 é eq vane 6,388) 5, 923) 5,914] 12.7 : 5 10.2 | 40.4 35.2 | 15.2 


Total Above Cities. . 2} 1498] 86.9 7 ! .1535| 2,019 6,324| 5.457| 5,648] 14.3 3.7 | 20.0 10.9 | 40.6 37.2 | 14.3 20.0 | 10.8 


POPULATION 
JM ESTIMATES, 1/1/61 JM ESTIMATES, 1980]| 
| Con- | | 
sumer METRO. | | 
House-| Urban | Spend- AREAS | House-| Urban 
Total G holds | Pop. ing Net Total | holds | Pop. Net % | Per | Per 
(thou- | of | (thou- | (thou-| Units Dollars of (thou- | % (thou- | (thou- | i Dollars of | Cap-|H'se- 
sands) | U.S.A. Sands) | sands) | (thous.)} (000) /U.S.A.| _ita (hal sands) USA. | sands) sands) | (thous.)}| (000) /U.S.A.| ita | hold 


Billings......... 80.8 
AButte-Anaconda} 65.0 


State Total --| 680.8) 3753 _ 211.5) 34 242.9) 232.0 1,228, 366) -3433, 1,806) 5,813) 5, , 18.1 48 23.4 13.6 | 36.9 36.0 | 12.1 18.1 | 9.5 27.4 


POPULATION JM 


ESTIMATES, 1/1/61 ESTIMATES, 1960 


sgseyee ee 


.0446| 26. 2 67.0) 27.6} 160,845) .0449|1,991 '6, 139 |Great Falls 75.0) .0413| 23.1 i : 168,08) .0430)2,053 6 665 
-0359; 21.8 aa 24.1 aad -0349)1 ,925)5, 738 | ———-|—— — — 


| | vesnh tues Arend 220.8} .1218| 71.1) .8| .6] 439,897) .1228 1,992 6,187 


NEBRASKA 


Other West North Central States: lowa, Kansas, Minnesota, Missouri, North Dakota, South Dakota 


Pop. " Pop. 
County thous.) City County thous.) City County thous.) City County (thous. i County 


Alliance......Box Butte ... 7.8] Falls City.....Richardson... 5.6 | Holdrege.....Phelps...... 5.3 | Nebraska .....Douglas. . 
Beatrice......Gage........ 12.2] Fremont. ... -1 | Kearney......Buffalo....... 14.4 City. . .Otoe... ... Scotts Bluff 
Columbus Platte........ 12.8 | Grand Island. . Hall -0 | Lexington....Dawson...... 5.6} Norfolk......Madison..... s i Cheyenne... . 
Fairbury.....Jefferson..... 5.5] Hastings.....Adams....... -5 | Lincoin....... Lancaster... . 130.7 | North Platte. .Lincoin. . 
McCook... . Redwitiow._ _8.4 


SM POPULATION EFFECTIVE _ ‘> 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 


| | Con- | iam ™ 


COUNTIES 
CITIES 


aaue Income Breakdown of Households 


House-| Urban | Spend- 


Total | % | holds | Pop. | ing Net % v $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- of | (thou- (thou- | Units | Dollars Per | Per 


% % % ; 
sands) | U.S.A. | ood (thous.)} (000) .S.A. | Capita) Hsid. | C.S.U. |. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


28.9) -0159) 8.5) 21.5) 9.2 46,886) . 1,622) 5,516) 5, 18.4 5.6 | 28.7 18.7 | 36.7 39.9 R 7. 5.8 18.5 
21.5) 0119) 6.9 | 7.6 38,367) . 1,785) 5,560) 5,048 18.2 5.6 | 28.6 18.6 | 37.0 40.3 : ‘ 5.7 18.0 
Antelope. . . 10.1) .0056) 3.2! 3.3 15,063) . 1,491| 4,707) 4,565 28.0 9.8 -6 24.3 | 26.9 33.7 -6 14.4] 4.° 17.8 
Arthur ns . ° | 2 ° 1,446) . 2,066) 7,230| 4,820) 5, 19.3 5.3 -2 19.3 | 28.2 27.5 4 11.1) 11.9 36.8 
Banner..... ies . . ° | . 3,039) . | 2,338] 7,598) 7,598) 15.4 3.3 | 24.6 11.2 | 28.6 21.8 : -2 49.5 
Blaine..... — . A ° | ° 1,965) . 965] 9,825) 4,913) 12.0 2.7 0 11.3 0 27.6 . . -5 43.3 
eer 0]. . | A 12,401; . 4,770) 4,593 26.6 9.2 0 25.8 4 32.6 ° ° -2 19.5 


a eee Ol ° ° ° 22,408) . 6,591) 6,402 16.8 3.9 4 12.9 . ° ° ° 2 3 

Alliance. .. ee ’ ‘ } -4| J 15,425) . 97. | 6,427] 6,170 15.4 3.9 -8 13.0 . : : . -7 31.0 
eee ° ‘ -3} . 6,093) . | 4,687) 4,352 27.2 9.8 -3 25.6 A ° ° . 1 14.0 
errr a ° 3} . 7,772) . 766) 5,978 5,551) 19.5 5.4 -9 17.8 ° . ° . -? 30.7 


Buffalo... ... obs . p . A . 44,413 ° | 5,351) 4,776) . 7.4 | 30.9 21.2 ° a J . -2 20.5 


Kearney ; .4| .0079) 4) ‘ 26,036 —_ 4,821| : 4 «6.5 6 19.1 . ; : 23.8 
Burt..... ; -1| 0055) 1 ; 17,609). 5,680) 5,336 8 5.5 | 30.9 19.3 | 32.5 34.1 y y 8 25.1 
Butler. . a 1 5 14,430) . 4,655 —_ 7 10.2 | 34.7 27.2 | 27.4 36.9] 6. : 8 14.0 


Cass 9]. 7 6. 29,912) . | 5,248) 6,157) 4, 3 5.7 | 31.6 20.9] 34.5 38.3 | 10. : 6 18.1 
Cedar... = 3). 3.6 i” 3 19,310} . ,452| 5,364] 5,082) 4, 3 6.6 | 31.0 20.5 | 32.2 36.7| 8. . 6 22.2 
GAMER costcecss ee : : 6,959} .0019| 1,657| me 5,353 .9 6.1 | 29.7 18.4] 30.8 31.8| 9. ’ 7 28.1 


| 
Cherry... aes "ez 4 2. .5| 14,334] 0940) 1,748) 5,973) 5,734] 5, .3 5.6 | 32.3 19.0 | 28.5 28.1 | 8.0 12.0] 10.9 35.3 
Cheyenne 0} . ' .4| 35,391] .0099) 2,359) 7,865) 6,554) 1 2.7 | 23.6 11.1 | 35.8 28.0| 13.6 16.2] 15.0 42.0 

Sidney a}. 3.1] 19,607] .0055] 2,391) 8,912] 6,325 1 1.5] 18.6 8.1] 40.3 29.5 .3| 17.7 42.6 
Clay... Tc . .9} 12,676} | .0035| 1,457) 4,371| 4,371 2 9.7 | 36.2 28.6 | 27.4 36.4] 6.7 13.8] 3.5 11.8 


Colfax... 6. | : . 3.4 17,491) .0049) 1,822) 5,830) 5,144 ° 5.2 -2 19.6 > 34.9 | 10.5 ‘ 4 23.4 
Cuming Py ‘ - 0069 ‘ ° 3.6 19,305 = 1,557) 5,516) 5,363) 6,1 6.4 18.3 -? 33.7 | 10.2 . -7 25.1 
Custer seeenes cae 3) 0090) . ° 5.4 26 084 1,600] 6,217! 4,830 ° -7 | 33.0 22.7 -8 33.11 8.2 5 3 22.1 


For retail sales data, see Section 3. Copyright, Sales Management, , 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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OVER 3% BILLION DOLLARS 
oF BUYING POWER! 


METRO AREA 


(Counties) 2 Q66,693,000.00 
BEYOND THE 


~~ METRO $2, 468, 693, 000. 00 


(100 MORE Counties!) 


"naa Wd) 2 255% BONUS! 


Get the FACTS today — DELIVERS MORE HOUSEHOLDS | 
call John Blair, or In Nebraska and lowa why settle 


Bill Wiseman Than Any Other Single for LESS? 
(346-3400 Omaha) Medium! 


A MEREDITH STATION 


POPULATION EFFECTIVE mrad The “SM” symbols mark original, exclu- 
WEBRASKA ) ESTIMATES, 1/1/61 BUYING INCOME— sive estimates by SALES MANAGEMENT. 
Con- os eee —T ; 
COUNTIES Prac Income Breakdown of Households 
CITIES | Met. House-| Urban | Spend- | l 


continued Area 4, holds | Pop. ing Net | & | $0-2,499 | $2,500-3,998 $4,000.99 $7,0008998 ww 
Code thou- | (thou- | Units | Dollars | of 


Per | P % % % % 
U.S.A. | sands) sands) (hous. (000) x. Helds. Inc. | Hsids. Inc. | Hslds. Inc. | Holds. & Held. inc. 


Dakota 3. 7.3 ? 669). 1,518 6,334) . 19.0 5.8 | 29.6 19.1 | 34.6 37.5 | 10.5 17.4 20.2 
Dawes re 2. 5.1 ; } : 1,859, 6,091] 17.6 5.0 | 26.7 16.0 | 36.1 36. .5 17.7 | 8.1 28.0 
Dawson 6 11.8 : ' ‘ 1,783| 5,764 18.4 5.3 | 30.1 18.6 | 33.2 34. 1 16.0 | 8.2 25.9 

Lexington 1 1,875) 6,563| 5,251 15.9 4.3 | 27.4 16.0 | 36.2 35. 417.1] 9.1 27.5 
Deuel 4 ' ’ ; 2,003| 6,899) 6,209) 13.7 3.4 | 24.7 12.9 | 36.3 
Dixon .o| . ’ 2. 448). 1,431| 4,770! 4,770) 4,499] 26.0 8. .7 23.7 | 27.8 
Dodge : ; ; : ; , 1,969) 5,997) 5,309 18.5 5. .9 18.1 | 33.0 

Ire t ) 6.5 ~ 3, .0122 = 6,740) 5,476 7] 15.4 ; -6 15.5 | 35.5 


17.1 -5 35.0 
15.1 -3 18.6 
15.1 -8 28.0 
15.7 6 31.5 


19.5 
19.8 
15.0 
12.3 


| | 

Douglas . a 3 t ' 168). 2,160) 7,003) 5,941) 12.3. 3. .6 11.9 | 39.3 
AOmaha 3 Bt 6 q ,343| .1903) 2,195] 7,202] 5,982] 6,326] 11.4 2.8 | 21.9 11.3 | 39.9 
Dundy 8] . ; . 4 | 5,404) 5,374] 17.1 4.9 | 31.8 19.3 
Fillmore . d | ; , d J ,332) 4,204) 4, 28.4 x 8 29.1 


| 
Franklin " ‘ - j ‘ | 4, 4,528 26.3 ; 4 26.3 
Frontier ' . 1 d F | 1,531) 5, 4,948 21.7 . 6 19.0 | 
Furnas 6} . “es ; 014). ,581) 4,621) 4, 24.4 8. 8B 24.1 | 


14.3 
15.4 
15.6 


coe 


Gage , j | i : ’ 763). 1,602 4,859 19.7 3 <t 9.2 

Beatri 7 ‘ .6 22,926) . | 4,984 17.4 . ° 18.8 
Garden ’ é ‘ é d ,83 20 5,188 20.7 ° 3 21.2 
Garfield ; ; ‘ ; | 560) 5,264) 4,679 23.5 : 3 24.0 


16.9 
17.8 
14.3 
12.7 


SEB SER KEES BeBe 


on--w 


= 
QD 


Gosper 2.5) . : d r é 6,093) 5,331 . -6 20.2 , s -5 14.7 
Grant .0) 0005) : ; . ; 0,575] 5,288 : : 0 9.0 | 36. : 5 18.0 
Greeley 4.5) . ° J d 4,858) 4,511 . . -9 25.1 . \ 6 14.4 


Hall Oo} . ; " ; . ,895| 5,983) 5,501 ; " 2 16.3 | 37. .8/ 11.7 17.9] 8.0 24.5 

Grand Island 26.0} .0143 ! . 1,963] 6,224] 5,488 3] 15. 2 | 26.7 15.7 | 37. ; 1 18.2] 8.3 24.9 
Hamilton md x ; ; : 1,710] 5,129} 5,129 1 6.3 | 31.6 21.3 | 33. I .6 16.6 | 5.7 18.6 
Harlan : 1,908) 6,232] 5,193 : ; .5 16.6 | 37. ; 5 17.7] 7.8 23.7 


Hayes 
Hitchcock 
Holt 


| 1,618) 7,685) 6,148 ° - 4 11.0 | 35. ’ 4.9 18.7 4 38.1 
1,672) 5,731) 5,349 . ° 5 17.7 | 33. ° 1.7 18.7 -4 23.0 
1,280) 4,580) 4,351 5 . -2 26.5 . ° 7.3 14.6 1 14.4 


Hooker. 
Howard 
Jefferson 


Fairbury 5 ‘ 9} 5 10,162 


1,417| 5,197) 5,197 ° . -1 21.4 ‘ . -6 18.1 -0 19.3 
1,614) 4,769) 4,561 . A -9 25.9 . ° 6 14.4 17.5 
1,581) 4,913) 4,661 . ° -2 23.3 ° 5 6 15.9 14.6 
1,848) 5,348) 4,839 ; . 8 20.9 ° ‘ 4 16.4 4 17.8 


Johnson ; e . x 9,228 
Kearney -003 x ° 10,337 
Keith ; F J . , 17,832 


1,488) 4,857) 4,614 ° P -1 24.9 ° ° 4 15.7 «1 13.2 
1,566) 4,922) 4,699 . -5 | 32.8 23.6 . ° 6 15.8 -5 14.8 


—_ 6,858) 6,858 ° -6 | 27.0 13.6 . -5 | 10.6 13.7 7 41.7 


| 
| 


Keya Paha : ‘ -3} ° 2,103 1,314) 7,010) 4,206 ‘ -0 | 33.4 21.8 ° 8.3 13.8 | 8.3 27.9 
Kimball . . ° 4.5 2.9 18,919 2,307) 8,226) 6,524 . -7 | 23.7 10.8 -3 | 12.1 14.1 | 18.3 47.1 
Knox. , ‘ ; 4.5 22,459) . 1,701) 5,759) 4,991 A -8 | 20.9 19.2 5 . 9.8 16.1) 7.8 25.5 


For retail sales data, see Section 3. Copyright, Sales Management, Ing., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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B25 888 5882 288 8 


a 


SINGLE MEDIUM 


is all that is needed 
to sell the 


*3 BILLION 


World-Herald Market! 


*ALL OF NEBRASKA PLUS 10 COUNTIES 
IN WESTERN IOWA 


DISCOUNTS AVAILABLE 
UP TO 24%, 


maha 
World-Herald 


O'MARA & ORMSGEE, INC., National Representatives 250,113 
: (less than 5% duplication) 
New York ¢ Chicago ¢ Detroit ¢ Los Angeles ¢ San Francisco 261.701 


MAY 10, 1961 


youre onty HALF-COVERED 


IN NEBRASKA KOIN-TV's NCS No. 3. 


Figures show percentages 


of TV homes reached 
IF you DON’T USE weekly, day or night. 


KOLN TV KOLN-TV DELIVERS THE 

= MAXIMUM AUDIENCE IN NEBRASKA* 
Gunsmoke .. 69,700 homes 
Father Knows Best 77,700 homes 


6:00 p.m. News 76,000 homes 
10:00 p.m. News 64,000 homes 


Focus your attention on Nebraska’s television 
markets, and you'll see there are just two big ones 
the extreme East and Lincoln-Land. 
Three top TV stations compete for viewers’ *February Lincoln NSI 
attention in the Eastern market—obviously divid- 
ing it three ways. But in Lincoln-Land just one 
station really covers the area—that’s KOLN-TV! 
More than 57,000 Lincoln-Land homes tune in 


KOLN-TV during prime 6 to 9 p.m. viewing time, al 
according to latest Nielsen. Compare this with any 
other station in Nebraska. Then compare cost-per- 


thousand figures for nighttime network shows. ee ht See ‘ 
, ‘ , COVERS LINCOLN-LAND — NEBRASKA'S OTHER BIG MARKET 
Avery-Knodel will give you the complete story Avery Knodel, inc, Exclusive Notional Representatives 
on KOLN-TV—the Official Basie CBS Outlet for 
South Central Nebraska and Northern Kansas. 


POPULATION ~ EFFECTIVE 7 
NEBRASKA BY ESTIMATES, 1/1/61 BUYING INCOME— @Mal 


The “SM” symbols mark original, exclu- . 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Con- 
COUNTIES 


} Income Breakd of H hold 

sumer | inital aa 

CITIES House-| Urban | Spend- | | | 

continued Total “ holds | Pop. | ing Net | -& $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
(thou- | of | (thou- | (thou-| Units | Dollars | of Per | Per 5 b 5 , G5 


‘ % 
sands) | U.S.A. | sands) | sands) |(thous.)} (000) U.S.A. | Capita) Heid. | C.S.U.| Hsid. | Hsids. Inc. | Hslds. Inc. 


Hsids. Inc. | Hslds. Inc. | Hslds. Inc. 


. - | | 

Lancaster 167.6. -0) 138.5) 62.5) 338,057) 0944) 2,141) 6,761) 5,409) 5,786) 15.8 4.2 24.4 13.7 | 36.8 34.6 | 13.1 18.9) 9.9 
ALincol: 130.7). 2. | 65.0] 299,541) .0836) 2,292) 7,048) 5,446) 5,964] 14.7 ° 3.2 12.7 | 37.7 34.4 | 18.8 19.3 | 10.6 

Lincoin 8 . 6) 17.3 9.5 53,421) .0149) 1,874) 6,212) 5,623) 5,612] 16.5 . -9 15.1 | 36.6 35.4 | 12.0 17.9 


28.6 
29.8 


9.0 27.1 
36,250; .0101) 2,095| 6,591| 5,847| 5,917] 14.4 ° -3 12.9 | 38.9 35.9 | 13.4 18.8 | 10.0 28.7 


3 
Logan Ws é | , 2,156) . 1,960) 5,390) 5,390) 5,100] 24.9 -5 | 32.7 20.9 | 24.4 26.1 | 9.5 13.9] 8.5 31.6 
| | | 
1,745) 4,800) 4,800) 4,541) 25.2 ° -7 26.3 | 24.9 29.9) 7.2 13.3 6.0 22.0 
739) 5,170) 5,170) 4,900] 21.0 , -O 21.2 | 32.0 35.6) 9.0 15.3] 6.0 
9.3 
1.0 


North Platt 


Loup 
McPherson 


Madison 1,651) 5,403) 4,728) 4,757) 21.6 ° -8 21.1 | 32.6 37.3 16.3 | 6.7 


1,859) 6,182) 4,849) 5,176} 17.8 . -2 17.7 | 36.2 38.0 | 11.0 17.8 


Norfolk 


Merrick 
Morrill 
Nance 


| 

| 1,729) 5,315) 5,125) 4,927) 21.2 ° -6 20.9 | 31.1 34.5) 9.5 16.0 

| 1,525) 5,339) 5,084) 4,915) 19.4 ° -1 20.0 | 35.3 39.1) 9.5 16.2 
he 4,376) 4,376) 4,132] 23.5 . -5 28.8 | 30.5 40.1) 6.8 13.8 

| 

Nemah i ; . . . , +o 5,586, 4,570) 4,741) 23.5 ° -9 22.0 | 29.5 33.8, 8.9 15.7 

Nuckolls | 1,488) 5,240) 4,463) 4,535) 21.4 ° -2 23.9 | 33.3 40.0 | 7.8 14.3 

Otoe ) . : : ’ 1,723) 5,331) 5,137) 4,940] 19.7 ° -7 20.9 | 32.9 36.3) 9.5 16.1 
Nebraska Cit 7.3 0040 2.3 2.5 2,790} .0036) 1,752 5,58 5,116) 5,039 . 19.7 | 34.4 37.1 | 10.1 16.8 | 


} 
Pawnee . ~ 3 ° ’ 


-0022| 1,448 4,184) 4,184) 3,951 . . 4 29.2 | 25.0 34.6 | 6.1 12.8 

Perkins -0020) 1,830) 6,819) 6,251| 6,226] 18. -5 | 24.6 12.9 31.4 27.4 | 12.2 16.4 
Phelps .0051| 1,845) 5,708) 5,372) 5,240} 17. . -4 18.9 | 34.3 35.7 | 10.1 16.1 
Holdrege .0030} 2,052] 6,041) 5,723] 5,567 , 7 8.3 16.6 | 35.5 34.8] 11.1 16.6 

| | 

Pierce . i 6 ; 1,464) 4,900 4,900] 4,624) 25. - -6 23.0 | 28.2 33.3] 7.7 13.9 | 
Platte | 1,619) 5,464) 4,857| 4,857] 20. . -O 20.8 | 33.4 37.6) 9.6 16.4 
Columbus 1,720) 6,474) 5,119) 5,475) 14. ° -9 16.6 | 38.7 38.5 17.8 
Polk 1,852) 5,798) 4,939) 5,053] 20. . -8 19.9 | 31.8 34.3) 9.8 16.1 


Redwillow 


. j ‘ ; y J 1,852) 8,019) 5,350) 5,379} 18. 2 | 16.6 | 34.2 34.7 18.3 
McCook | f 3.1 7} 1,990) 6,428) 5,391) 5,603 s : 15.0 | 36.2 35.3 | 12.8 19.1 
| 1,750) 5,449 5,101| 4,977] 20. ‘ -5 19.9 | 33.6 36.8) 9.4 15.7 
| 1,957) 5,767) 5,218) 5,188 4 18.1 | 35.7 37.5 16.2 

1,316) 4,701| 4,701) 4,438] 29. " 24.0 | 25.2 31.0/ 7.1 13.4 


Richardson 
Falls Cit 
Rock 


Saline 
Sarpy 
Saunders 


1,702| 5,025) 4,588) 4,516] 22. ; 24.6 | 30.8 37.2| 7.9 14.6 
1,969) 8,367) 4,239| 5,566] 17. : 14.2 | 36.3 35.6 | 13.1 19.6 
| 1,827| 5,644] 6,098) 5,070) 17. : 19.7 | 35.0 37.7 | 10.3 16.9 


Scotts Bluff 1,720) 5,940) 5,660) 5,517] 17.2 4.8 | 16.1 | 35.3 34.9 | 11.2 16.9 

Scottabluff 13.4) .007 4.1 7 },955| .0075| 2,012) 6,574] 5,735| 5,851] 14.5 3.8 | 24.4 13.6 | 38.6 36.0 | 12.7 18.0 
Seward 1,625) 5,140) 4,605| 4,572] 22.3 7.5 | 33.2 23.7 | 31.2 37.0] 8.4 15.4 
Sheridan 1,938) 6,459| 5,626| 5,739] 18.5 4.9 | 28.6 16.3 | 31.1 29.5 | 10.6 15.4 


Sherman 


.0012) 1,624] 5,801| 5,801| 5,486 4 | 29.9 17.8 


1,362| 5,157) 4,247) 4,353 : 6 23.7 | 30.9 38.7 | 9.0 17.2| 4.0 


31.4 31.1] 9.4 14.3/ 9.8 
: : -0026) 1,664) 5,580) os 5,120] 21.3 ° -8 20.9 | 28.3 30.0) 9.2 15.1 8.4 
; . 2 ° -0038 1,501 4,823) 4,657) 4,464] 23.1 ° 0 25.5 | 29.7 36.3 | 7.5 14.1 4.7 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


CEDAR we DAKOTA 


— 
CUMING 


SMERIOAR 


COUNCIL 
BLUFFS 


wares 


%, 
"ty 


BUFFALO: 


CHEYCARE 
WITCHCOCK 
REDUKLLOW 


SEWARD e 
SAUNDERS 


E sarey 


LANCASTER 


HAMILTON 


NEBRASKA 


2 
5 


um | SALINE ae 
f LINCOLN 


Copyright by Sales Management 


ey 
< -~ 
¢ : ] Jomnsow Lremana 


} Pawnee | PRicharoson 


Sales Management’s Retail Sales Map tells the story. Most Nebraska 
money is in Omaha and Lincoln. ONLY KMTV delivers BOTH cities, * KMTV 3 OMAHA 
plus 58 other counties. Check ARB. Check Nielsen. See Petry. 


FRAREL® 
MUCKOLLE 


POPULATION ; EFFECTIVE | “< The “SM” symbols mark original, exclu- 
NEBRASKA BYP ESTIMATES, 1/1/61 BUYING INCOME— SM. ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- | we l a Oe ee 
COUNTIES sumer Income Breakdown of Households 


CITIES Urban | Spend- | i ae 
(continued) Pop. ing uae $2,500-3,999 $4,000-6,999 87, 000-9, 999 |s10, 0004 over 
G, 


% 
(thou- | Units of Per | Per | Per | Per % 


9 % % %, 
sands) | sands) | (thous.) U.S.A. jones Hsid. | C.8.U,| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hal. Ine. Hsids. Inc. 


2.0 2.1 -0032 1,508) 6,673 5,402) 5,233] 23.3 6.8 | 29.1 18.1 | 28.4 29.7) 10.2 16.2/ 9.0 


4 | 5 .0007) 2,339) 6,433) 5,146| 5,484] 15.5 4.3 | 33.2 19.7 | 32.8 32.8| 9.0 13.6| 9.5 
.0 .0025| 1,370] 4,688] 4,454) 4,299] 26.7 9.5 | 31.6 24.0 | 29.7 37.6] 8.0 15.5 
3 -0059| 1,766) 5,625 4.971| 4,995] 19.2 5.9 | 31.2 20.4] 33.6 36.7] 9.5 15.9 
7 .0051 aes basen 4,861| 5,291] 20.6 6.0 | 28.5 17.5 | 31.7 32.7| 10.5 16.5 
| | 

2.0 2.1 | .0023) 1,387] 4,139! 3,942) 3,786] 32. : .2 31.1 | 23.2 33.5] 5.3 11.6 
3 3 0004) 1,182) 6,120] 6,120) 4,777] 26. j .1 23.3 | 22.9 26.2} 8.9 15.4 
4.3 : 4.8 | .0064) 1,665) 5,304) 4,752) 4,725] 20. ‘ 2 22.2 | 32.8 37.8] 9.5 16.8 | 

at | 2.4 g | -0032 1,821) 5,647) 4,705) 4, oe r 4 21.1 | 33.3 37.5 y 16.9 | 
Total Above Cities. . . 052.0) 502 202.7 | 245.8] 1,391,322; .3885) 2,134) 6,864) wes . . ‘ J 13.0 38.4 35.0 | 13.6 
State Total...........| 1,416.9) .7808| 433.4) 780.4| 496.6 2,844,872! 7387) 1,867) 6,103] 5,326! ,418] 17.9 5.1 | 27.8 16.7 | 34.6 34.8 | 11.3 


POPULATION 
ESTIMATES, 1/1/81 BY 


4. 
3. 


19.0 


| 
} 
17.3| 8 


E. B. |. POPULATION E. B. I. 
ESTIMATES, 1960 JM ESTIMATES, 1/1/61 JM ESTIMATES, 1960 


Con- 


sumer sumer 

House-| Spend- House-| Urban | Spend- 

Total gq holds \. ing Net % Total % — Pop. ing Net % | Per | Per 
(thou- | of | (thou- Units Dollars of p- (thou- | of anda) | sande) Units Dollars of | Cap-|H’se- 


sands) | U.S.A.| sands) | sands) | (thous.)} (000) |U.S.A. ita | hold sands) | U.S.A. | eands) | ‘sands) | (thous.) | (000) hee ita | hold 


Con- 


157.9) -0870) 50.0) 138.5 62.5) 338, 067/ ‘sresle ouahe on Total Above Areas} 622.6) .3432} 191.0) 647.8) 231.5 
| 


1,304,755) .3644 2, va te 831 
464.7| .2562) 141.0} 409.3} 169.0] 966,698) .2700/2,080/6, 856 


| 


NEVADA 


Other Mountain States: Arizona, Colorado, Idaho, Montana, New Mexico, Utah, Wyoming 


Pop. Pop. Pop. 


Pop. 
County thous.) City County thous.) City County thous.) City 


County thous.) City County thous.) 


6.4 | Henderson. . . Clark 13.1 | North Las Washoe.... 52.8 
4.11 Las Vegas... .Clark 67.3] Vegas.. Clark. .... -- 00.1 Washoe 17.3 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


POPULATION EFFECTIVE The ‘“‘SM"’ symbols mark original exclu- 
NEVADA SM ESTIMATES, 1/1/61 BUYING INCOME— BY) ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES = = Income Breakdown of Households 
CITIES Met House-| Urban | Spend- In- | 
continued Area | Total * holds | Pop. ing Net | & come $0-2,499 $2, 500-3,990 | $4,000-6,999 “gece $0008.06 
Code} (thou- of thou- | (thou- | Units | Dollars of Per | Per | Per | % 
sands) | U.S.A. | sands) | sands) | (thous. (000) | USA. Capita) Hsid. | C.S.U.) Heid. Helds. Inc. | Holds. ine. | Holds. tne. “Halas & Hate. Inc. 


Churchill 2 


: 3 16, 
Clark y 7 42 , 54 
rie r 4 
8 


6 5,857) 17.1 4.5 | 24.9 13.9 | 32.2 29. 9 | 15.5 22.1 22.1 | 10.3 29.6 
7,57 : 6,672} 11.9 2.7 } 20.7 10.1 | 37.0 30.3 | 18.6 23.3 | 11.8 33.6 
7 


4 i 

7| 6,519] 11.9 2.8 | 20.8 4 | 36.: .3 | 18.6 

Douglas ; ‘ , ’ d . : 351) 6,591 

Elko 
hk 


Esmeraida 
Eureka 


| 7,268 
7,94( 
3,915) 

| 5,751 


Humboldt 


5,797] 18.9 5. 0 12.9 | 32.7 
Lander 


; d ,826| 6,416] 8.2 1.9 | 20.9 10.6 | 42.2 
Lincoin : : c J : J , 835) 6,025) ; 2.0 | .2 11.0 45.9 


Lyon : ‘ , 9, d S , 898) 4,378) 
Mineral t ; .0036} 2, .739| 5,122) 5,782 


Nye 


Ormsby 
Pershing 
Storey 


Washoe t 
AReno 52 291 7 3.7 5, .0407) 
Sparks 17 45 g 5 5 , 66 -0100} 2 

White Pine 


Ely 1,990 


s | 
State Total ° - 1622 93.2! 207.9 698.161) .1949) 2,372! 7, . . vt 12. 5 _2. 9 | 20. 7 10.2 | 1s. 5 30.0! 18. 2 _&- 8 


tal Above Cities 1} .0092 58.4 7 3, 269 1237) 2,461) 7,590) 6,165) 6, 10.6 2.4 | 19.0 9.0 | 36.9 29.3 ‘ : | 


12.1 a 


POPULATION POPULATION x 
ESTIMATES, 1/1/61 @D sis ESTIMATES, 1960 @Q ESTIMATES, 1/1/61 SM. ESTIMATES, 1960 


Con- 
sumer 


. sumer 

House-| Urban | Spend- House-| Urban | Spend- | | 
Total x, hold | Pop. | ing 4 Total | & hold Pop. } i Net | & Per | Per 
thou- | of thou- | (thou- | Units | Dollars | of | Cap-|H’se- (thou- | of thou- | (thou- i Dollars | of | Cap-|H’se- 
sands) | U.S.A. sands) | sands) | (thous.) (000) | U.S.A. ita hold sands) | U.S. A. sands sands) (thous.) (000) | U.S. A.| ita hold 


| Con- | | 


132.5) .0730 . J ° 320,290 .0894'2,417 7, 572 Total Above Areas 219.8) .1211| 71.4 182.9 90.3 548,925! 183212, 497 |7 ,688 
87.3, .0481 » ; 35.7] 228,635) .0638 2,619 7,857 || | | 


NEW HAMPSHIRE 


Other New England States: Connecticut, Maine, Massachusetts, Rhode Island, Vermont 


Pop. Pop. 
chy County thous. City County (thous.) City County thous.) City County (theue.) i County thous.) 


Bertin Coos 17.9 | Concord ‘Mentmack bs “29.0 Keene.......Cheshire..... 17.7 Mancheuter...! “Hillsborough... 88.5 Rockingham... 26.3 
Claremont... Sullivan. ... 13.6 | Dover.... Strafford..... 19.4] Laconia Belknap...... 15.3] Nashua......Hillsborough.. 39.4 .. Strafford..... 16.1 
Lebanon... . Grafton. . 9.6 


» POPULATION __ ~~ EFFECTIVE SH. 
ESTIMATES, 1/1/61 BUYING INCOME— 


__ ESTIMATES, 1960 


: — a a : 
COUNTIES | Income Breakdown of House olds he 
CITIES , House-| Urban | Spend- 
% holds | Pop. ing Net - $0-2,499 $2,500-3,999 | $4,000-6, 299 | $7, 000-9, 098 | ‘sia,o00dover 
a 


of (thou- | (thou- | Units | Dollars % % % 
| U.S.A. | | sands) | sands) (thous.)} (000) 5S. . | C.$.U. . | Hsids. . | Hsids. Inc. Heide. “tne. Halide Ine. _| Helds. Inc. 


Belknap 1) .0161 8.7) 15.3} 10.1] 2,220) . i .2| 24.4 14.2 | 38.4 37. ' , 9 23.6 
Laconia 3) .0084 4.4) 27,204) .0076) 1,778) 2) 5, ‘ i 23.0 13.1 | 40.0 37.8) 14. . 4 23.9 
Carroll .8| .0087) 8) ; 24,430} .0068 : , 9 | 29.4 20.0 | 33.0 37.7 | 10. t 5 17.2 
Cheshire. . .6} .0240) ' g : 75,770} .0212 Y " .1| 24.3 13.9 | 37.8 36. ; f 2 24.5 
Keene... .7| 0098) : 34,103} .0095] 1,927] 6, ; ; .4| 21.9 11.9 35.: 22. 9 27.4 


Coos.. -2| .0205 . ‘ . 61,088; .0171 


1,642| 5,818) 5,312 1 4.1 | 23.9 13.9 | 38.6 37. 7 2. 7 22.9 
Berlin : 9} .0099 4] 30,336 .0085| 1,695] 5,948] 5.618 6 3.3 | 22.8 12.8] 40.4 37. 7 22. 5 23.6 
Grafton............ 6} .0268| 13.8) 18. 0} 89,347] .0249) 1,838) 6,474) 4,964) 5, 7 4.7 | 23.2 13.2 | 35.7 33. 1 20. 3 27.9 
Lebenen.......++- 5} .0052| 2. ' 18,118] .0051 1,907] 6,710] 5,177| 5,692] 13.9 3.5 | 21.5 11.7] 38.9 35. 7 21. 0 27.4 
Hillsborough. .... 6.0990] 54. . .2) 357,953] .1000| 1,993) 6,617| 5,849| 6,016] 11.3 2.7| 19.9 10.3 | 40.4 34. 4 22.9/| 11.0 29.3 
_AManchester.. .5| 0488} 27. 2] 184,896] .0516| 2,0 08| 6,6751 5, “eael 6,077] 11.0 2.6] 19.5 9.9 | 40.3 34. 7 23. ‘5 30.0 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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NEW HAMPSHIRE’S Your Gateways To 
N A S H l) A SECOND LARGEST CITY | A Growing And 


Vital Section Of 


New Hampshire's 


THE NASHUA TELEGRAPH First Market! 


Serving Nashua, N.H. And Area Daily 
More Than A Century 


Julius Mathews Special Agency, 


; a POPULATION EFFECTIVE _ Th The “SM” symbols mark original, exclu- 
NEW HAMP. @ iP ESTIMATES, 1/1/61 BUYING INCOME— BY) ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 
COUNTIES | om | Income Breakdown of Households ; 
CITIES Met. House-| Urban | Spend- 
continued) | Area & holds | Pop. ing % come $2, aa? $4,000-6,999 $7,000-9,999 $10,000&over 
Code] ( of (thou- | (thou- | Units Per | Per %, 4 , q, 


70 70 % %, 
sands) sands) | (thous.) S.A. ita} Hsld. | C.S.U. . | Hsids. Inc. Hide inc. | | Hsids. = Hslds. Inc. Helds. the 


Nashua 39.4| 0217) 9} 13.3 78,270} .0219] 1,987] 6,57 | 5,885) 6,021] 10.2 
Merrimack 3 .0375 5) 36.4 22. s s : 6. 158| 5,409 14.9 
Concord 2 .0160} 9} | 9. 53,019] .0148] 1,828] 6,711) 5,701] 5,975) 11.4 
Rockingham Hh 2 : 46.8) ; ; é : 6,211| 5,167] 5, 15.2 
Portsmouth 26 .0148 " | ‘ 50,52 F 921] 6, 015} 5,614) 5,566] 13.0 
Strafford . « e ; 839) 6, 459) 5,290 
Dover ii -0107| 5| 2] 35,045) .0098| 1,806] 6,372] 5,652) 5,771 
Rochester ; 0089 f 5.! 20,592} .0083| 1,838| 6,039] 5, "380| 5,467 
Sullivan a” er ' : . 50,589) .0142) 1, 5,952) 5,440) 5,451 
Claremont 13.6 75 ) 25,684] .0072| 1,889] 6,115) 5, 583) 5,605 


10.0 | 42.0 36.1 | 17.6 
38.4 35.8 | 15.4 
40.7 35.3 | 17.5 
38.3 36.3 | 14.7 
40.5 37.8 | 16.2 
39.9 36.6 | 16.2 
39.3 35.3 | 16.2 
41.5 39.4 | 16.1 
38.8 37.0 | 15.1 

36.9 | 16.2 


owww wok hw w tr 
“nN wns OOH 


Total Above Cities. . . 292. -16 88.1) 99.; 566,791) .1584) 1, 936) 6 433] 5, 708) 5, 839) ‘ . 20.7 35.9 | 16.8 


9 | 102 27.3 


State Total........ .7|_.3872) 181.4] 356.4) 210.01 1,136,338|_.3174] 1,058) 6, 264) B.411/ 6.619] 14.1 3.7 | 22.4 12.3 | 38.8 35.9 | 118 8 21.0 | | | 9.2 26.2 
F ‘POPULATION -_—- 4 POPULATION zc 
ESTIMATES, 1/1/61 SYD Estimates, _ 1960 @ ESTIMATES, 1/1/61 @ ESTIMATES, 1960 


| | Con- | 
| sumer 


Con-— ] 


| House-| Urban | Spend- 


sumer 
| House-| Urban | Spend- 

| 

| 


Total | & hoid | Pop. | ing Net % | Per | Per Total | % | hold | Pop. ing Net % | Per | Per 
(thou- | of | (thou- (thou- Units Dollars of |'Cap-|H’se- (thou- | of | (thou- | (thou- | Units Dollars of | Cap-|H’se- 
sands) U.S.A.) sands) | | Sands) | (thous.) (000) |U.S.A.) ita}) hold sands) USA. sands) | sands) (thous.) (000) U.S.A. | ta hold 


Manchester ; 179. 6 .0990) 54. 1) 138. 3) ie 61.2 357 ,953 -1000/1, /993'6, .617/| ‘Total Above Areas 179.6 .0990 54.1) 138.3 61.2) 357,953) - 100011 99316, 617 


NEW HAMPSHIRE METROPOLITAN STATISTICAL AREA ; ——T. 


Manchester.....] 95.9] .0529] 31.6] 91.2} 35.6] 211,225] .0590|2,203|6,684|| Total Above Area | 95.9] .0529| 31.6) 91.2) 35.6] 211,225] .0590 


NEW JERSEY 


Other Middle Atlantic States: New York, Pennsylvania 


0590|2,203/6 684 


Pop. 
County s. City County thous.) 


City County (meee. i s. i County thous.) 


Asbury Park. .Monmouth 17.4 4| Delaware Gloucester 
Atlantic City. . Atlantic 59.1 
Audubon Camden 10.5 
Bayonne Hudson 1 
Belleville Essex 3 
Belimawr Camden 2 
Belmar Monmouth 2 
Bergenfield Bergen 0 
Bloomfield Essex 1 .0} New 
Boonton Morris 1} Elizabeth Union ; Heights Bergen 13.3 | Madison Morris . Brunswick. .Middlesex 
Bound Brook... Somerset -4] Englewood... Bergen .2| Hawthorne... Passaic 17.9} Manville. ... . Somerset .1 | New Milford. Bergen 
1 
8 
0 
4 
0 
7 
4 
4 


Monmouth. . -5 | Millburn 

Township. ..Camden . City. ......Camden 15.5 Township... Essex... . 
Dover.... Morris .2 | Hackensack _ Bergen 30.6 .. Ocean .3 | Millvihe 
Dumont Bergen .3 | Haddonfield. Camden 13.4) Li ...... Union -6 | Montclair. . 
East Orange. Essex -0 | Hamilton Little Ferry.. Bergen 
East Paterson.Bergen : Township _ Atlantic 65.2 | Lodi Bergen 


. Cumberland 
. Essex 
Morristown... Morris 


Neptune City. Monmouth 
Eatontown Monmouth -6 | Hammonton. Atlantic 9.9} Long Branch. .Monmouth -4] Neptune 


Edison Harrison Hudson 11.6 | Lyndhurst Township... Monmouth. . . 
Township. . Middlesex .5 | Hasbrouck Township... .Bergen 


Bridgeton Cumberland Ewing Highland Maplewood New 

Burlington Burlington Township... Mercer ; Park Middlesex 11.2 Township... Essex : Providence. Union........ 
Caldwell Essex Fair Lawn Bergen -4] Hightetown... Mercer 4.4] Maywood Bergen .7 | Newark Essex 
Camden Camden Flemington. . .Hunterdon .2] Hillside Merchantville Camden -1 | Newon Sussex.. 
Carteret Middlesex Fort Lee... . .Bergen Township... Union 22.31 M h ...Middl -3 | North 

Cliffside Park Bergen Freehold. .... Monmouth -2 | Hoboken. Hudson 48.3 | Middlesex Middlesex ° Arlington. . .Bergen 
Clifton... Passaic Garfield Bergen -4] Irvington. .... Essex 59.4 | Middletown North Bergen 

Collingswood. Camden Glassboro. . . .Gloucester -6 | Jersey City... Hudson 274.3 Township... Monmouth m Township... 


Cranford Glen Rock... .Bergen .3| Kearny... Hudson 37.3 | Midland Park Bergen ; (Continued on page 212) 
Township... Union 27.1 


For retail sales data, see Section 3 
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This is the Bergen Market: 
Population 
Households 
Effective Buying Income 
Per Household 
N.J. 
Per Capita 


N.J. 


Average 


Average 


THIS PRIME 
IS REACHED EXCLU 


America’s 


Retail Sales in 1960: 


Total Retail Sales 


97.300 
244,800 


$2,178,170,000 


$8,898 
$7,837 
$2,732 
$2,331 


N.J. MARKET 
SIVELY 
AND COMPLETELY BY 


Food 

Gen’l Merch. 
Automotive 
Gas Station 
Apparel 


Drug 


THINK TWICE ABOUT BERGEN! 


Sixth Wealthiest Market 


$1,068,533,000 


» 


] 
] 


280,102, 


40,610,000 
17,682,000 
75,103,000 
86,499,000 
31,010,000 


he Record 


Hackensack, N. J. 
CIRCULATION: OVER 100,000 DAILY 


Vationally represented by WARD-GRIFFITH COMPANY, 


INC. 


Cont'd. from page 211 Pop 
County thous 


City County 


City 


North Perth Amboy Middlesex 


Plainfield 
Nutley 
Ocean City 
Orange 
Palisades 

Park 


Somerset 
Essex 
Cape May 
Essex 


Bergen 


Paramus 
Passaic 
Paterson... 
Penns Grove 
Pennsauken 


Bergen 
Passaic 
Passaic 
Salem 


17. 
29. 


3 
8 


Phillipsburg ..Warren 
Plainfield Union 
Pleasantville. Atiantic 
Point Pleasant 

Beach 
Point 

Pleasant 
Pompton 

Lakes 
Princeton 
Rahway. . 


Ocean 
Ocean 
. Passaic 


Mercer 
Union 


oy County 


Ridgefield 
Ridgefield 
Park 
Ridgewood 
River Edge. . Bergen 
Roselle Union 
Roselle Park. Union 


Bergen 


Bergen 
Bergen 


County 


City 


South 


Plainfleid 
South River 
Summit 
Teaneck 

Township 
Tenafly 


Rutherford 
Salem 
Sayreville 
Secaucus 
Somerville. . 


. .Middiesex 


Bergen 
Salem 


Totowa 
Trenton 
Union City. . 
. Hudson Union’ 


. Somerset 


Township. . 


Middlesex 
Middlesex 
Union 


Bergen 
Bergen 
Passaic. . 
Mercer 
Hudson 


. Union 


Vineland 
Washington 
Wayne 
Township 
West New 
York 


Westfield 
Westwood 
Wildwood 
Woodbridge 
Township 


West Orange. 


County 


Gustntand 
. Warren 


Passaic... 


Hudson 
Essex 
Union 
Bergen 
Cape May 


Middlesex... 


Pop. 


(thous. 


38.1 
5.8 


Township 


NEW JERSEY 


COUNTIES | 
CITIES 


Camden .7 | Red Bank 


POPULATION 
ESTIMATES, 1/1/61 
Con- 


| 
sumer 
| House-| Urban | | Spend- \ 
holds | Pop. | Net 
pow (thou- | Units | Dollars | 
)| sands) |(thous.)} (000) 
—| aaa 


162.8 


Monmouth South Orange Essex 


"EFFECTIVE 
BUYING INCOME— 


1 Verena - Essex Woodbury. .. 


Glou cester... 


The “SM” symbols mark ~ original, " exclu- 
sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1960, 


Income Breakdown of Households 7 
of Per 
} U.S.A. | Capita 


Total | 
(thou- 
sands) 


% 
USA 


i 499 


Heide. 


| $2, 500-3, 299 $4,000-6,999 $7, 000-9,999 '$10, 000&over 
Heide. = 


| Per | 
Held. | | €.8.U. Held. 


Atlantic 
AAtlantic City 
Hamilton Township, 


% % 
ra Hsids, Inc. | Holds. inc. | Helde. Inc. 


| 13. 


12.0 
13.6 


308 , 769 
116, 651) 
- 320) 
7,445 
aes 
, 178,170 
72,327 
46,171 
45,578 
44,343 
78,701 
97,412 
59, 683 
61,283 
35,549 
74,163 
34,627 
12,666 


58.7; -0862/ 1,933 


.0326| 1,974 


4. 
4. 


37.1 18. 


19. 


bal 9.8 


8.7 


8 
6. 340) 4, "521 5. 291 7 
5,875) 5,875) 

6,710| 5,627| 6,137 
6,170] 5,238) 5,647 
8,898| 7,912) 8,484 
8,313| 8,219] 8,152 
8,395| 7,447| 7,954 
8,600| 7,858] 8,236 
7,918] 7,779] 7,752 
10,221| 7,950] 9,371 
8,545| 8,398] 8, 42¢ 
8,650| 7,555] 8,165) 
7,126} 6,661] 6,847 
9,115] 8,887 
; 2,424| 8,333] 6,742 
.0097| 2,604] 8,879} 8,879 
_- 0035) 2, 043 ¥, 037| 6, 866| ‘6, 7961 


, 1961. 


Hammonton 
Pleasantville 
Bergen. 
Bergenfield 
Cliffside Park 
Dumont 
East Paterson 
Englewood 
Fair Lawn 
Fort Lee. 
Garfield. . 
Gien Rock 
Hackensack . 
Hasbrouck Heights 
Little Ferry 


| 1,762| 
1,803 
2,732 
2,583 
2,609 
7| 2,362 
2,262 
3,004 
2,605 
2,641 
2,084 
2,673 


a) 


on wwe we & &- 
t : 
yee OW oH 


emt wa aaa@ 


NIN Awoan ‘ 
Saw Soh OWwWae ed 
nawoarnsowHne & 
@ ~a to & 

2 t 
~-Oonmaneeh wr © 


wn 
@ e 


bon 


-0034/ 6.7 5 


For retail sales data, see Section 3. 
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Copyright, Sales ineeemnt, Inc SM Standard (4) and Potential (4) Metropolitan County Areas 


SALES MANAGEMENT 


r77m POPULATION. "EFFECTIVE _ The “SM” symbols, mark original exclu 
‘NEW JERSEY ESTIMATES, 1/1/61 BUYING INCOME— OD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


md i hold: r 
COUNTIES | | ; income Breakdown of House olds 
CITIES Met. House-| Urban | Spend- 


(continued) | Area ‘ holds | Pop. ing &, come | $0-2,499 2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code (thou- | (thou- | Units Per Per %, % % 


A. sands) sands) | (thous. 000 U.S.A. | Capita) Held. C.8.U,| Held. | Hsids. Inc. sids. Inc. | a. Inc. | Hsids. Inc. | Hsids. Inc. 


Lodi 24.1| oo 6.6 3] 47,883] 0134) 1,987] 7,255] 6, oa 6,886] 6.8 1.4 2 6.4 | 43.4 32.6 | : 23.8 | 14.9 

Lyndhurst Township 23 0121] 60,780] .0170) 2,763) 8, | 8,800] Se 

Maywood 0064] 31,618 8, 8,783 

Midland Park -0042 19,718 

New Milford 0106) 

North Arlington -0097| 

Palisades Park .0067) 
Paramus .0131| 
Ridgefield. . l -0061 
Ridgefield Park 1 0071 
Ridgewood 6.0} .0143 
River Edge 3.6} .0075 
Rutherford 20.6] 0114 
Teaneck Township 0235 
Tenafly. . . -0080 
Westwood -0051| 

Burlington 1275 
Burlington -0071) 

Camden -2192, 
Audubon 
Bellmawr 
Camden 


ae — —_——— —— ae 


aw wa 


a 


8,216 

8,446 
7,524] 7,978 
7,999) 8,012 
7,081) 7,599 
29| 7,818] 8,174 
7 470} 7,885) 
9 954/10, 800 
9,627) 9,647 
8.263) 9,042 


8, 
8, 
8 
8, 
8, 
8, 
8, 
l, 
9, 
9, 
| 8,8 8,957 
§ 
8, 
8, 
6, 
7. 
7 
6, 
8. 
6, 
9, 
8,7 


ie oa nw oo 


tw 


wae & bo A 8 
eo bo & 0 


to & oo 8 im toe 
www s 


oo 


2h» & Om 
“were wouneo 
- "i G C ac 
-_ Oo DAA © 
wis oOo me ow 


on 
rx 


WNOarewawwoaw un 


wwc 


2) BB © eS & 
> to oe toe SD 


366) 10,625, 11,018 
379| 8,379) 8,239 
189) 5,744) 7,062 
628) 5,496) 6,032 
| 6,729) 6,990) 
| 7,490 
6,848 
7| 5,680 
7,344 


> & 


wom 


.1382| 
“on6a| 
-2408| 
.0065 
-0063 
-0636 
.0127| 
.0198} 
.0075) 
0111} 2,972] 
0034) 2,973 2 eer 
.0211| 2,181) 6,818} 6,818) 
.0244| 1,766| 5,385] 4,847| 
.0040| 1,866) 5,527) 5,322} 
0025} 6 1.8 8,457| 0024] 1,838} 5,286| 4,698) 
.0588| ; .5| .0533| 1,788 5, 962| 5,270 
0116} 6 "3| 38,989] .0100] 1,848) 5,907 | 5,199) 
.0106) 6 34,637| .0097] 1,795) 5,773] 5,412) 
0210} 11. ) 73,628) .0206) 1,932| 6, 633] 5,259 
.5090) . ,719) .6413| 2,487| 8,285) 6,920) 
.0195 g |} 10.8 7,606] .0217| 2,198] 7,839] 7,186} 7 
.0287| 15.9] 6] 127,371) .0356] 2,445) 8,011) 7,237) 7 
-0039} 2.6 20,7 0058} 2,959) 10,356 
0424) } 3 216, 23 0604} 2,808} 8,790) 

3 _ 2,485) 7,809 


= 
wo Son 
aonawn~ as & 


—-—. ee OanN ww a 


Collingswood 
Delaware T ywnship.. 
Gloucester City 
Haddonfield 
Merchantv 
Pennsauken 
Townshiy 
Cape May 
Ocean City 
Wildwood 
Cumberland 
ABridgeton 
Millville 
AVineland 
Essex 
Belleville 
Bloomfield 
Caldwell 
East Orange 
Irvington 
Maplew oo 


o 


"| 5.962 
| 8, 657| 


oe ee 
ao 


- oo oe ee om NW 
ew DOR WON De 
yYucooenoe 

2 & * 
aoe oo me @ & 

we a & & & 


a) 
uow wae bw 


se 
© 


wor oe owwanon oo 
Sanwa wrose iw 


~~ mownoae 


a3 9 03 3 


Townshi; y -O1 5 ¢ 58,951 .0165| 2,467) 8 663] 
Millburn Township 9.2} .0106 5.7 5 51,260} .0143] 2,670} 8,993] 
Montclair 3.0! .0237| 12.7 131,115] .0366} 3,049|10,324) 8,195) 9,593 
ANewark : 01.7} .2214 1 77, .2450| 2,184] 7,677] 5,937] 6,872 
e) 0164 5 9.6 585| .0219] 2,637] 9,245) 8,186) 8,787 
Orange 5 0196} 10 12. 70| .0226| 2,272) 7,928] 6,418] 7,239 
South Orange ;.3| 0090 5.91 58,403] .0163| 3,583]12,978| 9,899|12,024 
Verona 14.0} .0077] 3 36,225} .0101| 2,588] 9,533] 8,625] 9,128 
West Orang .8}  .0225 7 ' .0304] 2,668) 9,304] 8,504] 8,986 
Gloucester. . i a E : , ,615| .0792/ 2, 6,834) 6,402) 6,584 
Glassboro ; .6} 0058} 2. 3 ? .0051} 1,731] 6,552| 5,396 
Woodbury -5| 0069} : 30,§ .0086| 2,465] 8,107| 7,002) 7,599 
Hudson .3| .3353| 176. .3] 1,289,090] .3600| 2,119] 7,324] 5,987] 6,692 
Bayonne. . 1} .0408} 21.3 2 58,461} .0443| 2,138] 7,475] 6,603) 7,061 
Harrison. . : y ‘ | .0061| 1,897] 7,333] 5,946) 6,659) 
Hoboken. . 8.3) .0266 i 3 99, | .0277] 2, 6,841} 5,480] 6,163 
AJersey Cit 7 1515 ’ | 93.4 571,986] .1597] 2,085) 7,168) 6,124) 6, 666) 
Kearny 37.3) .0206 : 79 , 0 .0221} 2,120] 7,320) 6,700) 6,982 
North Bergen 


Township ' 2. -0235 


ee ee 
uoewwow 

S oO 

wm = & & ww: 


au: 


.0259| 2,177) 7,078) 7,078 
-0057) ,633) 6,980) 6,748 
.0327| 2,252) 6,768| 5,973) 6,363 
.0229] 2,321) 6,963| 6,521) 6,725 
.0277 5,891 5.529) 5,660 
-0021| 2,299 9,198| 5,660| 7,566 
.1728| 2,305} 8,498] 6,748) 7,762) 
0191} 8,226] 8,226) .. 
0028] | 7,792| 6,753) 7,293 
|14,522| 3,719] 7,330 
8,250] 6,139) 7,311 
8,028 
7,461 
7,622 


Secaucus 2.4; .0068 
Union City 2 .0287) 
West New York ‘ -0195 
Hunterdon ‘ -0302 
Flemington 3. -0018 
Mercer ; 185 


Ewing Township 


1 o @ ® @ ® w& © 
to oo to wo 


Hightstown 
Princeton 
ATrenton | 
Middlesex ro 4) 404.3 
Carteret 


a3 to 


ao bo oo 


Edisen Township 

Highland Park j 9,482 F ‘ 
Metuchen 3 ‘ | ‘ 8,900 ol x -7 | 35.7 
Middlesex . j ‘ | 3. J 7,577 i se nis - - - ‘ie on aes 
ANew Brunsw . F J 8,400 J 1. : 2 | 43.4 ‘ -1 28.7 | 16.2 
APerth Amt 38.3 13.0 : .0227| 2,122) 7,193 7 J i : i 0 23.4 | 14.2 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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POPULATION EFFECTIVE 7 The “SM” symbols mark original, exclu- 
NEW JERSEY ESTIMATES, 1/1/61 BUYING INCOME— QD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| |¥Con- | 
COUNTIES | oma | = Income Breakdown of Households _— 
CITIES | House-| Urban | Spend- | | 
continued) % | holds | Pop. ing % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
C of (thou- | (thou- | Units | Per | Per % % % | % 
sands) | U.S.A. | sands) | sands) | (thous) | U.S.A. | Capita) Hsid. | C.S.U.| . | Hsids. inc. | Hsids. Inc. | Hslds. Inc. | Hside. Inc. | Hsids. Inc. 


Sayrev:lle 23.4) 0129) 6.9) = ; 2,262) 7,670 7,561) 6.7 ; ‘ 3 41.1 28.3 | 21.6 -7 | 18.4 42.7 
South Plainfield 18.5) .0102 5 5.1 k : 2,082 7,517| 7,370 . fee a es Sues as os 
South River 3.6] 0075] 3.5] 4.2] 28,670) . 2,108| 8,191) 6,826 o} 6.2 E 0 27.4 | 23. 2119.0 42.6 
Woodbridge | | | | 
Townshiy 0451 1,834] 7,539] 7,539 
Monmouth . 1885) | 2,277) 6,078) 
0096 2,262) 7,568) 5,178 
2,090] 6, 6,037 
2| 2,103] 6,754| 6,754 
1,979) 6,278) 6,278 
1,974] 6,754) 6,110] 
| 2,046] 7,016| 5,873] 6 
' 


< 


+ 
ny 
ow 


Asbury Park 
Belmar 0029) 
0058) 
0051} 
0036 
.0146| 


Fatontowr 
Freehold 


Keyport 


eo 
onnwnwres 


Long Branct 
Middletown 


Fownshir 


_2_ — 


0225) 
-0023 
0122 


.0069 


2,041| ave 6,733} 
1,970] 6,733} 6,215) 
gf Ce ie ees oe : i 
7,822) 6,490) 7 i 9.5 28. 20.8 
8,373) 7,548 : ; . ‘ ’ 7 19.5 
7,603} 6,477| 23.1 
7,864) 6,401| , 3 | 14. j 22.4 
9,909] 8,160] 4 | 10. : 18.4 

20.9 

19.5 


to 


Neptune City 
Neptune I wost 
Red Bank 

Morris 


to 

a) 

= & 
_ 


gz 


Boontor 


es 


Dover 
Madisor 


Morristown 


— 
i) 


eon Ben 


s~oueoe2wnoe- 


8,477| 6,607 
| 4,982) 5,083 
3,675 ae oe i m a 
| 4,839) 5,844] 13. ; 9. y 20.8 
5,214| 5,208] 16. .7 | 23.0 13. : 20.6 
6,658) 7, ; 6 | 15.0 6. : 22.4 
7,379) 7,572 : 2.1 5. : 23.4 
7,563] 7. .4/11.8 4.8 | 39.8 22.9 
6,970) 7. Oe © g 22.5 


Ocean 


oe ee ee 


1 
awrwmwwon 


Lakewood Township 
I 


te 


i 
“I @ & 
oO 


int Pleasant 

Point Pleasant Beach 
Passaic : 131 
AClifton 
Hawthorne 

APassaic | 
Passaic-Clifton $6.9) . 5 ~ 0897) 2,346) 7,708 
APaterson 143.2! .0789! | 9 ,557| .0867| 2,169| 7,010] 5,984] 6,506 8. 8! 16.3 7.81 43.5 34.5] 19.2 23.4 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 


OUR CENTRAL JERSEY IS BURSTING ITS SEAMS! 


MONMOUTH COUNTY ALL-YEAR POPULATION NOW 334,401....... UP 48% 
OCEAN COUNTY ALL-YEAR POPULATION NOW 108,241....... UP 90% 


FINAL FIGURES FROM THE 1960 CENSUS 
PLUS HUNDREDS OF THOUSANDS OF SUMMER VACATIONISTS 


SALES MANAGEMENT 


THE BAYON 


BAYONNE, NEW JERSEY 
BOGNER and MARTIN 


. |) g@w™ PoputaTion=——(<isézrY:CSC*tstsSC‘iFFEECTIES : The “SM” symbols mark original, exclu- 
JERSEY BYP ESTIMATES, 1/1/61 BUYING INCOME— sive estimates by SALES MANAGEMENT. 


NEW 


| | Con- 
COUNTIES | | sumer | __ Se = 
CITIES | House-| Urban | Spend- } | 
(continued) Total | % | holds | Pop. | ing | ® | $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 | $10,0004&0ver 
C (thou- | of | (thou- | (thou- | Units | % % % % ‘% 6©|% %& % % 
sands) | U.S.A. | sands) | sands) | (thous.) U.S.A. | Capita Heald. C.S.U.| Held. | Hsids. . | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


Pompton Lakes 9.7, .0053 2.9 3.6 


to 


ee 
S cg 


5 | 22.0 25 15.2 35.6 
Totowa , .0062 2 


7,656] 6,167] 6,951] 6.9 12.3 5.5 | 43.6 32 
| 7,061 sc oe 
7| 7,327) 
| 6,284) 6,564) 
77| 5,939| 6,385 
29) 5,455) 5,899 
7,091) 7,557 
6,401| 6,968 
35| 6,805 
6,911) 7,405 
| 6,449) 7,181 
5,252| 5,331 
5,222| 6,051 
8,057, 8,524 
8,998) 
6,779). 7,492 
2) 8,922) 
7,366| 7,984 
9) 7,056 
7,457| 8,274 
-0192) 7,315] 7,970) 
.0150} 2,535) 8,957 7,362) 8,296) 
.0088| 2,497| 8,989) 7,673) 8,438) 


Wayne Township : -0165 
Salem 199 V -0328 


Penns Grove ; 0034 


2Ny Nh 


Salem ‘ .0049 
Somerset : -0812 
Bound Brook -0057 
Manville , 0061 


to 


North Plainfield.... 7.3 0095 


anwwe=no- © 
» OD me be wD OO BD SS 
i) 


ue DO m® mw we 


Somerville os 2. .0069 
Sussex oe . .0278 
Newton sisms 6.6; .0036 
Union 120 J 2816 
Cranford Township y .0149 


— to tO 0 


Elizabeth 7 0590 .0693 


.0167| 
0265 
.0075| 


0327] 


Hillside Township 22.: .0123 
Linden .6| .0224 
New Providence , 0057 
Plainfield 5. -0250 
Rahway 28. -0155 
Roselle dj -0117| 
Roselle Park ‘ J -0069 


Summit... 1] .0133 .0212| 3,145|10,984) 9,474|10,427 
Union Township F 5 .0290 .0| 8. . -0374| 2,546) 8,927) 8,927 ‘ 
Westfield... .3} .0178 5) ? ; .0283] 3,136]10,662| 9,646]10, 24( 

‘ X .0338| 1,894) 6,143] 5,682] 5,869 


S = to me be 


ac 
DPwOHNHNNNHNH ND 
@ =i q =) 


© 


41.7) $21,235| .0897| 2,346) 7,703) 
Phillipsburg ° . 5.2! } 36,568) .0102| 1,987) 7,032) 5,898 


Washington . . 1.9) of 11,107) .0031) 1,915 5,846) 5,289 


36.1 | 19.9 24.4 
39.6 | 15.4 22.1 


7.6 1.5 | 14.2 6.0 | 40.2 28.5 20.1 21.7 17.9 42.3 


Total Above Cities. ...] 4,113.9) 2.2673)1,202.5 1,391.7] 9,423,849) 2.6316) 2,291! 7,837] 6,772) 7 


| 
State Total 6,146.8) 3.3880|1,828.2/5,466.0\2,128.6114,327,009| 4.0008 2,331| 7,837| 6,731| 7,341 


9.0 1.8/ 15.2 6.4 | 40.0 28.2 | 19.2 20.7 | 16.6 42.9 


POPULATION E. B. I. POPULATION E. B. |. 
BY) ESTIMATES, 1/1/61 BYP ESTIMATES, 1960 ESTIMATES, 1/1/61 CLD Estimates, 1980 


House- Urban 

holds " g Net Per Total % Pop. 

(thou- — H’se- (thou- | of (thou- 
(000) 


sands) | sands) | (thous.) hold sands) | U.S.A.| sands) | sands) | (thous.) 
Atlantic City... . 4 48.4) 182.8 58.7)| 308,769 6,380 
1,207.3) .6654) 375.0)1,195.8) 418. 


176.0} 608.3) 215.3] 1,289,090) . 7,324 268.7) .1481| 72.9) 239.2 91. 619,476 
A\New Brunswick AVineland- 


Perth Amboy....]| 592.8) .3267| 172.7) 495.2) 206.1) 1,383,250) . 8,010) | Bridgeton 106.7) .0588) 32.0 78.5) 36.2 
1,703.8) .9391) 503.2|1,629.4) 581.6 eaunen ce Sais isk 


| | | 
Total Above Areas}4 ,647.3/2.5614|1,380.2\4,409.2) 1,608.6]11, 191, 213|3.1249|2,408 8, 108 


1 Included in Philadelphia Metropolitan Area SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. 
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151,864 TV sets in KGGM-TV coverage area. 


KGGM-TV is the hub of the dynamic Southwest . America's 
fastest growing region! KGGM-TV operates with maximum power allowed by 
F.C.C., 89.1 KW, ERP, from the highest antenna site in the nation. KGGM-TV 
is now equipped with an Ampex Video Tape Recorder and carries 71%, hours 
of CBS network shows each week in black and white and COLOR! Contact any 
Branham Co. office or drop us a line today. 


situated in 


J /KG ts Ml WV 2.213522 


HIGHEST ANTENNA SITE 


THE NATION (10,800 FT.) ALBUQUERQUE, N.M. 


City 


County 


Alamagordo Otero 
Bernalillo 


Eddy 


Albuquerque 
Artesia 


COUNTIES 
CITIES 
Total 
thou- 
sands 


Bernalilio 


Dona Ana 
Las Cruces 
Eddy. . 
Artesia 
Carlsbad 
Grant 
Silver City 


Guadalupe 
Harding 
Hidalgo 


Lea 
Hobbs 
Lincoln 
Los Alamos 
Los Alamos 


Luna 

McKinley 
Gallup 

Mora. . 


Otero. . ‘ 
Alamagordo 
Quay.... 
Tucumcari 
Rio Arriba 


San Juan 
: Farmington....... 


Carlsbad 
Clovis 


Farmington 


Other Mountain States 


County 


Eddy 
Curry 
San Juan 


POPULATION 
ESTIMATES, 1/1/61 


of 
U.S.A 


1496 

1153 
0015 
0324 


0224 


0168 
0284 
.0068 

0152 
0192 
- Of 139) 


00a 
-0010) 


-0150) 
.0043 


-0133) 


For retail sales data, see Section 3. 
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House-| Urban 
holds 
thou- 

sands 


Con- 
sumer 
Spend- 
ing 
Units 
thous 


Pop. 
thou- 
sands 


250.0 86.4 


70.0 


8 
21.5 


2.6 
28.4) 
6.5) 


thous. 


NEW MEXICO 


Arizona, Colorado, Idaho, Montana, Nevada, Utah, Wyoming 


Pop Pop. 


thous 


Pop. 
thous. 


Pop. 


City thous. 


County City County City County 


Los Alamos 12.8] Santa Fe 
Roosevelt 9.9] Silver City 
Chaves 40.7 | Tucumcari 


“Sant a Fe 
Grant 
Quay 


Los Alamos 
Portales 
Roswell 


Gallup 
Grants 
Hobbs 
Las Cruces 


MeXinley 14 
Valencia 

Lea 

Dona Ana 


35.2 
7.0 
8.1 


EFFECTIVE 


The “‘SM"’ symbols mark original, exclu- 
BUYING INCOME— 


sive estimates by SALES MANAGEMENT 


Income Breakdown of Households 


ESTIMATES, 1960 


i 499 


Hsids “Ine. 


Net , 
Dollars of Per 
000 U.S.A. | Capita 


$2. 500-3, 999 | $7,000-9,099 | oe 000&cver 


$4,000-6,999 | 
% 6 
Hsia ol 


Hsids. 


Per 


Hsle 


%& 
Hsids. Inc. Inc. | Heids. Inc. 


.1457) 1 
- 1166) 1 
-0008) 1 
-0328) 1 
0216) 1 
-0057; 1, 
1 
1 
1 


6 
5,248 
7,100 
6,234 
5,888 
7,148 
6,146 
5,067) 


won 


22.4 ° 5 : 15. 


_ 


5,856| ! 
5,423 
5,178 
5,982 
5,067 


-0184 
0125 


6,187 
| 5,112 
5 6,684) 
7,090 
6,510) 
5,937) 
87/ 6,290) 


4,431] 5, } " .0 
5,112) 4,914] 23. 0 | 292 28.6 30.: 3 16. 5 27.5 
6,503| 6, : : y : 7 3 
6,363) 6, : 6 | 20. ‘ 7.4 29.9 | 15. : 9 38.9 
6,432| 6,228) 
5,462) 5,499 
5,283] 5,591 
| 
4,296) 4,269) 
5,188) 5,854 
5,171) 5,394 


34.1 
24.6 
26.6 


4,654 
6,917) 

| seas 
} 


20.9 
45.9 
28.0 


7,506 

| 2, peed 7,152) 
| 1,369) 5,619 
2, 996/11, 277 
7} 2,996/11 ,277 


6,986 
6,595 


7,066 
6,672 


8.3 
8.8 
21.0 
3.0 
3.0 


38.1 
34.9 
26.3 
56.6 
56.6 


44.9 
34.9 


| 5,167 
4,837 
5,228 
3,771 


19.2 
26.1 8.6 
20.1 5.9 
41.4 18.5 


5.8 34.1 
27.3 
31.4 


15.9 


20.7 
21.1 
25.4 
13.7 


6,621 
6,013 
5,437 
5,736 


16.0 4.3 
13.5 3.5 
19.4 5.6 
17.7 5.0 
30.6 12.1 
19.0 5.4 
19.7 5.8 
39.0 17.5 
28.0 9.7 


34.7 
36.5 
31.6 
33.3 
24.3 
31.8 
31.4 
19.0 
25.5 


28.7 
29.5 
25.8 
26.3 

9.9 
26.4 
25.4 

6.8 
19.3 


39, 086| 
19,030) 
12,619 
20,593 
27,715 
16,886 
10,402 
56, 164| 


13.6 
10.6 
11.7 
6.0 
11.2 
10.8 
4.5 
7.8 


28.7 
36.2 
29.6 
30.1 
35.5 
33.3 


-0087 
.0077 
0047 
.0030 
.0156 


30,617 -0085 25.6 8.3 | 31.6 27.2 9.0 22.6 


Copyright, 


Sales Management, Inc., SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


POPULATION EFFECTIVE The “‘SM"’ symbols mark original, exclu- 
~NEW MEX. BYP ESTIMATES, 1/1/€1 BUYING INCOME— JH | ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


— a Con- == —_ _ > ee 


COUNTIES | | eumer d = eee of eee SA 
CITIES . | House-| Urban | Spend- | 


continued) Total % | holds | Pop. | ing Net | % $0-2,499 $2,500-3,999 | $4,000-6,999 | $7,000-9,999 '$10,000&over 
(thou- of | (thou- | (thou- | Units | Dollars of Per Eq & % 


sands) | U.S.A. | sands) | sands) | (thous. ) (000) U.S.A. | Capita) Hsld. | C.S.U.| 


| 

| 

aed beet! tamed ease TB AF asl ie Cm Sm 
| | 


San Miguel .2} .0128} 5.2} (13.7| 5.9] = 13,074) .0065 4,437| 3,911) 3,943] 33.0 12.2 | 33.3 26.4 | 21.6 28. 0 14.2 
Santa Fe ' -0250) 11.9) 35.2) 13.5 d .0206 6,201) 5,466) 5,665) 17.6 4.6 | 26.0 14.3 | 31.9 

Santa Fe 35.5 0194) 9.1) | 10.8 316) .0166 6,518) 5,492) 5,817] 16.7 25.2 13.5 | 32.2 
Sierra 8 .0035) 2.1) “| 2.2 > -0025; 1, 4,341| 4,144) 4,056] 31.5 4 | 33.6 25.9 | 22.8 
Socorro : | 2.6} 6.3) 2.9 ‘ .0033 4,658) 4,016) 4,095) 28.6 10.2 | 34.4 2 | 28.3 
Taos 8. os ‘ d .0036 | 3,904) 3,579) 3,534] 35.0 14.5 | 36.3 es 20.5 
Torrance 1. : We .0019) 1,063) 4,537) 4,537) 4,364] 24. -1/ 33.5 23.9 | 28.7 


% 
Hsid. Holds. Inc. | Hsids. ine. Holds. Inc. | Hl Inc. Hslds. Ine. 


| | 

Union 17 ; : y .0025 1,506) 5,316) 5,316) 5,112) 21.6 6.2 | 30.1 18.4 | 29.1 

Valencia ‘ 9}. 8.6 ; , -0108) 965) 4,478) 4,279) 4,194) 27.1 9.4 | 32.6 24.3 | 27.4 
3.2 3.2 ,521)} .0041/ 1,383! 4,538) 4, 538] 


Grants 


Total Above Cities . -2846) 152.2 165.0 967,092) 2701) 1,874) 6, 354| 5,861) 5,949] 14.9 3.7 | 23.9 12 -7 30.5 | 14.3 19.2 | 12.2 


State Total | . .5333| 252.8 644.2) 294.3] 1,581,986) .4418) 1,638) 6,258| 5,377) 5,636] 17.9 4.7 | 25.8 14.3 u2.8 30.3 | 12.9 18.2 | 10.6 32.5 


POPULATION POPULATION 
BYP ESTIMATES, 1/1/61 JM BYP ESTIMATES, 1/1/61 
Con- | Con- 
sumer | Sumer | 
| House-| Urban | Spend- « Sri Urban | Spend- 
Total | % | hold | Pop. | _ ing | § hold | Pop. | ing Net % | Per | Per 
(thou-| of | (thou- | (thou-| Units Sa } (thou- | (thou- Units Dollars |* of | Cap-|H’'se- 
sands) | U.S.A.) sands) | sands) | (thous.) ita | hold sands) | U.S. A. | sands) : sands) | | (thous.)} (000) |U.S.A.) ita | hold 


E. B. |. 
BYP ESTIMATES, 1960 


ead Intiay: toca mececud learn Acai) — 


| 
Aegneraee 271.4 .1496) 75.5 250.0 86.4] 521,650 .1457)1,922'6,909|| Total Above Areas 271.4 1496) 75. 5| 250.0 86.4] 521,650) .1457/1,922'6 909 


NEW YORK 


Other Middle Atlantic States: New Jersey, Pennsylvania 


Pop. 
County thous.) i County thous.) City County thous.) City County thous.) City County thous.) 


Albany 128.6 _ io...... 17.3] Lindenhurst... Suffolk -8 | North Rye.........Westchester. . 
. Suffolk. . 8.5] Glen Cove.. . 24.3] Little Falls....Herkimer.... J Ni -8 | Salamanca... Cattaraugus... 
Montgomery.. 28.4} Glens Falis...Warren...... 18.4] Lockport.... : “pa -2 | Saranac Lake. Franklin 
Cayuga....... 35.1] Gloversville. . ° wi é .1 | Saratoga 
. Suffolk... 11.3 | Gouverneur... St. Lawrence.. 
Genesee. . 18.2] Hamburg.....Erie......... . be Aa é bcs oaahad = -8 | Scarsdale. ... 


Steuben § ...Rockland..... 5 j ; laaieeed -7 | Schenectady. . Schenectady. . 


Binghamton. . ng Fee 2 ip...Nassau.... 
Bronxviile. . . ’ s .... Herkimer... . Sean 
Steuben. ..... ; “aK nee -4| Oyster Bay 
Columbia... .. .0 | Monticello. .. . Sullivan ‘ Township... Nassau. 
Herkimer... . -3 | Mount Kisco. .Westchester . . 
.. Tompkins... . -7 | Mount 


Port Chester . “Westchester . ; 
Port Jervis... 


..Westchester . . 
. Sullivan 


\For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 
Income less non-cash items such as food and fuel produced and consumed by 
farmers, imputed rentals of owner-occupied homes, income received by trusts, 
pension and welfare funds and income of non-profit institutions. 


MAY 10, 1961 


Don't miss the ELMIRA 
METROPOLITAN AREA. 


Population now 99,600 says Sales Management. In Furniture & Appliance Store Sales per Capita it 
The immediate Urbanized Area, surrounding the cor- leads them all but one. And we afford better than 
porate city’s outdated seven square miles, into which 87% coverage of the Area. 
the expansion of Elmira’s industry has forced em- 
ployee’s families, now totals more than 84,000 People 
(U.S. Census). 


79.9% gain in Industrial Production between the 
last two censuses (national average was 57%) has 
caused this great expansion in population, homes 

Six communities, all contiguous, separated only and payrolls. 
by the thickness of a sign post, are large contributors 
to Elmira’s leadership among all New York State 
central metropolitan cities in per Capita Retail Sales ket” in which one local newspaper buy in each will 
oat Leading New York City by 60°%, Buffalo by 45%, deliver better than 52.4% coverage in an eleven 
Syracuse by 21%. In Grocery, Department Store, county market of $617.9 million Retail Sales with 
Automobile Sales per Capita it leads them all too. no duplication between the two. 


Elmira and Binghamton are the two key cities of 
the 724,303 population “South Central N. Y. Mar- 


THE ELMIRA STAR-GAZETTE & ADVERTISER + THE SUNDAY TELEGRAM 


Represented by Gannett Advertising Sales, Inc., a Division of 
The Gannett Newspapers 


Offices: New York, Philadelphia, Hartford Syracuse, Chicago, Detroit, San Francisco 


NEW YORK 


Ky7p POPULATION ~ EFFECTIVE sy The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| 


] 
COUNTIES | | sumer 
CITIES House-| Urban | Spend- 
Ar Total % | holds | Pop. in 
(thou- of | (thou- | (thou- | Units 
sands) | U.S.A. | sands) | sands) | (thous.) 


Con | tC | " Income Breakdown of Households 
| In- ) ae : 
% | come | come | $0-2,499 | $2,500-3,999 i. $7,000-9,999 « ow 


o Per | Per | Per | Per | % & % % % & 

U.S.A. | Capita Hsld. | C.S.U.| Hsid. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 

657,464, 1836. 2,398 7,540 7,092 7,076] 9.7 2. 
310,160) .0866, 2,412) 7,621 6,699) 6,976 
40,892, .0114| 2,055) 7,050) 7,050) 6,739 

5,335| .0015| 2,320| 7,621| 7,621 

29,173} .0081| 2,114] 7,293] 7,115) 6,910 
82,263} .0229) 1,874) 6,377| 5,558) 5,768} 
13,929} .0039| 2,361 6,965 
3,397,601) .9488| 2,389 7,507 


Albany 274.2| .1512 87.2) 228.1 92. 
AAlbany 128.6) .0709 40.7 
Cohoes sf 0110 5.8 
Menands d 0013 


1| 15.4 7.1 | 42.3 32.5 | 18.9 22.2 | 13.7 36.1 
ms - 5.6 | 44.4 34.6 | 19.5 23.3 | 14.1 33.8 
1 43.9 35.3 | 19.3 23.9 | 12.8 31.6 
44.6 35.3 | 20.9 25.1 | 13.3. 31.7 
43.0 40.5/ 14.9 21.5| 7.9 22.8 
42.4 33.5 | 18.4 22.2] 14.1 34.9 
41.4 30.6 | 21.5 24.4 | 16.4 37.7 


ne 


Watervliet : 0076 
Allegany 9} .0242) 
Wellsville | 0033) 1.9| | 9 


’ 
1Bronx ° -7837| 438.7 7 452. 
| 


© 


= 
= 
is. se 


@ io & 
@rmn 


Broome 2) .1181) wi, 158.3] 69.2] 494,542] .1381| 2,309 7,147 
ABinghamton : -0414 J 24.9 166,907; .0466| 2,220 6,703) 7 
Endicott ‘ .0103 6.0 43,392) .0121) 2,333) 7 7,232) 7 
Johnson City 9. -0105 6.3 42,851 2,255 6,802 

Cattaraugus . .0443 . i 25.4) 153,930 1,915 6,060 
Olean d .0120 . 6.9 44,428 2,038 6,439 
Salamanca ’ -0046 ‘ 2.6 16,476 1,961 6,337 

Cayuga . .0409 > . 22.9) 142,116 . 1,913 6,206 
Auburn , .0193 ‘ 10.7 69 ,959 1,993 6,538 


44.5 33.8 -0 23.2 | 13.3 34.9 
44.3 33.6 -8 24.1) 15.1 35.1 
44.5 33.9 -7 24.1] 14.8 

45.7 35.9 -8 26.1 -2 30.7 
42.9 38.9 «1 22.3 
42.8 36.5 -8 23.2 
44.2 38.8 9 24.0 
43.3 388 -6 22.7 -5 25.6 
46.1 38.4 -8 24.0 


co wec we tt mw 
ee UU Naan @ 


noone noagrrer = 


Chautauqua . -0805 . , 47.7] 300,611) . 2,059) 6, 6,302 
Dunkirk-Fredona -0147 ° 55,929) .0156 #,096| 
Dunkirk 8. -0100 . 5.7 36,365; .0102) 1,998 6,380) 6,2: ° 2.2 . é 47.6 41.6 -1 24.2 4 23.8 
AJamestown . -0229 14.9 100,118} .0280) 2,412) 6,719 d < 1.8 . ls 46.2 37.3 .7 24.3 3 30.0 

Chemung J .0549 \ . 32.4] 218,770) .0611) 2,196 6,752 3 2.5 le -2 | 43.4 35.3 9 22.4 .0 31.6 
AElmira ; 0254 15.5 98,121; .0274| 2,128 6,330) 6, 2.3 : ‘ 44.6 37.4 -5 23.8 4 28.5 

Chenango ; . 0240 2 x 13.7 83,137} .0232| 1,911) 6, 6,068 A 3.3 5 -7 | 42.8 38.8 21.2 4 26.0 
Norwich -2| .0051 J 3.1 19,621} .0055| 2,133 6,329 7 ; 2.8 5 4 | 44.0 38.8 -6 22.4 -1 26.6 


Md 
© 


44.1 39.1 -0 23.1 -5 25.5 


Clinton .2| .0409| 17.6 3) 22.3 .0340) 1,638 5,451 a 30 | .2| 43.8 39.9| 16.1 22.4| 9.0 24.4 
Plattsburg vel 20.3] .0112) 5.3 7.9 .0118] 2,087 5,502) 6,552} 7.6 1.8| 14. 2| 47.5 39.4] 19.1 24.2] 11.3 27.4 
Columbia ad 7.6) .0262} 14.8} 11.0) 18.1 .0255| 1,920 6,053) 5,877] 13.3 3.4 | 20. .1| 42.7 30.6 | 15.3 21.6] 8.7 24.3 
Hudson x .0} 0061] 3.8 3.6 .0063| 2,036] 6,786] 6,221| 6,267] 10.3 2.5 | 17. 9 | 44.7 38.9 | 17.4 23.1] 10.4 26.6 
Cortland am -4| 0228) 12.4) 22.9) 13.6] 79,902! .0223| 1,930 5,875) 5,954] 12.5 3.2 | 19. .7 | 43.4 39.6 | 15.5 21.7] 9.1 24.8 
Cortland 2) 0106! 6.1 7.1] 40,980! .0114| 2,134] 6,7181 5,772/ 6,026 11.8 3.0 | 18. 11 44.2 39.8! 16.0 22.11 9.4 25.0 


1 The city of New York includes Bronx, Kinks, Queens, New York and Richmond “T96T “Duy ‘yuawabeuep sayes ‘yybiiAdog For retail sales data, see Section 3. 
‘ounties. SM Standard (4) and Potential (4) Metropolitan County Areas. 


218 SALES MANAGEMENT 


Albany's 


Ang 


Opportunity is the RGHT 


of Advertising 


Angle to Greater Sale’ 


in the 


Albany-Troy-Schenectady\ 


Metropolitan Area 


New York State's 3rd Largest Metropolitan Area 
. . . 36th in the United States 


ALBANY'S 


TIMES - UNION & KNICKERBOCKER NEWS 


(Now Available at New Low Combination Rates) 


Provides MORE coverage at LOWER rates than the combination 
of all other Daily Newspapers in this all 


important TEST MARKET! 


Pick Your Winning Combination 


1—Morning Times Union ..... 70,944 
2—Evening Knickerbocker News 66,353 
3—Sunday Times Union ...... 118,043 


ABC Publishers Statements September 30, 1960 


The new combination rates make it possible 
to buy one, two or all three. .This guaran- 
tees SATURATION: in the  Albany-Troy- 
Schenectady Metropolitan Area and covers the 
14-county area around Albany. Best of all, 
particularly for test campaigns, when pur- 
chased at the optional combination rates, 
the advertiser is assured one of the lowest 
‘ milline rates in the country. 


MAY 10, 1961 


SARATOGA COUNTY 


SARATOGA — 
SPRINGS © 


cou 


Xo 


O TROY 
ALBANY ; 
c RENSSELAER 
COUNTY 
ALBANY COUNTY 


The optional combination of The Times-Union 
and The Knickerbocker provides, by far, the 
greatest daily circulation in this wealthy 
$865,000,000 retail sales market . . . and in 
this vital metropolitan area, 84° of their 
daily distribution is concentrated. 


TIMES>SUNION 
THE KNICKERBOCKER NEWS 


The Albany, New York, Newspapers Are Represented by 
HEARST ADVERTISING SERVICE, Inc. 


219 


eo E cs K i ivi E ok THE HERKIMER MARKET 


means Herkimer County i 


See how the Evening Telegrara reaches the buying COUNTY CITY ZONE RETAIL AREA 
market of Herkimer .. . city-zone, retail area or county- Population 66,800 = 26,500 34,000 
wide. Read by 89% of the families in the city-zone, venga ~— = 


s $ s R Total Income $130,971 $58,406 $67,900 
the Telegram is your NO. 1 buying influence in this miei Bien $74,922 $44893 $56,125 
market. 


Foods Sales $ 19,650 $14,790 $18,500 
First in daily circulation in Herkimer County Gen. Mdse $ 6,366 $ 4,621 $ 4,826 

Automotive $ 11,743 $ 8,100 $ 8,946 

THE EVENING TELEGRAM | ‘°::. $185 $120 $1379 
HERKIMER, N. Y. 


> anre RAas 
NC} 


NEW YORK 


Poy POPULATION EFFECTIVE The ““SM"’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 


COUNTIES fed Income Breakdown of Households 


CITIES a House- Urban | Spend- In- | 
(continued) Total %, holds | Pop. ing Net come 
thou- | of thou- | ‘thou- | Units Dollars of Per Per Per 
sands) | U.S.A. | sands) | sands) (thous. (000) | U.S.A. | Capita) Hsid | C.S.U. b . Inc. 


Delaware 43.5) .0240| 13.1 9.0) 14. 
Dutchess fs 1) .0987] 47. 73.9 
Beacon 9} .0077 
0209 
.5912! 
.2907 
.0077 
0038} 
0051) 
.0117 
-0163} 
.0069 
.0122 


0036 


380,392) .1063 8,025 | 14. 6.2 | 44.5 
28,911} .0081 0 | 43.3 


44 


79,177; .0221 1,820 6,044 5 ; 3. 
1 
1 


91,924) .0257 
2,438,228 .6808 
1,167,423) .3260 

31,885) .0089 

15,579} 0044 

22,286; .0062 

55,675) .0155 

62,256; .0174 

25,964 

49 ,056 

16,435 


Sa.8 
on -aoo 
ror 


3 
1 
3 


5 

5.7 
cs ‘ 6. 
1 12 5. 


~ 
~ 


Rew waoenn & w 


East Aurora 


ue banana & 
3 
@ 


Hamburg 
Kenmore 
Lackawanna 
| ancaster 


ee ee a 
ow wm &- 


GO OO & =) =] = 0D 


~ sy ~_ a> 
ao 


Tonawanda 
Williamsville 

See North Tona- 
wanda- Tonawanda . 


SB SS2wweosd 


wSownww hv ww Ww 


oo 
eo 


Ese x ees 
2Saranac Lake 
Franklin 
Malone oaee 
28aranac Lake... .. 
Fulton 
Gloversville 


5} 6,746 
6,465 


6,741| 
7,416 
5,613| 
6,438 
| 8:008 
6,389 
7 ,032| 
3.3 896] .0058) 8.037 
3.1 .0054) 6,190 eG ee et, erie 
2.8 -0050} 6,443 ; ; " , . z , 6 25.4 
28.5 0474 6,316 5,961| 5, 6 3.5 | 19.8 10.9 | 42.3 38. 8.9 25.0 
11.9 0209 7,255) 6,279 6, 6 7.7 | 44.8 36. 1} 12.1 30.2 
2,616.4 ' 838.1] 6,123,967| 1.7101 7,008) 7,307) 7, Es .2| 41.6 31.4 | 20. 15.7 36.7 


23.3 7 3.6 6.8 37,887; .0106 5,742) ’ . 3 13.4 3 s J 6.9 19.4 
12.6] 75,713) .0212 | 6,309! 6, 0 3. 10.6 | 42.3 38. .1 22.5] 9.2 24.8 
25.9} 18.1] 109,279 .0305| 1,976| 6,788| 9 2. 1 9.5 | 43.1. 37. 10.4 27.8 

3.8 25.366) .0071) 2,168 6,675 an 6,382 ; j 8.4 ‘ z : . 11.1 28.4 
-3257 610.5) 194.8] 1,471,441) .4109 2,490) 8,014) 7,554) 7,538 y J 5.7 J ° 20.4 . 15.5 39.2 
.0045 . 2.4 18,141) .0051| 2,212 8,246) 7,559) 7 i 2110.3 4.4 y ‘ 23.7 ‘ 17.5 38.6 
.1742 ‘ 108.7 751,641) .2009) 2.379 7,725| 6,915) 7,1: 2 6112.8 5.8 ® a 20.8 . 14.7 34.6 


1 The City of New York includes Bronx, Kings, Queens, New York and Richmond Counties. For retail sales data, see Section 3. 
2 Saranac Lake is in both Essex and Franklin Counties. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Cities with Retail Outlets in Nine Store Groups, in Section 3 


SALES MANAGEMENT 


FOR BETTER (sar 
SALES IN |=" Mls 
BUFFALO i 
ASK THE | fa — 
MEN WHO |. Me 
LIVE THERE 


COURIER-EXPRESS 


COURIER-EXPRESS 


Buffalo advertisers get more Results Per Dollar with the Buffalo 
Courier-Express. Here are the linage comparisons* to prove it. 


You can measure Results Per Dollar the same day you run your ad 
when you’re selling houses, cars, food, and clothing. That’s how the 
Buffalo men who sell these items directly to the consumer know that 
they get cash return from Courier-Express ads. Take a tip from the 
men who know this market best, because BUYING STARTS IN THE 
MORNING IN BUFFALO... through ads in the Courier-Express. 


*Source: Media Records 


ROP COLOR 
7 DAYS 
Represented Nationally 
by: 
NEWSPAPER 
MARKETING 
ASSOCIATES 
NEW YORK, 
CHICAGO, 
PHILADELPHIA, 
DETROIT, 


LOS ANGELES, 
SAN FRANCISCO 


MAY 10, 1961 


In the AMSTERDAM Market 


Income UP $5,38 


1 
in thie msterd 


er\ Ci 
1960 


rn 54,000 


more 


Amsterdam multi-industry 

with fat por ketbooks and confid 
habits. Your share of this 
market can be delivered 
and only—by the Recorder, the 
only daily—which puts your ad 
in 92% of Amsterdam's home 
of 4 homes in the county 


IS a 


Ing 


e¢ onomically 


1,000 


Household Income $7,521 


DiarKe 
$5 
{ Population 
io7o UI Households 
Sales 

Food 

Eating, Drkg 
Gen! Mdse 


Ove! 


57,000 
17,900 
$65,680,000 
16,899,000 
4,521,000 
3,919,000 

market 
ent buy 


Yrowimmne 


Income 


$134,620,000 


Apparel 
Furn-Hshlid 
Automotive 
Gasoline 
Lumber-Hdwre 
Drug 


6,928,000 
3,474,000 
10,836,000 
4,948,000 
4,808,000 
1,771,000 


county $s 
vertising 
AMSTERDAM, 


s. 3 out 


AMSTERDAM EVENING RECORDER 


NEW YORK 


Montgomery County’s Only Daily Newspaper 


NEW YORK POPULATION 


COUNTIES 
CITIES 
continued 


Met 
Area 
Code 


House- 
holds 
thou- 

sands 


Total 
thou- 
sands 


Pop. 
thou- 
sands 


of 
U.S.A 


Montgomery 0314 
Amsterda: 4 157 8 
Nassau -7338 396 


Glen Cove 24.; 134 6 


17 33.9 


1,331.3 


Hempstead Town 

Long Beach 

North Hempstead 
Township 

Oyster Bay Townshbiy 


1 New York 
Manhattan 
ANE 

Niagara 


7.9 
w York 1 
8 
ck port 6.4 14 4 


Falls 


Niagara 2.8 567 9.8 


1 The City of New York includes Bronx, Kings, Queens, N 
For retail sales data, see Section 3 


ESTIMATES, 1/1/61 


Urban Spend- 


EFFECTIVE 
BUYING INCOME— 


7D 


ESTIMATES, 
Con- 
sumer 


Net 
Dollars 
000) 


ing 
Units 
thous 


$0-2,499 
of Per 


U.S.A. Capita 


Per 


Hsld. Hsid. | Hsids. Inc 


2,362) 7,521 ,079 
2,340) 8,007 0 7,333 


7| 2, 9,418 041 


18.9 134,620 
4 66,458 


402.8] 3,734,126 


OS 
4 1.5 
. 


i 


3873 
5.5842 
.1523 
0169 


.0643 


8,747 

575) 8,165 
.219| 7,491 
2,287) 7,188 


240) 7,727 


? 575 


1. 
1 
1. 
1 
| 


9 m 
“, ) 


ew York and Richmond counties. | Standard 


The ‘SM’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Income Breakdown of Households 


$2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 


2 > m 70 
Hsids. Inc. | Hsids. Inc Hslds. Inc. Hslds. Inc. 


15 7.0 
12.3 5.4 
9.7 3.5 


12 4.9 


42.4 
42.9 
36.0 


22.4 a 
1.3 24.1 5.1 37 
20.0 aq 


4) 27 


13.3 
12.6 
13.0 


13 


44.5 

41.6 2 
45.5 

46.9 37.7 
44.5 33.5 


17. 
17.7 
13. 
12.4 


15 


5 
2 
6. 
g 
11.5 65.2 


(4) and Potential (4) Metropolitan County 


Copyright, Sales Management, Inc., 


BUYING NEW YORK? ...B 


SHARE-OF-RADIO-AUDIENCE 
MONDAY-FRIDAY 


6AM-12Nn 12 Nn-6 PM 
15 


Stations 
WICC 
wees 
WINS 
WAYI 
WHEW 
WOR 
WELI 
WHHC 
WMGM 
WMCA 
WRCA 
WNAB 
wric 
WABC 
Misc. 
Total % 
H.U.R. 


6 PM-8 PM 


nN 
UnNwawwavVinmnnseano 
>~ —s 
~ 
Sow raweeuuUuanown 
— 
o~ — =< 
SrNYWWhCaUAUADOON 


100 
24.9 


Since 1926 


UY WICC FIRST TO SELL THE 


THE NATION'S GREAT NEWS STATIONS 


2,000,000 RICHEST BUYERS! 


WICC is the Dominant 
Sales Medium in the Four 
Counties in Connecticut 
and Long Island where 
456,000 families have 
over $10,000 per year! 


PULSE proves it.... 
Dozens of Blue Ribbon 
Advertisers know this 
Secret of Sales, too...... 
In New York Call 


WICC - Circle 5-0668. 


Since 1926 
SALES MANAGEMENT 


‘Sometimes I get the feeling there are 


more names on one of these things than 


in the whole phone book back home. 
Your boy must be doing OK. He’s got 


his own personal listing.” 


New York is headquarters. Almost 
‘one-third of the nation’s 500 big- 
gest industrial companies are head- 
quartered here. Sell New York and 
your message gets to the rest of the 
country, too. Advertisers know this, 
do this in The New York Times. It sells 


New Yorkers with the most advertis- 


ing. It serves them with the most news. 


New York is The New York Times. 


STELELEALS' 


ROME, 
NEW YORK 


, a a ee ABC city zone population, 51,119. 
It's not the early dollar impact: Payroll plus 1960 U. S. census, 51,646. (A 
local purchases: $195,219,281 23.9% gain in ten years). Now 

q 19,152 ABC circulation and 99% 

size of the coverage of city zone. (Utica eve- 
ning paper, 127; Syracuse evening 


One of the nation’s leading centers paper, 290). 


market but for the processing of meen 
sas metals, with numerous copper an ee ag, eee 
wire plants. Home of Revere Only daily in Oneida Coun:y ac- 


what's | Ware. “tu alcoholic beverage advertis- 


AND 
WHO CAN GIVE 


fore | Rome Daily Sentinel «= 


“ P NO OTHER 
Call, write or wire W. S. DeHimer, Adv. Dir. NEWSPAPER 


for surveys or additional market information. DOES! 


$6,314. / $135 million — retail Only daily in Oneida County of- 
market. fering FULL or SPOT COLOR. 


POPULATION EFFECTIVE The “SM” symbols mark original, exciu- 
NEW YORK ESTIMATES, 1/1/61 BUYING INCOME— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 
COUNTIES oe | Income Breakdown of Households 
CITIES House- Urban | Spend- | 
continued holds | Pop. ing Net ae, $0-2,499  $2,500-3,999 $4,000-6,999 $7,000-9,999 |$10,000&over 
thou- | (thou- | Units of Per | Per %, 5 %, % 4, % % %, % % 
sands) sands) (thous U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. Hslds. . | Hsids. Inc. | Hsids. Inc. 


2,010} 7,085 7,085) 6,77 7.8 ..9 » 9 6.2 5 ) 25.3 


22> 


Oneida 551,014, .1538 
ARome 98 310 0275 


AUtica ‘ 5 ; 31 7 


$20) 0579 


Onondaga ] . " : 992,105; .2771 
ASyracuse 215.2 63. 77 52,519 1403 
Ontario 7 ’ 7 133,180 .0372 
Canandaigua 14 1152 2.7 3 19,852 0055 
eva 39,072 


Orange 401,410, .1121 
Middletown i 124 6.6 ? 47 897 0134 


Newburg ) 1 0.5 70.166 0196 


0109 


Port Jervis 0047 


Vewburgh-Beacon 44.7 13 .¢ 99 077 277 


Orleans d . é 63,946, .0178) 1, . ‘ 5,775 
Medina ? { 14,628} .0041| 2,183) 6, y 6,134 
Oswego d : 154,806} .0432| 1, y , 5,705 
Fulton 27,436] .0077| 1,932] 6,380) 6, 6,040 
Oswego 2.0) . : 41,415] .0116] 1,883! 6,68 | 5,959) 
Otseg: , ° y 101,974) .0285| 1, : 5,802 
One 1 { : 31,853} .0089] 2,3 ,239] 6,010} 6,429 


| 44. 
41. 
| 44. 


wmwwwns wr w 
= © ° 
u- own 


11.4 


Putnam 32.6, .0180 ‘ 3.1 9. 67,196; .0188) 2, . 7,000 6,779 ‘ . ° ° 39.1 31.4 | 16.6 . 14.6 
1 Queens 125] 1,828.2) 1.0076 6 1,828.2) 581.6] 4,989,646) 1.3934) 2, ,684) 8,579| 8,297 ‘ ° . .0 | 38.8 25.4 | 23.4 23.5 | .0 


1 The City of New York includes Bronx, Kings, Queens, New York and Richmond counties. c 1961. 
For retail sales data, see Section 3 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


«52 @ 5 tS-oouner region aunveved 
by SYRACUSE NEWSPAPERS 


e 1.5 million people 


BULLETIN 


Sales Management 


19618 


Households 
Per Capita 
Income $ 2,032,000 
Per Household 

Income $ 6,998,000 
Eating and 

Drinking Sales 


e $3 billion effective buying power 


fy 5-County Market 


[Standard Metro Area 
WM ABC City Zone 


436,100 


SYRACU = MARKET SUMMARY 


$151,176,000 
Appliances 

$ 74,218,000 
Apparel $111,789,000 


Syracuse =. j 


Metro Data 


15-County 
Market 


Population 

Effective Buying Power 
Fatal Retail Sales 

Food 

Drug 

Automative 

Filling Station 


570,300 
$1,256, 390,900 
$ 709,939,000 
$ 174,566,006 
$ 24,043,060 
$ 129,309,000 


7,501,500 
$3,052.237,000 
$1,940,610,000 
$ 453,126,000 
$ 57,047,000 
$. 350,271,000 


$ 41,009,000 $ 112,834,006 


NEARLY '2 MILLION HOUSEHOLDS MAKE UP THE BIG SYRACUSE MARKET... 
One-third the total area of New York State 
SYRACUSE NEWSPAPERS deliver all the Market... 
@ 300% coverage of Syracuse and Onondaga County; 
@ 90% coverage of the Syracuse Metra Area; 
@ 57% coverage of the 15-county Syracuse region. 


WANT REGIONAL COVERAGE WITH LOCALIZED IMPACT? 
There's nothing new about sectionalized coverage-—Syra- 
cuse Newspapers have been providing it for years! 
Localized editions serving ALL of the vast Syracuse Marker 
provide “localized impact’ throughout the [5-county area. 
Localized selling through Syracuse Newspapers is quick, 
economical and effective! 


No other medium or combination 
af media DELIVERS comparable 
coverage at comparable cost! 


Syracuse's number 1 rating as a Test Market is confirmed by an Il-year continuing study 
by Selling Research, inc. and documented by Sates Management Magazine. 


Statistical Source — SM Survey of Buying Power 1961 


THE POST STANDARD 
Morning & Sunday 


CIRCULATION: Combined Daily 230,814 @ Sunday Heraid-American 202,467 @ Sunday Post-Standard 102, 966 


ee RERALD-JOURNAL & HERALD-AMERICAN 
O: Evening Sunday 


A BIG | CITY ZONE OF 
’ 35,400 HOUSEHOLDS 


BIG 119,114 CONSUMERS 
MARKET.. eK. 


CITY and RETAIL TRADE ZONE of 


61,100 HOUSEHOLDS 
coverace or 4 WITH 228,564 CONSUMERS 


THE STABLE quuenens: _ ae cn 
TROY ABC BUSINESS $262,659,000 
FOR You a SPENDABLE INCOME 


$7,419 PER H.H. INCOME 
UP AGAIN, $550.. 


THE RECORD 
CIRC. a ROP COLOR % EWSPAP ERS 


THE TROY RECORD - THE TIMES RECORD 
ABC—SEPT.‘60 @ ahnaneneen TROY, N. Y. 


2 


POPULATION EFFECTIVE The “SM” s symbols mark original, exclu- 
NEW YORK ESTIMATES, 1/1/61 BUYING INCOME— JM WD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
3 | Con- ~ | = eat . a ae aie 
COUNTIES Pn cat : _ Income Breakdown of Households 
CITIES Met. } House-| Urban | Spend- | | 
continued Area| Total % | holds | Pop. | ing Net | & | come $2,500-3,999 | | $4,000-6,900 | $7,000-9,999 | $10,000&over 
Code} (thou- of thou- | (thou- | Units | Dollars | of Per | Per Per Gq a % 4 &, 5 | 4, 

sands) | U.S.A. | sands) | sands) | (thous.) (000) _| U.S.A. | canta ‘Held. | C.$.U.) 5 . Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 
Rensselaer 143. .0789 y i ‘ 321, 364| .0897 s 2a 7,354) 6, 572 

Renseelaer......+. 10.4] .0057| 2.8 22,674| .0063| 2,180| 7,819] 6, 669| 


148,402) .0414 22 222) 7,650) 6, 132| 6,7 


| 43.4 35.0 | 18.2 22.3 11.8 32.6 
45.3 34.9 | 21.5 25. 14.0 32.7 
46.6 37.5 | 19.4 24.0] 12.4 30.0 


ATroy 


—_ ee 
naw 


| 
1 Richmond 


Rockland 
Haverstraw 


na 7,792 
7,767| 
7,069 

| 6,615 
6,565 
77| 7,558 


| 
518,176} .1447 2,312] 
295,932) .0826| 2,106) 
13,431| .0038| 2,316) 
13,229] .0037| 2,169] 
15,099) .0042| 2,254) 
0036] 2,471| 
0643 1,731 6,367| 5,597 


41.2 29.0 | 22.9 24. 
30.1 | 19.8 21 
35.1 | 20.4 24 
34.3 | 18.1 
36.0 19. 
25.0 
39.5 
37.9 
40.4 
40.0 
38.8 


18.3 40.5 
15.5 41.3 
13.9 33.0 
13.6 33.5 
13.1 31.5 
22.1 47.2 
8.3 23.3 
9.9 26.4 
8.8 23. 

8.7 23. 

11.3 26 


yn oo 


o 
_ 


St. Lawrence 


Gouveneur.... 


we earwrnw ean 


-0027| 1,997| 6,524| 6,116 
.0082| 1,876] 6,267| 6,267 
.0071] 1,585) 6,378] 5,798 
.0045| 2,082] 9,020] 4,639 


Massena 
Ogdensburg 


Potedam 


Noaaeanowrenw 


eee. eee 

Powwow mee = 
t 

mob ent © 

Sh cme wr wnne 


to 


Saratoga 
Mechanicville 


.0509| 2,024) 6,710| 6,427 0 2. 0 8. 7 37.7 
0044] 2,327| 7,913] 7,194| 7,320) 6.7 1.4] 11.4 5. 0 32.7 15.5 
Saratoga Springs -0099) 2,131) 7,119 5,835] i ). : a , -2 38.3 


10.7 

Schenectady 1110} 2,693) 8,190) 7,580) ° ° ° J -9 30.5 “ . 16.0 

ASchenectady ,206 -0570) 2,537) 8,071) 6 ,903| , : 31.9 . < 16.1 

Scotia 7.6) .0042 2.5) 2.6 9,832, .0055|) 2,609) 7,933) 7,628 30.1 i “ 16.8 
Schoharie 


308, 0118) 1,873 6,226) 5,799| 3 3.8 | 20.8 11.7| 41.2 38.9 8.8 
23,976, .0067) 1,588) 5,328| 5,212 45.2 | 12.5 20.7| 5.0 
53,954, .0150| 1,676| 7,007| 5,620 y 1 9.7 | 43.1 38.3 | 16.9 23.0| 9.8 
186,256] .0621| 1,887| 6,401] 6,127] 6, 9 3.0| 18.2 9.8| 44.3 40.0) 8.9 
14,097) .0039} a. 274) 7,419) 5, pm fe ‘ ° . 3 40.7 | . ° 10.5 


10.6 


Schuyler. . d 4 

Seneca.... . .0178 Fa 

Steuben 3 0541 29. 
Bath 4 0034 1 


Corning 17.0 0094 5.5) 41,707) .0116) 2, 453| 7,583) 7,317 , : «1 34.3 | 21.7 . 14.6 
Hornell 13.8 0076 4. at 27,670! 0077! 2,005! &. 435! 5,765 a ‘ ' 9 42.4117.3 24.6) 8.1 


1 The City of New York includes Bronx, 


Kings, Queens, New York and Richmond counties. 
For retail sales data, see Section 3 


Copyright, Sales Management, Inc., ; 
Standard (4) and Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


To Grow With Schenectady, New York 
Is To GO With The GAZETTE 


Increasing Capacities 


and Abilities With: 
mir poe Providing advertisers with 
A NEW PRESS facilities for more 


AND 6-UNIT ¢ p ESS effective use of 
R re) Pp ct ol or | + Schenectady’s 


_ | ~~ Leading 

C.1.D. and Bulk HipWtoves 
Rate Discounts — 

SCHENECTADY IS GROWING: — 1960 Census of Schenectady County Population 


IS 151,709-— AN INCREASE of 9,212 since 1950. 


CHAMBER OF COMMERCE BUSINESS BAROMETER REPORTS SHOW FOR JANUARY, 1961 OVER 


JANUARY, 1960:— 1,981 More Phones; 394 More Gas Meters; 250 More Electric Meters; 
1,186 More Car Registrations. 


SCHENECTADY GAZETTE GROWS: Circulation *47,136—A Growth Record of 10,724 Since 1950. 


NATIONAL REPRESENTATIVES—The Katz Agency, Inc. 


*ABC Publishers Statement For Six Months Ending Sept. 30, 1960 


NEW YORK 


POPULATION _ FFECTI 
SM ULATION EFFECTIVE 


SM The “‘SM"’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES " fd Cash Income Breakdown of Households 
P.M on Total % elds | ny — Net % $2,500-3,999 | $4,000-6,999 $7,000-9,999 | $10,000&0ver 
Code} (thou- of (thou- | (thou- | Units | Dollars of Per | Per 5 % 4 % % 
sands) | U.S.A. | sands) | sands) | (thous.) (000) U.S.A. | Capita) Hsid. Hsids. inc. | Helds. Inc. | Hsids. Inc. | Hsids. Inc. 
Se nbidincnenes 125) 696.0' .3836) 196 | 502 5| 196.3] 1,532,534) .4279) 2,202) 7,815 15.3 6.6 | 41.9 30.5 | 18.6 20.7 | 14.3 40.2 
Amityville......... 8.5) .0047 2.5 2.7 22,113) .0062) 2,602) 8,845 11.9 4.7 | 37.7 24.7 | 20.7 20.9 | 22.3 48.3 
Eicon s-ses 11.3} .0062 3.6} 3.9 30,626) .0086) 2,710) 8,507 11.5 4.7 | 40.2 27.6 | 21.7 22.8] 19.8 43.6 
Kings Park . 4.5) .0025) 1.3] 1.3) 11,099} .0031) 2,466) 8,538 9.1 3.6] 38.3 25.6 | 26.2 26.7 | 21.0 43.1 
Lindenhurst. ...... 21.81 -0120) 6.5| 6.6 45,595) .0127) 2,092) 7,015 13.5 6.6 | 46.6 37.9 | 20.0 25.0 | 11.8 28.6 
Patchogue... .. 9.0} 0050} 2.6 | 2.9 19,161} .0054) 2,129) 7,370 14.7 7.1 | 44.1 35.4] 19.4 23.9] 13.0 31.6 
Southampton. . 4.7 .0026} 1.5| 1.7 11,288} .0032) 2,402) 7,525 15.5 7.3 | 43.4 34.4] 17.8 21.5] 14.1 34.8 
Sullivan......... : 45.6} .0252) 14.2) 10.0) 15.1 86,896) .0243) 1,906) 6,119 21.0 11.9 | 41.9 39.8 | 14.6 21.3) 8.0 23.1 
ee 4.7| -0026| 14 | 1.7 10,072} .0028| 2,143) 7,194 15.3 7.8 | 49.2 42.0 | 18.2 23.8] 9.8 24.6 
Monticello......... 5.3| -0029) 1.5) | 1.9 11,885 0033) 2,242) 7,923 13.8 6.5 | 44.9 35.1 | 20.2 24.2 | 13.7 32.6 
Tioga.... 38.4) 21) 11.9) 11.5 11.9) 70,184; .0196) 1,828) 5,898 21.2 12.2 | 41.4 39.7 | 14.4 21.2 8.1 22.9 
Tompkins. . . 66.7] .0368 16.6 31.5) 28.0 148,504) .0415) 2,226) 8,946 14.9 7.0 | 45.5 35.8 | 19.2 23.0) 12.5 32.5 
Ithaca... 28.7) .0158 8.7 | 15.2 78,440) .0219) 2,733) 9,016 13.1 6.2 | 45.0 36.0 | 20.5 24.9 | 13.7 31.2 
ee 120.8| -0666 38.1 50.3) 38.9} 235,510) .0657) 1,950) 6,181 20.4 11.3 | 41.3 38.1 | 15.1 21.4 9.0 25.5 
Kingston....... 29.2) 0161) 9 0} } 9.7 62,502 0175) 2,140) 6,945 16.7 8.4 | 43.4 36.6] 17.7 22.8 | 11.6 29.7 
Warren.... sat 44.3 +0244) 13.9 21.2 14.1 85,091; .0238) 1,921) 6,122 20.7 11.5 | 41.8 38.9 | 14.5 20.6 8.9 26.3 
Glens Falls. ...... 18.4} .0101| % | 6.1 39,286 0110) 2,135) 6,773 17.8 9.1 | 42.7 36.5 | 16.4 21.5 | 11.5 30.1 
Washington.......... 48.6) .0268) 14.1) 18.3) 14.1 83,682} .0233) 1,722) 5,935 20.4 11.6 | 42.3 40.3 | 15.2 22.3 8.0 22.0 
ne 68.8) .0379) 20.2, 24.1) 20.3) 124,373) .0348) 1,808) 6,157 20.3 11.2 | 41.5 38.3 | 15.2 21.5 | 9.0 25.4 
OUR. 6 cscesases 13.1) .0072! 3.1 3.3 21,726) .0061) 1,658) 7,008 16.8 8.4 142.8 35.5 17.4 22.1 | 12.3 31.5 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


BUYING 
POWER 


CITY 


100,118,000 


POST JOURNAL 
NOT ONLY 
COVERS THE CITY 


BUT 


COVERS CHAUTAUQUA 
COUNTY AND 


CHAUTAUQUA CO. 


$30,611,000 


JAMESTOWN POST-JOURNAL 


ONLY EVENING NEWSPAPER—CIRCULATION 27,010 A.B.C. JAMESTOWN, NEW YORK 


EFFECTIVE 


POPULATION 
BUYING INCOME— JSM ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


of Hi h 


NEW YORK SM 


COUNTIES 
CITIES 


continued) 


Income Br 


House-| Urban | 
holds | Pop. Net } 
(thou- | (thou- Dollars 
sands) | sands) |(thous.)} (000) 


| } $10,000&ever 


, come 
of Per | Per | Per 
U.S.A. | Capita) Held. | C.S.U. 


Total 
thou- of | 
sands) | U.S.A. 


| 
$2,500-3,999 | $4,000-6,999 | $7,000-9,999 


$0-2,499 
35 % % | % % 
Hslds. Inc. | Hisds. Inc. | Hsids. Inc. 


% 
Hsids. Inc. 


come 
Per 
Held. 


% 
| | Hstds. Inc. 
Westchester 
Br 


Larchmont 


822.6 2,418,077 
30,128 
323 
917 
6,428 
756 
,608 
2,888 
3,521 
58,728 
2,899) 
,743} 
845} 
191) 


, 763 


3. 19.6 
15.3 
16.0 
20. 
20.5 
20 

18.§ 
21.§ 
20. 


20.§ 


17.5 
& 
10 
18.3 
21 
19 
17 


22.4 


56.6 


9 


oxviue 


a 


577 
861 
381 


, 769 


0068 
-0142 


0046 


13,513 
9,75 
8.6 


12,504 
9,264 
8,010) 


8 , 696) 


Mamaroneck 
Mount Kisco 
Mou 


New Rochelle 


OO98 


“ 


a) 


138 
0419 
0430 
0104 
0104 


0138 


it Vernon 0589 
.0630 
.0120 
.0122 
.0164 
.0148 


-0237 


9,325 
10, 


8.57 


wc 


889 
281 
315 
349 
674 
06 


172 


0079 796/11, 639 
6,325 
9, 436) 
8,334 
9,265 
8,519 


18 
12 
| 29.7 
19 
20. 


0101 
.0062 
0035 
1281 


1066 


= G > GO to 


.0100 
.0040 
-0401 
1455 


24.7 
19.9 
23.6 | 


, 196) 8,35: 
| 8,907) 


nawaowe De oe Oe ewe 


wow hw we WH & LD tS 


20.8 


| 
5,848 
296) 5,705 
5,144) 5,851 


} 
Wyoming 0193 , , ' . -0157, 1, 910 


.0103 .0102 
0032 0034! 


5,623) 
5,769 
5, 752) 
7,652 


989; 7,429) 7,482 


42.0 
38.8 | 


40.0 | 


14.9 
14.2 
14.8 


Yates 


12, 2,118 42.4 


Penn Yan 


,662,142) 8.8418 


5.3 | 41.4 29.5 | 


212) 7,506 


Total Above Cities 12,499.4) 6 4131 2,533 20.9 


9.3123'5, 155.2 14402.4'5, 543.5) 


1.7| 13.6 5.9 | 41.6 30.2 | 20.0 
POPULATION 
ESTIMATES, 1/1/61 


16 895.2 


| 


State Total 


22.2 | 16.6 40.0 


41,182, 450\11.5002| 2,438 
POPULATION ’ 
ESTIMATES, 1/1/61 


JM 
Con- i| 


sumer | 1 , | 


E. B. I. 
ESTIMATES, 


E. B. I. 
JM ESTIMATES, 1960 


1960 


Albany-Schenec- 
tady-Troy 

\ Auburn 
Binghamton- 
Endicott 
Buffalo 
AEtmira 

, Jamestown 


New York 
Northeastern 
New Jersey 


Total 
thou- 
sands 


660.7 
74.3 


214.2 
318.4 
99.6 
146.0 


of 
U.S.A. 


3643 
0409 


1181 
7267 
.0549 
- 0805 


House- 
holds 
(thou- 

sands) 


206.6 
22.1 


64.6 
389.4 
30.9 
46.6 


Urban | Spend- 
Pop. | ing 

thou- | Units 
sands) | (thous. 


Net 
(000 


495.0 
35.1 


222.4 
22.9 


1,558, 
142, 


158.3 
1,117.7 
74.1 
82.9 


69.2 
410.9 
32.4 
47.7 


494, 
2,983, 
218, 
300, 


Dollars 


1 
| & | Per | Per 
| of |Cap-|H'se-|| 
) U.S.A.) ita | hold 


567 
116 


4352) 2,359\7,544| 
.0397)1,913/6,431 | 


-1381 2,309 7,655) 
-8331 2,263)7,662 
-0611 2,196 | 7,080 
-0839|2,059/6 ,451 


542 
600 
770 
611 


Standard Con- 

solidated Area 
New York.... 
\\Newburgh 

Poughkeepsie 
Rochester 
Syracuse 
Utica-Rome 
Watertown 


|| Total Above Areas! 


Urban 
Pop. 
(thou- 
sands) 


House- 
Total | holds 
(thou- | of (thou- Units 


sands) | U.S.A.) sands) (thous.) 


| | | | 
14869 .9|8.1958|4,549.4|14398.0| 5,002.8 
10757.7)5.9293/3,322.5|10469.3) 3,580.9 

.1026| 56.1; 93.5) 60.3 
47.4, 73.9 53.8 
183.6, 510.5) 194.8 
169.5 407.2) 187.0 
98.9 233.6, 101.7 
26.9 37.4) 28.5 


Net 
Dollars 
(000) 


% | Per | Per 
of | Cap-|H'se- 


U.S.A. ita | hold 


38,049, 926) 106252) 2,559 8,364 
27 ,977 ,735,7.8127 2,601 8,421 


401,410 
380, 392! 
1,471,441 
1,256,190 
681,985| . 
169,902) . 


15219.4 8. 3886/4 ,665.1 13788.5| 5,012.5 


-1121 2,157|7, 155 
1063 2,124/8,025 
-4109 2,490'8,014 
3508 2,203 7,411 
1904 2,041 6,896 
0474 1,931 6,316 


38 ,037 ,261 | 106217 2,499'8, 154 


For retail sales data, see Section 3 


Copyright, Sales 


Management, Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Cities and Their Retail Outlets in Nine Store Groups, in Section 3 


SALES MANAGEMENT 


MAY 


Here are the leading features: cs aie 


10, 


ee “ 
M = x 
Sie te Mepereee 

weep em 
tht he Fini ne. Mew teem * 


READER RESPONSE LETTERS! 


eon The Westchester Group newspapers received 
27,026 reader response letters addressed to their news 
features in 1960...positive assurance of reader- 
ship attention. 


718 <2... 
6,667 YP rerephive townon 
477 see 
2, GB? counselor 
1 457  Grindocke & Bates 


In Addition, 3,048 letters were sent to the following features: 
Green Thumb-G. Abraham, Beauty & You-S. Bertrand, Your Baby 
And Mine- M. Eldred, My Answer -Billy Graham, They'll Do It Every 
Time -Jimmy Hatlo, Your Problems - Ann Landers, Gaff & Gun-F. Luks, 
Mohr About Fashion -Berta Mohr, Heres How - Osa Handie, Furniture 
Column-B. Pepis, Good Taste-Emily Post, Riding With Russell-F. 
Russell, Ask The Teacher-S. Schraub, and Tips For Teens-—E. Williams. 


* WESTCHESTER GROUP OF EIGHT DAILIES 


Westchester 


HERALD STATESMAN, YONKERS W h 
DAILY ARGUS, MT. VERNON 
DAILY NEWS, TARRYTOWN 

DAILY TIMES, MAMARONECK 


CITIZEN REGISTER, OSSINING 
DAILY ITEM, PORT CHESTER al we r 
STANDARD-STAR, NEW ROCHELLE 
REPORTER DISPATCH, WHITE PLAINS 
AFFILIATED Withee 


8 CHURCH STREET WHITE PLAINS, NEW YORK 
EVENING STAR, PEEKSKILL 
Represented Nationally by the Kelly-Smith Co. 


1961 


229 


BURLINGTON Is READY for You 


In Progressive North Carolina 


BURLINGTON 


Stands out 


a 


as a synonym of 


INDUSTRIAL PROGRESS 


Home of 
State’s First Industrial Training Center 


In Burlington You Gear Your Company 
into a Dynamic Environment 


When you locate your plant, branch, warehouse in Burlington 
you find a cooperative community—plus a trained 
force ample power and facilities 
transportation 


tions 


labor 
air, rail, highway 
excellent living and educational condi- 
diversified industrial establishment. 
PROFILE OF A PROSPEROUS WAGE-EARNING COMMUNITY 


3rd highest Consumer Spending Unit Income in the state. 72% of city’s households 
earn $4,000 up—3rd highest percent in N.C. Household Income $1,243 above state 
average. City sales 50% above average volume—4th among N.C. cities above 
25M population. Per h hold purchases $211 above U.S. average. 


a nicely 


Write: George D. Colclough, Manager 
CHAMBER OF COMMERCE, Burlington, N.C. 


City 


Albemarle 
Asheboro 
Asheville 
Burlington 
Chapel Hill 
Charlotte 
Clinton 
Concord 
Dunn 
Durham 
Elizabeth City 


COUNTIES 
CITIES 


Alamance 
.Burlingt 

Alexander 

Alleghany 

Anson 

Ashe 

Avery 


Beaufort 
Wa 
Bertie 
Bladen 
Brunswick 
Buncombe 
AAshy 
Burke 


Morgant 


Cabarrus 
Concord 
1 Kannayx 
Caldwell 
Lenoir 
Camden 
Carteret 
Caswell 


Other South Atl 


Pop 


County thous 


Stanly 
Randolph 
Buncombe 


12 


Alamance 
Orange 
Mecklenburg 
Sampson 
Cabarrus 
Harnett 
Durham 
Pasquotank 


NORTH CAROLINA 


antic States 


City County 
Fayetteville 
Forest City 
Gastonia 
Goldsboro 
Greensboro 
Greenville 
Henderson 
Henderson- 


Cumberland 
Rutherford 
Gaston 
Wayne 
Guilford 
Pitt 

Vance 

ville 


Hickory 
High Point 


Henderson 
Catawba 
Guilford 


Met 
Total 
( thou- 
sands) 


31. 
19.8 


of 
| U.S.A. 


POPULATION 
ESTIMATES, 1/1/61 


Con- 

sumer 
Urban Spend- 
Pop. ing 
thou- | Units 
sands) (thous. 


House- 
holds 
thou- 

sands 


0478 ‘ ; 25. 
0086 
0043 
0136 
0108 


.0277 


0058 


.0030 
.0173 
0109 


Kannapolis is in Cabarrus and Rowan counties 


For 


230 


retail sales data 


see Section 3 


Net 


Dollars 
000) 


146, 


Delaware, District of Columbia, 


City 


Jacksonville 
Kannapolis 
Kinston 
Lenoir. ... 
Lexington 
Lumberton 
Marion... 
Monroe. 
Morganton 
Mount Airy 
New Bern 
Newton 


EFFECTIVE 
BUYING IN 


of 


68 . 25 


17, 


Per | 
U.S.A. | Capita 


Florida, Georgia, Maryland, South Carolina, Virginia, West Virginia. 


Pop. 
County thous.) 


County City City County 


Smithfield. . . . Johnston 
Statesville... . Iredell 


(thous. 


Onsiow 
Cabarrus 
Lenoir. . 
Caldwell 
Davidson 
Robeson 
McDowell 
Union 
Burke 
Surry 
Craven 
Catawba 


North 

Wilkesboro. Wilkes 
Raleigh. .....Wake...... ; 
Reidsville. . .. Rockingham. . 
Roanoke 

Rapids Halifax 
Rockingham . . Richmond 
Rocky Mount. Nash 
Roxboro Person 
Salisbury Rowan 
Sanford Lee 
She.by Creveland 


SM ESTIMATES, 


Cash = shel = 
In- In- 


| come | come $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 


Per | Per 5 4 
Hsld. Hslds. Inc. 


4.2 
96.4 
14.5 | Thomasville. .. 
Washington. . 


Waynesville... 


Whi aT 


13.6 

5.6 
32.6 

5.2 
23.9 
12.4 
17.9 


Haywood 

Cink 

New Hanover. 43.8 
Wilson 29.3 


Wilmington 

Wilson. . 

Winston- 
Salem. . 


Forsyth 112.8 


The ““SM"’ symbols mark original, exclu- 


COME— sive estimates by SALES MANAGEMENT. 


1960 


Income Breakdown of Households 


Per 4 5 b D % 6 
Hslds. Inc. Hsids. Inc. | Hslds. Inc. 


40.3 
42.2 
30.1 
21.9 
28.5 
23.4 
25.0 


6,446 5,853 5,939 

7,110) 5,988) 6,353 
,614 4,164 4,155 
005 3,717 
342 4,074 
,049 3,659) 
,032 3,692) 


ww tw 


4 
{ 
4 
4, 
3, 
5 
5 
4 


ahaawhsa.+s 
an =-None oo 
awowoooneo 

—-nwunaewo 


i 


}, 6,286) 5,514 
,026 
5,039 
5,348 


6,603) 6 
5,080 
5,348 
4,329, 4,059 
5,399 4,853 
4,592) 4,193 


om © 


~ 


29.8 | 37.9| 7. 
19.4 | 40.8 | 11. 
26.6 | 31.1 40.9| 8.4 


16.8 | 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Copyright, Sales Management, Inc., 1961. 
SALES MANAGEMENT 


FOR INDUSTRY the 4500 
acre Research Triangle Park is 
an exciting new idea in private 
enterprise; for advertisers, in- 
creased spending power in the 
already quality Durham mar- 
ket. For both, Research Tri- 
angle is pay dirt—and highly 
productive. 


Already in operation are 
Chemstrand Research Center 
and Research Triangle Insti- 
tute. Going up are the Dreyfus 
International Center, Wilson 
Building, and U.S. Forestry 
Laboratory. And that is only 
the beginning. Within the next 
few years 7,000 will be em- 
ployed in the Park which even- 
tually can grow to 65,000. 


EACH DAY it means more 
goods and services, more retail 
volume—more dollars for Dur- 
ham. You can reach this ex- 
panding Durham market only 
through The Herald & Sun. No 
other paper, or combination of 
papers, as much as scratches 
the surface. 


HERALD & SUN 


DURHAM, N. C. AUDITED CIRCULATION 


Represented by The Katz Agency 


N. CAROLINA 


POPULATION 
ESTIMATES, 1/1/61 


YD 


COUNTIES 
CITIES 
continued) 


Met. 
Area 
Code 


Catawba 
Hickory 
Newton 


Chatham 
Cherokee 
Chowan 


Clay 

Cleveland 
Shelby. . . 

Columbus 
Whiteville 


Craven 
New Bern.... 
Cumberland. ... 
A\Fayetteville 
Currituck 


235 


Dare 
Davidson 
Lexington. . 
Thomasville 
Davie 


Duplin 

Durham - 
ADurham.... 

Edgecombe..... 
Tarboro... 
2ARocky Mount 


52 


282 


192.6) 
112.8! 


| U.S.A. 


House-| Urban 
| holds | Pop. 
of | (thou- thou- 
sands) | sands) 


| 


32.7 


-0408, 19 


-0037 


.0148 
0088) 
-0065) 
-0030) 
.0365| 
-0099) 
-0269) 
-0026) 

} 
.0328| 
.0086 
0838 
-0263 
0008) 
.0033} 
0445) 
.0089} 
.0085} 
.0093 
-0221 
-0623 
-0435 
.0300 
.0046] 

| 

| 
- 1061) 


| 


-0622) 


.5| 
-0109 5.4 
1.9) 


§2.5| 133.2 
32.5 


2 Rocky Mount is in Edgecombe and Nash counties 
For retail sales data, see Section 3 


MAY 10, 1961 


Con-— 
sumer 


Spend 
ing 
Units 


(thous. ) 


21. 
6. 
2 
7. 


3. 


2 
5 
0 


y EFFECTIVE JM ; The “SM” symbols mark original, exclu- 
BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Net | 


Dollars } 


perce 
111,795) 
34,732| 
11,460) 


31,161] 
16, 335| 
14,039) 
5,274 
87 ,812| 
33 , 353} 
52,919) 

8 , 095) 


| 

91, 155) 
25,175 
213,524) 
83,672} 
8,524 


7,827) 
117,070 
26,140 
24,570 
23,327 


38,914) 
205 ,442| 
156, 890| 
69, 350| 
13,044 


| 


353,028) 
227,418} 


.0327| 
.0073] 


.0109) 
.0873| 
.0438) 
.0194| 
.0036} 


.0635| 2,016 6,997| 5,547| 6,089 


| 
| 


g 
of Per 


(000) | U.S.A. | Capita 
-0312| 1,509) 
-0097| 1,763 
-0032| 1,710 


Cash 
In- | In- 
| come | come 
Per | Per | Per 
Hsid. | C.S.U.) Hsid. 
—|——_ 
5,733) 5.2731 5,289 
6,432 5,343} 5,665 


6,032| 


| 
| 4,721| 


4,415 


| 5,200) 


| 
4,395 


| 6,488) 
| 6,414| 


4,725 


| 5,782 


| 6,605 
| 5,855) 


6,355) 


| 6,339) 


0069 


0065 


1,553) 


1,833) 


4,486 


5,218) 


| 5,522| 


5, 809| 
6,300 


5,554 


| | 
4,140 


7,158 


| 7,579) 


5,638 
6,522) 


6,724) 


5,730) 5,638 


4,452) 4,370 
3,889) 3,900 
4,254) 4,442 


3,516) 3,604 
4,851, 4,951 
5,380| 5,674 
4,268| 4,279 
5,059) 5,190 
| 
4,320) 5,071 
4,577| 4,933 
3,500) 4,136 
5,102] 5,507 
4,262| 4,167 


4,119 
5,346 
5,562 
5,714| 


4,356 
5,216 
5,449 
5,778 


4,860| 4,972 


3,853) 3,782 
5,241| 5,983 
5,029) 6,053 
4,918) 5,064 
5,218] 5,638 


13.8 
11.7 


11.5 


23.0 
28.3 
24.4 


30.9 
19.1 
13.8 
25.0 
16.6 


10.7 


SM Standard (4) and 


$0-2,499 


i] | 
Hesids. Inc. 


: ‘Income Breakdown of Households 


| 26.6 
2} 23.9 


24.5 


| 22.8 


22.1 


16. 
13 
14 


24. 
30. 
23. 


35. 
19. 
14. 
26. 
17. 


17. 
19. 
24. 
14 

26. 


12. 
11. 


8 l Wilt emieaty 
| $2,500-3,909 | $4,000-6,999 | $7,000-0,999 |$10,000&0ver 


7) 0 70 7o | 7) 7 0 
Hs!ds. Inc. | Hsids Inc. | Hsids. Inc. | Hsids. Inc. 


4} 40.1 41.5 
8 | 


36.0 | 16.5 


26.7 


Potential (4) Metropolitan County 


Areas. 
Copyright, Sales Management, Inc., 


1961. 
231 


In the Industrial and Agricultural Wilmington, N.C. Retail Trade Zone 


your most effective and best received “at home” salesmen are your Star-News 


Newspapers . . . published in Wilmington and subscribed to throughout Southeastern 
North Carolina. 


Here, the day starts with The Morning Star and ends with the Wilmington News. 
Last year readers spent over % million dollars for these newspapers because they 
wanted them ... and we might say needed them .. . for news and advertising 
news of what’s what and where. 


You get the benefit of this intensive interest when your advertising investment is 
made in Southeastern North Carolina’s Regional Newspaper . Next time-out put 
Wilmington in... thru . 


SeNCland THE STAR-NEWS NEWSPAPERS, Inc. 


Seventh largest newspaper : Ps 
aihex ‘ia tak tae Morning Evening Sunday 


some 330,000 people! 


Nationally represented by The Branham Company 


N. CAROLINA POPULATION EFFECTIVE D> The “SM” symbols mark original, exclu- 
° ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- 
COUNTIES | | pl = Income Breakdown of Households 
CITIES Met. House-| Urban | Spend- 
(continued Area] Total | & holds | Pop. ing Net a | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
Code} (thou- | of | (thou-/| (thou-| Units | Dollars of Per % 


% % 
sands) | U.S.A. | sands) | sands) | (thous.) 000 U.S.A. | Capita) Hsid. | C.S.U.| Held. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Hsids. Inc. 

Franklin 28.5| .0157 6.6 2.8 v. 
Gaston 127.9 .0705) 32.6 79.5 
Gastonia 3 ; 10 
Gates ‘ 2 


Graham d 1 


3 1,067 4,608 4,166 4,154] 25.7 9.5 | 34.2 26.9 | 28.8 37.9| 8.1 16.2 
\ 1,602 6,284) 5,674 5,774] 10.8 2.9 | 23.8 13.5 | 42.2 39.9| 15.6 22.5 
11.8 1,742| 6,673] 5,655) 5,952] 9.4 2.4] 22.4 12.3 | 42.7 39.2 | 16.5 23.1 
2.2 402). 913, 3,819, 3,819) 3, 4 13.6 | 38.1 34.1 | 22.1 33.1| 5.2 11.8 
7 
r) 


1,038) 4,745) 3,908) 4, ! -3 | 35.0 28.4 | 28.0 37. 7.3 15.0 
1,095 5,268) 4,601 4, ' 8 | 31.4 21.9 | 32.5 : 10.2 18.1 
| | } 


oan 


Granville 


Greene 
Guilford 
AGreensboro 
AHigh Point 
Halifax 
Roanoke Rapids 
Harnett 
Dunn 
Haywood 
Waynesville 
Henderson 
Hendersonville 


| 

026 5,192) 4,631 ‘ 0 22.4 | 27.8 32.4| 9.4 16.8 
908) 7,165) 5,686 ; 0 110| 40.0 35. 23.0 
,170| 8,152) 5,594) 6,729] 7. 2 8.4] 41.8 33.8] 19.6 24.4 
,900| 6,563 “ 9 12.5 | 40.1 36.5 | 15.9 22.2 
’ 013) 4, ; E 9 21.4 | 31.9 36. 18.2 
: : 15.1 | 38.0 37. 21.6 
| 1,249) 5,386) 4,570) . " 7 21.1 | 34.1 39. 18.7 
1,635) 5,996] 4,843 2] 17.3 28.7 18.1 | 35.0 37. 19.6 
| 1,436) 5,657) 5,340) . : 4 16.4 | 37.5 38. 21.4 
3} 1,497] 5,801] 4,885) 0 17.3 | 38.4 41. 21.3 
1,367, 4,904) 4,674) F ; -3 23.0 | 31.3 37. 5 17.2 

| 1,775) 5,817| 4,760 < ae .6 19.2 | 33.9 36. 18.6 
| 

Hertford 8} . ; 586). am 4,717) ¥ j 6 27.1 | 28.8 37. 8 15.7 
Hoke 870| 4,197| 3, . : 0 30.3 | 26. : 8 14.7 
Hyde 964) 3,924) 3,663) 3, ; 2 34.9 | 22. : 3 18 
Iredell 1,375| 5,313) 4, ; . 0 19.2 | 36. ; 20.3 
Statesville | 1,535) 5,508) 5,141| 6.7 5. .3 18.1 | 36.6 39. 20.4 
Jackson 1,016) 4,388 | 3, : -1 30.2 ° . -7 14.4 
1,125) 4,673 ; : ; . , q , 2 15.9 


10,341) .0029| 1,668! 6,083 20.0 | 


1 
1 
2 
1 
1 
1 
1 


prow - Ne OMe © Ww 


Johnston 


—_ _ 
wmOean=swa 


u=—=sSweeao 


to 


Smithfield 


Jones 
Lee 
Banf ord 
Lenoir 
Kinston 
Lincoln 
McDowell 
Marion 


10,999 
37,604| 
20,831 
72,237 


1 
.0147 1 
1 

; 1 
41,625]. 1 
1 

1 

1 

1 


.0068 
-0308 
.0140 
-0160 
-0147 
.0019 
-0082 


,000) 4,400 ; } 4 37. 0 16.3 
408) 5,785 | 8, V4, A 6 40. 9 20.8 
,680| 6,312) 5,208) 6 | 25.5 15. .7 39. 3 21.6 
,290) 5,197) 4,660) 5 7. 4 21. 3 36. 17.7 
5,863| 4,730) 5, a .3 19.0 | 32. 18.9 

190} 4,913] 4,776) 4, 7 6. 2 22. 3 40. 5 17.1 
| 5,393] 4,876) 4, 8 5. 7 19. 3 41. 19.8 
872| 6,366| 5,305) 5, 9 3. ; : : 20.2 
016) 4,298) 3,959 
| 


,639| 
34,389) .190 
35,597| 3 
6, 366| 
15,043) 


Macon 


oeemooeoer re 
woe nnNaoasenn 


Madison 
Martin 
Mecklenburg 

ACharlotte 
Mitchell 
Montgomery 
Moore 


| 
17,214). 1,013) 4,530) 3,443 
26,575, . 981) 4,662) 4,152| 
571,345). 2,055 6,210) 
445,231 2,150} 6,133 
14,015) .0039, 1,016 4,004 
21,992 1,189) 4,781| 4,488 
50,667 -= 4,825 


ow 


o@goro--co 
ofeanwnos 


Nash 282 VW) 0337 , ‘ ; 81,716 | 1,337 4,779 
2ARocky Mount 32.6} .0180) 9. 54,951 1,686| | 5,088| 5,329} 16.5 
New Hanover..... 298) ‘ .0398 b ’ y 117,585) .0328| 1,629 | 4,839) 5, 17.7 
AWilmington 0241 | . 77,520 1,770, 4,845) 5,458] 15.3 
Northampton. . . .7| .0147 ' : 25,613} .0072) 959) 4,574) 4,131| 4,118] 27.6 
Onslow....... .0| 0469 . .2| 38.7] 122,764) .0343| 1,444|14,443) 3.172| 5.306] 20.8 
Jacksonville .0077 25,363} .0071| 1,825] 6,341) 4,697| 5,228] 20.3 
Orange... .7} 0241 t i E 75,980) | .0212) 1,739) 7,675 net 5,575) 18.1 


Cansei niad 


Chapel Hill....... 3.5, .0074| | 17,040) .0048] 1,262) 7,745] 2,104 a he fe ~ 
Pamlico = 8} .0054 a | © 10,436) .0029| 1,065! 4.537| 4,014| 4,031] 26.6 : 28.1 7.1 


2 Rocky Mount Is in Edgecombe and Nash counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961 
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SALES MANAGEMENT 


RALEIGH, North Carolina 
Daily (M & E) Circulation... 


148,795 


Eastern Carolina’s No. | Salesmakers— The | } Cueticher’s Shetenent to AB, OYSED 
RALEIGH NEWS and OBSERVER-RALEIGH TIMES. 

Complete all-day, every day coverage . . . and the ma —* 

ONLY Morning-Evening-Sunday newspapers in the ra ee ) aapeneten Se 
prosperous, growing 33 County “Golden Belt” area. THE BRANHAM COMPANY 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
N. CAROLINA BY) ESTIMATES, 1/1/61 BUYING INCOME— @YZB ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| Con- ] 
COUNTIES oa | “Cash Income Breakdown of Households 
CITIES Met. House-| Urban | Spend- | Ine | In- 


(continued) % | holds | Pop. | ing | come | come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
Cod (thou- | (thou-"| Units et | Per | Per | Per 


% % % & % & 
sands) | sands) | (thous.) 8. Held. | C.S.U. q Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


Pasquotank 8). 6.6 14.2) 8.2 : ‘ 5,588) 4,498 y .6 | 29.9 20.5 | 33.7 38.7] 10.9 19.1 
Elisabeth City 2. . | 4.8 : i ,580| 5,610] 4,675 ‘ 0 | 20.1 19.4] 34.5 38.7] 11.5 19.7 
Pender We 3} 4.4 i : 4,124] 4,030 , 36.4 30.6 | 26.2 35.3] 6.4 13.7 
i . 2.5) ‘ 4,229 ‘ -1 | 36.6 30.2 | 25.6 35.3] 6.5 13.8 
6.4 , j 4,817 ; .2 | 32.4 23.5 | 33.7 41.0| 9.6 17.9 
1.6 7 } 5,516] 4, J 5 | 29.4 19.4] 35.3 39.2 | 11.9 20.1 
| 19.2 160). ,226| 5,319) . i 1 21.8 | 29.7 34.9] 9.9 17.7 
Greenville 4] .0129) f 8.3 165). '631| 6,361) ; 5 .0 | 27.2 17.2] 32.4 34.3] 12.3 19.9 
Polk....... 4) 0063) 3.0) Ye Y f 362] 5,174 is 8 .7 22.0 | 20.0 33.7| 9.7 17.2 
Randolph. ... . : 3] . , 8} 17.3 ,507|  .0250) 1, 5,491) 5,174 i . .4 17.4 | 37.7 40.3 2 21.6 
Asheboro ; -6} .0053 J 3.4 y .0053} 1,960] 6,721) 5,535 x" 7 -1 12.2 | 41.5 38.3 
Richmond , . 10.4 Z .0160) 1,468) 6,020) 5,499) 5, x i .7 15.2 | 37.3 36.8 
Rockingham. . 1.8 660] .0027| 1.725| 5,682| 5,367 6 4.8 | 27.5 17.0 | 35.7 37.0 
Robeson . rae 21.4 , .0258 | 4,849| 4,328 is 2 6 25.2 | 29.0 36.3 
Lumberton. . .. 5.3) 763} .0069) 5,896] 4,672 ‘ : .2 19.0 | 32.2 35.0 
Rockingham . 19.6 ; .0292) 1, 5,778| 5,336 : ‘ -1 16.5 | 39.0 40.0 
Reidsville. . . . 4.7 2} .0072| 5,980] 5,471 . : 2 15.0 | 39.4 39.2 
Rowan... 25.2 0393) 1,687) 6,224) 5,582 : k .6 13.6 | 41.5 39.8 


oe 9.2 oval 7,126) 5,500 a Ss .3 10.9 | 42.1 37.6 
Salisbury-S pencer- 


Fort Spencer. ..... 
1 Kannapolis 
Rutherford 


_ _ 
“a 8 or or @ 
— Owe oe -1 OF 


_ 


= 
-noenwnn — 


4,323 “ -1 | 36.6 
5,484 . 
4,709) 4, ° -7 | 33.4 
5,515) 6 0 -6 | 28.6 . . ° -4 20.6 
5,983) 5, 6 . -5 | 25.7 22.1 


oO eee 
Scotland. . . 
ree 

Albermarle 


— 
om as aoe 


- 
o 
o 


PL necks cenawsn 
Surry..... 
Mount Airy... 
Swain 
Transylvania 
Tyrrell 
Union 
Monroe 
Vance 
Henderson....... 
Wake 
ARaleigh......... 
We. cccsese 
Washington 


4,968) 4, 529) 19. 6 | 32.5 
5,347| 4, ; .6 | 30.0 
7| 6,637) 4,97 E .9 | 26.4 
| 4,363) 4, ; .8 | 36.2 
| 5,694] 4, B} 21. 1 | 30.4 
4,417| 3, R .2 | 37.2 
4,855) 4, 68} 22. .6 | 32.8 
5,697 ; 4] 20.1 
5,305 B55) 19. 2 | 20.5 
5,844) 5, ; .0 | 27.6 
d 7,132) 5, 68} 13. 5 | 22.5 
.0563 8,035 : 6 | 18.9 
.0049 4,468) 4, : 4 | 35.4 
.0046 5,424) 4, 8} 19. 4 | 30.0 
Watauga....... : 0048 4,447| 3, ; .5 | 37.4 
Wayne..... , d .0267) 1, 4,952) 4, ° ’ 33.3 
Goldsboro. ....... 5} B: 9. ,718} .0125| 1, 5,324] 4,707 8} 21. 9 | 31.0 
Wilkes..... . ; : ,183} 0132 4,410) 4, 99] 25. .7 | 35.6 

North Wiacheve... e ; : ‘ .0020 5,859] 5, , q 4) 29.1 
.0230 5,713] 4, 9 | 29.5 
0147 6,573) 5, : 5 | 26.4 
| .0073 4,753) 4, 5] 21. 4 | 32.3 
, rT * a i -0035 4,074) 3, R . 38.0 


18.0 
18.6 
193 
13.1 
19.6 
13.1 
17.3 
19.4 
19.3 
20.2 
22.8 
24.3 
14.5 
19.0 
12.7 
16.3 
17.9 
14,7 
18.4 
18.3 
19.6 
18.4 
12.6 


-_ 


ewnrno-WweK HO 
Ps 
ae 


“—~—2 nm 


SaNUuwPSom®erHOoS 
pe eS Ba wo 
SSKRSLSSSSSSELS= 
a@g<-rFre or moans" oqaq 


ny 


Swaearwanrveo 


BHEREREBRERS: 
eeaunrxenaorwsr]89“-Oons 
NR@ONNNGAS= 1 


. 


c- 
2 


Total Above Cities ‘ -8203| 411.1) 525.2] 2,807,948] .7842) 1,887) 6,830) 5, . . 23.0 12.7 | 38.7 . 9 22.4 


State Total... 4,£99.9| 2.5904|1,124.8|1 875.8 1,350.8] 6,599,413) 1.8429| 1,437] 8,867] 4,886] 5, 2 6.4| 28.0 17.8 | 34.9 36.9/ 12.3 20.1| 6.6 19.8 


1 Kannapolis is in Cabarrus and Rowan counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


MAY 10, 19€1 233 


Sunday thru Saturday 6 p.m. to 9 p.m. 
Share of sets in use 


WRAL-TV 49" 


STATION B “fe 
OTHERS 


NIELSEN NOV.’60 


AGAIN* PROVES WRAL-TV’S 


DOMINANCE Sunday thru Saturday 9 p.m. to Midnight 


IN THE Share of.sets in use 


RALEIGH-DURHAM [aie \ ea) 48% 
SURVEY AREA STATION B 


OTHERS a 


Get the full picture from H-R or write 


* ARB NOVEMBER 1960 ALSO SHOWS 
WRAL-TV’S TOP RATINGS IN THIS MARKET = 
RALEIGH, NORTH CAROLINA 
Channel 5 @ NBC plus ABC Features e Local Color 


REPRESENTED BY: 400 EA-E® Television Inc 


POPULATION a ie “2 POPULATION 
N. CAR. BYP ESTIMATES, 1/1/61 ) ESTIMATES, 1960) BY ESTIMATES, 1/1/61 JM 


Con- 
A sumer } 
pete House-| Urban | Spend- House-| Urban 

REAS Total 6 | he'ds | Pop. ing Ne % | Per | | Per || Total | % | holds | Pop. 9 Per | Per 
(thou- | of | (thou-| (thou-| Units of | Cap- | H’se- | (thou- | of | (thou- | (thou- a | Cap- H’se- 
sands) | U.S.A.) sands) | sands) | (thous. | U.S.A. ita | hold ] sands) | U.S.A.) sands) | sands) | (thous.) U.S.A. USA) ita | hold 
Ashoville 130.3); .07 34.7 . 41.0 218, 122| 06001, 651 6, 19% 199 | Raleigh. . 4 171.6} .0946 42.9) 109.3 58.5) 

Burlington 86.7) .047: 22.7 , 25.0) 146 , 330) .0409/1, 688/6 ,446 || A Rocky Mount 115.5) .0637| 27.8) 70.6 31.2 
Charlotte 278.0 75.8 7 92.0) 571,345) .1596/2, 055) we 538 || Wilmington 72.2} .0398) 20.1 49.5 24.3 
Durham 112.9 28.7 . 39.2 205, 442! -0573/1, 820)7, 158 | | Winston- Salem. 192.6 “1061 52.5) 133.2 62.4 

Fayetteville 162.1 33.6 , 61.0} 213,524 .0596|1 ,404 6,356 a 


Gastonia 127.9 32.6 5) 36.1 204,847) .0572/1,602/6,284 Total Above Areas} 1,691.0) 9322! 38.31.1234 555.0) 2,963, 8276, 


E. 8. |. ‘ 
ESTIMATES, 1960 


| 


.0855|1,783|7, 132 
.0422|1 ,308|5 434 
-0328|1 .629)5,850 
-0986/1,833)6,724 


| 
1,753|2,563 


Greensboro- 


| | | | | | 
High Point 251.2) .1385| 66.9) 192.9 84.3] 479,362) .1339|1,908|7,165 || 


For retail sales data, see Section 3 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


MIGHTIEST 
MITE! 


Fargo is the retail trading center for more than 500,000 
people in the rich Red River Valley—and also has over 
200 wholesale distribution firms! 


WDAY-Radio serves more than 75,000 Fargo-Moorhead 
people alone—more than 25,000 farms. And the Fargo 
metropolitan area is No. 1 in the Nation, in Retail Sales 
Per Family! 

WDAY-Radio really delivers the bulging “buying-power” 
audience in its 55-county market—54% more adults listen 
to WDAY-Radio than the next station! Ask PGW for details! 


NBC © 5000 WATTS © 970 KILOCYCLES 
PETERS, GRIFFIN, WOODWARD, INC., Exclusive National Representatives 


NORTH DAKOTA 


Other West North Central States: lowa, Kansas, Minnesota, Missouri, Nebreska, North Dakota. 


le Pop. " Pop. Pop. 

Ciy Coun.y thous.) City County thous.) City County thous.) City Coun, y  (rhous.) City County (thous. 
Bismarck.....Burleigh...... 28.4] Fargo 4145 st ... Stut ... 15.6] Minot....... "Ward 31.3] Wahpeton....Richland..... 6.0 
Devils Lake...Ramsey 6.3] Grafton. .....Walsh. . .0 | Mandan...... Morton 10.8 | Valley City. . Banos 7.9] Williston. .... Williams. . 12.2 
Dickinson wes Stark .. 10.2] Grand Forks Grand | Forks. 35.0 


@ POPULATION EFFECTIVE 


The “SM” symbols mark "ori inal, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— @ ESTIMATES, 1960 : 


sive estimates by SALES MANAGEMENT. 


: _ ‘ 
COUNTIES | sumer | ae _lncome Breakdown z Households 
CITIES Met. House-| Urban | Spend- | | In- 


Area} Total % holds | Pop. a Net come $0-2,499 bar 500-3,999 | $4,000-6,999 $7,000-0,999 |510,000&0ver 
Code} (thou- of (thou- | (thou- its 4 4 


in Dollars Per | Per Per 45 , | 
sands) | U.S.A. | sands) | sands) |(thous.)} (000) S.A. | Capita) Held. | C.S.U.) Hsid. | Hsids. Inc. Holds. Inc. | Hsids. Inc. | Hsids. Inc. Hslds = 


Adams 4.4) .0024) : : 7,844) . ,783| 6,034) 5,229] 5,676] 15.1 3.9 
Barnes 16.7, .0092| | f t 20,440) . | 4,443) 3,857| 4,014] 31.9 11.5 
Valley City... 7.9} .0044 .5| 6 10,244). ,297 08 3,940] 3,942] 31.4 11.5 
Benson 9.3) .0051| Y q 9,995, . 4,165) 3,998! 4,007] 36.0 13.9 
| 
Billings. . . noe 1.5} .0008) .3| ; 1,585 5,283) 3,963) 4,430} 32.7 
Bottineau. . . wa A : y 13,908 4,636| 4,215) 28.9 
Bowman. .... 4.2 ‘ : 6,114) .0017) | 5,558) 4,703) 5, 28.4 
Burke..... 5.8| 0032} : / 8,164) . | 4,536) 4,536 27.9 
Burleigh. ... 34.7) . 7] q d 52,044) . 5,365, 4,689 21.6 
Bismarck-Mandan $9.2) . | 3 } 61,060) . 16 501] | 
Bismarck 28.4) .0157| E 44,997). 5,555) 4,737 19.9 5. 3.0 14.0 | 32.5 
Cass...... 67.6) . ’ ; , 118,731). 6,216) 5,010 19.6 5. 9 11.6 | 32.0 
AFargo 47.4). : : 87,649 6,398] 4,790 wa 4 0 10.6 


GEE... os cc viecees 9.9) . | . . 11,710) . 4,337) 28.7 ; 8 19.4 
Dickey....... te 8.1) . ° , 8,978) . > 3,591 37.7 . 8 25.2 
Divide 5.5) . | . o 7,152). 4,470 29.4 . <2 17.8 

wate 6.3) . . : 7,506) .0021) 4,415 30.8 10. 4 18.1 
4.9) . -3) A 5,676) . a | 4,064 28.5 10. -? 20.7 
8.4) . . ° 8,763 4,173 33.6 ° 2 21.1 
5.4) . ° ° 5,639 ‘0018 3,524 36.8 ; -2 25.3 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., . SM Standard (4) 
MAY 10, 1961 


and Potential (4) Metropolitan County Areas. 
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p& NOW a Standard Metropolitan Area! a 
VW The LARGEST MARKET between Minneapolis and Spokane! | 
py VV NOW Sth in the U. S. in retail sales per household! 


Fargo-Moorhead is the hub of 21 North Dakota and western 
Minnesota counties that form one of the northwest’s richest mar- 
kets — The Fargo Forum market! 

In these 21 counties 3 out of 5 families read The Forum, and 
in the Fargo-Moorhead Standard Metro Area, The Forum pro- 7 
vides 99° coverage! Check your sales, check your coverage in 21 Counties 
these 21 counties in 2 states. They're only one market, solidly Population 
sold by only one newspaper — THE FARGO FORUM. 307,700 | 107,600 


DAILY 54,200 © SUNDAY 53,499 © ROP FULL COLOR re ae mes hom 


THE FARGO FORUM “wxenie [sessions OT sits a7 


Y 


argo-Mo d 
Metro Area 


Largest circulation in North Dakota & western Minnesota oume | “K + 
Represented by Kelly-Smith Company 


POPULATION EFFECTIVE ; The “SM” symbols mark original, exclu- 
N. DAKOTA BY LD ESTIMATES, 1/1/61 BUYING INCOME— sive estimates by SALES MANAGEMENT. 


| Income Breakdown of Households 


] 

COUNTIES | 

CITIES Met. House-| Urban | Spend- | | 

continued) | Area} Total | & holds | Pop. ing Net os $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of thou- | (thou- | Units | Dollars of Per | Per % y 


sands (000) | U.S.A. | Capita Held. | C.S.U. . | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 
Golden Valley 3.1) .0017 1. : 4,801) . 4,801) 4, 23.5 7.2 | 25.8 16.8 | 29.1 31.5 12.5 20.9/ 9.1 23.6 
Grand Forks 241 49.3) .0272| 13.5) . : 78,430) .0219) 1, 5,810) 4, 21.6 6.1 | 22.3 13.5 | 32.2 32.5 | 13.8 21.4 | 10.1 26.5 
Grand Forks 35.0) .0193 9.4 . 57,492]. , 6,249 22) 5, 19.4 5.4 | 20.4 12.1) 34.4 34.3 | 15.1 23.0] 10.7 25.2 
Grand Forks (N. D.)- | } ; 
East Grand Forks 
Miny 


5,683| 


| 


Grant 2. ‘ ° ' ° sina 4,177| 4,118 
Griggs 


| 
Hettinger 


4,335 4,335) 4,271 
5,115) 4,831) 4,902 


Kidder 


4,336) 3,523) 3,729 
La Moure 


3,518) 3,365) 3,358) 


Logan ce ; Rg | 3,725| ae 3,458 


McHenry 
Mcintosh 
McKenzie 


4,547\ 4,107| 4,227 
| 3,595 3,596) 3,544 
4,523 - 4,459 
McLean oe | 4. ; : nal 4,801| 5,060 
4,702) 4,702) 4,635 

| 6,084) 4,715) 4,817 
87| 5,354 ‘mad 4,960 

: 0040) 4,818, 4,663) 4,668 : 
Nelson 0}. 8 2. ’ ' ,241| 4,827) 3,949) 4,230] 28. . 9 21.0 | 26.2 
Oliver 6). ‘ P 6,422) 4,587) 5,387 ‘ ‘ z s 36.0 
ud 

5,327| 4,895 5,043) 22. t .1 | 27.4 
‘ ( 4,171) 4,171| 4,109] 30. : 5 | 25.7 
Ramsey 4 3 : .0053! 5,724) 4,393] 4,915] 22. t .6 | 30.9 
Devils Lake 5.3] an ae 5,723] 4,293] 4,843] 22. ; ; 4 | 31.0 
.0025| 1,142) 4,350) 3,807) 3,947] 34. ; .2| 24.2 

Renville ‘ ' .0017| 1,280 4,905) 4,905) 4,830] 22. . y 28.9 
Richland im. 2) : ,025| .0078| 1,491| 5,389) 4,671| 4,945] 26. i ! 5 | 25.8 
Wahpetor ; ‘ 0025] 1,497) 6,417 4,084] 4,957] 23. : 5 | 31.1 


Rolette ¢ 4) | ° ol | 


Mercer 
Morton 
Manda 


Mountrail 


Pembina 
Pierce 


Ransom 


.0023 3,479) 3,479) 3,432] 39. .2 | 18.5 
Sargent .0020| 1,046! 3,951| 3,743] 3,760} 33. ‘ t .7 | 23.2 
Sheridan .0014) 1, 4,622| 4,622| 4,562) 25. ’ ‘ .1 | 26.6 
Sioux : 3,571| 3,871| 3,526] 39. 3 | 27.6 24.1 | 21.3 
Slope 9} , : .584| 0007] 1,360| 6,460] 4,307| 5,182] 23. 6 | 18.0 10.7 | 30.1 
Stark . ' : .0068) 316) 5,101) 4,708) 4,828] 29. .7 | 25.4 16.2 | 26.7 
.0038} 1.342 4.583) 4,435| 4,435] 29.3 9.5 | 25.3 17.6 | 26.1 30.2 | 10.9 


Dickins 


| 
| | 
| | | 
0019) 1,478) 5,343) 4,961) 5,080) 21. . 26.5 -1 | 26.8 . 13.2 
-0094/ 1,336) 5,025) 4,372) 4,596) 26. -2 | 25.9 -4 | 28.9 3 | 11.3 
.0068| 1,561] 5,375| 4,398] 4,766] 22.6 24.2 ° 31.7 -3 | 12.8 


pa 1,179 4,718] 4,401) 4,473) 24. -9 | 26.4 -2 | 27.4 -5 | 10.7 


Steele 
Stutsman 
Jamest« 


Towner 


Traill ° .0040| 1,372) 5,146] 4,367| 4,647] 25.5 -9 | 26.2 4) 27.5 ° 11.4 
Walsh : 0098) 


| 4) , ‘ . .0075| 1,507) 6,129) 5,394) 5,717) 22.0 -5 | 26.0 -0 | 26.9 -2 | 12.0 -5 | 13.1 

Grafton 6 0033] ‘ i 0027} 1,614] 6,454) 6,051) 6,203} 10.1 -3 | 21.9 . 33.5 . 15.7 -0 | 18.8 
Ward ‘ 0265 . : ° 0229) 1,705 5,974) 5,084) 5,493] 19.1 0} 21.9 -3 | 33.6 -5 | 14.4 11.0 
Minot 31.3} .0173) ‘ , -0151) 1,729) 6,082) 4,790) 5,350] 17.0 20.4 -7 | 35.4 ° 15.7 } 11.5 
Wells 9.1} .0050 ; A ' -0030 1.181| 4,298) 4,133) 4,143] 30.1 10.5 | 27.5 -4 | 26.6 . 9.7 18.8| 6.1 


Copyright, Sales Management, Inc., 1961 SM Standard 


For retail sales data, see Section 3 


(4) and Potential (4) Metropolitan County Areas. 
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SALES MANAGEMENT 


N. DAKOTA 


BY) 


POPULATION 
ESTIMATES, 1/1/61 


EFFECTIVE 
BUYING INCOME— 


JM 


The “SM” 
sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1960 


‘symbols mark original, exclu- 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Total 
(thou- 
sands) 


Con- 
sumer 
Urban | Spend- 
Pop. ing 
(thou- | Units 


House- 
holds 
(thou- 

sands) 


% 
of 
| U.S.A. 


sands) | (thous.) 


Net 
Dollars 
(000) 


of Per | Per 


Income Breakdown of Households 


$0-2,499 
Hslds. 


$2,500-3,999 


- Inc. 


$4,000-6,999 


$7,000-9,999 |$10,000&over 


P. 
U.S.A. Capita ‘Held. | C.S. U.| Hsid. 


.0097 
-0052 


| Helde. Inc. | Hslds. Inc. | Hslds. Inc. | Helds. Inc. 


Williams 
Williston 


22.4 .0123 12.2 7.3 1,548 5,177 4.7811 


5.349) 4,367 


6.7 24.1 
é 22.4 


7.1 | 24.6 
6.6 


15.5 
14.9 


29.8 31.3 | 


31.2 33.0 


12.6 20.4 
13.5 21.8 


14.6 6223 | 10.8 


8.9 


25.7 
9.4 7 


1,535 23.5 


13 


5,839) 4,626 


5,165) 4,550 


Total Above Cities 356 , 2( -0996| 1,641 sis 20. .6 | 21.8 13 32.7 32.9 | 


3.3) .3490) 


State Total 170.8 8) 226.8 193. 9 


“1.7 | 264 16.4 | 28.0 3 30.3 | 11. 


POPULATION 
ESTIMATES, 1/1/61 


2464) 1,383 4,773] 25.6 
7p POPULATION EB. | gk 
ESTIMATES, 1/1/61 ESTIMATES, 1960 


l | —_ | 4 a tig 


sumer 
| House-| Spend- 
holds ing 
(thou- 


Units 
rece (thous. ) 


Urban 
Pop. 
(thou- 
sands) | 


| House- 
holds 


| 
Total | i 
(thou- | of 
sands) | U.S.A.) 


Urban 
Pop. 
(thou- 
sands) 


128.4) 
| 


Net % 
Dollars of 
U.S.A. 


Per 
Cap- H’se-|| 
ita | hold || 


Total % 
(thou- | of | (thou 
sands) | U.S.A. canted 


193.1] .1064) 
| | 


Ferg auend 
AGrand Forks- 
East Grand Forks 


(thous.) U.S.A. 
seated 0906 6786082 


| 


ita | hold 


189,274) .0529 1,759 6,394 || | Vena Rove tend 
134,833! .0377 1,577 5.713! | 


53.2 65.2 


85.5) .0471 


23.6 


OHIO 


Other East North Central States: Illinois, Indiana, Michigan, Wisconsin. 


City County thous.) City County 


Columbus. .. . Franklin 
Conneaut..... Ashtabula... . 
Coshocton... .Coshocton 
Cuyahoga 

Falls....... Summit 
Dayton. ..... . Montgomery 
Defiance. .... Defiance... .. 
Delaware.....Delaware..... 

Tuscarawas... 


City 


Ironton 
Jackson. ... 
Kent..... 
Kenton... .. 
Kettering 
Lakewood. . 
Lancaster. . . 
Lebanon... 


_ County (thous. 


City County thous. 


6.9 


City County ( (thous. 


82.7 
32.2 
12.9 
16.0 
10.8 
21.7 


Akron 
Alliance 


Springfield 
Steubenville 


Summit , Clark. 
Jefferson... .. 
Summit. 
Mahoning 
Summit. 
Seneca 

Lucas 

Miami 


Napoleon 
New Phila- 
delphia 


' Lawrence sale Henry 


.. Ashland 
Athens 
Summit. 
Cuyahoga... . 
Cuyahoga... . 
Belmont. . 
Logan 
. Cuyahoga 
Franklin 


Tuscarawas 
Newark..... . Licking 
Niles. . . Trumbull 
North College Hamilton 
North 

Oimstead... Cuyahoga 


Struthers 
Tallmadge... 
Tiffin 
Toledo 
Troy 
University 
Heights. .. 
Upper 
Arlington 
Urbana 
Van Wert 
Wadsworth 
Warren 
Warrensville 
Heights Cuyahoga... . 
Washington Court 
House... . . Fayette 
Westlake... .. Cuyahoga. . 
Whitehall... . Franklin 
Wickliffe. ... 
Willoughby. . 
Willowick . 
Wilmington. 


Athens 
Barberton... 
Bay 
Bedford 
Bellaire. ... 
Bellefontaine 
Berea 
Bexley 
Bowling 
Green 
Brooklyn 
Brook Park 
Bucyrus 
Cambridge... 
Campbell 
Canton 
Celina 
Chagrin Fa Is 
Cheviot. . . 
Chillicothe 
Cincinnati. . 
Circleville 
Cleveland 
Cleveland 
Heights 


Montgomery. . 
Cuyahoga... . 

. Fairfield 

. .Warren 
Allen 
.Hamilton..... 
. Hocking 
Madison 
Lorain 
Cuyahoga 
Richland 


14.0 


.. Hamilton 

Oakwood City.Montgomery 
Oregon Lucas 
Painesville... Lake 
Parma Cuyahoga 
Parma 

Heights 
Piqua 


Cuyahoga... . 
Cleveland... 


East 
Liverpool 

Eastlake. .. 

Elyria 


Cuyahoga 


Franklin 
Champaign. . . 
Van Wert 
Medina 
Trumbull 


Columbiana... 
. Lake 
... Lorain 
Euclid. . . Cuyahoga 
Fairborn... . Greene 
Fairview Park.Cuyahoga. . 
Findlay Hancock 
Fostoria Seneca 
Fremont..... . Sandusky 
Galion. ...... Crawford 
Gallipolis Gallia 
Garfield 
Heights. . . 
Girard 
Greenville 
Hamilton. . . 
Hillsboro. . 


..Wood.... 
Cuyahoga 
Cuyahoga 
Crawford 
Guernsey 

..Mahoning. . 

Stark... 

Mercer... 

Cuyahoga 

... Hamilton 

Ross 

Hamilton 

Pickaway 

Cuyahoga 


Mansfield 
Maple 


Cuyahoga 
Heights 


..Miami 
Port Clinton. . Ottawa 
Portsmouth. . Scioto 
Ravenna. . .. . Portage 
Reading . Hamilton 
Rocky River. .Cuyahoga 
Salem Columbiana 
Sandusky... . Erie 
Shaker 
Heights 
Shelby..... 
Sidney 
South Euclid 


Cuyahoga. . 
Marietta Washington 
Marion Marion 
Martins Ferry Belmont 
Massilon.... . Stark 
Maumee Lucas 
Mayfield 
Heights 
Medina. . 
Miamisburg 
Middletown 
Mount 
Vernon 


Cuyahoga 
Medina. . 


. Cuyahoga 
.. Trumbull 
Darke 
Butler 
Highland 


Cuyahoga 
Richland 
Shelby 
Cuyahoga 


Clinton 
Wayne 
Greene 


Mahani 


Butler 


Cuyahoga Knox 


Zanesville. ... Muskingum 


COUNTIES 
CITIES 
Total 
(thou- 
—_— | 

Adams 

Allen.... 
ALima 

Ashland... . 
Ashland. . 


For retail sales data, see Secti 


POPULATION 

ESTIMATES, 1/1/61 
| Con- 
sumer 
House-| Urban | Spend- 
% holds | Pop. ing 
of (thou- | (thou-| Units 
U.S.A. | sands) | sands) | (thous.) 


0110} : 
.0581| 31.5) 69.8 
0281} 16.0] | 19.2 
.0216| 12.4) 20.3] 13. 


6.6 
35.8 


.0098! 6.0 | 6.7 


EFFECTIVE _ 
BUYING INCOME— | @ 
- | tn 
of Per Per 
| U.S.A. | Capita) Hsld. 


Per 
C.S.U, 


| 3,980) 3,678) 
6,397| 5,628 
| 6,692) 5,577 
| 5,953) 5,388) 
6,325| 5,664 


107 ,073) 
73,822) 
37,947 


-0299) 4 
.0206 
.0106 


on 3. 


Copyright, Sales Management, 


Inc., 1961. 


come | come 


ESTIMATES, ‘1060 


Cash 


Income ne Breakdown of Households 


In- 
$0-2, 499 


Had. tne Inc. 


Per 


Hsid. Hale, ine. 


3,674 
5,904 
6 052 
5,564 
5,872 


31.9 
11.9 
10.5 
14.4 
12.4 


3.0 | 
2.6 | 1 


poy 10.1 


9.1 


3.1 | 19.6 10.5 


12.8 | 32.0 27.5 | 27.8 
| 43.7 
| 44.7 
3.8 | po 12.3 | 41.5 


42.3 37.9 | 15.3 21.1 | 10.4 


$2.5 poe 900 | $4,000-6,999 | | $7,000-9,999 stomosove 
| Hsids. 


Inc. 


Hsids. 


Inc. Helds. Inc. 


39.9) 6.0 13.1 | 
ood br 21.1 | 


“2.3 
10.0 
10.9 


38.9 | 16.5 22.0 
| 8.6 


i 19.9 


SM. Standard (4) and Potential (4) Metropolitan County Areas. 


Cities with Retail Outlets in Nine Store Groups, 


> 


in Section 3 


MAY 10, 1961 


Your Best Approach... 
TO THE RICH TRI-COUNTY REGION OF THE NORTHEAST OHIO MARKET 


Lake, Ashtabula and Geauga Counties 


VAaHlons 


The only publications that sell 
this whole Northeast Ohio and 
Western Pennsylvania market so 
completely at,the local level . PAINESVILLE TELEGRAPH 
é 
and an “7% 9 One order, _ GENEVA FREE PRESS 
1 

ee ASHTABULA STAR-BEACON 

The. Local Level Newspapers - CONNEAUT NEWS-HERALD 


, , : , . MENTOR MONITOR 

TIME BUYERS: WREO Readio blankets Northeast For comprehensive market information on North- 

Ohio plus Western Pennsylvania with 5000 watts— east Ohio write, L. E. Gerrety, Ad Director, Row- . GEAUGA TIMES LEADER 
AM and 200,000 watts—FM. Ohio's most power- ley Publications, 84 N. State Street, Painesville, 

WREO RADIO STATION 


ful big-time buy for coverage of a big-time area! Ohio. . 
REPRESENTED BY THE JULIUS MATHEWS SPECIAL AGENCY, INC. 


OHIO POPUL? TION EFFECTIVE SM ae ri The “SM” “symbols mark ‘original, exelu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
. : Con- a a 


COUNTIES Poona | a Income Breakdown of Households a 

CITIES House- Urban | Spend- | 

continued) Total % holds | Pop. | ing %, | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- of (thou- | Units of | Per | Per | 4 5 


sands) | U.S.A. | sands) (thous.)} (000 U.S.A. | Capita) Held. | C.S.U. . Heide. inc. | Hslds. = Hsids. 4 
Ashtabula ‘ ‘ ; 499.4 31.9 ‘ 1,888) 6,139) 5,581) 5, 13.5 . 19.4 10.6 | 42.7 ° 15.3 21.5 | 9.1 25.2 
Ashtabula Mf 35 5 9 3; 2,169) 7 087} 5,905) 6,413] 8.1 15.5 7.6 | 45.6 . 18.4 23.2 | 12.4 29.9 
Conneaut ‘ | 3 ,088; . 2, 008! 6,202) 5,549) 5,7 12.1 -1 | 17.6 9.7 | 45.1 . 16.2 22.8 | 9.0 23.1 
Athens ‘ ; ‘ : ; . 1,448) 5,600) 3,817) 27.0 -2 | 26.9 19.5 | 32.4 . 8.9 16.6) 4.8 15.5 
Athens 7 g | ¢ ,742|  .0097| 2,044 8,474) 3,509) 4,852] 25.7 . 19.8 12.9 | 35.1 . 11.9 19.8) 7.5 21.5 
Auglaize ; ° 1} , , , 1,669) 5,504 5,222 + 15.1 -2 | 22.7 13.6 | 42.3 . 12.8 19.6 | 7.1 20.1 


| } 
1,596) 5,310) 4,900 2 4 | 25. -2 | 39.2 


Hsids. Inc. | Hsids. Inc. 


Belmont 
Martins Perr 


Bellaire oS .2 128 


18.9 


saa 5,589) 
Bellaire 1 -0063 3.5 I 5 1,639) 5,338 

Martins Ferr 11 0065 3.6 1 1,749) 5,734) 
Brown .0140 : , y J 1,276) 4,102) 


. . ‘ - . . \ x 0 ° ° 9.0 
Butler ’ -1127 . . ‘ ° 2,074) 7, 190| a . 33.3 
AHamilton 73.5 0405 


1,948] 6,450) 6,030 28.7 
AMiddletow 0236 2,215 7,408| | 6,751 34.5 
| | | 
Carroll ‘ -0116 
Champaign , .0165 


Urbana 5 0058 


1,514) 5,211) | 4,871 
1,661) 5,478) 5,114 
1,778] 6,078) | 5,448 
Clark ' 0734 ’ : : J ( 1,982) 6,620 6,039) 

ASpringfield 2.7) .0456) 25.5 | 6,775| 5,646| 6,124 


16.8 
22.1 
24.3 
28.3 
28.3 


Clermont .0472 ! : 500) 5,177| ’ . ‘ : , 4| 11. 7 5 19.4 
Clinton . 0168 3 ‘ F d : 5,574) | 5. : ‘ : -6 | 36.8 22.0 

Wilmington 0050 6, 6.2 4,786) 
Columbiana ° .0594 


: ‘ s , ¥ . . 2] 8.5 23.5 
830) 5,463) . ° ° ° 42.6 ° . R «1 23.6 
East Liverpool 2.1) .0122 


be 5,372| 5, ; : , 1 | 46.3 j , 23.0 
| 6,340] 5,944) 6,005} 12. ' t 8 | 42.4 37. 1 20. 29.7 


Salem | .0077 


Coshocton . .0177 
Coshocton 3.2} .0073 
Crawford ° -0262 
Bucyrus -0068 


5,585| 5,077) 5,192) 17. 5 14.8 | 39.1 22.1 
6,133| 5,171| 5,520) 14.8 4. 3 12.7 | 40.3 5 19. 1 25.1 
5,832| ce 5,4 a 9 12.8 | 42.9 41.7 | 13. : 5 21.3 


‘ | 6,305] 4,890] 5,438] 13.0 3. 9 11.5 | 44.8 43.5) 14.6 21. 7 19.9 
Galion go .oo71! —4.2h -ob _ 27,268! .0076! 2,1141 6,492! 5,454! 5 


,855110.56 2.7 ‘ ; 45.3 8! ° ‘ 24.70 
For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard 
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(4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


The Cleveland Press AND NEWS 


Greater Cleveland’s st Daily Newspaper 


in Retail Advertising by 5,688,491 lines 


in General Advertising by 903,566 lines 


in Automotive Advertising by 501,271 lines 


in Department Store Advertising by 407,501 lines 
in Total Display Advertising by 6,892,477 lines 
in Cuyahoga County Circulation by 130,392 


in A. B. C. & Reiail Trading Zone Circulation 
by (31,335 


e in Total Circulation by 80,105 


Source: Media Records 1960 & A.B.C. Audit, 3/31/60 
Your Best Buy in Ohio’s Largest Market is... 


The Cleveland Press ano news 


General Advertising Department, 230 Park Avenue, New York City 
Chicago @ San Francisco @ Detroit @ Cincinnati ¢ Philadelphia e Dallas @ Los Angeles 


ro POPULATION : EFFECTIVE TSS The “SM” symbols mark original, exclu- 
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CITIES House-| Urban | Spend- 
| 
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SNE DUNNE: TREES : 
95 } $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(thou- of | (thou- | (thou- | Units | Dollars of | Per | Per Per b % % b 


% ; % %|& & 
sands) | U.S.A. | sands) | sands) (thous.) U.S.A. | Capita) Hs!d. C.S.U.| Hsid.| Hsids. Inc. | Hslds. Inc. | Helds. Inc. | Hsids. Inc. | Hsids. Inc. 


| 


continued) Total % holds | Pop. | ing Net 


i 
Cuyahoga 1,670.3) .9206) 517.7/1,663.6| 611.5] 4,159,966) 1.1617) 2,491/ 8,035) 6,803) 7,403] 7.7 1.5 | 12.7 5.4 | 42.2 30. | 19.7 21.4 
Bay 15.3) 0084) 6 4.6 -0106) 2,480) 8,250) 8,250 A ++ | ; | 
Bedford 15.9} .0088} 5 9 33,354) .0093] 2,098] 7,412] 6,807] 6,994] 8.0 1.7] 12.9 5. 
Berea 17.1) .0094 .0107| 2,248] 8,737] 6,200] 7,516] 6.9 1.4] 8.5 3 


} . . 
8 | 43.0 32.3 | 20.0 23 
2 6 2 
Brooklyn 11.2} 0062} 3 3.4 ; .0073| 2,332) 7,682| 7,682) 
1 
2 


e 
43.4 30. 3.5 
Brook Park 13.6, .0075 Cee oe nen ie eens Bo ti 
Chagrin Falls 3.5! .0019 .0022| 2,298] 8,936! 6,702} 7,912] 7.2 1.31 12.0 4.8 | 38.9 25.9 | 19.2 19.5 | 22.7 48.5 


jrmwe hw we w 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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When I was sick and lay a-bed, 
I had two pillows at my head, 
And all my toys beside me lay 
To keep me happy all the day. 


And sometimes for an hour or so 
I watched my leaden soldiers go, 
With different uniforms and drills 
Among the bedclothes, through the hills; 


And sometimes sent my ships in fleets 
All up and down amid the sheets; 

Or brought my trees and houses out, 
And planted cities all about. 


I was the giant great and siill 

That sits upon the pillow-hill, 

And sees before him, dale and plain, 
The pleasant land of counterpane. 


— Robert Louis Stevenson 


Maybe it’s leaden soldiers ... or ships in fleets... or little 
toy cities... sent by the WLW Stations to children in hos- 
pitals that help keep them “happy all the day.” 

We hope so. Over the past nineteen years, the Crosley 
Broadcasting Corporation Ruth Lyons Annual Fund has 
collected almost two million dollars for children in thirty- 


four hospitals, with last year’s record contribution of over 
$315,000.00. 


This is more than the policy ... this is the spirit of the 
WLW Stations — to serve their communities in every way, 
especially to remember those who are forgotten . . . like 
the little “giant great and still that sits upon the pillow-hill.” 


Naturally, we are proud of our reputation in the com- 
munications indusiry. But we are most proud when our 
ratings and statistics, when our business and technology 
are pleasantly lost for priceless moments in such lands of 
counterpane, 


Yes, this is our pride — but also our privilege. 


WLW-T 


Television 


Cincinnati 


dynamic 
Crosley 


Stations 


Television 


Atlanta Indianopolt 


Crosley Broadcasting Corporation, 
a division of Aveo 


KEY OF C levelana: 


WJW-TV is in tune with Cleveland and Northern Ohio, and Cleveland and Northern 
Ohio tune in to WJW-TV. With diversified local and CBS programming, award- 
winning news shows, sponsored public service programs and top movies, WJW 
has built a large and devoted audience. It's an audience that responds by putting 


your sales on a bigger scale in Cleveland. { \ ] ad 8B 


CBS CLEVELAND 


A STORER STATION BACKED BY 33 YEARS 
OF RESPONSIBLE BROADCASTING - CALL KATZ 


OHIO Ky7p POPULATION - EFFECTIVE rr The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


~—F ~~] Con | — rr 
COUNTIES sumer | | income Breakdov 1 of Households 


CITIES Met. House-| Urban | Spend- In 


. (continued) | Area %, holds | Pop. ing Net % | come $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} ( of | (thou- | (thou- | Units | Dollars of Per | Per | Per % 


Per % %\% % 
U.S.A. | sands) | sands) |(thous.)} (000) | U.S.A. | Capita) Held. | C.S.U. . . | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 


ACleveland 869.9] 4795) 250.8 | 324.2} 1,924,267| : 2,212) 7,407| 5,935 . ‘ . .8| 45.0 35.8 | 19.0 23.1] 13.8 32.5 
Cleveland Heights 0341) 22.4] 203,646) . 3,295/10,718) 9,091 : : ; .4| 33.3 17.6 | 21.9 17.6 | 34.7 62.1 
East Cleveland 37 0208} 12.7 15.3] 101,644) .0284) 2,696) 8,003) 6,643 a: y 1] 41.1 29.7 | 21.5 23.6 | 18.2 40.2 
Euclid 0361 18.5] 4 152,291| .0425| 2,325] 8,232) 7,465] 7, 6.5 1. : .3| 39.9 26.9 | 22.3 23.1] 20.8 44.5 
Fairview Park 3} .0084 39,883). 2,607| 8,670) 8,139 , : : .7 | 36.6 23.4 | 22.6 22.0 | 24.2 49.7 
Garfield Heights 3} .0222 85,657) od 2,125] 7,787 : , , -9 | 41.0 29.1 -7 23.6 | 18.6 41.0 
Lakewood 0362 194,831]. 2,965) 9,190 : : y .7| 35.3 22.0 | 22.8 21.7] 25.6 51.5 
Lyndhurst 7} .0098 42,941] .0120] 2,426) 8,102 aa? ome ee sa a set ds 
Maple Heights 33.4] 0184 65,556]. 1,963| 7,535] 7,126) 7 s -%., 7 5.1 | 43.0 31.6 | 21.3 23.8] 16.9 38. 
Mayfield Heights -0078} 32,232) . | 2.270) 7,674 5 “— , ne ‘ 
North Olmsted ‘ 0095 39,905) . 2,320) 7,674 : a - 4 ws 
Parma 0482| 190,473] .0532| 2,179] 7,970 7,501] 7. : ; 9 | 40.6 28.5 
45,428) 0127) 2,378] 7,970 ee eae ee? We err 
62,372| . 3,300|10,395| 9,450| 9,872) 2. 4] 8.8 2. 2 18.7 
151,836} .0424| 4,071/12,977|10,693)12,190] 2. p i . 11.6 
75,815| .0212| 2,623) 9,134] 7,816| 8,479] 6.8 1.2] 9.7 3. 0 21.7 
57,511] .0161| 3,324)12,780| 9,748/11,686] 1. ! i : 11.9 
26,303) . 2,348] 7,736| 7,515) bee ae 
32,230 2,370| 7,861| 7,674| 
Darke .0208) 1,622) aa 5,111] 5,080 
Greenville 3 9} §©=- 20,366). 1,886] 6,172) 5,222) 5,567 
Defiance 0}. , : , 1,822] 6,074) 5,399| 5,608} 
defiance * 4.5 29, "0083| 1,998] 6.617| 5,514] 5,957 
Delaware . ; i ' .0182| 1,778) 6,317] 4,749) 5,353) 
Delaware 1 5.7 7 ; 2,148] 7,779] 4,296| 5,625 


Parma Heights g .0105 ee 


Rocky River 3.9 0104 
baker Heights 37.3 .0206 
South Euelid 2 .0159) 
University Heights 76d 0095 


3 to @ & & & 0 S31 Do © 


= 


Warrensville : 0062) 
Westlake 5 .0075| 


Oe 


| } 
Erie .8|  .0384) 4) : , ; .0376| 1,932) anil 5,836| 5,952 
Sand i .0177] 56,562} .0186| 2,074) 6,526] 5,788) 6,040) ; 
Fairfield 9} .0358) . , ’ k 1,726) 5,715| 5,186 ‘ .3 | 22.8 
Lancaster 0168} ; ,713| 1,931] 6,180} 5,289 : 2 | 20.7 
Fayette ‘ .0138 .8) a : 3 é 1,634, 5,237) 4,696 a x 25.9 
( | | 


Washingto 


H ‘ 
House 


0069) 3.7 5 22} .0062| 1,756 5,979 " : 5 | 23.3 14. 2 41.6 
Franklin 1,624,190) . 2,324) 7,782 : 6/14.5 6. 32.1 | 18.5 21.0 38.9 
48,851| .0136| 3,392/11,915 oo} 5. 8| 6.9 2. 12.9 | 20.5 15.4 68.9 
1,084,315} .3028) 2,267) 7,520 . 4 14.6 i 34.2 .7 22.3 35.0 
88,912) ‘ 2,925) 9,664 : a - ES = * & —- os ; 
47,796] .0133] 2,153) 6,732 . 3116.3 7.9 34.2 | 17.5 21.8] 14.1 33.8 
49,099, . 1,659) 5,579 i .5 | 22.9 13.5 | 39.7 39.1 .0 19.6 | 8.2 23.3 
29,541| . 1,123) 4,281 ’ .4| 30.5 24.3 | 29.0 38.6 | 6.7 13.6] 3.4 12.1 
9,988} . 1,122] 4,756 ; 3 | 28.5 21.0 | 31.8 39.1 8 14.7] 4.8 15.9 


Bealey 
AColumbus 
Upper Arlington 
Whitehall 
Fulton 
Gallia 


Gallipolis 


owen > > 


Geauga ° : . ° . 94,018) . 1,865) 6,813 . -8| 16.5 8.2 | 40.9 33.8 6 20.9 34.3 
Greene 98.6) . -6) -7| ‘ 215,113) .0601| 2,182) 7,794 ° -2| 14.8 6.8 | 43.6 33.7 -6 21.9 35.4 

Fairborn 21. -0116) ‘ 46,648} .0130) 2,211) 8,043 ° ‘ 12.0 5.4 | 43.0 32.3 -5 24.8 35.8 
Xenia. 21. 0117 ‘ 43,638) .0122| 2,049] 6,612 . ‘ 17.0 9.0 | 43.6 38.6 -6 22.4 27.0 
Guerneey 38. . ; ° , 63,491) .0149) 1,388) 4,776 ° .0 | 28.6 20.6 | 35.1 42.4 6 15.9) 4.1 13.1 


Cambridge. ... 14. .0080) A. . . 24,723) .0069] 1,706! 5,151 . . 26.7 18.0 | 87.7 42.6 -O 17.3) 5.2 15.6 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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don’t waste ammunition... 
make sure you can see your target 


TEST BEST IN THE MIDWEST. . . Columbus, Ohio, where you can be 


sure of aiming your product's potential at a busy billion dollar market 
target! 


Learn why Columbus, Ohio, has been confirmed time after time as TEST 
CITY, U.S.A., and is considered one of the most reliable test market areas 
from coast-to-coast. Request your FREE COPY of the new Columbus 
Dispatch and Citizen-Journal 1961 Consumer Analysis booklet . . . over 
100 pages of basic facts and detailed information that will answer 
practically every vital test market question. 


DON'T DELAY . . . ORDER YOUR COPY TODAY! 


Optional MONEY-SAVING Combination Rates 
EVENING AND SUNDAY 
Columbus, Ohio 


» te 982. THE COLUMBUS DISPATCH 


28-COUNTY TRADING AREA 
served with a 


CIRCULATION CovERAGE a: and THE CITIZEN-JOURNAL 
and Citizen-Journa Represented Nationally by 
—s O'MARA & ORMSBEE, INC. 


¢ New York « Chicago « Detroit * San Francisco « Los Angeles 
Florida and Caribbean Area: McASKILL, HERMAN & DALEY, INC., Miami, Beach 
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YRIA the growth market in 


orain county 


More and more the income of Lorain County ($488,170,000) is ac- 


‘ “< . wit pas Circulation: 25,474 
cessible through the advertising pages of the Chronicle-Telegram, your pisvensi® 

instal nice ’ ABC 9/30/60 
prime medium in this big Ohio market. 


E lyria Chronicle- Telegram Tie Piinily Wemipnges 


Represented by The Julius Mathews Special Agency, Inc. 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
OHIO BYP ESTIMATES, 1/1/61 BUYING INCOME— @YZP estimates, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 


CITIES Met House- Urban 


| } j Sree .- Cae 
continued) Areal Total 45 holds | Pop. 1 | | $2,500-3,999 | $4,000-6,999 $7,000-9,999 | $10,000&over 
Code} (thou- | of thou- | (thou- | Uni Per % % % 


of % b 7 b ‘0 % 7 
sands) | U.S A. | sands) | sands | U.S.A. | Capita . . | Hsids. Inc. | Hsids. Inc. | Hs!ds. Inc. | Hslds. Inc. 


ne 


Hamilton 36 . -4835| 277.3) 827.7) 318. 
b 0059 3.2 3.2 
2756) 161.5 5.5] 1,088,458 
0029 : 11,248 
0069 3.7 3.8 26,784 
76,755 
Reading 13 7 3.9 25,999) 
Hancock ‘ 3 " 102,802 
Findlay st 0171 9.6 11.£ 62,015 
1 Fostoria 
Hardin . 46,746 . ‘ ‘ . 4,625 
Kenton 149 3.3 15,076 .004% ; 5,3 ; 4,808 


18.1 8.9 | 41.5 15.6 19.5 | 12.4 34.7 


18 9.8 41.0 35.5 20. 12.1 31. 
13. 5. 43.8 


www ev 


6,258 15 a 46.6 
6,299) 9.é y 16 ‘ 45.4 
5,391 i ‘ 22. ° 40.0 
5,807 3 | 19. 4 | 43.1 


eo = = 8 


Harrison : ; : . ° : ° . 4,958 
Henry y y ° , . . 5,366 

Napoleot ) Tt 2 6 0040) 2, ,457) 5, 5,845 
Highland ‘ q A -0118) 1, ‘ ‘ 4,217 


Hillsbor U27| 1,781) & 59! 4,633] 22 


wr 


on wo 


Hocking . . . ’ . . 4,450 
gar 6.5 V3e 2.4 5 1,736). . 90) 4,654 
Holmes 21.8 8 6 é d : ‘ , 4,591 
Huron 0 5,571 
rwalk 5,652 
Jackson 
Jack 
Jefferson 
ASt 
Knox 


M 


ueeBeOonww 


. 1026 
OO85 
0105 
-0110 
Willow 20.9) O11 f 0136| 2,2 : ~ 
Lawrence 3 24. : y .0223 1,422) 5, = ‘i . < -9 | 38. a 10.9 
Ironton 15.6 } 5.5 7,3 .0076| 1,755! 5, 97 a 2.3 2. - 13.6 
Licking y , ‘ ‘ : * ; 0478) 1, , 963) ‘ . . : 4 | 42. L 13.5 
Newark 0234) 13.! 5.6 2,767) .0231 3.7 | 14.3 
| 
Logan 1) 0194 0161 | : } 10.4 
: 21. S. 44. x 13.4 
Lorain 3) .1241 ‘ : : .1363) 2, ,291) p .7 | 14. 8 -8 | 18.5 
AElyria 5.2) .0249 3 8,952} .0276) : | 14. -1 | 46.9 38.2 | 18.3 
Alora 70.6, .0389} 20 ,435| 0423) 13. 4 | 43.9 34.0 | 20.3 


Bellefontaine 11. 0063 3.6 3 21,37 -0060 


For retail sales data, see Section 3 Copyright, Sales Management, Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


INSIDE SOLID CINCINNATI: 


A 
: 


Ps el is y Cg ‘ .) % ae ae : 
Dy yet SPORTS 
| SY 


py), Seas MATH SESS. 


. so when George told me at lunch that we Cincinnati Enquirer families 


have $600 a year more to spend than the average family, well...” 


sew eeeeeeeceeeees SOLID CINCINNATI READS THE CINCINNATI ENQUIRER 


Daily Enquirer families make more, need more, spend more. You're in solid 
with them when you advertise in their newspaper . . . the Cincinnati Daily 
Enquirer. For more facts on the market-that-matters in Cincinnati, write the 
Cincinnati Enquirer's Research Department for the latest Top Ten Brands survey. 


Represented by Moloney, Regan & Schmitt, Inc. 
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This 1. does it all! WSPD—Radio... 


today’s hardest working salesclerk 
delivers all the goods in Toledo! 


One does it all! WSPD delivers the entire Toledo area 
market. And what a market of Ohio's big spending 
families . . . 400,000 of them: 


@ 1,228,800 customers for ita income in Ohio... 
your products. leads all Metropolitan 


' hio. 
@ Total effective consumer areas of Ohio 


buying income of $2,465,- 


© A whopping big $355,- 
996,000. gfe: Wt 


103,000 market for food 
@ Toledo is first in per cap- products. * 


And WSPD delivers it all! Your Katz Representative, utilizing the latest circu- 
lation figures, will be happy to work out a sample schedule showing how one 


station — one schedule — one buy delivers the entire Toledo market. 


"Data from Sales Management's 1960 Survey of Buying Power 


WSPD—Radio NBC: Toledo 


a STORER station 


National Sales Offices 


230 N. Michigan Ave., Chicago 1 © 625 Madison Ave., N. Y. 22 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
OHIO BYP Estimates, 11.61 BUYING INCOME— @OZD estimates, 1960 sive estimates by SALES MANAGEMENT 


COUNTIES .. a Income Breakdown of Households 
CITIES House- Urban Sp end- s : 
continued Total %, holds Pop. ing Net a, $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
thou- of thou- (thou- Units | Dollars of Per | P 5 % % % % | & % % % 


% 70 70 7o 7) D 7) A 6 
sands) | U.S.A. sands) | sands) ‘thous. 000 U.S.A. | Capita Hsld. | C.S.U. Hsld. | Hsids. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hslds. Inc. 


Lucas : -2547; 140.5 427.3 163.5] 1,117,675) .3122 2, 7,955 6,836 7,369] 7.8 d 12.8 §.5 42.5 30.3 20.0 21.9 
Maumee 2.7 0070 3.8 { 30,832, .0086) 2,428) 8,114) 7,996 
Oregot 13.7) .0076 4.1 32,180) .0090' 2,349 7,849) 7,662 


AToledo d { 1753 


16.9 40.7 


765,507) .2138) 2,407, 7,867; 6,460) 7,153] 7.8 j § §.5 | 42.2 31.0 | 20.3 22.9 17.2 39.1 


20.5 Le << 9 


Madison . -0148 ‘ , . 42,931, . 5,963 5,366 5,533) 18.0 4.8 | 24.0 13.7 35.5 33.8 12.4 18.0 10.1 29.7 
Londor 5. 0036 ‘ 4 11,406; .0032) 1,755 6,003) 5,431) 5,586] 16.2 4.3 | 23.7 13.4 | 37.1 34.9 | 12.5 18.0 10.5 29.4 


retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Arca 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 


Inc., specifying the intended use and such permission, if granted, may be 
revoked at any time without notice. 
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If it’s your business to know a ser 
top markets—and know them well a largest Ohio counties in economic 
i nee diversification according to a survey 
by the Bureau of Business Research 

here s the complete story of ‘ of Ohio State University. 


2 , 7 @ HIGH HOME OWNERSHIP—77.1% of 
sco Toledo families own their homes— 
‘4 : 33.5% have lived in their present 


homes for more than 10 years. 


Market on the move! : @ LARGEST GASOLINE REFINING CEN- 


TER between Chicago and the Eastern 
Seaboard. 


@ THIRD LARGEST TONNAGE Of any of 
the Great Lakes ports. World’s lead- 
ing coal port. 


@ TRANSPORTATION CENTER— Served 
by 12 railroads, over 100 motor 
freight lines, 6 airlines. 60% of the 
nation’s consumers are within 500 
miles. 


@ EFFECTIVE BUYING INCOME per 
family, $7,955. 


@ SIX OF TEN LEADING FARM COUNTIES 


in cash income are located in THE 
BLADE Retail Trading Zone. 


Write for your free copy of 
“Toledo Market—at a glance” today! 


THE BLADE 


One of America’s Great Newspapers 


Represented nationally by Moloney, Regan & Schmitt, Inc. 


* 


DAYTON 


DAYTON, OHIO 


LARGEST METROPOLITAN 


MARKET IN 


OHIO 


LARGEST METROPOLITAN 


MARKET IN 


Where advertising pays high dividends! 
In this growing nine-county major 
market area, total effective buying in- 
come is $2,039,627,000. Per family in- 
come is $7918 for Montgomery County, 
and averages $5982 for the nine 
counties. 

The market is ideally suited to testing, 
because of a stable economy (well- 


THE U.S.A. 


balanced among industrial, agricultural, 
commercial) and because it is isolated 
from outside influence (less than 2% 
coverage from other metropolitan 
papers). 

Use the Dayton newspapers for your 
next test, and for consistent and profit- 
able day-to-day selling. Full R.0.P. color 
available. 


Daily Circulation 235,928 
Sunday Circulation 182,446 


THE DAYTON DAILY NEWS - THE DAYTON JOURNAL HERALD 


Represented nationally by SAWYER * FERGUSON « WALKER CO. 


Circulation from publisher's statement, Sept. 30, 


1960. Market statistics from Sales Management 


: POPULATION 
OHIO BY LD ESTIMATES, 1/1/61 


Con- 
COUNTIES sumer 
CITIES Met. House-| Urban | Spend- 
continued) Area} Total” 5 holds | Pop. ing 
Code} (thou- of (thou- | (thou- | Units 
sands) | U.S.A. | sands) | sands) | (thous ) 


Mahoning 202 .4) .1678| 85.9) 253.4) 100.1 
am pbell kK 0074) 3.5] 4.4 
Struthers 16.0 0088 8 4.9 
2A Youngstow 5.7 0913 9) §7.1 
Marion 2 .0338 9 20.6 


Mar 37.3 06 of 13.3 


Medina 
Medina 
Wadsaw 

Meigs 

Mercer 


Miami 
Piqua 
Troy 

Monroe ‘ 

Montgomery . 2981 
ADayton 62.9) .1449 
Kettering o/. -0319) 
Miamisburg 10.3 .0057 

Oakwood City -0058 


Morgan ; -0070 


Che hvo oases & ~ 


Morrow 
Muskingum 

Zanesville 
Noble 


we oe 
Ww 
on 


Ottawa . -0197 
“YPort Clinton 7.0} .0039 
Paulding. 16.9) .0094 


o-iuo 


Perry : 27.8! .0153 


For retail sales data, see Section 3. Copyright, Sales Management, is . SM Standard (4) and; Potential 
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EFFECTIVE _ s 
BUYING INCOME— QD ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


In- 


is 
Net 95 come $0-2,499 | “one $4,000-6,999 | $7,000-9,999 Sta s0eRever 
x . 


Dollars | _ of Per | Per | Per | Per 
(000) | U.S.A. | Capita) Hsid. | C.S.U. Hslds. 


income Breakdown of Households 


% % % 
Inc | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. 


649,978! .1815| 2,135| 7,567| 6,493 7.9 
25,121} .0070| 1,875] 7,177| 5,709] 6, 8.0 
35,813} .0100 2,238] 7,461] 7,300 
344,752| .0963] 2,081] 7,511| 6,038 
109,650, .0307| 1,789} 5,802) 5,323 


70,267} .0196 6,006) 5,283 


| 
130,613) .0364) 1,907! 6,190) 5,883 
17,473] .0049] 2, 6,989| 5,824 


20,046} .0056| 1,839] 6,075| 5,896 
30,061; .0084| 1,360) 4,555) 4,175 
55,646, .0156| 6,048) 5,678 


| 
16,626} .0046) 2,105) 7,557) 5,938 


| 
140,642) .0392| 1,903) 6,088) 5,694) 5,769 
38,944) .0109| 2,018) 6,085) 5,485) 5,654 
31,923] .0089] 2,280) 7,255] 5,912) 6,509 
17,746). 1,160| 4,033) 3,622/ 3, 
1,265,299) .3533| 2,340) 7,918] 6,635| 7,258 
615,947] .1720| 2,343] 7,867] 5,928] 6,890 
138,949| 2,400) 7,986) 7,940 
23,216] . 2,254| 7,035) 6,449 
28,134). 2,679] 8,792] 8,525 
16,881). 1,329| 4,220) 4,019 


27,140] ° 1,385 4,377 
134,531) ° 1,692) 5, 5,001 
72,485). 1,868 5,034 
14,299) ° 1,312 4,085) 4,068 
72,17] ° _ — 
17,105} .0048) 2,444) 6,842) 6,579 
25,849; .0072| 1,530 4,877 
38,191) .0107! 1. ° 4.390) 4.458] 21 


4 
2 
J 
4 


6.7 | 44.7 33.8 | 18.4 21.2 
8.2 | 44.9 37.1 | 18.3 23.2 
44.0 -5 | 18.9 22.5 
42.3 -9 | 13.2 19.6 
44.4 -1] 14.0 20.4 


42.3 A 4.9 20.4 
46.2 . 7.1 21.8 
32.8 . -5 16.2 
39.0 ° 19.4 
43.5 ‘ 20.5 


43.7 . 20.6 
43.7 ; -3 20.4 
45.3 . 23.1 
27.4 . 12.7 
4.1 ’ 6 21.8 
43.7 " 23.7 


46.3 ; -8 24.0 
31.0 ° 7? 13.5 
26.9 -0 | 37.7 : 9.8 17.7 
23.4 -2 | 39.3 -1| 12.2 19.0 


21.8 -7 | 41.9 / 13.5 20.1 
30.4 -5 | 30.6 ; 7.3 14.4 


16.0 -4 | 46.0 -6 | 17.9 21.0 | 11.7 
16.2 -8 | 42.7 34. 18.0 22.2 | 13.9 
26.2 -1 | 38.2 41.5 | 10.6 17.7] 5.9 
| 27.7 -5 | 36.9 43.7] 9.7 17.5 | 4.3 


Inc. 


11.6 
21.6 
22.2 
12.2 


x. 
33. 
17. 
12. 


9 
2 


SALES MANAGEME 


(A) Metropolitan County Areas. 
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The strategic location of Youngstown, 
MIDWAY between the nation’s top 
manufacturing and sales centers, 
makes the ideal market location for 
WAREHOUSING, MANUFACTURING 
and DISTRIBUTION of consumer prod- 
ucts. 


DAILY CIRCULATION 103,934* 


Learn the 
FACTS 


about the Youngstown 
Market 


Send for your copy of these 
Vindicator Studies 


@ TOP TEN BRANDS 


Researched Interviews, standing and 
availability, of 130 Consumer Prod- 
ucts in the Youngstown market. 


@ N.E.0. INTERURBIA 


Detailed analysis of sales potentials 
and newspaper coverage in the ‘‘In- 
terurbia’’ of Northeastern Ohio. 


@ CIRCULATION STUDY 


Vindicator coverage in City Zone 
and Retail Trade Zone of the 
Youngstown market. 


Easily accessible to all points on the 
Indiana, Ohio and Pennsylvania Turn- 
pikes, Youngstown offers overnight de- 
livery to your customers. A move to 
Youngstown is a move in the right direc- 
tion for quick, economical distribution. 


SUNDAY CIRCULATION 151,836* 


*Publisher’s interim statement, 3 months ending December 31, 1960 


Youngstown Vindicator 


YOUNGSTOWN, OHIO 
KELLY-SMITH COMPANY, National Representatives. 
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OHIO 


COUNTIES 
CITIES 
continued) 


Met. 
Area 
Code 


Pickaway 
Circleville 

Pike 

Portage 
Kent 
Ravenna 


Ravenna-K ent 


Preble 
Putnam 
Richland 
Mansfield 
heiby 


Ross 
Chillicot 

Sandusky 
Fremont 

Scioto 


Portsmouth 


Seneca 
1 Fostoria 
Tiffin 

Shelby 
Sidney 

Stark 
Alliance 
AUanton 
Maasilun 


Summit 
AAkron 
Barberto 
Cuyahoga Falls 
Stow 
Tallmadge 
Trumbull 
Girard 
Niles 
Warren 
) A Youngstown 
Tuscarawas 
Dover 


New Philadelphia 


Union 

Van Wert 
Van Wert 

Vinton 


Warren. . 
Lebanon 
Washington 
Marietta 
Wayne 
W ooster 


Williams 


For retail sales data 


Total 
(thou- 
sands) 


} 


POPULATION 
ESTIMATES, 1/1/61 


| Con- 
| sumer 


| House-| Urban | Spend- 


holds 
| (thou- 


a 
0 


of 


Pop. | ing 
(thou- | Units 


U.S.A. | sands) | sands) | (thous.) 


.0200| 
.0062| 
0110) 
-0523 
-0101) 
-0061) 
— 
-0182/ 
.0158 
.0665) 
0262 


0051 


-0341 
-O141 
-0317 
-0097 
0465 
-0184 


“I © te 


so 


.0329 
-0087 
-0120 
-0188 
.0083 
. 1907 


wn ne 


see 


0157 
-0622 


-0172 


- 2886 
- 1599 
0189 
0277 
.0071 
.0060 
.1178 
0073| 
.0109) 
-0333 
| 
0427) 
- 063 


-0079 


aoonawow n= = 


-0127 


Section 3. 


11.3) 10.4 


3.9| 
40.9) 


EFFECTIVE — 
BUYING INCOME— 


GD ESTIMATES, 1960 


20,000 
20,779 
178,096 
44,815 
22,001 
66 , 816 


55,812) 

46,482) 
240,981) 
112,023 

20,501 


230,817) 
61,415) 


112,563 


619,220 
68,513 
109 , 947} 
27,312} 
22,736} 
432,649 
25,337) 
39,972} 
127,000] 


131,990) 
21, 604 
26 645! 


36,464 
54, 481| 
23,226 
10,562 


118, 050) 
12,758 
78,274) 
31,780] 

134,889) 
39,262 


54,126 


| 


Per 
Capita 
1,445 
1,770 
1,049 
1,885 
2,436 
2,000 
2,273 


-0125 
-0061 
-0186 


.0156) 1,691 
.0127| 1,589 
.0673| 1,997 
.0313| 2,358 


0057| 2,228 


income Breakdown of Households 


$0-2,499 
% & 
Hslds. Inc. 


$2,500-3,999 
% & 
Hslds. Inc. 


$7,000-9,999 
Hslds. Inc. 


$10,0004& over 
Hsids. Inc. 


5,888 
5,796) 
6,257| 5,661 
5,165) 4,795 
5,821| 4,907 


5,980 
6,345 
6,353 
5,444 
| 5,452 
6,867) 


5,343 
5,640 
5,114 
5,180 
5,239 
6,111 


-0172) 1,968 


-3107, 2,124 
-1729) 2,135 


-0191) 1,997) 


-0307| 2,190 


7} 6,972 


-0076 
-0063 
1208 


2,117 
2,105 
2,025 


-0071 
-O0112 
- 0355 


0036 
0218 
0089 
.0377 
-0110 


-0151| 1,786) 5,638 


5,644 
6,671 
6,676 


7,082 
7,029) 
6,991) 
7,233 
7,003 
6,890 
7,035 
7,239 
7,268 
7,095 


5,569 
6,001 
5,792 


5,209 
5,922 
6, 45a| 
4,225) 


5,932 
7,080 
4,832 
5,885 
6,159 
7,408 


Copyright, Sales Management, Inc., 1961. 


5,215 


| 5.548 
5,871 
5,598 
5,171 
5,204 

| 6,401 

6,215 

6,080 


7} 6,073 


6,627 
6,440 
6,334 


17.2 


18.5 5.3 
18.6 5.3 
32.3 13.2 
14.0 3.5 
8.9 1.9 
8.8 2.2 


15.5 
13.5 
15.3 


19.7 
13.6 
11.4 
31.8 


13.9 

8.4 
23.2 
17.1 
15.3 
12.6 


25.0 
24.6 
32.8 
18.0 
11.0 
17.9 


15.2 
14.9 
28.7 
9.6 
4.9 
9.6 


23.5 


45.9 
44.9 
44.4 
45.3 


41.7 
44.0 
41.3 


37.3 
41.4 
43.5 
28.2 


44.2 
49.0 
35.4 
40.7 
40.7 
42.0 


36.1 
35.9 
36.7 


41.4 
41.5 
40.5 


40.5 
38.9 
38.9 
39.9 


41.7 
42.3 
41.7 
42.2 
37.8 
35.9 


40.0 


11.4 
11.4 

5.4 
15.2 
20.1 
15.9 


13.1 
12.0 
17.4 
18.5 
18.0 


| 41.9 


13.6 
14.0 


21.3 
22.6 
23.5 
22.6 


18.8 
20.0 
19.5 


18.3 
19.5 
20.4 
13.0 


20.7 
22. 

16.3 
18.4 
20.0 
21.6 


12.0 18.6 


22.3 


SM Standard 


(4) and 


Potential (4) Metropolitan County 


Areas. 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark yD indicates copyrighted SALES MANAGEMENT estimates. 


Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line indicates COUNTY data, light face line CITY data. 

Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform to the Census Bureau 
standards of urbanization. 


SALES MANAGEMENT 


To sell in AKRON 
only the BEACON JOURNAL 
can do the job... 
HOW DO YOUR PRODUCTS RANK IN 


ON? 


OHIO 


You'll find your _AKHON BEACON JOURNAL f 
answer in the new "=i 
1960 =1961 : AKRON, ONO 
TOP TEN BRANDS : 


A personal Akron home interview 
Consumer Inventory, consisting of 
130 different categories with brand 
profiles by income, age and number 
of persons per household, is yours 
through your nearest Story, Brooks 
& Finley office. 


Here are the facts about the Akron Beacon Journal area of influence 


le Billi NI 
| DOLLAR MARKET 


POPULATION 771,261. .. FAMILIES 226,175 
Total Beacon Journal Circulation 


DAILY 167,704 — SUNDAY 178,499 


Plan your sales promotions in Akron’s ONLY Daily and Sunday 
newspaper and be sure your messages go home. ROP 1 color and 
black, 2 color and black and full color available Daily and Sunday 
Rotogravure and color Comics available on Sundays. 


AKRON BEACON JOURNAL 


“Ohio's Most Complete Newspaper” 
JOHN S. KNIGHT, Publisher Represented by Story, Brooks & Finley 
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PORT CLEVELAND 


“THE INDUSTRIAL GIANT’ 
NOW ONE OF THE 15 HIGHEST per household incomes in the nation 


$7, 71)°° TAMIL EE (CF YCUPr 
/ amet ta the nation -- $6, 893° 


COLORFUL Jee. 
POSTERS ae I 
wach ‘thes falulously Wi ly rich for Pheusand | 


pourchist Ng fro UCK ieee — =Es$ (§$§$ gé3? aS 


Cleveland, Cincinnati, Toledo, Elyria, Lorain, 
Fremont, Sandusky, Tiffin and Ashtabula. 


FOR MARKET INFORMATION WRITE TO 


4600 CARNEGIE AVE., CLEVELAND, OHIO 


OHIO POPULATION EFFECTIVE 


Hy : The « “SM” symbols mark okies, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, ‘1060 sive estimates by SALES MANAGEMENT. 


| Con- i oe — mn ~ 
COUNTIES | | 
| 


id. 


Income Br of | 
/ | sumer Cash — ean ia 
CITIES Met | House-| Urban | Spend- | } In- | Ine | 
continued Area % | holds | Pop. | ing Net % | | come | come $0-2, 499 | $2, 500-3,999 $4,000-6,909| a tae aes ee 
Code} (thou- of thou- | (thou- | Units | Dollars of Per | Per | Per | Per %\| & % %, 
U.S.A. | sands) | sands) | (thous.) _ (000) | U.S.A. | Capital Held. | C.S.U. Held. Hslds. Inc, | Helds. a Hslds. Ine Heide. . Haida, Inc. 


Wood 8} 0407} 21.4) 32.5, 26.5) 138, 543| .0387| 1,877] 6, 474| 5,228) 5,741] 16.7 4.3 | 19.5 10.7 | 39.4 36. 2| 14.1 19.8| 10.3 29.0 
Bowling Greer 13.7} .0076) 2.8 8.0} 30,963] .0086] ue 3,870] 6,305] 8.7 2.1 | 12.5 6.2 | 47.6 39.7 | 18.6 23.8] 12.6 28.2 
Wyandot 0120} 6.5 8.7) 7.4] 36, 890) -0103) 1,692) 6,675] 4,985) 5,187] 15.1 4.3 | 24.3 14.8 | 41.1 41.7 | 12.4 19.3] 7.1 19.9 


——— — — | —— 
| Above Citi 5,695.3) 3.1398/1,724.1) 2,074.7]12, 663, ea 3. a 2,224| 7,345] 6, 104 « 6,004] 9.4 2.1 | 15.5 7.4 43.0 34.3 | 17.9 21.9 | 


— os 
State Total , 5.4463 2,966.2)'7,236.4 3, aes. 1 20, o75. 918 5. 7488) | 2,082) 082) 6, 937 6, 044| 6. ate 14.5 2.6 | 17. 4 


POPULATION |) gam 


POPULATION 
ESTIMATES, 1/1/61 @ ESTIMATES, = JM ESTIMATES, 1/1/61 wD 


Con- | | | | 
METRO. sumer | | METRO. | | | 
AREAS House-| Urban | Spend- | AREAS House-| Urban 
Total : holds | Pop. ing Net | & | Per Per | Total % holds | Pop. % | Per bod 
thou- of (thou- | (thou- | Units Dollars | of | Cap-|H’se-| (thou- | of | (thou- | (thou- Dollars | of |Cap-/H’se- 
sands) | U.S.A.| sands) | sands) | (thous.) (000) | U. 8 A.| ita | hold | sands) | U.S.A.) sands) | sands) | (thous.) (000) — }U. S. A. Ld ita hold 


Akron 623.7| .2886) 157.1) 452.5) 176.0 1,112,563 3107 2, 124 7, 082 | Cincinnati. 1,086.4) 5088 342. at, 002.3) 386.9 2, 308,982 6448 '2,125)6, 740 
‘Ashtabula 94.3) .0520 29.0 49.4 31.9 178,045; .0497)1, 8886, 139 || Cleveland 1 ,829.4)1.0083) 565. i, 790.3 662.8) 4,527,452 1.2643 2,475|8,012 
Canton 346.0) .1907| 101.1) 245.9 113.6 694, 240 1939 2, 06/6, 867 | Columbus 698.8) .3852 208.7) 643.2 250.4] 1,624,190 .4536 2,324|7,782 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


8.6 | 42.4 ¢ 4.8 16.4 20.7 | 


1 
1 


ESTIMATES, 196! 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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Advertising formula for those 


occasional periods when it’s harder 
to “beat-last-year’s-sales”. 


It’s human nature (and that means business nature) to experiment with 
supplementary advertising media during periods of easy sales growth. It’s just as 
fundamental to concentrate heavily (often exclusively) on tested, sure-fire 
advertising tools when the going is, temporarily, a little tougher. We think this an 
appropriate time to remind everyone, everywhere responsible for sales performance that: 
The Cleveland Ohio market today (as always) 
is a crackerjack market for retail goods. 


Its sales are larger than any one of 37 entire states. 


Today (as always) about half the families in 
this area buy three-fourths of all retail goods. 


And—the Cleveland Plain Dealer is (as always) 
the newspaper with circulation concentrated 
in areas that produce these whopping retail sales. 


and, gentlemen, PLAIN DEALER readers 


are still reading, reacting, spending ! 


RETAIL SALES IN CLEVELAND AND ADJACENT COUNTIES 


CLEVELAND 26 ADJACENT Tora \ 

COMMODITY CUYAHOGA COUNTY COUNTIES 000 We 

000 000 & 
Total Retail Sales $2,441,733 $1,931,863 $4,373,596 wl HERE IS THE 
Retail Food 622,632 500,261 1,122,893 «l/f_ COMPACT MARKET 
Retail Drug 99,218 60,070 159,288 =| WITH RETAIL SALES 
Automotive 366,783 355,919 722,702 LARGER THAN ANY 
Gas Stations 155,742 162,506 318,248 =. ONE OF 37 
Furniture, Hsld. Appliances 119,911 80,025 199,936 ENTIRE STATES 

Source: Sales Management Survey of Buying Power, May 10, 1961) a ' 

Akron, Canton and Youngstown Counties are not included in above sales ——°R'' “| 


Represented by Cresmer & Woodward, Inc., New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles. Member of Metro Sunday Comics and Magazine Network 
Eastern Resort, Travel Representative: The Kennedy Co.. 420 Lexington Ave.. N. Y. + 9801 Collins Ave.. Miami Beach 54. Fla. 
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THIS CONFIDENT BUYER GET IN THIS PICTURE 


made a good choice! WKBN-TV 
is the sales-paved road to reach ; 
the entire Youngstown trading Representative 
area. This rich, dynamic market 

WKBN has served for 35 years. 

Our buyer knows the Full Service 

station with . . 


Call your Paul H. Raymer 


Effective sales impact! 
430,000 watts ERP! 


Popularity in over 230,000 TV 


homes! 


Production and technical skills oe 
—live, film and videotape! ; 


Naturally his recommendation 


WKBN-TV 


YOUNGSTOWN, OHIO 


POPULATION E. B. | POPULATION E. B. |. 
JSM ESTIMATES, 1/1/61 ESTIMATES, 1960 SM ESTIMATES, 1/1/61 JM ESTIMATES, 1960 


Con- | 

METRO sumer | | 

AREAS House-| Urban | Spend- | | House-| Urban } 

ntinued Total holds | Pop. ing Net I Per | Per Total | % | holds | Pop. | Net % | Per | Per 
thou- of thou- | (thou- | Unite Dollars of Cap- H’se- thou- | of | (thou- | (thou- | Units Dollars of | Cap-|H’se- 

sands) | U.S.A.) sands) | sands) | (thous.) (000 U.S.A.| ita | hold sands) | U.S.A.| sands) | sands) | (thous.) (000) U.S.A. | ita } hold 


Dayton .3933| 210. 251.8) 1,621, .4526 2,273 7,701 || Springfield 133.2) .0734) 40.5) 94.7) 45.9] 264,066 0738 1,982 6,520 
Hamilton- Steubenville- | | | 
Vliddletowr 1127, 59 70.7) 424, .1184 2,074 7,190|| Weirton .8| .0931| 46.4) 99.8, 63.4] 320,909 -0897/1 ,901/6,916 
Lima 0581) 31. 35 201, .0563/1,914'6,397|| Toledo 2 .2547| 140.5| 427.3} 163.5] 1,117,675 .3122|2,419|7,955 
Lorain-Elyri 1241) 6 77. 488, .1363 2,167 7,430|| Youngstown- 

Mansfield 20.7! .0665 t ; 39.9] 240,981 .0673'1,997/6,885|| Warren -1| .2856) 147.4) 396.0] 167.6] 1,082,627] .3023)2,090|7,345 
Marion . 0338 7. 20. 109 .0307|1,789/5,802|} AZanesville .5| 0438} 24.0 38.8] 26.9] 134,531) .0376|1,692/5,605 
Newark 2.1| .0508 33.1] 171,138) .0478|1,858/5, 963 || —————_— ——| | | Re ee 
Portsmouth é 0465 ; 26 127, .0355|1,507/5, 165 || Total Above Areas|7,616.9/4.1984/2,297.7|6,490.1| 2,658.0]16, 883,885 4.7151'2,217|7,348 
Sandusky 0384 23 134,820! .0376'1,932/6,300 | a 


OKLAHOMA 


Other West South Central States: Arkansas, Louisiana, Texas 


Pop Pop Pop. Pop. 
County thous City County thous City County thous.) City County thous.) City County thous.) 


Ada Pontotoc 14 Chickasha Grady Elk City Beckham .3 | Muskogee Muskogee 38.2 | Sapulpa Creek 14.4 
Altus Jackson 22 Clinton Custer Enid Garfield -1 | Norman Cleveland 34.0] Seminole Seminole..... 11.5 
Alva Woods 6 Cushing Payne .6 | Guthrie Logan -5 | Oklahoma Sh P i 24.5 
Ardmore Carter 0 Del City Oklahoma .1 | Guymon Texas s City Oklahoma. ... 330.1 | Stillwater.....Payne is tae 


. 
Bartlesville Washington 28 Duncan Stephens 20.4 | Lawton Comanche .8 | Okmulgee Okmulgee.... 15.8] The Village.. .Oklahoma 12.5 
12 


Bethany Oklahoma 2 Durant Bryan McAlester Pittsburg -4| Pauls Valley. .Garvin..... 6.8] Tulsa. ~~ wee FO 
Blackwell Kay 4 El Reno Canadian .0 | Miami Ottawa -0 | Ponca City....Kay.. 24.8 | Woodward....Woodward.... 7.8 
Midwest City. Oklahoma 


For retail sales data, see Section Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


OKLAHOMA 


~ POPULATION 
ESTIMATES, 1/1/61 


© 


EFFECTIVE 
BUYING INCOME— 


@ 


ESTIMATES, 1960 


COUNTIES 


CITIES Met. 


Area 
Code 


Durant 
Caddo... 
Canadian 

El Reno 


Carter 
Ardmore 

Cherokee 

Choctaw 


Cimarron 
Cleveland 

Norman 
Coal 


Comanche 

ALawton 
Cotton 
Craig 


Creek 
Sapulpa 

Custer 
Clinton 

Delaware 


Dewey 

Ellis 

Garfield 
\ Enid 


Garvin 
Pauls \ alley 
Grady 
Chickasha 
Grant 


Greer 
Harmon 
Harper 


Haskell 
See Seminole- 
Wewoka-H oldenoille 
Hughes 
Jackson. 
Alvus 


| | | Con- l | 
| | sumer | 
| House- Urban | Spend- | In- 
holds | Pop. ing Net g come 
(thou- | (thou- | Units | Dollars Per 
sands) | sands) |(thous.)| (000) C.S.U. 


| hecianienee 


| Cash 
In- 
come 
Per 
Hsld. 


$0-2,499 
4 Per | Per y & 
Capita, Hsld. Hslds. Inc. 


lus 


Jefferson 


| $2,500-3,999 


The “SM” come mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of t of Households 


$7,000-9,999 's10, 000& over 
% % 
Hslds. 


$4,000-6,999 


% % % % 
Hsids. Inc. | Hsids. inc. Inc. | Hslds. Inc. 


3.4 
2.7 
2.8 


3,094) 
4,794 
3,430 


43.7 21.3 
24.0 7.5 
37.7 16.6 


a “0031 ce 
9.945 


3.3! 3,251 
2.6| .0038) 1,620) 5,173] 4,981 
2.6, 2.8 0027) 985| 3,825| 3,552 
— 6,379 
1,779] 6,226 
1,795| 5,730 
1, “ 4,611 


6,379 
4,717 
5,321 
4,611 


6,028) 
5,117 
5,229 
4,355) 


15.8 
20.9 
20.3 
26.0 


3.9 
6.2 
5.8 
9.0 


2.0 } 12,758 ai 
5.0 ; 31,131} | .0087 
2.6| 14,898] .0042| 
3.5| 16,138) 0045 


’ 


27,553 
14,,589| 
37,483) 
38, 453| 
ne 
67, 260| 
33,785 
17,219 
15,842| 


-0077 
.0041) 


1, 3,993 
1, 
-0105) 1, 
1, 
% 


| 4,559 


3,774 
4,053 

| 4,571) 4,462 
563) 5,416) 5,341 
98) 5,495) 5, 347| 5 


3,634 
4,008 
4,260 
5,083) 

,125 


35.5 
31.6 
26.9 
20.0 
18.0 


0107) 
aed 


-0188 
.0094] 
.0048| 
.0044 

| 
-0027| 
.0214| 
e171) 
in 
0458) 
-0285| 
-0030) 
“0047| 


5,559 onal 4,796 

5,119] 5,119| 4,836 

3, 743| 3,444) 3,329 

3,772) 3,444) 3,336 
| 


1.716 
1,656 

978; 
1,035] 


24.7 
24.6 
40.2 
40.3 


7,422| 7,013 
3,892) 4,535 
3,882! 4,940 
3.449 3,327] 


| 7,422 
6,443 
7,765 
3,714 


9,648) 
76, 668| 
— 

4,828 


15.8 
27.6 
24.9 


4,268) 5,110) 
5,028] 5,007 
4,610) 4,355) 
3,828) 3,706 


164,299 
102, "062| 
10, ,604| 
16,844) 


7,051 
5,547 
4,610 
1,040 


57,587) advil 
1,557] 4 
1,563) 5, 4, 
1,731} 5 
1,013) 3,686) 3,492) 3, 
1,154) 
1,846) 
1,753) 


1,930] 5, 


4,380) 


22,418 - 0063} 
0092) 
.0047| 
“ 


32,822) 
16,961 


.0019| 
.0027| 
0259) 
021 1) 


1,337 
1,523) 
1,437| 
1,653) 5,3 
a 


.0105 
.0029 
.0117) 
0068] 
0039) 


.0034| 
.0027) 
.0031 


1,390) 
1,698) 
1,890) 
1,005) 
i 

| 

} 

| 1,199) 
| 1,773] 
1,612) 
1, "390! 


14.7 
30.5 
22.0 

8.0 


-0081 
0168 
0121) 7, 7.3 
-0044 ; 2. 


629 
, 090) 
35, 469 
122! 


33.2 
24.6 
24.7 
28.8 


13.1 
8.0 
8.1 | 
10. 2| 


13. 


For retail sales data, see Section 3. 
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35.3 
29.4 
35.1 


36.6 
19.7 
32.9 


16.1 
30.5 
20.5 


3.5 9.2 
9.3 16.0 
4.6 10.9 


1.4 5.2 
6.8 22.7 
2.3 2 


14.0 
17.2 
16.0 
23.4 | 


33.0 . ° . . a NS 
31.6 .0 | 29. . ; . -9 20.5 
| 5.9 

9 


20.3 


17.2 


31.6 ve ; | 
31.7 . 5 . . 8 | 


(4) and Potential (4) Metropolitan County Areas 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication 


of Sales Man- 


agement, Inc. Reproduction in any form of the data contained herein is 


forbidden. The copyrighted data include the estimates 
Effective Buying Income, retail sales, buying power and 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Su 


of population, 
other indexes, 


rvey of Buying 


Power may be obtained only upon written request to Sales Management, 
Inc., specifying the intended use and such permission, if granted, may be 


revoked at any time without notice. 
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EFFECTIVE 
BUYING INCOME— 


POPULATION 
ESTIMATES, 1/1/61 


Con- | 


~The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


OKLAHOMA JM YD ESTIMATES, 1960 
| | 


| 


COUNTIES 
CITIES 


continued 


sumer 
Urban | Spend- 
Pop. | ing 
(thou- | Units 
sands) | (thous.) 


| Cash 
| In- | In- 
| come | come 
Per | Per | Per 


House- 
holds 
of thou- 
U.S.A. | sands 


'$2,500-3,999 $4,000-6,999 | $7,000-9,999 '$10,000&over 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


Total 
(thou- 
sands 


of | Per | 


| U.S.A. | Capita) Hsid. 


Johnston 

Kay 
Blackwell 
Ponca Cit 


Kingfisher 


Kiowa 
Latimer 
Le Flore 


Lincoin 


Logan 
Love 


McClain 
McCurtair 
Melintosh 


Major 
Marshall 
Mayes 


Murray 
Muskogee 
Muskogee 


Noble 


Nowata 
Okfuskee 
Oklahoma 


Ok nulgee 
amulg 
Osage 


Ottawn 


Pittsburg 


Pontotoc 
\da 
Pottawatomie 
hbawuee 


Pushmataha 


Roger Mills 
Rogers 
Seminole 


Sequoyah 


Stephens 


Texas 


Tillman 


For retail sales data 


see Sec 


37.8 


Copyright 


4 
7 


275 


0043 
.0234) 
.0180 
.0043 


64,590 
15,686) 


14,284) 
12,248] 
898 , 066) 
22,562 


24,826) 


67 ,397 
690 , 084 


22,963 


49 334 
24,851 
48 454 
41,095 


23,013 


14,405 
78 , 586 
15,097 
46,565 
39,604 


23 , 56 


-0220) 
0042) 
0130} 

.0110) 


-0066 


| 
-0109] 
.0069) 
-0163} 
.0107 


-0023 


39,079} 
24 ,665| 
58, 055) 
38,304 
8,245 


6,000 
27,799 
37,899 

| 
34,726! 
17,176| 


16,008] 
61,838) 
36,394 
33,583 
13,771) 


21.172 


Sales Management, 


| 1,695] 


C.S.U.| Hsld. 


962) 


med erin 
3,848) 3,367) 3,292 
1,801| 


6,683) 6,523) 6,321 
5,425) 5,086] 4,962 
6,125] 5,979) 5,725 
5,205| 5,205| 4,917 


2,025] 


| 
4,912) 4,694 
3,590! 3,490 
761| 3,554 


pape 
3,949) 


229) 3,996 
,145) 4,182 
258) 4,345 
656) 3,534 


145) 3,957) 
3,261 
| 3,285 


4,850 
4,375) 
3,783 


| 
| 4,269 
4,458 


| 4,688] 25 


4,559) 


4,218 
3,655 
° 5,785 
7| 5,641 
| 6,055) 
6,299} 
5,903) 
6,043 


5,985 
5,761 


355 
73} 
5 
73) 


| 


4,280 
4,361 
4,844 
4,457 
4,831 


| 4,405) 
| 4,360) 
| 5,100) 
| 4,670) 

5,003 
| 


5 
4 
4 


4,102 
4,577 


4,834] 2 
4,776) 3 


8,028 
4,258) 
| —" 
4,885 
| 5,481| 
4,720) 


5,176 
| 3,585 


3,946 
7| 4,309 


| 4,378} 
| 4,259 

3,282 
| 


| 4,176 
4,127 
4,651 


4,771 


3,561) 
5,241 
5,687| 5,432| 
8,611| 7,633) 
7,651 7, 


| 


| 3,642 
| 5,377 


3,387 
5,040 
5,260 
7,831 
248| 7,101 


4,755) : 


40.1 
18.4 
18.9 
15.6 
23.7 


34.3 
24.3 
24.9 
22.2 


33.5 
14.7 
16.1 
12.4 
18.9 


19.5 
36.7 
38.7 
38.3 
30.4 


24.2 
36.9 
35.6 


20.7 
31.9 
31.0 


29.7 
21.2 


30.9 
30.5 


| 4,502] 2 


35. 
| 26. 
24.9 
| 18. 
18.7 


5,041) 4.04 4,706 


25.3 -1 | 30.4 20.7 . 


31.6 
36.9 
41.8 
35.9 
33.2 


4.4 
12.9 
11.9 
14.5 

9.4 


11.0 
19.9 


33.8 
32.6 
34.0 | 


9.5 
4.9 


4 

‘2 
37.5 
23.0 
26.4 | 


32.5! 8.9 


Inc., 1961. 


SM Standard (4) and Potential 


(4) Metropolitan County 


It’s the SURVEY 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 32-year-old Survey. And they know too that the people they sell—ad- 
vertisers and advertising agencies—rely on the same authority. 


SALES MANAGEMENT 


It's the Market Delivered 
that Counts! tsi censors: 


PET TTCeTee ee 


The Oklahoman and Times deliver the (average for 12 months ending September 30, 1960; A.B.C. Audit) 


biggest newspaper market in the Southwest 
because they reach more families than any 


o 
other single medium in the Southwest. eee and still 


A market is people. Only when you reach 
them with your sales story can they become 


7 
! 
potential buyers. = — going Up: 


It's the MARKET DELIVERED that February, 1961, average was 
counts. The Oklahoman and Times deliver 


up 16,843 daily combined 
the BIGGEST MARKET in the South- from the above figure to 
west. 


291,808; Sunday was up 
12,286 to 258,098, subject to 
A.B.C. Audit. 


Grow with Oklahoma! 


The Oklahoman and Times reach 
68.8% of the households in Cklahoma 
City’s million-person retail trading zone 
daily and 54.1% on Sunday. This is the 
area in Oklahoma where 48.6% of all 
retail sales are made, 46.8% of the food 
sales, 49.4% of the drug sales and 49.7% 
of the automotive sales. These news- 
papers reach 57.4% of the households 
daily and 47.3% Sunday in the 58- 
county Greater Oklahoma City Market 
where two-thirds of the state’s people 
and sales are. 

The Oklahoman and Times are basic 
in any selling effort in Oklahoma. 


(@) ABC RETAIL TRADING ZONE... 


OKLAHOMAN & TIMES SUNDAY OKLAHOMAN] Population 1,088,000 

ne Comneniie Households 335,640 
aia 68.8° —_ 54.1° Total Retail Sales $1,250,365,000 
Coverage ° ° Coverage ° ° Food Store Sales $ 280,447,000 


ES Drug Store Sal $ 49,601,000 
ciewation 231,092 cireiron 181,739 yen sete Sales $ 261,321,000 


GREATER OKLAHOMA CITY MARKETING AREA... 


Percent of State 


Percent of State 


OKLAHOMAN & TIMES SUNDAY wn Population 1,548,200 


58 COUNTIES 


Households 476,390 
| Family 57.4° Fenily 47.3° | Total Retail Sales $1,710,856,000 
| Coverage or Coverage 3 ° Food Store Sales $ 389,906,000 

. 273,343 Drug Store Sales $ 66,940,000 
pee citation 225,598 Automotive Sales $ 356,598,000 


Circulation: Par 13, ABC Audit, Sept. 30, 1960 
Market Data: SRDS July 1, '59—June 30, '60 


The newspapers that belong on every national advertising schedule! 
Published by The Oklahoma Publishing Company @ Represented by The Katz Agency 


MAY 10, 1961 


1 ML of Hee Market 
and Beyond with 


KVOO - RADIO 


50,000 watt KVOO is the only station that de- 
livers all of the rich Tulsa Market Area plus 
bonus coverage throughout the booming west 
and southwest. And KVOO’s audience is a loyal, 
able-to-buy audience . . . listeners who appre- 
ciate this pioneer’s stimulating full range pro- 
gramming and time-tested believability. So, if 
you want to reach the most prospects per adver- 
tising dollar . . . if you want all of the market 
and beyond . . . you need KVOO, Oklahoma’s 
only Quality Radio Group Station, and the 
“Voice of Oklahoma since 1925!” 


eres 


OMS 38 laa eo OW 4. 


KVOO 50,000 watts on 1170 KC 
HAROLD C. STUART e GUSTAV K. BRANDBORG 
PRESIDENT VICE PRES. & GEN. MANAGER 
37th at PEORIA ° TULSA, OKLAHOMA 


POPULA 5 EFFECTIVE on 
OKLAHOMA BYP ESTIMATES, 1/1/61 BUYING INCOME— @OYZD Estimates, 1960 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Con- i = 2 " alee i il I — ie 
COUNTIES Ponsa | - _ Income Breakdown of Housel olds : 
CITIES House-| Urban | Spend- | 


. peer 

continued) 1 holds | Pop ing a $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 

thou- | (thou- | Units | Per | Per | Per | Per % % | & % i, % | % % % 
Ss 


ya 7o | 2 4 49 o | *® 70 0 7) 
sands) | sands) | (thous.) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hs'ds. Inc. | Hsids. Inc 


Tulsa oes . ° 111.7, 313.9) 118.8 
ATulsa 57.5 47 89.7 96.1 
Wagoner. . , 4.3 3 


,079, 6,565) 6,172) 6,066] 14.7 3. 111.7 | 36.9 32.7 | 14.6 19.7 32.3 
2,237| 6,670| 6,226] 6,147) 14 5] 21.8 11.3 | 36.9 32.2 | 14. 33.2 
3,840) 3,840| 3,627] 35.3 14.7 | 34.3 30.3 | 22.4 33.0 

Washington oO. 13. 6,969) 6,534] 6,455] 14.4 3. 2 10.0 | 35.7 

7,519| 6,862} 6,874] 12.1 2.6 | 18.5 8.6 | 36.5 
4,946} 4,853| 4,627] 23.6 7. 5 21.1| 31.4 
| 5,949] 5,480! 5,413] 19.5 5.4 | 25.6 15.1 | 33.0 
6,090) 5,295| 5,395] 20.3 5.6 | 26.5 15.7 | 31.1 


Rart 
Bartle 


3.5 4 

e a4 3 

Washita 5.2 3 
3.5 8 


Woods 


Alva 


Woodward 


5,271; 5,136 4,918 ‘ -9 | 28.3 18.5 32.2 
Woodward 13,574 7 5,430) 5,221) 5,031] 3 §.3 | 27.5 17.5 33.5 
Total Above Cities 1,207 6657 86 2,363 ,933 6599, 1,957, 6,119 5,539) 5,535) 17.9 2 35.5 34.3 | 12.9 


State Total 2,332.8) 1.2858) 691.4'1,481.9) 764.2] 3,868,361 1.0803 1,658 5, 5,062) 5,042 
POPULATION eS 7 
BY ESTIMATES, 1/1/61 ESTIMATES, 1960 
Con- hn Bi SS ~ | aie 
sumer | | sumer 
House- Urban | Spend- House-| Urban | Spend- S 
Tota! holds | Pop. ing Net % | Per | Per || Total % holds | Pop. ing Net | % Per | Per 


| 
theu- | of thou- | (thou- | Units Dollars | of | Cap-|H'se-|/ (thou- | of | (thou- (thou- | Units Dollars | of | Cap- H’se- 
sands) | U.S.A.) sands) | sands) | (thous.) 000) U.S.A.| ita | hold || sands) | U.S.A.| sands) | sands) | (thous.) (000) | U.S.A.| ita | hold 


Enid 52.9| .0292| 15.7; 39.1) 16.9] 92,711| .0250|1,753/5,905 ccceesses| 425.4) 2345) 133.4) 350.1) 140.9] 839,303) .2944 1,973 6,292 
Lawton 93.4] .0515| 23.3) 64.0) 38.5] 164,299] .0458/1,759|7,051 || — —_———|——|—__ | 


Oklahoma City 519.0) .2861| 162.6] 484.3) 178.9] 1,013,187] .2829|1,952|6,231 Total Above Areas|1 ,090.7| 6013) 335.0' 937.5 375.2] 2,109,500) .5890|1,934|6,297 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


425400 


Metropolitan Area Population* 


839303000 


Effective Buying Income” THIS IS 


TULSA! 


Impressed? Wait, there’s more... Tulsa is one 
of ten fastest-growing cities in the U. S. and rates 
in the Top Fifty Markets in America. The Magic 
Empire (Tulsa’s trade area of 40 counties) accounts 
for more dollar volume than the rest of Oklahoma 
combined! In 1960 The Tulsa World and The 
Tulsa Tribune ran 10 million more lines of adver- 
tising than any other two newspapers in the state 
of Oklahomat. We're Number 1 in Oklahoma 
because we deliver the goods. For more informa- 
tion, write us or call a Branham man. 


*1960 Government Census 
**Survey of Buying Power 
+Media Records 


The TULSA WORLD pas: THE TULSA TRIBUNE 
MORNING @ SUNDAY @ EVENING 


Represented Nationally by the Branham Co. 
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City County 


Pop. 
(thous.) City 


OREGON 


Pacific States: Alaska, California, Hawaii, Washington 


County 


Pop. Pop. 


- Pop. 
City County thous.) City (thous.) City County thous.) 


County 


Albany 
Astoria 
Baker 
Beaverton 
Bend 


Linn 
Clatsop 
Baker 
Washington 
Deschutes 


COUNTIES 
CITIES 


Baker 
Baker 
Benton 
rvaiis 
Clackamas 
Oregon City 
Clatsop 
Astoria 
Columbia 
Coos 
Coos Bay 
Coos Bay-North Bend 


Crook 

Curry 

Deschutes 
Bend 


Redmond 


Douglas 
Roseburg 

Gilliam 

Grant 


Harney 

Hood River 

Jackson 
Medford 


Jefferson 
Josephine 
Grants Pass 
Klamath 
Klamath Falls 
Lake 
Lane 
AEugene 
Springfield 
Eugene-St 
Lincoln 


Malheur 
Untark 
Marien 
i ASalem 


Morrow 
Multnomah 
Gresham 
A Portland 


ow ht oF @ th 


371.6 


13.2 | Coos Bay 
11.2] Corvallis. . . 
10.0 | Eugene 

6.1} Grants Pass 
12.0 | Gresham 


Coos 
Benton 
Lane 
Josephine 
Multnomah 


5771 POPULATION __ 
ESTIMATES, 1/1/6 


Hillsboro... .. Washington 8.5 
Klamath Falls.Kiamath.. 17.0 
La Grande... Union... . 9.0 
Lebanon 
McMinnville 
Medford 


Matheur 
...Clackamas 

Umatilla 

Multnomah... 371.6 

Deschutes 3.4 


Salem... 

Springfie.d. . 

The Dalles. . .Wasco 
Tillamook... . Tillamook. . 


... Linn 5.8 
Yamhill. . 7.8 
wel Jackson. .: 


EFFECTIVE : a 
BUYING INCOME— @Y4 ESTIMATES, 1960 


._ 25.0 


The ‘‘SM’’ symbols mark original, ‘exclu- 
sive estimates by SALES MANAGEMENT. 


| | Con- 
| sumer 
| House-) Urban | Spend- 

%, holds | Pop. ing 
of (thou- | (thou- | Units 
U.S.A. | sands) | sands) | (thous.) 


.0167 
. 0057 
-0263) 
.0094 


5 
0}; .0022 
.2048 


, 134,079) 


1 Salem is in Marion and Polk counties. 
For retail sales data, see Section 3 


| Income Breakdown of Households 


$7,000-9,999 |s10,000&over 


Hsids. Inc. | Hsids. Inc. 


$2,500-3,999 
% 3, 


% 
of | Per 
U.S.A. | Capita Hslds. Inc. 


.0084| 1,747 
0048} 1,723 
.0215| 1,938 
.0129| 2,133 
.0584| 1,816 
.0042| 1,897 


30.2 12.3 
28.4 . . 13.4 
26.1 14.5 
24.8 16.3 
26.5 14.8 
23.8 16.9 


Swan we = 


0158) 2,087 
-0070) 2,245 
-0103 
-0331 


23.8 
21.3 
26.8 
22.1 
16.7 


17.0 
18.8 
14.9 
17.9 
20.9 


co we @ to w 


16.8 
31.2 
24.7 
22.2 
18.6 


24.8 
18.8 
} 25.9 
20.8 


21.2 
27.1 
26.7 
24.4 


25.3 
30.4 
27.9 
22.5 
18.6 


20,067 
97,182) 
39 , 505) 


— 
329,096 
115,621) 
36, 129) 
161,750] 
—- 


23.3 
22.9 
20.5 
20.6 


31.5 


102,218] 36.8 
25,615) .0072) 1, 5, : i 9 | 38.5 
10,216) 36.4 
35,129) 33.2 
10,059} 36.6 

210,788) 33.8 
94 ,502| 35.0 


9,741) 26.1 


32.5 
37.3 
32.5 | 17. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


31.8 
35.5 
38.3 
35.4 


24.1 | 11.3 
24.0] 8.7 
24.6 | 11.9 27. 


.0020| 1,765 
.2296| 2,212] 


a 
822,094 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


The ONLY newspaper 
for 500,000 consumers 


You can't afford to miss this buy-happy exclusive Journal 
audience. 70% of the families comprising this group have 
annual incomes between $4,000.00 and $10,000.00. They 
have the time to read...the money to spend...and they 
all read the Oregon Journal. 

These are your customers. They take pride in their 
homes and their communities and depend on their trusted, 
home-owned and operated newspaper for the vital news 
and their day-by-day buying decisions. 

You can only reach and influence this half million 
customers in the Portland, Oregon Market through the 
pages of the Oregon Journal. 


You can’t sell Portland without 


The OREGON JOURNAL 


Evening and Sunday—Home Owned 


Published in the interest of the Northwest country and its people Represented Nationally by O'Mara & 
Ormsbee, New York, Chicago, Detroit, 
San Francisco, Los Angeles: by F. A. 
Bartlett in Seattle. 
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OREGON 


COUNTIES 
CITIES 
continued 


Polk 


Sherman 
Tillamook 


Umatilla 


; 


Union 
Wallowa 
Wasco 


Washington 


Wheeler 
Yamhill 


State Total 


METRO 
AREAS 
Total | 
thou- of 

sande) | U.S.A 


Eugene 
Portland 


165.4 
829.6 


0912 
4571 


9841 


House- 
holds 
thou- 

sands 


52.0 
278.9 


POPULATION 


ESTIMATES, 1/1/61 


| House- 
| holds 
(thou- 
sands) sands 


9.0 


578.7 1,112.4 


POPULATION 
ESTIMATES, 1/1/61 


Con- 
sumer 
Sperd- 

ing 

Units 
thous 


Urban 
Pop 
thou- 

sands 


101.6 
678.3 


58.0 
297.1 


Urban | Spend- 


Con- 
sumer 


thous. 


8.4 


BY) 


Net 
Dollars 
000) 


329 ,096 
1,693 ,024 


3.472871 


ESTIMATES, 1960 


U.S.A. ita 


-0919 1,990 6,329 
-4729 2,041 6,070 || - 


“EFFECTIVE _ 
BUYING INCOME— 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


_@D ESTIMATES, 1960 


In- 

come 

Per | Per 

| Het Hsld. | C.S.U. 


| 6,404) 5,339) 5,227 
| | 


bea, hold 


Income Br of Hi 


i oe [stgseehever 
Hsids. Inc. | Hsids. Inc. 


8.2 


$0-2,499 
% 
Hsids. Inc. 


$2,500-3,999 
Hsids. Inc. 


$4g00-c,000 
Hsids. Inc. 
34.6 i 


| 
15.4 4.4 | 27.4 16.8 14.4 22.6 | 
| | 

| 8,065) 7,169) 7,550 
| §,934) 5,743) 5,690) 
28] 5,657| 5,979 
5,880, 5,812 
5,837| 5,982 
| | 
5,103] 

55) 5,034) 
5,338 

5,627 

5 624 


24.2 
8.8 
12.2 
10.2 
| 12.2 


17.1 | 18.2 19.8 

25.4 
| 23.0 
| 25.0 


22.1 


7.2 


5,096 
5,152 
5,310) 
5,474 
5,471 


6.7 
7.4 
9.7 
9.6 
10.2 


28.4 
| 26.1 
28.4 
| 27.6 


BEER 


i) 
= 


5,908 
5,824 
5,511) 5,360) 
5,445 5,299) 
4,886 4,890) 
5,081, 5,551 


5,824 


5,813 10.1 


5,499 


-9698, 1,945 6, 5,605, 5,680) | 24.8 14.0, 35.1 33, 33.2 | 15.9 en 


@ POPULATION 
ESTIMATES, | 1/1/61 


| | ~Con-— | 
sumer | } 

Urban | Spend- } 

Pop. ing Ne % | Per | Per 

(thou- | Units of | Cap-|H’se- 

Sands) | (thous.) U.S.A.) ita | hold 


86.6) 47.6) 


866.5) 


26.1 


ED isi ESTIMATES, 1960 


House- 
Total | % | holds | 
(thou- of | ‘thou- 
sands) U.S.A.) sands) 


148.8 .0820 


Per Per 
Cap- H’'se- 
hold 


255 ,638 0713 1,718 5,613 


ASalem 45.4 


Total Above Areas|1,143.8) .6303| 376.3) 402.7| 2,277,758 .6361|1,991/6,053 


Salem is 


retail sales data, see Section 3 


in Marion and Polk counties. 


SM Standard (4) and Potential (4 
Copyright, Sales Management, 


) Metropolitan County Areas. 
Inc., 1961. 


Sales Management's Up-to-Date 


1961 COUNTY OUTLINE RETAIL SALES MAP OF THE UNITED STATES 


Includes Alaska and Hawaii 


Shows 
at a glance 
comparative 

Retail Sales Strength 
of every county 
27” x 41” 


in 8 colors 


All Metropolitan County Areas clearly defined. 
County . for all U.S. Counties . 
the many outline maps we have seen. 


names . . most legible of all 
Differences in retail sales volume indicated by 7 different County 
color shadings . . . 
-for counties with $500 million or more. 
—for counties with $250 million to $500 million. 
— for counties with $100 million to $250 million. 
— for counties with 50 million to $100 million. 
~ for counties with $25 million to $50 million. 
- for counties with $10 million to $25 million. 
for counties under $10 million. 
Over 2,000 cities with retail sales of $20 million or more. 
City populations indicated—(as of January 1, 1961). 
Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 
Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 


SALES MANAGEMENT 


Your product’s exposure 

on KOIN-TV is the magical 
prelude to a purchase in 
Portland, Oregon, and 33 
surrounding Oregon and 
Washington counties. 
KOIN-TV’s power of 
persuasion is earned by years 
of carefully-planned 
program service, tailored 

to community needs and 


preferences. Check Nielsen 


for proof*. 


ROIN-TV 


Highest rating and widest coverage... 
7 of every 10 homes in Portland and 33 
surrounding counties 


KOIN-TV « Channel 6, Portland, Oregon 


One of America's Great Influence Stations 
Represented Nationally by CBS-TV Spot Sales 


MAY 10, 1961 


Get on the map 


where half the sales 


"credited to Pittsburgh” 


are actually made! 
GIBSONIA POST OFFICE, PA. 


OVER 205,000 CIRCULATION DAILY 
REACH 8 OUT OF 10 FAMILIES WHO SHOP 1,300 GROCERY STORES! 


MEMBER PAPERS—Beaver Falls-New Brighton News-Tribune « Brownsville Telegraph e Butler Eagle e Greensburg Tribune-Review e Jeannette News- 
New Castle News « New Kensington-Tarentum Daily Dispatch and Valley Daily News ¢ Oi! City-Franklin Derrick and News-Herald e Sharon 
igton Observer and Reporter 


Dispatch e 


Herald ¢ Was! 


PENNSYLVANIA 


Other Middle Atlantic States: New Jersey, New York 


City 


v 
Abington 

Township 
Aliquippa 
Allentown 
Altoona 
Ambridge 
Arnold 
Baldwin 
Beaver 
Beaver Falls 
Bedford 
Bellefonte 
Bellevue 


Pop 


County thou 


Montgomery 
Beaver 
Lehigh 
Blair 
Beaver 
Westmoreland 
Allegheny 
Beaver 
Beaver 
Bedford 


Centre 


3 
6 
1 
1 


Allegheny 


Berwick 
Bethel 
Bethlehem 
Bloomsburg 
Braddock 
Bradford 
Brentwood 
Bridgeville 
Bristol 
Brownsville 
Butler 
Canonsburg 
Carbondale 
Carlisle 
Carnegie 
Castle 
Shannon 
Chambers- 
burg 
Charleroi 


COUNTIES 
CITIES 


Adams 


Cett 


Allegheny 


For retail sales d 


Columbia 
Allegheny 
Northampton 
Columbia 
Allegheny 
McKean 
Allegheny 
Allegheny 
Bucks 
Fayette 
Butler 
Washington 
Lackawanna 
Cumberland 
Allegheny 


Allegheny 


Franklin 
Washington 


“oe 


om & 


City 


Cheltenham 
Township 
Chester 
Clairton 
Clearfield 
Clifton 
Heights 


“Noo w@ 


Coatesville 
Collingdale 
Columbia 
Connelisville 
Consho- 
hocken 
Corapolis 
Corry 
Darby 
Donora 
Dormont 
Doylestown 
Du Bois 
Dunmore 


NwOoeoe-@NNWS 


Duquesne. . 
Easton 
Ellwood City 
Emmaus 
Ephrata 
Erie 

Etna 

Farrell 
Franklin 
Gettysburg 
Greensburg 
Greenville 


Pop 


County thous 


Montgomery 
Delaware 
Allegheny 
Clearfield 


Delaware 
Chester 
Delaware 
Lancaster 
Fayette 


Montgomery 
Allegheny 
Erie 
Delaware 
Washington 
Allegheny 
Bucks 
Clearfield 
Lackawanna 
Allegheny 
Northampton 
Lawrence 
Lehigh 
Lancaster 
Erie 
Allegheny 
Mercer 
Venango 
Adams 
Westmoreland 
Mercer 


BNNAwWUnwaneaeoo=Naw 


17. a 
8.7 


City County 


Grove City 
Hanover 
Harrisburg 
Hatboro 
Haverford 
Township 
Hazleton 
Homestead 
Honesdale 
Huntingdon 
Indiana 
Irwin. . 


Mercer 
York 
Dauphin 


Delaware 
Luzerne 
Allegheny 
Wayne 


Indiana 


Montgomery 


Huntingdon 


Westmore.and 


Pop. 
thous 


Pop. 
thous.) 


City County 
8.4 
15.6 
75.6 
7.6 


Media 
Middletown 
Township 
Middletown. . 
Millcreek 
Township 
Monessen 


Delaware 5.8 


Bucks 
Dauphin 


& 


Erie. . 
Westmoreland 


hela W. 


Allegheny 
Bucks 


Monroeville 
Morrisvide 
Mount 


Carmel Northumber- 


Jeannette 
Jenkintown 


Westmoreland 
Montgomery 


land 
Mt. Lebanon 


Pop. 
Genny (thous. ) 


, Allegheny 


Gy 


Pittsburgh 


Luzerne 


Plymouth 


P : gomery 
Pottsville... . . Schuylkill 
Punxsu- 

tawney.... . Jefferson 
Quakertown. Bucks 
Radnor 

Township... Delaware... .. 
Reading. .....Berks 
Ridley 


. Delaware 


Cambria 
Luzerne 
Armstrong 
Lancaster 


Johnstown 
Kingston 
Kittanning 
Lancaster 
Lansdale 
Lansdowne 
Latrobe 
Lebanon 
Lemoyne 
Lewistown 
Lock Haven 


Delaware 


Lebanon 


Mifflin 
Clinton 


Lower Burrell Westmoreland 


Lower Merion 
Township 
Mahanoy City. Schuyikill 

McKees 


Rocks Allegheny 


McKeesport. . Allegheny. . 


Montgomery 
Westmoreland 


Cumberland. . 


Montgomery 


Township. . 
Mount 
Oliver 


Allegheny 


Allegheny 
Munhall Allegheny 
Nanticoke Luzerne 
New Brighton Beaver 
New Castle. .Lawrence.. 
New 
Kensington. Westmoreland 
Norristown. .. Montgomery 
North 
Braddock... Allegheny. 
Oil City Venango 
Oxford Chester 
Palmyra Lebanon... 
Penn 
Township...Westmoreland 11.1 
Philadelphia. . Philadelphia 1,994.5 


Sronnnoaw = @ Ww & 


_ 
oO 


60.2 
8.4 


12.9 
44.9 


Township. . 
Rochester... .Beaver ; 
Ross Township... Allegheny . 
Scranton. .... Lackawanna 
Sewickley... . Allegheny 
Shamokin Northumber- 

land 
Sharon.. Mercer 
Shenandoah. . Schuylkill. . . . 
Somerset . Somerset 
Souderton. ... Montgomery 
Springfield 

Township... .Delaware 
State College..Centre. 
Steelton .. Dauphin 
Stroudsburg. . Monroe. . 
Sunbury Northumber- 

land 
Allegheny 


13.6 


Swissvale. . . 14.6 


Meadville 


Crawford. . 


16.6 Phecnteiie Chester 


on ee, 


__(Continved on page 266) 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/61 BUYING INCOME— 


| Con- | 
sumer 
House-| Urban | Spend- 


The * “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


wl 


SH) ESTIMATES, 1960 


Income Breakdown of Households 


Cash 
In- In- 


Met 


Total 
thou- 
sands 


Area 
Code 


52.6 
8.0 


137] 1,640.9 


ata 


see Section 


holds | 


of 
U.S.A, 


thou- 
sands) 


.0290 
0044 
.9044 


14.6 
2.3 


3 


77.0 1,526.1 


Pop. ing 
(thou- | Units 
sands) | (thous.) 

13.7; 17.0 
3.8 
548.3 


Copyright, 


Net 
Dollars 
(000) 
83,014) 
17,298 
3,563,091 


Sales Management, 


of | Per 


0281 


-0048) 2,162 


Inc., 1961. 


Per Per 
USA A. wd a Heid. |C.8.U. $.U.| Hsid. 


1,578] 5,686] 4,883| 5,254 
7,521 
.$950 2,171 7,470 6,498 7,058 


come | come 
Per 


$0-2,499 
Holds. Inc. 


$2, 500-3, 999 


Hslds inc. 


$4, ,000- 6, 999 
| Hsids i 


$7, 000-8,989 sa. 004 ver 
He's. Inc. | Heatte. Inc. 


16.9 4.8 | 25.0 
15.0 3.8 | 17.8 
8.7 1.8 | 16.0 


4,552) 5,884 9.7 


15.2 | 38.8 39.5 
41.0 
_ 7.2 | 41.9 31.8 | 19.2 22.3 | 


12.5 19.5 
15.7 21.8 


6.8 21.0 
10.5 27.5 


14.2 36.9 


37.2 


SM Standard (4) and Potential (4) Metropolitan County Areas, 


See Index of Survey Uses, page 22 


SALES MANAGEMENT 


I 


, I 


You're missing 80% of the retail sales in Pittsburgh if you're not using Megatown 


(city PLUS the outlying districts)— as your basic marketing unit! 


City retail sales............. 1,000,925,000* 
Outlying district retail sales... 4,298,179,000* 


NOTHING COVERS THE PITTSBURGH 
MEGATOWN LIKE KDKA-TV...NEVER 
OUT OF FIRST PLACE IN PITTSBURGH! 


*Sales Management, 1960. Speciai SM study showed retail 
sales in the city dropped 10.1% from 1955 to 1960. In the 
same period, retail sales in the outlying area went up 16.1% 


KDKA-TV PITTSBURGH 


Represented by Television Advertising Representatives, Inc. {- ena. ) 
©) © WwestinGHOUSE BROADCASTING COMPANY, INC, “smsre 
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im the 


NEW PmirTrsBuRGH 


Take TAE and See 


hefty. 


Pop 


City County thous 


City 


Continued from page 264 

Schuylkill 10.1 
Allegheny 8.1 
8.3 


Tamaqua Uniontown 


Tarentum Upper Darby 


Titusville Crawford Township 


POPULATION 
ESTIMATES, 


COUNTIES 


County 


Turtle Creek. . Allegheny 
Fayette 


Delaware 


1/1/61 


Con- 
sumer 


Vandergrift...W- 


City 


Warren 
Washington 
Waynesboro 


“EFFECTIVE 
BUYING INCOME— 


hearty sales-builder in the growing Pittsburgh 


County thous 


8.6 
14.5 
23.3 
10.4 


SH 


City County 
tmoreland 
Warren 
Washington 
Franklin 


Waynesburg. .Greene 
West Chester Chester 


Wilkes-Barre Luzerne 


ESTIMATES, 1960 


West Mifflin. . Allegheny . 


The a 


City County (thous. 


Allegheny 
Lycoming 
Delaware 
York 


5.2 
15.7 
28.3 
62.7 


Wilkinsburg 
Williamsport 
Yeadon 

York 


SM” symbols mark ee. | exclu- 
sive estimates by SALES MANAGEMENT. 


CITIES Met House-| Urban | Spend- 


Total 
thou- 
sands 


Area 
Code 


ontinued 


of 


U.S.A. 


holds | 
thou- 
sands 


Pop. 
thou- 


sands) 


ing 
Units 


thous.) 


gy 


Net | 4 
of 


Dollars Per 


-_ 
| 


Per 


In- 


| come 


Per 


| Cash 


Income Breakdown of Households 


In- 
come 
Per 


Duquesne 

Ftaa 

Homestead-W eat 

Homestead-Munhall 

Homestead 

McKees Rocks 

McK eesport- 
Duqueane-Clairton 

McKeesport 

Monroeville 

Mount Lebanon 
Township. ... 

Mount Oliver 


Munhall. 
North Braddock... 


APittsbureh 


17.4] 
13.0 
506.5 


For retail sales 


data, 


see Section 3. 


219 


(000) 
7,701\ 
6,671) 
5,403 
9,981 

, 989) 
206! 
270 
3 362 
2,985 
,539) 
3,729 
,507 
328 


| U.S.A. | Capital Hela. | C.$.U.| Hsld. 


0161 


0032 


| 
-0163 
.0043 


-0073| 2 
| 


0423) 
.0254 
.0144| 


-0340) 


me ww ww ww eK | 


Helde. Ine. Helds. 


7,494| 7,398 
7,620| 6,839| 7,267 
7,195] 7,195] 7,122 
6,445] 4,995| 5,686 
8,046| 7,331] 7,733 

7,866] 7,046) 
6,223] 6,846 
7 272} 
2| 6,224] 
| 6,106] #,719 
7,495| 7,420) 
| 5,853] 6,197 
6,293] 6,456 


& = 
= © 


13 = 


a 


nw w 
o 


6,556 


R2RE 


aS 
oa 


| 
2,014) 
2,122 
,018 
| 
1,944) 6,781 
2,026) 6,738 
2,232) 7,471 
| 


5,342| 6,392 


-_ 5,659] 6,383 


5, 868 
7,365 


6,345 


| | | 
3, 349/11, 610) 9, 598/10, 991 6.{ 


Inc. 


0036] 2,187} 


8,066) 


7,242 


11.7 


-0096 
-0061 


1,971) 


7,146) 


1,668) 6,197 
1,277, -3567 2,141) 7,417 


2) 6,705 
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Copyright, Sales inet, Inc., 


1961. 


6,135} 1 


. 

6 1 | 
6,923] 7.5 1.6 | 14.6 

0.0 2.4| 19 

9.1 2.0] 16.3 


$0-2,499 y_| s25o0-.90 $4,000-6,999 $7,000-9,999 srogongove: 


% % 
Hslds. inc. | Holds, tne. “Hsia Inc. 


(x) 


rp wep 


wn 


2 

5.2 5 
6.8 2 
7 

9 


9.4 


77 
fad 


26 


bh & & & 0 


eo. = 


0 
3 
-0 
1 
5 


9 
7 
3 
0 
34.3 


SM Standard 


(4) and Potential 


(A) Metropolitan County 


Areas. 


SALES MANAGEMENT 


FOR YOUR 
ADVERTISING _ 
SOLAR ..... 027 


— ee 


- 


a i es 
— 


MAY 10, 


1961 


NOW. MORE THAN EVER SINCE 1906 


sburgh Press 


Pittsburgh's ONLY Evening Newspaper 


wane 


ene 


MORE readers in Allegheny 
County that accounts for 72% 
of Metro Pittsburgh's E.B.I. 


Six months after the merger of the Post- 
Gazette and Sun-Telegraph, the continuous 
Guide-Post Research studies of Pittsburgh 
Newspaper Reading Habits showed; 74.8%, 
of Allegheny County families regular PRESS 
DAILY readers, 83.2°/, regular PRESS SUN- 
DAY readers against 53.8% DAILY and 
39.79%, SUNDAY for the second paper. Full 
details of this study are available from your 
Press representative. 


MORE TOTAL readers — 


The first Publisher's Statements since the 
merger, Sept. 30, 1960; showed THE PRESS 
total DAILY circulation of 368,437, the P-G 
& S-T 310,176. THE PRESS total SUNDAY of 
557,235, the P-G & S.T SUNDAY 350,680. 
As usual The Press leads in all advertising 
linage classifications and market research, 
too. For the current Pittsburgh "story" check 
your Press representative. 


cisco, Los Angeles. 


Represented by the General 
Advertising Department Scripps- 
Howard Newspapers. 200 Park 
Avenue, New York City. Offices 
in Chicago, Cincinnati, Detroit, 
Dallas, Philadelphia, San Fran- 


Ashland News 

Beaver County Times 

Bloomsburg Morning Press 

Canonsburg Notes 

Carlisle Sentinel 

Cerry Journal 

Danville News 

Doylestown Intelligencer 

Gettysburg Times 

Honesdale Wayne Independent 

Jim Thorpe Times News 

Lansdale North Penn Reporter 

Lehighton Leader 

Levittown /Bristol Times-Courier 

Lock Haven Express 

Mahanoy City Record American 

McKeesport Daily News 

Milton Standard 

Monongahela /Donora Republican 
and Herald American 

Mount Carmel item 

New Castle News 

New Kensington Daily Dispatch 
Tarentum Valley daily News 

Philipsburg Journal 

Quakertown Daily Free Press 

St. Marys Press 

Shenandoah Herald 

Somerset American 

Susquehanna Transcript 

Tamaqua Courier 

Titusville Herald 

Tyrone Herald 

Uniontown Herald Standard 
Brownsville (Edition) Standard 


The Great State of Pennsylvania 
3rd Largest in the Nation 


OFFERS 


THE PENN GROUP 
Of 34 Newspapers 


the Only Newspaper Medium in the U.S. A. 
Encompassing This New Media Concept: 


e Horizontal Statewide Newspaper Coverage 
e With Quality Depth of Penetration 
e At Unprecedentea Cost Efficiency 


TOTAL 1960 (SM) RETAIL SALES OVER 114 BILLION DOLLARS 


(Greater than those of 14 entire States) 


$323,340,000 Automotive Sales 
43,323,000 Gas Station Sales 


= “ 


Food Sales 


$242,980,000 
Drug Sales 


68,841,000 


PENNSYLVANIA 


N GROUP 
NEWSPAPERS » 


| 
l 


Offer 364,032 Circulation reaching 2,060,565 people at a discount of 26.7% 


Warren Times Mirror 
Waynesburg Democrat Messenger 


Represented by BOTTINELLI-KIMBALL, INCORPORATED 


New York Chicago Detroit Louisville Philadelphia Pittsburgh 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


POPULATION EFFECTIVE 
PENNA. BY ESTIMATES, 1/1/61 


| Con- 
SOUNTIES | sumer 
CITIES Met. | House-) Urban | Spend- 
continued Area; Total holds | Pop. | ing 
Code} (thou- of thou- | (thou- | Units 
sands) | U.S.A. | sands) | sands) | (thous 


BUYING INCOME— JM ESTIMATES, 1960 


* $0-2,499 $2,200-2,900 | 94.000-6 one $7 000-9 999 |$10,000&over 
U.S.A. | Capita) Held. | C.S.U.} Hsld. | Hsids. Inc. | Halds. Inc. | Hsids. Inc. | Halds. Inc. | Hsids. Inc. 


——_ —— | —__— —E 


.0058 3.9 8. 22,7 .0063) 2, 7,100) 6,885 ; i Jalil 
ownshiy 27.0| 0149 3] 61,665] | .0172| 2,284) 7,613| ee es | Se oo Pe 
; 0034) 2.! 7,002} .0047| 2,742] 8,501| 6,801| 7,817] 7. 4 | 12. t y 5 | 20.3 21.2] 20.8 45.7 
.0082 | J .163}  .0084) 7,357| 6,418] 6,934] 7.3 1.6] 13.7 6. 5 32. 9 25.81 14.6 33.5 
See New Kensington | 
Arnold-Tarentum- | | 
Brackenridge | | | 
2 2. },219} .0045) 2,002) 6,758] 6,007| 6,388] 8. : oe 8 38.3 | 19.4 24.8] 11.2 27.2 
2 .0055| 1,878} 6,735) 6,300] 6,501] 7. : : 9 | 46. 3 | 20.2 25.4] 11.6 27.7 
West Mifflin 3| .0156| 7.6 ' 3, .0151] 1,906} 7,096] 6,576] 6,835] 6. : : 1] 42.4 3% 21.4 25.6 | 14.2 32.6 
Wilkinsburg 29.9} .0165] 9. | it i .0206| 2,468] 7,608) 6,474] 7,112] 7.4 1. 5 5.6] 42.5 31.9 | 21.9 25.2] 15.7 35.7 
Armstrong .0438| 22.7 : i : .0369| 1,658! 5,808) 5,493! 5,626] 14. 13.0 | 40.3 38.3 | 14.1 20.5] 8.3 24.4 
Kittanning 0037; 2.1 ,565| .0038| 2,025) 6,460) 5,898! 6,168] 11.8 1 41.3 35.8 | 15.7 20.8] 11.6 30.4 


Tarentum : 0045 
Turtle Creek .0057 


1 
1 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


As the only local news daily cover- 


Follow the Leader-Times into 
Armstrong County te ‘Daly"LendeeTimes provide 


complete coverage of the city zone, 
e e plus a bonus of thousands of other 
where this isolated market 

earns $131,831,000 


families all over the county. This 
The Daily Leader=-Times 


community relies on the Leader- 
Times for news; as an advertising 
Represented by The Julius Mathews Special Agency, Inc. 


medium it is the most effective in 
this insulated market. 


KITTANNING, PA. 


SALES MANAGEMENT 


tue LA) 8 VC) oF SPACE BUYING IN CENTRAL PENNSYLVANIA 


ALTOONA AND BLAIR EOUNTY 


Altoona’s a market you mustn't miss . . . $305-million in spending money 
for the nearly 140,000 population of this St dard Metropolitan Area, with an 
estimated $40-million in food sales. Families here spend 20°/, more for food 
than the average for a city of Altoona’s size. 


Better than ever, because it's growing! A dozen new industrial plants in the 
Altoona-Blair yawn | market in the past ten years have added over $12-million 
to the annual payroll. They've added diversification, too, materially strengthen- 
ing the development of the area. 


Coverage, you bet you get coverage here, where one strong, dominant 

COLOR SELLS medium, The Mirror, saturates the market, serves, as the number one buying 

IT BETTER IN ey o the — area, reaching 3 out of 4 homes in Blair County, and 
98°/, of Altoona families. 

ALTOONA... 4 


Tao bear ofan the lagh- SELL MORE IN PENNSYLVANIA IN ‘61 WITH THE 
est quality color repro- 


duction, with over 30 


, 
years of color printing ex- 
perience, in 1, 2 of full 
color. Over 240,000 lines 
of color in 1960! ALTOONA PENNSYLVANIA’S ONLY DAILY NEWSPAPER 
Richard E. Beeler, Advertising Manager 


@yD POPULATI ON . EFFECTIVE GD : The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 

Con- si 
COUNTIES 


Income Breakdown of Households 
sumer 


CITIES Met. House- Spend- = 
(continued) Area holds i 


: ing $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code of | (thou- Units | Dollars f %5 % % 
sands) | sands) | (thous.) S.A. . | C.$.U. . | Hsids. Inc. 


Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


59.0) 148.7) 68.3) 439,369) . P , ° 7.6 | 16.0 7.3 | 44.7 34.0 | 19.3 5] 12.4 34.6 


Aliquippa-A mbridge- 
Rochester-Beaver . . . . od 111,720 
Aliquippa La. 4 6.9 : 53,949 
Ambridge. 
Beaver Falls-New 
Brighton ; 2 , 53,799 
Beaver. . Ce 6h . : ; 16,089} . 4 6,995) 7 
Beaver Falls Ste 6. d . > 33,913, 5,560 
1Ellwood City 
New Brighton. .... . d ; : 19,886) . - 7,102 
Rochester... .. x e ° ° 12,692 6,044 
Bedford. .. oi x J ; ° . 55,580 4,243 
Bedford 5 é ; J 7,680 5,120 
Berks : a ° A - b 610,158) . A 6,416 
AReading seats 5. é ‘ : 212,648) . ; 5,747 


6,062 
28,990) . ’ 5,798) 


Blair hee ald . d . ls . 227 ,623 x 5,150 
AAltoona... 68. ° ° . 122,617) . R 5,130 
Bradford...... “ é A x J A 87,871) . 4,909 
tes a> cen J ° ° Wi . 732,926) . J 6,895 
Bristol ses ° -007 . 3. 24,115) . ‘ 6,183 
Doylestown........ ; : j od 11,116) . : 4,833 
Middletown 
Township. ... 29. ; : 65,024) . 7,145 a ,* - as ee o- ~ ‘“ 
Morrisville 4 d a : 18,712) . : 7,197 ° ‘ 11.1 4. -6 29.5 / d 18.0 40.3 
Quakertown 5). K - 14,293) . : 6,214 é . 16.3 7. 9 34.0] 18.5 s 14.0 33.8 


116.4). 32.5 : .9} 196,732 ,053| 5,331 8 3.6 | 21.2 11.9 | 41.6 39.0] 15.2 21.9] 8.2 23.6 
20.7; .O114 6.4 ° 38,345) . ’ 6,253 14.2 3.8 | 20.6 11.8 1.4 39.5 | 15.5 ° 8.3 22.2 
1 Ellwood City is in Beaver and Lawrence counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


Get the full story on these markets. Study the data and the advertisements. 


MAY 10, 1961 


VM OOO OOOO OOaOnmoOOOOOOOOOOOoOmrerrroroOoOmnwrs, 
T roy 


WARREN Mc KEAN POTTER 


CHECK this Johnstown-Altoona Market 


It's the keystone of West Central Pennsylvania where negas ime 
there’s sales potential you can’t afford to overlook 
in your marketing plans. 


CHECK WJAC-TV’s solid coverage 


Both ARB and Nielsen consistently show WJAC-TV, 
Johnstown, has the audience in this important com- pA 


7 
bined market. FAYETTE 
SOMERSET 


CHECK advertisers’ results we 


nein 
What people see on WJAC-TV, they buy---a happy 
fact that has been proved to advertiser after adver- . 
tiser, in practically any product category you could SERVING MILLIONS FROM 
suggest. ~~ ATOP THE ALLEGHENIES 


| CHECK Harrington, Righter and Parsons, Inc. 


For all the facts and figures you want or need to 
convince you your advertising belongs on........ 


RK KKRK EEK KEK ASK 


. 


| WESTMORELAND 
/ 


RRL KKK KLE KEKLK KSEE EEESEEEERESR 


RK KK KEK KK KK KKK KEASESSS 


“4 VY 


POPULATION es symbols mark original, exclu- 
PENNA. ESTIMATES, 1/1/61 BUYING INCOME— @YD Estimates, 1960 sive estimates by SALES MANAGEMENT. 
. es: 3 on er ie parca 
COUNTIES | sumer | mach sol 
CITIES Met | House-| Urban | Spend- 


ae 
continued Area! Total J holds } Pop. | ing i; @® | | $0-2,499 | $2,500-3,999 $0008 999 | $7,000-9,999 |$10,0004 over 
Code} (thou- of | (thou- | (thou- | Units of ¢ % % Gi & D 


Per | Per q b bo % 
sands) | U.S.A. | sands) | sands) | (thous.) 000) U.S.A. | Capita) Hs!d. C.S.U.| Hsld. | Hslds. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. Inc. | Hslds. Inc. 


Cambria 85] 203.0) .1119) : 063} .0902| 1,591; 5,972) 5,393) 5,673 ° ° 0 12.9 | 41.9 39.6 | 14.8 21.3 -1 23.0 

AJobnstow: 53.2 (1293 } 97,290] .0272] 1,829] 6,443] 5,405) 5,941] 9. 2. -9 10.7 | 44.5 40.1 | 16.7 23.0 -3 23.8 
Cameron 7.6, .0042 > ° ° ‘ - 0040) — 8,873) 5,773) 6,349] 7.6 -8 | 18. 9.4 | 43.2 36.3 19.2 24.7 4 27.8 
Carbon 52.6, .0290 . : ° -0245| 1,670) 5,856) 5,524) 5,675) 12.2 ° «1 12.5 | 42.2 39.7 | 15.1 21.8 | 


Centre 79.7; .0439] 20. : "789| .0380| 1.703| 6.754| 4.283) 6,317] 20.8 8.9 | 22.1 13.3 | 35.6 35.8| 13.1 20.1 
Bellefonte 6.1 0034 g : 4 .0031 1,834) 5, 888| 5,594) 5,606] 15.8 S b ‘ 38.4 36.0 | 14.7 21.0 


State College- 


Bellefonte 29.1) .0161 7,808] .0189| $,390) 11,01 | | 
tate College 23.0) .0127 . ,620]  .0158) 2,462)13,810) 3,606) 6,894] 10. 2 | 15. ‘ : 0 | 20.8 24.7 | 
Chester 1192) 56. 1268) 2,100] 7,983 6,452) 7,360) 9.3 1.9) 17.3 7.5 | 41.0 29.7| 17.5 19.5 | 
Coatesville 12.9) 0071] 3.5 i] 27,020] .0075| 2,005] 7,720| 5,874] 6,886] 7.6 1. 5 7.7 | 42.0 32.6 | 18.8 22.3 | 
Oxford 3.4) 0019 327] .0015| 1,567| 4,843] 4,843] 4,802] 24.6 7.7 | 26.7 17. 2 35.8!) 9.7 16.5 | 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County 


ane AQT MATION ALLY 


PER HOUSEHOLD EFFECTIVE BUYING INCOME 


County 
Chester Ss OF THE 200 LEADING COUNTIES 
Cretuente A thriving market . . . the 3rd richest in Penn- 


WEST CHESTER Movers Squase SEE TABLE OF 


sylvania! And the dynamic promotional force in 200 LEADING 
wae this prosperous county is the Daily Local News, COUNTIES FOR 

17.332 Dail the county’s largest and most influential daily . . 
honed wie J newspaper. DETAILS 

“records subject ; 
to audit West Chester plus PAOLI and all of Lower Chester County a aT... 

eee temas 
The DAILY LOCAL NEWS Chester County's 


Represented nationally by Julivs Mathews Special Agency Leading Newspaper 


SALES MANAGEMENT 


RETAIL SALES IN THE METROPOLITAN 


JOHNSTOWN AREA INCREASED MORE THAN 


In the period 1948 to 1958. This gain is reflected 
in sales figures of the stores listed below... 


you > — Number of Retail Outlets--1958 Census of Business 


don't ie (Zs) Food Stores (PFJ Eating & Drinking Places 
114! General Merchandise 169 Apparel Stores 


146 Automotive Dealers Furniture & Household Appl. 
about » 1331 Gas Stations 182) Lumber--Building--Hardware 


J 0 HNSTOWN i 64 | Drug Stores | 40 | State Liquor Stores 
"a 


Products with distribution always advertise in... 


know 


< 
= 


POPULATION EFFECTIVE 
PENNA. ESTIMATES, 1/1/61 BUYING INCOME— @YZP Estimates, 1960 
Con- | | 
COUNTIES sumer } | Cash 
CITIES b House-) Urban | Spend- } In- | 
continued) | % | holds | Pop. ing | & | c come | $0-2,499 | $2,500-3,999 
C of | (thou- (theu- | Units ! of Per Per | Per | Per % | & 4%, ; % % % 
U.S.A. sands) | sands) | (thous.) 000 U.S.A. Capita) Held. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. Inc. | Hsids. Inc. 


The ‘SM’ symbols mark original, exciu- 


| wheel ine 


Phoenixville........ .8} 0076} 6} | 4.5 ,408| 0079] 2,059) 7,891) 6, 7,212) 7. 14.0 6.2 | 41. 
West Chester. . 6.8] 35, .0098| 2,231] 8,542] 5, 6,878] 9. 14.1 6.6 | 42. 
11.0 726). 5,119 26.6 17.3 | 34. 
24.9 343). ; 5,189 26.8 17.3 | 37 
3.4 7,790]. ,913| 6,134 22.5 12.7 | 42. 
4.0] 20,790) . y 6,300 } 21.1 11.8 | 42. 
: F 12.5 ,432| 0175) 5,781 14.7 | 40 
Lock Haven. ...... : Al 4.8 3,651) .0066) : 6,956 11.3 | 42 
Columbia............. 4) .0294) 15.9) 24.1) 17.6 316). 616) 5,429 15.4 
Berwick ae : 4.3 ,726) : 5,571 
4.2 ,753| 6,173 
: : 5,963 
Meadville Ls 5]. S ' ,217| 6,774 
Titusville. . stare . or 8} | . , 189 5,425 
Cumberland. . . : A y 7 i . j | 7,073 
Carlisle. . . . 5.6) , x 5,307) .C099) 2, 7,061 
Lemoyne i , .6 ,07 .0028} 3 7,199 
Dauphin. . 2). .3| ,871| 1242 6,710 
AHarrisburg... . cae : ’ 171,108). 7,281 
Middletown , F q 21,588) .0 : 6,168 
Steelton......... a. 4 4 : 19,433) . | 1,7 7,197 
Delaware....... ‘ P 4) ' y 1,420,502) 
Chester........ A). 5) | : 135,338} 
Clifton Heights : : : 15,932! 
Collingdale. . : ‘ J a | . 26,670! 
Darby ° ; 8} . 29 ,089 
Haverford Township g ¢ . 164,204 
Lansdowne 6] . : : 34,567 ,743| 8,642] 8,431] 8,494 
Media Bs 5.8). : ; 13,352]. 2,302| 7,854| 6,676| 7,348 
Radnor Township 22.5) 0124} t 63,862) .0178| 2,838] 9,532 
Ridley Township 38.0) . 4] . 96,774] .0270| 2,547] 8,489 
Springfield Township. 5] : } 74,927] .0209] 2,620) 8,815 
Upper Darby } 
Township. . 9; d Aj 243,701 -0681| 2,609) 8,735] 8, 7 ‘e434 | 10 | 35.8 22.4 1 22.3 | 24.6 50.2 
Yeadon 11.6) . : : 26,490) .0074) 2,284) 8,545) 7,7 3 13) 10 1 | 26.7 23.7 | 22. 48.3 
Elk 37.6) . " e 62,850) .0175| 1,672| 6,102) 5, 8 3.0! 21 | 41.2 37.5 5 21. 26.2 


22.8 9 38. 
36. 
19. 
17. 
22 


24. 
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For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 


MAY 10, 1961 271 


When you think 
Pennsylvania, think 
Philadelphia, Pitts- 
burgh —and Erie! 
Erie is unquestionably 
the 3rd city in the state 
of Pennsylvania, holding down this 
position in both population and 
effective buying income. What’s 
more, Erie is growing — and fast. 
Specifically, it leads all major* 
Pennsylvania cities in population 
growth since The 1950 U.S. Cen- 
sus. Coverage of Erie is an essential 
in any sales plan for Pennsylvania. 


Source 


PENNA. SM POPULATION 


COUNTIES 
CITIES | Met. 
continued Area 


holds | 
Code 


of (thou- | 
U.S.A. | sands) 
Erie 
Corry 
Arie 
Millereek Township 
Fayette 


54 
2.3 
41.0 
8.9) 
46.5 
1.9 


0098 
-0025 
0493 

0098 
0057 


-0058 


Forest 

Franklin 
Chambersburg 
Waynesbor 

Fulton 


nN 
neecqg—-a we 
a 


For retail sales data, see Section 3 


ESTIMATES, 1/1 61 
~ | Con- | 
House-| Urban | Spend- 
Pop. 
(thou- | Units 
sands) — 


73.8) 195. 0 


o 
To win consumer 
loyalty in 
this dynamic 


Great Lakes market, 
all you need is - 


The Erie Times 
The Erie News 
The Erie Times-News 


Represented by The Katz Agency, Inc. 


When you think 
Western New York, 
think Buffalo, Roch- 
ester—and Erie! 
For many advertisers 
Erie, Pa., is an integral 


part of Western New York, insep- 
arably linked, for marketing pur- 
poses, with Buffalo and Rochester. 
Considered as a New York market, 
Erie is the 4th city in population, 
5th in effective buying income, out- 
side Metropolitan New York. Cov- 
erage of Erie is an essential in any 
sales plan for Western New York. 


1961 Sales Management Survey of Buying Power. ‘ *100 000-and-over population. 


EFFECTIVE VE 
BUYING INCOME— 


_@D 


ESTIMATES, 1960 


The “‘SM"’ symbols "mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| sumer 


Income Breakdown o! of Households 


| 

ing | @ | } 
| of | Per 

| U.S.A. | Capita) Hsid | C.S.U.| Hsld. 


% % 
Helds. Inc. 


518,621 
13,190 
289, 874 
62,997 
260,818 
11,242 


.1449 2,047) 7,027 6,174| 6,642 
-0037| 1,713| 5,735) 5,276) 5,468 
.0809} 2,090 7,070| 6,026| 6,604 
.0176| 2,121| 7,078| 7,000] 

.0728| 1,552} 5,609) 5,175| 5,364 
.0031| 1,905} 5,917) 5,353] 5,605 


.0079| 1 
.0064| 1 


377 
913 
,381 
,747| 
088 
338 
778 
740) 


,867| 5,912 
,790| 6,193 
.0102| 2,044) 6,737 
0016] 1,277| 4,789] 4,789) 4,743 
0397, 1,588) 5,594) 5,039) 5,285 
.0096| 1,940] 6,359] 4,905] 5,585 
.0061| 2,094) 6,405) 5,445) 5,917 
0033, 1,108| 4.193| 3,913| 3,978 


1961. 


| 5,208) 5,674 


5,430) 6,093 


—-mwe @ wwe 


-_ 


Copyright, Sales Management, Inc., SM Standard 


16.9 | 
(22.3 13.1 | 


| 22.6 


| 21.1 


$0-2,499 $2.500-3,900 $4,000-6,' 900 $7,000-9, a 10. 000&over 


Helds. Inc. | Hslds. Inc. | Hslds. = 


18.0 
14.2 
18.9 


“Heid Ine. 


43.2 
40.5 
| 43.8 


34.7 
39.5 | 


| 22.2 | 12.0 
35.5 | 

| 

| 


21.3 | 7.9 
23.4 | 13.0 


32. 8 
22.0 
15.6 31.6 
20.3 
20.7 | 


38.5 | 13.4 
37.0 | 14.2 


3 | 38.6 
| 38.9 


24.0 7.3 


9.0 


22.2 
25.3 


40.5 
39.5 
35.0 
39.2 
42.5 
42.5 
27.8 


(4) and Potential 


21.9 
21.7 
19.0 
19.8 
21.6 
21.0 
14.4 


24.3 
30.2 
16.3 
20.7 
21.8 
26.3 
4 11. 1 


19.4 
27.8 
25.4 
21.9 
21.6 
32. 3 


(4) Metropolitan County Areas. 


Connellsville 


Fayette County income of $260,818,000, 
plus a healthy share from Westmoreland 
County is a self-contained market. As 
with all good business, it is strictly local, 
this business is loyal to its LOCAL news 
daily. 


THE DAILY COURIER 


Connellsville, Pa. 


Represented by the Julius Mathews Special Agency, Inc. 


South 
Connellsville 


SALES MANAGEMENT 


A 10-VYEAR LOOK AT THE SCRANTON MARKET! 


+ 295.959,000 


BOS 


noth 


? 2,203,500 
1.190.500. EE vACD 


DERAL INCOME 
xX COLLECTIONS 


SAWYER - FERGUSON - WALKER COMPANY, INC., National Representatives “e” snanta © cos anetity sam seanciseo 


@ ATLANTA @ LOS ANGELES @ SAN FRANCISCO 


SM POPULATION EFFECTIVE SM | The “‘SM’’ symbols mark original, exclu- 

ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 

COUNTIES fw ere ya | Income Breakdown of Houssholds 
CITIES 4 House-| Urban | Spend- | | 

continued Total a, holds | Pop. ing Net % p | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999) $10,000&over 

(thou- of (thou- | (thou- | Units Dollars of Per Per %, 7 % % %, z | 4 qe | 4 Jy, 

sands) | U.S.A. | sands) | sands) | (thous.) 000) U.S A. | Capita Hsld. 


0 7) 70 70 ° % | % 70 | , %& 
-| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Greene. ie . -0216 5.2) 12.4 60,904, .0170 1,558 5.692 4, . 17.0 4.8 | 25.0 15 

Waynesburg. .... 5.3 .0029 i 2.4 


«. 


1 | 37.9 38. 2 20.4) 6.9 21.2 


10,520) .0029, 2,023) 7,514 15.4 4.0) 19.3 10.8 | 40.0 37 5.6 22.3 7 25 


v.f “uv 
Huntingdon. ..... b -0216 : j 12.2 ‘ -0153, 1,393) 5,021) 4, ‘ 20.3 6.5 | 27.9 
Huntingdon-Mount 


0 14.9 
° i -UU62 

Huntingdon... . + .0040 
Indiana. ; 1) .0414 
Indiana. . 3 .0072 
Jefferson a -0257 
Punxsutawney . .0049 
Juniata . ° -0088 
Lackawanna A .1283 
Carbondale 3. 0074 
Dunmore -8} .0104 
AScranton 7 .0608 
Lancaster z 1558 


Columbia , 0066 


aoaqw ou 


~ wo a: 


to > mh wD et 
shown 


0560 
1757 


.0061 2 10 
12 


114 


Ephrata 7.7 0042 


.0045, 2 
ALancaster 60.6) .0334 


0391 5, 5, 7.6 


) 


SuN aw 


15. 


5 
4 
~ 
1 
5 
3 
9 
3 
3 
5 
6 
6 
3 
3 


34.3 | 19.3 


i) 


For retail sales data, see Section 3 Standard (4) and (4) Metropolitan County Areas 


Lancaster/ Harrisburg /York | 


| is one TV market when | Be ee: 
“you use W GAL-TV — : , - ___. HARRISBURG | ‘ 


t 


$~ LANCASTER 
YORK 


. 


GETTYSBURG 


WGAL-T CHANNEL 8 Soaps 
STEINMAN STATION, Clair McCollough, Pres. : 


Representative: The MEEKER Company « New York @ Chicago e Los Angeles e San Francisco 
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Now Publishing From Our New, Ultra-Modern Plant 


Pace-Setting 


Progress 


In Pennsylvania's 


Purse-onality 
Market 


LEBANON DAILY NEWS story, ‘Brooks & Finley 


POPULATION EFFECTIVE The “SM” ani mark ‘original, exclu- 
PENNA. ESTIMATES, 1/1/61 BUYING INCOME— | @ ESTIMATES, 1960 sive estima‘es by SALES MANAGEMENT. 
=< 9 , 2 | Con- iain - eal 
COUNTIES Pac | Cash ___ Income Breakdown of of Households 
CITIES Met | House-! Urban | Spend- } } | In- | In- 
ontirued Area} Total | % | holds | Pop. ing » 4 | | come | come + 499 | $2, eeb-2,088 $4,000 99 $7, 000-9, 999 wy 0008:0ver 
Code} (thou- | of | (thou- | (thou- | Units | Per | Per | Per 


sands) | U.S.A. | sands) | sands) (thous.) (000) | U.S.A. ‘capita 


Hsld. | C.S.U.) Hs!d. ine. | Halas. Heide. Ine. Hela oe 
Lawrence 267] 113.8} .0627/ .2| 3 ; | .0606) 1,906 
1Eliwood City 12.3) .0068) : " 24, .0069| 1,996 
\ New Castle 44.3} .0244| 2 5.6 7 0248) 
Lebanon 91. .0505 . . 
Lebanon 0166 “1701 
Palmyra 0039 2.3 : a -0039 
Lehigh , .1270 5 g ; J .1364 
llentow 0595 31 38.2 231 , 48% -0646) 2 
OO5S 3.3 : 23,78 .0066) 


9.2 | 43.4 37.2 
7 9 36. 
1 37. 
9 37. 
2 B. 
9 3) 
7 32. 


3.2 34 


2.4 
1.7 
2.1 
3.0 
2.1 
2.6 
1.9 
1.8 


Luzerne 98 1896 ' ; : 661). ,656) 5, ,400| 5,627 
AHazlet 31 0175 57,966] .0162| 1,823] 6,663] 5,739| 6,211 
Kingstor 0.2) 0111 5.6 41,232) . ,759} 6,247) 6,493 
Nanticoke 5.3 0084 § 24,655) . ! ’ 6 5,032) 5,272 
Pittston 2) 0067 3.1 16,979] . ; ‘ 4, 851| 5,113 
Plymoutt ( 0056 d.¢ 3.3 17,120} . 578} 5,903) 5,188) 5,511 
A Wilkes-Barre 7 0346 7.3 113,426} .0317) 1,806 * 5,227) 5,901 

Lycoming t .0608 ; ' , 195,462) . | 5, 5,226) 5,525) 

Williamsport J 0229 7 ; 82 , 004) d A ,457| 5,223) 5,854 

NicKean ‘ 0299 : . . 100,399) . 5,640) 5,834 
Bradford 9} .0082 , 30,995) . ,080} 6,888} 5,740) 6,337 

Mercer \ .0712 . ‘ 250,424) . ,940) 6, 6,034) 6,430 
A\Farrell ‘ 0076 3. | “a 25,551) .007 ,852| 7, 5,678) 6,541 
Greenville i .0048 q , 19,010) . 7 5,431) 6,261 
Grove City 8.4) .0046 2.7 3.4 20,537) . ; ; 6,040] 6,905 


Sharon 28 0138 7.3 3 68,125) . e2 ,962) 6,387| 7,291 
\ Sharon-Fargoll- | 


ue © 


ww ww Ww 
— — = = = BD 


cDeaodeouwe 
Dauscenwoaw 


ee 


BEReeget 
ee ee ee 


—e De NH WNHWNHWHwWNN WwW 
awowerwan 


Nocunwn 
a> wo to 
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Sharpsville 15 0848, 18 96, 744 
Mifflin 4) .0245 ‘ 713). 570 5,089) 5,268 
Lewistown 2.! 0069 3.4 23,952) . ,142| 5,207) 5,648 
Monroe ' .0221 } : 595) . 5,006) 5,628) 
itroudsburg j 0033 2.3 : , 7,176) 5,304) 6,255 
Stroudsburg-Eaat 


Stroudsburg 4.0 3 -0076| 1,956) 6.698! 


1 Ellwood City is in Beaver and Lawrence counties. Copyright, Sales sisiemmedl Inc., 1961. For retail sales data, see Section 3. 
2 Bethlehem is in Lehigh and Northampton Counties 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


SHARON CELEBRATES FIRST BIRTHDAY AS 
A METRO MARKET WITH BIG SALES SPREE. 


Facts on this top quality Pennsylvania Market: 
Total Retail Sales $136,913,000 Furniture & Appliances $ 6,955,000 
Food Sales 37,071,000 Automotive 27,645,000 
Eating & Drinking 8,010,000 Gas Stations 10,623,000 
General Merchandise 14,184,000 Lumber & Hardware 10,363,000 
Apparel 8,295,000 Drugs 3,964,000 


For the state as a whole. Sharon numbers 3rd in Family Sales! Want to sell in Sharon? 


Only the Herald covers the Sharon Metro Area. 


The Sharon Herald 


GALLAGHER-DeLISSER, INC., NATIONAL REPRESENTATIVES 


SALES MANAGEMENT 


Are you overlooking this Billion Dollar Market? 


Bethlehem =—Allentown=Easton Metro Area 


Make sure you have complete coverage of this rich market. 


Examine your county coverage and you will find 4. Only the GLOBE-TIMES covers Bethlehem. 
that: 


Conclusion: It’s an unmistakable fact that 

you need THE BETHLEHEM GLOBE- 

TIMES on your schedule. To get a fair crack 

3. You need a paper in each city for full at that Billion Dollars, remember, only the 
market coverage. Globe-Times covers Bethlehem. 


The Bethlehem Globe-Times 


Gallagher, DELisser, Inc.—National Representatives 


1. 75% of Retail Sales are made in the cities. 


2. City Coverage is needed to get sales. 


‘PENNA. | AV7m POPULATION EFFECTIVE _ o17 a eae 
. ESTIMATES, 1/1/61 BUYING INcoME— QOMZD estimates, 1950 


sive estimates by SALES MANAGEMENT. 
| Con- “ 


COUNTIES | sumer Income Breakdown of Households 3 
CITIES Met. House-| Urban | Spend- 


- = 
continued) Area} Total a4 holds | Pop. ing z $0-2,499 $2,500-3,999 | $4,000-6,999 $7,000-9 999 | $10,0004 over 
Code} (thou- | of | (thou- | (thou- in 4 4, , % %, % % % % 


Units Per Per % % b b b % bo lo 
sands) U.S.A. | sands) sands) | (thous.) U.S. Capita) Hs!d. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc 


Montgomery... ....135 1) 2986 9! 426.2 173.3] 1,323,985, . 2,460| 8,822) 7,640) 8,397) 2 | 13. 9 | 39.4 
Abington Township 59.6} .0329 3 19 146,927) . 2,465) 8,493) 7,693) 8,191 3} 11. 
Cheltenham 
Township. . . 37.6| .0207 12..§ 128,734) . ,424|10,728) 9,979)10,507 
Conshohocken. . .3) .0057 3.1| : 23,985| .0067| 2,33 .731) 7,787 7,660 
Hatboro 7.6} .0042) 2. 2.6 17,584 3 ,373| 6,763] 7,714 
Jenkintown 5.( .0028 ; 13 734) .0038) 9,810) 6,540] 8,504 
Lansdale l -0071 3.8 ; 28,466) 0079) 2, 491) 6,778) 7,163 
Lower Merion | | 
.0332 23.3 208,291} .0582) 3,460 11,445) 8,940/10,702 
0216, 9.3 71,574] .0200] 1,831| 7,696 3,066) 6,975 
.0146 . 60,468] .0169) 2,290] 7,465! 6,573] 7,066 
.0030 5 12,952} .0036| 2,399! 8,095! 6,817] 7,567 
.0092 .7| Y : 19,865} .0055| 1,182, 5,369) 4,414) 4,796 
W117 8) .0} J 403,082; .1126| 1,989) 6,855) 5,936) 6,436 


| 
0420! 9 159,176] .0445| 2,089] 7,438] 5,917] 6,767 


Township 
Norristown 
Pottstown 
Souderton 

Montour. . 
Northampton 
2 ABethlehem 
Easton-Wilson (Pa.)- 
Phillipsburg (N. J.).. 58 .0822 117,883} .0828| 2,010) 7,114 
AFaston 31. 0174 | 61,377; .0171] 1,948] 6,975] 6,896) 6,877 
| | 


nono. + — to 
wooeow- or & 


| 

Northumberland... . -4| .0570 ° ° o! 163,437 -0456) 1,581) 5,412) 5,013) 5,176 ° ° . ° 39.7 A 12.6 19.8 
Mount Carmel. ... -0058 3. 3.3 15,482) .0043) 1,474) 5,161) 4,692) 4,869 ‘ , : 37.2 -8/ 11.2 18.8 
Shamokin... aed 3.5) .0074 3 “ 21,371) -0060 1,583} 5,480 5, 088| 5,239 . ; 3 | 39.1 -0 | 12.9 20.1 

4.3 

7. 


Sunbury 6) .0075 25,377| .0071] 1,866) 5,902) 5,179) 5,507 ‘ y 6 | 40.5 39.3 | 14.0 20.9 
Perry 26.7| .0147 2.6 . 40,467; .0113) 1,516 5,325 4,818 5,019 . . ° 15.7 | 39.0 41.5 | 13.0 21.1 


2 Bethlehem is in Lehigh and Northampton counties. 


Copyright, Sales Management, Inc., 1961 
For retail sales data, see Section 3 


SM Standard (4) and Potential (4) Metropolitan County Areas 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line indicates COUNTY data, light face line CITY data. 

Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform to the Census Bureau 


standards of urbanization. 
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PENNA. 


COUNTIES 
CITIES 
continued) 


Philadelphia 
APhiladelp 

Pike 

Potter 

Schuylkill 
Mahanoy City 
Pottsville 
Shenandoah 


Tamaqua 


Snyder 
Somerset 
Somerset 


Sullivan 


Susquehanna 
Tioga 


Union 


Venango 
Franklin 
Ou City-F 
Uu City 

Warren 
Warren 


Washington 


Westmoreland 
Arnold 


Greensburg-South 


Creensburg-South west 


Greensburg 


Greensburg 


Monessen 


Vew Ken 


nyton 


{ rnold-Tarentum- 


Brackenridge 
New Kensington 
Penn Township 
Vandergrift 


Wyoming 


York 


State Total 


137 


“POPULATION 
ESTIMATES, 1/1/61 


ii ~ Con- 
| sumer 
House-| Urban | Snend- 
| holds | Pop. ing 
(thou- | (thou- | Units 
sands) | sands) | (thous.) 


Total %, 
(thou- of 
sands) | U.S.A. 


1,904.5) 1.0004 5.3)1.008.8) 7 ri. 
1,994.5) j §- 0994) 583.3 | 
9. .0050 3. 
16.5| .0091; 4.9) 
171. .0946, 48. 
8.4) .0046) 2 
21.6} .0119] 
10 
10 


2.9) 


0096 
0253} 
0080) 
.1200) 
0065 
0044] 

0061 
0046 


0128 


1336 
15.6} .0086) 
54. 0298 
|— 
3. 23881, 


5,875.9 il, 978.2 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1960 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Per 
Held. 


Income Breakdown of Households 


$0-2,499 
.| Hsids. Inc. 


i 
Hslds. Inc. 


sm x 
Hslids. Inc. 


$7,000-9,999 
% & 
Hslds. Inc. 


$10,000&over 
% %& 
Hslds. Inc. 


4,563,835 
4,563,835 
15,442 

24 ,628| 
273,991) 
13,161 
38,449 
16,929) 
17,886 


1.2745 
1.2745 


7,824 
7,824 
4,826 
5,026 
5,638) 
5,264 
6,103 
5,838 


5,770) 5,110 


34,975) 4,926) 4,372 


107, 857| 
12,371| 
8,208) 

| 


5,040| 4,629 
| 6,873] 5,155 
| 4,560) 4, 560) 


48,420) 
55 , 508) 
37,202) 

| 


5,206 
5,092 
6,000 


4,747| 
4,550 
4,180 


5,065) 
5,268 


| 
5,229) 
5,995) 
5,684 
5,519 
5,664) 5,257 
6,081) 5,622 


96,742) 
17 ,386 


5,229 


6,142) 5,547] 


15,905) 
21,283) 
ripe 
45,050 


6, 627| 
6,260 
5,826 
3, 6,529 


5,891 
6,081 
5,610 
5,119 


5,148) 4,734 
5,434] 5,162 
6,045) 5,572 
| 6.580) 5,702 


41,185) 
10,324 
605 , 696 
17,107| 

| 


| 

| 

6| 1,900] 6,614 
1,875] 6,494 
1,646] 5,537 
1,840} 6,328 
1,476) 5,060 


87,961 
43,511 
18,272 
15,820 
24,795 


456 ,974 
31,036 
112,750 


1276 
0087 
-0315 


1,886) 6,294 


5,851| 5, 389} § 


10.2 
10.2 
21.3 
20.8 
15.4 
16.5 


10.8 

8.0 
21.8 
11.5 


10.2 
9.9 


2.1 
2.1 
6.7 
6.7 
4.3 
4.8 
4.1 


17.3 7.6 
17.3 7.6 
18.2 
19.0 
14.6 
16.2 
13.1 
15.0 
13.1 


41.4 
41.4 
35.2 
35.2 
40.0 
38.9 
39.2 
41.9 
43.9 


30.8 
30.8 
39.2 
40.1 
40.1 
40.6 
37.5 
3.9 43.0 
3.3 43.5 
0 4 19.8 | 35.2 
8 -9 18.6 | 37.6 
3:3 46.8 
7 34.0 


41.2 
42.0 
9.7 41.6 


20.0 


16.7 | 36.7 
18.0 | 36.0 
15.9 | 37.0 


wowwre www sh 
_ n to 

ere se 

wee we onan 


~on @ 


37.8 
37.4 
37.3 


18.0 
18.0 
10.7 
10.9 
13.4 
12.3 
13.8 
13.8 


20.3 
20.3 
18.4 
19.0 
20.5 
19.7 
20.2 
21.7 
22.8 


13.1 
13.1 
5.6 
5.3 
6.8 
6.4 
8.9 
6.3 
6.8 


39.2 
39.2 
17.5 
15.2 
20.5 
18.7 
25.1 
16.4 
17.3 


18.6 
18.8 
22.8 
17.7 


4.7 
5.0 
9.3 
4.6 


13.4 
14.8 
23.7 
14.3 
20.3 17.3 
15.9 
17.3 


3] 9.7 
-5 | 10.9 
2 | 10.9 


12,879,605) 3.5963) 2 


W Se ope aE 


6.4246} 2,014) 7 


9.6 


32.1 


4 | 13.8 


123,006 , 704) 7,009) 6, 101| 6, 602] 11.2 2.6 | 18.9 9.1 20.9 | 12.1 


Copyright, Sales Management, Inc., 1961. 


40.9 33.1 | 16.9 


For retail sales data, see Section 3 SM Standard (4) and Potential (4) Metropolitan County Areas. 


COPYRIGHT NOTICE and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 


Inc., specifying the intended use and such permission, if granted, may be 
revoked at any time without notice. 


SALES MANAGEMENT 


63 PERCENT 
OF DELAWARE VALLEY’S 
POPULATION 
LIVES IN 
THE SUBURBS 


Che Philadelphia Anguirer delivers your advertising to 27% more 


suburban adult readers than does any other Philadelphia newspaper. 


euc«s 
counrry 
MOnTQOmenT 
A counrr 
OPH STEM ANT A 
Cc, sore 


d 


v 


DELAWARE 
‘OunTY 


Sources: 1960 Sales Management Survey of Buying Power; Continuing Study of Adult Newspaper Readership 


by Sindlinger & Company, Inc. based on over 50,000 interviews, 1957-59. (Summary of 1959 study available on request.) 
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Where are the sales? 


they're right here in local newspapers . . . the CALL 
ALLENTOWN, PA. . . . where and CHRONICLE newspapers .. . 
your customers live and buy. the only medium that will deliver 
Pre-sell these local home-makers your message to 4 out of 5 


with ‘national’ advertising in the families in the trading area. 


THE MORNING CALL e« EVENING CHRONICLE « SUNDAY CALL-CHRONICLE 


ALLENTOWN, PENNSYLVANIA 
represented nationally by STORY, BROOKS & FINLEY, INC. 


POPULATION a. oe 7m POPULATION | ao £.8.1. ‘ 
PENNA. JM BYD Estimates, 1960 | BYD ESTIMATES, 1/1/61 BYP Estimates. 1960 


| Q i TT —COti‘(aLC‘COSCO3 
; i| q sumer 
METRO | House-| Urban House-| Urban | Spend- 

AREAS Total | % | helds | Pop. i % | Per | Per || % | holds | Pop. ing Net % | Per | Per 
thou- of thou- | (thou- i Cap- H’se-| ( of | (thou- | (thou-/| Units Dollars of | Cap-|H'se- 
sands) | U.S.A.| sands) | sands .) 000 U.S.A.) ita | hold || sands) | U.S.A.) sands) | sands) | (thous.)} (000) | U.S.A.) ita | hold 


Alientown- ,425.5|1.3369| 698.6|1,979.0| 794.4] 4,991 ,423|1.3938/2,058)7, 145 
Bethiehem- 1528} 82.8] 177.2) 95.1] 610,158) .1704|2,200|7,396 
Easton 496.9} 2739, 145.2) 353.5) .3] 1,012,589) .2828/2,038/6,974 || Scranton 9} .1283} 67.1) 208.1) 74.6] 390,585 .1091|1,677/5,821 
Altoona 137.3) .0757| 93.4 . ,623| .0635|1 ,658|5,676 || A Sharon-Farrell- | 
Erie 253.3) .1396 -8| 196.0 ; .621| .1449|2,047)7,027 || Sharpsville. .. . -1) .0712) 37.0) 68.7, 41.5] 250,424) .0700|1,940'6, 768 
Harrisburg 351.3) .1937] .0} " j : .1987|2,025 6, 842 || Wilkes-Barre- 
Johnstown 280.1) .1544 .5| 138. t 920) .1203]1,538/5,708 || Hazleton... .1} .1896} 96.8) 279.0! 105.5] 569,661 .1591 1,656 5,885 
Lancaster 282.6| .1558 , 517| .1787|2,228|7,772 || A Williamsport -2} .0608) 33.4, 66.3; 37.4] 195,462) .0546|1,774/5,852 
Lebanon 91.6) .0505 . . ,381) .0456)1,784/6,212|) York .3| 1336 72.6 130.0, 81.3] 456,974, .1276 1,886 6,294 
New Castle 113.8 .0627 : ; ; .0606 1,906 6,532 \—— {——— -— —— —— 
Philadelphia 418.2 2.4352 1,271.7 3,948.6 1,509.5/10, 136,287 2.8305 2,294 7,971 || Total Above Areas|10,186.5 5.6147 2,938.8 8,127.1) 3,395.7/21 512.031 6.0072 2.112 7,320 


For retail sales data, see Section 3 Copyright. Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Donnelly Adv. ) 


the ultimate in Outdoor Advertising | | From 
In Key || FOR INFORMATION ON ALL OUR MARKETS | 
East Coast || CALL BOSTON, MASS., JAmaica 2-8800 


Markets or New York City, YUkon 6-8666 


Scranton Office — call Dlamond 6-5761 
Wilkes-Barre — call Enterprise 2-0570 


Maine 
to 


Florida 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y.. Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


What? Do You Mean That The Real George Washington 
Advertised In The Pittsburgh Post-Gazette? 


That’s exactly what we mean. It was back in 
1796. The Gazette was then 10 years old. Wash- 
ington was President at the time. 

He had taken up some land in the Pittsburgh 
area in his surveying days. 

And the advertisements were for the sale of this 
land. Washington requested by letter to Major 
Isaac Craig that the advertisement should be in- 
serted three times in the Pittsburgh Gazette. 


It would be coy, probably, to suggest that Mr. 


1786 
—s 


Washington knew a good thing when he saw 
one. At any rate, the newspaper has grown 
through service to the Pittsburgh area. It has 
gtown in the respect of its readers and in the 
volume of its advertising. We suggest, in all 
sincerity, that the Pittsburgh Post-Gazette—now 
in its 175th anniversary year—certainly merits 
the investigation—and the continued patronage 
—of any merchant or manufacturer interested 
in cultivating sales in this rich and rewarding 
Pittsburgh Market. 


The Pittsburgh Post-Gazette 


— Represented Nationally By Moloney Regan & Schmitt 
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Newport is the Daily News market 


This is Rhode Island’s highest-income market that TOP-INCOME MARKET 
you can reach only with The Daily News, where IN RHODE ISLAND 
you get 88% of the city zone; 69% of the county. County City 
Family income $7478 $8352 
THE NEWPORT DAILY NEWS —— a ae 


A year ‘round market 
Plus thousands of Navy personnel 
Pius an expanded summer market 


RHODE ISLAND 


Other New England States: Connecticut, Maine, Massachusetts, New Hampshire, Vermont 


Rhode Island cities listed on page 282 


SM POPULATION EFFECTIVE > The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— _ ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| Con- | ae Break Stiunahelil mat 
COUNTIES | sumer ee heh 
CITIES House-| Urban | Spend- | 
Total a, holds | Pop. | ing 1 499 | $2,500-3,999 | $4,000-6,99 | $7,000-9, 999 $10,0008.0ver 
thou- ot thou- | (thou- | Units of Per | Per % | & 
sands) | U.S.A. | sends) sands) | (thous. 000) | U.S.A. |Capita) Hs!d. C.S.U. 4 Hsia tne. Hslds. inc. Heid Inc. | Heide. ral Hsids. tne. 
37 .0207' 10. 8 36.6 11. ' ; ,003| 6, 622) 6, 12. 6 | 21. .2| 38.4 30.2 | 15.0 18.1 | 12.9 38.9 
0082 4.2 4.5 26,325) . , 767} 6,268) 5, 5,797] 12.7 ee x 39.4 35. 14.6 1 .7 30.0 
.0635 4. 107.5 41. ° % " . ~ e ° ° " 15.6 . s 30.2 


Warwick 0388} 2 21.3 16.0 
West Warwick 21.! OL 5.7 5. 5,037) . ,676) 6, ‘ o» | | 
Newport Uf . , e ' : ’ R . * ‘ ° . 0) ° e 14.9 

# 2 es 1 9 }273| 2,07 352 ,588! 6,016 i . 9.6 “ -4 | 16.6 
Providence 4 ° . , ° . : ’ ’ . . 14.6 
tral | 19.5 5.7 34] 5,9: ‘ ,308 5 4|2 .3 | 41.2 39.9 | 14.0 

16.7 


0242] 1,854] 6,153| 5,561| § 


| | 
entral Fail 100.4| .0658| 31.2 92, .0588| 1,919\ 6,176! La ae 
retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. Standard (4) and Potential (4) Metropolitan County Areas. 


Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 


Income less non-cash items such as food and fuel produced and consumed by 


farmers, imputed rentals of owner-occupied homes, income received by trusts, 


pension and welfare funds and income of non-profit institutions. 


SALES MANAGEMENT 


A ONE-IN-A-MILLION TEST MARKET... 


one newspaper... and a million and more prospects! 


You can now cover one of the nation’s top 
three test markets (and the Number One test 
market in New England!) thoroughly and more 
economically than ever with The Providence 
Journal-Bulletin. New Journal-Bulletin package 
plans—explained at right—make it easy. 

And you'll like what The Providence Journal- 
Bulletin delivers. This one medium is the strong- 
est selling force throughout New England’s sec- 
ond largest market . . . a million-plus interstate 
population center where buying power is BIG... 
bigger than ever, as Sales Management shows. 

In ABC Providence alone, The Journal-Bul- 
letin gives you 100%-plus coverage of over 500,- 
000. In the CITY-STATE area, you get more 
than 80% coverage. 

Isolated from other major markets .. . repre- 
sentative and well-balanced between urban and 
suburban . .. cosmopolitan in composition . . . the 


iin 


ert tis bs 


Mei riri it 


+ SCRE EERE 


Seeoegettie | 
seneeetets 


New Journal-Bulletin Package Plans 


Low Cost Gravure Opportunity — Your gravure advertising in 
This Week Magazine or localiy-edited Rhode Isiander may be 
adapted for Journal-Bulletin combination, black and white, at 
$ a line, using same copy. (Min. b&w size to be at least 
equal to the gravure, and combination to be compieted in same 
calendar week.) We make plates, no charge. Ask about it. 


Job-tailored Combinations — You have a choice of combinations 
to fit your campaign program and budget: 


Combination: * Circulation Line Rate 
Morning and evening .63 
Sunday Journol . 

Sunday and Morning 

Sunday and Evening 

Sunday, Morning, Evening 


(ABC circulation, March 31, 1960) 


*Daily copy may run morning and evening or evening and morn- 
ing. Sunday end daily combinations may start preceding Thurs 
day A.M., to be completed with Tuesday P.M. editions. Holiday 
Journal not sold in combination 


Write for full market data or Package Plan information 
to Frank S. Rook, Manager, General Advertising, The 


Providence Journal-Bulletin, Providence 2, Rhode Island. 


PROVIDENCE JOURNAL-BULLETIN 


bustling Providence market offers you the ideal 
testing grounds for new products, new packaging, 
or sales promotion ideas. 


Boston office: 479 Statler Office Bldg., Boston 16; Represented in Florida by McAskill, Herman & Daley, 
4014 Chase Ave., Miami Beach 40; Represented elsewhere by Ward-Griffith Co., Inc. 
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ote) Pawtucket ;, 4OW 


The Quality Quarter Of The "J — 
Providence-PAWTUCKET U.S. Metropolitan Area 


The GROWING Quarter, with The BIG-BUYING Quarter, out- The “PAWTUCKET TIMES” 
a 9% population growth buying the metropolitan area Quarter! A full 80% of this 
since 1950 compared to only in per-capita retail purchases Quality Quarter market is 
1% for the entire metro- ... supplying 25% of the area’s covered only by the Paw- 
politan aren. total retail sales. tucket Times. 


Write today for: Pawtucket, 


dove ageaale yang et Pawtucket Diners Rhode Island 


MARKET 3: Color , 
FACT : Now Exclusively Seruing the Quality Quarter Market 
BOOK : Available 


+ 
eeececceoseoese® Represented by Story, Brooks & Finley 


Pop Pop. Pop. Pop. Pop. 
City County thous City County  (thous.) City County thous. City County thous.) City County (thous. 
Bristol Bristol 14.9 | Cumberland Newport Newport 47.2} South West 
Central Falls. Providence 19.5 Town Providence 19.2 | Pawtucket... . Providence 80.9 Kingstown Washington 12.1 Warwick... Kent...... 21.5 
Cranston Providence 67.9} East Providence. .. Providence... 203.3 | Warwick Kent 70.4 | Westerly Washington. 9.8 
Providence Providence 42.6 Woonsocket Providence. . 46.8 


POPULATION EFFECTIVE The “SM” “symbols mark ‘original, exclu- 
RHODE ISL. BYP ESTIMATES, 1/1/61 BUYING INCOME— @OXP Estimates, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES | sumer 
CITIES Met House-| Urban | Spend- 
ontinued Areal Total holds | Pop. ing Net x, come | come $0-2, 499 $2,500- 3,999, | $4, 000-6,999 | $7, 000-9, 999 $10,000&over 
Code} (thou- of (thou- | (thou- | Units Dollars of Per | Per | Per | Per e | b 
sands) | U..SA. | sands) | sands) | (thous.) 000) (U.S.A. Capita Held. C.S.U. Hs!d. Haida. rad Hesids & | Heide = | Holds. Inc. Heide. & 


| Con- | Income Breakdown a Households 
| 
j 


Washington 59.9 .0330 16. 24.2) 24.5 114,024 .0318) 1,904 6,869 4,654 5,418 ° - ; , -6 35.7 | 13.7 19.9] 8.8 
th K tow ] 067 3.7 3.8 26,123; .0073} 2,159) 7,060) 6,874 . : 
4 16,260; .0045) 1,659) 5,807 5,245 5,274] 17.7 25.6 9 | 35. 34.3 | 12.8 19.2 8.9 


263,724 3529| 1.926; 6,613) 5,609 5,81¢ 3. 21.8 


_ . | = 
State Total 862.9 4756, 255.9 : .708,489 .4771| 1,980) 6,676) 5,331, 5,768 ‘ 3.4 | 22.3 11.9 39.1 34.9 | 14.7 20.1 | 10.4 


JS POPULATION POPULATION SM 
M ESTIMATES, 1 ESTIMATES, 1960 ESTIMATES, 1/1/61 ESTIMATES, 1960 
| l “| Con- 

METRO } , | | sumer 
AREAS House-| Urban House-| Urban | Spend- | 
Total 5 «| holds | Pop. Net | & | Per | Per Total % | holds | Pop. ing Net % | Per | Per 
thou- of (thou- | (thou- Dollars | of | Cap-|H’'se- (thou- | of | (thou- | (thou- | Units Dollars of | Cap-| |H'se- 
sands) | U.S.A.) sands) | sands) | (thous.) 000 U.S.A.) ita | hold sands) U.S.A. | sands) | sands) | (thous.) (000) |U.S.A.| ita | hold 
Providence- 

Pawtucket 720.4 .3071| 217.8 673.3 261.7] 1.433.685 .4004/1,990 6,583 || Total Above Areas] 720.4 .3971| 217.8) 673.3) 261.7] 1,433.685 .4004|1,990)6,583 


RHODE ISLAND METROPOLITAN STATISTICAL AREA 


Providence- |] | } } | | 


| | 
Pawtucket 823.8 .4541| 247.1) 666.0 oe ee .4607 2,003 6 677 || Total Above Ar wl 823.8) .4541) 247.1 666.0) 295.7] 1,649,911) .4607|2,003\6 677 


SOUTH CAROLINA 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, Virginia, West Virginia 


Pop . Pop. Pop 
City County thous City County % Cty County thous.) oy County (thous ) City County thous.) 


Aiken Aiken -6 | Chester Chester .9 | Greenville Greenville 66.6 Myrtle Beach. Horry ; 8.0] Rock Hill York win, ne 
Anderson Anderson .2 | Columbia Richland .9 | Gr d...Gr d .5 | Newberry....Newberry.... 8.3] Spartanburg. .Spartanburg.. 45.1 
Beaufort Beaufort Conway Horry .8 | Greer Greenville .2 | North Sumter Sumter 

Camden Kershaw Florence Florence .9 | Hartsville Darlington ’ Augusta Aiken........ 10.6] Union Union 

Charleston Charleston Gaffney Cherokee .6 | Lancaster Lancaster -1 | Orangeburg... Orangeburg 13.7 | Walterboro. . . Colleton 
Georgetown. . Georgetown .5 | Laurens Laurens 


For retail sales data, see Section 3 ‘eee Sales See, Inc., 
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attern for Profit... 


Cut your accounts in on the finest profit pattern 
in South Carolina, the Speidel Group coverage. 


Speidel alone concentrates on the vast Negro market, 
and they deliver 88% of S. C.’s total Negro population. 
Their specialized programming to this special audience 
results in remarkable listener loyalty. 
Get success stories and details on multi-station 
discounts from Bob Dore or Dora-Clayton. 


The Speidel pattern covers more than 1,000,000 Negroes 
—nearly one-half of S. C.’s total population. 


concentrated coverage where it counts 


ee WOIC Ba WPAL Ba WYNN 


5000 W 1470 KC 1000 W 730 KC 250 W 540 KC 
BROADCASTING CORPORATION COLUMBIA, S. C. CHARLESTON, S. C. FLORENCE, S. C. 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
S. CAROLINA BY) Estimates, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES Income Breakdown of Households 


CITIES Met. Urban In- 


(continued) Pop. 9 % come $0-2,498 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Cod (thou- of Per | Per | Per % %& % & 
sands) U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Helds. Inc. 


7.9 . -0075| 1,254) 4,947) 4,240 BS} 25. . -6 25.4 | 28.8 36.2) 8.1 15.7) 4.1 13.7 
30.4 . 151,431} .0423) 1,831) 6,852) 6,156) 6,239 : . -4 15.8 | 27.6 23.9 | 13.9 18.8 }-11:6 37.8 
26,106] .0073] 2,251) 7,056) 5,933 . . -6 13.8 |.32.0 27.8 | 18.9 26.1 30.9 
23,253] .0065] 2,194) 7,267) 7,046) .... ee ee os as oe “s =e se —<- ws 
3.1 . 10,518) . 4,383) 3,005) 3,053} 42. . -9 42.3 | 14.1 25.0 4 6.5 ° 5.2 
64.2 ° 132,448 5,154) 4,730 : . : -6 22.6 | 33.5 38.6 -1 16.1 -8 16.2 
71,072 5,344) 4,868 8} 19. . -3 21.6 | 33.5 37,4 4 16.1 -7 18.9 

1 

9 

1 


6.3 . 15,824) . 3,956) 3,516 5 . ° -7? 36.3 | 19.2 30.3 9.7 . 7.9 
7.3 . 15,493) . 3,603) 3,228) 3,135) 40. . -3 41.6 | 14.4 26.1 7.6 
6.4 ° 54,653 6,014) 3,312) 3,5 ° ’ -5 33.5 | 18.4 28.1 12.0 
11,845) . 5,384) 5,150) .... oe os ot i es <s ~ es 
6.2 R 32,607) . 3,882) 3,644 : . ° -2 36.7 | 19.3 30.3 | 4.4 10.5 
10,450) . 3,603) 3,371) 3, . : -5 30.3) 16.8 27.9) 3.4 8.6 
323,973) . 5,400) 4,396) 4,58 ° . -5 22.3 | 30.4 35.7) 8.9 16.1 
110,945 , 5,719) 4,334 : . -1 22.3 | 27.5 31.9] 8.5 15.1 
42,214 ° 4,852) 4,387) 4,348 . . -9 26.0 | 30.9 38.4) 7.9 15.0 
17,707) . : 5,533) 4,660 : : -9 21.5 | 34.0 9.7 16.8 
37,377 ’ 5,051) 4,558 5 ° . 4 23.2 | 30.1 le 9.1 16.7 
10,927 ; 5,464) 4,751) 4, . . -6 21.2 | 31.3 . 9.3 16.0 
31,639) . 4,163) 3,722) 3,66 . ° +2 34.7 | 19.1 ° 4.4 98.9 
22,395) . 3,733) 3,383 . . -5 39.8 | 16.5 27. 3.3 8.2 
26,274) . 3,753) 3,551 9 . . -? 37.5 | 18.9 30. 3.6 8.6 
7,698 4,811] 4,052 . . -2 28.5 | 24.1 ‘ 5.8 11.8 
67,266 4,474) 4,120 6 ° ° -6 28.5 | 25.4 ° 6.6 13.5 
10,730) . 6,312) 4,665) 5,138 : ° -2 17.8 | 32.5 -3) 11.3 18.2 
28,072 4,253) 3,743 . ° -6 34.5 | 22.9 ° 4.7 10.6 
24,825 4,355) 3,705 : . . -5 33.7 | 21.0 30. 4.7 10.6 
15,838). 4,168) 3,960) 3,8 . ° -0 31.4 | 22.9 32. 5.1 11.0 
20,936) . 4,187) 3,807 . ° -5 33.4 | 24.9 36. 5.3 11.8 
90,774) . 4,407 4,089) 3,98 ° le -9 29.9 | 25.1 ° 6.1 12.6 
38,738) .0108 5,380) 4,353) 4,6 . . «1 23.6 | 29.3 . 8.5 15.6 
38,343) .0107 4,611 . ° -8 28.6 | 26.5 34. 6.7 13.3 
18,233} .0051| 1, 5,065) 4,558 . . -8 24.9 | 28.0 . 8.1 14.7 
353,681) .0988 6,025) 5,263 . . -8 17.3 | 35.3 -6 | 11.6 17.9 
137,588] .0384] 2,066) 7,129 ; ° 4 14.5 | 34.1 ? 12.8 18.0 | 11.3 


edt al nd ol et ware et a ee 
was weaanaawse 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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S. aceomrenined 


COUNTIES 
CITIES 


POPULAT 


10N 
ESTIMATES, 1/1/61 


EFFECTIVE 
BUYING INCOME— 


- @ ESTIMATES, 1960 


The 


“SM” - symbols mark “original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


Con- 
sumer 


income Breakdown of Households 


Urban | Spend- 
Pop. Ing 

(thou- | Units 
sands) | thous.) 


(continued) $0-2,499 


% 
|Hslde. 


$4,000-6,999 


Hslds. Inc. 


Per | Per 
. | Capita) Hsid. 


1,667) 6,134 
1,606) 6,004 


1,856) 6,367 


$7,000-9,999 
% %& 


Helds. Inc. 


LGreer 41.3 
Greenwood 36.3 


36.4 


41.0 
36.7 
35.7 


20.9 
17.6 
17.2 


ireen wood 


Hampton 
Horry 


3,581 
4,766 
5,837 
5,643 
3,675 


18.3 
24.1 
29.2 
25.7 
17.3 


30.3 
32.9 
32.4 
33.0 
28.2 


a4 


Conway... 
Myrtle Beach 
Jasper 


Kershaw 


4,459) 
6,430 
5,479 
5,568 
5,375 
5,907 


23.5 
27.3 
37.3 
34.2 
31.6 
33.5 


32.7 
32.7 
41.9 
37.3 
36.6 
34.8 


amden 
Lancaster. . 
Lancaster 

Laurens. . 

Laurens 


Lee 
Lexington 
McCormick 


15.7 
31.6 
18.3 


3,423 
4,712 
4,007 


27.0 
39.4 


Marion 

Mariboro.... 

Newberry... 
Newberry 


4,218) 
3,791 
4,867 
5,382 


20.9 
18.7 
29.4 
33.1 


Ovcones..... 

Orangeburg 
Orangeburg 

Pickens. ... 


4,773 
4,164 
5,852 
5,021 


24.3 
16.5 
20.0 
34.4 
Richiand... 
AColumbia 
Saluda...... 
Spartanburg 
Spartanburg 


7,054 
6,985 
3,763 
A 5,593 
-0213) 6,699 


5,517 
5,309 
5,038 
7) 5,991 
3,711 


6.6 
7.4 
2.6 
8.1 


29.9 
10.2 


Williameburg. .... 40.7 


York... 


eaves 79.3 
Rock Hill. ose 


29.8 


19.4 
7.7 


113,675 


-0164 54,954 


Total “yr Cities 565.9 


-3119) 158.2 986 ,893 30.1 31.9 


2,308.2 


SH | 


1.3224) 588.8 


POPULATION 
ESTIMATES, 1/1/61 


700.7} 


State Total : 992.3| 3,070,696 


BY) 


- 8575 8.3 | 33.7 24.2 


SM POPULATION 
ESTIMATES, 1/1/61 
| Con- 
‘ sumer 


E. B. I. E. B. |. 
ESTIMATES, 1960 ESTIMATES, 1960 


Net 
Dollars 
(009) 


| Per 
Cap- 
ita 


,473 
+463 
664 


% 
of 
U.S.A. 


ing 
Units 
(thous.) 


Net 
Dollars 
(000) 


230, 989 


% 
of 
U.S.A. 


Per 
Cap- 
ita 


Per 
H'se- 
hold 


sands) 


U.S.A.| sands) | sands) 


Charleston 
Columbta 
Greenville 


323,973 
389,051 
353 ,681 


60.0 
60.5 
68.7 


219.9) 
285.9) 
212.6| 


1212 
1465 
1172 


161.1) 
168.5 
135.2 


-0905)1 
- 1086/1 
-0988)1 


Spartanburg. . . 0867) 41.3 67.4) 46.3 .0845|1 ,468 


67.2 


73.7 
86.5) 


d Total Above Areas 4716) 220.5} 622.2 1,297,694 .3624|1 51615, 888 


SOUTH DAKOTA 


Other West North Central States: lowa, Kansas, Minnesota, Missouri, Nebraska, North Dakota 


Pop. 
(thous.) 


Pop. 
(thous.) 


Pop. 
(thous.) 


Pop. 
(thous.) 


43.6 | Watertown. . .Codington. ... 
66.4 | Yankton Yankton 


City County (theus.) City County City County City County City County 


23.2 | Huron 
_ 10.8] Mechel... 


14.3] Pierre 
12.6 


10.4 | Rapid City... 
Sioux Falls. . 


.Pennington. . . 
.Minnehaha.. . 


14.2 
Brookings. .. .Brookings _. Davison. . 


1 Greer is in Greenville and Spartanburg counties. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
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THIS IS AMERICA’S 40% RADIO MARKET 


Spreading across 175 counties in five states, 
WNAX Big Aggie Land embraces one of the 
world’s richest agricultural areas. Almost 2% 
million people, over 600,000 radio homes, are 
included in this vast and wealthy market. These 
peoples earn over $3,000,000,000 a year and 
spend $2,250,000,000 of it at the retail level. 
80% of Big Aggie’s radio families dial WNAX- 
570 three to seven times a week for a 66.4% 
share of audience. Traveling Americans add an- 
other $100,000,000 annually to the WNAX-570 
market coverage area as they visit the many 
scenic attractions in the area. It’s a Big Aggie 
Bonus for WNAX advertisers. 


MINNESOTA 


WNAX-570 is the one medium that can reach 
and sell the nation’s 40th radio market. To sell 
your product in Big Aggie Land sell on the 
station that most people listen to — WNAX-570. 
Your Katz representative will handle the details. 


PEOPLES BROADCASTING 
CORPORATION 
PROGRAMMING FOR ADULTS OF ALL AGES ' 
Peoples Broadcasting Corporation WRFD Columbus-Worthington, Ohio 


ows ¢ WTTM Trenton, New Jersey — 
Sioux City, lowa, Sioux Falls and Yankton, South Dakota WMMN Fairmont, West Virginia 


Represented by Katz 


Sy POPULATION EFFECTIVE SM The ‘“‘SM"’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
|| Con- 

COUNTIES | ouuer Income Breakdown of Households 
CITIES \ House-| Urban | Spend- 


holds ‘op. ing Net 7 $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- | (thou- | Units | Dollars 0 Per % ie Z 


Per 


% % ; % 9 
sands) | sands) | (thous.) (000) S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Heids. Inc. | Hsids. Inc. 


1.3 4,887 1,040) 3,759 40.2 15.8 | 28.1 23.6 | 20.9 29.4 -1 10.9} 5.7 20.3 
7.8) 32,501 1,498) 4,851) 4, 32.7 10.9 | 23.4 16.6 | 28.9 34.3 6 13.7) 7.5 24.5 
22 ,606 1,581) 5,382 28.2 8.8 | 21.4 14.3 | 32.6 36.3 -1 15.5 | 8.7 25.1 
4,114 1,371) 5,877 32.1 9.2 | 22.6 13.8 | 21.1 21.5 -5 14.9 


ae 


Bon Homme 
Brookings 
Brookings. ...... ; 


11,760) . 1,278) 4,356 32.6 12.1 | 30.1 23.9) 25.3 33.5 6 13.4 
29,220 1,447| 6,038 34.2 11.7 | 25.7 18.8 | 25.7 31.6 -2 13.5 
17,185 1,591) 5,544 36.6 12.9 | 23.1 17.4 | 25.2 31.9 4 14.2 
52,556 1,537) 5,103 26.6 8.3 | 25.3 16.8 | 30.9 34.5 -0 15.3 
37,288 1,607) 5,484 23.0 6.9 | 24.0 15.3 | 83.7 36.1 +l 16.5 
7,626) . 1,210) 4,014 37.0 13.7 | 26.3 20.7 | 23.6 31.1 -8 13.6 
4,218| 2,812) 10,545 40.3 15.8 | 26.6 22.3 28.6 -2 15.4 
10,770) . 1,252) 3,989 34.4 12.8 | 26.3 20.8) 36.5 -7 13.5 


oo «+ =t 0 = & 86 OO 
ee 2 ee 


Charles Mix o . . 15, 166) 1,319) 4,596 9.0 | 25.9 18.1 | 31.3 36.5 0 14.3 


8,140) . 1,163) 4,070 11.7 | 30.2 23.6 | 24.9 32.5 9 13.6 
15,360) . 1,422) 4,800 -1 16.5 | 21.6 17.6 | 21.6 29.6 -2 14.9 
29,250 1,441) 4,875 8.7 | 24.3 16.4 | 32.1 36.4 4 14.5 
22,115 a 5,143 7.4 | 23.3 15.2 | 34.6 37.6 2 15.3 

6,141 1, 4,724 24.0 17.4 | 22.9 27.8 +? 12.5 


Campbell . ° . . 3,034) . a9 3,371 | 3, 40.3 17.8 | 32.6 30.6 | 20.4 31.8 ‘ 8.8 


#& 


5,036) 
27,689) 
21,813} 
12,317 
8,317 
4,937 
8,301 


8 


3,597 29.5 25.9 | 23.7 34.8 4 12.1 
5,429 -7 | 23.3 15.6 | 31.6 35.2 -2 13.9 
5,895 . . 13.7 | 34.2 36.5 -l 14.8 
3,973 . 29.4 23.8 | 24.9 33.8 -O 12.5 
5,198 . ° 22.6 | 26.4 -5 15.6 
4,114 . 28.5 21.9 | 24.3 11,2 
4,847 ° 19.1 | 30.2 3.0 14.5 


3 


22 


~~ eo 
~ 


BRESSES 
os 
} re) 

= 

= 


858 88 


1.5 1.5 5,397) .0015 
° 3.0 5.0 3.3 13,667; .0038 
ee -4\ .0024 1.2 1.2 5,632) .0016 


1 Armstrong County is no longer a political entity, having been annexed by Dewey _ For retail sales data, see Section 3. 
County Copyright, Sales Management, Inc., 1961. 
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3,598 . 29.6 26.0 | 22.9 33. 10.1 


26.0 19.1 | 31.6 o 8 14.8 
4,693) 4,693| 4,571 16.5 | 28.6 32. -8 13.4 


~_— 
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S. DAKOTA 


COUNTIES 
CITIES 
(continued) 


Grant 
Gregory. . 
Haakon... 


Hamiin.. 
Hand 
Hanson 


Harding 
Hughes 
Pierre 


Hutchinson 


Hyde 
Jackson 
Jerauld. . 


jones.... 
Kingsbury 
Lake 


Lawrence 
Lincoln 
Lyman 


McCook 
McPherson 
Marshall 


Meade 
Mellette 


Miner 


Minnehaha 


ASioux Falls...... 


Moody 
Pennington 
ARapid City 


Perkins. 
Potter 
Roberts 


Sanborn 
Shannon 
Spink 


Stanley... . 
Sully 


Washabaugh 
Yankton 
Yankton 


Ziebach 


Met. 
Area 
Code 


POPULATION 
ESTIMATES, 1/1/61 


JM 


EFFECTIVE 


BUYING INCOME— 


ESTIMATES, 1960+ 


The ‘“‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Urban 


Net 
Dollars 
(000) 


Income Breakdown of Households 


Per 
Heid. 


$10,000&over 
% & 
Hslds. Inc. 


.0240 


-0033 
-0027 


12,815 
7,880 
6 058 


7,022 
8,717 
5,165 


3,788 
23,211 
18,222 
11,978 


E88 33 


4,066 
2,173 
4,581 


-—— 


2,368 
11,998) 
15,914 


$8 


24,887 
15,447 
6,540 


—— 


9,797 
5,520 
8,270 


~ 


See Bez 88 


21, 809 
2,872 
6,206 


~_— 


150,547 
117,066 
10,627 
94,939 
68 ,702 


7,909 
6,732 
14,216 


5,646 
4,096 
14,564 


6,715 
5,169 
3,442 


10,489 
12,806 
12,281 


11,410 

1,186 
22,544 
14,845 


2,699 


—— oo 
zig 
on ~ 
t 


4,577 
3,582 
6,731 


3,901 
4,588 
4,304 


5,411 
6,448 
6,074 
3,743 


5,083 
4,6 
4,165 


4,736 
4,137 
4,973 


4,525 
4,065 
6,540 


4,082 
3,450 
4,135 


11,478 
4,787 
3,879 


5,555 
5,767 
4,261 
5,023 
5,089 


4,943 
4,809 
4,308) 


4,033 
3,413 
4,551 


5,715 
6,461 
3,129 


4,196 
4,131 
3,962 


4,754 
5,930 
4,697 
4,948) 


4,498 


34.7 


26.1 
25.3 


23.7 
14.8 
27.4 


22.9 
23.3 
12.9 


25.0 
28.3 
27.3 


32.2 
30.7 
30.0 
31.7 


6.5 
3.8 
19.7 


19.7 
12.9 
47.4 


16.2 
28.6 
27.6 


37.9 
38.7 
34.5 
12.4 


Total Above Cities 


204.9 


339,842 


5,490 


22.3 35.4 


State Total. . 


682.3 196.5! 270.5 


950,135) 


25.5 29.3 14.5 


7.5 23.2 


SM POPULATION 
ESTIMATES, 1/1/61 


E. B. I. 
BYP ESTIMATES, 1980 


ARapid City... . 
Sioux Falls... 


Total 
(thou- 
sands) | U.S.A. 


| | Con- 
| sumer 
| House-| Urban 
holds | Pop. 
(thou- | (thou- 
sands) | sands) | (thous.) 


% 
of 


Per 
Cap- 
{ta 


POPULATION 
ESTIMATES, 1/1/61 


E B. 1. 
JM ESTIMATES, 1960 


Total 
(thou- 
sands) 


House- 
holds 
(thou- 

sands) 


Urban 
Pop. 
(thou- 
sands) 


Per 


Cap- 
ita 


Per 
H’se- 
hold 


59.9| .0330 
87.7| .0484 


18.9 
27.1 


43.6 
67.5) 


20.7 
30.7 


1,585 


150,547) .0420)|1,717 


Total Above Areas} 147.6 


46.0) 111.1 


1,663/5,337 


For retail sales data, see Section 3. 


Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


YOU veo NASHVILLE TO COMPLETE 


YOUR MARKET PATTERN IN THE MID-SOUTH 


LOUISVI LLE. 
VA. 


Nashville is MORE than a city zone ... MORE 
than a metro area... MORE than a state capital 


NASHVILLE IS A REGION 
ATLANTA A Region of Solid Growth 


= Growth of this market in the 1950-1960 decade has been a sound one: Popula- 
; tion increased from 1,008,635 to 1,096, 800; Retail Sales from $610-million to 
over $1-billion; E.B.1. from $900-million to $1 /2-billion (city and R.T.Z.). There 
are 12 Standard Metropolitan Areas in the South with 300,000 or better popu- 
lation, and Nashville is one of them (SM estimate, 405,100). It belongs on your 
schedule! And, when you buy the Nashville newspapers you buy guaranteed 
(ABC) coverage of a region; 9 out of 10 families in Metro Nashville, 7 out of 
10 in the Retail Trading Zone. 


_Rashpille Se 


= =r 


2 


cs) 
NASHVILLE 


MEMPHIS 
BIRMINGHAM 


THE NASHVILLE TENNESSEAN = 


STATE ATTRACTS INDUSTRIES 


Evening Morning @ Sunday 
NEWSPAPER PRINTING CORPORATION, Agent 
Represented Nationally by THE BRANHAM CO. 


| 


TENNESSEE 


Other East South Central States: Alabama, Kentucky, Mississippi 


Pop. Pop. Pop. Pop. Pop. 


County thous.) City 


County 


(thous.) 


City County 


(thous. 


) City County 


(thous.) 


City 


County 


(thous.) 


Covington. . 
Dyersburg. . 


Clarksville. ... 
Cleveland... 


Columbia 


Cookeville... . 


F ... 129.4 
Montgomery.. 22.5] Elizabethton 
Fayetteville. 
Franklin 


Gallatin 


East Ridge. . 


Tipton 

Dyer..... 
. Hamilton 
Carter... 
Lincoin. . 


Johnson City..Washington. .. 
Kingsport. . . . Sullivan 
Knoxville Knox 
Lawrenceburg.Lawrence. ... 


McMinnville..Warren...... 
Memphis. ... . Shelby 
Morristown. ..Hambien..... 
Murfreesboro. Rutherford. . . 
Nashville Davidson 1 
Oak Ridge... .Anderson..... 
Das enna 


21.9 
70.0 
26.8 


Pulaski 
Red Bank- 

White Oak.. Hamilton 
Shelbyville. . . 
Springfield... . 
Tullahoma. ... 


Union City... .Obion 


POPULATION 


EFFECTIVE 
ESTIMATES, 1/1/61 


The “SM’’ symbols mark original, exclu- 
BUYING INCOME— 


sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households 


JM JM 


ESTIMATES, 1960 


COUNTIES 


House- 
holds 
(thou- 
sands) 


Total 
(thou- 
sands) 


Net 
Dollars 
(000) 


$0-2,499 


. | Hsids. Inc. 


$4,000-6,999 
Hslds. Inc. 


$7,000-9,999 
Hsids. Inc. 


$10,000& over 
Helds. Inc. 


$2,500-3,999 
% %& 


sands) | (thous.) Hslds. Inc. 


60.0 
26.8 
23.1 
10.6 
10.6 


31.8) 17.6 
8.9 
6.6 
3.5 


3.2 


108 , 368 
57,361 
26,681 
14,865 
11,329 


10.6 

6.6 
30.4 
28.0 


2.5 
1.4 


18.5 
13.0 
34.6 
33.6 
35.0 


9.3 
5.8 
28.2 
25.7 
31.6 


40.7 
41.0 
25.4 
26.9 
22.5 


18.2 
22.9 


23.4 
26.0 
13.0 
13.9 
12.6 


30.6 
36.5 
12.7 
16.1 


7.8 
67.7 
10.6 
17.0 
38.8 
16.5 


6,280 
72,951 
20,522 
28,952 
45,737 
23,274 


34.0 
32.2 
26.9 


32.7 
22.9 
16.7 


18.4 
32.5 
34.6 


10.9 
16.2 
35.6 18.3 
33.2 
32.2 


25.4 
23.9 


29.0 
30.3 


37.0 
37.7 


14.4 
15.2 


27.5 
8.5 
23.2 


25,581 
7,953 
26,018 


35.7 
36.4 
33.9 


30.8 
34.2 
30.5 


24.9 
20.1 
23.7 


35.8 
31.4 
35.7 


12.6 
10.7 
12.5 


0128 
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TENNESSEE 


sy POPULATION. EFFECTIVE The “SM” symbols mark original, exclu- 
M ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Pe cs ent Bs le — aaiaiaaeaiines 
COUNTIES oneer Income Breakdown of Households 
CITIES Met House-| Urban | Spend- 
(continued) | Area} Total % holds | Pop. ing ‘ $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code of | (thou- | (thou- | Units % %& : G% %& , , > 
-S.A. | sands) | sands) | (thous.) S.A. 3 7 Hsld. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hslds. Inc. 
Carter 219 .5| 0229] ; 10.9} 1 
Elizabethton 


2 24.0 8.0 | 30.1 21.3 | 31.5 37.1) 9.3 16.9 
4 : 19.0 5.4] 25.3 15.5 | 35.1 35.9 | 12.5 19.4 
Cheatham 6 9,693) . 33.5 13.8 | 34.3 30.2 | 23.9 5.9 13.3 
Chester ‘ : 7 9,228) . : . ‘ 38.0 17.0 | 35.3 33.6 | 20.6 . 4.3 10.6 
Claiborne , ‘ . 5 15, 253) 39.2 17.9 | 36.7 35.8 ° 3.7 9.2 
8) 
9 


Clay 5,732) . | 3,184] 3,086] 43.5 21.1 | 34.7 35.8 4| 3.5 9.3 
Cocke 20,345| ; ’ 298] 38.8 17.6 34.1 | 20.2 32.5| 4.0 10.0 


Coffee... J ° . 4 ° 32,693) . . | 3, 32.0 a «1 29.0 | 

Tullahoma 2.6) .0069 SA a! 15,495 
Crockett -4| 0080) r ° 16,707 
Cumberland ‘ -0105) ' .7) 16,962 31.9 
Davidson : 2233 -0) 770,943 . 12.8 

ANashville 171 .0937] | 306 , 208) ,112] 4,6 ' q 3 16.4 
Decatur , 0045) ; : 7,148) . 36.3 
De Kalb -7| .0059 . ; 9,562) . : 3,187 35.0 


28.8 


Dickson ; .0103 
Dyer 2) .0161 
Dyersburg .0070} 


! 
19,493). : 3,749) 3, " ; 6 29.7 
35,177) . ,205| 4, 3,997 R r .0 26.6 
19,516) . } 4,243) 4, ; 9.4 | 31.0 22.7 
Fayette 4) ep . ‘ 18,137 3,182 5 : .3 36.8 


anoa 
+S 2 


Fentress .2) .0073| 
Franklin . .0141 
Gibson . .0244 
Giles A 0122) 

Pulaski -7| 00387 
Grainger -5| .0069 
Greene .2| 0232 

Greeneville 0066 


a 
= 


3,213 . -8 36.2 
26 ,973 3,746) 3, ° -2 29.1 
55,515 4,082) 3, ° -3 | 33. 26.8 
25 283 3,950) : -? 26.9 
10,756 4,302| 7 -7 | 29.5 21.6 
10,101 3,157) 3, . 4 37.8 
47 ,069 3,890) 3, , -4 27.8 


| 
16,618 4,373) 4,38 i -1 22.6 


2 


8& 


= 
enwwnw @an aw 


ss 


= 


Grundy 
Hamblen 
Morristown 
Hamilton 
AChattanooga 
East Ridge 
Red Bank-White Oak 


9,001 
42,623 
20,982 
384, 896 5,064 3 6. 5 17.1 
218,715 4,818) 5,0: .7| 27.9 17.7 
33,598]. 5,508] 
18,316} . 5,387 


| 3,334) 3, 2 18. 9 36.5 
4,262) 4, ; 2 23.9 


7| 4,345} ’ 2 22.5 


Sgee2 


ae ehnovoor>s 


Hancock 
Hardeman 
Hardin 
Hawkins 
Haywood 
Henderson 


5,656 
17,430 
15,340 
30,715 
20,545 
15,684 


vo-anre 


Henry 28 ,667 


15,135 
11,932 


Paris 
Hickman 
Houston 


wwe sd 


Humphreys 

Jackson 

Jefterson 

Johnson 

Knox 
AkKnoxville 

Lake 


1“eeoe 
uueonwe 


5,974 
4,076 


= 
x 


Lauderdale 
Lawrence 


. 22,187| . 3,962 
0154 27,505) . 3,768 
0045) 2.5 5} §=—-:10, 8711| ,326| 4,348 
0035 : j 5,940) . 3,960 


oe 


Lawrenceburg 
Lewis 


w wo 


26, 586) .0074| 1, 4,215] 

10,650} .0030) 4,841] 4,096 
25,593 .0072) 1,075) 4,196) 4,128 
38,698} .0108) 1, 4,398) 

17,234] .0048) 1,% | 4,924 
16,721} .0047 3,558 
10,662} .0029 | 3,231 
82,841, .0232 4,873 ’ : J : 
56, 891) 1,663) 5,367) 4,480) 4,660} : 9 | 28.3 ‘ : 0 | 10.1 ; 6.3 20.1 


| 


Lincoln. . -0130 
0038 
.0131 
.0186 


0068 


Fayetteville 
Loudon 
McMinn 

Atheus 
MeNairy 
Macon 
Madison. . 


.0098) 
.0067) 
0334) 
.0189 


u=ocoenoooe 


Bowe ue ane 
s~oeor sane 


~— = 


.0117 
0092 
.0229 

Columbia } .0099 
Meigs , a = 
Monroe ‘ -0128 


21,247) . 1,007| 4,249 3,728) 3,729} 31. -5 | 33. J . 6.4 : 2.5 7.4 
21,483) . 1,279] 4,476| 4,212| 4,132! , ki . x " , 6.7 A 4.6 16.3 
52,692) .0147| 1,270) 4,465) 4,215) 4,145) x ‘ v . id 7.5 -7| 3.9 13.8 
27,659} .0077| 1,537) 5,029) 4,390) 4,462] 24.2 8.8 : 5.0 16.5 
4,469} .0013| 876) 4.063) 3,438) 3,457] 38.1 . . . " s 4.5 4 2.7 10.3 
21,226; .0059| 915) 3,724) 3,598) 3,478] 36.5 . s ps I 4.7 d 2.4 8.6 


on 
a 


a- 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential 
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SALES MANAGEMENT 


Adonis, America's most famous 
zoo animal, is a special attrac- 
tion for the 14% million who visit 
the famous Memphis Zoological 
Gardens each year. Now over 


DON’T “HALF-COVER” THE 


Get complete coverage with WMCT, 
Channel 5... the station that covers (and 
sells!) more people, over a /arger area than 
any other Memphis or Mid-South TV 
station! 


IT’S A FACT! WITHIN THE WMCT COVERAGE AREA 


G2% of the $2, billion retail sales 

60% of the $2.9 billion income 

12% of the 2.3 million population 
and, §B% of the AGI, OOO 1 homes 


ARE LOCATED OUTSIDE THE METRO AREA! 
AND WMCT COVERS ALL THIS MARKET! 
Source: SM Survey, 1961 and TV Magazine Yearbook, Sept., 1960 


hi cape os = ee WMCT A) i i MEMPHIS 
hippopotamus is expected to Channel First in 

break all known longevity 

records for this type animal. 100,060 watts National R sentative: Blair-TV 


5 POPULATION ke 
TENNESSEE BYP ESTIMATES, 1/1/61 BUYING INCOME— @%4D Estimates, 1960 sive estimates by SALES MANAGEMENT. 


EFFECTIVE The “SM” symbols mark original, exclu- 


COUNTIES 


Income Breakdown of Households 


} 


Net "$2,500-3,999 | $4,000-6,999 $10,000 over 
Doilars & % 


% % & 
(000) S.A. . | C.S.U. . | Hsids. Inc. | Hslds. Inc. Helds. Inc. 


ON N $= Ww wD Ww 
H+ oeeooae anos 


90,249 
36 , 985 
3,148 
11,642 
36 ,032 
15,266 
11,913 
4,648 
3,055 
11,868 
33, 685 


— 


19.8 | 33.2 36.5 . 6.4 21.0 
20.0 | 31.4 34.9 ; ; 6.9 22.2 
34.1 | 20.5 32.6 6.1 
32.0 | 21.8 33.4 7.5 
25.7 | 27.6 35.8 14.3 
23.4 | 29.4 36.1 17.0 
37.6 | 16.2 28.1 4.9 
34.4 | 19.7 32.9 3.4 
41.1 | 15.6 28.3 2.3 
27.9 | 27.0 37.5 9.3 
27.3 | 23.0 32.1 14.0 
12,648 20.4 | 25.6 31.8 20.6 
16,579 27.9 | 27.4 38.9 6.8 

46 , 553 5 -2 23.6 | 31.0 39.2 12.1 
32,115 . +1 27.2 | 25.8 36.3 12.2 
12,491 ’ ° ° ° -9 26.0 | 26.4 34.8 14.9 
75,354) .0210) 1, -3 21.6 | 20.7 35.4 17.5 
36,285) .0101 ° ° -3 18.7 | 30.9 34.0 21.9 
11,803} .0033 ° -1 35.4 | 20.2 32.8 4.6 
4,996) .0014 ° -5 31.6 | 23.2 35.6 5.8 
23,472) .0066 . . -9 30.9 | 22.5 33.1 10.3 
1,141,818) .3188 ° ° 4 14.0 | 34.8 33.3 o ° «1 28.8 
946,471} .2643 ‘ . -5 14.0 | 34.9 33.5 . . -1 28.7 
12,652) .0036 ° . -8 31.7 | 23.2 34.4 , A . 8.1 
7,552) .0021 . . 35.0 | 19.7 32.1 . . : 5.5 
183,970} .0513 , ‘ 4 14.1 | 37.4 36.3 ‘ : 6 25.2 
32,613} .0091 ‘ ° ‘ -6 13.5 | 38.9 37.2 | 13. . 9 25.0 
54,315] .0152 ; , -4 10.4 | 39.8 33.6 | 16 . 2 31.8 


_ 


ESEZRELSSES 
s 


-_ = 
. 


~—-. & PP 


wo 
aaweeae-wow 1B ePOROONW 


66,389} .0167 
9.3 ° 42,294) .0118 ° -8 27.8 | 25.4 35.2 , . 2 11.4 


13,506] .0038 : . +7 24.2 | 30.1 37.4 . . 6 14.1 
5.4 . 30,284) .0085 . . +5 27.0 | 23.7 32.7 . ° 6 14.1 


9,513! .0027! 1,7 ° 5 20.3 | 26.5 30.3 ‘ ; 6 25.3 


For retail sales data, see Section 3. 


MAY 


10, 19617 


Copyright, Sales Management, : 4 SM Standard (4) and Potential (4) Metropolitan County Areas. 
289 


POPULATION EFFECTIVE re The “SM” symbols mark original, exclu- 
TENNESSEE  @ ESTIMATES, 1/1/61 BUYING INCOME— @2Z) ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


cores sumer Cash Income Breakdown of Households 
ITI 


In- 
(continued) Total Pop. Net $0-2,499 
(thou- Dollars 


of Per % 
sands) | U.S.A. (000) ; . \ le Helge i. z Heide Inc. 


Trousdale ‘ : 4.9) . . . 3,787 38.9 17.6 ° ° . 5 3.6 8.9 


Unicol. . . se 16.0) . ; : 17,713 ° 22.1 7.2 ; . ° -5 | 10.2 18.2 
Union 8.5) . . . 6,370 19.4 . . . . 3.7 9.6 


Van Buren 3.6) . P ¢ 2,679) . 78.8 e A - . 3.8 38.5 
Warren a 23.1) «. . ° ° 26,353) . 8 14.4 . ° o . 4.9 11.0 
MeMinnville....... 9.1) . ; . 12,315) . : A a d " m 6.2 12.8 
Washington 219 65.3) . . le ° 87,038) . q 7.7. 2. ° x 9.7 16.9 
AJohnson City F 30.1) . A . 46,999) . 11.6 18.3 


Wayne 11.8) . q " 9,898 a ° bs é - : 3.5 9.1 
Weakley 23.9) . F : Z 28,520) . y . . ' J \ 5.4 12.3 
White 15.5]. ' : 2 18,077] . ; 20.6 31.2| 4.3 9.9 
Williamson | oat. ’ : | 28,119 2 12.5 | 32.7 26.2 | 23.1 31.1| 6.3 13.0 
Pesnille.......... 7.1| 00% at 10,240) 4,436] 27.3 9.2 | 30.9 22.2| 27.5 32.9| 8.3 15.3 
Wilson me FY 7.9) 10. 8) 33,350). 3,857] 31.4 12. 3 | 26.1 36.0| 6.3 13.4 
Leones 10.71. 2} | 15,079 4,208] 26.7 9. 7 | 29.9 37.7| 7.9 15.3 


Total Above Cities 1,434.5) .7906 7 504.8] 2,494,154) . §,212 ° . . -0 | 34.0 ° 11.9 18.7 5 25.0 


| 
State Total 13. 584.6) 1.9757 -2|1,897.1/1,095.0} 5,068,651) 1. 1,414 


4,017] 24. -9 | 20.1 18.7 | 30.2 34. 9.6 16.7 | 6.4 21.7 


POPULATION E. B. I. POPULATION 
« ESTIMATES, 1/1/61 CLD Estimates, 1960 BY LD ESTIMATES, 1/1/61 SYD Estimates, 1960 


Urban House-! Urban 
Pop. 9 Net & Total | & | holds | Pop. Net % | Per 
(thou- Dollars of (thou- | of | (thou- | (thou- Dollars of | Cap- 
sands) | U.S.A.) sands) | sands) | (thous. (000) (USA. sands) | U.S.A.| sands) | sands) (000) (|U.S.A.| ita 


.Bristol- Johnson] -ceceees{ 637.7} .3515| 180.7] 559.2) 218.8] 1,141,818] .3188|1,791 
City-Kingsport 277.7) .1831| 71.0 


118.0 a 383,265) .1068|1, ‘i Nashville 405.1) .2233) 115.0) 354.5) 137. 770,943) .2153|1,903 
Chattanooga 285.4) .1574) 81.2) 208.3 . 449,925) .1256)1 576 


Knoxville 369.8) .2037) 99.7) 235.5 ° 685,194) . 1634/1, 682/65, Total Above Areas|1 .975.7/1.0890! 647.6|1,475.5 636. 3,331,145 .9290|1 ,688/6 083 


TEXAS 


Other West South Central States: Ark 


Pop. Pop. Pop. 
City County (thous) County thous.) County thous.) City County thous.) 


Abliene. .. Taylor 


-8 | Mesquite 
Alamo eed —s - Midiand. ... 


Heights. .. .Bexar ‘ ae 20.9 Mineral Wells.Palo Pinto... . 
Alice .... Jim Wells , RPE poccece Gen 


Amarillo. ..... Potter un . iat beso Ue 
Andrews. .... Andrews... . ‘ coco en 
Arlington Tarrant...... ‘ - 27.3 
Athens Henderson. . . -2 | Eagle Pass 12.4 
Travis. ...... -8 | Edinburg 19.2 
Matagorda... .8 | El Campo... 7.8 

. 286.9 
4.7 


13.5 
359.9 


= 12.1 
Breckenridge. — -3 | Gainesville. . . 13.3 
Branham..... - -8 | Galena Park.. 11.1 
Brownfleld.... -8 | Galveston. . voce GS 
Brownsville... -0 | Gartand... ers 
Brownwood...Brown....... 7 | Gladewater. 5.8 
Bs cte0: penii 21G _ oe «38S 
Center. ..... q -5 | Graham...... 8.7 
Childress... . . Childress -3 | Grand Prairie 31.5 
Cleburne. .... Johnson. . -6 | Greenville. ... 19.4 


Plainview. ...Hale......... 
Port Arthur... Jefferson..... 
Raymondville. Willacy . 


Robstown.... 
-9 | Rosenberg... . 
Grove City.... ae San Angelo... 
Haltom City. . 23.6 San Antonio. . 
.. Montgomery. . -4 | Harlingen. ... 42.4 | McKinney... . San Benito. . . 
Mercedes. . .. -0 | San Marcos... 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 
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Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


use the 
MEMPHIS 
market... 


And it IS a natural, too! The cov- 
erage area of the Memphis newspapers 
is exactly the same as the Memphis 
Wholesale Trade Area. Because the 
two areas coincide you place your ad- 
vertising exactly in the area where you 


have distribution. Fringe problems, 


non-stocking dealers, etc., are all elim- 
inated. 


Look at this map a moment. 
You will see Memphis’ 
relation to a vast market in 
terms of geography, coverage and 
purchasing power. This market is 
the accepted Memphis Wholesale 
Trade Area and is identical with 
the wholesale grocery trading 
area of Memphis as defined 
by the U. S. Dept. of 
Commerce. Tailor your 
advertising to your mar- 
ket. Try it! It works! 


USE MEMPHIS. . . 


soettS @ 
NATURAL! 


The TOTAL 76-County Memphis 
Market embraces 2,538,000 people who 
earn $3,088,268,000 annually. This mar- 
ket, of course, includes the great Mem- 
phis Metro Area with 620,100 residents. 


The TOTAL Memphis Market is 
best covered by Memphis newspapers. 


USE MEMPHIS NEWSPAPERS. === 


THE COMMERCIAL APPEAL 
MEMPHIS PRESS-SCIMITAR 


MEMPHIS, TENNESSEE SCRIPPS-HOWARD NEWSPAPERS 


MAY 10, 1961 


Figuring On a BIC DEAL down 
| Texas way? 


...Here’s a BIG HAND 
to help put it over! 


A $-Billion-Plus hand, in fact. That’s the 
total combined EBI in the Austin, Port 
Arthur, Waco metropolitan markets. In 
these 3 vital Texas markets, those families 
which spend 95% of that $-Billion-Plus are 
4 ACES AND THE JOKER! . subscribers to these daily newspapers. They 
are (day after day) responsive to news- 
eee eee paper advertising-promotions. They s/op in 
» PD , TY these newspapers, they buy where news- 
2. PORT ARTHUR: 3rd :  < 
Largest Deep Water Port paper advertisers lead them. Hit ‘em hard 
- in Texas Pp when and where they have buying on their 
} ACO: Opening up An -; , hy phar > 
ethan 1406. hues tades Ay minds: in these daily newspapers. 
trial Area (as New Lake 
Waco brings massive vol- 
umes of water for indus- 
try and other uses.) 

4. ALL MARKETS: Pro 
vide $ 1% Billion of EBI 
in Metropolitan Second 
ary Coverage Areas 

Joker! ALL MARKETS 
Have highest Percentage 
of Monies on Deposit 
and in Savings at any per- 
iod in History e 
(Come and get it!) 


neprescnted nationally by BURKE, KUIPERS & MAHONEY, INCORPORATED 


POPULATION EFFECTIVE SM ™ 7 The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


CITIES Met. House-| Urban . 


Area} Total % holds | Pop. $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
Cede} (thou (thou- | (thou- i % 


>i -@ o er % , 
sands) | U.S.A. cande) | conde) . .S.. i . | C.$.U. .| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


] sqasuant 
COUNTIES Income Breakdown of Households 
| 


Anderson . 8) 14.1 . 30.1 10.6 | 28.4 21.2 | 28.7 36.0] 7.8 14.9 
Palestine . = ; : 0 y 28.3 9.5 | 27.6 19.8] 29.8 35.7] 8.5 15.6 
Andrews... ... oe . 0} 11.5 , ’ ' j 7.8 1.8|12.6 6.0 | 47.7 38.4] 19.3 23.7 
Andrews... d ‘ as nd we es a os a wt 
Angelina. . cr 7) 20.4 ; P : 24.6 8.3 | 31.2 22.7 .7 38.4] 7.9 14.7 
Lufkin. 7.9) . ' : : 4,916 23.0 7.4] 29.8 20.4 -1 36.8] 9.0 15.7 
Aransas , 3 ‘ : , : 4,869 23.0 7.4 | 27.8 19.1 .2 39.1| 9.3 16.4 
Archer , 2 : : ‘ ; 5,496 ' 17.8 6.2} 23.7 14.8 42.4 | 11.0 17.5 
Armstrong rw ; i 7,620 12.2 2.5] 21.6 9.5 23.8 | 12.2 13.7 


Atascosa ° . . ° ° ° 1,170) 4,758 28.6 -5 | 28.2 20.0 33.4) 8.7 15.9 
Austin... ‘ ° | 2) 0 ° 1,480) 4,826 ’ 28.0 -8 | 30.1 22.5 -3 36.5 | 7.7 14.7 
Balley... , . 4 . ° ° | 1,727) 6,619) 6, 15.9 -0 | 22.8 12.3 32.1 18.3 


Bandera 9) . . 1,304) 4,237) 3, 32.4 -6 | 32.9 27.2 35.9} 6.2 11.1 
Bastrop... : . 4. , . 1,148) 3,993) 34.0 -7 | 31.7 27.2 36.3 | 6.0 13.2 
Baylor . = ‘ ° ‘ 3 . 1,326) 5,126) 23.9 -5 | 28.2 19.0 36.3 | 8.7 15.0 


Bee . . . ° . -0098) 1,459) 6,089) 25.2 . 26.5 17.5 35.2} 9.0 15.3 
Beeville ‘ ‘ . ° -0061; 1,540) 4,969) 736] 25.6 . 27.0 18.1 35.2 | 8.8 15.2 
Bell... e . 7 ¢ ° -0488) 1,848) 7,699 20.8 . 26.3 17.0 38.5 17.0 
Killeen 23.5 ‘ ‘ 27| .0093| 1,404) 4,398 26.7 9. 32.0 24.7 39.1 7.2 14.1 
ATemple. . . ‘ ‘ -0144 5,672 20.6 . 27.3 17.5 | 34.7 37.2 16.5 
Bexar ° . . ° ° .3374) 1, 6,102 21.1 ° 26.8 16.4 | 32.9 33.7 16.7 
Alamo Heights Ls ° R . -0076} 22/11, 810)11,810 we ee “e os ee oe ee ee ee 
ASan Antonio : ; . - 2567 5,382] 5,015 . . 27.4 17.5 | 33.1 35.5 | 10.2 16.7 


Blanco..... y d ‘ ‘ 4,729) .0014 4,299) 3,941 A 4 | 36.7 30.0 | 28.0 38.5 | 5.2 10.8 
Borden We ‘ ‘ 1,691) .0004 8,455, 5,637 \ -8 | 23.4 10.8 | 35.3 27.4 | 15.4 18.3 
Bosque... ia 7). . x 14,293) .0040 4,204) 3,970 4 | 31.8 26.1 | 26.5 36.6| 5.9 12.4 
Ee > -0329) 17. . " 80,933) .0226 4,521) 4,399 -1 | 30.6 22.9 | 31.1 38.9) 8.0 15.3 

1ATezorkana (Ark.)- 

Tesarkana (Tez.).... , .0280| 16. 78,187| .0218 4,797) 
ATexarkana.......... ‘ 0169 9.8 46,650! .0130) 1,520] 4,760! 4,486] 4,390] 25.1 8.5 129.0 21.0 | 32.3 39.31 8.8 16.21 4.8 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961 
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like 
we 
know 
TEXAS 


... youd call the nearest office of the 


TEXAS DAILY PRESS 
LEAGUE, inc. 


NATIONAL ADVERTISING NEWSPAPER REPRESENTATIVES 


NEW YORK: 60 E. 42nd St. CHICAGO: 360 N. Michigan Ave. 

LOS ANGELES: 1330 Wilshire Blvd. SAN FRANCISCO: 116 New Montgomery St. 
DETROIT: Penobscot Bidg. KANSAS CITY: Finance Bldg. 

OKLAHOMA CITY: Skirvin Tower Hotel NEW ORLEANS: International Trade Mart 
ST. LOUIS: 4 North 8th St. MEMPHIS: Sterick Bldg. 

DENVER: Cochran Bldg. DALLAS: Texas Bank Bidg. 


MEXICO, D.F.: Emparan No. 17 


MAY 10, 1961 


The El Paso Market IS BIG! 


FIRST FIFTH FORTY SIXTH 


City in the Fabulous Big City in Texas. City in the Nation 
Southwest ... 24 1950 Population 130,485 according to 1960 census. 
Counties in West 1960 Population 276,687 City was 75th in 1950 
Texas and Southern Over 90,000 more people census. One of the fastest 

New Mexico. than Texas’ sixth city. growing cities in the U.S. 


This BIG Market is covered by EI Paso’s 
two Separate and Distinct Newspapers. 


£1 Paso Times - El Paso Herald-Post 


Morning and Sunday Evening 


OVER 105,000 CIRCULATION—ONE LOW RATE BUYS BOTH 


TEXAS POPULATION EFFECTIVE @D The “SM’’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 

CITIES Met. House-| Urban 

(continued) | Area % | holds | Pop. 9 Net $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code (thou- | (thou- Dollars of % & % %& % 


.$.A. | sands) | sands) | (thous. (000) \ 8. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Brazoria _— d 21.3) 46.1 
Freeport 
Brazos..... . A ° 39.9 
Bryan... 
College Station 
Brewster. 
Briscoe... 
Brooks... 
Brown... 
Brownwood 
Burleson. 
Burnet 


132,086 . -5 | 19.1 10.4 | 43.1 39.1] 14.5 20.2] 9.5 26.8 
26,017) . 7 8116.1 7.8 | 45.0 36.4] 17.7 21.9) 13.3 32.1 
77 ,826 le 25.9 18.1 | 28.0 32.7/ 8.9 15.9) 6.8 23.3 
43,645) . ° -3 | 28.2 20.0 | 29.1 34.5 | 8.5 15.4] 6.2 20.8 
14,751 a = “es +s os es oe es ws 
10,556 : . -8 | 24.0 31.5 33.9 ° 8.5 25.9 
7,508) ° -8 | 20.4 -0 | 37.6 28.0 -2 | 19.2 
11,624 ° -8 | 27.8 33.0 36.3 . 6.6 
36,617 ¢ -2 | 29.2 30.4 37.0 . . 5.1 
27,160) . x -9 | 28.7 36.6 ‘ ° 5.5 
12,104 . . 32.9 A 31.9 ° , 3.1 
12,492 : e -6 | 30.4 , 40.1 ° . 3.8 


— 


~ 


esocan=neoBo® 


Caldwell. . . : A d . . 21,451 29.1 33.8 


Calhoun ° d ° ‘ y 27,794) . B y ° 27.3 6 34.9 
Callahan s d x 3 10,265 29.7 s -3 38.2 


Cameron. 26 J * ° . 194,723 28.0 31.6 
Brownsville-Harlin- 


gen-McAllen., . ‘ d ’ 164,087 


ABrownaville .0| .0270 60,219) . t ‘ 28.5 32.3 , 6.8 
AHarlingen ; 2.4; .0234 60,392 . § 27.7 32.2 ; " 1 & 
ASan Benito... .7| .0092 21,036 i 29.1 31.0] 7. 6] 6.8 
Se .8} .0043 8,413 B5 32.8 30.0 | 22.3 33.9] 4. 2.6 
Carson... i 8} 0043) 15,945). 19.7 9.8 | 43.0 35.8 0 | 13.5 
Cass..... im 24,268 595] 35. 33.1 29.3 | 23.5 34.7] 5. 2.7 
eee .2|  .0050 20,809) : 9115.5 5.8 19.4 | 14. 27.9 
Chambers .6|  .0059 16,621) . 98] 23. 6 | 23.0 14.1 34.8 9.1 
Cherokee 37,664 31.4 24.9 33.2| 6. 4.6 
Jacksonville 15,498] . Y .9 | 28.6 19.8 33.2] 8. 2| 7.2 
Childress 13,384 27.0 17.1 | 35.5 37.5| 9. 7.7 
Childress 10,764] . : .0 | 26.5 16.8 | 35.9 38.0] 9. 7.8 
Clay. 11,899 28.4 19.6 | 34.2 39.3] 9. 1] 6.6 
Cochran 11,046). g .0| 15.3 7.1 | 43.2 33.7 | 16. .8 | 15.8 
Coke 6,077 56 23.5 13.4 | 38.7 37.2 i 9.8 
Coleman 16,730 108 31.7 23.4 | 29.5 36.5| 7. 5] 6.1 
Collin... 53,040 32.3 25.4 | 27.7 36.3| 6. 4.0 
McKinney 20,898) 31.1 22.9 | 30.6 37.7 : . 4.8 
Collingsworth 9,097 27.8 17.3 | 30.3 31.6| 9. .5| 9.5 29.0 
Colorado 26,681 28.6 19.7 | 28.5 32.8] 7. .0| 7.4 24.7 


Nn @N NH & b& & 


w 
Pw] 


— ho @ oH he we 
+ | 


es 2 ee ee ee ee 


e282 NWN WYN OW 
£Ss3 
oo 
nh = 


Comal.... wien 
New Braunfels 
Comanche. . . 
Concho 
Cooke 
Gainesville 


29,401 
23,456 
15,814 

5,275 
32,458) 
22,475 
32,303 
6,994 
10,523 

7,747) .0021 
17,507} .0049 


g 


29.6 19.6 | 34.5 38.3 . 6.4 206 
29.6 19.8 | 34.4 38.4 : ‘ 6.3 20.2 
31.1 24.3 | 27.8 36.2 ° ° 4.3 14.2 
29.9 19.8 | 27.0 30.2 ° . 8.7 28.5 
29.5 21.0 | 30.3 36.1 ° . 5.7 18.9 
28.5 19.3 | 31.7 35.9 . ‘ 6.7 21.4 
32.0 25.4 | 28.0 37.1 . . 3.9 13.2 
26.1 12.9 | 31.6 27.0 | 11.1 -7 | 15.4 41.3 

9.56 4.3 49.9 37.8 | 21.6 25.2) 14.0 31.6 
18.6 9.8 | 38.8 34.2 | 13.2 17.7] 13.0 34.3 
26.9 15.6 | 29.8 29.0 | 9.5 14.0] 11.0 35.4 


for retail sales data, see Section 3. Copyright, ‘Sales Management, Inc., x SM Standard (4) and Potential (4) Metropolitan County Areas. 
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-0023 
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-0023 
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Texas-Sized for Texas Sales 


763,923 Circulation... Biggest in 
the Booming State of Texas 


Concentrate where it counts, 
in the Top Texas Markets 

... where The American Weekly’s Texas 
Edition concentrates in markets doing 

65.7% of Texas Metropolitan Retail Sales. 


The American Weekly Texas Edition 


Distributed by these fine newspapers: 
Houston Chronicle El Paso Times 
Dallas Times Herald Corpus Christi Caller-Times 
San Antonio Light Fort Worth Press 


POPULATION EFFECTIVE The ‘SM’ symbols mark original, exclu- 
TEXAS JSM ESTIMATES, 1/1/61 BUYING INCOME— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 
COUNTIES 


i om * ee $7,000-9,999 |$10,000&0ver 
Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. inc. 


28.5 19.9 | 35.0 40.8 | 10.0 17.8) 4.9 14.4 
23.4 12.5 | 37.8 33.9 11.9 16.3 | 12.3 33.6 
20.7 -4| 30.0 32.5) 14.7 18.8 | 13.4 35.4 
21.1 -0 | 30.2 34.2] 14.8 19.7 | 12.4 32.1 
21.2 3 | 40.3 14.4 19.6] 11.4 29.9 
5,741 22.5 12.4 | 40.7 13.9 19.7] 9.9 26.7 
9,724)10,345] 4. 12.5 -8 | 32.9 13.2 10.4 | 37.0 68.3 
5,953 23.2 -7 | 36.0 18.1 | 11.7 32.0 
7,699 oe - oe - ee oe oe os ° 

8,217 os . oa ee ee oe és ee es es oe 
77,413 7,981 . +7) 11.1 -7 | 35.0 -7) 17.9 15.5 -7 00.4 


38, 259 6,485 23.2 11.8 | 35.4 30.1 11.6 15.2 39.4 
28,470) . 6,044 20.7 9.8 29.5 | 13.5 16.3 41.9 
26,688) . 6,043 23.2 11.7 | 35.6 30.1 | 10.7 13.8 40.4 
15,856) . 5,873 19.7 9.6 | 39.6 32.4] 12.6 15.7 39.4 
7,115) . 3,953 $2.1 26.5 | 27.0 37.3] 6.1 13.0 -3 11.0 


79,567 
53,320 
27,007 

8,828 


= 


3,844 25.4 18.2 | 28.7 34.4] 8.8 16.2 -5 20.9 
3,708 20.1 13.1 34.1] 11.1 18.5 -6 25.4 
4,220 . 30.1 23.0 | 27.9 35.6 | 7.3 14.3 16.3 
5,518) 5,91 22.9 12.3 | 37.9 34.1] 11.8 16.2 33.6 


z 


8,567 
7,351 
15,016 


4,080) 3,295) 3,317] 42.7 31.7 30.3 | 18.8 30.1) 4.0 9.9 -8 10.5 
5,655 21.6 27.6 16.8 | 31.3 32.0) 9.6 15.0 9 30.0 
5,006; 27.4 8.9) 26.8 17.8) 31.0 35.9) 9.3 16.3 -5 21.1 


~_— 
—~ 
Ss 

— 


28,912 
202,699 
186,710 

2,757 

61,232 

21,366 
592,926 
500,682 


4,748 25.3 8.5 | 28.4 20.3 | 32.4 38.7/| 8.8 16.0 -1 16.5 
7,288 8.4 1.0) 15.1 7.1 | 44.5 35.1 | 18.0 21.7 -0 34.2 
1.7 
4.0 


7,322) 6, . 7.6 -7) 14.8 7.0) 45.1 35.5 | 18.3 22.1 .2 33.7 
4,595) 3, ’ 37.3 1 31.1 24.9 | 20.1 27.1) 6.5 11.2 0 22.8 
4,860 26.9 8.9 | 29.7 21.1 | 28.6 35.3) 8.2 14.9 6 19.8 
5,342) 4,451) 4,612] 24.3 7.9 | 28.3 19.5 | 32.0 36.9| 9.3 16.3 -1 19.4 
6,935) 5,046) 6,727] 16.4 4.3 | 21.4 11.9 | 36.5 33.8 | 13.9 19.8 8 30.2 
45) 6,419] 5,576) 5,772) 15.8 4.11 21.1 11.6 | 36.8 34.01 14.2 20.0 -1 30.3 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard 
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tisis DALLAS. 


... BIGGEST LOCAL MARKET 
IN SOUTHERN US.A.! 


... PERFECT LOCATION FOR 
SERVING II-STATE 
REGIONAL MARKET ! 


3 ’ 
# 2 ade & 


SALES MANAGEMENT 


..A GREAT PLACE TO DO BUSINESS 


IF YOU SELL TO CONSUMERS 


Dallas gives you an important competitive advan- 
tage — the nation’s 11th largest urban market at 
your front door! 

In the 50-mile radius centered on Dallas is the 
greatest concentration of people, buying power, 
industrial payrolls, merchandise distribution vol- 
ume, and financial influence in the U. S. east of Los 
Angeles and south of St. Louis. 

This is the Dallas Urban Market — 1.7 million 
people, $2.2 billion annually in retail sales, and $4.9 
billion in wholesale sales. 

In addition, Dallas is the dominant business and 
service center of a rich 5-state primary and 6-state 
secondary area. This is the Dallas Southwest market 
— 35 million consumers, $61 billion annually in 
personal incomes, and $38 billion in retail sales. 

Year after year, these markets — local and re- 
gional — have grown at a faster rate than the U. S. 
in retail volume, construction, and buying income. 

You can do business more profitably when you 
operate from the dominant center of these markets 
— Dallas — with its unbeatable combination of 
superior facilities for transportation, communica- 
tions and distribution. 


DAL 


offers dependable business climate and tangible 
competitive advantages. 


MAY 10, 1961 


IF YOU SELL TO INDUSTRY 


Dallas puts you in position to service one of 
America’s fastest-growing industrial markets — 
local or regional. 

The growth rate in industrial employment for 
Urban Dallas (9 counties ) surpasses that of any other 
major urban area east of Los Angeles and south of 
St. Louis. The primary and secondary market areas 
of the Dallas Southwest are experiencing a growth 
rate twice the U. S. average. 

This continuing growth is creating many new 
profit possibilities for serving this industrial market 
from within — an opportunity worth looking into! 

An important plus for many Dallas-based indus- 
trial suppliers is the attractive market for goods and 
services sold to mineral extraction firms (including 
oil and gas production). The 11-state Dallas- 
Southwest market accounts for more than 70% of 
U. S. capital expenditures for mineral extraction 
equipment and supplies. 


Let us tell you more about market opportunities 
existing here —in terms of your specific business. 
Your request for information will be handled in com- 
plete confidence — no obligation. 


Industrial Dallas, Inc. 
205 Chamber of Commerce, Dallas 1, Texas 


Please send me facts on Dallas’ Dependable Business Climate. 


ee 


Firm_ 


a ee ee 


City Zone___State. 


TEXAS 


ULATIO! EFFECTIVE The “SM” symbols mark 
ESTIMATES. 1/1/61 BUYING INCOME— ESTIMATES, 1960 Jive estimates by SALES MANAGEMENT, 


COUNTIES Income Breakdown of Households 


$0-2,499 $10,000&over 
¥ % % % & % %& % 
Inc. Inc. 
33.7 13.3 . t ° . . J 3.2 11.4 
34.0 13.2 ‘ . é . \ . 3.8 13.1 
37.2 15.0 x i . . é 3.9 15.0 
33.5 12.6 - . ’ . le 4.7 17.4 


35.8 15.0 ° ls . . A 2.7 9.8 
35.5 14.4 . , ° ° - . 3.5 13.1 


~_—< 


20.2 56.9 : ° \e ° ° 7.9 23.7 
17.3 4.4 . a . -8/ 12.0 16.8) 12.6 36.1 
24.8 7.4 ° le ° \. ° ° 9.9 31.4 


BS 
§ 


25.4 8.0 ° . ° A le 22.9 
24.6 8.0 ‘ ‘ “ ‘ ; 5 -1 19.7 
37.6 16.0 . ° ° \. ‘ 9.5 


14.2 ° . ° ° ° ° -8 13.5 


Franklin 
Freestone. . . 


EES 


& 


Frio 

Gaines 

Galveston ° 
AGalveston ‘ d : . 131,959 
La Marque..... , : " 25 ,684 


Texas City ; : , ‘ 62,651 


828 


12.8 . ° . . ° . 8 25.1 
3.2 ° . ° . ° ° -6 27.5 
3.9 A . ° ° . -1 27.9 
4.0 : A . . . . 6 29.1 


a3 
- 


—_—— ot ot ot 


#2 3 


3.3| 19.9 10.9| 42.9 39.3] 14.8 20.7] 9.7 25.8 


Garza 
Gillespie. . 
Glasscock 
Goliad 
Gonzales 

Gonzales. . 
Gray 


10,844 34.8 


d= 
an 


335 
=-o= 


o-coea-o@ 
eo 


woes et ew we 


32.7 


EB 


Pampa 


Grayson 
Denison 
Sherman 

Gregg 
3Gladewater 
2Kilgore 


= 5 ss 
22e¢ 
g 


ALongview 
Grimes 


ee a 

—_ = 8 te ee ot 
; 2 
B2e2 
& 


Guadalupe 


$33 


deguin 
Hale 
Plainview 


Hall 


— 


~wowre = 
oo 
§ 


Hamilton 
Hansford 
Hardeman 


£8 2 


Sei 
| 


Hardin ‘ y é 6.4 
Harris , 274. . 378. 3}1,202.6 
Baytown 

Bellaire 
Galena Park 
A Houston 
Pasadena 


BR 


3 
3 


2,023,080 


112,988 
Weat University 


Place. . 
Harrison 
Marshall 


41,544 
55,002 
35,817 


5,055 
16,582 
26,765 
16,350 


San Marcos 


Hemphill 

Henderson 
Athens 

Hi jaigo 
Edinburg 
McAllen 
Mercedos 
Mission. .. . 
Pharr 
Wealaco....... 
See Browneville-Her- 
_bingen- Me. Allen _ 


5,147 
25,088 

9,919 
202,031 
22,673 
43,416 
11,842 
16,280 
20,170 
19,008) . 1,188) 4, 4,132 


2 Kilgore is in Senn 6 and Rusk counties, 
3 Gladewater is in Gregg and Upshur counties. 
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SALES MANAGEMENT 


PINPOINT © 
YOUR PRODUCT 
IN HOUSTON! 


r 


Market figures are available that do a pretty good job of pinpointing the relevant 


buying power for the nation’s cities and counties, parishes and states. 
This Survey of Buying Power is full of such data. 
But what about the relationship between specific markets and specific products? 


In booming Houston, The Houston Post excels at the job of supplying pertinent 


figures about its market . . . about your product and its market . . . and about 


your product and its Houston market potential. 


The Houston Post "Profile Plan" has been hailed. as one of advertising's most useful 
tools in the proper and scientific measurement of audience against performance 
against potential. Your nearest Moloney, Regan and Schmitt office can give you 


the details . . . why not call them today! 


\ 


THE HOUSTON PosT 


Houston's Largest Newspaper Daily and Sunday 


Represented Nationally by Moloney, Regan and Schmitt 


MAY 10, 1961 


KEEPING PACE WITH A 
GROWING MARKET 


To better serve the ever growing Beaumont - Pt. 
Arthur - Orange Metro Area The Enterprise Com- 
pany has completely remodeled and added to its 
facilities, including 8 units of Hoe Colormatic Press. 


The largest circulation, 91,090, in Southeast Texas 
and Southwest Louisiana gives the only complete ae 
coverage to this wealthy Metro Area. CE RR RR ay 
Beaumont Enterprise-Beaumont Journal 

Beaumont, Texas 


MEMBER: THE TEXAS GROUP 


~ EFFECTIVE 
BUYING INCOME— @DAD EsTIMATEs, 1960 


577 POPULATION 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


TEXAS 


ESTIMATES, 1/1/61 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


House-) Urban | Spend- 
Total holds | Pop. ing 
(thou- of (thou- | (thou } Units 


sands) | U.S.A. | sands) | sands) /(thous.) 


$0-2,499 


$2,500-3,999 
4 % % %& 
. | Hsids. Inc. 


$4,000-6,999 
% %& 
Hslds. Inc. 


Hslds. inc. 
28.6 


$7,000-9,999 |$10,000&over 
% %& % & 
Hsids. inc. | Hsids. inc. 


13.7] 5.2 
14.3] 5.1 
18.5 | 13.0 
20.4 | 13.8 
15.1) 4.4 


Hill 23 
Hillsbore 7 


1) .0127) 
7.4 
Hockley 22.4 
3 
4 


0041 
.0123 
-0057) 
. 0030} 


~ 
Oo 


28.0 9.6 | 30.9 22.7 
27.0 9.4 | 30.8 22.7 
11.30 2.5 9.4 
9.8 . 9.1 
26.9 29.4 21.9 


4.8) 7.3 
36.5 | 7.6 
32.7 | 15.2 
34.0 | 16.2 
39.3) 7.9 


19.2 
17.1 
36.9 
34.2 
14.3 


7.0} 7.8 
a¢ 


oo 


Levelland 10 
Hood 


— b> @ to 


$2828 


we © 


.0100 
0051] 
.0106) 
.0227| 
.O178 

} 
0018 
-0215} 30.4 
0107) . 28.7 
-0191) . 5) fy y .0204 7.8 
0117 i 7.3 t : 7 ; 7.8 


Hopkins 

Sulphur Springs 
Houston 
Howard 

Big Spring 


z 


31.6 32.4 26.7 ° . 6.3 
28.6 23.2 . ~ 7.5 
38.2 32.4 29.3 5.2 
12.3 A 9.9 15.1 


11.9 10.2 15.0 


12.9) 4.5 
14.2] 5.4 
12.1] 2.9 
19.4 | 13.0 
19.6 | 12.6 


16.2 
18.7 
10.4 
34.3 
32.6 


83 


pl dt wel a 
g 


-_ 
© 

6S 

> 


Hudspeth 

Hunt 
Greenville 

Hutchinson 
Borger 


36.1 25.5 12.8 
13.8 
13.7 
22.9 


23.4 


15.6 
16.0 
16.8 
32.6 
29.5 


Irion 
Jack 
Jackson 


.0007} 14.5 
0041] . . t é ; 16.8 
.0077) ; : . : ; y 16.9 
.0123} 
-0009| 
.1372| 


0667) 


26.5 
21.4 
22.9 


Jasper 

Jeff Davis 

Jefferson 
ABeaumont 
Grove City 


13.4 14.0 
15.4 
20.1 
19.8 


.0096 


Nederland 


APort Arti 


UU6S ee oe “* 
0371 132,994) 17.2 9.1 21.4 
Jim Hogg 5,943) 
Jim Wells ‘ . 47,202 

Alice 21.3 ‘ 7 29,742 
Johnson 51,697 


25 ,292 


28.7 
24.8 
25.4 
28.7 
27.1 


20.1 
15.0 
15.5 
20.5 
18.4 


15.2 | 6.7 
17.0; 9.6 
17.1 | 9.4 
15.9 | 5.1 
16.7 | 5.7 


32.3 
32.6 
34.9 


Cleburne 


Jones 

Karnes 

Kaufman 
Terrell 


31,039 27.7 
27.8 
31.6 


30.8 


17.4 
19.6 
25.2 
23.9 


31.3 
27.8 
26.8 
28.5 


16.0 | 8.8 
15.3 | 6.8 
13.1} 4.0 
13.8} 4.3 


31.2~ 11.7 
29.4 10.7 


Kendall 
Kenedy 
Kent 


25.7 8.4 
58.0 30.7 
24.2 7.4 


31.1 
20.0 
23.5 


21.6 
22.5 
15.4 


28.3 32. 13.6 | 7.2 
19.0 36. . 5.7} 1.0 
30.8 18.2 | 10.6 


Kerr 

Kerrville 
Kimble 
King 


For retail sales data 


17. 
9.0 
3.9) 

6 


see Section 3 


Copyright 


-0043 
-0015 


-0003! 1 


Sales Management, Inc., 


21.6 6.6 
22.0 6.8 
26.5 8.9 


28.7 


28.3 
32.9 


18.8 
18.7 
23.7 


33.6 
33.6 
27.0 
33.3 8 | 


15.1] 7. 
15.5 | 6. 
13.8 | 6. 

15. 


1 
9 
1 
7 


All Survey of Buying 


Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


™, 


LUBBOCK — 


wa 3 et 


Texas’ Largest Isolated Market uu CO 
Distance From Lubbock To: 


Denver — 562 miles (Northwest) 
Albuquerque — 327 miles (West) 


El Paso — 358 miles (Southwest) 

San Antonio — 412 miles (Southeast) KCB p -TV 
Fort Worth — 311 miles (East) REPRESENTED BY 
Oklahoma City — 361 miles (Northeast) PAUL H. RAYMER CO. 


POPULATION EFFECTIVE The “SM symbols mark original, exclu- 
TEXAS BY. ESTIMATES, 1/1/61 BUYING INCOME— MD ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 


> Con- 
COUNTIES sumer Income Breakdown of Households 


CITIES Met. House-| Urban | Spend- | , A 


(continued) | Area} Total 4 holds | Pop. ing % | : $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
Code] (thou- of (thou- | (thou- | Units Per % 


% % % A % % % % g 
sands) | U.S.A. | sands) | sands) | (thous.) U.S.A. | Capita} Hsld. | C.S.U. Hslds. Inc. | Hsids. Inc. | Hslds. Inc. | Helds. Inc. 


Kinney....... , .0014 ° 
Kleberg..... ° .0169 . 0 


1,225) 4,898 33.9 10.8 4 20.7 | 18.9 21.5] 6.3 11.0] 10.5 36.0 
1,599) 6,373 20.0 5.4 9 13.3 -8 32.7 | 13.0 19.4] 10.3 29.2 


Knox... ° 0042 1,702) 5,957) 5, ° 20.9 5.5 3 14.7 ° -4| 10.7 15.4 37.0 


|. 
Kingsville 26.0] .0143 6) | .0119] 1,640] 6,459] 5,075] 5,503] 19.7 5.3 | 22.7 13.1] 34.0 32.9] 13.2 19.5] 10.4 29.2 


Lamar... .5| 0185 2 0} " .0115| 1,233] 4,132 : 33.7 13.3 4 27.3 i ? 7 12.3| 3.2 11.7 
Paris. . 0} .0116 , 3 ’ .0083| 1,421] 4,388 7 31.3 11.9 7 25.7 | 27. ; 3 13.0 .7 13.0 
Lamb...... <1} .0122 5 3] q . 1,741) 6,309) 6, 17.7 4.4 7 14.2 i : 14.5 9 36.6 
Littlefield. . . . .3} .0040 y : 2 ; 1,546) 5,643] 18.5 5.2 .0 16.3 : : 16.0 1 26.9 
Lampasas .4| .0051! r y . ' 1,373 ; 29.1 10.6 5 25.2 : y 8 13.4) 4.4 15.4 


La Salle .9} 0033) ‘ . ‘ i .0017| 1,066 4,491) 4, 36.0 12.6 ‘ 5 y : 3 10.1 .0 29.6 
1,178 | 3,863 31.1 12.4 : ’ , ; 5 12.0] 2.8 9.2 
| 1,060 | 3,630 36.0 14.9 : ’ ‘ : 6 10.5 


1,055| 3,692] 3,446 39.7 17.7 | 33.4 31. 3 32.4] 4.4 10.6 
.0122! 1,370 4,712 26.6 8.6 | 28.7 19. t 5] 8.6 15.2 
: .0032| 1,836] 5,784| 5,030 22.7 6.6 | 25. ; 6 | 10.7 16.9 
Limestone an. . . ; .0063| 1,123} 3,941| 35.7 1 27. 4) 5.5 11.9 


Lipscomb . d 1. 1. -0018| 1,905) 5, 21.2 : . . . 9.7 14.0 
Live Oak... ° ° 1. ° . , 26.5 . . : . . 7.8 13.9 
keds 1. 23.3 ° ° . . 7.8 13.6 


414). , 3,970} 29.0 . 7 . -8 | 13.0 26.7 
316,369) . , 6,262) 14.7 . le lo ° ° 14.0 18.2 
278,921 , 6,182] 14.7 . : . o 14.0 18.4 

19,524) . , 6,122] 15.8 ‘ ‘ 2,711.7 15.5 


13,040) . 4,778] 25.4 7. . q .6| 8.7 14.8 

239,972) . 4,865] 22.8 7. : , 1] 9.9 16.5 

168,005 4,828) 5,005] 21.5 a . , J 10.5 17.1 
1,300} . 4,333| 4,970] 20.3 6. : 2 | 9] 9.9 


7,344 , 3,672) 3,557] 36.8 
8,265) . 3,444) 3,461) 39.0 
8,589) . , 6,135) 6,419} 20.1 


5,512} . 4,593] 4,554] 24.2 
6] 38,655) .0108| 1, 5,086) 5,017) 26.2 
11.8 ' 1] 21,568] .0060] 1,828] 5,530} 5,260] 5,143] 24.9 
4.7]. ; .5| 17,674). 3,928} 3,805] 36.8 
12.4) . . 15,259] .0043| cl a oo 


| 
, 19.0] .0105} 4.9) 7.6) 5.3] 22,118) 4,173| 4,104] 30.6 11.1 | 30.2 23.4 | 27.4 
2.9] .0016) | 9] 4,204). ,481| 5,368] 4,771] 4,813] 27.7 8.6 | 27.6 18.2 | 27.4 30.3| 8.5 14.3| 8.8 
Midland. . 111] 69.8} 0385, 21.4) 65.3; 22.9] 170,881] .0477| 2,448| 7,985| 7,462| 7,464] 9.4 1.9| 15.5 6.6 | 37.9 26.9| 17.4 19.0| 19.8 
AMidland. .... 64.61.0356 2 160,531! .0448| 2.4851 8,027] 7,4671 7,494) 8.9 1.81 15.1 6.41 38.2 27.11 17.7 19.2 | 20.1 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Go to bat in the Caller-Times and score with sales in Corpus DISCOUNTS UP TO 
Christi, now the nation’s 74th city. 


New Naval Air Station facilities mean 1,265 new jobs im- 20% 
mediately to add to $1 million a week military expenditures in 
this area. More millions going into new motels, office buildings, CALLER-TIMES NEW BULK 


expressways, port improvements, industrial expansion. Bank AND FREQUENCY DISCOUNTS 


deposits up to $152 million. Trade area farm income over $113 


million. FULL R.O.P. COLOR 


Write for new market data folder for full facts and figures on Sane oy wore 
bright and bustling Corpus Christi. 
91,349 


National representatives 
f 7 TEXAS HARTE-HANKS NEWSPAPERS 
Cheers ra ‘& rhris Caller Cues Dallas New York Chicago 
Optional member of THE TEXAS GROUP 


CORPUS CHRISTI, TEXAS Represented by The Branham Company 


POPULATION EFFECTIVE The “‘SM"’ symbols mark original, exclu- 
TEXAS M) ESTIMATES, 1/1/61 BY) 


BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Cash Income Breakdown of Households 
CITIES Met. In- 
(continued) }jArea 1 Net a $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code of Doilars of Per | %& & — a GE & % %& 

(000) S.A. . | C.$.U. q . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Milam : d ; . . 24,362) . ’ ’ ° -5 | 33.1 30.2 | 20.7 31.7 7 11.1} 2.9 10.5 
Mills ‘ y ‘ ‘ 6,255) . ’ ’ . -6 | 33.5 26.4 | 27.8 36.5 -0 12.2] 4.1 14.3 
Mitchell ‘ P . . ‘ 18,837) . ° ¢ A -6 | 23.0 13.2 | 37.3 35.6 -4 18.1} 10.1 28.5 


Montague ‘ d a ¢ ° 21,626 
Montgomery A é ‘ }° ° 34,798 


28.3 20.8 | 30.9 38.0 -8 14.7| 5.0 16.8 
0 | 29.5 22.5 | 27.5 36.1 -5 14.7) 4.8 16.7 

Conroe ; 52) . . 14,799) . x A -5 | 28.2 20.0 -4 33.9 -5 15.5) 6.3 21.1 

Moore ‘ ‘ . ; 27,957, . ’ “ 7114.4 7.1 9 41.4 21.0 | 11.7 


Morris . ‘ . . . 13,629) . 3,894) 3, 1.6 -7 | 32.7 28.0 | 27.5 39.4 -9 12.8} 2.3 
Motley : - ° . 5,387) . 5,986 ° -9 | 26.0 15.2 | 30.2 29.7 -8 16.2 | 11.3 
Nacogdoches ; . ° . ; 34,171) . ° 4,556) 31.8 25.5 | 23.8 31.9 -7 11.7] 4.9 


Nacogdoches 3.5 CC ‘ 18,376) . 4,966 . -1 | 29.9 22.6 | 26.5 33.3 -7 12.9] 5.6 


Navarro ‘ d : i 45,424) . ; 4,497 ‘ -0 | 30.8 23.3 | 26.2 33.3 -8 13.2] 5.4 
Corsicana 20.9) . ’ 7. 31,613) . 4,649 ¥ 30.2 22.0 | 27.9 34.1 3 13.6 
Newton. ... . x ; 9,960 3,689 " -1| 34.7 31.4 | 22.7 34.2 6 10.7 
Nolan . ; . -0) ‘ 35,183) . 6,066 . . -6 | 25.6 15.0 | 36.3 35.4 -7 17.5 
Sweetwater | .0077] ‘ 26,821) .007 ‘ 6,542 ; -4| 23.5 13.0 | 39.5 36.4 -1 18.5 


Nueces y : ° ° ° . 395,085) . : 6,477 ° ° -0 | 22.8 12.3 | 37.1 33.7 -2 18.3 
ACorpus Christi 72.5) .0¢ : -7] 311,328) .086 ° 6,214) 5, ‘ ‘ -1 | 23.1 12.7 | 37.0 34.1 -l 18.5 
Robstown ‘ , ° 13,764] . , 5,098) 5, : : -7| 27.9 18.3 | 29.3 32.1 -7 16.2 

Ochiltree . ‘ ‘ : ° 34,130) . . 11,768 A ° ° 9.6 2.8) 28.5 13.8 -2 13.5 
Perryton. . 2). 2.7) , 22,462) . . 8,319 P y . 18.1 7.3 | 32.0 21.7 0 14.5 

Oldham. . . ° o . 4,000) . 6,817) 5, ° -8 | 26.8 13.9 | 36.5 31.7 -6 15.5 


Orange. ... . ‘ : . ; 99,436) . 6,815 x -6 | 22.6 13.4) 41.2 41.0 -9 19.6 
Orange ; 28 O14 7.3 . 46,393) . ° 6,355 ‘ . -7 | 20.8 11.9 | 42.9 40.9 -2 20.8 
Palo Pinto “nen ° ‘ ‘ , , 32,417) . - 4,912 28.1 -1 | 32.0 24.4 | 28.6 36.4 6 13.0 
Mineral Wells ; : : ; 18,918} .0053) 1, 4,504) 4, 28.1 -0 | 31.9 24.3 | 28.7 36.5 -7 13.1 
Panola... eee . A . . ° 21,168) .0060) 1, 5,040 26.7 -9 | 28.2 20.1 | 31.0 37.0 4 15.3 


Parker wari ; ‘= ‘ le ‘ 33,599) .0093 4,800) 4, 25.9 -6 | 30.1 21.3 | 30.6 36.0 -7 13.9 
Weatherford. . . , 9.9! .00 ' ‘ 16,849] .0047 4,956 ’ 24.9 -11 28.9 20.11 31.9 36.9 -2 14.6 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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VY 


Y 


StL == 


the prosperous, 38-county GOLDEN SPREAD of Texas 


AMARILLO- sities 


METRO 
AMARILLO TEXAS 


SALES/HOUSEHOLD ........... ~ BB. $4,954 . Be. $4,143 


AMARILLO-LAND’S LEAD...........9B....... . 174% 
METRO AMARILLO'S LEAD..........0B....... . 19.6% 
INCOME/HOUSEHOLD .......... - Be. $6,841 . BM. $6,079 
AMARILLO-LAND’S LEAD...........9B....... . 13.7% 


METRO AMARILLO’S LEAD 


Source: SM, May 10, 1961 


Assure your share of AMARILLO-LAND’S $762,886,000 retail sales through advertising 
in the newspapers that dominate this wealthy, independent, isolated market... 


AMARILLO DAILY NEWS + AMARILLO GLOBE-TIMES +x AMARILLO NEWS-GLOBE 


Morning Evening Sunday 


Represented nationally by TEXAS DAILY PRESS LEAGUE, INC. 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
TEXAS JM ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates hy SALES MANAGEMENT. 
Con- 
COUNTIES aaa Cash Income Breakdown of Households 
CITIES Met. House-| Urban | Spend- In- | In- 
(continued) | Area} Total % holds | Pop. i % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code} (thou- of | (thou- | (thou- of Por | Per | Per | Per | % & - ; g 
sands) | U.S.A. | sands) | sands) L.S.A. |Capita| Heid: | C.S.U.| Held. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 
(ivéaeeatnewed A -0055| 1,962) 7,471) 7,471] 7,119] 11.5 2.4 | 22.2 9.9 | 32.4 24.2 | 14.2 16.2 | 19.7 47.3 
Pe ctasmenesdaceal 12.1) . 3.1 6.4 -0056| 1,659) 6,475) 5,425) 5, 18.7 4.9 | 20.2 11.3 | 36.7 34.1} 13.1 18.7 11.3 31.0 
Ph ncneevesnedseacd 13.7) . . 3.4 -0046) 1,211) 4,484) 4,148] 4,079] 28.3 104 | 33.1 25.8 | 27.9 36.4] 6.5 12.9| 4.2 14.5 
bihee vemeewened -0700) 2,095) 6,575) 5,867) 5, 11.3) 2.8 | 20.3 10.8 | 41.7 37.0 | 14.3 19.4 | 12.4 30.0 
pGaeeee -0845] 2,118) 6,771) 6,139] 6,223] 15.6 3.7 119.2 9.8] 37.2 31.8 | 14.2 18.6 | 13.9 36.1 
ene ee -0017| 1,193) 4,864) 4,516) 4, 32.3 10.9 | 28.9 20.7 | 23.9 28.5) 7.3 13.4] 7.6 26.5 


4,326) 3,785) 3, 37.4 14.7 | 31.8 26.8 | 21.2 29.8) 5.1 11.0) 4.5 17.7 
7,794) 6,663) 7, 12.7. 2.7 | 16.0 7.3 | 36.5 27.6 | 16.5 19.2 | 18.3 43.3 


n= 


8,261) 6,759) 7,341) 4.9 1.0) 12.5 65.4 | 45.5 33.0] 19.5 21.6 | 17.6 39.0 


4,036) 4,036) 3,849] 31.5 12.2 | 32.5 26.8 | 25.6 35.6 6.8 14.3) 3.6 11.1 
3,464) 3,464) 3,301) 38.8 17.6 | 35.1 33.8 | 20.5 32.9} 3.8 9.4] 1.8 6.3 
6,367) 6,340) 5, 17.0 4.5 | 23.4 13.3 | 356.3 33.5 13.3 19.4 11.0 29.3 
6,028) 5,873] 5,677] 16.4 4.3 | 21.1 11.8 | 37.2 34.8] 13.9 20.0] 11.4 29.1 


883 § ¢ 


~~ — = «= 
~— 
om 
& 


6,192) 5,903) 5,821) 18.9 4.9 | 20.3 11.1 | 34.8 31.7 | 14.0 19.5 | 12.0 32.8 
6,680) 6,680) 6,393] 18.7 4.4 | 26.0 12.9 | 25.9 21.6 | 11.7 14.9 | 17.7 46.2 
4,097) 3,596) 3, 37.7 15.8 | 31.3 27.9 | 22.7 33.7) 5.3 12.1 | 3.0 10.5 


—~_—_—~ 


prcccccsovces 5.8) .0032 1.6 0019) 1,167 4,229) 3,080) 3,884] 33.9 13.0 | 28.6 23.5 | 27.2 37.1 | 6.8 14.3) 3.6 12.1 
CREED, ..osccseceses 14.9} .0082 4.2 8.2 -0066) 1,582) 6,614) 5,358) 6, 21.3 6.1 | 26.2 15.9 | 32.9 33.4) 10.0 15.6 | 9.6 29.1 
Gos cccccesecsees 35.8) .0198) 10.1) 11.9 -0141| 1,409) 4,903) 4,713) 4,615] 26.9 8.7 | 26.9 18.5 | 31.4 36.1) 8.8 15.6 | 6.0 21.1 

Henderson.......... 9.8) .0054 3.2 -0048) 1,747] 5,349) 4,755) 4,798] 25.7 8.0 | 26.3 17.4 | 31.0 34.5] 9.5 16.0] 7.5 24.1 


GARIN... ccccccccccese 7.2| .0039 1.8 -0022) 1,072) 4,288) 3,675) 3, 32.7 13.2 | 35.4 30.65 | 24.3 35.1) 4.5 9.9] 3.1 11.3 
San Augustine........ 7.6) .0042 1.9 2.8 -0019) 897) 3,589) 3,410) 3,296) 40.7 18.4 | 34.1 32.9 | 18.9 30.5 | 4.1 10.2) 2.2 8.0 
San Jacinto.......... 6.1} .0034 1.6 -0016) 961) 3,666) 3,258) 3,195) 43.8 20.5 | 32.2 32.1 17.9 29.6) 4.0 10.3 | 2.1 7.6 


San Patriclo.......... 45.7| .0262) 11.1 27.5 -0153) 1,198) 4,931) 4,931) 4, 26.6 8.4 | 27.8 18.7 | 29.3 33.0) 8.8 15.2) 7.5 24.7 
PE sctccxebuete 6.2} .0034 1.9 2.7 20023) 1,348) 4,308) 4,179) 4,067] 28.8 10.6 | 32.4 25.3 | 28.0 36.6| 6.7 13.3 | 4.1 14.2 
Sellelcher............ 2.8! .0015 7 -0011) 1,426) 5,706) 5,706) 5, 19.6 6.3 | 24.8 14.5 | 35.8 35.0| 9.5 14.3 | 10.4 30.9 
2 Kilgore is in Gregg and Rush counties. Copyright, Sales Management, , 1961. For retail sales data, see Section 3. 
4 Amarillo is in Potter and Randall Counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Per Capita Retail Sales in Fort Worth 


$1,692 


$1,099 


a a San Antonio 


FORT WORTH Dallas 


FORT WORTH STAR-TELEGE 


Amen G. Cert 
el 


Sources: U.S. Census of Business, 1958; U.S. Census 
of Population, 1960; Sales Management 


LARGEST COMBINED DAILY CIRCULATION 


TOP Dallas, 


Houston, San 
Antonio and the 
U.S. Average! 


In addition to Fort Worth’s high per capita 
Retail Sales, the Fort Worth Star-Telegram 
offers you the rich, 100-county Fort Worth 
Market, covered thoroughly daily and Sun- 
day by the Star-Telegram. Over 26% of the 
Purchasing Power, plus 23.9% of Texas’ 
Households are concentrated here. 


$1,385 


Houston 


#: 


er, dv., Pres. & Nat'l Advertising Director 
ih OD. Rey, Net'l Advertising Meneger 


IN TEXAS 


without the use of schemes, premiums or contests 


“Just a good newspaper” 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/61 
Con- 
sumer 
House-| Urban | Spend- 
| holds | i 
of | (thou- | (thou- | 


Pop. ing 
| U.S.A. | sands) sands) | (thous. ) 


BY) 


COUNTIES 
CITIES 
(continued) 


Met 
Area 


Code Dollars 


(000) 


Per 
Capita 


of 
U.S.A. 


Units 
; | 
-0117) 2,078 
-0087| 2,224 
-0019) 1,688) 
-0061| 1,092) 
0015} 1,208 


| 


‘Scurry 
Snyder 
Shackelford 
Shelby 


Center 


0112 
.0077 
-0021 
0111 


6.0 
4.5 


14.0 


1 
4 
3 
0 
' 


1. 
5. 
1 
Sherman 
Smith 


ATyler 
Somervell 


-0022 
- 0362) 


0260 


2,922| 
1,488) 
1,781 

1,477! 


92,980} 
3,841 


Starr 
Stephens 
Breckenridge 
Sterling 


14,407 
14,685 
12,176 

1,405 


828) 
1,669) 
1,933 
1,171 


Stonewall 
Sutton. . 
Swisher 


5,661 
5,643) 
21,995 

| 

1,059, 481| 
90,137 
728 ,954 
45 ,830 
20,951) 
17,211] 
198 918) 
183,143) 
4,214 


| 1,887] 
1,525) 
2,037 

Tarrant 1,938] 

1,985 

2,025 

1,942 

1,995 


Arlington 
AFort Worth 
Haltom City 


.0252| 
- 2036) 
-0128) 
-0059) 
-0048) 
0556 
-0511} 
.0011 


Hurst 

White Settlement 
Taylor 

AAbilene 
Terrell 


1,905 
1,955 
1,621 


Terry 

Brownfield 
Throckmorton 
Titus 


Mount Pleasant. 


27,358 
19,333 

4,247 
20,072 
11,968 


4. 


9 
«- 


BUYING INCOME— 


1,497) 5,7 


The ‘SM’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


LU of H 


BYP estimates, 1960 


ad hal 


Income Br 


come 
Per | Per 
Hsld. C.S.U. 


$0-2,499 
a 


b % 
.| Hsids ine. 


$4,000-6,999 


$10,0008 over 
% % 
Hsids. Inc. 


Hslds. Inc. 


se $7,000-9,999 


Hslds. Hslds. Inc. 


6,987| 5,905) 
6,918] 5,765 
5,985) 5,064| 
3,740| 3,678| 
3,882) 3,882 
9, 498| 
4,783| 
| 4,946 
| 4,268 
| 
4,116) 3,602) 
5,439) 5,245) 
5,535| 5,294] 
7,025| 4,683 


11.7 2.8| 
2.7 
5.3 


19.2 
18.8 
23.6 


42.7 
43.2 
37.6 
21.3 


15.0 
15.4 
11.7 

4.5 


19.7 
20.5 
18.0 
10.3 


11.4 
11.5 
8.5 
3.0 


31.2 
29.4 
24.5 
11.2 


| 
9,498) 
5,227 
5,635 
4,268 


10.4 
16.5 
17.3 
14.6 


65.5 
22.5 
25.3 


30.8 10.6 


22.7 
35.6 
35.1 
39.2 


12.7 
16.8 
17.0 
14.8 


11.0 
24.3 
25.5 


9.9 28.2 


5.81 
5,643) 
6. 668| 


5,588) 
3 5, 430) 
5, 560] 
6,365 
7| 6,349 
5,552 
5,347 
5,355 
5,268 


| 
7,076) 
6,270 
7,584) 


33.5 
28.2 
32.7 


14.7 
10.9 
13.3 


19.4 
15.6 
15.7 


36.9 
38.4 
46.3 


6, 
6.: 


40.4 
41.2 
39.7 


13.7 
13.8 
13.7 


19.3 
19.8 
19.3 


27.8 
25.9 
28.1 


15.0 
29.0 
29.3 
26.1 


20.1 
18.1 
18.3 
16.7 


13.3 
12.5 
12.8 
10.3 


50.2 
37.3 
37.7 
31.4 


13.1 
13.1 
12.7 
16.9 


5,947 
5.858 
5,309 
4,182 
4,433) 4,221 


13.4 
13.3 
13.5 
24.0 
22.4 


37.8 
38.1 
33.6 
28.0 
29.8 


12.0 
12.3 
11.6 
6.9 
7.6 


16.5 
17.2 
17.4 
13.8 
14.6 


32.3 
30.8 
30.3 
14.2 
15.5 


29.7 


For retail sales data, see Section 3. Copyright, 
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Sales Management, Inc., 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


Texag, eo 


*Sales Management “Survey of Buying Power," 5-10-'61 , 


Home of Dyess Air Force Base, 
Texas’ Only Atlas Missile Sites- 12 Totaling 140 Millions! 
Che Abilene Reporter~Aews 


1,000 line B&W, $3.97 per thousand -/west in West Texas! 


Represented Nationally by Texas Harte-Hanks Newspapers 
Dallas °* Chicago * New York 


Ghilene, 


wig] x! 
TE NATION™ 


? 


y 


POPULATION EFFECTIVE The “SM”? symbols mark original, exclu- 
TEXAS BY. ESTIMATES, 1/1/61 BUYING INCOME— @YZP EsTimaTES, 1960 


sive estimates by SALES MANAGEMENT. 
COUNTIES aula Cash Income Breakdown of Households 
CITIES Met. House-| Urban | Spend- In- In- 
(continued) | Area} Total 4 holds | Pop. ing Net &, come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
Code} (thou- (thou- | (thou- | Units | Dollars of Per | Per | Per | Per 


of 
sands) | U.S.A. | sands) 


(000 


% %& % %& % %& % % & 
) U.S.A. | Capita) Hsid. | C.S.U.| Hsid.| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


bewewenn 65.0 18.8 < 119,371) . 17.1 4.6 | 24.6 14.0 | 36.0 34.2 12.0 17.5 | 10.4 29.7 

ASan Angelo....... 59.3) .0327) 17.9 21.1) 111,397) .0311) 1,879) 6,223) 5,279) 5,519] 17.4 4.7 |.24.7 14.2 | 35.7 34.4) 11.9 17.6] 10.3 29.1 
Peete owasnees 14) 216.2) .1191) 60.5) 191.4) 78.0) 383,266) .1070) 1,773) 6,335) 4,914) 6,358] 21.3 5.9 | 23.6 14.0 | 33.6 33.2 | 11.6 17.6 | 10.0 29.3 
AAustin........... 190.8} .1052) 52.3 69.9] 338,434) .0945) 1,774) 6,471) 4,842) 5,371] 21.1 5.9 | 23.5 13.9 | 33.5 33.2 | 11.7 17.7 | 10.2 29.3 
 atiwarksoseeus 7.3) .0041 2.1 2.2 7,903 36.7 15.8 | 33.7 30.9 | 22.6 34.6) 4.7 11.0] 2.3 7.7 


peeeresecsecese 10.6 ° . 12,398 
Levesssecesees 19.7| .0109 5.5 5.1 6.7 22,209 


31.5 11.9 | 32.2 26.0 | 26.3 35.7 12.4) 4.0 14.0 


13.9 | 31.7 26.8 | 23.8 33.7) 5.7 12.3 | 3.7 13.3 


Liseecscsscwese 6.3) . 1.9 ° 2.0) 12,460 3.0 | 16.1 8.4 | 43.8 38.0 22.3 | 11.1 28.3 
oe 16.8) .0093 4.5) 10.4 5.3 23,673 25.6 8.3 | 30.3 21.0 | 29.7 34.5 | 8.0 14.1] 6.4 22.1 
ee 10.4) .0057 2.4 3.2 14,159 22.9 7.1 | 28.9 19.0] 31.6 35.0) 9.1 15.3] 7.5 28.6 
| 24.9) .0137 7.2) 18.9 9.7 42,172 30.8 9.7 | 28.5 19.1 | 24.9 27.9) 7.5 12.9) 8.3 30.4 
PEN qcamensed 18.9} .0104 5.8 5.8 26,500 31.1 10.6 | 30.3 22.1 | 25.0 30.6] 6.8 12.8] 6.8 23.9 
Oe 18.8) .0104 5.7 5.9 23,524 32.1 12.4 | 31.2 25.8 | 26.9 37.3 | 6.5 13.7) 3.3 10.8 


becsbinseeseas 47.6 


F . 82,289 5.0 | 23.5 13.6 | 36.3 35.2 18.5 | 9.6 27.7 
Victoria........... 34.2} .0189| 9.8 11.9] 61,790 18.0 4.9] 23.0 13.3] 36.6 35.4 | 12.6 18.7| 9.8 27.7 
Walker. ............ 21.5) .0119} 5.6) 12.3} 7.5] 27,285 35.5 13.8 | 28.9 24.0] 24.5 34.1| 7.0 14.8] 4.1 13.3 
Hunteville......... 12.3] .0068| 3.7 3.8] 19,002 So © ae ee ee ae, ees 
| 12.1} .0066} 3.1 5.0] 18,722 35.9 12.5 | 23.9 17.7 | 25.7 31.8| 7.7 14.6| 6.8 23.4 


Mibanatasseeke<t 15.1 


° ° 26,149} .0073) 1,732] 6,537) 5,811) 5,931) 12.7 3.2 | 18.0 9.7 | 43.5 39.0 | 15.9 21.8) 9.9 26.3 
Monahans.......... 8.8) .0049 2.7 2.8 16,662} .0047| 1,893] 6,171) 5,951) 5,791} 13.7 3.5 | 19.6 10.8 | 41.8 38.4 15.2 21.3 9.7 26.0 
Washington........... 19.0; .0104 5.6 7.8 5.9 21,478; .0060) 1,130) 3,835) 3,640 2 39.0 16.5 | 32.8 29.6 | 20.6 31.1 4.6 10.6 | 3.0 12.2 
Brenham........... 7.81 .0043 2.6 2.9 11,536! .0032) 1,479] 4,437] 3,978) 3,952] 33.5 12.7 | 31.2 25.1 | 24.8 33.3 6.0 12.3 4.5 16.6 
3 Gladewater is in Gregg and Upshur counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3. 
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59,106 SETS © CTY 


A Captive Audience in San Angelo is yours on 


Population — 72,569 CHANNEL a 
Retail Sales — $234,487 


Families — 55.1 (Thous.) 


SAN ANGELO, TEXAS 

Affiliations J. H. HUBBARD, GENERAL MANAGER 

CBS (Interconnected) ¢ Film: NBC and ABC Reps: Venard, Rintowl G McConnell, Inc. 
Clyde Melville Co. 


MAY 10, 1961 


Wichita Falls 1960 city population is 


OVER 100,000 


Wichita Falls jumped 10 places to rank 24th nationally 
in PER HOUSEHOLD RETAIL SALES—$4,982. 


Wichita Falls Times & Record News 


C Bulk Linage 
AND : 


The Times & Record News give you unduplicated coverage of 
Wichita Falls and 18 Texas and Oklahoma Counties in its RTZ 


Rhea Howard, Publisher and Editor 


Marvin Penrod, Nat'l. Adv. Manager 


im S POPULATION ~ EFFECTIVE S) The ‘SM’? symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— © ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES | | 
CITIES | House- - 
(continued) Total % | holds on Net $0-2,499 | $2,500-3,999 $7,000-9,999 
(thou- of (thou- i Dollars Per | Per 


% % 
sands) | U.S.A. | sands) ) (000) S.A. | Capita} Hsid. | C.S.U. Hsids. inc. | Hsids. Inc. Hsids. Inc. 


0361} 16.9 : . 77,772) . 1,187 4,602) 4, 084] 33.3 12.2 | 31.1 24.2] 24.0 31.2] 6.2 12.4 20.0 
0338 i 69,066) . 1,125) 4,237] 4, 062] 33.4 12.3 | 31.2 24.5] 23.9 31.1] 6.2 12.4 19.7 
0211 ’ . ; 55,611) . 1,452) 5,347) 5, 981] 25.7 7.7 | 26.7 17.0] 29.4 31.4] 9.6 15.7 28.2 
.0043 . : 14,762). 1,893] 5,678) 5, ,132] 22.1 6.4 | 25.6 15.8 | 32.9 34.0] 10.6 16.9 26.9 

| .0033 : , 12,207). 2,069) 6,425] 5, ,870] 21.1 5.4] 24.1 13.1] 29.0 26.2] 11.8 16.3 39.0 
0043 ‘ ; ; 11,655). 1,494] 5,828) 4, ,068] 18.3 5.4 | 26.8 16.8] 37.3 30.2] 10.1 16.2) 7.5 22.4 
-0693 . : .7} 250,891). 1,996) 7,315) 4, ,705] 18.6 4.8] 19.3 10.8 | 37.9 35.4] 13.1 18.7] 11.2 30.3 
-0026 ; 6 8,240} . 1,753) 5,493] 5, 074] 16.5 4.9] 22.6 14.2] 43.3 45.3] 11.7 18.7] 5.9 16.9 
0575] 28. .8} 219,249] .0612) 2,100) 7,720) 4, 817] 18.4 4.7] 17.9 9.8] 38.2 34.8] 13.6 19.1] 11.9 31.6 

Wilbarger. . -5|  .0097 : . . 27,979} .0078| 1,599] 5,710) 5, ,293] 19.1 5.4 | 26.6 15.9 | 34. 10.9 16.7] 9.2 27.5 
Vernon..... _ 12.1) 0067 21,749} .0061| 1,797] 5,723] 5, ,263] 19.0 5.4 | 26.6 16.1 | 34. 9410.7 16.6] 9.1 27.0 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


In the WICHITA FALLS, TEXAS, Area: 


has over 49% more Radio Homes than Stations A & B combined. 
has over 35% more monthly coverage than Stations A & B combined. 
has over 33% more weekly coverage than Stations A & B combined. 
Ee MLE "2! S12" 34% more weekly circulation than Stations A & B combined 


has over 41% more daily circulation than Stations A & B combined. 


BEN LUDY SOURCE: NIELSEN COVERAGE SERVICE, NCS No. 2 
President and 


General Manager See Your H-R Man 


SALES MANAGEMENT 


New home of KTBC-TV-AM-FM in Austin, Texas 


*Sales Management SURVEY OF BUYING POWER, 5/10/61 


Paul H. Raymer Company, National Representatives 


e KTBC-TV... all 3 networks 
e KTBC-AM . . . 590 kc >) 
e KTBC-FM . . . strongest in Southwest 


KTBC DELIVERS TO YOU 
683,700 people* 
$1,021,700,000 E.B.1.* 


196,000 families* 
152,200 TV Sets 


AUSTIN, TEXAS 


TEXAS 


JM 


POPULATION 
ESTIMATES, 1/1/61 BUYING INCOME— 


EFFECTIVE 


BY i 


The “SM’’ symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES 


Cash Income Breakdown of Households 


In- 


my $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999) $1 


% & 
.| Held. | Hsids. Inc. | Helds. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


8.3 
17.3 
8.7 


4.4 
12.8 


i 


10,685 
44,853 
13,308 


13,181 
30,108 
23,855 
22,169 


22,938 
14,154 
29,790) . 
15,730) .0044 


3,726) .0010 
12,019) .0034 


4,375] 36.3 12.4 | 27.9 20.3 | 21.1 25.6) 6.7 12.4] 8.0 29.3 
4,241] 35.3 12.4 | 28.6 21.4 | 22.5 28.3) 6.6 12.7] 7.0 25.2 
4,123] 29.1 31.4 24.2 | 28.0 36.2] 7.2 14.2] 4.3 14.9 
4,270] 28.1 -8 | 30.1 22.4 | 29.2 36.3] 7.7 14.7] 4.9 16.8 


3,773] 33.0 13.1 | 34.3 28.9 | 23.7 33.3) 6.4 11.6/ 3.6 13.1 
6,766] 7.4 1.6) 12.9 6.1 | 47.8 37.5 | 19.2 23.1 | 12.7 31.7 
6,601] 7.6 -7| 13.2 6.3 | 47.4 38.3 | 19.1 23.5 | 12.7 30.2 
4,047] 30.7 11.3 | 30.8 24.2 | 27.5 36.2] 6.8 13.6] 4.2 14.7 


4,113] 31.3 11.4 | 28.8 22.2 | 27.9 36.1 | 7.4 14.6 | 4.6 15.7 
6,311) 7.9 1.9) 14.9 7.6 | 49.2 41.4 / 17.0 21.9 11.0 27.3 
5,223} 19.1 -5 | 26.8 16.3 | 34.9 35.5 10.7 16.6| 8.5 26.1 
5,272] 18.6 -3 | 25.8 15.6 | 35.6 35.9 17.2 | 8.8 26.0 


3,402] 44. 28.9 27.0 | 19.1 29.8 -7 9.0) 3.5 14.6 
3,796) 37. 29.3 24.6 | 23.1 32.4 -6 11.8) 4.4 16.4 


Total Above Cities. ... 


6,325.3 


3. 


| 88 2883 3 


1,903.0 


2, 157.6]11 962,884) 3.3404 


5,656] 17. -5 | 22.8 12.8 | 36.6 . -9 18.5 | 10.7 29.7 


State Total 


2,777.9 


7,335.1 


3,201 .9]16, 888,189) 4.7161 


5,438] 19.4 6.3 | 24.1 14.1 | 35.0 17.7 | 9.7 28.8 


SM 


POPULA 


TION 


ESTIMATES, 1/1/61 


YD Estimates, 1960 


of 
U.S.A. 


% | Per 
of | Cap- 
U.S.A.) ita 


SM POPULATION 


E. B. I. 
ESTIMATES, 1/1/61 ESTIMATES, 1960 


House-| Urban 
Total | & olds | Pop 


h b Net Per 
(thou- | of | (thou- | (thou- Dollars H’se- 
sands) | U.S.A.) sands) | sands) (000) hold 


0643/1 ,862 
-0930/2,149/6 841 


mg 1191 on 191.4 0} 383,288) . 6,335 


For retail sales data, see Section 3. 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Cities with Retail Outlets in Nine Store Groups, in Section 3 


MAY 10, 1961 


— <a Vv 4 
Adds BIG EXTRA Dimensions 
to the CORPUS CHRISTI Market 


KZTV GIVES YOU MAXIMUM COVERAGE- -MAKES YOUR BRAND STAND OUT IN THE BIG SALES 
PICTURE- -OF THE GREAT COASTAL BEND. 


THIS BIG MARKET IS GROWING. SALES MANAGEMENT SAYS 
THAT CORPUS CHRISTI METPOPOLITAN AREA WILL GROW 36% IN POPULATION IN THE 1959-65 PERIOD, 
48% IN INCOME, 40% IN RETAIL SALES. 


POPULATION 


576, 000 RETAIL SALES $58 1,369,000 
INCOME 


$88 2,525,000 FOOD SALES $154, 893, 600 


KZTV « 316,000 watts 


—7~ POPULATION 
TEXAS BY LD ESTIMATES, 1/1/81 PM 


Con- Con- 
METRO | hal = 
AREAS | House-| Urban | Spend- House- 
, Total % hold | Pop. | Ing , 
(continued 


% | holds | Pop. i. I Net % | Per 
thou- | of | (thou-/| (thou | Units Cap- of | (thou- Un Dollars of 
sands) | U.S.A.) sands) | sands) | (thous.) U.S.A.) ita hold 


Cap- 
U.S.A.| sands) (thous.)} (000) (| U.S.A.) ita 
Beaumont- } } 
Port Arthur 311.0) .1713) 89.5) 279.7 98.2 . ° ‘ -8} .0843) 38.2 . 43.3] 194,723) .0644)1,274/6, 
Brownsville- } | ‘ 1207 61.0 Pe 69.1} 395,085) .1103|1,747/6,477 
| | ,104.1| .6085| 343.9|1,020. 394.4] 2,334,997) .6520/2,115/6,790 
For retail sales data, see Section 3. 


POPULATIO SM E. B. 1. 
ESTIMATES, 1960 ESTIMATES. 1/1/61 ESTIMATES, 1960 


Copyright, Sales Management, Inc., 1961. 


REACH MORE PROSPEROUS BUYERS 
IN THE TEXAS HOT SPOT 


In the Texas Hot Spot, only KFDM-TV reaches 
B | over 750,000 prosperous Texans and Louisianans 
eaumont y . . 

Port Arthur in the petroleum, petrochemical, agricultural, 
Orange J lumbering, manufacturing and shipping indus- 
CBS-TV L/ tries. Their average effective buying income is 

over $6,500 per family. 


a ae KFOM-TV ( Cl HANNEL 6 


COPYRIGHT NOTICE and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Management, 
Inc. Reproduction in any form of the data contained herein is forbidden. The 
copyrighted data include the estimates of population, Effective Buying Income, 
retail sales, buying power and other indexes, and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying Power 
may be obtained only upon written request to Sales =e Inc., specify- 


ing the intended use and such permission, if granted, may be revoke d at any 
time without notice. 


SALES MANAGEMENT 


MARKET 
ViARKE fi 

The \ ‘Went 1 Texas ‘eteaiin seemed serves the CBS 
signal to a 70-county area (62 of which are un- 


duplicated by any W.T.T.N. stations). 


*PEOPLE 
988,900 
*BUYING INCOME 
$1,882,121,000 
*RETAIL SALES 
$1,744,519,000 
REF. SALES MANAGEMENT MAY 10, 1961 
*UNDUPLICATED 


KDUB-TV KEDY-TYV 


LUBBOCK, TEXAS BIG SPRING, TEXAS 


KPAR-TV KVER-TYV 


ABILENE - SWEETWATER _— CLOVIS, NEW MEXICO 


Ww. od.” 


Rogers, a n. ° 
est texas television network 


POPULATION E. B. I. POPULATION 
JM ESTIMATES, 1/1/61 JM ESTIMATES, 1960 ESTIMATES, 1/1/61 JM ESTIMATES, 1960 
=~ Con- 
— sumer METRO. sumer 
AREAS House-| Urban| Spend- AREAS House-| Urban 
(continued) Total | % | holds | Pop. ing Net % | Per | Per Total | % | holds | Pop. ing Net % | Per | Per 
(thou- | of | (thou- | (thou-/| Units Dollars of | Cap-|H'se- (thou- | of | (thou- | (thou-| Units Dollars of | Cap-|H’se- 
sands) | U.S.A.| sands) | sands) | (thous.) (000) |U.S.A.) ita | hold sands) | U.S.A.| sands) | sands) | (thous.) (000) | U.S.A.) ita | hold 
El Paso.........] 324.5) .1788] 86.5) 290.5) 117. 692,926) .1656/1,827/6,935||San Angelo...... 65.0) .0358; 18.8) 69.3 22.6] 119,371) .0333/1,836|6,350 
Fort Worth...... 681.6] .3205) 176.5) 632.8) 200.7] 1,111,178) .3103/1,911|6,296||San Antonio. .... 701.2) .3865) 198.0) 655.9) 249.9) 1,208,235) .3374/1,723/6,102 
Galveston- ATemple....... 94.6) .0621; 22.7) 62.6 45. 174,774) .0488)1,848/7 ,699 
Texas City....... 141.7] .0781; 42.3) 127.0 47. 264,652) .0739)1 ,868\6,257 || Texarkana....... 91.5) .0604) 27.1 57.0 28. 124,537) .0347|1,361/4,698 
Houston.........]1,274.6] .7025) 378.3/1,202.6) 423.6] 2,694,749) .7246/2,036/6,859/|Tyler........... 87.1| .0480) 24.8) 62.7 27.1 129,630| .0362/1,488|5,227 
_ 65.5) .0361 16.9) 61.4 19.1 77,772| .0217|1,187|4,602||Waco........... 161.5) .0835) 44.1) 122.3 60.2] 239,972) .0670|1,684/5,442 
AlLongview...... 70.1; .0387; 19.9) 69.8 22. 118,589) .0331|1,692/5,959 || Wichita Falis....] 131.8) .0727; 36.0) 120.1 54. 260,235) .0726/1,874|7,229 
Latbesk........ 160.8) .0886) 44.1) 140.3 65.0} 316,369) .0883/1,967|7,174 
Midland. .. 69.8) .0385) 21.4) 65.3 22. 170,881) .0477|2,448/7, 985 outwaa 394 .6/3.5244)1 ,863.2'5,763.7 272,074.00 ee. 
Odessa......... 94.4) .0521} 27.8) 87.5 30. 202,599) .0566/2,146/7,288 


UTAH 


Other Mountain States: Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, Wyoming 


Pop. Pop. Pop. Pop. Pop. 
City County thous.) City County thous.) City County thous.) City County thous.) City County thous.) 
Bountiful..... Davis........ 17.7 | Cedar City....iron......... 7.7] Murray...... Vee. ee) — he SS ee 
Brigham City..Box Elder.... 12.1 | Logan........Cache........ 18.9 | Ogden....... WU. 2.0 cine TOT PIU. «00:00 Carbon....... 6.9 | Salt Lake City.Salt Lake... 189. 6 
JIM POPULATION EFFECTIVE SM The ‘‘SM’’ symbols mark original, exciu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES aie Cash Income Breakdown of Households 
CITIES Met. House-| Urban | Spend- In- In- 
Area} Total % holds | Pop. ing Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000 dover 
Code} (thou- | of | (thou- | (thou- | Units | Dollars of Per | Per | Per | Per % %& % %& % %& % %& 
.S. sands) | sands) (000) U.S.A. | Capita} Held. |C.S.U.| Held. | Hsids. inc. | Hsids. tnc. | Hsids. Inc. | Hsids. Inc. | Heide. Inc. 
Se odeepanvameed > ° ° 7,249) . 7,249) 6,041 9.0 19.7 10.1 | 41.7 365.8 10.4 26.6 
ee 25.4) .0140 6.5) 12.1 6.8 37,623} .0105) 1,481) 5,788) 5,533 16.5 4.7 | 27.5 16.8 | 36.5 37.2] 12.4 19.5] 7.1 21.8 
Brigham City...... 12.1] .0067 3.6 3.7 20,861} .0058] 1,724) 5,795) 5,638 wis os ae os se os ~ oe ni oe 
caccdosuses 36.0) .0198 9.6) 21.4 11.0) 65,125) .0154) 1,631) 5,742) 5,011 19.3 5.8 | 27.7 17.9] 35.1 37.8 / 12.0 19.8] 5.9 18.7 
Logan... 18.9} .0104 5.5 6.9 32,925} .0002} 1,742) 5,986) 4,772 20.4 6.2 | 27.3 17.7 | 34.1 37.1 | 12.0 19.9] 6.2 19.1 
ere 20.8) .0115 5.6 9.8 5.7 35,835; .0100) 1,723) 6,399) 6,287 11.0 2.8 | 19.5 10.7 | 44.0 40.2 | 17.4 24.2] 8.1 22.1 
TT SE 6.9} .0038 1.9 2.0) 12,302; .0034) 1,783) 6,475) 6,151 12.7 3.3 | 21.0 11.4 | 40.3 36.8] 16.9 23.6] 9.1 24.9 
ee 1.2} .0007 3 3 2,408} .0007) 2,007) 8,027) 8,027 18.6 3.8/ 19.9 8.6 | 24.3 17.4] 15.6 17.2 | 21.6 63.0 
EE ee 66.7) .0367) 17.3) 53.4) 18.4] 109,688) .0306) 1,644) 6,340) 5,961 11.2 2.9] 21.3 11.9 | 42.9 40.2 | 16.8 24.0) 7.8 21.0 
Bountiful 17.7} .0098 5.3 5.4 33,943] .0095) 1,918] 6,404] 6,286 p ai oe in “a me! Pa as ee “es a 
ere “7.1) .0039) 1.6 1.6 7,728} .0021| 1,088) 4,830) 4,830 24.56 8.2 | 30.7 22.0 | 30.2 36.3) 9.9 18.1 | 4.7 15.4 
Sciex tvckeks 5.5) .0031 1.4 1.5 7,121} .0020) 1,295) 5,086) 4,747 20.7 6.8 | 28.1 19.8 | 36.3 43.1 |) 11.3 20.4) 3.6 9.9 
ee 3.5) .0019 8 9 4,425) .0013) 1,264) 6,531) 4,917 21.0 6.5 | 29.3 19.5 | 33.6 37.4 10.3 17.5 | 5.8 19.1 
Mcatasctusceess 6.5) .0036 1.7 4.8 1.9 8,866) .0024) 1,364) 6,215) 4,666 22.7. 7.5 | 31.3 22.1 | 31.8 37.4) 9.5 17.1] 4.7 15.9 
Pei escieesinasens 10.9) .0060 2.9 7.7 3.0 17,117} .0048) 1,670) 5,902) 5,706 16.3 4.6 | 23.8 14.2 | 38.7 38.4 | 14.1 21.6) 7.1 21.2 
Cedar City......... 7.7; .0042 2.0 2.1 12,003} .0034) 1,559) 6,002) 5,716 16.5 4.6 | 23.3 18.8 | 38.2 37.6 | 14.4 21.7 | 7.6 22.3 
Mass sccaeeeeseens 4.5] .0025 1.2 2.5 1.3 7,095] .0020| 1,577| 5,913) 5,458 16.9 4.8 | 26.1 15.9 | 36.6 37.1 13.2 20.5 | 7.2 21.7 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential 
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(A) Metropolitan County Areas. 
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OUMSAS’ _Spnually 


The 100% 


QAITLAKE Cy 


OGDEN 


—7 Cities U.S.A. 
| E ON US of - Mittimenl! COUCTAYE at local 


rales by 


UTAH 


COUNTIES 
CITIES 
continued 


Kane 
Millard 
Morgan 


Piute 
Rich 
Salt Lake 
Murray 
ASalt Lake City 


San Juan 
Sanpete 
Sevier 


Summit 
Tooele 
Uintah 


Utah 
AUren 
AProvo 

Wasatch 

Washington 


Wayne 


7) POPULATION EFFECTIVE The “SM’’ symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


House-| Urban 


Total %, holds | Pop. $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(thou- of | (thou | (thou- Per % & 


% 
sands) | U.S.A. | sands) | sands) 8. Held. | C.S.U. Hsids. inc. | Hslds. Inc. | Hsids. Inc. | Helds. Inc. 


vw 
g 


6 
9 
7 


5,425 . ° -2 | 31.3 21.7 | 35.1 40.8] 10.3 18.2) 4.3 13.1 
5,579 ° . -1 | 28.1 17.9 | 32.0 33.9] 12.5 20.4) 7.0 21.7 
5,491 . -9 | 27.7 17.5 | 36.4 38.5 | 13.2 21.3] 6.1 17.8 


5,785 ° -0 | 32.2 24.9 | 30.1 38.9) 9.9 19.5) 3.0 7.7 
6,175 ° . -0 | 30.1 18.8 | 34.8 36.5/ 11.2 17.9] 7.0 21.8 
6,741) 6, ’ . -0 | 20.2 10.6 | 39.7 34.6 | 17.2 23.0 10.8 28.9 
6,500) 6, ; -7 | 20.2 11.1] 43.8 40.1] 17.1 23.9] 8.3 22.2 
7,038 ‘ y 19.7 10.0 | 39.0 33.1] 17.6 22.9] 11.9 31.2 


S28e8 833 


6,148 ° -1| 27.8 17.8 | 30.2 32.2 | 10.9 18.0] 7.7 24.9 
4,507 . -1} 33.1 26.4 | 30.6 30.2] 7.9 15.6] 3.2 10.7 
5,109) 4, A -5 | 29.9 20.7 | 34.3 39.6) 11.3 20.0] 4.5 13.2 


5,231 ° . 18.1 | 38.3 43.4 21.4) 4.4 12.0 
6,933 . . 9.3 | 45.4 39.3 25.6 | 9.4 23.8 
5,823) 5, ° . ° 17.0 | 34.5 35.9 20.0} 7.0 21.6 


5,899) 5, ° -9 | 24.2 14.9 | 38.8 40.0 -0 22.0 0 18.2 
5,398 _— ws as as ee ee ae ee ee 
6,649) 4, 7 -6 | 21.9 13.1 | 39.3 39.1 | 15.2 23.3 -1 19.9 
5,258) 5, ’ 17.1 -3 | 26.4 17.4 | 39.8 43.8 12.4 20.9 -3 12.6 
4,774) 4, , 24.4 -3 | 30.2 21.9 | 31.6 38.3] 9.7 18.0 2 13.5 


ae 
3 
e 


BEE 


» 
on 
= 


1,172) 6,643) 3, 15.7 5.1 | 30.7 21.4 | 30.0 45.4| 11.3 20.2) 3.3 7.9 


For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


Ogden Standard- Examiner 


— = see es 


NG DRIVE/WELL UNDER 


April Figur 


FOR THE RIGHT KIND OF “‘COVERAGE”’ IN 


U TA r YOU NEED THE 


Ogden Standard-Examiner 


“SERVING NORTHERN UTAH SINCE 1870” 


i 
OGDEN UTAH’S 2nd LARGEST CITY 


UTAH’S 2nd LARGEST MARKET . . . a con- f-. 82% %o ) 


stantly growing market with over 160,000 


able-to-buy people . . . annual retail sales in COVERAGE IN 
excess of $131,000,000 . . . effective house- WEBER 

hold buying income of $6473 ... a wide 

diversification of industry and agriculture... a Rae } 
new and growing missile center . . . an estab- bes: eee. 


lished railroad and cattle center. 


Without OGDEN . . . no advertising campaign 


is adequate without the OGDEN STANDARD- COVERAGE IN 


) 
EXAMINER no UTAH coverage is adequate! TR ADING y 


OUTDISTANCING ALL OTHER newspapers in 
coverage of this rich and important market by 
the tremendous margin of more than 65%! 


THE KATZ AGENCY, INC 
NATIONAL REPRESENTATIVES 


(continued) | Area] Total & holds | Pop. ing 
Code} (thou- of (thou- | (thou- | Units 
sands) | U.S.A. | sands) (thous.) 


POPULATION EFFECTIVE The “‘SM’’ symbols mark original, exclu- 
UTAH BYP ESTIMATES, 1/1/61 BUYING INCOME— GD ESTIMATES, 1960 sive estimates hy SALES MANAGEMENT. 
Con- 
COUNTIES Phos Cash Income Breakdown of Households 
CITIES Met. House-| Urban | Spend- In- In- 


come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,998 |$10,000&over 
er | Per | Per | Per % 4 a % 7 
Capita) Hsld. | C.S.U.| Hsid. | Helds. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


WIE. .ccccesces 1 112.8} .0622} 32.4) 97.7) 34.2 
rer ee 71.0 21.9 22.6 


% 
of 
S.A. 
209,724) .0585) 1,859) 6,473) 6,132) 5,990} 12.6 3.2) 21.0 11.4 | 40.4 37.0 | 17.1 23.8) 9.0 24.6 
0394; 1,989] 6,450) 6,250) 6,027] 12.7 3.2 | 20.9 11.3 | 39.9 36.3 17.1 23.8 | 9.4 25.4 


Total Above Cities. . . . 


396.7 117.8 129.1 


784 ,223 1,977 6,075 12.9 3.2 | 20.7 11.0 


39.2 34.9 | 16.9 23.0 | 10.3 27.9 


State Total........... 902.6] .4975) 246.6) 677.7| 262.5) 


1,565,946] .4372| 1,735) 6,355) 5,966] 5,855] 13.9 3.7 | 22.3 12.4 | 39.2 36.6 | 16.8 22.6 | 8.8 24.7 


POPULATION E. B. I. POPULATION E. B. I. 
BYLD ESTIMATES, 1/1/81 BYD Estimates, 1960 BYD ESTIMATES, 1/1/61 BYD Estimates, 1960 
Con- 
METRO, sumer METRO. sumer 
AREAS House-| Urban | Spend- AREAS House-| Urban | Spend- 
Total % | holds | Pop. ing Net % | Per | Per Total | & | holds | Pop. ing Net % | Per! Per 
(thou- | of | (thou- | (thou-| Units Dollars of | Cap-|H’se- (thou- | of | (thou- | (thou-| Unite Dollars of | Cap-|H’se- 
sands) | U.S.A.) sands) | sands) | (thous.) (000) | U.S.A) Ita | hold sands) | U.S.A.) sands) | sands) | (thous.) (000) | U.S.A.) ita | hold 
I cicces eve 112.8) .0622) 32.4) 97.7 34.2} 208,724) .0685)1,859/6,473)| Salt Lake City...] 380.4) .2146) 111.8) 351.5) 117.3] 753,654) .2104|1,935/6,741 
Provo-Orem..... 108.4) .0697; 27.8) 91.4 20.9} 163,980 oa 6513/5898 
Total Above Areas} 610.6) .3365| 172.0) 640.6] 182.4] 1,127,368) .3147|1,846/6,554 


Other New England States: Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island 


VERMONT 


County thous.) City 


Pop. Pop. Pop. 
County thous.) City County thous.) City County thous.) City 


Pop. Pop. 
County thous.) 


eee Washington... 10.3] Brattleboro...Windham.... 
Bennington...Bennington... 8.0} Burlington... .Chittenden... 


9.3 | Montpelier...Washington... 8.8] Rutiand...... Rutland. ..... 18.4 | St. Albans... .Franklin...... 8.8 
35.6 St. Johnsbury.Caledonia.... 6.8 


For retail sales data, see Section 3. 


Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 


MAY 


10, 1961 


VERMONT POPULATION EFFECTIVE The “SM? symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 
CITIES 


$0-2,499 | $2,500-3,999 | $4,000-6,999 $10,000&over 
% %& % %& % % & % & 
Held. | Hsids. Inc. Holds. Inc. Hsids. Inc. 


#2 


Addison 
Bennington 
Bennington 
Caledonia 
8t. Johnsbur ‘ ° -0037 ° ° 12,215 


20.7 6.3 | 26.4 16.4 | 36.0 37. ° 6.5 19.1 
14.9 4.0 | 24.0 13.9 | 38.7 ° ° ° 8.0 23.5 
12.9 3.4] 22.4 12.8 | 40.6 . o . 8.2 
20.8 6.6 | 28.6 19.4 | 35.0 ° le ls 4.7 
16.2 4.6 | 25.3 15.3 | 38.2 ‘ ‘ . 6.9 


28883 


Chittenden . -0415 0 e 128, 800 
. Burlington 35.6) -0196) . a 69,173 
Essex . .0034 ‘ - 9,709 
Franklin 4) .0162| " : 45,617 
St. Albans 8} .0049) : " 16,548 


16.5 4.4 | 22.9 13.0 | 36.8 . ° ° 9.2 
14.9 . -7 11.1 | 37.7 34. ; 0 | 10.7 
18.8 5.5 | 26.4 15.9 | 36.0 37. . . 6.7 
18.9 6.4) 25.7 15.5 | 35.0 35. . . 7.6 
13.0 . -6 11.1 | 40.0 : : ‘ 9.9 


ee es 


Grand Isle Oe ‘ 3,719 
Lamoills. . ‘ d ° . 17,000 
Orange 4 4 R . 24,288 


18.0 28.1 18.8 | 36.5 . . . 5.3 
18.4 -4 | 27.4 17.2 | 35.5 : ° . 6.9 
21.0 6. -6 18.6 | 34.5 38. ‘ 5.5 


. 


22258 BER B8RES 


Orleans. . , be . \y ld 28 , 896 
Rutland... . ad , i . 77,184 
Rutland ‘ . . ‘ 32,747 
Washington......... P ¢ a x . 75,613 
Barre..... - , , ' R 21,433 
Montpelier. . ft : : . 18,828 


19.9 6. -7 18.7 | 33.9 36. ° . 6.3 
17.1 4 15.3 | 37.0 37. . 7.1 
14.0 . «1 13.1 | 39.3 . . 8.4 
15.3 A -2 12.5 | 38.65 36. : 8.8 
11.3 ° : 9.8 | 41.2 . : -7 | 11.1 
10.0 2. ‘ 8.8 | 41.7 . , -7 | 12.1 


now ee 


™ 
= 
= 


Windham... 9} 0165} 8.6) 13. 7) 84,084) 4.7 4. 1 14.0 | 39.2 38. 5 21.6| 7.5 
Brattleboro 3) .0051) . A ‘ q 13.6 3. .2 13.2 | 39.8 37. ‘ “i 62 
Windsor |. . .7| 76,833]. 14.5 3. 2 13.0} 38.3 36. 8 21.2| 9.2 


Total Above Cities 106.0} - 0584) 30.8 ° 205,774) . 5,739) 13.6 . 4 11.7 | 39.3 ° ° ° 9.7 


State Total 390.7) .2164| 109.3) 180.21 128.0] 652,438} . 5.2831 17.0 -7 | 24.7 14.7 | 36.9 36.6 | 13.7 . 7.7 


POPULATION E. B. I. 
JH J ESTIMATES, 1/1/61 ED Estimates, 1900 SYD Estimates. 1/1/81 GLD Estimates, 1960 


Lz 


| 4 

House-| Urban Spend- House- 
Total &% holds | Pop. ing Net 4 & holds 
(thou- | of | (thou- | (thou-| Unite | Dollars Ca (thou: (thou- 
sands) | U.S.A. a (thous.)}| (000) 


: taeda | 
A.Burlington 75. S 0418) 20.0 51.9) 25.0} 128,800) . 1,710/6,440 Total Above Areas’ 


VIRGINIA 


Other East South Central States: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, South Carolina, West Virginia 


Pop. Pop. Pop. Pop. 
County thous.) City County thous.) City County thous.) County thous.) 


Alexandria... . Arlington . 83.4] Falls Church. Fairfax .4 | Lynchburg.... . Pulaski 
Bristol Washington... 17.2 | Farmville Prince Edward 4.3 
Charlottes- Fredericks 

ville Albemarle 29.7 burg. ...... Spotsylvania. . 
Covington. ...Alleghany.... 11.3] Front Royal. .Warren...... 7. } " . .0 | Williamsburg. James City. . . 
Culpeper Cu.peper 2.4 | Hampton Newport News " tga ? : Nd Winchester. . . Frederick 
Danville Pittsylvania... 47.5 | Harrisonburg. Rockingham. A . .Dinwiddie.... 36. Wytheville... Wythe 
_| Hopewell. -Prince George. -5 | Portsmouth... Norfolk 117.3 | Suffolk.......Nansemond... 


POPULA aii EFFECTIVE 577 
ESTIMATES. 1/1/81 BUYING INCOME— 


ESTIMATES, 1960 


COUNTIES Cash Income Breakdown of Households 
CITIES q Urban 


Pop. 0 % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,0004over 
(thou- | Per | Per % 


% %& 
sands) t Capita) Hsid. U. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


Accomes. cae : . : , ° 1,273) 4,387 x -3 | 30.2 23.7 | 27.6 36.1 | 7.6 15.3| 4.0 13.6 
1Albemarie. . . ‘ ° . 29.7 ; ° 1,556) 6,202 . 1 | 24.8 15.1 | 33.5 34.2 | 12.0 18.6 | 8.5 26.0 
Charlottesville 29.7) . . ‘ ‘ . 1,793} 6,656) 4,671) 5,558] 16. 5 | 22.9 13.1 | 36.9 35.1 | 13.7 20.0] 9.8 27.3 
2Alleghany. . ° , . 16.4 . -0118) 1,499) 5,790) 6,155) 5,425) 14. 9 | 22.9 13.4 | 41.3 40.4] 14.3 21.4) 7.1 20.9 
Covington 11.3] .0062 . . -0051) 1,613] 6,751) 5,064) 5,871 . . 19.1 10.3} 45.9 41.5] 16.9 23.3] 8.8 22.5 


Amelia... 7.8} .0043 : : .0020} 896] 4,366| 3,676 .7 12.2 | 31.9 26.1 | 26.4 36.4] 6.6 13.8 11.5 
Amherst........ 23.2| . . ; 5.7 .0064] 993] 4,432) 4,043 7 9.9 | 29.4 22.5] 30.4 39.0| 8.7 16.9 11.7 
Appomattox... 9.2| .0050 ; i .0028| 1,067) 4,910) 3,777 1 10.5 | 29.7 22.8] 29.3 37.6| 7.8 15.2] 4.1 13.9 


3Arlington. . 192] 258.7} .1426) 76.7 7) 96.3 .2164| 2,995|10,103| 8,046 . 0 | 10.4 3.5 | 20.3 16.5 | 26.5 22.8 | 27.7 56.2 
__ Alexandria... 93.4) .0515| 28.2] | 32.8) 224, 0626] 2,401| 7,952] 6,837 7.2 1.4] 12.0 5.1 | 82.2 22.9] 24.4 26.4] 24.2 44.2 


1 Albemarle out combined with the independent city of Charlottesville. For retail sales data, see Section 3. 


2 Alleghany County combined with the independent city of Clifton Forge. SM Standard (4) and Potential (4) Metropolitan County Areas. 
3 Arlington County combined with the independent city of Alexandria. Copyright, Sales Management, Inc., 1961. 
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WRITE, WIRE, PHONE-FOR 


ALL NEW FACTS 


SKYROCKETING bud 


PETERSBURG—HOPEWELL 
COLONIAL HEIGHTS 


"Thali Sending Business The Progress- Index | THE HOPEWELL NEWS 
In This Unique Market To PETERSBURG, VIRGINIA HOPEWELL, VIRGINIA 


Ze An ALL-TIME HIGH! Evenings and Sunday Evenings except Saturday 
F 


National Representatives JOHNSON, KENT, GAVIN & SINDING, INC. 


POPULATION EFFECTIVE a my The “SM’’ symbols mark original, exclu» 
VIRGINIA BYP ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES te income Breakdown of Households 
an 

Pop. & $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 

(thou- Per | P %, 4 

sands) S.A. Heid. | C.S.U. . | Hsids. Inc. | Helds. inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


40.3 . . 5,564 17.3 4.9 | 24.8 14.9 | 37.3 37.4 | 13.1 20.1) 7.6 22.7 
é 6,118 75] 15.2 4.1 | 23.8 13.8 | 38.4 37.3] 14.0 20.7] 8.6 24.1 


° 6,158 . 13.4 3.4 | 21.2 11.5 | 39.7 36.3 | 15.7 21.9] 10.0 26.9 
6.3) . ° . . 4,722) 3, ° 29.3 10.6 | 29.7 22.9 | 28.56 36.8) 8.4 16.6) 4.1 13.1 


31.1) . 7.7 ° . 4,430 27.2 9.5 | 20.8 22.2 | 30.0 37.5 | 8.7 16.6) 4.3 14.2 
6.0) . ° ° 3,883 32.1 -4 | 31.8 26.3 | 26.8 37.1) 6.3 13.3 | 3.0 10.9 
16.8) . 4.0 . 4,599) 24.4 8.3 | 29.9 21.7 -3 39.3 | 9.0 16.8) 4.4 13.9 


17.8 . ‘ ° 4,458 32.1 . 3 26.1 0 37.6) 6.7 14.3] 2.9 
36.8) . . o ’ 4,283 23.2 8.2 8 24.8 -7 41.3 | 8.0 15.6] 3.3 
10.8) . . . ° 4,201 32.9 . 4 26.7 -1 36.9) 6.9 15.0) 2.7 
88.5) . ° . ‘ ° 5,747 18.2 6.1 -3 14.5 -6 36.7 | 12.8 19.6) 8.1 
55.3). . 7 ¢ 5,849 7 75] 17.6 4.9 | 23.7 14.0 9 36.4 -2 19.9] 8.6 
12.7 . . 4,512 27.8 9.9 +2 22.8 4 37.0 -3 16.0) 4.3 
28.6) . ° . . 3,777 32.8 13.2 -5 28.7 4 36.5 -7 12.5) 2.6 
13.3) . . . 3,542 34.1 14.5 -9 30.7 -5 38.5 3 12.4] 1.2 
5.6 . . 4,000 29.6 11.2 -2 25.9 -2 38.0 -8 13.9] 3.2 
73.1). . : ’ ° 6,741 12.0 2.9 ° 9.1 -1 36.8 -6 23.5 


8.0) . . . 5,054 23.1 7.2 ° . -9 35.5 4 16.1 
3.3) . 8 ° 3,628 31.8 13.2 . ° -0 38.4 -6 10.4 
15.2 a : . . . 4,696 29.4 10.3 . . 8 34.9 -3 15.8 
2.4) . - ‘ ‘ 5,600 21.8 6.6 ° o 8 35.4 -8 19.4 


6.3 < . . 3,988 39.9 17.0 . . -2 31.1 -6 10.9 
20.0) . : ° ° 4,216 24.8 9.0 . . 9 41.1 -8 15.5 
59.4) .0327 . . ° . 1, 5,977 21.6 6.6 . ‘ -0 37.0 -1 18.5 


65.0} .0358 18.6 ee ‘ ‘ i 

36.9) .0203 10.9 ° 56,536) .0158) 1, 187) 4,7 9 20.5 6.2 26.8 17.2 | 34.5 37.81 11.5 18.9] 6.7 20.4 
4 Augusta County combined with the independent city of Staunton and Waynesboro. For retail sales data, see Section 3. 
5 Campbell County combined with the independent city of Lynchburg. SM Standard (4) and Potential (A) Metropolitan County Areas. 
6 Carroll County combined with independent city of Galax. Copyright, Sales Management, Inc., 1961. 
7 Dinwiddie County combined with the independent city of Petersburg. 
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POPULATION EFFECTIVE The “SM’”’ 
VIRGINIA BY ESTIMATES, 1/1/81 BUYING INCOME— OLD EsTiMaTes, 1980 The cctimate ty SALES ts MANAGEMENT. 


COUNTIES Cash tneemo Grecistenn of Henpeiaie 
CITIES House- In- 
(continued) Total &, ‘ Net come} $0-2,499 $4,000-6,999 | $7,000-8,999 | $1 
(thou- of | ¢ Dollars of Per 4%, % % , ee: sad 
sands) | U.S.A. (000) f Held. | Hsids. Inc. Hsids. Inc. Inc. 
Essex ° -0037 A ° 6,605 ° ’ 32.3 12.2 ° 7.0 14.4] 3.8 13.5 
OF airfax -7) . 1847 A % x 760,216) . ° 5 . 7.9 1.3 z . 23.4 21.7 | 21.1 61.2 
Falls Church -4| .0057 A . 23,883) . > . - 6.8 1.1 ‘ ; ° a 25.4 25.8 | 27.2 48.1 
Vienna 2. .067 x 3. 31,666) . 5 Pe at aia a2 es “a - “ wi on a 
Fauquier : 0134 : " A 29,983 ’ a 29.4 x 3 , p 3 15.4 19.7 


Floyd 4} 0087) 2.4 : 9,041 37.1 16. : 6 35. 9 11.7 6.0 
Fluvanna , J J ‘ 7,910) . ‘ 34.2 * . t id 15.3 13.1 
Franklin 0}. 6.0 . 23,601 y 31.3 12. 3 26. 9 37. 14.3] 2.8 9.1 


10Frederick..... ° E 4) i ; 51,925 

Winchester ; : a 2 26,071 
Giles... . d 0) ° 5 21,998 
Gloucester s P : ’ 12,529 


21.1 27.6 18. . . 17.9 18.9 
18.4 -2 | 25.4 15. : ° -1 18.8 24.0 
15.8 23.6 14. . 21.8 2 17.1 
32.7 13.1 | 32.3 27. . \. 14.5 6 8.2 


—— 
Sate 
rs 
a 


Goochiand......... : Z x 8,243 
Grayson - J . ° 18,266 
Greene . d a ° 4,167 
Groensville -e : a ° 16 ,083 
Halifax. . § J | A x . 37,694 

South Boston ; 003% . 8,815 
Hanover ; d . 3 34, 886 


30.1 11.2 | 31.6 25. . . 14.3 12.8 
30.2 11.2 | 32.0 25. ° 14.0 -7 13.2 
29.2 11.2 | 32.1 . 14.2 8.1 
28.1 30.6 22. 15.9 -0 17.1 
29.4 30.8 24. . 15.9 6 12.7 
16.4 -7 | 24.3 14. . . 4 21.1 8 19.1 
4,473 22.8 26.5 . . 19.4 -7 20.4 


— 


BS8SS2F F8 
83 
a 


~~ 


11 Henrico > ‘ | > J i 656,655) . ' 5,842 12.8 9/19.9 9.8 31.1 21.1 8 36.1 
ARichmond 218. 12 2. \ 447,405; . 5,544 11.1 i 18.9 9.4 | 39.1 32.3 4 22.0 -6 33.7 
12Henry : ‘ 7" a . 80,372) . . 4,992) 5, 16.0 25.9 15.7 | 38.4 38.7 19.8 9 21.3 
Martinsville , . 5.8 29,866) . é ‘ 5,149] 5, 13.5 -6 | 23.9 13.6 | 39.5 37.5 -2 20.7 9 24.6 
Highland . | a ¢ ° 2,327 3,324 37.4 32.9 30.5 | 22.7 36.5 0 11.7 ° 6.1 


isle of Wight... .... A d . . 20,675) . ° 4,495 22.4 A 26.9 18.0 | 34.0 37.9 7 18.4 18.7 
13 James City , 4) s 4 22,827) . 3 3,682 27.6 8.8 | 23.0 15.7 | 31.7 36.0 19.7 19.8 

Williamsburg. . .. 003 : 2.3 10,000) . j j 4,387 9.2 a 14.2 6.6 | 36.9 28.6 4 26.5 -3 36.3 
King and Queen. . 5 ; ‘ : 5,709) . ‘ 3,568 30.5 31.0 26.1 | 27.6 37.5 16.1 2 67 


King George...... 3] . | 1.8 . 10,015) . ° 4,552 19.4 25.4 16.3 | 35.9 38.4 20.7} 6.6 18.8 
King William 6). < ° 8,472 ’ . 4,236) 4, 26.7 28.8 20.8 | 30.3 36.6 17.0 16.5 
Lancaster ; 2.5 ° 10,864 ’ . 3,880 29.8 11.1 | 30.8 24.4 | 28.3 37.4 18.3 5 11.8 


ROGiicseve “a Oo. 20,235 ’ 3,613 31.6 13.1 | 34.6 30.65 | 27.0 39.8 12.4 4.2 
Loudoun ieneues 8). ° . ° 30,792) . . ° 4,399 25.9 8.2 | 28.1 19.0 | 29.4 33.1 4 16.2 23.5 
Louisa. 0}. 5 . 12,161). . 3,682 32.9 13.3 | 32.6 28.1 | 25.9 37.4 13.9 3 7.3 


Lunenburg @ | 3.0) 3.4 14,113 ’ . 4,151) 4,326] 26.56 9.1 | 28.6 21.0 | 30.8 37.7 17.9 14.3 
Madison.......... -2)| 0045) 1.9) 2.0) 6,860 5 3,430) 3,441] 36.5 15.8 | 33.6 31.0 | 22.7 36.0 12.7 6.5 
Mathews 7.1! ,0039) 1.9) 2.1 8,013 . - . 3,816) 3,916] 32.8 12.5 | 30.1 24.4 | 26.2 36.4| 7.2 15.0 12.7 


9 Fairfax County combined with the independent city of Falls Church. 13 James City County combined with the independent city of Williamsburg. 
10 Frederick County combined with the independent city of Winchester. For retail sales data, see Section 3, 
1l Henrico County combined with the independent city of Richmond. SM Standard (4) and Potential (4) Metropolitan County Areas. 
12 Henry County combined with the independent city of Martinsville. Copyright, Sales Management, Inc., 1961 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted SaLEs MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line indicates COUNTY data, light face line CITY data. 


Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform to the Census Bureau 


standards of urbanization. 


SALES MANAGEMENT 


VIRGINIA’S FASTEST GROWING MARKET 


POP. 224,503—UP 44.8% IN TEN YEARS 


NEWPORT NEWS - HAMPTON 


VIRGINIA’S FASTEST GROWING NEWSPAPERS 


CIRC. 71,388—UP 53.6% IN TEN YEARS 


-unavettome DAILY PRESS ‘te TIMES-HERALD 


PRPPPPO LOCI LL LCL L ECCS 


POPULATION EFFECTIVE The ““SM"’ symbols mark original, exclu- 
VIRGINIA ESTIMATES, 1/1/61 BUYING INCOME— BY) ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| | Con- | | ina or or * 
COUNTIES sumer ae we 
CITIES | House-| Urban | Spend- 
(continued) - Total | % | holds | Pop. | ing Net ‘uit 
}U 


| | 
| $2,500-3,999 $4,000-6,999| $7,000,990 |$10,000&0ver 
’ % %& % %& % % 
C.8.U. Held. Hsids. Inc. | Hsids. inc. | Helde. Inc. | Hsids. Inc. | Heke. Inc. 


(thou- of | (thou- | (thou- | Units | Dollars 
sands) U.S.A. sands) | sands) (thous.)} (000) 


Mecklenburg -0173} ° . . 34,336 | 4, 4, 239, 4,411) 25.4 8.6 | 28.8 20.7 | 31.5 37.8; 9.5 17.5 | 4.8. 15.4 
SS ca anes ce-cme -0034| ° ° 6,729 . 3,642) 3,628] 34.6 14.2 32.7 28.6 6 36.0| 5.6 12.4] 2.5 8.8 
14Montgomery........ .6| 0235) ° . ° 61,008; . ° 3,962) 4,687] 23.6 7.5 | 24.7 16.7 0 38.5 11.7 20.2 | 6.0 17.1 
| | | ” 
53,007) . é 4,275) 4,419] 26.1 8.8 | 28.9 ° -9 37.0; 9.1 16.7) 56.0 16.7 
20,435) . ° 4,865) 5,291] 18.1 ° 24.2 . -5 36.6 | 12.9 19.8| 8.3 24.0 
11,086) . ° 3,695) 3,695) 31.9 ° 33.0 ° -9 38.6) 6.0 13.2) 2.2 7.0 
5,015 ° 3,858) 4,072) 28.3 . 29.4 ° 8 40.2) 8.2 16.4) 3.3 10.2 


362,132) . 1,747) 6, 4,954) 6,185) 11. 2.8 | 19.1 8 -2 36.2 | 17.0 22.3 | 9.9 28.9 
158,631) . 1,736) 6, 4,988) 5,689 ; . 17.4 . -8 34.0) 18.4 21.8 | 10.8 34.0 
203,502) . 1,756) 6, 4,927) 5,689 ‘ 5 | 20.5 : -8 38.1] 16.0 22.8) 9.2 24.2 


$62,182) .1012| 1.747 


14 Montgomery County combined with the independent city of Radford. 16 For explanation of the unique marketing problems of the Norfolk- Portsmouth 
15 Nansemond County combined with the independent city of Suffolk. and Newport News-Hampton areas, see special references to these areas in in- 
Copyright, Sales Management, Inc., 1961. troduction to Metropolitan Areas in Section 4 


COPYRIGHT NOTICE 


and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Management, 
Inc. Reproduction in any form of the data contained herein is forbidden. The 
copyrighted data include the estimates of population, Effective Buying Income, 


retail sales, buying power and other indexes, and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying Power 
may be obtained only upon written request to Sales Management, Inc., specify- 
ing the intended use and such permission, if granted, may be revoked at any 


time without notice. 


MAY 10, 1961 


( Donnelly Adv. ) 
the ultimate in Outdoor Advertising 
In Key FOR INFORMATION ON ALL OUR MARKETS 
East Coast CALL BOSTON, MASS., JAmaica 2-8800 
Markets or New York City, YUkon 6-8666 


From 
Maine 
to 


Florida 


Norfolk Office — call MAdison 7-4593 J 


VIRGINIA Ky7p POPULATION EFFECTIVE 7 Roe: “The “SM” symbols mark original, exelu- 
YiD ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- saieiai el ie gaia 
COUNTIES anne Cash Income Breakdown of Households 


CITIES Met House-| Urban | Spend- In- | In- ae 7 Eee ate 


(continued Area| Total 4 holds | Pop. ing | come | come m |gesae $4,000,998 $7,000-9,999 's10, 000& over 
Code} (thou- of thou- | (thou- | Units % 


Per | Per | Per % % | % % 
sands) U.S.A. sands) | sands) | (thous. 000) U.S.A. | Capita) Hsid. | C.S.U.) Heid. Heide. Inc. | Hilds. Inc. | idan. Inc. | Hsids. Inc. 


17Norf otk 501. ‘ 139.9 479.1 208.4 .2722| 1,945 6,968 4,678 5,727] 13. R x - a 40.5 37.5 | 15.9 
12¢ 2.5 1722 88.2 140.§ S61, 1848} 2,117) 7,502) 4,696) 5,997] 12.0 3. 8. 1 41.7 36.9 | 17.1 
117 33.2 47 217, .0607| 1,852) 6,544) 4,535) 5,422 . -2 | 21. as 40.3 39.4 | 14.8 
5.9 -0101) 1,603) 6,140) 5,102) 5,578] 13. . 21.0 12.0 | 41.5 39.4 | 15.7 


rismouth-Soulth 


Norfolk ?.4 2494) 127 915,17! .2556| 2,023| 7,189 
Northampton 5 ‘ . : ,733) . i 1, 4,258, 3,603) 3,77! 
Northumberland " i r ; z J , 4,282, 4,123, 4,135 
Nottoway ‘ . 4 . ’ d - 5,229 4,621) 4, 
Orange : ; . J ° . 5,165, 4,328) 4,637 


Page ; ’ ; . A -0048| 1, 4,276 4,171, 4,164 
Patrick 3 . r .0040 4,062 3,742, 3,809) 
18Pittsylvania : 7 ‘ : a -0384) 1, 5,157, 4,848 4,952 
Danville ‘7.5 (262 §.7 9,43 0222) 1,672) 5,674) 5,059) 5,335 

| | 


Powhatan 6.8 .003 ‘ 6 .0019 4,786) 4,188) 4,384 
Prince Edward ’ 7 : : ; .0049| 1, 5,311) 3,651) 4,161 
Farmville } 2 ) 7,067} .0020) 1,643) 7,067| 3,719) 4,830} 3 
19Prince George. . . 3 . .027 : . ; y -0264, 1,924) 7,939) 4,972) 6,447 
iopewell 18.5 0102 é 26 , 07: .0073| 1,409) 5,432) 4,656) 4,967 
Sea Petersburg | | 
H opewell-Colonial | | 
Heights | 
| | | | 
20Princess Anne - .0480 : : ft 152,480) .0426 1,753) 6,489) 4,983) 5, 4 -9 | 20.8 11.6 | 40.5 37.7 
Virginia Beact 3} 0046 § ‘ 16,753} .0047| 2,018] 5,983] 5,404) 5, .1 | 22.1 12.4 | 38.0 35.7 
Prince William : .0285 : , A 89,328 .0249 1,728) 6,871) 5,018) 5, .6 | 18.7 10.0 | 38.7 34.6 
Pulaski 27.2) .0150 3 : ‘ 34,278, .0096) 1,260) 4,068) 4,570) 4, A -5 | 27.8 18.8 | 36.1 40.7 
Pulaski I 0058 2 3.5 16,748} .0047 1,580) 5,775) 4,785) 5, . . -3 15.4 | 39.8 40.5 
Rappahannock 3) .0028} 1. 4,070, .0011| 768| 3,392| 3,392] 3, a 9 32.1 | 23.3 36.8 
Richmond ' .0035 1. . 7, 204 -0020 ar 126) 4, ,503 3, 792) 1 


6 For explanation of the unique marketing problems of the Norfolk-Portsmouth and 19 Prince George County combined with the independent cities of Hopewell and 
Newcort News-Hampton areas, see special references to these areas in introduction to Colonial Heights. 


Metropolitan Areas in Section 4. 20 Princess Anne County combined with the ind dent city of Virginia Beach. 
7 Norfolk County combined with the independent cities of Norfolk, Portsmouth, and For retail sales data, see Section 3. 


Pittsylvania County combined with the independent city of Danville. SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


| 


24.4 | 27.4 36.3 8 15.8 | 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, reggrouped according to your sales territories, may 


be obtained from Market statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


‘XN 


&. 


‘Are you selling something?” 


If you are, then Sales Management’s Survey of Buying Power (for which we do the researching and 


estimating) can be combined with our specialized research facilities to give you a wealth of vital 
information. 


For example: we can determine your total potential market and how to reach it. We can establish 
your share of the total market, and the market’s characteristics and location. We can forecast com- 


pany and industry sales and make up-to-the-minute estimates and forecasts of business volume in 
your industry. 


If you have a market problem, why not consult us without obligation. 


MARKET STATISTICS, Inc. cvrietc atstan, stents 


New York 17 e YUkon 6-8557 
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Roanoke, Va., Newspapers 


| reach more people than 


22 
of the top 100 Metro Markets 


16 pages of up-to-the-minute facts 
about the $790,900,000 Roanoke, Va., 


fae Resa as THE ROANOKE TIMES 
: wwonren ol Che Roanoke World-News 


FULL COLOR is available SAWYER - FERGUSON - WALKER, Nat'l Representatives 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


income Breakdown of Households 


POPULATION ~~ EFFECTIVE 
VIRGINIA BYLD ESTIMATES, 1/1/61 BUYING INCOME— © ESTIMATES, 1960 


: | | Con- | | 
COUNTIES | | sumer | 

CITIES House-| Urban | Spend- | | | 

(continued % | holds | Pop ing Net b } $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
(thou- | (thou- | Units — of | P GE & a 


% 
| sands) | sands) | (thous.) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. . | Heide. Inc. | Hsids. inc. | Hsids. inc. | Hsids. Inc. 


21 Roanoke . 43.5| 125.4) 50.0] 286,465) .0800| 1,788] 6,685| 5,729| 6,165] 12.0 2.9 | 20.0 10.3 | 40.6 34.9| 16.4 21.6 | 11.0 30.3 
ARoanoke 7.1 28.6| 32.8] 185,432] .0518| 1,908] 6,484| 5,653] 6,066] 11.9 2.9 | 19.9 10.4 | 40.4 35.3 | 16.6 22.3 | 11.2 29.1 
Salem 0090) 5.0) 5.4] 30,092) .0084) 1,835] 6,018| 5,573) 5,755] 14.6 3.8 | 21.4 11.8 | 38.9 35.9 | 15.1 21.2 | 10.0 27.3 


22Rockbridge , 0168 7.3) 42,218 ana 1,384 5.703 4,829) 24. -6 | 25.2 16.6 34.7 | 11.3 19.0) 7.2 22.1 
23Rockingham 9} .0292) 6) 71,309} .0199) 1,348) 5,243) 4, 4,651 . 27.2 18.5 37.0 | 10.3 17.9) 6.0 18.9 

Harrisonburg p 0066 3. . 21,805} .0061| 1,817) 6,814 5,462 +2 | 22.2 12.9 -5 34.5 | 13.5 20.0 | 9.7 27.4 
Russel! : 0145) 9) ‘ 23,270) .0065) 885) 3,944 3,733} 32. -9 | 32.4 27.5 -1 37.2) 6.4 13.9) 2.6 8.5 


Scott 0142) . . 23,000) ° | al 3,879 3,832] 31. -3 | 30.9 25.5 -1 37.7] 7.4 16.6) 2.9 8.9 
Shenandoah -0120 ° . 24,515) . 1,119) 4,227 4,009} 29. -8 | 32.0 25.3 -3 37.6) 7.0 14.2| 3.6 12.2 
Smyth : -0172 mI 9 ° 32,623) 1,049) 4,595 4,304] 25. -0 | 30.4 22.4 -9 38.1) 8.5 16.0) 4.3 14.5 

Marior 0047 ° | . 10,782} .0030) 1,268) 5,675 5,102 . -5 | 25.9 16.1 -9 37.3] 11.9 18.9 | 7.4 22.2 


Southampton -2)  .0150) ’ ‘ ; 27,835) . 1,023) 4,349 4,146} 30. -8 | 30.6 23.4 0 34.6) 7.7 15.1 | 4.6 16.1 

24Spotsylvania ; .0152) 4 x iy 51,005 1,841) 7,286 5,352 \ . 22.5 13.3 37.3 | 13.6 20.7) 8.0 23.6 

Fredericksburg 3.7 0076} f 25,410) . 1,855) 7,260) 4, 5,804 : ; 18.7 10.2 37.2 | 15.9 22.3] 10.1 26.6 

Stafford : ‘ : i 21,944) . | 1,276) 4,876) ,876| 4,818] 18. -8 | 26.5 17.4 4 41.2) 11.9 20.1) 5.4 15.5 
| | | 


Surry 6.2) . 4 , 6,122) . 987| 4,373] | 3,979] 33. -4| 30.4 24.2 32.5 | 7.7 15.7| 4.4 15.2 
Sussex 4). .7| ' 11,845) .0033} | 3,980} 31. -6 | 31.4 26.0 4 35.2] 7.2 14.7] 3.9 13.5 
Tazeweil - ' a ; 50,298} .0141) | 4,707] 19. .2 | 29.7 20.0 | 35.2 39.7 17.4| 5.3 16.7 
Bluefield (Va.)- | 

Bluefield (W. Va 


Warren 
Font Royal 
25 Washington 
ABristol 
Bristol (Va.) 


Bristol (Tenn.) 198| ! 56,939 .0157| 1,621| 5,691\ 


21 Roanoke County combined with the independent city of Roanoke. 25 Washington County combined with the independent city of Bristol. 
22 Rockbridge County combined with the independent city of Buena Vista. For retail sales data, see Section 3. 
23 Rockingham County combined with the independent city of Harrisonburg. SM Standard (4) and Potential (A) Metropolitan County Areas. 
24 Spotsylvania County combined with the independent city of Fredericksburg. Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


"POPULATION EFFECTIVE The “SM” symbols mark original, exclu. 
VIRGINIA BYP ESTIMATES, 1/1/61 BUYING INCOME— QD estimates, 1960 iive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 


Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
Dollars of Per | Per G %& % 


, % % 
sands) (000) U.S.A. | Capita) Hsid. | C.S.U. . | Hslds. Inc. | Hsids. Inc. | Helds. Inc. | Hsids. Inc. | Hslids. Inc. 


| 
11,850} .0034 31.9 12.1 | 31.0 25.1 | 26.0 35.2| 7.4 15.2| 3.7 12.4 


12.2 . 49,839) .0139 ’ 23.2 8.0 | 31.0 22.8 | 33.0 40.4 8.9 16.7 | 3.9 12.1 
21.9) . ° §.7 -8 23,667) .0066 | | 4, . 27.9 10.0 | 30.9 23.6 | 29.5 37.7) 7.9 15.5 | 3.8 13.2 
5.7 d : 8,013} .0022| 1,406) 5,724) 4,452) 4,977] 20.6 6.2 | 25.9 16.5 | 34.8 37.0] 11.8 19.3] 6.9 21.0 
22.3) . . 6.1 6.9) 31,864) .0089) 1,429) 5,590| 4,618 5,017) 16.6 4.9 | 23.4 14.8 | 40.0 42.3 | 14.0 22.7) 6.0 15.3 


22.3 | 11.2 29.0 


| 
Total Above Cities...) 1,497.1] .8252 | 558.1] 2,854,768 7973) 1,907| 6,807| 5,115) 5,981] 13.1 3.3 | 19.9 10.6 | 39.3 34.8 | 16.5 
| 


State Total 4,015.4) 2.2132|1,038.5/2,247.7| 278.6] 6,639,327 1.8541| 1,653| 6,393 5,193) 5,799] 17.6 4.5 | 22.6 12.3 | 35.1 32.2 | 14 4.6 


20.4 | 10.2 30.6 


POPULATION E. B. I. POPULATION E. B. |. 
ESTIMATES, 1/1/61 JM ESTIMATES, 1960 JM ESTIMATES, 1/1/61 ESTIMATES, 1960 


Con- 
4 sumer 

Hi Spend- 
Total % Pop. Total " ing 
(thou- | of i (thou- Units 
sands) | U.S.A. (thous. ) 8. sands) | U.S. (thous.) 


A.Bristol- Johnson | Portsmouth...) 588.3 ; .6} 239.0) 1,127,284) .3148|1,916 
City-Kingsport...] 277.7] .1531| 71. 0} 78.6 : APetersburg- 
A Danville 104.9) .0578) 28. 5] (28.4 ’ 5,157||Hopewell........] 108.5) . . 2) 40.2 1,681 
Lynchburg.......] 111.7} .0616} 28. 2) 33.0 105) . 5,509 || Richmond 411.8) . 8} 134.8 1,888 


| Roanoke... . 160.2) . e 50.0) ° 1,788 
229.6 .1266 7 ‘ 80.0 A abe ik Oks 


Total Above Areas|1 ,992.7/1.0984| 532.6|1,502.1| 684.0] 3,446,467| .9623|1,730 


WASHINGTON 


Other Pacific States: Alaska, California, Hawaii, Oregon 


Pop. Pop. Pop. Pop. 


Pop. 
County thous.) City Courty thous.) City County thous.) i County thous.) City 


County thous.) 


18.6 -2 | Longview... . . Cowlitz x Whitman..... 13.1] Sunnyside... Yakima...... 
12.3 —_ -7 | Moses Lake. .Grant -6 | Puyallup 
co Sn Foe -7 | Mount Renton....... , 
Bellingham. . oo Oe bee , R Vernon. .... Skagit Walla Walla. Walla Walla. . 
Bremerton... . Ki 28.8 -5 | Olympia...... Thurston. .... . i -2 | Wenatchee. . Chelan. . 
Centralia. . . 8.6 ick... ee J Franklin... . . . Spokane 
Port Angeles Ciaflem. 


POPULATION EFFECTIVE | 
BY i ESTIMATES, 1/1/61 BUYING INCOME— @D « ESTIMATES, 1960 
COUNTIES om income Breakdown of Households 
CITIES Met. In- | In- } 
Ar yy —_ $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
of Per | Per % % %& % % %& 
U.S.A. | Capita) Hsid. es reid. Hslds. inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Yakima 


2,566 8, 444) — 7,715) 11.6 3 | 17. ° 34.9 24.1 | 14.2 15.0 | 22.0 51.4 
1,843) 5,747) 5,747) 5,461] 18.9 .2 | 24. . 35.7 34.9 11.9 17.8| 9.3 27.9 
. F 2,324) 7,602) 7,085) 7,072] 8.3 é R A 42.9 32.4 | 19.6 22.6 | 13.8 36.2 
AKennewick ’ i ‘ ‘ A 2,038; 6,612) 6,331) 6,175] 11.4 ° - 41.4 35.8 | 16.4 21.7 | 11.2 29.5 
A\Pasco-K ennewick- 
116,659) . g, 0801) 7,675) 
53,343) . 2,260) 8,604) 7,112) 7,672 
| 


| 
77,373) . 1,896| 5,731) 5,487) 5,360) 
36,807) . 2,168) 6,346) 5,663) 5,739) 
69,643) . 1,975) 6,149) 5,847) 5,719) 
27,876) . 2,195) 6,799) 6,060) 6,167 
168,180) . 1,790) 5,639) 5,475) 5,296 
60,139) . 1,897| 6,137| 5,568) 5,586 


8,603) . 1,912) 5,735) 5,735) 5,446 
118,177 0330) 2,034) 6,423| 6,029) 5,966 
19,069} .0053| 2,243] 7,063] 5,609| 6,091 
53,339} .0149| 2,260) 7,112] 6,585] 6,567 
29,609} . pe 6,300) 6,300) 5,289 


5,898) . 1,512) 5,898) 4,537) 4,875 
57,172) . 2,392) 9,857) 4,467) 6,475 
33,562) . 2,268) 7,458) 6,102) 6,555 


3.0) .0017) ; ° 6,495) 2,165) 8,119) 6,495) 7,113] 11.2 2.4 | 21.8 9.8 | 34.4 25.8 | 13.8 15.9 | 18.8 46.1 


26 Wise County combined with the independent city of Norton. SM Standard (4) and Potential 
For retail sales data, see Section 3. 


(4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961 
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CHECK THE NEW CIRCULATION FIGURES, 
Spill, Lb Nw 


THE POST-INTELLIGENCER 


Seattle's great morning and Sunday newspaper has established 
a new all-time high in daily circulation .. . 


219,531 


*Monday through Friday 6 month average ending March 31, 1961 


. . . outgaining its evening competitor by over 3 to 1 in daily circula- 
tion since new zones were established in 1952. 


The increased acceptance of this great newspaper reveals a trend that 
is your assurance of adding results to your sales story in this market. 


SUNDAY 250,904 


WASH. POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 


ESTIMATES, 1/1/61 BUYING INCOME— JSM ESTIMATES. 1960 

~ | Con- . — oT, =e -—_> = 

COUNTIES sumer | wee — — 
CITIES Met House- Urban | Spend- | 


| 
continued Area} Total uy, holds | Pop. ing Net %, $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
Code} (thou- of thou- | (thou- | Units | Dollars of Per | Per %, Z, %, % % % | 


4 70 7) D 70 0 7) 70 
sands) | U.S.A. sands) | sands) (thous. 000 U.S.A. | Capita Hsld. | C.S.U.) Heid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. Inc. 


Grant .0262 13. ; 18. 114,919 .0321) 2, 4 .280 7,164 . 9 | 16.1 7.2 | 43.5 32.4 17.9 . -3 38.0 
Moses Lak } O64 7 1 24,! .0069) 2, 5,993 6,048 2.9 | 20.2 10.7 | 41.8 37.1 | 15.5 20.9 | 10.6 28.4 
Grays Harbor .0300 18. , 19. 109, -0306 2, . ,632) 5,545) . 22.7 13.1 | 38.5 37.0) 13.5 ° -6 25.4 
Aberdee q 0103 t 7.2 41.757 0117) 2,245 6,525) 5,800) 5,899 : 20.6 11.2 | 39.2 35.5 | 14.5 20.: -6 29.3 
Hoquiat 7 W59 3.5 22 0064) 2,1: 53 , 862) 5,933 5 «63.2 | 18.7 10.1 | 42.8 38.5 25.8 
island -0112 5 7.7 . .0094 1, . ,366 4,537 ' v 27. 19.6 | 31.0 36.5 18.1 


Jefferson .0052 oS : : .0049 
King 5233 ° 2. ° > -6215 


Aubur 12.3 0068 3.8 or .0068 


.435 5,021} 20. .0 | 24.4 15.5 | 37. ‘ - . 7 19.8 
.983, 6,202] 13. ' 7 10.2 | 38. ; : ; 2 32.3 
902! 5,863) 1 3.9 | 2 10.9 | 39. : 21.5 2 28.2 
755 ; = | 
980) 5,975 2 2.6 3. 9.9 | 
959| 6,512] 11.5 2. q 7 c : 
422\ 5,371] 16. : . ’ y E 8 21.0} 6.9 20.9 
761| 5,729 k 9.7 3.3 40. 22 8.4 22.8 


Bellevue 13.2 0073 3 .f 3, 02 0064 

Rentct 18.6 0103 5 6 36,47 0102 

ASeattl 562.2) .3000) 191.5 24 ,431,297| 3997] 2,5 
Kitsap y 0465 . L : ; -0453 


Bremerton , 0159 


qaucanwas 


ou 


Kittitas 0112 8.7 : : d ‘ 6, 4,999 5,318! 19. J i . : % sd J .2 24.7 


Ellensburg 7 OO48 3 if : 2,132) 7,134) 4,756) 5,581] 20.5 5.5 18.6 ° 34.9 | 14.5 21. -8 27.6 
Klickitat 13.6, .0075 ‘ 2.6 ‘ 24, ° ; 5,369, 5,141, 4,994] 19.5 5.8 | 27.8 8 | 34.9 37.5 | 11. . -7 20.8 


For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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POPULATION EFFECTIVE The “SM’’ symbols mark original, exclu- 
WASH. @D ESTIMATES, 1/1/61 BUYING INCOME— BY) ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES income Breakdown of Households 


CITIES | ‘ House-) Urban In- | 


(continued) 4 holds | Pop. come tina | | $2, oo $4,000-6,999 | $7,000-9,999 |$10,000&over 
Cod (thou- | (thou- of Per | Per | Per 


| wiak % % % § % % 
USA | sands) sands) (thous. ) I. Capita) Held. | C.S.U. . Hslds. Ie Helds. Inc. | Hslds. inc. | Hsids. Inc. | Hsids. Inc. 


13.8) 14.5) ° 5, 057) 4,848 A -2 | 28.4 19.2 | 32.7 37.2 | 10.2 17.6) 6.0 
Centralia... . J 3 : 3.4 7 é 5,813) 4,787 2. : 26.0 16.6 | 32.9 35.2 | 11.8 19.2 
Centralia- Chehalis... 5, 8083| 


Chehalis Y ‘ , : : 5,787] 5,482) 5, : " 25.5 A 4 


Lincoln. . . 2 q .5) " é | 8, mF 960 
Mason ria | 5,954) 5,528 
5, 466) 5,326 


5,296) 5,190 
Pend Oreille F | 5,137) 4,903 
PONG. csece cones 7] A ls ; zz | 6,674) 4,944) 
Puyallup eon : 2 2] | 2 2, 0062) a, ‘927 5,307) 5,307) 
ATacoma <om = = 7] | ‘ 302,636) -0845| 2,049 ‘ten 5,563 


| | 
San Juan... relies 8) ‘ F 4.100] “aa 1,628] 5,064) 4,558 
Skagit... . at 9} 4| : : 88,480, .0247| 1,705| 5,395) 5, 174 
Mount Vernon..... al. . 17,349] .0048] 2,142| 7,229) 5,422 
Skamania 2. ; 8,696] .0024) 1, ‘72 5. 118) 4,831| 
| | | 
Snohomish........ 9) . : | : .7| 324,280] .0906| 1,833) 5,478 5,342 
ee eee .7| .0224| 6 6] 84,461} .0236] 2,075] 5,785] 5,414 
Spokane........ 0} .1555) 92. 3} 103.1) 594,973) .1661| 2,110) 6,446) 5,771 
ASpokane.......... 2.4) . . .5] 404,883) .1131] 2,220] 6,637) 5,826) 
Stevens... oe 8} 5| ‘ ; 24,703) .0069| 1,388) 4, 491) 4,491 
11,257 .0311| 1,997) 5, sid 5, 705 
Olympia 8. J .6 od 46,234) .0129 2,513) 7 7,005) 6,333) 6,402 
Wahkiakum ue ; ; ,763| .0016| 1,695) 6, 403) 4,803) 5,295) 
Walla Walla 4. ' : : .0236| 1,990! 6, 593 5,552) 5,843 
Walla Walla : .6| 0136] 7.3 9. ,824| .0145| 2,107} 7,099] oa 6,156 
Whatcom 6} .0389) 23. . 748} .0342) | 5,201) 4,871) 4,790} 
ABellingham...... 7) .019 2. | 13.6 8,318] .0191| 1,969] 5 “693 5,023] 5,114] 2 
Whitman... fe 2). .0| t ! ,008| . ,372| 8,223) 5,482| 6,614 
Pullman ; 1} 007% : ; 31,311} .0087| 2,390|10,437| 4,175] 6,322 
Yakima 8} i F ; ; ,607| 5,184) 5,039] 4,868) 
Sunnyside ‘ean y F , F | ‘ ,245| .0034| 1,913] 6,123) 5,831) 5,702) 


AYakima 3. d | . 8 86,861; .0243 1.988! 5,990) 5,498) 5,499 


Total Above Cities 1,377.0) .7591| 458.6) 542.6] 3,151,634, .8802| 2,289) 6,872! 5,808) 6,110] 13.8 3.4 | 19.8 10.4 | 38.9 


State Total......... 2,885.7) 1.5905! 606.111 970.311, 5.087.066) 1.6720) 2.676) ¢ 6,403) 5,607 5.708 6-5 8.3 22.0 12.2 | 37.3 ‘ 14.2 20.1 | | 10.0 Lis 


POPULATION | POPULATION aries 
BYP ESTIMATES, 1/1/61 @ ESTIMATES, 1960 Gi ) ESTIMATES, 1/1/61 G ESTiMaTes, 1960 
l l l Con- l | ‘ 


. Con- 
| sumer | | | sumer 
House-| Urban | Spend- | | House-| Urban | Spend- 
Total | % | holds| Pop. | ing Net % | Per | Per || Total | % | holds| Pop. | ing Net % | Per | Per 
(thou-| of | (thou- | (thou- | Dollars | of | Cap-|H’se- (thou- | of | (thou-  (thou- | Units Dollars of | Cap-|H’se- 
sands) | U. S. A. | sands) j sands) (000) |U.S.A.| ita | hold | sands) | U.S.A.| sands) | sands) (thous. ) (000) | U. S.A.| ita hold 


| | 
| 


Bellingham 70.6; .0389, 23.6) 37.3 . 122,748 .0342|1,739 5,201 || Spokane : -O} .1555; 92.3) 237.3, 103.1 594,973| - 1661 2,110\6 446 
ABremerton 84.4 -0465| 27.8 40.3 ° 162,130, .0453)1,921 5,832||Tacoma......... .7| .1790| 96.9} 240.6) 130.8] 646,708| .1806|1,992/6,674 


/\Pasco-Kenne- | | ll AYakima .8} 0804) 45.2) 74.9 5] 234,318) .0654)1,607/5, 184 
wick-Richland....] 86. 7| 0477} 25.0) 58.8 4] 203,126) .0568/2,343/8,125 |__| maaan ean aes 


Seattle 1,126.2) .6208) 382.2) 947.9] 432.7] 2,549,993) .7121|2,264|6,672 Total Above Areash2, 120. 41. 1688) 693.0/1,637.1| ~ got. 6] 4, 4,513, 996 1. 2605 2, 129/6,514 


WEST VIRGINIA 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, South Carolina, Virginia 


Pop. Pop. 
Cty County thous.) City County thous.) i County thous.) City County thous.) City County thous.) 


Beckley Raleigh -6 | Dunbar Kanawha 11.3] Martinsburg. Berkeley. -1 ] Parkersburg. .Wood.. at .6 | Weirton Hancock. .... 
Bluefield Mercer -1 | Elkins ‘ Randolph 8.3 | Montgomery. Fayette... .. .0 | Princeton.....Mercer... .4] Welch McDowell 
Charleston....Kanawha..... -1 | Fairmont Marion.. 27.4 | Morgantown. .Monongalia... .3] St. Albans... Kanawha... .6 | Wheeling. ... Ohio... 
Clarksburg. . . Harrison... -8 | Huntington. . Cabell... . 83.4 | Moundsville. .Marshall..... -2] South 


Williamson. . Mingo 
Logan Logan.... 4.1 | Oak Hill. Hill... .. Fayette. . . _Charleston Kanawha..... 19.4 | 


For retail sales data, see Section 3. Copyright, ‘Sales Sniieenidl Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


Your Future Looks Brighter in 


HUNTINGTON, west vircinia 


The well known companies that are expanding and petroleum . . . fast, economical transporta- 
or locating in Huntington testify to Hunting- tion to your markets . . . excellent living con- 
ton’s attractions for industry—skilled manpower ditions. 


supply; abundant, economical power; unequalled Find out today why industry is choosing Hun- 
coal supply as well as low-cost natural gas tington for a prosperous future. 


HUNTINGTON CHAMBER OF COMMERCE 


P. O. Box 1509, Huntington 16, W. Va. 


POPULATION» EFFECTIVE The “‘SM’’ symbols mark original, exclu- 
W. VIRGINIA BYP ESTIMATES, 1/1/61 BUYING INCOME— t SM | ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES | | | sumer income Breakdown of Households 
CITIES Met. | House-| Urban | Spend- 
Area} Total % | helds | Pop. ing Net $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004over 
Code} (thou- | ¢ thou- | (thou- | Units | Dollars Per | Per Per % ¢ % % %& Gq & % 
sands) USA | sands) sands) |(thous.) (000) .S.A. | Capita! Heid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
} 
Barbour m ¢ s | 4.6 18,882 1,242! 4,969) 4, ° 28.4 10.3 | 30.5 23.6 | 30.1 38.8) 6.7 13.1 4.3 14.3! 


Berkeley , é | ‘ 15.1) 10. 54,453 | 1,582) 5,793| 5,042| 5,153) 17.3 5.1 | 25.1 15.9 | 40.2 42.4 | 11.2 18.1 | 6.2 18.5 
Martinsburg > | 4) 5.5 27,677| .0077| 1,833] 6,290] 5,032| 5,383] 13.9 3.9 | 22.7 13.7 | 43.7 44.2] 12.8 19.8] 6.9 18.4 


Boone - OH . 7.4 37,510) . 1,316| 5,861| 5,069| 5,199] 14.5 4.3 25.2 15.8 | 41.8 43.6 | 12.3 19.7) 6.2 16.6 
Braxton _ ; 3.9 15,326) . | 1,022) 4,257) 3,930) 3,849) 32.56 12.9 | 30.5 -8 | 28.0 39.5) 6.3 13.6) 2.7 8.2 
Brooke We . 8 = 8.3 54,804) . 1,883) 6,937) 5,883) 6,172] 10.2 2.5 | 16.0 : 0 41.4 


- 
aa 


10.1 25.2 
1Weirten 


Cabell .3}  .0597) ’ .3| 37.0} 203,493 


| 
5,500) 5,614) 16. -4 | 22.8 -2 | 38.9 37.8 | 12. -1 25.5 
2 AHuntington ; ; ‘ 29.8 166 ,097 


aaa we ee 7 9 | 21.4 12.0 | 40. 37.6 | 26.8 


a3 


Calhoun 
Clay 
Doddridge 


7,572 


4,207| 3 3,736} 36. -7 | 31.3 ° -1 36.1) 5. , -1 10.8 
13,001 


4,643) 4, 7 4,331 5 ‘ > . 4 37.1 14.2 
4,629| 3,935| 3,982] 29. ; ; ‘ 5 43.2 


523 


Fayette 
3 Montgomery 
Oak Hill... 
Giimer 
Srant 


5,959) 5,254| 5,365 
9,853| 5,255] 7,271 
6,888| 5,596] 5.994 
4,967) 3,630| 3,843 


80 3,779) 3,647 


iaEas 


Greenbrier . 
Hampshire m -0063) 
Hancock 1) .0222 


5,801| 4,731| 4,975 
4,531| 3,845) 3,882 
: | 7,620) 6,684| 6,852 

1 Weirton -0158) g . i i ,063| 7,467| 6,483] 6,737 
Hardy ed 4,535| 3,696] 3,771 
6,216| 5,522) 5,626 
7,032] 5,904) 6,230 
4,458) 4,021) 3,979 


Harrison 
AClarksburg 
Jackson 


5,218) 4,408) 4,523 


6,936) 6,041) 6,258 


7,478 
7,479) 6,049) 6,562 
6,434| 6,250) .. 
6,695) 6,546) 6,312 
7,451) 6,784) 6,852 


ACharieston.. 

Dunbar. ... 

St. Albans 

South Charleston 

3Montgomery 
Lewls 


4,952) 4,322) 4,360 


Lincoln 

Logan 
Logan 

McDowell 
Welch 


4,497| 4,137) 4,068 
| 8,684) 6,458) 6,844 
7| 8,486] 6,223| 7,195 
6,417) 5, 320| 5, 629 
8,414] 5,610] 6,802 


enor-n— 
a 
_»o+-@2o 


Marion 
Fairmount 
Marshall 
Moundaville 
Mason 
Mercer 
4Bluefield. . 
Princeton. 
5Bluefield (W. Va.)- 
Bluefield (Va.) 


’ 6,039| 5,551| 5,550 
.0156 6,631| 5,742| 5,935 
.0172 5,812| 5,266| 5,281 
-0068| 5,708] 5 ,201) 5,194 
-0084 4,716| 4,439| 4,336 
0289) 6,008 5,041| 5,272 
.0104 7,194| 5,501| 6,105 
0043 6,377| 5,277| 5,566 


awpna- @e 


“ 


__ #8.8| 0188) —*6.8|_ ___ 1 _48,740| _.0188| 1,877] 6,943} 
1 Weirton is in Brooke and Hancock counties. Copyright, Sales Management, Inc., 1961. 4 West Virginia portion only. 
2 Huntington is in Cabell and Wayne counties. — 5 Bluefield is in Mercer (W. Va.) and Tazewell (Va.) counties. 
3 Montgomery is in Fayette and Kanawha counties. SM Standard (4) and Potential (4) Metropolitan County Areas 
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SALES MANAGEMENT 


| 


Wesr Virginia has borne the brunt of much 
“Depressed Areas” news for two years. First na- 
tional publication to focus unwelcome attention 
was the Saturday Evening Post. The New York 
Times got in its licks when the Kennedy- 
Humphrey primary battle made of West Virginia 
the national political cockpit. The Wall Street 
Journal struck several times. 

National magazines, metropolitan dailies, net- 
work TV programs, the wire services—all took 
turns and West Virginia still gets a bad economic 
press. 

But regardless of how black the picture was 
painted of the State in its entirety, Charleston 


thetic materials. And in so doing it has boosted the 
Charleston average family income to about $6000—one 
of the highest in the East.” 

The New York Times: “The visitor sees few signs of 
problems in Charleston, Huntington, Parkersburg and the 
bustling cities of the Ohio and Kanawha Valleys. No- 
where in the United States has there been more rapid 
growth of giant chemical and metallurgical complexes. 

“West Virginia is studded with the blue-book names of 
American industry—Union Carbide and Carbon, du Pont, 
Owen-Tllinois Glass, International Nickel, American Vis- 
cose, Monsanto, Interwoven Stocking, Sylvania Electric 
and dozens of others. 

“Many have come to West Virginia in recent years— 
Kaiser Aluminum for instance, with a $200,000,000 installa- 
tion on the Ohio River at Ravenswood. Others are steadily 
expanding. Union Carbide, for example, has added a 2,200- 


along with the Kanawha and Ohio 


River Valley areas invariably drew 
favorable comments. Here are ex- 
cerpts from the three publications 
mentioned: 

Saturday Evening Post: “Take Charles- 
ton, for example, the brighter side of the 
state’s split personality. This bustling city 
of more than 100,000 is studded with mod- 
ern industry. Gleaming new offices and 
factories adorn its river front, and bank 
deposits are at an all-time high. Its air- 
port, ingeniously and expensively em- 
bossed on three mountains by lopping off 
the tops and filling in the valleys, is busy 
all day long bringing prosperous people 
to and from the city. 

“This area has created what is perhaps 
the greatest concentration of basic chem- 
ical production in the country. It has given 
the world nylon and other valuable syn- 


CHARLESTON’S WEEKLY 
WAGES TOPS IN EAST 


Year ofter year Charleston takes high 
rank for “earnings of production workers 
in manvufacturing,"’ as compiled by the 
U.S. Dept. of Labor Statistics. Here's the 
ranking of the top ten cities for 1959, the 
latest available report: 


Average Weekly Earnings 


CHARLESTON 
Youngstown 
Kenosha 

Flint 

Baton Rouge 
Sacramento 


man technical science unit to its 10,000- 
man industrial plant at Charleston.” 

Wall Street Journal: “Many states with 
depressed areas have other areas where 
the economic outlook is bright. In West 
Virginia, for example, some sections have 
been bringing in new employers — big 
ones — hand over fist. Most of this has 
occurred in the Kanawha and Ohio River 
Valley areas in the western part of the 
state. Cities such as Huntington, Charles- 
ton, Parkersburg nad others have pro- 
vided sites for such companies as Kaiser 
Aluminum and Chemical Corp., Union 
Carbide Corp., Goodyear Tire & Rubber 
Co., and B. F. Goodrich Co. The chemical 
industry, specially, has been attracted by 
such things as good water transportation, 
and the availability of salt and other raw 
materials.” 


THE CHARLESTON NEWSPAPERS 


are the 


Basie Advertising Buy in the 


STATE OF WEST WIRGINIA 


The Charleston Gazette. Charleston daily Mail 


Sundag(sAZETTE-MAIL Charleston 30, W. Fa. 


PUBLISHERS: NEWSPAPER AGENCY CORP. = REPRESENTATIVES: JOHNSON, KENT, GAVIN & SINDING, INC 


MAY 10, 1961 


Covering 
West Virginia's 
No.1 Market | 


"WSTV-TV 


WHEELING e STEUBENVILLE 


@ New Castle 


. 
wae) Butter 
P Beaver Falls 


ra 


“"“@ Pittsburgh 


“ McKeesport @ @ Greensburg @ 


sr") STS TELEVISION‘S LOWEST COST BRIDGE 
“ow: y Cy ites, TO THE BOOMING UPPER OHIO VALLEY 


= *5 BILLION MARKET 


The most ‘Spot Bought” station in the Rich Upper Ohio Valley. Take 
advantage of the exclusive Shopper Topper Merchandising Service. 
For complete details on this . . . and for latest ‘success stories” . 
write, wire or phone — 

IN STEUBENVILLE: 


IN NEW YORK: 
Exchange Realty Bidg. AT 2-6265 WSTV 60 East 42nd St., OXford 7-0306 
John J. Laux, Executive Vice-Pres. lee Gaynor, National Sales Mgr. 


sire —_ : A Member of the Friendly Group Qi Represented by Avery-Knodel, Inc. 
Ve 
m 


POPULATION EFFECTIVE The “SM’’ symbols mark original, exclu- 
W. VIRGINIA BYZD Estimates, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Con- Lad of H hald 
COUNTIES ° sumer } Cash ; ee 
CITIES Met. House- Urban Spend- In- In- | | 
continued) Areal Total holds Pop. ing Net a come | come $0-2,499 $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000&over 
Code} (thou- of thou- | (thou- | Units of Per Per Per Per % % % B | & % 5 6 a 7 
sands) U.S.A. | sands) sands) (thous. U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. 


Hsids. Inc. | Hslds. Inc. 
Mineral 22 .0123 6.2 6.8) ‘ d 1,391) 5.025, 4,581 4,547] 22.3 7.5 -1 19.4 | 37.4 8} 9.1 16.6 
Mingo 39.7 0216 8.9 2 d é 1,213, 5,344 4,663 4,733] 19.8 6.4 .0 19.9 | 36.8 
W ‘ 6.6 3 1,749 5,020) 5,272] 16.4 -8 | 24.3 15.0 | 40.3 
Monongalia 5,365) 17.5 ° -1 14.0 | 39.7 
M 5,897] 14.1 3.6 7.6 9.7 
3,998} 31.3 $ 0 24.4 
4,106] 25.7 t 0 24.6 


gantowr 
Monroe 


Morgan 


Nicholas y . ‘ . J ‘ " a 4.664] 20.4 ° ° 20.0 
Ohio ua 6,272] 11.3 , -6 10.1 
6,090} 12.2 3 2 10.7 


3,468 . -3 32.2 


aw 
Pendleton 


Pleasants 


975) 4, 4,444 
745) 3, 4,015 
,893) 4, 4,399) 


Pocahontas 
Preston 


Putnam 


,987 4, 4,663) 
.736) 5, 5, 254) 
-0103 Os } 612) 5,972) 6,030) 
.0090| 1, 961 4,462) 
0041 5,052) 4,685) 5,060] 2 


Raleigh 


Randolph 


Elk 


Ritchie ,010) 4,036) 4,188) 


,576| 4,018) 4,021 
,879| 4,425 4,393 
5,237| 4,761) 4,741 
8, j ,118) 4,721) 3,863) 3,961 
13,501; . BB? 4,822) 4,219) 4,244 
| | | | 
24,298, .0068) 1,335] 5,062| 4,054 4,215] 29. | 28.7 22. 1 39. | 
46,643| . 1,196) 5,830] 4,618| 4,916 
} 
15,783) . 1,169) 4,932) 4,384) 4,391 
| | | 


Roane 


Summers 


Taylor 
Tucker 
Tyler 


Upshur 

Wayne 
2aHunt 

Webster 


Wetzel 
Wirt 
Wood 


Parkersburg 


26,387). 1,368| 5,176| 4,631) 4,639 ' 6 18.6 | 34.7 40.8 
4,756, .0014| 1,106! 3,963) 3,658] 3,565) 36. 1 30.2 | 24.4 37.3 
129,834, .0362) 1,627) 5,694| 5,278| 5,239 9 | 24.1 15.0 | 40.4 41.9 

7 


90,068] .0252| 1,933) 5,926] 5,329| 5,388 | 23.1 13.9 | 40.3 


Wyoming é ° a 


Total Above Cities 531 92' 158 191.9 


} 

} | | } | 
45,777, .0128) 1,323) 6,023) 5,030) 5,257) 12. -7 | 26.2 16.2 | 42.9 4 
| 


1,091,312} .3048| 2,055) 6,800] 5,687] 6,055] 12.8 3.2 | 19.7 10.6 | 41.8 37.5 


2,861,074) .7990) 1,544) 5,944) 5,167/ 5,3021 17.6 5.1 | 24.2 14.9 | 39.0 38.8 / 11.9 18.7| 7.3 21.5 


State Total 1,853.2' 1.0214) 481. 553.7’ 


2 Huntington is in Cabell and Wayne counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


POPULATION 
ESTIMATES, 1/1/61 SVD Estimates, 1080] ia ESTIMATES. 1/1/61 JM ESTIMATES, 1960 


| Con- Con- 

| | sumer sumer 
House-| Urban | Spend- } House-| Urban | Spend- 

Total | % holds | Pop. ing Net % | Per | Per Total % holds | Pop. ing Net % | Per | Per 

(thou- | of (thou- | (thou- | Units Dollars of | Cap-|H’se-|| (thou- of (thou- | (thou- | Units Dollars | of | Cap- |H’se- 

sands) U. S.A. | sands) sabds) | | (thous.) ) (000) |v. S.A.) ita | hold || sands) | U.S.A.) sands) sands) | (thous.) (000) U.S.A.) ita | hold 


Charleston..... Wy. 69.5| 170.8) . , -1346 1, 897'6, 936 || Steubenville- | 
AClarksburg. . 3). 21.5) 34.7 . -0373)1, 729)6, 216 || Weirton... ..] 168.8) .0931| 46.4) 99.8) 53.4] 320,909) .0897/1,901 6,916 


Huntington- | | [Wheeling .......] 189.9} .1046| 55.8 121.9| 63.2} 337,627] .0942/1,778,6,051 
71.0) 164.9) | .1152/1,614/5,810 || - | | | Pasa 


| | | geet 
Parkersburg. . . 8]. 22.8} 58.5) q , -0362|1,627'5,694 | Total Above Areas|1 ,025.4 -5652| 287.0) 650.6) 324.5] 1,816, 534) -5072|1,772\6 329 


WISCONSIN 


Other East North Central States: Hlinois, Indiana, Michigan, Ohio 


Pop. is Pop. Pop. 
City County thous. City County thous.) City County thous.) City County (thous.) Chy County 


Marinette Marinette .3 | Portage Columbia A Seurgeen Bay Door 
Marshfield .3 | Racine Racine -4| Superior Douglas 
Rhinelander. . Oneida .8 | Two Rivers.. Manitowoc 
Menomonee Rice Lake... .Barron .3 | Watertown. . . Jefferson 
Falls Waukesha -5 | Richland Waukesha Waukesha 
Menomonie . Dunn ' Center Richland. . .8 | Wausau Marathon 
Merrill Lincoln -5 | St. Francis... . Milwaukee .3 | Wauwatosa... Milwaukee 
Milwaukee... Milwaukee .3 | Shawano Shawano .1 | West Allis Milwaukee. 
Monroe Green - -1 | Sheboygan... Sheboygan... .0} West Bend . Washington 
Neenah Winnebago .5 | Shorewood. . . Milwaukee .9 | Whitefish Bay.Milwaukee. 
New Berlin... Waukesha .3 | South Wisconsin 
Oconomowoc. Waukesha i Milwaukee Milwaukee... . Rapids Wood 
Oshkosh Winnebago .4 | Stevens Point Portage 


Antigo Langlade -7 | De Pere Brown 10. 
Appleton Outagamie .6 | Eau Claire Eau Claire 38. 
Ashland Ashland .1 | Fond du Lac. Fond du Lac 32. 
Baraboo. ..... Sauk -6 | Fort Atkinson Jefferson 
Beaver Dam. . Dodge -2 | Franklin . Jackson 
Beloit .. Rock -0 | Green Bay... Brown 
Brookfield Waukesha -6 | Greenfield La Crosse 
Brown Deer .. Milwaukee .4] Janesville Rock 
Burlington Racine .9 | Kaukauna Outagamie 
Chippewa Kenosha Kenosha 
Falls Chippewa 11.8] La Crosse La Crosse 
Cudahy Milwaukee 18.4 | Madison Dane 


aonooan oh 


w 


Ww 
i) 
nD 


Sy7) POPULATION EFFECTIVE ~The “SM symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Con- | | F 
COUNTIES sumer } } Income Breakdown of Households 


CITIES Met. House-| Urban | Spend- = 4 


Area} Total % holds | Pop. ing %, : $0-2,499 $2,500-3,999 se ee $7,000-9,999 $10,000&over 
Code} (thou- of (thou- | (thou- | Units } of Per | Per | 4, % 


sands) | U.S.A. sands) | sands) (thous.) ) | USA. | Capita Held. | 8.U. Hslds. Inc. | Hsids. Inc. Hslds. a Heids. rf Holds. tae. 


Adams : A 0042 : 1,443 4,510 4, ; . J " ; 30.1 38.3 a é 4 
Ashland... 17. .0094 . 10.1 4 1,436 5,254 4, : 5 x : J 34.0 39.3 ‘ of 4 
Ashland 10. 0056 : 3 3,445) .0046) 1,628) 5,671 7 38.0 40.6 2.3 20.5 5.6 
Barron 34. 0189 ‘ 7.3 1,422 4, : ; . a ‘ : 8 39.0 e - 2 
Rice Lake .3) =.0040 1,577 797 36 40.2 ; g 5.3 


-0065 ‘ ‘ , -0042| 1,265) 4, 3 j ‘i 5 ‘ é 4 42. 
.0700 ‘ J J i -0648) 1,828) 6, R : \ : . s 7 8. 
0056 3 - 9,445 0054 
AGreen Bay 3.8 0350 ; 29, 88% 0363) : 
Buffalo..... : .0078 . : a -0051 


Burnett. ... * .0050 ’ , ; 0031 
Calumet : ° 6. . o . -0097 
Chippewa... . 231 . 03 , : J . .0179 
Chippewa Falls 5 3 20,969) .0059 
1AEau Claire 


.0174 t ‘ v . e 7.3 0 
Columbia. .... . .0203 . é é . , ‘ . ; 5 . 4.3 | 27.4 
Portage - 9 .0044 ; ‘ 3.3 1 
6.5 6 


24. 
Crawford -2| 0089) , _5.6 . ’ . 346) 4, ° ° 19.6 32. 


13. é 
38.7 14.9 3 0 
39.9 9.9 . | 


1 Eau Claire is in Sienna and Eau Claire counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For retail sales data, see Section 3. Copyright, Sales Management, Inc., 1961. 
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All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


==) SPECIFY 


MADISON’S STATE-WIDE 


10,000-WATTER... 


WISCONSIN’S MOST POWERFUL RADIO STATION! 


WKOW/1070, Madison, blasts a_ ditional cities and towns — from 

giant sales path for your product. Milwaukee to LaCrosse, from 

Your sales story blankets the Madi- Stevens Point to Rockford, Ill. 

son trade zone itself. And then, WKOW personalities are favorities 

Se mn powered by WKOW’S 10,000 watts, in Madison and ALL of Southern 
TAR = a your message reaches score of ad- Wisconsin! 


e KY Leben 
satis ; The : i WKOW/ 107 0 adres 


TONY MOE, Vice-Pres, and Gen. Mgr. 


i lelers) ©! idcontinent Broadcasting Group WKOW-AM and TV Madison @ KELO-LAND TV and 
RADIO Sioux Falls, S. D. WLOL-AM, FM Minneapolis-St. Paul @ KSO RADIO Des Moines 


POPULATION ; EFFECTIVE 
WISCONSIN BYP Estimates, 1/1/61 BUYING INCOME 


o The “SM"’ symbols mark original, exclu- 
mM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| 


Con- 
COUNTIES sumer 


| Income Breakdown of Household 

CITIES Met. House-| Urban | Spend- } In- | 

continued Area holds | Pop. ing Net 55 $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Code (thou- | (thou- | Units | Dollars % & % 


‘ % % % y : g 
U.S.A. | sands) | sands) (thous. ) 000) S . | C.S.U. . Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Dane 107 ‘ .1246 64.3) 175.7 86.3 
A Madison 134.3 0740 38 


18.9 -2 | 38.8 31.4 | 18.6 23.2 | 13.6 33.9 
59 336,993) .0941) 6 . - 14.8 -6 | 40.9 30.8 | 21.3 24.5 | 16.0 36.6 
Dodge ‘ : 18. 29.7; 19. 107,019; . 1,885) 5, -7 | 26.2 ° -6 37.6 | 13.9 20.7 | 7.6 22.7 


Reever Dans 24,949 1,800] 544] 5,6 5 3.0] 23.9 13. 2 39.0| 15.4 22.2] 8.0 22.3 
Door d 4 ‘ ‘ 31, 


2Watertown 


1,517) 
1,668) 

| 1,840 
1,967 
1,443 
1,798) 6 

| 1,933 
2,000 
1, 


30.9 y 0 39.3 11.0 19.0} 5.0 
| 30.2 : 8 39.1 8 19.6 5.4 
24.2 id -0 40.3 -8 22.3) 7.0 

} 22.0 12. 1 40.4 | 16.1 23.2] 7.8 
38.4 | 9.8 17.8 4.3 
38.3 ‘ 19.4 5.6 
38.0 0 23.6) 8.9 
37.5 3 24.5 | 10.0 
13.7 | 2.9 


turgeon Bay 7 ; ‘ 12, 
Douglas 

ASuperior 
Dunn 

Menomonie 
Eau Claire 


,au Ulaire 


“corn 


Florence 
Fond du Lac 
Fond du La 

Forest 
Grant 
Green 

Monroe 
Green Lake 15 
lowa 19. 


uw. wwonwonw wn 


~<N nN = w= 


iron 7 ol 


, 225 
0036) 1,270) 4,179 ,049 


_ 
SCAMDRDwAWSWANNHWONNANNWASD 


een ee ee 


“sm PD 


Jackson 15 


Pranklin i 


ee ee ee ee 


1 Eau Claire is in Chippewa and Eau Claire counties For retail sales data, see Section 3. 
Watertown is in Dodge and Jefferson counties. 


Copyrignt, Sales Management, Inc., 1961. 1 2 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


Fond du Lac POPULATION GAIN 
——_ 35,268 


No. 13 DWELLING UNIT GAIN 15% 


1960 Census shows Fond du Lac is CITY AREA population* GAIN 


Wisconsin's 13th largest city, and 


Fond du Lac County is No. 13 among 39,095 40% 


*includes contiguous area homes not in ABC City Zone. 


e 


. S. Census Report) 


Fond duLac Commonwealth Reporter 


Fond du Lac, Wisconsin 18 10 4 Total ABC 
E. A. FAULKER & ASSOCIATES, New York * Chicago—National Representatives , Net Paid 


SALES MANAGEMENT 


the State’s Counties in population. 


WAUSAU ... Ideal Independent Test Market!“ ~ 
SATURATION COVERAGE ASSURED in the 
WAUSAU DAILY RECORD-HERALD -= 


Wausau, Marathon County, “golden heart” of the bustling Wisconsin river 
valley area can be completely covered just one way -- with the Wausau > 


Daily Record-Herald. 95% coverage (ABC) of greater Wausau, 74% cover- 
age of the entire county! No other media can approach that saturation or 
give such ideal conditions for a test run or hard selling campaign. 


for full information-- write the WAUSAU RECORD-HERALD 
NEAL ROTHMAN, AD. DIR. or BURKE, KUIPERS & MAHONEY, INC. 


“~ 


= 


NN 


52,460 People In Greater Wausau 
89,500 People In Marathon County 


MARATHON COUNTY, WIS. 
A WEW Wi 


Potential M: 


Area 


Full ROP 
Color 
Every Day 


\ 


WISCONSIN 


- POPULATION 


EFFECTIVE 


SM t SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/61 BUYING INCOME— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES | poco Cash Income Breakdown of Households 

CITIES Met. House-| Urban | Spend- In- In- 
(continued) | Area} Total FG holds | Pop. ing Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-£,999 | $7,000-9,999 | $10,000&o0ver 
Code} (thou- of (thou- | (thou- | Units | Dollars of Per | Per | Per | Per gq % af % % 
sands) | U.S.A. | sands) | sands) |(thous.)} (000) U.S.A. | Capita) Hsld. | C.S.U.| Hsld. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hside Inc. 

} ee 50.8) -0280) 14.9) 25.8) 16.5 89,577} .0250) 1,763) 6,012) 5,429) 56,530) 13.7 3.7 | 25.9 15.0 | 38.3 37.3 | 14.4 21.5 | 7.7 22.5 
Fort Atkingon...... 8.1) .0045 27 3.0 17,848] .0050) 2,203) 6,610 5,949) 6,075] 10.6 2.6) 22.0 11.6 40.3 35.7 | 17.0 23.0 | 10.1 27.1 
2Watertown..... 14.1} .0078 4.2) 4.8 25,894) .0072) 1,836) 6,165) 5,395) 5,571} 12.5 3.4 | 24.4 14.1 | 40.5 39.1 | 15.0 22.1 7.6 21.3 

PbS sncwwnee . 17.4 .0096| 4.9) 3.5 5.4 25,219} .0070) 1,449 5,147) 4,670, 4,695) 20.1 6.5 31.0 21.2 | 33.5 38.4 | 10.4 18.2) 5.0 15.7 

Kenosha. ; 88} 102.5) .0565) 31.2) 73.9} 33.6] 218,935) .0612) 2,136) 7,017 6,516| 6,561) 7.4 1.7 17.5 8.6 | 43.9 35.9 | 19.5 24.4/ 11.7 29.4 
AKenosha...... 68.8) .0379 4 23.2 151,772 0424) 2,206) 7,297 6,542| 6,744] 6.7 1.5 | 6.1 7.7 | 44.1 35.1 | 20.4 24.9] 12.7 30.8 

Kewaunee........... 18.4) .0101 4.8 6.7| 5.3 24,980; .0069) 1,358) 5,204) 4,713) 4,743] 17.6 6.6 | 32.2 21.8 | 35.2 39.9 | 10.2 17.7) 4.8 15.0 

La Crosse........ 2 72.7; .0401) 20.8) 79.9) 24.1) 136,418 .0381) 1,876) 6,559) 5,660) 5,929} 11.5 2.9 | 22.3 12.1 | 40.3 36.6 | 16.5 22.8) 9.4 25.6 
Greenfield......... 18.0} .0099 5.4 5.5 29,518} .0082) 1,640) 5,466 5,367) : ss y ‘ “e se os a o< us 
Aa Crosse. ..... 47.5) .0262 14.0) 17.2 97,521} .0272| 2,053) 6,966] 5,670) 6,162] 10.0 2.4 | 20.4 10.6 | 41.5 36.4 | 17.7 23.6 | 10.4 27.0 

eee 18.1 0100 §.2) “| 25,979; .0073| 1,435) 4,996) 4,723) 4,655] 20.0 6.5 31.9 22.0 | 33.1 38.2 | 10.2 18.1 4.8 16.2 

Langlade....... 19.8, .0109 5.5 9.7 6.0 30,222; .0084) 1,526) 5,495) 5,037| 5,054] 17.6 5.2 | 29.5 18.8 | 35.0 37.2 | 11.7 19.1 6.2 19.7 
Antigo 9.7| -0053 2.9 3.3 16,771} .0047| 1,729) 5,783) 5,082) 5,219] 15.6 4. | 27.6 17.0 | 37.4 38.6 | 12.7 20.0 6.7 19.9 

ee 22.3; .0123 6.5 12.8 6.7 32,931; .0092) 1,477 5,066 4,915) 4,786] 18.1 5.7 | 30.5 20.5 | 36.3 39.6 | 11.2 19.3] 4.9 14.9 
ee 9.5) .0052 2.9 3.0 15,689) -0044 1,651 5,410) 5,230) 5,108] 14.8 4.4 | 28.3 17.8 | 38.2 40.2] 12.9 20.8] 5.8 16.8 

Manitowoc. ....... 255} 75.7; .0417) 22.0) 47.5) 24.7 137,173) .0383) 1,812) 6,235) 5,564) 6,703] 12.0 3.2 | 24.0 13.5 | 40.8 38.4 | 15.1 21.8) 8.1 23.1 
Mantowoc-T wo | 
ee 45.2) 0849 13.5 90,944) .0854) 2,012) 6,787 
AManitowoc....... 32.6) .0180 9.9 11.4 65,998) .0148) 2,024) 6,666 5,789) 6,033] 9.8 2.5 | 21.4 11.4 | 42.7 37.9 | 16.6 22.7] 9.5 25.5 
ATwo Rivers..... 12.6) .0069 3.6 4.7 24,946) .0070) 1,980) 6,929 — 5,916] 9.3 2.4] 22.6 12.3 42.7 38.6 | 16.6 23.1 8.8 23.6 

Marathon. ....... 296) 89.5; .0493 24.6 41.8 26.6 143,067} .0400) 1,599) 6,816 5,378) 5,397] 14.2 4.0 | 27.1 16.1 | 38.3 38.2 | 13.4 20.4 7.0 21.3 
AWausau.......... 32.0) .0176 9.6) 10.6 61,038) .0170 1,907) 6,358) 5,758) 5,851] 11.6 3.0 | 23.4 12.8 | 40.2 37.0 | 15.6 21.9 9.2 25.3 

Marinette. ..... 34.6 0191) 10.0) 15.8 10.5 51,702) .0144) 1,494) 5,170) 4,924) 4,841] 17.7 5.5 | 30.2 20.0 | 35.7 39.7/ 11.2 19.0) 6.2 15.8 
Marinette. ...... 13.3 73 3.9) 4.4 22,760} .0064) 1,711) 5,836) 5,173) 5,292] 13.6 3.9 | 27.0 16.4 | 39.6 40.2 13.4 20.8 6.4 18.7 

Marquette........ 12,154 1,430) 5,064) 3,921; 4,161 8.6 a 

Milwaukee. ..... 112] 1,047.1) .5771| 313.4)1,047.1) 362.9) 2,419,922) .6758 2,311| 7,722) 6,668) 7,051) 6.6 1.4) 15.5 7.1 | 43.0 32.7 | 20.8 24.3 | 14.1 34.5 
Brown Deer....... 11.4) .0063 3.4 3.5 26,522) .0074| 2,326) 7,801) 7,578 . in ‘so = ‘ : ae Pi ra AS 
Se 18.4) .0101 5.2 5.6 37,267} .0104) 2,025) 7,167) 6,655) 6,690] 6.5 1.5) 16.0 7.7 | 44.8 35.9 | 20.6 25.4 2.1 29.5 
AMilwaukee....... 748.3) .4124) 225.6 270.0] 1,684,154) .4703] 2,251) 7,465) 6,238) 6,711] 6.8 1.5 | 16.5 7.9 | 43.8 35.1 | 20.4 25.0 2.6 30.5 
St. Francis........ 10.3} .0057 3.1 3.1 24,182} .0068) 2,348) 7,801] 7,801 Pe Rs i od - =e ‘ - ais ~ “ 
Shorewood......... 15.9} .0088 5.0 5.5 51,593} .0144) 3,245/10,319) 9,381) 9,658 6.2 1.0) 11.5 3.8] 29.6 16.5 | 22.2 18.9 | 30.5 659.5 
South Milwaukee 20.9) .0115 6.1 | 6.5 45,149} .0126) 2,160) 7,401) 6,946) 6,944] 6.1 1.3] 14.1 6.5 | 44.5 34.5 | 22.0 26.0] 13.3 31.7 
Wauwatosa........ 58.5) .0322 15.8 18.3 162,905} .0455) 2,785)10,310) 8,902) 9,558] 5.4 -9 | 10.6 3.6 | 30.0 16.7 | 24.1 20.8 | 29.9 68.0 
West Allis........ 70.0) .0386 21.0) 22.2 154,986| .0433 2,314) 7,380] 6,981) 6,965) 6.3 1.4 15.1 7.0) 43.1 33.2 | 21.7 25.61 13.8 32.8 
Whitefish Bay... .. 18.7) .C103 5.4 5.6 60,064) .0168) 3,212)11,123)10,726)10,579) 5.8 -8 | 10.6 3.2 | 26.9 13.8 | 21.8 16.9 | 34.9 65.3 

Nb iieabecceoes 31.2) .0172 8.3 11.4 9.1 42,861; .0119) 1,374) 5,164) 4,710) 4,724) 18.9 6.0 | 31.4 21.4 | 34.1 38.8 | 10.7 18.7 4.9 16.1 

a re 25.0) .0138 7.1 4.8 7.3 32,988) .0093) 1,320) 4,646) 4,619) 4,391] 20.7 7.1 | 33.8 24.8 | 32.8 40.1] 9.1 17.1] 3.6 10.9 

I cisesvccints 22.3] .0123 6.8 8.8 7.0 35,463) .0099) 1,590) 5,215) 5,066) 4,931) 17.0 5.2 | 29.0 18.9 | 36.9 40.3 11.8 19.6| 5.3 16.0 
Rhinelander. ...... 8.8} .0049 2.6 2.8 15,198} .0042) 1,727) 5,845) 5,428 sa 13.1 3.6 | 24.9 14.8] 41.3 40.9 | 14.0 21.3 6.7 19.4 

Outagamie. ....... 207} 103.2} .0569) 28.7) 69.8) 31.7] 187,105) .0522) 1,813) 6,519) 5,902) 6,016) 11.7 2.9 | 22.9 12.2 | 39.1 35.0 | 16.1 22.0 | 10.2 27.9 
A ppleton-N eenah- 

BID. oc ccesess 82.9| .0457| 24.9 a 172,907| .0483| 2,086| 6,944 
AAppleton........ 49.6) .0273 15.1 17.6 105,804; .0295) 2,133) 7,007) 6,012) 6,352] 10.1 2.4 | 20.5 10.4 | 40.0 33.8 | 17.6 22.8] 11.8 30.6 
Kaukauna........ 10.2) .0056 3.0 3.0 17,563} .0049) 1,722) 5,854) 5,854 “ = as - tes os as “ na os whe 

Ozaukee...... 39.6) .0218 11.4) 26.9 12.3 80,165) .0224) 2,024) 7,032) 6,517) 6,594) 8.5 1.9 18.4 9.0 | 41.6 33.9 | 18.9 23.6 12.6 31.6 

ERE ee 7.3} .0040 2.0 2.3 9,920) .0028) 1,359) 4,960) 4,313) 4,398] 20.7 7.1 | 32.7 23.9 | 33.3 40.7 9.7 18.1 3.6 10.2 

BG s:00scagncnce 22.6) .0125 6.5 4.2 8.1 35,422} .0099) 1,567) 5,450) 4,373) 4,638] 20.3 6.6 | 31.7 22.0 | 32.7 37.9 | 10.4 18.4] 4.9 15.1 

Bye 24.9 7.6 36, 284 1,457) 4,774) 4,593) 4,485] 21.0 7.1 | 32.9 23.6 | 32.6 39.0| 9.4 17.3] 4.1 13.0 

Portage....... ; 37.1} .0204 9.7 17.9} 11.8 60,706 .0169) 1,636) 6,258) 5,145) 6,484) 15.8 4.3 | 26.4 14.9 | 36.3 35.7 | 14.6 21.7| 8.0 23.4 
Stevens Point...... 17.9} .0099 4.8 | 6.4 34,196) .0095) 1,910) 7,124) 5,343) 6,035] 11.1 2.8 | 20.9 11.1 | 40.4 36.0] 17.6 24.0] 10.0 26.1 

ee ke 14.2| .0079 4.2 2.9 4.6 19,345} .0054| 1,362) 4,606) 4,299) 4,248] 23.3 8.3 | 35.0 26.6 | 29.8 37.7] 8.3 16.0] 3.6 11.6 

2 Waterto \, Co Management, Inc., 1961. 

For retail tales ri-w 4 Fy eats SM Standard (4) and = (a) thewenaitan County Areas. 
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Follow Thru... makes the difference 


. ee oo 1 
in Advertising as well as in Sports ! 
We don’t just sell advertising ...We Sell merchandising assistance for your product 
The Products Advertised in the Oshkosh on the local level ...such as tie-in ads... 
Daily Northwestern! Our close contacts store displays...window banners...and 
with local retailers are maintained thru most important, the retailer's personal rec- 
regular informal visits... personal acquain- ommendation of your product advertised in 
tances, which enable us to secure valuable the Oshkosh Northwestern. 


SANE 62,043 Mace 108,200 AT? Ae $14,477,000 
‘() OSHKOSH DAILY NORTHWESTERN 


98% City Zone Family Coverage OSHKOSH, WISCONSIN 
37% Home County Family Coverage Represented Nationally by JOHNSON, KENT, GAVIN & SINDING, Inc. 


POPULATION ~ EFFECTIVE The “SM” symbols mark original, exclu- 
WISCONSIN ESTIMATES, 1 N 61 BUYING INCOME— SH ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 


COUNTIES | sumer | | ; Income eee 


CITIES ’ House-| Urban | Spend- | In- | 
continued Total 4 holds | Pop. ing Net % | | | come | a 499 | $2, 500-3,999 | | $4,000-6,999 $7, 000-0,098 \s10, a2 
% | % 


| Con- 7 | = . 


(thou- | of | (thou- | (thou- | Units | Dollars of | Per Per | Per 
sands) | U.S.A. | sands) | sands) | (thous.) (000) U.S.A. | Capita Held. C.S.U. Held. 


Racine 144.2) . 43.4, 104.5, 46.8] 329,615| .o921| 7,120 


g 7, ; 
Burlington 5.9 133 1.7 1 11,704] .0033! 1,984) 6,885) 6,502) 6,467 
ARacine { 31.2] 213,663) .0597) 7 7,097 

Richland ; oe 4 24,679| .0069 1, be 0 4,630 

4 


% 
Hslds. ion — Inc cai ine. Inc. | Halds. ine. 


15.7 a | 42.7 32. | 20.8 8 35.2 
| 39.1 32.8 33.2 
32. 34.6 


1 
5 
1 ‘ : 
37.0 | 9.9 17. 1 16.1 
0 
8 
5 


7 
«/ 


Richland Center 8,082} .0023) 1,6 773) 4, 5,023 
243,496) .0680 ‘ ‘ 6,321 
74,266; .0207| 2,250) 7,578) 5,757) 6,513 
81,223 -0227) 2,256 »252) 5,346) 6,652 
21,157) .0059 | 160) 702) 4,718 


37. 19.5 
Rock 213 


Beloit 
Janesv 
Rusk 


—wponwen ~~ & 
Ore naar w-— 
Bound neon 


nd 


46,906} .0131| 1,595 5,518| 5,270 5,182 
59,743, .0167| 1,655) 5,636! 5, 5,162 
.0036| 1,927] 6,056) 5,299| 5,467 

.0035| 1,333| 4,476) 4,043) 4,037 

.0134) 1,405| 5,222] 4,664) 4,723 

hawano 003 7 2.: 54) .0031| 1,845] 6,620| 4,893] 5,508 
Sheboygan .0473 ,009) 6,036 
.0267| 2,0! ; ,215} 6,210 
4,395 

4,317 

4,380) 

| 4,352 


St. Croix 
Sauk 


Barabo 


Sawyer 


Shawano 


LnReo-ow 


Sheboygar 
Taylor 
Tremmpealeau 
Vernon 
Vilas 


SOnnwnnwacr sa 
ovn@Qreaonre@n 


om 
a 
NNwWeownawowon = 


NwoNan 
Scweeanrnanwo 


~“ 
Ww 


Walworth 
Washburn 
Washington 
West Bend 
Waukesha 
Brookfield 


5,592 
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For retail sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Tr: ruprey GYD indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line ee Ses COUNTY data, light face line CITY data. 

Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform to the Census Bureau 
standards of urbanization. 
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WCLO SOUTHERN WISCONSIN'S WCLO-FM 


FULL TIME RADIO VOICES FULL TIME 


SINCE 1930 SINCE 1946 
TOP AREA PROGRAMS GUARANTEE TOP AREA AUDIENCE! 
HIGH SCHOOL e COLLEGE SPORTS e MILWAUKEE BRAVES 
ON THE SPOT NEWS e SPECIAL EVENTS e QUALITY MUSIC 
MARKET SERVED, 249,749 PEOPLE, 1960 CENSUS 


OFFICES JANESVILLE, WIS. REPRESENTED BY 
VERN WILLIAMS, MANAGER EVERETT-McKINNEY, !NC. 


the GAZETTE wisconsin MARKET 


IS GROWING ! ; ; WISCONSIN 


GROWING! 


GROWING! 


JANESVILLE, WISC. @® CITY & RETAIL TRADING ZONES 
' 


[DANE co. 


WAUKESHA CO. 
ee ee — 
WALWORTH CO.P ¢ 
_ 


o . 
East Troy * : 


— 
z 
= 
V- 
< 
= 


j Footville 


. 
. 
Broaheadd ~. Orfordville 


o ¢ . : e 
| WISCONSIN [+ Beloit Walworth Genoa Citys 
} ILLINOIS WINNEBAGO CO | BOONE CO. | Mc HENRY Co. 


SLT A, 
LAFAYETTE CO. 


Check These Market Factors: % Janesville's 1960 Population— 
e JANESVILLE is the county seat of Rock County 
¢ JANESVILLE’S E.B.I. Per Hsld. $7,252* now 35 1 64 
TOTAL MARKET (312 Counties) UP 41.2% OVER 1950 
Population .. ere % Gazette's Circulation Continues to Climb. 


I ss ins ae es nah satin 
E.B.1. (per household) $ 6,491"  — TOPAY 24,600 HOMES 


. . This all-time high provides Gazette advertisers with strong 
@ In the Gazette-Southern Wisconsin market there are these coca @ 8% qetties te Willy grolenttes Geatleen 


widely known industries: Wiaeneatin. 
G. M. Chevrolet-Fisher Body Assembly Plant 
Parker Pen Company Borg Equipment Div. 
Janesville Auto Transport Gibbs Mfg. & Research 
Ossit Church Furniture Libby, McNeill & Libby MERCHANDISING—-you can count on us to do an effective 


al | ie 
Rock River Woolen Hough Shade Corp. job here at the ‘“‘local level 


Highway Trailer Burdick Corp. . wan eof OSh, Sates Management Survey of Buying Power; further reproduction 


SPECIAL NOTE—more people buy and read the Janesville 
Gazette nightly than any other daily newspaper in this market. 


James Mfg. Co. Creamery Package Mfg. 


tome nes ttn Modi THE JANESVILLE 


Amphenol-Borg 


@ The Janesville Gazette has long been the dominant news- DAI LY GAZ ETTE 
paper sales voice in this important area, balanced in the 


3'/2-county trading area between industry and agriculture. JANESVILLE, WIS. GEO. W. GRESSMAN, ADV. DIR. 
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leads All Wisconsin 


Markets Except 


i Milwaukee In... 


Green Bay - Appleton ee 
INTERURBIA MARKET (¢.Weseiedeleaie 


\ 
TION RATE! 
4 a COMBINE 
avED DAILY CIRCULATION, 


‘Gree Day Press-Gazette & Appleton Post-Crescent 


Represented Nationally by SAWYER-FERCUSON-WALKER COMPANY Inc 


77m POPULATION EFFECTIVE ‘The “SM symbols mark original, exclu- 
WISCONSIN BYP ESTIMATE BUYING INCOME— sive estimates by SALES MANAGEMENT. 
COUNTIES | 


Cash Income Breakdown of Households 
| | | 
CITIES Met. House-| Urban | Spend- | 


| In- In- 
continued) | Area Bd holds | Pop. | ing Net % | come | come} $0-2,499 | $2,500-3,999 | $4,000-6.999 | $7,000-9.999 | $10,000&over 

Code thou- | (thou- | Unite | Dollars of | Per | P Per | Per Eg & 3% 2 % a 
U.S.A. | sands) | sands) |(thoua.)} (000) | U.S.A. | Capita . C.S.U.| Hs'd. | Hslds. inc. | Hslds. Inc. | Hsids. inc. | Hsids. Inc. 


Wood : , .0329 . . 99,645) .0278) 1,666 5,536) 5,596] 12.8 3.5 


Marsh fiel 3 0079 


Hslds. Inc. 


24.9 14.3 40.1 38.4 | 14.6 21.3] 7.7 22.5 

25,110] -0070) 1,756 5,459) 5,747] 11.2 2.9 | 24.3 18.6 | 41.2 38.6 | 14.8 21.1] 8.5 23.8 

Wisconsin Rapids | .0083 1 31,034 +0087] 2,055; 6,806) 6,085) 6,295] 8.6 2.1 | 18.9 9.7 | 43.5 37.0 | 18.4 24.1 | 10.6 27.1 
] 


tere: enaees 


tal Above Cities 2,162.1) 1.1916) 645.8 763.0] 4,745,435) 1.3252| 2,195) 7,348 6,219] 6,640) 8.2 1.9 


— | $$ | ——__ — 


| 17.8 8.6 | 42.0 34.0 | 19.4 24 0} 12.6 31.5 


State Total 3,987.1] 2.197611, 160.7/2,590.311,310.4] 7,685,352! 2.1461] 1,928] 6,621! 5,868| 6,058 11.8 2.9 | 22.2 11.8 | 39.4 35.0 | 16.5 22.4| 10.1 27.9 


677 POPULATION & E. B. |. | POPULATION 5y7) E. B. |. 
ESTIMATES, 1/1/61 LD ESTIMATES, 1960 ESTIMATES, 1/1/61 ESTIMATES, 1960 


| | Con- | Con- 
METRO | | sumer sumer 
AREAS House-| Urban | Spend- $s House-| Urban | Spend- 
Total 4, holds | Pop. Ing % | Per | Per holds | Pop. ing 
thou- | of | (thou- | (thou- | Units of | Cap-|H’se- (thou- | (thou- | Units 
sands) | U.S.A.) sands) | sands) | (thous.) 000 U.S.A.| ita | hold sands) | U.S.A./ sands) sands) | (thous.; 


| | | 
Appleton 103.2) .0569 28.7 69.8 31.7 0522'1 ,813\6,519|| AManitowoc- 
Belolt- 


| -7| .0417 
Janasville 115.4) .0636 : . 40.0 - 


22 47.5 24.7 
-0680/2,110/6 898 -2| .6665) 359 
32 
43 


1,152.6) 412.4 


0 
0 

Duluth-Superior 278.7| .1637 . a) 93.8 YS 3} 78.7 35.4) 0581 
4 
2 
6 


| .1444)1 ,856/6,016 -2| .0602 

Eau Claire 103.9) .0573 ° ° 33.1 
Fond Du Lac 75.6; .0417) ° 8) 25.3 
Green Bay 127.0) .0700) 5) 39.0 


-0495/1 , 708/6 056 -2| .0795 ° 

0391/1 ,852/6,422 —— -9| .0479| 26. 

| .0648)1 ,828/6 690 scapaea -5| .0493) 24. 

Kenosha 102.5) .0665 2| a 33.6 -0612|2,136/7 ,017 

La Crosse 72.7| .0401 . 24.1 | .0381|1 ,876/6,659|| Total Above Areas|2,919.7|1,6095| 859.6 2,363.2 mr. 6 096 ,389)1.7023 7,092 
Madison 228.0) .1246) , . 86.3 , 


104.5 46. -0821 
65.2 28.2 0473 
41.8 26.6] 143,067) .0400 5,816 


| .1387/2,199|7,728 


For retaft sales data, see Section 3 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 
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WYOMING 


Other Mountain States: Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, Utah 
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17.7 | Rock Springs.. Sweetwater. . . 
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POPULATION 
ESTIMATES, 1/1/61 


EFFECTIVE 


The “‘SM’’ symbols mark original, exclu- 
BUYING INCOME— 


sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households 


ESTIMATES, 1960 


COUNTIES 
CITIES 


i ee 
Hsids. 


$7,000-9,909 
% & 
Hslds. Inc. 


$10,000& over 


Hslds. Inc. 


Net 
Dollars 
(000) 
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Held. Inc. 


47,214 
40,204 
18,246 
10,538 
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8,376 
5,529 
5,546 


17.3 
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27.9 
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20.2 
22.2 
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13.2 
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12.9 
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10,057 
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91,420 
14,656 


5,916 
7,687 
6,438 
5,428 
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6,340 
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11.5 
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13.6 


26.9 
20.7 
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27.7 
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Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 
Income less non-cash items such as food and: fuel produced and consumed by 
farmers, imputed rentals of owner-occupied homes, income received by trusts, 
pension and welfare funds and income of non-profit institutions. 
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Farm Income 


by States and Counties 


Cross 
totaled 


farm 
$34.4 billion 

payments 
rain of 2% o1 


( ash 


1960 
(including gov- 


mncome in 
ernment representing a 
about one billion dol- 
1959. This was due in large 
part to increased output, which offset 
. continued slight drop in farm prices. 
Cash receipt gains over 1959 occurred 
mainly in the North Central states, 
lower in the South Central 
ind Western regions. Gross cash farm 


Mars Ove! 


nd were 
income is the most acceptable meas- 
farm marketing 

but it is useful to review 
ways of defining its dollar 


ure of income _ for 
purposes 
ther 
nagnitude, 
total 
about $.7 


Ou is obtained by adding 
billion ot government pay 
ments to $33.7 billion of cash receipts 


from farm marketings. If you add $3.5 


billion in non-money income ($2.0 
billion of imputed rental value of farm 
dwellings, $1.5 billion for food con- 
sumed on the farm) you get a max- 
imum realized gross farm income of 
$37.9 billion. Farm production ex- 
penses amounted to $26.3 billion in 
1960 which left $11.6 billion as farm- 
ers’ realized net income. To this we 
must add $.4 billion for the net 
change in farm inventories. This gives 
us $12.0 billion as farmers’ total net 
income. 

Spread over some 3.7 million oper- 
ating farms today, this represents an 
average net income per farm of about 
$3,240. However, farm wages of la- 
borers on farms came to $1.8 billion, 
so that the total farm income of the 
farm population came to $13.8 billion. 


An additional income of $6.9 billion 
from non-farm sources finally lifted 
the income of the farm population to 
$20.7 billion. Spread over a farm 
population of about 20 million per- 
sons, this comes to a per capita in- 
come of $986, as compared with 
$2,131, the per capita income of the 
total population. 

We present here estimates of 1960 
gross cash farm income by county, 
broken down into crops (and forestry 
products) and livestock and livestock 
products. Unfortunately these  esti- 
mates could not be prepared on the 
basis of the new 1959 Census of 
Agriculture, since county data were 
not available soon enough to be used 
here. So that these estimates are still 
projected from the 1954 Census Case 


FARM MECHANIZATION BY CENSUS YEARS 


KIND OF EQUIPMENT 


Per cent of Farms with Equipment 


1950 1945 


1940 1930 1925 1920 


Telephone 

Home Freezer 

Milking Machine 

Crop Drier , a 
Power-Operated Elevator, 
Conveyor or Blower 
Grain Combine 

Corn Picker 

Pick-up Baler 

Field Forage Harvester . 
Motor Truck 
Automobile 

Tractor 

Two or More Tractors 


38.2 
12.1 
11.8 


31.8 


6.2 


12.4 
8.3 
3.6 


34.2 22.2 
63.0 62.0 
46.9 34.2 
12.9 5.6 


25.0 34.0 38.7 


15.5 13.4 
58.1 58.0 
23.1 13.5 
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“As well 
as | 
know how 
now - 
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Old joke. Farmer to county agent: “I ain’t farming half as 
well as I know how now.” The old joker, if he ever existed, 
today works in a factory, or is on relief. Because competition 
and high costs have forced out the half-way farmer. 

Farms are larger, represent a greater investment. Farming 
is steadily changing, requires new buildings, mechanization, 

efficient operation—and SuccEssFuL FARMING. 
W sr: is not only read, but studied, clipped, 
()\ consulted again and again. 

For the volume producer of field crops and livestock, 

SF is a work manual, crammed with case histories of 
planting, fertilizer applications, pest controls, silage and 
crop storage, breeding, feeding, materials 

handling, barn, pen, and feedlot layouts, 

marketing, housekeeping. It helps the 

farmer plan his plan, build and buy 

better, get better yields from every acre, 

every building unit, every working hour. 

It helps the farm family live better. 

And because SuccessFuL FARMING has 
been helping the country’s best farmers 
for fifty-nine years, it has earned their 
confidence and respect— evident in the 
exceptional reception and response for 
the advertising in its pages. 

With 1,300,000 selected circulation, 

SF represents one of today’s best class 
markets. Its farm subscribers earn 70% 
more than the national farm average. 
And twelve regional and state editions 
plus the national edition permit localized, 
seasonal, and special promotions, dealer 
support, product and copy testing. 

If you want more action from your 
advertising, use SUCCESSFUL FARMING. 
Details from any SF office., 


SUCCESSFUL FARMING . . . Des Moines, New York, 
Chicago, Atlanta, Boston, Cleveland, Detroit, Los Angeles, 
Minneapolis, Philadelphia, St. Louis, San Francisco. 


by applying state estimates on the 
change in receipts from crop and live- 
stock. 

It will be noted that in some coun- 
ties farm income totals exceed total 
Net Effective Buying Income. In al- 
most all such cases, it will be found 
that farm expenses, i.e., deductions 
from gross income for wages, feed, 
fertilizer, depreciation, interest, etc., 
constitute a relatively high proportion 
of gross farm income, and that if all 
adjustments were to be made net 
farm income would fall short of Net 
Effective Buying Income. 

The relation between net and gross 
farm income varies considerably ac- 
cording to types of farming. In South- 
ern states while the ratio of net to 
gross farm income is high, net farm 
income usually falls short of Ef- 
Buying Income. In_ highly 
mechanized farming areas the ratio 
will fall below 50%. It was felt, how- 
ever, that the gross farm income rep- 
resented a better indicator of the im- 
portance of the farm market. The 
gross figure is certainly most impor- 
tant in assaying the county's poten- 
tial for farm equipment and supplies. 


fective 


Results of new Farm Census 


While county data are not yet 
available, we have on hand enough 
new Farm Census data on a national 
and state level to prove that the 
past five years have brought greater 
changes in American farming than 
any other 5-year period in history. 
The number of farms counted in the 
1959 Census was 3,703,642, showing 
a sizable drop of 73% from the 1954 
figure. About 232,000 farms out of 
the one million decline disappeared 
as the result of a change in definition, 
which cut out places of less than 10 
acres having less than $250 of farm 
output, and reduced the number of 
small farms under 10 acres by 50% 
since 1954. 

However, the average size of the 
American farm is rising all along the 
line. The number of farms of over 500 
acres rose by 4% in the past five years, 
running counter to the declining trend 
for smaller farms. We are running on 
pages 340 and 342 a summary by 
states of some of the leading charac- 
teristics of the changing farm market. 
Here are some of the highlights: 


First, it can be seen that the decline 
in the number of farms is quite gen- 
eral. It was most pronounced in the 
South Atlantic and New England re- 
gions, least pronounced in the East 
and West North Central regions. The 
average size of farm rose 25% in the 
1954-1959 period, with the greatest 
increase in the West South Central 
region, the smallest in the West North 
Central region. 

The average value per farm rose 
by 63% in this period. The greatest 
gain was in the South Atlantic states, 
where farm values doubled. The 
smallest gain, 47%, occurred in the 
West North Central region. The re- 
mainder of the table reports on the 
distribution among states of increas- 
ing farm mechanization, which is 
closely tied to the declining number 
and increasing size and value of the 
American farm. 

On page 332 is a summary of the 
historical growth of farm mechaniza- 
tion ratios. The regularity with which 
each ratio has increased since 1940 
affords some clue as to the rate of 
increase we can project for the 1959- 
1964 period. 


Value of Farm Products Sold, Leading Counties 


Estimates, 1960, for 200 Counties leading in Total Value of Products Sold 


No. of 
Farms 
COUNTY and STATE 1959 Crops 
Census 


Fresno, Cal 

Los Angeles, Cal 
Kern, Cal 
Maricopa, Ariz 
Tulare, Cai 

San’ Joaquin, Cal 
imperial,’ Cal. 
Weld, Colo. 
Stanislaus Cal. 

Riverside, Cal. 
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Lancaster, Pa 
Orange,” Cal 
Yakima,’ Wash 
Polk, Fla. 

Santa Clara, Cal 
Ventura, Cal. 
Merced, Cal. 

Pinal, Ariz. 

San Bernardino, Cal 
Monterey, Cal. 
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Kings, Cal. 

Sussex, Del. 

San Diego, Cal. 
Aroostook, Maine 
Sonoma, Cal. 
Santa Barbara, Cal. 
Hale, Tex 

DeKalb, til. 
McLean, til. 
Lubbock, Tex 
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Lad 


Orange, Fla. 


VALUE OF FARM PRODUCTS 
SOLD—1960 


Livestock Total 


COUNTY and STATE 
$000 


No. of 
Farms 


Census 


VALUE OF FARM PRODUCTS 
SM SOLD—1960 


1959 Crops 
($000) 


Livestock Total 
($000) ($000) 


268 , 961 
236 , 280 
225,623 
209,890 
204,779 
153, 361 
143,999 
127,303 
121,629 
115,233 


Pottawattamie, lowa...... 
% eee 
| Dane, Wisc.............. 
Mississippi, Ark 
LaSalle, It. 

Palm Beach, Fla.......... 
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108, 165 
166 , 961 
103,937 
102,095 
100,311 
93,385 
93,172 
90,966 
90,363 
81,255 


Dade, Fla 
Bureau, III. 


Whitman, Wash......... 
Ogle, i 


Cameron, Tex. 

Dawson, Neb............ 
Plymouth, la. - 
Sutter, Cal......... ; 
Livingston, til. 

lroquois, Hl... 

Kane, til....... 

Lamb, Tex. oa 
Suffolk, N. Y..... 
Champaign, til. 


78 , 566 
76 , 752 
72,843 
71,118 
69,278 
65,693 
63,892 
63,354 
61,956 
61,100 
Woodbury, ta. 


60,369 Cuming, Neb... . 


2,820 6,172 53,027 
3,575 52,584 5,676 
4,614 6,846 51,194 
2,904 55,638 1,910 
3,233 27,386 29,792 

527 42,289 14,343 
1,667 36 ,464 19,625 
2,702 8,027 47,551 
2,351 33,174 21,558 


59,220 
58,261 
58,090 
57,548 
57,188 
56,634 
56,128 
55,581 
54,757 


2,725 9,544 
1,151 38,057 
12,620 38,548 
4,308 46,718 
43,466 7,550 
35,088 15,318 
48,273 2,064 
18,907 30,811 
41,990 7,074 
11,715 37,308 


44,607 
13,899 


54,155 
51,960 
51,179 
51,038 
51,027 
50,422 
50,421 
49,719 
49,080 
49,039 


46,175 2,652 
12,993 35,711 
7,587 41,065 
43,000 5,532 
29,268 19,207 
31,608 16,548 
8,929 38, 589 
44,668 2,040 
30,585 15,893 
35,367 10,775 


48 ,827 
48,706 
48,652 
48,574 
48,476 
48,158 
47,519 
46,708 
46 488 
46,153 
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8,031 37,580 
3,262 41,748 


45,612 61 
45,017 62 
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It gives you a new measure of your sales 


Your Unit bonus: Top choice with top income farmers 


¢ 
Di 


figures 
potential in “the world’s richest farm market’ 
1 new gauge of effective advertising coverage 


swine, dairy, poultry, corn, 
Write your nearest sales office for a free copy « 


In every classification 
cropland, tractors, trucks—total preference and 
preference of the top producers go to Midwest 
Farm Paper Unit. The new McCann Erickson 

this eighty-two page study now 


study is packed with useful, unbiased facts and 


" >, ; asi MIDWEST FARM PAPER UNIT 
em 


SALES OFFICES AT: 35 E. Wocker Drive, 
Chicago 1 * 250 Pork Ave., New York 17, 
110 Sutter St., San Francisco 4 


New York « 
159 S. Vermont Ave., Los Angeles 4 


ska 
Mar mer_ | 
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WHAT MOST SALES MANAGERS KNOW: 


Distribution of Farm-Rural People in the 
184 Major U.S. Wholesale Grocery Areas. 


Percent of Total Population That Is Farm-Rural 


Black Areas—35% or more .... . 147 areas. 
Yellow Areas—less than 35% ..... £37 areas. 


Total . . . . . 184 areas. 
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NEARLY ALL WHOLESALE DISTRIBUTING TERRITORIES DEPEND ON 
FARM-RURAL POPULATION FOR A SUBSTANTIAL SHARE OF THEIR SALES. 


For example, this map pictures the 
importance of farm-rural people in 
the 184 Major U.S. Wholesale Gro- 
cery Areas. And, the farm-rural mar- 
ket is just as big, just as impressive 
no matter what you sell—drugs, ap- 
pliances, or you name it. 


e In 24 of the 37 Major U.S. 
Wholesale Drug Areas more than 
one-third of the total population 

is farm-rural. 


In 502 of the 582 Major U.S. 
Retail Trading Areas more than 
one-third of the total population 
is farm-rural. 


Advertisers can achieve the satura- 
tion coverage they need in the big 
farm-rural market through the medium 
designed to meet the specific needs 
of this market. 


Nearly half of ail the farm families in 
America are FARM JOURNAL families. 
Here is truly a market-share without 
compare! 


The magazine 


farm families everywhere 
depend on... 
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FARM 


JOURNAL 
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Value of Farm Products Sold, Leading Counties 


Estimates, 1960, for 200 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCTS || VALUE OF FARM PRODUCTS 
No. of SOLD—1960 | JM SOLD—1960 
Farms “ | 


COUNTY and STATE 1959 Crops | Livestock | Total | || COUNTY and STATE Crops | Livestock | Total 
Census ($000) ( ($000 Rank | ($000) ($000) ($000) 
| 


Whiteside, til 2,219 9.743 ‘ . | Washington, la......... 4,304 27,899 32,210 


| 
Hardin, la....... 6,457 25,517 31,975 
746 16,449 ; , || San Luis Obispo, Cal. 14,026 17,778 31,822 


Yuma, Ariz 771 32,739 
Chester, Pa 
Canyon, Ida 
Twin Falls, ida 
Cherokee, la 
Benton, la 
Cedar, la 


394 21,885 | Webster, la. | 16,359 15,427 31,786 

25,609 || Glenn, Cal. 17,233 14,473 31,730 
6,314 | , ’ Walworth, Wisc. 4,480 27,245 31,729 
7,074 | Jackson, Minn. 9,344 21,997 31,341 
3,924 | Polk, Minn. 20,572 10,667 31,247 
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Dodge, Wisc 

Lee, iil 

Nueces, Tex 

Pitt, N.C 

Black Hawk, la. 
Vermilion, tl. 
Hillsborough, Fla. 
Robeson, N. C 
Martin, Minn 
Butte, Cal 


4,085 
16 ,437 
37, 582 
37,136 

5,292 
26,514 
21,276 
35, 867 


Story, la. j 9,388 21,823 31,212 
Gie, &.....:. 9,596 21,590 31,188 
Fulton, Ill. ; . 9,426 21,423 30,869 
Parmer, Tex. 26 ,689 4,116 30,805 
|| Pocahontas, la. 11,338 19,323 30,661 
|| Shelby, ta. 4,553 26 ,024 30,577 
Hockley, Tex. 29,483 993 30,476 
Malheur, Ore. 14,258 16,161 30,431 
Mercer, Ill. 4,302 26 , 088 30,395 
Berrien, Mich. 24,776 5,512 30,342 
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Renville, Minn 
O’Brien, la. 
Johnston, N. C 
Otter Tail, Minn Grundy, la. 
Grant, Wisc | Fayette, la. 
Adams, Colo , 3 " Reeves, Tex. 
Tama, ta. 1} Douglas, Neb. 
Hamilton, ta || Wright, ta. 
York, Pa | Logan, Colo. 
Buena Vista, la || Sampson, N. C. 


Carroll, la. 
Cook, tli. 
Boone, la. 


6,658 23,618 30,276 
21,156 9,047 30, 203 
9,169 21,032 30,202 
7,404 22,769 30,173 
4,747 25,384 30,147 
27 ,848 2,261 30,109 
4,188 25,912 30,100 
11,176 18,913 30,089 
14,443 15,500 29,943 
24,729 4,995 29,905 
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Monmouth, N. J 
Rock, Wisc. 
Crittenden, Ark 
Benton, Ark 
Rockingham, Va. 
Warren, tll. 
Floyd, Tex 

Cass, N. DO 
Jones, la. 
Morgan, Colo 


| 
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Pike, Ill. 

| Nobles, Minn. 
Delaware, la. 
Marion, Ore... ... 

| Burlington, N. J. 
Carroll, Hil... . 
Castro, Tex.... 
Kankakee, Ill. 
Umatilla, Ore. 
Hancock, la... 


7,636 22,219 29,863 
7,889 21,956 29,845 
1,983 27,781 29,774 
17,946 10,921 29,708 
17,747 11,910 29,665 
2,373 27,184 29, 569 
25,834 3,638 29,472 
19,884 9,565 29,449 
20,890 8,240 29,378 
8,857 20, 356 29,214 
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Crawford, la 

Sac, ia 
Stephenson, Ill 
Cumberland, N. J 


Dubuque, la. 

| Chaves, N. M.. 
Greene, la... . aeiiiale 
Minnehaha, S. D. 
Lenawee, Mich. 
Palo Alto, ta. 

|| Green, Wisc... . 

| lowa, la... 

|| Cerro Gordo, la. 
Broward, Fla. 


_ 


1,230 27,937 29,174 
17,706 11,391 29,097 
11,006 17,784 28,791 

4,261 24,476 28,739 
13,140 15,550 28,717 
10,613 17,998 28,611 

987 27,558 28 , 567 

3,060 25,470 28 , 558 

7,721 20,776 28,498 
11,124 17,339 28,463 


23 
~~ 


Freeborn, Minn 
Redwood Minn. 
Scotts Buff Neb 
Solano, Cal 
Sangamon, til 
Bolivar, Miss 
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Berks, Pa 
Stearns, Minn 
Linn, la 
Pemiscott, Mo 
Fond du Lac, Wisc 
Washington, Ark. 
Franklin, la 

New Madrid, Mo. 
Jasper, la 
Faribault, Minn. 


| Wayne, N. Y. 
Hancock, III. 
McDonough, til. 

| Scott, fa..... 
Tazewell, Ill. 

|} Logan, tl. 

|| Middlesex, Mass. 
Swisher, Tex. 
Bingham, Ida. 
Sunflower, Miss. 


g 


20,375 8,027 28,443 
10,227 18,179 28,408 
9,008 19,311 28 ,325 
3,826 24,486 28,320 
14,578 13,613 28,200 
18,230 9,821 28,056 
13,591 14,328 27 ,966 
24,415 3,540 27,955 
19,003 8,892 27,895 
24,047 3,746 27,802 
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Will, it 
Marathon, Wisc 
Poinsett, Ark 


Ls) 


Delaware, N. Y. ; 801 26,613 27,756 
Ida, la. can ® 3,362 24,336 27,698 
San Patricio, Tex. 26,162 1,535 27,697 
Colusa, Cal : . 5 Lincoin, Wash. 23,911 3,736 27,696 
Blue Earth, Minn ; e ° Bucks, Pa. : 9,683 17,983 27,679 
McHenry, til. Chautauqua, N. Y..... 8,587 18,583 27,563 
Knox, tl J , . x | || Huron, Mich......... 15,165 12,374 27,548 
Marshall, ta. Mower, Minn. A 6,439 21,025 27,470 
Fillmore, Minn. 65 ’ Frederick, Md. 3,052 24,341 27,428 
Lyon, la. ‘ ‘ é Mitchell, ta. 6,076 21,316 27,393 


no 


Alameda, Cal. 


Johnson, la. ’ . | 32,317 | Total 200 Leading Counties 4,862,478 | 4,785,035 | 96,000 | 
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New Look in SALES POTENTIAL! 


$1% BILLION Total FARM Purchases of Elec- 
trical Equipment coming in 1961-1965 — in 


these Great State Farm Markets. 
; (REA Tabulations) 


A OHIO 
INDIAN FARMER 


TENNESSEE FARMER 


Plus These Big Home State Market Yardsticks 


Farmers Own: (8 State Totals) ‘ 


(What a replacement market!) Buy Yearly: 


Automobiles - 1,046,577 Turniture and Appliances 
Trucks - - 700,604 Foods - - - - - 


- $603,360,000 
Field Tractors - - 1,273,184 .Drugs - - - 


- $3,324,126,000 
- $382,701,000 
Grain Combines 331,322 * Fertilizer (tons) - - 

Corn Pickers - 273,917 Feed - - - - $968,797,703 
Pickup Balers - - 222,266 Fuel (gallons) - - 2,083,000,000 


Sources: 1959 Census of Agriculture; Fertilizer Report, U.S.D.A.; Sales Management, Survey of Buying Power 


- 6,055,000 


New Look in Farm Paper Advertising 
ae That Takes You There! 


Fame | | ® Over One Million Circulation 


| eo 
o 


Pennsylvania fm = © Edited locally in each state — intense, not casual, readership. 
= Seen i ® Combination Rates. Buy 4-5-6-7-8 papers at 
substantial discounts. 


© Across-the-board uniformity. Same page sizes — one order, 
one bill. 


© Change copy for each state — no extra charge. Free bleed! 
¢ R.O.P. Full Color — at surprisingly low cost. 


Send for file folder — ““A Vital New Look for Your 
Farm Paper Advertising Program.” 


Home State Farm Paper Unit 


1010 ROCKWELL AVENUE ¢ CLEVELAND 14, OHIO 


TOP-THIRD FARM STATES + TOP-OF-THE-SOUTH STATES 
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The Changing Farm Market 


SECTIONS AND STATES 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 

New Hampshire 

Rhode Island 

Vermont 


MIDDLE ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH CENTRAL 
Ilinois 
indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH CENTRAL 
lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTI( 
Delaware 
District of Columbia combined 

with Maryland 

Florida 

Georgia 
Maryland 

North Carolina 
South Carolina 
Virginia 

West Virginia 


EAST SOUTH CENTRAL 
Alabama 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


VIOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
California 
Oregon 
Washington 


TOTAL U. S.A 


340 


NUMBER OF FARMS 
Index 
Change 
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AVERAGE SIZE OF FARM 


AVERAGE VALUE PER FARM 


. 
| Index 
Change 
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Keystone 
now has 


WERT so 


stations and is 


still growing 


Keystone covers practically 100% of the C&D 
counties in the U.S.A. and is program-tailored for 
local interest. 


Keystone delivers 87% coverage of all farm 
markets in the country, the greatest farm market 
coverage available, and at a cost that will 
surprise you. Buying Keystone gives you a 
personal representative in each market. 


Keystone offers PLUS MERCHANDISING, 
specifically designed to fortify your advertising at 
the point of sale, Case histories are available 

for your examination. KEYSTONE advertising 
WORKS at the consumer level and 

at the dealer level! 


Our 2Ist year — Established 1940 
gE 


; Keystone Broadcasting System, Inc. Dept. SM-5 
BROADCASTING SYSTEM, inc 111 West Washington St., Chicago 2, Ill. 


— ee Please send us your complete station list and your farm 
market coverage survey. 

NEW YORK LOS ANGELES 
527 Madison Ave. 3142Wilshire Blvd. Name 
Eldorado 5-3720 DUnkirk 3-2910 Address : 


CHICAGO SANFRANCISCO DETROIT , 
111 W. Washington St. 57 Post St. 612 Penobscot Building Company Name 
STate 2-8900 SUtter 1-7440 WO 2-4595 
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The 


NUMBER OF FARMS REPORTING OWNERSHIP OF EQUIPMENT IN 1959 


SECTIONS AND STATES Electric itieaae 
Home Milk Elevator, Grain Pickup 
Freezer Machine i Blower Combines Balers Trucks 


NEW ENGLAND 
Connecticut 
aine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey . | ; ’ ’ ’ 
New York ‘ . ; 485 | Ae 
Pennsylvania a | P ° , , 


“75,812 


EAST NORTH CENTRAL 
Ilinois 
Indiana 106 546 
Michigan 89,526 
Ohio 113,789 ° ’ , ° . * 121, "758 
Wisconsin 103,833 wr | 8 


446 570 ° ’ ° , ’ ’ ’ . 591,913 913 


WEST NORTH CENTRAL 
lowa : 115,172 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 3,523 
Delaware | ’ . | ‘ 7 : 
District of Columbia combined | 

with Maryland 

Florida 

Georgia 
Maryland 

North Carolina 
South Carolina 
Virginia 

West Virginia 


4 
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23,441 
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EAST SOUTH CENTRAL 
Alabama 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas 
Louisiana 
Oklahoma 


5 
Texas 126,449 


253,846 


MOUNTAIN 
Arizona 
Colorado 
idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


eSo-SISm 
B8eS3ze2 


PACIFIC 
California : 
Oregon ‘ 27,452 
Washington : 31,520 


| 
167,749 | 118,529 | 
TOTAL U. S. A. 2,404,677 = 062, 599 


666, 590 0 52, 974,841 
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Section 3 


RETAIL SALES Data 


for All States, their Counties and Cities 


OTHER SECTIONS: 
1. Foreword; How to Use the Survey 


2. Population and Income Data for States, 
their Counties and Cities 


4. Rankings of Leading Counties and Cities; 
Metropolitan Area Summaries and Rank- 
ings; Summaries of All Data for 
Regions and States 


5. Canadian Population, Income, Sales Data 


Turn to these pages for the definitions and explanations of 
the terms used in the Retail Sales data tables of the Survey 


of Buying Power. 


Retail Sales 

Comparison with Census 
How Estimates Are Derived 
Decentralization of Sales 
Mail Order Houses 


Revisions of Data 


344, 345, 355 


344 


Commodity vs. Store Sales 


Components of Retail Sales 


345 Retail Concentration Formula 


345 


345 


Buying Power Index 
345 Quality Index 
Sales Activity Index 


Sources, Estimating Techniques, Definitions of 


RETAIL SALES DATA 


Retail sales in 1960 totaled $220.0 
billion from 1959. Al- 


though this was an all-time peak, it 
must 


up about Q% 


be regarded as disappointing, 
not only because 2% falls short of the 
combined price and population gain, 
but because it was off substantially 
from the net effective buying income 
Cain ot 6% 

Actually, retail have been 


lagging behind income since 1957. the 


sales 
gain since then aggregating 10% as 
against 16% for income. This is partly 
due to consumers in this period con- 
verting more of their income into 
services and savings. But just as signi- 
ficant is the divergent trend between 
durable and non-durable retail sales. 
Since 1957, the sale of non-durables 
has risen by 13% while durables have 
gone up only 5%. And in the durables 
of course autos represent the chief 
laggard 

This shift away from hard goods 
to non-durables and services has al- 
cyclical 
phenomenon. But the experience of 
the 1957-1960 period may suggest it 
is more than that, perhaps reflection 
of changing family needs as the post- 
war baby crop reaches the teenages 

The retail sales estimates published 
here represent 1960 projections of the 
final 1958 census of Retail Trade 
estimates released in the past year. 
Publication of the 1958 census results 
gave us a chance to check the ac- 
curacy of our estimates for 1958 pub- 


ways been regarded as a 


344 


lished in the 1959 Survey of Buying 
Power. 

How accurate were our 1958 esti- 
mates, when stacked up against the 
census results? The answer: better 
than ever. In the accompanying table 
we compare totals for states, regions 
and for the total United States, with 
and without the new states of Alaska, 
Hawaii, and compare our percentage 
of error in 1958 with the correspond- 
ing error in 1954, the date of the pre- 
ceding census. In 1954 our mean 
error for states was 4.0%; in 1958 it 
was 2.7%, representing about a one- 
third gain in overall accuracy. How- 
ever, it must be noted that in 1954 
we were projecting estimates over a 
period of six years (1948 being the 
previous census springboard ), whereas 
in 1958 we were projecting over a 
!-year period. 

As in 1954, our percentage of error 
declines as the size of the area in- 
creases. The mean error for regions 
is under 2%, for the total United 
States 0.5%. In both the 1948 and 
1954 Censuses we were able to hit 
the United States total right on the 
nose. So far, our 1958 total appears to 
be somewhat on the high side, but 
on the basis of past experience, the 
gap may narrow when all errors of 
omission in the census tabulations are 
picked up. 

The 1958 Census results contained 
few surprises not already anticipated 
by the Survey. As in 1954, both 


Arizona and Florida proved to be the 
fastest growing states, with gains 
since 1954 of 41 and 46% respec- 
tively, as against a national gain of 
18%. The District of Columbia re- 
corded the smallest gain—7.6%. While 
we overestimated Florida’s growth 
and underestimated Arizona slightly, 
on the whole the 1959 Survey did 
reflect the full range of variation in 
sales growth, both among boom areas 
and declining areas. Probably the 
largest single percentage gain was 
enjoyed by Broward County, Fila., 
whose retail trade volume nearly 
doubled since 1954. The Survey had 
credited Broward with a gain of 75%, 
so that while we were somewhat con- 
servative, we obviously were not 
caught napping here. 

In general the 1958 Census results 
confirm all the basic sales trends that 
were apparent to the research staff 
of the Survey and which have been 
commented upon again and again in 
these pages—the continued regional 
shift to the South, Southwest and 
Pacific states, and the continued de- 
centralization of retailing toward sub- 
urban areas at the expense of the 
downtown centers. Our comments on 
our areas of divergence should not 
obscure the fact that while our esti- 
mates of magnitude may have been 
off in some cases, we rarely erred in 
questions of direction or relative 
movement. Thus with respect to 
whether an area increased at a rate 
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greater or less than that of the United 
States, the record will show that we 
were almost never wrong. 


How We Get Our Retail Sales 
Estimates. The secret of our success 
in projecting census benchmark fig- 
ures on retail sales lies in the great 
pains we take to collect current da’ 
on economic trends for a large group 
of so-called “key” counties. In past 
Surveys we were able to increase the 
number of key counties each year, 
with the result that they totaled 
about 2,000 last year, and accounted 
for over 95% of total sales. For these 
2,000 counties Market Statistics, Inc., 
has been able to develop continuous 
records, on a monthly and annual 
basis, of population, sales, bank debits, 
income, etc., extending in some cases 
back te 1929, the first year in which 
the Survey of Buying Power was pub- 
lished. These records constitute the 
basis for projecting the estimates for 
the current year. Variations in the 
quality and quantity of the availabie 
current data require careful individual 
consideration of every one of the key 
counties. 

Naturally, the quality of data is 
highest in those states which have 
had sales tax collection data on a 
county basis extending back several 
years, but there are very few coun- 
ties in the nation for which we do 
not have enough back sales data, 
based on past census data, bank 
debits, department store sales, etc., 
for a realistic projection each year. 

The sales tax data, now available 
from some 35 states,* cannot be used 
“in the raw.” First, the data for sales 
tax states must be adjusted to com- 
parable bases, for there are great dif- 
ferences among these states with 
respect to tax rates and coverage. 
For each state it is necessary to cal- 
culate the change in tax collections 
since 1958, excluding from consider- 
ation all activities not covered by the 
United States Census Bureau’s defini- 
tion of retail trade, such as service 
trades, wholesaling, utilities, amuse- 
ment industries and the like. Allow- 
ances have to be made for changes in 
the tax law or the tax rate over the 
period. 

The percent changes between 1958 
and 1960 have been applied to the 
basic 1958 Census retail sales total 
to yield the estimates of sales in 
1960 for the tax states, which in tum 
could be used, to some extent, to 
throw light on the volume of sales 
in non-tax states. For example, in sales 

*Alabama, Arizona, Arkansas, California, 
Colorado, Connecticut, Florida, Georgia, Illi 
nois, Indiana, Iowa, Kansas, Kentucky, Louis 
iana, Maine, Maryland, Michigan, Mississippi, 
Missouri, Nevada, New Mexico, New York 
(city), North Carolina, North Dakota, Ohio, 
Oklahoma, Pennsylvania, Rhode Island, South 


Carolina, South Dakota, Tennessee, Utah, 
Washington, West Virginia, Wyoming. 
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tax states certain typical statistical 
relationships emerged between sales 
and income, and sales and popula- 
tion, which could be applied to non- 
tax states of a similar economic char- 
acter within the same regions. These 
results were then checked against 
other regional sales indicators, such 
as the Department of Commerce’s 
monthly survey of the sales of inde- 
pendent retailers, the Federal Re- 
serve Board’s monthly tabulation of 
bank debits and the Federal Reserve 
Board’s monthly reports of depart- 
ment store sales, available for a lim- 
ited list of large cities. 

These reports are of major assist- 
ance in determining the proportion of 
a state’s sales to be alloted to the 
various counties and cities. In the 
case of sales tax states, collection fig- 
ures by counties can be used as a 
cross check against estimates arrived 
at through the use of the regional 
reports just mentioned. Preliminary 
estimates are checked against relation- 
ships between state and county as 
shown by the 1958 Census. These 
many checking operations have re- 
sulted in refinements which enable 
us to show a variety of reasons in 
support of every significant figure 
published. 


Decentralization of Retail Sales. 
One of the most interesting retailing 
developments of the postwar years 
has been the decentralization of sales 
from the old downtown market dis- 
tricts of the large metropolitan cities. 
The shift to suburban shopping cen- 
ters has been accelerated by the im- 
proved traffic and parking facilities 
available outside of heavily congested 
business districts. While there are in- 
dications that a reaction has already 
begun to set in, as more and more 
large cities are planning arterial high- 
ways and improved parking facilities 


SURVEY BOXSCORE 
in 3 Postwar Censuses 


Mean Percentage Error— 
SURVEY vs. CENSUS 


U.S 
Regions Total 


3.2 0.0 
15 0.0 
19 05 


States 


4.9 
4.0 
aed 


1948 
1954 
1958 


to protect the position of the down- 
town shopping center, decentraliza- 
tion has already made some profound 
alternations of the retailing map. 

For instance, the erection of new 
department store branches in such 
relatively small communities as White 
Plains, Manhasset, Hempstead, Fram- 
ingham, Millburn, and Evergreen 
Park, to name a few of the more out- 
standing cases, has transformed them 
almost overnight into major market 
areas, whose true current status has 
only now been recognized in an ofh- 
cial census canvass. 


Treatment of Mail Order Houses. 
The operations of mail order houses 
have been a perennial problem for 
us, and for the Census Bureau. The 
sales of such houses conform to the 
character of general merchandise 
sales, and should be included in that 
category. However, since these sales 
are not confined to residents of the 
immediate trading area, it would be 
useful for sales quota purposes to 
have a measure of the volume of 
their catalogue sales, so that they 
can be deducted from both the retail 
sales total and our general merchan- 
dise total. This would afford a better 
evaluation of the marketing potential 
of the area in which the mail order 
house (or catalogue branch) is located. 
Such operations involve in each area 
so small a number of outlets that the 
Census Bureau has always found it 
necessary to withhold data on their 
activity in order not to violate its non- 
disclosure rule. The large mail order 
houses themselves have been equally 
reluctant to release information on the 
sales volume of each mail 
branch. 

No such prohibition applies to us 
and we have worked out our esti- 
mates of the volume of catalogue 
mail order sales in 1955 in 19 signifi- 
cant areas. See page 346. (There 
were not enough data available to 
warrant updating these estimates to 
1960). We welcome comment from 
informed readers on how reasonable 
they appear. 


order 


Revisions of Survey Data. Any 
organization that undertakes as we 
do to estimate annually the volume 
and breakdown of retail sales for all 
counties and cities (to say nothing 
of estimates of population, families 
and income) is under the painful 
necessity of spotting errors and revis- 
ing them when new data become 
available. These revisions when ap- 
plied to past estimates provide a new 
base for our current estimates, but 
since for reasons of space it is im- 
possible to publish the revised back 
data, readers will often compare the 
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new estimates with the old and in- 
fer that the change represents eco- 
nomic movement over the period in- 
volved. Frequently, when the revision 
is sizable, such comparisons may be 
quite misleading. The necessity 
of making the revisions, painful as 
they may be, must be clearly under- 
stood. If we did not make the revi- 
sions (downward and upward) we 
would not be able to align our esti- 
mates with the official benchmarks 
provided by the U. S. Department of 
(Commerce and Census Bureau and 
we would have no way of evaluat- 
ing our accuracy. The realignment 
of all sales estimates with 1958 
census levels means that comparison 
of our 1960 estimates with figures 
published in the preceding Surveys 
will inevitably reveal differences that 
reflect both the revision and the trend 
of sales between 1954 and 1960. 


The Relationship between Com- 
modity and Store Sales. It may be 
well to point out again that both the 
Bureau of the Census and The Sales 
Management Survey report on store 
sales only, and not commodity sales. 
The drug store figures, for example, 
do not include the sales of drug items 
in department stores, supermarkets 
or stores selling drugs or toilet goods 
as a sideline. 

The problem is most pronounced 
with respect to department stores. In 
this connection it is a matter of great 
regret that the Census Bureau will 
not publish its 1958 “Merchandise 
Line” data which in the 1948 Census 
was most helpful in correcting dis- 
crepancies between commodity and 
outlet sales. As an example we may 
of New Bedford and 
Fall River, which were credited with 
furniture-household-radio sales of 
$7.5 million and $9.6 million respec- 
tively by the 1954 Census. 

However, a special tabulation indi- 
cated that “furniture and floor cover- 
ings, household appliances, radios, 
TV sets, pianos and musical instru- 
ments’ accounted for $1.9 million of 
the $8.7 million total sales reported 
by New Bedford department stores, 
and only $1.1 million of the $5.6 mil- 
lion total reported by Fall River de- 
partment stores. Thus the relative 
rankings of these two cities with 
respect to furniture-household-appli- 
ance sales might be altered consider- 
ably if the merchandise line break- 
down were applied. 

Short of persuading the Census 
Bureau to undergo the great expense 
involved in publishing such detail 
for all areas and for all retail cate- 
gories, the best way to gauge the 
inherent demand for any type of 
commodity in any given area, regard- 


cite the case 
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less of the local retailing structure, is 
to calculate it in connection with the 
number of families in the various 
income groups and the other eco- 
nomic characteristics. 


Catalogue Mail Order Sales 
Millions® 
of Dollars 

Chicago, Ill. 

Kansas City, Mo. 
Minneapolis, Minn. 
Philadelphia, Pa. 
Boston, Mass. 

Atlanta, Ga. .. 
Memphis, Tenn. 
Dallas, Tex. .... 

Los Angeles, Calif. 
Seattle, Wash. .. 
Greensboro, N. C. 
Denver, Col. 

Portland, Ore. 

St. Paul, Minn. 
Oakland, Calif. 
Baltimore, Md. 
Albany (Menands), N. Y. 
Fort Worth, Tex. ; 
North Kansas City, Mo. 


COMPONENTS OF 
RETAIL SALES 


The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of U. S. A.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
markets, candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry deal- 
ers, and “other” food stores. 


The Eating and Drinking Places 
group includes retail establishments 
selling prepared foods and drinks for 
consumption on the premises, and 
luncheon counters, and refreshment 
stands selling prepared foods and 
drinks for immediate consumption. 
Restaurants and luncheon counters 
operated as leased departments with- 


* * These estimates cover the catalogue sales of 
Sears Roebuck, Montgomery Ward, Spiegels 
and Aldens in Chicago and in branches through- 
out the nation. There are of course other smaller 
catalogue a ay om throughout the country, as 
in Fairlawn J., and Newark, N. Y. 


in other retail businesses are treated 
as part of the establishment in which 
they are located. However, restau- 
rants and luncheon counters oper- 
ated as leased departments or con- 
cessions in businesses other than re- 
tail are included in this classification 
as eating and drinking places. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores 
with food, general merchandise stores 
(others), variety stores. 


The Apparel group includes stores 
primarily engaged in selling clothing, 
shoes, hats, underwear, and related 
articles for personal wear and adorm- 
ment. Custom tailors carrying stocks 
of material and furriers are also in- 
cluded in this group. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance _ stores, 
radio stores, radio-musical instrument 
stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and ac- 
cessory dealers, and outlets handling 
the sales of new and used motor- 
cycles, boats, etc. 


Gasoline Service Stations are de- 
fined as establishments primarily en- 
gaged in selling gasoline and other 
lubricating oils. These establishments 
often carry other lines of merchan- 
dise or perform other services and 
repair work. 


Lumber Yards and Building Mate- 
rials Dealers, Hardware and Farm 
Equipment Dealers includes lumber 
yard and retail establishments pri- 
marily engaged in selling lumber, 
shingles, woodwork and other mill- 
work whose sales are primarily made 
locally to home owners, farmers and 
special trade contractors. Establish- 
ments selling primarily to builders and 
general contractors are classified as 
wholesale trade. Building materials 
dealers are primarily engaged in sell- 
ing material other than lumber and 
millwork, such as brick and tile, 
cement, sand, gravel, lime, wallboard 
and rough materials. In addition, 
lumber yards and building materials 
dealers have im recent years ex- 
panded their activities in step with 
the growth of the “do-it-yourself” 
movement, so that today a substan- 
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OPEN HERE FOR A TRULY 
NEW AND REVOLUTIONARY MAP 


THE SANBORN BUYING POWER MA 


Turn this flap down and you will find a map 
of Baton Rouge, a prototype of a whole series 
now being issued by the Sanborn Map Company, 
Inc., with the help of Market Statistics Inc. and 
Sales Management, for all the metropolitan areas 
of the nation. Each area will appear on one or 
more standard map units. Each unit will com- 
prise 180 square miles of land area. All residen- 
tial sections, within and adjoining the limits of 


the principal city will be covered. 


Each unit of 180 square miles is divided into 


fairly homogeneous neighborhood areas. 


These maps group the bulk of urban American 
households by income class and neighborhood 
area. Of some 52 million households in the U. S. 
as of January 1, 1960, about 37 million lived 
in metro areas. In the top 50 metro markets 
covered by the first set of Sanborn maps live 
24.2 million households, or 47° of the national 
total, earning 53° of the total net effective 


buying income. 


Actually such maps represent a further break- 
down, into neighborhood areas, of the basic 
marketing data on all counties and cities to be 
found in Sales Management Survey of Buying 


Power. 


How May This Map Be Used? 


These maps serve two important functions for 


the first time in history. 


First, by breaking down metro areas into the 
homogeneous neighborhood areas, we are in 
effect ignoring civil divisions and _ political 
boundaries to focus attention on all the many 
marketing communities that really make up 


metro areas. 


Secondly, by ascertaining the number of low, 
middle and high income groups in each of these 


marketing communities we offer the quanti- 


tative controls necessary to establish mi 
potentials for the entire range of cons 
goods and services, the demand for whic 


affected by income. 


For example, to take some very obvious ca 
life insurance and automobiles are services 
goods heavily dependent on income. Just as 
quotas for life insurance and autos on a | 
area basis should be governed by the nun 
of households in the various middle and u 
income groups, so should the quotas (in the 
on a community basis be so governed. But 
data have never before been readily avail 
Now an auto dealer can use these maps to 
point specific localities and neighborh 
either for direct mail contact, or personal s 
tation. In the same way insurance agencie 
district supervisors can use the maps anc 
data contained therein to set neighbor 


quotas for local agents. 


These maps will be useful to all national « 
butors wishing to pinpoint the demand for 
goods and services for areas below the ec 
and metro area level, as well as for retail 
location. In addition, on a local basis, these 
will be of interest to banks, real estate age 
advertising agencies, mail list houses, Char 
of Commerce, city planning officials, lan 
velopers, appliance dealers, door-to-door 

men, insurance agents and to sales exec 


generally. 


Eventually all the neighborhood data wi 
turn be put on punch cards so that all 
analysis now possible on a county level 
the use of punch cards can be done on a1 
borhood level. In time we will accumul 
library of separate punch cards, each co 
ing income distributions for a separate “1 
borhood community” of about 3,500 house 


on the average. 
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How The Maps Are Made 


The Sanborn Map Company, Inc. has nearly 100 
years of experience in preparation of highly 
detailed diagrammatic maps for all cities in the 
nation, which are extensively used by fire insur- 
ance companies as a guide to successful under- 
writing. A staff of over 100 surveyors is con- 
stantly recording from field observation the 
change in over 13,000 maps, covering towns of 
over 2,500 population. So complete are those 
maps, that the viewer can see at a glance that 
the house at 8 Pine St., for example, is a three- 
story dwelling, with a mansard roof covered 
with noncombustible shingles: that the walls 
are not solid brick, but a veneer over wood, and 


that two families live in that house. Also each 
residential block is classified by code into nine 


different categories of relative value. 


It is this truly amazing degree of detail that 
suggested to the research staff of Market Statis- 
tics and Sales Management that all households 
on the Sanborn maps might be sorted into the 
five income groups used in the Sales Manage- 
ment Survey of Buying Power. The sorting pro- 
cedure is done as follows. It is assumed that of 
the 9 different quality classifications given to 
each block, grades 1 and 2 represented homes 
in which the head of household earned up to 


$2,500; grades 3 and 4 went into the next 


income group, $2,500 to $4,000; grades 5 and 6 
went to the income group $4,000 to $7,000; 
grades 7 and 8 into the group $7,000 to $10,000, 
and finally, grade 9 into the $10,000 and over 


froup. 


After performing this translation for each cor- 
porate city, the totals in each income group were 
compared with the Survey of Buying Power 
controls, and adjusted thereto. For sections be- 
yond the corporate limits a discretionary pro- 
jection of city adjustments was applied. Thus 
the resulting data are fully compatible with all 


Survey estimates. 


These maps will be updated every other year on 
the average, but whenever they appear, in ac- 
cordance with the schedule of release dates, they 
will be based on the latest available control 
estimates assembled by the staff of Market 
Statistics. In this way, all new Census bench- 
marks, information on new annexations, etc... . 
will be incorporated into each map. For example 
these maps will indicate the presence of all new 
housing developments, highways and express- 
ways constructed as late as June 1960 based on 
the latest possible field surveys, aerial photos, 


etc. 


Please turn to rear fold for complete details 


on schedules of release dates, price, ete... . 
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The above sample map unit is 85% of actual size. 

A standard Buying Power Map unit covers 12 by 15 miles or 180 
sq. mi. of land area at a scale of 1” 4000’. Two folds will reduce 
the standard map unit to size 844” x 11”. More than one standard 
unit will be required for coverage of very large metro areas but 
since the mileage scale will be constant, multi-units can be joined 
to create a one piece wall map. Each division of the border index 
is a mile in length thereby facilitating the overlay of a mile square 
grid, 

Each map unit is divided into fairly homogeneous neighborhood 
areas which are arbitrarily numbered and defined as far as possible 
in terms of income, size, major arteries and natural boundaries. 


Thus area 28 in Baton Rouge is seen to consist of 2,655 high-income 
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( ) Details on other uses of Sanborn 
Buying Power Maps. 


( ) Release dates of maps for addi- 
tional metro areas, 
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Sanborn Map Company, Inc. Dept. SS 
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BUYING POWER MAP — SCHEDULE = 


In the publication of Buying Power Maps it is the intention of the Sanborn Map Company, Inc.., 


to give priority to the 50 metropolitan county areas which rank highest in total households. Of this 


roup the following are published: 


chenectady é , 30. | 28 New Orleans, La. (2) 
Ga. (4) | 1 New York, N. Y. (10) 
-e, Md. 49 Norfolk-Portsmouth, Va. (1) 
| 4 Philadelphia, Pa. (6) 
Mass. (4) | 43 Phoenix, Ariz. (1) 
| 8 Pittsburgh, Pa. (3) 
23 Portland, Ore. (2) 
32 Providence-Pawtucket, R. 
44 Rochester, N. Y. (1) 
9 St. Louis, Mo. (4) 
45 San Antonio, Tex. (1) 
6 San Francisco-Oakland, Cal. (6) 
39 San Jose, Cal. (2) 
17 Seattle, Wash. (2) 
50 Syracuse, N. Y. (1) 
-e, Wis. ; 10 Washington, D. C. (3) 
Haven-Waterbury, Conn, (2) 47 Worcester, Mass. (1) 
26 1960 ranking and code number for ordering. 
(4) number of map units. 


$60. = price for single copy of complete map. 


Buying Power Maps of the Remaining 16 Areas Will Soon 


be Available - Probably in the Following Sequence: 


Angeles-Long Beach, Cal. (13) $195. ; 24 San Diego, Cal. (3) 
rnardino-Riverside, Cal. (3) 45. | 37 Hartford-New Britain, Conn. (1) 
48 Memphis, Tenn. (1) 
Tex. 45 14 Minneapolis-St. Paul, Minn. (2) 
(4) | 38 Jersey City, N. J. (1) 
Fla. (2) b 12 Newark, N. J. (3) 
St. Petersburg, FI: 30, 16 Paterson-Passaic, N. J. (2) 


(9) 135. | 41 Bridgeport-Stamford, Conn, 


nterest in other areas will determine their priority in publication. 


BUYING POWER MAP — PRICES 


- $15.00 per unit — postpaid 
25.00 —_ i 


30.00 — " 
init, $35.00 plus $5.00 each copy in excess of four 
Please add 3% sales tax in New York City) 
of 50 or more units will receive a complimentary looseleaf binder (value $10.00) 


which their maps may be inserted for protection and orderly reference. 


ual percentage sell many other di- 
versified products, including paint, 
electrical supplies, electrical appli- 
ances, etc. 

Hardware stores are retail estab- 
lishments primarily engaged in sell- 
ing a number of basic hardware 
lines, such as tools, builders’ hard- 
ware, paint and glass, houseware and 
household appliances, cutlery and 
rough materials. These establishments 
may also sell farm implements. 


Drug stores include those with and 
without fountains, and proprietary 
stores without prescription depart- 
ments, 


All Other Sales. Total sales include 
a catch-all category which is not 
shown separately in the Survey, but 
is calculated and included in all state 
county and city totals. In this class 
fall liquor stores, fuel and ice deal- 
ers, feed, farm, garden supply stores 
(of great importance in certé‘ areas 
in Delaware and elsewhere), jewelry 
stores, book and _ stationery stores, 
second-hand stores etc. .. . 


The Retail Concentration Formula. 
One notable characteristic of the re- 
tail sales estimates as shown for each 
city is that they reflect the buying 
power not only of the city itself but 
of its entire marketing area. For this 
reason it will almost always appea 
that a city will have a greater per- 
centage of U. S. retail sales than its 
corresponding share of population and 
income. 

Columbus, Ohio for example, had 
total retail sales of $788,006,000 in 
1960. While the per capita retail sales 
for any city or metro area is inflated 
by sales to non-residents, as a rule 
this condition does not hold for larger 
regional units such as states. 

The 1959 per capita sales in Ohio 
were $1,231, derived by dividing the 
state’s total population into its total 
retail sales. Probably, per capita sales 
to Columbus residents were somewhat 
higher, because the per capita income 
was higher. But since it does not 
necessarily follow that increases in 
per capita sales are proportionate to 
increases in per capita income, we 
can assume that the per capita sales to 
Columbus residents were equal to the 
state average. ® 

On this basis we may multiply the 
Columbus population (478,400) by 
$1,231 to get $588,910,400 as an 
estimate of retail sales to residents, 
crediting $199,149,600, or 25.3% of 


*A more sophisticated assumption, based on 
recent correlation studies that show a parabolic 
relationship between per capita sales and per 
capita income would allow for systematically 
smaller increments to per capita sales as per 
capita income rises, 
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RETAIL SALES COMPARISON 
OF SM SURVEY and CENSUS 


1958 


(Millions $) 


Survey Census 
NEW ENGLAND 


« Connecticut 3,103 


Maine...... omty ens 5 1,031 
Massachusetts... . . ‘ 6 , 242 
New Hampshire. 

Rhode Island 

Vermont..... 


MIDDLE ATLANTIC 
New Jersey. . 
New York. 
Pennsylvania. ah 


EAST NORTH CENTRAL 
Illinois 


Wisconsin... . 


WEST NORTH CENTRAL 


North Dakota... .. 
South Dakota 


SOUTH ATLANTIC 
Delaware. . 
District of Columbia. 


North Saeuiiine 
South Carolina. 
Virginia. 

West Virginia. ; 


EAST SOUTH CENTRAL 


Mississippi. 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas. 
Louisiana. . 
Oklahoma. . 


MOUNTAIN 
Arizona.... 
Colorado... 
Idaho. . 


PACIFIC 
California. . 
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the total, to non-residents. A similar 
computation for general merchandise 
sales (resident population multiplied 
by the general merchandise per cap- 
ita, $177) would yield $84,676,000 
as the estimated portion of general 
merchandise sales to residents. 

Thus since general merchandise 
sales in Columbus came to $147,947,- 
000, about 43% of general merchan- 
dise sales were accounted for by con 
sumers living outside of Columbus 


THE BUYING POWER INDEX 


The Buying Power Index, which 
translates the three basic factors of 
population, income and retail sales 
into a single measurement of market 
strength, is designed as an overall 
index for use in setting sales quotas 
and advertising appropriations. 

As a result of much study and ex 
perimentation, and after checking 
tentative conclusions with actual sales 
records of many Sales Management 
subscribers, the editors perfected a 
balanced “Buying Index,” 
which assigns 5 points to “% of 
U. S. A. Effective Buying Income,” 
3 points to “% of U. S. A. Retail 
oof U.S.A 
Population.” In previous Surveys, the 
column was called “% ao. a 
Potential.” 

This “Buying Power Index” can be 
used without change by national 
marketers to set up sales quotas on 
a fair and equitable basis, divide up 


Power 


Sales,” and 2 points to 


sales territories, and set realizable 
goals for distributors. And it can also 
be used by advertising agencies and 
advertising departments to break 
down their appropriations and decide 
where to put added pressure. 

Those organizations that do not 
distribute nationally but operate on a 
sectional basis can use the figures 
with a slight modification. Let’s sup- 
pose that such a manufacturer oper- 
ates in a dozen states, and the com- 
bined “Buying Power Index” of these 
dozen states is 25% of the national 
total. Since this is one-fourth of the 
U. S. A. potential, he should multiply 
the “Buying Power Index” for each 
county in his section by four. 

A typical set-up follows. The first 
column shows the “Buying Power 
Index,” and the second column is the 
figure which results from using the 
total of the five counties (.797) as 
the base, 100: 


Buying Power Localized 
County Index % County % 
A .0460 5.77 
B 5420 68.00 
Cc .1220 15.31 
D .0200 2.51 
E .0670 8.41 


That distributor can’t visualize 
County B as producing .5420% of 
the nation’s total, but he can see it as 
having 68% of his territory's volume. 
For other uses see page 30. 


THE QUALITY INDEX 


The Quality Index is a measure of 
the purchasing ability of each county 
and city as compared with the nation. 
It is constructed by dividing the “Buy- 
ing Power Index” by “% of U. S. A. 
Population.” This index is designed 
as a handy guide to sales and ad- 
vertising managers who are consider- 
ing intensive sales drives in a re- 
stricted number of above-average 
counties. Those counties and cities 
which have an index figure markedly 
higher than that of the nation (100), 
or higher than other counties and 
cities in the state or geographic area, 
are likely to be the ones where in- 
tensified promotional campaigns will 
bring the greatest returns. It should 
be noted, however, that this is an 
index of quality, not quantity. 

The Quality Index should be used 
only in connection with other columns, 
not independently. 


INDEX OF 
SALES PRODUCTION 


This is a relatively new index which 
relates the retail sales percentage to 
the population percentage, in a man- 
ner similar to the Quality Index. It 
will serve to highlight those areas 
(mainly cities) which account for dis- 
proportionately high (or low) sales 
volume in relatjon to average volume 
for their population. 


COPYRIGHT NOTICE 


and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Management, 


Inc. Reproduction in any form of the data contained herein is forbidden. The 


copyrighted data include the estimates of population, Effective Buying Income, 


retail sales, buying power and other indexes, and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying Power 


may be obtained only upon written request to Sales Management, Inc., specify- 


ing the intended use and such permission, if granted, may be revoked at any 


time without notice. 
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10, 


You look over the new ad the boys bring in for OK. 

It’s a strong ad. 

It has force. 

Boy, that’s telling ’em! 

You start to put your OK on the ad. You even grin as you think 
what old Snods, your biggest competitor,. will say when 

he sees this ad... 

...“‘whoa”, you say, and you pull back. 

Are we advertising to Snods, or to our prospects? 

How will this “strong” ad strike the men who have the job of 
selecting the best product in the field for their particular 
purposes? Will they, in their search for facts, 

dismiss this as mere brag? 

What do you want them to say when they’ve read your ad: 
“It just can’t be that good!” 

or “That sounds worth looking into—I’ll bet it’s even 

better than they say.” 

The only ad that is really strong is the ad that is believed by the 
people who count — your good potential customers. 


THE SCHUYLER HOPPER COMPANY 
12 East 41st Street, New York 17, N. Y. 


Our business is to create advertisements, sales aids, handbooks 
and manuals that help our clients sell by helping their prospects buy. 


Your Guide to the 


Heart of the Survey of Buying Power 


Along with the county-city Population-Income 
data (pages 51-331), the county-city Retail 
Sales data (pages 360-596) make up the heart 
of the Survey of Buying Power. Ali other data 
in the book, with the exception of Canada and 


By way of anticipating questions regarding 
data definitions that are bound to crop up in 
users’ minds, especially in their first encounter 
with the Survey, we have prepared the sample 
table on this page. 


the farm market, are special summaries or 
rankings based on or derived from the county- 
city estimates. (See pages 726-759 for Cana- 
dian county-city estimates.) 


The identifying number, in color, above each 
column relates the particular column heading 
to its definition in the explanatory paragraphs 
below the table. 


Definitions of Headings 
in Retail Sales Table 


ects a The “‘SM’’ symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per | | Eating & | Furn.- | Lumber- 
COUNTIES | Met. Retail % Hsid. Buying Index | Drink. | General | House- Auto- Gas | Bidg. 
CITIES Area Sales of Retail Power Quality | of Sales | Places Mdse. | Apparel | Appl. | motive | Stations | Hdwre. Drugs 
continued) | Code $000) U. S.A. Sales index | index | Activity ($000) | ($000) ($000) ($000) ($000) ($000) ($000) 


aemaeEeS 
| | 


ALABAMA 


Madison 73} 121,180 | 0551 | 3,811 | .ost6 | 84 .178| .377| 15,440) ; 7,342) 25,062) 7,602} 13,133] 3,793 
A Huntsville 0506 .0386 9 | 124 23, 5,002} 14,194 5,38 7,206, 24,381] 7,088] 10,591) 3,560 
| 
| 3,177) 801} 3,114) 1,349) 1,532| 653 
1,934) | 920) 2,926} 1,395 936. 451 
3,807) 3,546) 10,519] 3,174) 4,282 1,714 


Marengo .0092 
Marion ‘ .0070 
Marshall : : .0202 

Albert ville 


| 844) : 863 3,229 800 1,485 437 
Mobile 337,294 7 ; ; , ; 45,662) ’ 17,793) 61,516) 24,200) 26,301) 14,877 
AMobile 271,093 33 : 7 53, 273 5,14! 10,455 9,27 14,104) 52,004 15,479] 20,775, 12,066 
Prichard 38,496 17! 38 9,070} ! 2,608 5, 3,085 6,661 3,347| 3,640 1,884 
Mobile-Prichard ), 589 , 72,343] 3,403| 43,063 4,470, 17,189 §8,665| 18,826} 24,415] 13,950 
Monroe 11,997 | . 2,020) 2,789 821| 2,945) 646) 1,225) 328 
Montgomery 200,216 i : . } 40,408 32,665 : 11,288, 37,021, 13,732 9,205| 6,960 
A Montgomer 194,104 0883 | , 7 38,292 10,839) 32,074 5, 32 11,288) 36,842! 11,895) 9,205) 6,921 


Metropolitan Area Code. Metropolitan 
County Areas are numbered from 1 to 300. (See alpha- 
betic listing in Summary starting on page 640). Throughout 
the Retail Sales table (sample above) and the Population- 
Income table (see page 69), all metropolitan counties 
are indicated by their respective code numbers. Where a 
metropolitan area is made up of more than one county, 
the code number is especially helpful in identifying the 


“satellite” county or counties. These are identifying num- 
bers only; they are not indexes of any kind. 


Total Retail Sales—for the year 1960. 
(Add 3 zeros). Based on 1958 Census of Retail Trade 
benchmarks. Projections to 1960 were made with the help 
of Sales Management’s year-by-year record of indicators of 
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economic change—tax collections, bank debits, employ- 
ment and earnings, etc. 


% of U.S.A. Retail Sales. Has many 
obvious applications to individual, comparative and cumu- 
lative market measurements. It is a basic factor in arriving 
at Sales Management’s “sales-advertising controls”’—the 
Buying Power Index, the Quality Index and the Index of 
Sales Activity. 


Per Household Retail Sales. A mathe- 
matical average—total retail sales divided by total house- 
holds. Applies to all except city markets, since a city’s 
total sales volume includes purchases made in the city by 
non-resident families and therefore is not readily reduced 
to an average for families living inside the city. 


Buying Power Index. A market's share of 
the U.S. potential must reflect its population, buying power 
and actual retail buying. The Buying Power Index weights 
a market’s per cent of the national population by 2, its per 
cent of the income by 5, and its per cent of the retail sales 
by 3, and fuses them into a single yardstick of the market’s 
share of the U.S. potential. 


It is commonly used to establish potentials for “average” 
products, that are neither low-priced staples nor high- 
priced luxuries and that are sold in standard retail outlets. 
Products vary in their appeals to different groups of 
buyers, in price, quality, seasonal or regional character, 
and a suitable index to a particular product’s potential 
may call for the introduction of other factors or for a dif- 
ferent weighting system. The Buying Power Index is only 
one of many combinations of Survey data used to measure 
possible sales of a product. 


column 6. Quality Index. A market's per cent of the 
national population can be taken to represent par. Divided 
into the Buying Power Index (which is the combined 
measurement of its three basic market factors—population, 
income and retail sales), it yields the Quality Index, which 
shows the extent to which the market’s quality is above or 
below par (represented by 100). 


The Quality Index should not be used blindly, without 
reference to its component percentages. An advertiser of 
an expensive luxury, for example, choosing markets by the 
Quality Index, should make sure that the index in each 
case reflects high buying power. Take the case of a city 
with a Quality Index of 206 on the basis of .0031 per 
cent of the nation’s population, .0035 per cent of the 
income and .0134 per cent of the retail sales. While 206 
is more than twice as high as the national level of market 
quality, it actually reflects buying power only 13% above 
average. The high index results almost entirely from a sales 
volume more than four times average size. The city is 
remarkable for its very busy stores (which draw trade 
from a wide area outside the city), not as a community 
of affluent buyers. 


Index of Sales Activity. Similar to Quality 
Index except that per cent of population (par) is divided 
into per cent of retail sales. An index of 100 would reflect 
sales volume equal to the U.S. retail sales per capita 
times the market’s population. A higher index could in- 
dicate above-average buying by the market’s families, 
or a heavy inflow of non-resident shoppers, or both. 


The Nine Store Groups. These are 
sales by types of stores, not by kinds of products indicated 
in the column headings. Food, for example, includes every- 
thing sold in grocery stores, meat markets, and through 
such outlets as candy and nut stores, caterers, egg and 
poultry dealers, etc. See definitions on page 346. 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted SaLEs MANAGEMENT estimates. 


Open Triangle (4) denotes central city of standard metropolitan area. 


Open Triangle (4) denotes central city of of potential metropolitan area. 
Bold face line indicates COUNTY data, light face line CITY data. 


Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform with the Census Bureau 


standards of urbanization. 


Basis For Including Cities in the Survey 


All cities with 10,000 or more population in the 1950 and 1960 Censuses of 
Population, plus all cities that had $12 Million in the 1954, or $15 Million in 


the 1958 Census of Business, are included in this year’s Survey. 
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A ‘‘NEW FRONTIER’ FOR INDUSTRY OF THE MUSCLE SHOALS AREA 


Thriving Industrial Center in the World- Famous Tennessee Valley 


More power!—TVA installing three Reynolds Metals Company’s huge alu- 
new hydroelectric units at Wilson Dam minum plant complex adding new 
(162,000 kw) plus new 500,000-kw facilities for can production. 
turbugenerator at Colbert Steam Plant These are only the giant developments 

. Under construction!—Armour Agri spotlighted in the thriving ‘Muscle 
ultural Chemical Company's new nitro- Shoals District.” With 54 manufacturing 
gen plant (over $25 million) . . . New plants representing 35 SIC Code classi- 
in Florence!—Weyerhaueser paper box fications, this area’s stable progress is 
plant for 1961 . » Expansion! assured 


Tri-Cities Publishing Company, Inc.—Florence, Ala.—Represented By The John Budd Co. 


Che Florence Times—The Tri-Cities Baily 


North-sid iti FI South-sid éiti Sheffield Urban center of the Muscle Shoals market, the four con- 

orth-side edition, covering jorence, outh-side edition, coverin effield, ; i] 

Lauderdale County and area north of the Tuscumbia, Muscle Shoals City, Colbert tiguows towns of Florence, i 

Tennessee River County and area south of the Tennessee Shoals City have a population of 59,100. -county 
River. “‘metropolitan area’ has a population of 109,100. 


ALABAMA 


Other East South Central States: Kentucky, Mississippi, Tennessee 


NUMBER OF OUTLETS | NUMBER OF OUTLETS 


City County 7 City County 


Albertville Marshal! 
Alexander 

City Tallapoosa 
Andalusia Covington 
Anniston Calhoun 
Athens Limestone 
Auburn Lee 
Bessemer Jefferson 
Birmingham. . Jefferson 
Cullman Cullman 
Decatur Morgan 
Dothan Houston 
Enterprise Coftee 
Fairfleld...... Jefferson 
Florence Lauderdale 
Gadsden Etowah 


uo 


Homewood... Jefferson... . 
Huntsville....Madison.. .. | 
Walker......| 11. 189) 25) 12) 13) 1 
Mobile .8]1,380) 273) 268 101| 113 
_.Montgomery.| 136.5]1,041| 227) 184) 64) 96 


| 13.0 os 
Lee.........] 186.6 16) 19) 

28.0) 3 

48.6 18 

28.9) 21) 
Sheffield. . .. ; 13. 
Sylacauga....Talladega....| 13.1 
Talladega... .Talladega....| 18.1 16 
10.4 as 
47| 48) 46 | 26| ...Tuscaloosa...| 64.9 32 


wworwrnro-n oon s & 


The “SM” symbols mark original, exclu- 
RETAIL SALES— A 1960 sive estimates by SALES MANAGEMENT. 
Per Eating & Furn.- Lumber- 
COUNTIES | Met. i a5 iy Hsld. Buying Index Drink. House- | Auto- Gas Bidg. 
CITIES Area Retail _ of Sales | Food Places Apparel | Appl motive | Stations | Hdwre. 
Code} ( ) .S.A.| Sales ndex | Activity ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


Baldwin 


Autauga , . | 2,168 ¢ 59 45 . 613 481 1,420 1,499 612 


3,348 | . 72 74 ; 3,565 ‘ 1,779} 6,794) 6,072} 4,579 
Barbour 430 | . | 2,405 | . ‘ 577 701; 2,238] 1,116) ‘1,471 


Bibb 7300 | . | 2400 | . 319 192} 1,781 730 
Blount " . | 2,613 dj 594 ° 519 2,286 J 1 613 
Bullock 1,720 | . 93! 219) 1,074 166 


Butler 2,793 | . 7 333 | 3,561 1,445 
Calhoun 3,385 | . 4,033 ,693| 16,009 , 4,246 

Anniston 2,389 6, 14,424 ' 3,392 
Chambers ; ; | 1,718 467 1,325 , 1,557 


West Point 


Cherokee 
Chilton 
Choctaw 


Clarke 
Clay 
Cleburne 


Coffee 0111 
Enterprise 5,697 | .0071 
Colbert ‘ -0190 
Sheffield 22,7 .0103 

See Florence- 
Sheffield- Tuscumbia 

Muscle Shoals 
Conecuh ‘ -0046 


1,337 


* Not Available SM Standard (4) and Potential (4) Metropolitan County Areas. 
Alabama Population-Income data, page 71 Copyright, Sales Management, Inc., 1961. 
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Family Income in Major 
Southeastern Metropolitan Areas 


% Increase 
1940 1950 1960 1950-60 1940-60 


Birmingham =» $1,775 $3,828 $6,587 172.1% 271.1% 
BIRMINGHAM Atomte 2278 Mata Tae ate ail 
Still The FASTEST . ya New Orleans 2,085 4,500 6,463 43.6 210.0 


Miami 2,305 4,284 7,129 66.4 209.3 
Memphis 2,312 4,704 6,319 34.3 173.3 


San Antonio 2,279 5,280 6,102 15.6 167.7 
Dallas 24675 5,537 6,790 22.6 153.8 
Louisville 2,490 4,856 6,218 28.0 149.7 


Che Birmingham News 


Birmingham Post-Herald 
Kelly-Sm National Representatives 


Source: Sales Management Survey of Buying Power 


ee | . ; The “SM" symbols mark original, exclu- 
ALABAMA sive estimates by SALES MANAGEMENT. 
a 3 Eating & lag a | Furn.- 4 
COUNTIES | Met. i . Buying Index Drink. House- | Auto- 
CITIES Area i Power by of Sales | Food Places . | Apparel | Appl. motive 
(continued) | Code . S.A. Index ndex | Activity’} ($000) ($000) ($000) ($000) ($000) 


ee See eee ‘ p -0031 53 1,275 5 - 42 185 
Covington. ........ ; 0139 72 8,564 912 1,734 6,160 

Andalusia -0054 95 4,371 381 1,353 ‘ 2,672 
Crenshaw .0047 2,451 143 210 955 


Cullman 


F 6,875 1,395 i 3,151 
Cullman J J 4,066 3,086 
vie 4,377 


; 11,397 
Selma... . $a 40,878 d 10,144 


De Kalb... re 23,906 ° 58 4,293 
Elmore , 16,655 ° s J 4,527 
Escambia 32,867 9,072 


Etowah... af 97,628 | . . d 25,397 

AGadsden......... 81,176 19,721 
Fayette...... ia 10,724 é . d 2,377 
Franklin oan 19,991 4,917 


Geneva saad 14,449 A 3,179 
Greene : 7,313 é 1,305 
Hale ; 7,450 J d 2,081 


Henry 10,991 | . 2,221 
Houston... | 64,170 12,459] 1,810 
Dothan. .... pone 57,460 .02 10,070 1,459 


21,325 F 5,771 652 


735,346 ‘ 7 172,718} 40,363 
ea 52,589 é d 11,593 1,921 
ABirmingham..... 564,866 118,265) 29,733) 105,515 
Fairfield eee 11,553 3,835 941 549 
Homewood......... 19,496 6,948 1,674 2,252 
Mountain Brook... . 9,818 3,873 279 233 


Lamar. . aeweee 8,957 2,499 140 1,328 
Lauderdale........236 61,013 14,717 1,649) 13,000 


AFlorence.......... 53,367 11,827 1,230) 10,840 
AFlorence- 
Sheffield-T uscumbia- 
Muscle Shoals 


21,373 12,871 


Lawrence 2,647 1,978 


10,900 3,315 
4,584 386 
4,829 2,314 
7,419 3,243 
4,596 2,142 


Limestone. 
Athens... 


Lowndes. ... 

Macon.... 

Madison. . 
AdHuntsville 


691 1,379 1,444 
3,798 1,566 | 1,845 
27,178 ’ 16,440 25,062 
23,417 14,194 24,381 


| 5,203 3,177 3,114 
3,421 1,934 2,926 

95 10,457 3,807 3,546} 10,519 
21 | 230 3,622 844 863! 3,220 1,485 


Alabama Population-Income data, page 71. Copyright, Sales Management, Inc., 1961. 
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Albertville... . 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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when you sell Alabama ... sell the capital part 
The Hub of Which Is 


MONTGOMERY 


Alabama’‘s Capital City 


Of Alabama's three metropolitan dailies, the 
Montgomery Advertiser - Journal delivers by 
far the most effective coverage in Central and 


OF ALABAMA’‘S | South Alabama. The pages of the Alabama's 


Capital City papers are the market place for 


the biggest ing families in a 19 county 
area surrounding Montgomery. — 
RET All SALES Metropolitan Montgomery: 


Population _.__ - - 168,525 
ARE CONSUMMATED | Retail Sales __ _ _ _. $200,216,000 


Cc E NT RA L AND Food Sales 40,408,000 


CIRCULATION 90,129 DAILY, 83,159 SUNDAY 


SOUTH THE ONLY EFFECTIVE COVERAGE OF THE 


Che Montgomery Advertiser 
Full R.0.P. Color ALABAMA JOURNAL 


MORNING—EVENING—SUNDAY 


REPRESENTED BY THE KELLY-SMITH COMPANY 


ALABAMA 


The ‘‘SM’’ symbols mark original, exclu- 
RETAIL saces—- GYD ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 
Per Eating & Furn.- 
COUNTIES Met F Hsld Buying Index Drink. General House- Auto- 
CITIES Area ale Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations Hdwre. Drugs 
continued Code Sales Index index | Activity | ($000) $000) ($000 $000) ($000) ($000) ($000 ($000) ($000 
Mobile 114 


3,588 1591 87 81,639, 18,212) 45,662 25,037 ° 61,516 
AMol 933 ) 


1111 
, , 


| 24,200) 26,301 14,877 
63,273 15,145 40,455 19,278 52,004 15 479) 12,066 
‘ f 0218 1 5 9,070 1,25 2,608 3, 85) 6,661 3,347) 1,884 
V ol hard 408 4 } 2,34 16 } 43 ,063 4/70 7,189) 58,665 18,826 4,415 18 ,950 
Monroe ‘ 26 ‘ 2, 2, 2,945) 328 
Montgomery 2 y : 4 : J ; . ‘ 37,021 " : 6,960 
AM 4,1 5 7 102 7 3 92 32,074 5 32 j 36,842 6,921 
Morgan ' . } 565 . . 13,463 1,993 
) " 1] 157 5 116 3 59 3.660  P 3 3. ) 12,000 1,796 
Perry i 5 : . 1,687 362 
Pickens : 2, , 2,022 ’ : 359 
Pike 5 ; ‘ ‘ 4,681 . : 882 
r Yl 2,38: 74 , 085 : 586 3,988 
Randolph ° ’ 
Russell 


391 

481 
ve 481 

° : , , , ’ } 665 

0118 7 : , 

0059 

0256 


I 
St. Clair 
Shelby 
Sumter 
Taliadega 
" 
adey OO80 


0139 


0070 


Tallapoosa 
Alexand 
Tuscaloosa ’ 
ATuscal { y 90 5 3, 785 : 4,906 17,104 
T'uscaloo | 
North; 8 j BE 3,672 9,308) 7,032 6,825 17,441 
Walker f ; 3,223 ‘ ‘ ‘ ; - 2,335 81386) 
Jasper 28,975 3 : ,. 37 2,22: 2, 1,422} 7,522 
Washington q : .0043 : 96) 1,499 
Wilcox 7 : -0051 : ‘ | 46 1,244 
Winston 0055 | 4,112) 2,011 
Total Above Cit 1,974, 59 


~ 7450 i) { { 


110,357) 406,860 23,126 


1.3914 7 711,514 413,934 189,455 150,867| 549,269) 228,761 


Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas. 
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State Total 2,922,459 | 1.3294 204,466| 102,785 


Alabama Population-Income data, page 71 


Mobile Alabama 


Rank In U.S. 
1960 1950 


——— 


Among the 39 Southern 
Cities Having 
58th 78th Population of More 

202,779 129,009 Than 100,000 


TH 
Mobile—Prichard—Chickasaw 
U.S. Census 1960—260,152 : In the 


South 
Che Mobile Press Register 


MORNING EVENING SUNDAY Representatives: 
Covering South Alabama, Southeast Mississippi and Northwest Florida The John Budd Company 


“The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
' Per ~ | Eating&|) Furn.- | a ee =a 
METRO. AREAS i g Hsld. Buying | Index Drink. | General | House- | Auto- | Gas b 
| | Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
| U.S.A. | Sales Index Index | Activity | ($000) | ($000) ($000) | ($000) ($000) | ($000) ($000) 
22,930} 4,033) 11,021 16,009) 7,426) 4,246) 3,033 


172,718) 40,363) 125,433 , 132,786) 51,016 35, 695) 26,140 


ALABAMA RETAIL SALES— SM ESTIMATES, 1960 


AAnniston. ... j 3,385 d 73 
Birmingham. . . ; P< 4,085 
A\Florence-Sheffield- 
Tuscumbia-Muscle | | 
ee 102,827 | . 3,633 . 27,018, 3,021) 15,690] ,489) t 19,770) 6,725} 7.7 4,573 
Gadsden......... 97,528 | . 3,780 : 25,397, 3,393 14,043 19,046) 7,765) 7,365) 3,389 
Huntsville ; ; Lg r 27,178) ,440) 457) : 25,062) 7,602) 13,133 3,783 
Mobile. Se : ; : 81,639 ,662) .793| 61,516 24,200) 26,301 14,877 
Montgomery F d 40,408 | ; 37,021] 13,732] 9,208) 6,960 
23,759 : | 7,031) 3 17,676) 8,611! 3,987) 3,643 


Tuscaloosa. . 


Total Above Areas 1,771,019 


421,047, 91,096] 270,408) 130,932) 95,413, 328,886) 127,077! 107, 812| 66 408 


ALASKA 


Other Pacific States: California, Hawaii, Oregon, Washington 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


| Apparel 


< | 
=x 
City County City County ae 


Juneau... Ist Judicial 
Division 

Ketchikan Ist Judicial 
Division 


Anchorage... .3rd Judicial 
Division . 37| 118| 37 

Fairbanks 4th Judicial 
Division : 16} 66, 23 


RETAIL SALES— JSM ESTIMATES, 1960 
La Bi a " Per " a | | Eating& | Furn.- Lumber- 
COUNTIES Met. | % . Buying Index | Drink. | General } House- Auto- Gas Bidg. 
CITIES Area i Power | Quality | of Sales Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | 
Code | U.S.A. | Sales index Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) ($000) | ($000) | ($000) 
1st Judicial Division * ¢ . .0180 10,430 4,648 4,612 2,025) 952 A 2,056 
3,541 1,313 164 1,018 540} 
3,444) 1,121 2,122 681 g 228 22 585 
,883 729 1,814 } 
,461 18,443) 17,490 ° R 5,391 
5, 468 11,333 10,425 . ‘ 3,117 
,479 6,495 9,459 ’ . 5,167 . 3,046 


5,707) oy 2,825 4,686 2,513 2,867 


pe P - 005% 0047 
Ketchikan ,756 | .0049 -0043 
2nd Judicial Division . -0023 | -0043 
3rd Judicial Division 126,791 .0576 .0746 
Anchorage 85,237 -0387 -0349 
4th Judicial Division 51,541 .0235 
Fairbanks. ...... 42,461 


Total Above Cities 149,859 18,418} 9,133] 8,515] 25,462) 7 7,109 


0 50,253, 30,315 33,375| 10,297 9,167} 29,152, 12,980) 10,493! 
Copyright, Sales Management, Inc., 1961. 


State Total 1 . | 3,835 
Alaska Population-Income data, page 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
MAY 10, 1961 
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NET PAID CIRCULATION 
NOW OVER 82,000 DAILY 


2 Independent Newspapers produced 


IN THE EIGHT ROCKY 
MOUNTAIN STATES... 


IS SOLD ON AND BY THE... 
e Arizona Daily Star 


Morning and Sunday 


in the same plant 


Cucson D 


Ev 


5 


aily Citizen 


@ Represented nationally by Cresmer & Woodward. Inc 


City County 


Casa Grande. Pinal 


Otter Mountain States: Colorado, Idaho, Montana, Nevada, New Mexico, Utah, 


Douglas 
Flagstaff 
Glendale 
Mesa 


Nogales 


COUNTIES 
CITIES 


Apache 


Cochise 
Coconino 
Maricopa 
Maricopa. . 
Santa Cruz 


Met. 
Area 
Code 


Cochise 
igla 
Coconino 


Flagstaff 


Gila 
Graham 
Greenlee 


’ Maricopa 
Glendale 
Mesa 
AP ive 

Mohave 

Navajo 
Wins 


Pima 

ATu 
Pinal 

Casa Gra 
Santa Cruz 


Yavapai 
Pres 
Yuma 
tal Abov 
State Total 


METRO 


- 0092 


) 


ARIZONA 


NUMBER OF OUTLETSX 


17 


RETAIL SALES— 


Per 
Hsld. 
Retail 
Sales 


Buying 
Power 
Index 


3,097 
3,947 


.0091 
0291 
0068 
0217 
0116 


5,762 


-0126 
0065 
-0055 


0096 


City 


Phoenix 


County 


Maricopa. . 


Quality 
index 


Prescott 
Tempe 
Tucson 


Winslow 


Yuma 


ESTIMATES, 
i | Eating & | 


index 
of Sales 
Activity 


D 
Food 
($000 


48 


Places 


Yavapai 
. .Maricopa 
Pima 


Yuma.... 


1960 


rink. | General | 


Mdse. 


1,013 5,821 


..Navajo....../ 


93 


~ 
ww 


7,064 
10,941) 
110,249 
4,558) 
1,698) 
8,955 
4,640 


—-wnrnd =| wv = 
oe ~3 3 


85,422) 
72,099) 
17,460 
4,065 
7,579 


6.526 


9,593 
6,841 
15,527 
12,179 
253,735 
389,154 


3,386) 140,915 


10,739 
4,549 
3,934 


1,095 


5,253 
1,181 


142,282) 184,286 


Apparel | 
$000) | ($000) ($000) 


Wyoming 


NUMBER 


OF OUTLETS 


—— | 


3,353) 420| 787| 278) 


Apparel | 


| F-H-A 


8 


188 22 


113 


17| 
24.8] 310) 


35 } 


38 «10 


1,732) 256) 319| 155 


27; 11 


69) 15 


_ 
~n 


116 
| 2 
26 


6 98 16 
16} 35) 39 


18 
8 


69 
5| 
24) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
| House- 
Appl. 
($000) 


| 


Auto- 
motive 
($000) | 


Gas 
Stations 


Bidg. 
($000) | 


Hdwre. 
($000) 


| Lumber- | 


Drugs 
($000) 


m1 


2,988 


2,645 
1,175 
1,997| 


1,826 


2,528 
1,077 
1,755 
1,647) 


9,896 
3,400 
11,593 


8,923 


4,408 
2,937 
1,209 


195,347) 
13,636 
17,122 

140,432 

3,456 
2,086 
6,344 


2,463 


60,657) 
55,788] 
11,598 
5,434) 
3,777) 


2 
oO, 


7,865, 
5,624 
14,929 
13,261 
79,260| 75,832] 273,316 


3,015 
8,501 
1,989 
9,839 
6,637 


695. 
5,792) 
748| 
2,612) 
1,313 


3,162 
1,489) 
903 


1,566) 
2,294) 
277 


68,729 
2,209 
3,484) 

44,686 
2,034 
4,248) 
5,757 
1,360 


63,474) 


31,676| 
23 , 692) 
6, 321| 
1,820 
2,247 
2,240 


4,922 
1,922| 
9,249) 
5,370| 


7,327 


97 , 443) 


83,781) 


665 
2,088 
911 
643 
511 


, 230 


1,189 


1,425 
1,291 
2,439 
2,067 
54,747 


91,098} 88,637) 335,634) 160,058 125,742 70,224 


TIMATES, 1960 


268 | .4045 “| 194,498) 93,535) 48,526 §3,207| 195,347| 68,729, 63,474 
362,319 | .1603 .1536 85, 422 41,335, 23,565! 21,612} 60,657| 31,676 24,746 


1,241 ,587 5648 6180 100 134,870 


Phoenix 


39,584 


Tucson 16,472 


279,920, 100,442 


Total Above Areas 


72,091, 74,819) 266,004 100,405 88,220 56,061 


Arizona Population-Income data, 


364 


page 73 Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


ARKANSAS 


Other West South Central States: L 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


| 
| 


City County | | City County 
Batesville... Inde- 
pendence. . 
Saline...... 
Mississippi. . 
Ouachita. . . 
Faulkner... 
. Union. . 
Fayetteville... Washington. . | 
Forrest City... St. Francis... Russellville. ..Pope.. 
. Sebastian... . . Searcy White } 
.. Phillips a | | | Springdale. ...Washington..| 10.5 
Stuttgart Arkansas....| 9.9 
Texarkana... . Miller 20.2 
bs + West 
68 27| 26 31| 17) "1 Memphis... Crittenden 20.1 


Magnolia... . .Columbia 
Newport Jackson 
North Little 

Rock... . . .Pulaski 
Osceola... ... Mississippi. . 
Paragould. ...Greene 
Pine Bluff... . Jefferson. . 


13} 
21 


=s¢8 Apparel 


Be 


— 

Little Rock. ..Pulaski..... | 
. *| 

| 


@eoawen-+-a w 


~ 


. 5y7) The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 
Total | Per | ae « 


; | Eating & 7 Furn.- Lumber- 
COUNTIES Retail | Heid. Buying k. House- Auto- Gas Bidg. 
CITIES Sales | Retail P Food Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
($000) | U.S.A. | Sales ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
Arkansas eee 28,105 é 4,195 


é 6,230 1,274) 866} 4,857] 2,084) 5,775] 1,166 
Stuttgart aa: 18,570 i 


4,018) 1,056 582 3,823 1,300 3,668 855 
Ashley , 20,830 d 3,306 J 5,093 


674 892 5,213 1,594 727 
Baxter : 9,803 . 3,631 . 2,122 489 203 1,937 1,548 


Benton ‘ 44,482 d 3,936 1,470 1,360 7,503 4,833 
Boone....... Se 17,597 F 3,666 787 3,869 1,841 
Bradley... .. ; 13,425 ‘ 3,628 F 452 3,316 
CR tidtecaseuaee 2,714 1,939 249 
10,316 2,788 d 1,216 
15,496 2,870 j 2,041 
15,030 2,637 
et 15,634 2,696 
Cleburne aa 5,332 ° 2,222 


~ 
_ 
i 


Cleveland. . . 2,643 1,391 647 
er 20,947 2,909 5,269 

Magnolia. 16,440 3,590 
Conway Po 14,326 A 3,582 d 3,178 


BEEe 82 


Craighead. . oon 51,045 ‘ 4,019 13, 268 
Jonesboro. . . . : 40,710 9,806 
Crawford - 12,652 ° 2,109 4,929) 
Crittenden os 44,632 ° 3,629 10,334) 
West Memphis..... 32,607 6,684) 


3% 


Cross Ba ‘ 16,166 3,233 
Dallas. ... és 10,606 . 3,928 
Desha ; vee 17,697 3,339 


Drew. wail 10,598 ° 2,650 
Faulkner. aaa 18,253 ° 2,897 

Conway... iss 15,395 
GUN, coccencssens 7,065 A 2,523 


Fulton ; 3,748 2,205 
Garland , 57,632 ° 4,002 

Hot Spring : 51,609 
Grant 4,390 


Greene......... 23,320 
Paragould 19,975 
Hempstead 17,192 
Hope...... . 14,910 
Hot Spring.......... 16,141 


Howard. .... ; 8,634 ° 
Independence 19,066 -0087 

Batesville 13,954 -0064 
3,433 -0015 


Jackson ; 26,413 .0121 
Newport . 17,974 .0082 


Arkansas Population-Income data, page 74. 
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¢ Get Maximum Sales In Arkansas = 


1960 Retail Sales in Little Rock Retail Trade Area 


Commanding Sle, anc $747 ,029,000 


- lation Lea This area comprises 26 of Arkansas’ 75 counties. It produced 
circu 44% of Arkansas’ total retail sales of $1,683,394,000. ' 
pEemocrat’s 81% of Arkansas Democrat’s circulation is concentrated in this 

iN ARKANSAS oa major market. The Democrat gives you greatest coverage at 
26-cOUNTY T lowest cost per line . . . plus savings up to 13% under C-I-D 


26-County r) (Continuity-Impact-Discounts). 
Circulation 


- Se : YOU GET 23% ADDITIONAL COVERAGE IN 
Sivetat cieentations ST ae fo ADJOINING AREAS IN ARKANSAS 


Tota 
Published Evenings and Sunday Morning in Little Rock 


Re 


Sy 3 _ The ‘“‘SM" symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- Lumber- 

COUNTIES | Met Retail : Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES Area Sales of Retail Power Quality of Sales Food Places Mdse. | Apparel Appl. motive | Stations Hdwre. 

continued Code $000 5 F Sales Index Index | Activity $000) $000) ($000 ($000) | ($000) ($000) | ($000) 


ARKANSAS 


Jefferson 2,933 .0335 74 ,279 ; ; 4,667 y 11,357 ; 5,583 

I Bluff 5 7 .0229 93 ,034 2,22 61% 4,556 3,407 11,262 j 4,557 
Johnson .768 0048 72 ,634 1,888 731 
ne } 
Lafayette 6 : ,384 ‘ ,375 1,449 725) 
Lawrence d 875 : | 2,661 1,623) 
Lee 2 ° A F ,650 ; | 1,134 ,092, 2,557 


Lincoln ° . ° ,337 1,334) 1,121 
Little River ; : ; 4 1,327) 379) 
Logan : ! ; 3,264) 693) 
| | 
Lonoke J ! : 120 5,519) 3,728) 
Madison ‘ * j i 255 1,116 382) 
Marion , : 61 67| 327) 


Miller 87 ‘ : : ' : 4,095 ‘ ° 2,710 
lA Texa 13,444 197 7, 917 5,45: 3,918 , 93: , 52% 2,710 
Al 
T 3 , } 142 P / 2,776 5,600 

Mississippi ; ‘ 3,125 
Blyt f 2,317) 

190 


Monroe i . . 556 


Montgomery 
Nevada 
Newton 


Ouachita 7 J : 3 K . 1,538 
Camde , 9 f } ‘ 1,490 
Perry 


Phillips 


Pike 
Poinsett 
Polk 


Pope 

Russelly 5 0050 
Prairie 4 ; .0039 
Pulaski .1267 
061 
0698 


0300 


98 108 133 57 , 400 14,517 Fe 14,538 14,902 59,964) 


Texarkana is in Bowie Cou Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas. 
and Miller County, Arkansa Arkansas Population-Income data, page 74. 


366 SALES MANAGEMENT 


THE BUYINGEST FAMILIES IN ARKANSAS ARE FOUND IN FORT SMITH... B 
Arkansas No. 1 Industrial City 
Total Retail Sales in 1960 $100,110,000 


PLUS 17 COUNTY MARKET IN 
ARKANSAS AND OKLAHOMA 
--- POPULATION OF 350,800 


A 


~You Can Reach These People ~~ ._ - 
Through The Pages of The Wasa 


Write For Free Copy of POS.) Sonthwest American bis eek. on ee 


| 1961 Consumer Analysis Survey of Buying 


|_ of the Press June Ist ‘ . st aa 
sce ie isha . FORT SMITH TIMES RECORD 


Represented Nationally By Arkansas Dashes Inc 


SH The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per | Eating & | | Furn.- | | Lumber- | 
COUNTIES | Met. tai oA Hsld. Buying Index Drink. General | House- | Auto- Gas | Bldg. 
CITIES Area Retail Power | Quality | of Sales Food | Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued Code $ . S.A. Sales Index | Index | Activity | ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) | ($000 


ARKANSAS 


Randolph : F 3,020 .0043 | 63 60 1,592 280) 1,247) 301| : 1,763) 
St. Francis ‘ d 2,834 .0121 66 61 5,786} 1,378} 1,631) 370} . 2,034) 3,871) 
Forrest City 7,766 - 008 i .0058 97 «| d 3,907 875) 276} , 266 94] ,28 1,73 2,791 
Saline : ; | 3,233 | .0113 6,269 2,812| 838) , 1,670) 2,224 
Benton ; 007 -0058 | | q 4,211 1,306 838 7 485 1, ieee 562 
Scott..... : f : d 1,367] 92 . 452 137 
Searcy 347 |. : i 860 168| 230) 146 
Sebastian ; E i d 19,003 a : : 4,796 ,626) ,845| 8,289 ,840 
AFort Smit! 91,037 J -0318 | 17,684 ,72 3,807 , 22% 4,609] ,53 5,7: 8,156 2,804 


Sevier... ; ed ' ‘ | 2,101 | ; 575 435 
Sharp : ‘ ‘ 683 113) 62 
Stone : Pg x d 1,145 211 203 


Union y i : . 11,754) 142} 3,222 
El Dorado 39,882 | .018% 0147 29 8,360 87 7 3,490, 2,13 8,672} 3,564] 3,028 
Van Buren : 3 A F 643 é | 303 
Washington 55, Pe y J 13,355 , J : ; ‘ , 559) 6,816 
Fayetteville 30,379 | .0138 O18 | ‘ 6,482 ,245 2,97 7 i 7,6 2,195 3,609 
Springdale 21,578 | .0098 0062 | 7 r 3,348 525 r 67 07% ,300} 1,593] 
White . .0150 [ : / ; . { : 2,921| 
Searcy 9,142 - 0087 -0051 | é y 3,045 26 ,773 pL 326 348 , 196) 2,070} 
Woodruff 
Yell..... 
Total Above Cities 963 4383 | a 36 205,167; 46,447) 110,927 3 , 26: 545) 218,973) 70,32: 


State Total. ... .683., of 3,415 386 , 896 _75, 265' + 191,954 ; ‘ : 136,929; 163,751 54,878 


METRO. AREAS RETAIL SALES— 67] ESTIMATES, 1960 
Fort Smith. .... 95,079 | . 0352, 19,003] 5,004] 14,5215, 6,845] 8,289, 2,840 
Little Rock-North | | | | | 

Little Rock.........] 291,753 | .1328 : 1267 65,344 16.011/ 50,032) 15, 62,319] 22,451 15,485, 9,896 
Texarkana 110,619 | .0502 | 4, 0424 25,866, 5,657) 14,545 ,130| 22,062) 9,340, 6,530 3,43? 


= " ‘ joo 
Total Above Areas 497 451 -2262 4,163 2043 110,213| 26,672 79,098 ; ¢ 106,007| 33,636 


CALIFORNIA 


Other Pacific States: Alaska, Hawaii, Oregon, Washington 


NUMBER OF OUTLETS 1] | =< NUMBER OF OUTLETS 


| Total 
Outlets 


; Alameda... ; . , | Altadena | 
Alameda . Township...Los Angeles..| 40.8 : ° ih a we 

. Los Angeles. q | 74) 46) 66| 38) || Anaheim Orange 111.8] 661| 72) 104) 68| 52) 67, 41] 92, 41| 17 

. Monterey a BB. a (Continued on page 368) 


California Population-income data, page 78, Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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FOSTER AND KLEISER FOR THE PACIFIC COAST 


THE ONLY OUTDOOR ADVERTISING NETWORK 
IN THE NATION'S LEADING QUTDOOR MARKET 


San Francisco « Oakland « Los Angeles + Long Beach « San Diego + Sacramento « Fresno « Seattle 
Portland *« Phoenix « New York + Chicago « Detroit « Division of Metropolitan Broadcasting Corporation 


CALIFORNIA ; NUMBER OF } > NUMBER OF OUTLETS 


Cont. from page 367) 


Drugs 


City County County 


Antioch Contra Costa 
Arcadia Los Angeles. 
Arcata Humboldt 
Artesia Los Angeles 
Auburn Placer 
Azusa Los Angeles 
Bakersfield Kern 


Garden Grove.Orange.... 
Gilroy. . . Santa Clara.. 
Glendale. . .. .Los Angeles.. 
Glendora Los Angeles.. 
Grass Valley.. Nevada 
Hanford. ..... Kings 
Hawthorne. . .Los Angeles. 
Baldwin Park Los Angeles Hayward. .... Alameda... 
Banning Riverside | Hemet....... Riverside 
Barstow San Ber- || Hermosa 

nardino Beach..... Los Angeles. 
Bell Los Angeles Huntington 
Bellflower Los Angeles Park.. Los Angeles. 
Belmont San Mateo Indio. . . Riverside... . 
Berkeley Alameda Inglewood... .Los Angeles... 
Beverly Hills, Los Angeles La Habra Orange 
Blythe Riverside La Mesa.... San Diego 
La Puente Los Angeles. 
Laguna Beach.Orange 
Lakewood Los Angeles.. 
Lawndale Los Angeles. . 
Livermore Alameda 
Lodi San Joaquin 


| Lompoc Santa 
the-Sea Monterey 4. 3 70 4 8 S&S Ii Barbara... 


Ps 2 ee 
- 

a. i) a) fe 
& wo 


- 
eonowe 


Brawley imperial 
Buena Park. Orange 
Burbank Los Angeles 
Burlingame. . San Mateo 
Calexico imperial 
Camobell Santa Clara 
Carmetl-by- 


ss ee ee 


N@wWwen heme 


Chico Butte , Long Beach... .Los Angeles... ° | | 341 
Chino San Ber- } | | Los Altos Santa Clara.. ‘ . 
nardino || Los Angeles. ..Los Angeles. |2506. 2468/2139 2111) 956|2961| 

Chula Vista... San Diego ‘ Los Gatos Santa Clara.. . 19| 21) 16; 19 
Claremont Los Angeles ° } Lynwood. ... .Los Angeles. ° 21 a1| 21; 48 
Colton San Ber- | Madera. . Madera..... . 14) 16) 14| 42 
nardino Manhattan 

Beach..... Los Angeles.. ° 25| 14 
Martinez... ..Contra Costa. x 10 13) 
Marysville ° 22) 24 
Maywood... .Los Angeles. . 8} 5) 
Menlo Park.. San Mateo... ° 10 23| 
Merced. .....Merced..... le 21] 28) 
Mill Valley. . .Marin ‘ 5) 
Millbrae. .. ..San Mateo... 
Mirada Hills. Los Angeles.. 


Mad. iol 


anoae 


Compton Los Angeles. 
Concord. Contra Costa 
Corona Riverside 
Coronado San Diego 
Costa Mesa... Orange 
Covina Los Angeles 
Culver City. . Los Angeles. 
Daly City San Mateo 
Delano Kern 
Dinuba Tulare 
Downey Los Angeles 
Duarte Los Angeles 
East Bakers- 

field Kern 
El Cajon San Diego 
E! Centro imperial 
El Cerrito Contra Costa 
El Monte Los Angeles. 
Ei Segundo. . .Los Angeles 
Escondido San Diego 


_— 
noo 


Om + POrtonoon 


Monrovia... . .Los Angeles. 
Montclair... .San Ber- 
nardino... 

Montebello. . .Los Angeles.. 
Monterey 

Park....... Los Angeles... 
Monterey... . Monterey... . 
Mountain 

View Santa Clara. . 
Napa... Ore 
Eurcka Humboldt National City..San Diego... 
Fairfield Solano Newport 


Fontana San Ber- Beach...... Orange 
nardino 15.2 North 

Fremont Alameda 44.9) | 21] Sacramento. Sacramento. | 

Freano ... Fresno 137.3 Norwalk Los Angeles. em, 

Fullerton, Orange 69.4 | Novato Marin ad . ° 


Gardena... Los Angeles..| 37.0 Oakland. Alameda... 914, 265! 281| 283] 215] 402! 120] 112 


aBwnhwnr aN BakOuese 


eenoeoo--aw 


Bouwoonne 


woaroeowewnhrwe 


= 
a 
ny 


California Population-Income data 


Copyright, Sales Management, Inc., 1961. 
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CALIFORNIA 
continued) 


NUMBER OF OUTLETS 


City County City County 


Oceanside San Diego. . 
Oildale.......Kern.. 
Ontario. .....San Ber- 
nardino 
Orange...... .Orange 
Oroville Butte 


Pittsburg Contra Costa. 
Placerville... .E1 Dorado... | 
Pomona..... .Los Angeles. 
Port 

Hueneme... Ventura 
Porterville... . Tulare. . . 
Oxnard Ventura Red Bluff Tehama.... 
Pacific Grove Monterey | Redding..... Shasta. 
Pacifica San Mateo... é Rediands.... San Ber- | 
Palm Springs. Riverside... . ( | $3) 14) 51) nardino. . .| 
Palo Alto.... Santa Clara. : 45 72 | 64| | Redondo 
Paramount. . .Los Angeles. . | } Beach. Los Angeles..| 
Pasadena Los Angeles. 118! 137 | | Redwood City.San Mateo... .| 
Paso Robles. . San Luis | } | | Reedley......Fresno..... .| 
9) Rialto........ San Ber- 
Petaluma . 15 | | nardino. . . 
Pico Rivera...Los Angeles..| 50. * = * } | Richmond... . Contra Costa. 
Piedmont Alameda. . . . ° 0 


oS BB | Pop. (thous.) 
ro © 


mpuo 


— & 
n= 
on 


| 


: (Continued on page 370) ee ae 


i SM oo The “‘SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| Eating & | Furn.- | Lumber- 

COUNTIES . i | . | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES } i Power —_ | of Sales | Food Places | Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
index | Index | Activity | (sooo) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Alameda. .... 284, ¥ ; 5911 | 18 «| «117 299,484) 108,241) 199,542| 81,251) 73,991, 226,732) 94,046] 48,803) 50,887 
Alameda. . ; | .0: 0348 | 104 | 7 16,721, 4,912 2,417] 3,360 2,254) 11,115) 806 3,856 
Albany.... * 4 R -0089 | ill | 2,423| 1,650) 602! 298 339 8,305) | 1,551 487 

Berkeley... eae. 5 é | .0777 | = 127 39,884) 10,004) 16,454) 10,285) 10,726] 31,824 3,1 4,543) 7,692 

Fremont. ... 28, 01; .0203 : 9.018} 1,701] 818| 524]: 6,160} 3,197} 2,870] 1,285 

Hayward.. 52,579 | .0739 | 0525 | 36.919]  8,385| 24,532| 13,551] 7,417 33,690 419] 6,684] 5,209 

Livermore ‘ : . . } y 4,689 1,220) 1,014) 837 ,417 3,676 749 1,020 748 

AOakland....... 648, ; - 260: 125,860| 65,328] 138,539| 44,130 2,43 96,620) 38,117) 20,944) 25,165 

Piedmont... ; 7 q | 0072 | 1,409 31} 264| | 100 33 

San Leandro eee 108, 049 048 | 31,002 7,034 10,211 6,208 . 23,512 11,083) 

78| 82 | | 52| 

3,118| ’ 1,194 | 1,897 


! 

33,191 , 12,495 , 20,202) 

; 14,949 2,4 5,378} 2,7: , 8,449 

Oroville 25 , 283 : | : ‘ 5,464 491) 3,396) , 08 , 4,662) 

Calaveras... 4 ‘ | P r ,060) 1,359) | 1,456) 
Colusa : . | 4, ° | ,103) : 664) | 


| | 
Contra Costa . = - : ,319} 41,512 
Antioch 25, , j d | 3 7,747) 96 3,608 
Concord | } 
El Cerrito 
Martinez. . A : A K ; ,688| : | 1,029} 
Pittsburg 27,3 01% : ; 677 , 964) 3, 1,906) 
Richmond - d d 25 73 5 : 7,095 
San Pablo. 
Walnut Creek 38,7 -017 , a i , 806) 5.871) ,28 i 14,102) 
Del Norte... . s . 4,540) 
Eldorado. . ° ° 2 | 4 , , 6,276) 
Placerville... : i : | 188 36 5.16 633| | 266] 94] 5,568] 
97,015) 
AFresno. . . | 22 35, 3, ,989| 25,389 74,500} 
Reedley ane 4 } J 36 2 ‘= | 940) 55¢ 2,790 
Selma... .. ete 47 . J 3 208 . ,16 ,031} 367 4,589) 
Glenn...... ae i : F , j 736) 5,720) 
Humboldt. Le : > | ,897) q ,068) ,091; 31,953) 
Arcata. . iu ° | i . ’ 7.78 474} 26 3,679) 
Eureka : ‘ | 156 2 20.! 6,086} 9.993) 3,97! 3,993] 19,220] 
imperial... d ; 874, 9,099) . : i 14,316 
1,720} 72 9% 3,115 
1,462 
9,375 


1805 
.0584 
.0082 
East Bakersfield 2,692 0149 .0204 
GR cccceces é d .0103 
South Bakersfield . -0142 
; ee ; d .0040 


Kings 
Hanford 

Lake...... , 685) 

Lassen. . ’ , 1,183 
Susanville 0062 | 0042 5 | | 5 832| 439| 201] 4,840] 
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THERE ARE 
HOLES ' 

IN YOUR 

LOS ANGELES 
COVERAGE 


WITHOUT THE LOS ANGELES COPLEY NEWSPAPER GROUP: 
Eight dailies and their 18 shoppers cover key 
communities in the vast ‘“‘hometown’’ market 
surrounding the city, proper. One order, at 
a discounted rate, buys the entire Group. 


69 Copley Newspapexc 


15 HOMETOWN DAILY NEWSPAPERS COVERING GREATER 
LOS ANGELES—SAN DIEGO, CALIFORNIA— NORTHERN ILLINOIS 
—AND SPRINGFIELD, ILLINOIS. SERVED BY THE COPLEY 
WASHINGTON BUREAU AND THE COPLEY NEWS SERVICE 
REPRESENTED NATIONALLY BY NELSON ROBERTS & ASSOCIATES, 


“THE RING 
OF TRUTH" 


INC 


CALIFORNIA 


Cont. from 


City 


Riverside 
Rosemead 
Roseville 
Sacramento 
Salinas 
San Anselmo. 
San Ber- 
narding 


COUNTIES 
CITIES 
continued 


Los Angeles 


Alhambra 


Altadena To 


Arcadia 
Artesia 
Azusa 


Baldwin Par 


jurbank 

‘laremont 
mupton 
vina 


ulver City 


Downey.... 


Duarte 

El Monte 
i] Segundo 
Gardena 


Glendale 


California Population-Income data 
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County 


Riverside 


Los Angeles. 


Placer 
Sacramento 
Monterey 
Marin 


San Ber- 
nardino 


Met 
Area 
Code 


102 


wh 


h 


of 
-S.A. 


. 1897 
-0468 
0150 
0301 
.0030 
0106 
0138 
-0163 
-0377 
.0838 
0757 
0037 
0574 
0242 
-0363 
0525 
0043 
0281 
-0104 


-0278 


115,359 
9,332 
61,915 
22,730 
61,218 


227 ,026 
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NUMBER OF OUTLETS 


— | Eat. & 
Drink. — 
Gen’! 
Mise. _ 


a 
N 
“N 


| 
147| 238 94 


53) 25 


City 


San Bruno... .San Mateo... 
San Carlos....San Mateo... 
San Diego 
San Fernando.Los Angeles. 
San Francisco. San Fran- 
cisco. . 
Los Angeles. 
Santa Clara 


San Diego 


| San Gabriel 
] San Jose 


RETAIL SALES— BY 1 ESTIMATES, 1960 


Per 
Hsld. 
Retail 
Sales 


4,441 


Buying 
Power 


Quality 
Index 


Index 
4.0986 


0402 


121 
133 
0236 105 
0283 121 
0052 | 91 
-0112 
-0193 
.0144 


.0308 


06 
100 
132 
120 
274 


126 


0465 
0631 
0065 
.0474 
-0159 
0258 
.0514 
-0075 
-0135 
-0095 
. 0232 


0921 


90 
117 
142 
141 


} 117 
| 114 
| 138 


Copyright, 


Index 
of Sales 
Activity 

124 
154 


bi 


129 


2,183,559 


Eating & 
Drink. 
Places 

$000 


Food 
($000) 


750, 
21,198 4 


2 607 


661 


Sales Management, Inc., 1961. 


General 
Mdse. 
$000 


371 1,287,764 


County 


8g 


283, 36) 48| 27) 24 
| | 

9,098 1,909 2567 588) 642 

237; 31) 38 27| 13! 


2,002, 302, 397| 135) 169 
(Continued on page 372) 


| §45| 251 
11| 


177 


The “‘SM"’ symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 
Furn.- | 
House- Auto- Gas | Bldg. 
Appl. | motive | Stations Hdwre. | Drugs 
($000) | ($000) | ($000) | ($000) ($000 


Lumber- 
Apparel 
| ($000 


431,448 380,624 
1,745 4,132 
2,625 1,195 
4,472 2,982 
730 230 
2,003 ,570 
845) 756 
2,492) ,157 
3,352) 2,206 
1,231} ,897 
10,945) 410 
301| 788 
3,414) 5,146 
3,011} 1,736 
5,585] 2,548 
6,329) 4,457 
1,017} 320 
2,250) 2,623 
7,717| 2,476 1,392 861 

2,185} 8,109 5,032 

15,006} 13,283} 67,0085 7,442 


279 «=557.826 1,608,175 
32,632 
4,240 
§,271 5,77 7 6,056 

540 


706 .628 
6,007 


1,464 
,597 


295 
O11 4,236 
6, 466 
793 
,934 
,443 
9,338) 
471} 
29,243) 
711 
, 069 
5,003) 
17,210} 
30,588 
27,217 
| sour 
ll, , BS 3,734) 16, 101) 
376) 
3,233] 
28 ,854 


630) 
,281) 


2,497 


15,199 
1,321 
7,136 
4,743 
5,312 
9,360 


5,828) 
7,218 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


LOS ANGELES 


NOW THE NATION’S SECOND LARGEST... 


a 
‘*; 
a 


* Population * Buying Income * Total Retail Sales 


and FIRST IN AUTOMOBILE OWNERSHIP 
This makes OUTDOOR your natural medium to 
reach the citizens of PACIFIC OUTDOORLAND! 


tah 


a nee ne 
SS OE EC eee ee 


SALES MANAGEMENT 


JM The * ‘SM” symbols mark original, exclu- 
RETAIL SALES— y ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


CALIFORNIA 


| Per | —s | ¥ 
COUNTIES | Met. i % Held. ying Drink. Auto- | 
CITIES Area of Retail Food Places . | Apparel | 4 motive | . | Drugs 
(continued) | Code . S.A. Sales Index Index | Activity | ($000) ($000) | ($000) | ($000) | ($000) 


914 2,441 1,156 952 
761) 4,142 2,587 2,194 
, 669) 1,816 2,843 830 
,505| 5,131 2,167 ,617 
488 9,869 3,758 5, 348 
,642} 3,038 2, 085} 694 


‘301| 6 075 450 


Glendora....... 7,595 | .0080 ous | 99 | 69 535 568 
Hawthorne. ..... , 0241 | .0211 112 128 602) 3,285 ,237 963 5,240) 
Hermosa Beach. ... 0197 | .0138 | ‘ 219 5, 607| 
Huntington Park.... 0457 | -0297 277 ,401 ,803} 9,7 3,8: 7,776) 
Inglewood.......... 789 | 0691 0558 | 1; 166 | 31,408] 11,137} 31,279! 13, 8, 496] 
La Puente....... 93 | .0116 0145 | 82 3,078| 
Lakewood. ..... aid 89,033 0405 0389 2 106 27,595 
Long Beach- 


oe 
ow 


689 


aw 


to 
oe -3 & 0 


692 

1,839 
| 

627 ,222 2854 2774 | | 4 650 51 ,327 ,922 38 ,083 85,924) 109,846 44,338 23 ,093 

Lawndale. ..... ® 14,677 | .0066 -0114 92 x ,all 390 621) 1,737 1,468 , 599 

ALong Beach...... 538,189 | .2449 -2385 | ‘ | 27 7 ,055 5, 48: 92 , 225 078) 34,085) 101,044) 38,263 2,643 

ALos Angeles .« «| 4,268,805 -9418 1.7616 p 964,485) 388,336 15,568; 262,844) 612,195) 318,701) 185,250) 


294,358) 
0167 0184 | ,892| 3,376 588) 190] ‘gat| ,698| 3,972] 459 
Manhattan Beach... 30,2 | .0137 | -0202 | | , 263 1 506} 5, 804| 2,372| , 054 
Maywood.......... 7 | ,0079 .0090 - 947) 998) 2,164) 1,568) 342) 
Mirada Hills -0063 | .0116 4,066 587 1,638] 1,385 ,508| 
Monrovia.......... ' .0273 .0207 36 | 10,538 2,629) 26,532) 3,929 ,668| 
Montebello........ 2 0196 | .0209 15,161| 2,401] 7,421 4,918 ,857| 
Monterey Park... 76% 0208 | .0232 | B 19,471 1,415] 7,813) 4,851] 249 
a ees , |} .0392 -0499 25,471 


3,648 4, 261| 7,462} 2,781 
_Paramount ; 28,! | -0130 .0157 : 6,631 848 6, 286! 2,494 2. 607| 


— to & 


— mm = 6S 8D 
— m 0 bo b> 
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THE WINNER: ©@KNXT! In Los Angeles, the nation’s second market,the first 


place belongs to KNXT. Channel 2 provides top-quality programming: news and 
entertainment from the CBS Television Network plus local programs produced to 
the highest CBS standards. And Channel 2 provides the largest audiences: month- 
in, month-out—in 71 consecutive Nielsen reports—it has thern California's 
number one television station! Want both i 

Advertise on the blue-ribbon CBS Owned statio very time. 


CBS TELEVISION STATIONS 
A DIVISION OF 

COLUMBIA BROADCASTING 
SYSTEM, INC. 


This Is Your 9th Largest City Market in the U.S. 


The San Fernando Valley growth of 442,554 in ten years tops growth of 200 major cities. More 
than 2 billion income . . . in top dozen cities in retail sales at $1.4 billion . . . household 
Current information income $7700 . . . estimated population one million in three years. 


on this newest 


Consumer Effective 
i. © Per Per 
Population Households Units Income(000) Capita Household 


will be furnished 871,369 270,000 $2,090,000 $2,389 $7,700 
on request. 


market giant 


(Add 000) 
Total Eat & General 
Sales Drink Merchandise Apparel 
$1,400,000 $128,000 $233,000 $86,400 
Fur. Hshid Gas Lumber 
Represented Appliances Auto. Stations Bidg. Hdwe. Drug 


Nationally by $97,000 $202,000 $208,000 $60,800 $58,000 
NEWSPAPER 


MARKETING Per Household $5,180 
ASSOCIATES 


ovor—mwerme | Valley Times TODAY 


11109 MAGNOLIA BLVD., NORTH HOLLYWOOD, CALIF. 


San Francisco 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


CALIFORNIA 


Cont. from page 370 


Apparel 


City County 


| Pop. ( hous.) 


| Appare! 


City County 


San Leandro. Alameda ; South San 
San Marino... Los Angeles. 
San Mateo. . .San Mateo 
San Pablo Contra Costa 
San Rafael Marin 

Santa Ana Orarge 
Santa 


Francisco... San Mateo 
South 
Pasadena. ..Los Angeles. 
Stanton Orange 
Stockton. ....San Joaquin. | 
Sunnyvale Santa Clara 
Susanville Lassen 
Barbara || Taft... Kern 
Santa Clara _ Santa Clara Torrance Los Angeles. 
Santa Cruz. . Santa Cruz Tracy San Joaquin 
Santa Maria. Santa Tulare Tulare 
Barbara . Turlock. . Stanisiaus 
Santa Monica. Los Angeles Bi, | Ukiah Mendocino 
San Ber- 


Barbara Santa 


Santa Paula... Ventura y | Upland 
Santa Rosa.. Sonoma dino 
Santa Fe | Vacaville. .... Solano 
Springs Los Angeles. ; Vallejo. . Solano 
Saratoga Santa Clara . | || Ventura Ventura 
San Luis Visalia Tulare... 
Obispo San Luis Wainut Creek. Contra Costa. 
Obispo Watsonville... Santa Cruz 
Seaside Monterey ‘ | West Covina. .Los Angeles. 
Selma Fresno || Westminster. Orange | 
South | Whittier......Los Angeles. ‘ 48 | 61 
Bakersfield. Kern Woodland... Yolo ‘ 25| 47| 13| 18) 
South Gate. . Los Angeles 34 || Yreka City... Siskiyou 3 10} 16) 6) 6 
Yuba Sutter 16} 25) 17] 10) 


SM The “SM” symbols mark original 

RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per Eating & Furn.- | | 

COUNTIES | Met %, Hsld. Buying | Index Drink. | General House- | Auto- Gas \. 

CITIES Area of Retail Power Quality | of Sales D Places Mdse. | Apparel Appl. | motive | Stations lo Drugs 

continued Code . S.A. Sales index Index Activity $000) $000) | ($000) ($000) | ($000) ($000) | ($000) ($000) 


1399 -0995 154 7 56,475 15,206) 57,243) 24,623) 24,069 68,385) 17,758 7,481 13,679 
6111 0247 88 9,849} 3,023] 478) 1,638} 1,427| 3,706] 1,171} 800 
0590 0471 123 30, 8,153} 24,08 6,989) 7,241) 26,926) 8,030) 4,625, 4,240 
0395 .0317 118 31, 8 002| i 7,064) 7,249] 8,300) 6,173 1,944 5,609 
0046 0081 92 5: ,957 950 3 266 426 1,191 1,007) 1,097) 344 
at .0269 .0145 163 $05 408 2,088} ; 3,408} 3,130] 20,210! 5,172) 1,178 1,765 
Jan Gabriel 3,73 0199 .0164 131 5 3,36 2,711 ; 1,162 ,974| 11,868} 3,843) 3,510 1,166 
San Marin 0079 .0128 168 5 2: 576| 590] 1,362 932) 1,911] 2,466 554) 1,380 
Santa Monica 76, 03% 0801 0645 140 ,120} 18,618] 21, 13,651} 10,615} 38,032} 10,429} 7,293] 8,693 
Santa Fe Springs 19,7 0090 .0100 108 9 920 ! 779) git) 1,344) 2,908] 1,475 115 
South Gate 94,934 | .0431 .0367 123 y 7,854 i) 1,923 3,300} 41,675 6,848 2,151 3,865 
South Pasadena d. 0105 0142 130 g 1,024 . 579 837 5,342 2,025 593 1,685 
Torrance ,558 | .0553 0571 101 ; 8,964 7| 5,809} 4,052} 17,570) 13,205] 5,070 6,294 
West Covina 72 0331 .0316 112 19,010} 1.813] 7,016] 1,253} 4,870) 5,982} 1,727| 4,010 
Whittier 91,693 0417 0289 152 219 15,842; 3,434] 14,590} 6,707| 7,649] 25,598] 6,126) 2,425) 3,121 
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372 SALES MANAGEMENT 


Q. Does the Los Angeles-Long Beach Metropolitan Area offer uniform 


sales potential for your product or service? 


A. The Los Angeles-Long Beach Metropolitan Area is a huge market, 


larger than all but six states. Its ability to buy varies 

widely, from San Marino’s average household buying income of 
$15,279 down to Costa Mesa’s approximately $5,900. Efficient 
advertising requires careful analysis and media selection. 


. What major portion of the Los Angeles-Long Beach market 


offers the greatest sales potential? 


. The Pasadena Market is clearly the most able-to-buy part of 


the Los Angeles-Long Beach Metropolitan Area. Per household 
buying income averages $8,284 in its cities of Pasadena, 
Altadena, Arcadia, Duarte, Monrovia, San Marino, and South 


Pasadena. That’s substantially higher than the Metropolitan 
Area average of $7,378 and higher than any area of comparable size. 


. Is sales potential reflected in sales performance in the 


Los Angeles-Long Beach Metropolitan Area? 


. Definitely. For instance, the Pasadena Market, the clear 


leader in sales potential, is equally the leader in sales 
performance. Per household retail sales in Pasadena 
Market cities average $5,647, 30 per cent higher than the 
Metropolitan Area average of $4,365, and again higher 
than any area of comparable size. 


. Can you effectively cover all parts of the Los Angeles-Long Beach 


Metropolitan Area with advertising in Los Angeles newspapers alone? 


. No. For example, in the Pasadena Market the leading 


Los Angeles newspaper reaches only about one home in four, the 
top two combined about one in three. Only an advertising 
strategy that includes the Pasadena Independent and 
Star-News effectively covers the Pasadena Market. 


For more details about a strategy for effective advertising 
in the nation’s number two market, see your Ridder-Johns man. 


PUBLISHED IN THE INTEREST OF MORE 


PROFITABLE MARKETING BY THE 
PASADENA INDEPENDENT and STAR-NEWS 


Source—Sales Management “Survey of Buying Power” 1961. . 


MAY 


10, 


1961 


An Orphan Market... 


The SANTA ANA (Orange County, Calif.) 
ABC Market ranks as the 27th Largest 
County in the Nation with a population in 
excess of 740,000... EBI of over 1% billions 
... total retail sales nearly 1 billion. This 
fabulous county (completely “hidden” as 
part of the Los Angeles-Long Beach Metro 
Area) is an ORPHAN Metropolitan Market 
that is LARGER than 268 of the 300 
recognized SMAs in the Country. 

Are you aware of these facts? 


* For the largest paper 
re cr 1S cr in the county with over 
70,000 daily! Contact: 


National Advertising Dept. . . . Sixth & Grand, Santa Ana, Calif... . KI 2-6282 


CALIFORNIA 


SM The “‘SM’’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & | Furn- | ~ | Lumber- | 


COUNTIES | Met Hsld. Buying index Drink. | General | House- | Auto- Gas | 
CITIES Area Retail Power | Quality | of Sales | Places | Mdse. | Apparel | Appl. motive | Stations | | 
continued Code 5. A. | Sales Index Index | Activity ($000) | ($000) | ($000) | ($000) | ($000) ($000) | ($000) | ($000 


4,077 ‘ 91 ‘ 3,705 2,374 1,747] 2,361| 7,705) .163} 
118 7,115] 2,136] 1,439) 1,565) 1,717] 6,537] 714 
3,909 ‘ , 15,195 12,924 7,632 8,556) 34,294 
1,421] 550 876 622} 6,759 
959 268 93 | 210 1,006] 
431 35 78% 914 | 
250 
Mariposa 
Mendocino 
Ul la 
Merced 
Mer 
Modoc 
Mono 
Monterey 


irass \ 
Grass Va 
Nevada Cul 

Orange 
Anahe 
juena Pa 


uta M 


I ‘ 
Puller 
Gard 
sare 


La Habra 


30,052 , 807 72% , 128 : 5 ,962 5,447 
8,469 79: 586 26 49! 4,175! 1,960 
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374 


Management, Inc., 1961 SM Standard (4) and Potential (“) Metropolitan County Areas. 


SALES MANAGEMENT 


MONTEREY COUNTY, a coming metropolitan area 


e Not covered by outside newspapers (only 23.6% coverage from a// San 
Francisco papers combined) 


e Covered first and best by Monterey Peninsula Herald (38.6% of the county 
and 92°% of the Monterey Peninsula) 


Ask our representatives about our new bulk and C.I.D. discount plans 


Monterey Peninsula Berald 


Allen Griffin, editor and publisher Monterey, California Represented by Newspaper Marketing Associates 


; : The ‘‘SM’’ symbols mark original, exclu- 
CALIFORNIA sive estimates by SALES MANAGEMENT. 


Per | Eating & | Furn.- | Lumber- 

COUNTIES | Met. i ay Hsld. Buying | | Index Drink. House- | Auto- Gas Bldg. | 
CITIES Area of Retail Power | Quality | of Sales Food Apparel Appl. | motive | Stations | Hdwre. | Drugs 
continued) | Code | U.S.A, | Sales Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) ($000) 


Laguna Beach. 28, -0129 0082 | 158 248 6,868 3,634 1,442 2,226 1,690 4,999 
Newport Beach. .. 36 , 223 -0165 .0187 123 109 4,351 5,498 389 ’ 1,910) 10,881 
Orange... . 33 , 6: -0153 0165 | 108 | 100 9,887} 2,685 920) , 165 1,466 7,786 
Santa Ana......... 38 , 49 |} .1085 .0746 | 130 | 188 39,753 10,119 51,735 , 819) 19,130 47,589 14,651 
Stanton nebepevs 5, 29: .0069 .0083 | 94 8 10,110 355 258 : 308 611 840 
Westminster 10,985 | .0050 013 | = 74 33 2,595 795 587 if 649 604) 1,245) 1,499 
Placer. . “ 86 420 0393 -0334 104 21,861 6,408 5,246 ,747) 8,722) 6,998 
Auburn 23,974 .0109 | .0058 187 353 6,449 1,363 2,233 8: 489 971 1,988) 2,079 
Roseville nos 35,314 -0161 .0107 141 212 6,617 1,937 1,783 ’ * ,502 3,034 2,194 
Plumas heen 16,572 .0075 0071 5,616 2,117 1,603 2 1,717) 1,022 
Riverside 399,095 -1816 1736 | 96,208 34,314, 36,588 , ‘ , 41,590 29,632 
Banning......... -0056 .0055 9 | ¢ 2,987 819 874} ' 2 2,717 1,364) 899 
Blythe wa 20,674 | .0004 -0049 276 4,488 2,300) 2,487 j 7 2,837 3,161) 2,100 
Corona hon ; 2 -0102 -0077 0% 36 6,309 ,881 1,024 73 , 9 2,434 975 
Homet. ....:..- 7 | .0082 0046 | 153 | 27: 4,596| 719| 992 35 5 , 296 1,091] 2,859 
Indio. ..... 31, -0144 | -0081 | 25 8,154 2,802 1,886 92! 5 5,73 4,640 2,483 
Palm Springs 7, .0216 .0127 ; ‘ 8,979 5, 848 3,241 5 ,426) 3,164 3,353 
ARiverside. 28 0792 -0579 : if 41,610 9,475 23,193 10,700 ,413 31,553 12,313 8,857 
| | 
Sacramento. 152 ; .3305 .3383 174,414 57,797 94,212) 38,182 5 54,765 50,120 29, 
North Sacramento 37 ,677 .0171 -0110 g 23 9,656 2,084 712 507) 3 15,999 3,130 906 
ASacramento 375, 87 -1710 - 1480 Q 5s 73,488 32,483 45,600} 24,425 35,642 66,873 26,036 28,496 14 
San Benito . .0085 .0086 5,377 1,669 1,458 689 2,875 1,637 1,712) 
San Bernardino , .2760 .2860 | 159,493, 43,917) 62,048) 23,298 ‘ 104,363, 68,133) 42,234) 18 
Barstow 27,47 -0125 -0086 f 7 6,171 2,576 2,630 991 7 4,487 5,138 1,216 
Chino... 3, .0062 .0054 93 7 2,689) 321 552 67 507 1,769 1,017 1,708 
Colton ,66 .0085 -0094 ¢ 4,966 , 260 633 1,027 7 3,252 3,029 1,510 
Fontana 37 ,072 .0169 .0104 2( 14,453 ,934 2,099 1,205 813 6, 567 3,271 2,210 
Montclair , 919 .0022 0057 | q p 161 385 472 3 2,015 617 865 4 
AOntario. . 3,596 0349 .0306 5 3 21,585 3,292 4,940 3,413 ,83 19,181 5,614 7,098 3,407 
Redlands 5, 696 .0212 -0173 5 140 13,827 1,628 3,628 1,573 3,43 7,709 6,508 1,768 ,521 
Rialto. .... 7,311 0079 . 0094 76 6,896 1,397 738 137 34: 3,196 2, (82 ,221 391 
ASan Bernardino 212,937 . 0968 .0700 35 187 45,840 11,883 41,766 11,890 3,23 42,058 14,915 8,894 7,198 
Upland 3, 816 .0077 .0087 97 86 6,031 970 303 453 2,145 1,963 2,953 586 


Ontario-U pland 93,412 0426 .0393 2 | 119 27,616 4,262 5,243 3,866 5,292|® 21,396 7,577| 10 


051 3,993 
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The San Bernardino-Riverside-ONTARIO Metropolitan Area 
is California’s fourth largest market. ONTARIO is its fastest- 
growing segment. A new terminal building for Ontario Inter- 
national Airport . . . a 2-million dollar Fruehauf Trailer 
>) plant . . . a 1%-million dollar Otis Elevator plant in full 
production . . . plus a total employment of 7,000 at Kaiser 
Steel between Ontario and Fontana .. . these are a few 


instances of the growth flourishing in the community served 
TO A GREAT METROPOLITAN AREA er. 2 


THE DAILY REPORT 
ONTARIO - UPLAND, CALIF. 


ZA 7 Z ‘ . ‘ _" ~ — 
GA fF IN. \W SS 
10, 1961 


San F 
THE SAN FRANCISCO CHRONICLE 


FERST 


in circulation 
in the 
rancisco Bay Area 


CALIFORNIA 


COUNTIES 
CITIES 
continued) 


Met. 
Area 
Code 


San Diego 160} 1,290, 


Chula Vista 


Oceanside 
Afan Dieg 809, 
San Francisco 161} 1,319, 


California Populat'on-Income 


Total 
Retail 
Sales 
$000) 
068 | 
58 ,453 | 
15,409 | 


77.826 


data 


of 
U. S. A. 
5869 
0266 
.0070 
- 0354 
-0232 
-0172 
0309 
.0210 
3685 
-6003 
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RETAIL SALES— JM ESTIMATES, 1960 


Per 
Held. 
Retail 
Sales 


4,053 


Index 


Buying 
Quality | of Sales 


Power 
Index 


100 
111 

69 
168 
247 

99 
167 
148 
114 
148 


Copyright, Sales Management, 


| Places | 
Index | Activity 


‘Eating& | 
Drink. | General 
Mdse. 
($000) | ($000) | 
100,918} 154,145] 
3,876] 2,988 
792 
5,400 
6,438 
1,164| 
7,804 
; 2,905 
68,400} 121,385) 
188,926] 236,420 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Furn.- | 
| House- Auto- | 
Apparel | Appl. | motive 
($000) } ($000) | ($000) 


| Lumber- 


Gas | Bldg. 
Stations | Hdwre. 
($000) | ($000) 


Drugs 


245,078, 95,482) 30,522 


8,527] 
2,720) 

14,240! 

11,338] 

15,323 

17,530 

12,453 

3,610! 151,188 


124,071) 83,088) 158,965 


3,731 
1,070} 
8,294 
2,831 
2,790 
4,834) 
3,836} 
54,344] 
61,572) 


47,833 
1,200 
859 
3,539 
1,484 
1,086 
2,796 
1,128 
31,144 
40,006 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 
Inc., specifying the intended use and such permission, if granted, may be 


revoked at any time without notice. 


SALES MANAGEMENT 


1 TR Eo EERO aRNIRINE 
KFMB RADIO O DOMINATES 


vee BETTER PART oF SOUTHERN CALIFORNIA 


LOS ANGELES \ __ 


PRIMARY 
seconparRY [Ld 


SAN DIEGO 


Largest Daily Audiences Most and Best News 
Biggest Cumulative Audiences Widest Program Variety 
Greatest Adult Audiences Finest Personalities 
Broadest Coverage Smoothest Music 


Best Network Farthest Reaching Merchandising 


KFMB (e) RADIO 


SAN DIEGO 


WROC-FM, WROC-TV, Rochester, N. Y. * KERO-TV, Bakersfield, Calif. Pelee 

WGR-FM, WGR-AM, WGR-TV, Buffalo, N. Y. * KFMB-AM, KFMB-FM, 

KFMB-TV, San Diego, Calif. » WNEP-TV, Scranton—Wilkes-Barre, Penn. 
WDAF-TV, WDAF-AM, Kansas City, Mo. We Gina Seen apresentete 


TRANSCONTINENT TELEVISION CORP. ¢ 380 MADISON AVE., N. Y. 17 


MAY 10, 1961 377 


Bombard 94 
a Combine all your spots—prime time minutes, morning 
San Francisco ID's, afternoon 20’s, film, live and video tape 
Night commercials —for the most advantageous 


and 


Penetration Plan discounts in San Francisco. 


Call KTVU or H-R Television Inc. for high-rated availabilities. 


4 


SAN FRANCISCO ° OAKLAND One Jack London Square, Oakland 7, California 


@> ; The “SM” symbols mark original, exclu. 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


| Furn.- | Lumber- 
House- Auto- | 


CALIFORNIA 


Per Eating & 
COUNTIES | Met 4, Hsid. Buying Index Drink. | General | | 
CITIES Area Retail Power | Quality | of Sales Food Places Mdse. Apparel | Appl. motive | 
continued Code ( U.S.A. | Sales Index Index | Activity | ($000) ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


ASan Francis 1,319,632 13 5968 7 270,203} 188,926] 236,420) 124,071 ,088| 61,572/ ,864; 40,006 

San Joaquin 77 335,443 ‘ 4,198 . 1487 76,003, 30,207) 34,411) 19,233) +224) A 25 ,626) x 10,852 

Lod 10,764 5 0149 147 8,730] 2,360] 3,492) 1,885] 1,67 900} 3,021) 4, 1,328 

AStockton 218,785 | .0905 0680 44,449] 19,486) 27,917) 15,161| 13,842} 39,923) 13,546) 5s 7,917 

Ir 19,092 0087 0074 7 3 5,377| 2,365] 1,344! 988 3,038] 2,475 572 
| 


San Luis Obispo 111,181 J .0492 24 ,687| 10,685 6,371 8.710] $ a 13,155) 3,758 
Paso Robles 8,872 0086 0054 23: 3,687| 1,290 492} 1,293} ,776| 2,975} 853 609 
an Luis Obispx 43,912 0200 | .0157 37 7 8 ,577| 3,257 4,575 3,519) 4,577) 9, | 3,726 . 1,471 


California Population-Income data, page 7 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


HERE IS STOCKTON! 
metcy 1/2 Billion Dollar (cnt) Market 
in the heart of California’s wealthy San Joaquin Valley 


“Effective Buying One Of The 
Income $693,892,428 

; FIRST 100 

“Total Retail Sales .... 422,992,497 

“Total Food Sales ..... 101,469,930 MARKETS 


Metro Rank 
*ABC Trading Area etro Ran 


ae a . ‘ Population 101 
the Record offers you Sales Management ‘61 Survey of Buying Power Consumer Spendable Income 


88° Food _—, ba 
° 5-5 ATI-y-< Total Retail Sales 
Coverage of Stockton Homes Stockton Tpagesy Ss Record faeniattinns tates 
and 60% of the Total Market. No Cee ce Home Furnishings 
Other Daily Newspaper Gives You 


Represented Nationally By tag Bn a 
Even 7% Coverage of This Great Iso- Cresmer & Woodward, Inc. er Househo 


lated Central California Market. New York, Chicago, Detroit, Atlanta, Los Angeles, San Francisco Source: SRDS May '6l 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


SOMETHING MISSING ... 


. (like California without the Billion-Dollar Valley of the Bees). Perhaps you’re 


serving up a terrific advertising campaign elsewhere in California, but you’re 
empty-handed as far as the 27 prosperous counties of inland California are con- 
cerned unless you’re using the McClatchy Bees. No other newspapers reach this 
important California market in depth. And McClatchy offers you 3 discount plans.* 


Duta Source: Sales Management’s 1960 Copyrighted Survey 


McCLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 


*McClatchy gives national advertisers discounts on bulk . . frequency 


. of combined bulk-frequency. Check O’Mara & Ormsbee for details 
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FOR INCOME - 


INCORPORATED 


e@ REDWOOD CITY TRIBUNE 


STOP! Before You Close The Book On California .. 


CHECK SAN MATEO COUNTY AND THE PALO ALTO AREA OF SANTA CLARA COUNTY 
RETAIL SALES - POPULATION AND BUYING POWER 
Then Don’t Miss This Fabulous Market By Trusting 

To The Spotty Coverage Of Metropolitan Newspapers. 

Only The P.N.I. Group Gives You The Thorough Coverage 
And The Readership That Makes People Buy! 

PENINSULA NEWSPAPERS 
@ PALO ALTO TIMES e@ THE ADVANCE-STAR 
OVER 76% COVERAGE OF THE SAN FRANCISCO PENINSULA 


National Representatives — Newspaper Marketing Associates — New York, Chicago, Detroit, Philadelphia, San Francisco, Los Angeles. 


CALIFORNIA 


Total 
Retail 
Sales | 
($000) | 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


San Mateo 161 573,269 
14,635 
60 ,327 
60,539 
36,038 


18, 


-0615 
outh San Frat 0174 
Santa Barbara .1133 
Lompoc ,407 - 0056 
Adanta Barb: 


Santa Maria 


0609 
0254 
Santa Clara -4189 
0075 
.0071 
-0124 
-0128 
0283 
-0577 
- 1898 
-0379 
-0028 
0268 


501) 


, 636} 
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RETAIL SALES— BY1) ESTIMATES, 1960 


Per 
Hsld. 
Retail 
Sales 


Buying 
Power 
index 


.0150 
0568 
-0239 
117 
-0091 
-0450 

0163 


4141 
.0073 
. 0056 
-0123 
-0079 
-0221 
-0444 
- 1506 
.0380 
-0072 
.0288 


Index 
Gate | of Sales 
ndex | Activity 


Food 
($000) 


Drink. 
Places | 
($000) | 


Eating & | 


General 
Mdse. 


($000) | 


| Apparel 
($000) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- Lumber- 

House- Bidg. |. 
Apol. Hdwre. 
($000) ($000) 


Auto- 
motive 
($000) | 


Gas 
Stations 


Drugs 
($000) 


($000) 


123 
102 
161 


165,723 
4,571 
16,076) 
14,833 
14,525 


13,469) 
219,693) 


Copyright, 


Sales Management, 


Inc., 


51,229, 58,397 


2,331 
2,765) 
025 


4, 
2,66 
2, 
i, 
6.2 
2, 
2, 


co 


6, 


27 ,055 


2,123 
2,332) 
,519 
1, 


1 


57 


, 551) 


25,876 28,512 
1,420 498 
1,387 1,321 
1,907 2,014 
1,982 


21,170 


SM Standard (4) and Potential (4) Metropolitan County 


Areas. 


Eo O7/NG~ 


Santa Barbara 


3O% 


INCREASE 


IN EFFECTIVE BUYING POWER 
SERVICED BY THESE GREAT STATIONS 


Radio: KDB-KIST-KTMS 
Television: KEW-F cuanner 3 


SALES MANAGEMENT 


$307,997,000 RETAIL SALES 


in the dynamic 


- ROSA TRADING AREA 


Retail sales up again. Effective buying in- 
come ($428,853,000) up again. Population 
(216,000) up again. And up again are the 
rich rewards for those with things to sell 
in the three counties...Sonoma, Mendo- 
cino and Lake... which comprise this 
booming market. At the heart of the area, 
and 56 miles from San Francisco, the city 
of Santa Rosa with its effective buying in- 
come of $76,598,000 and retail sales of $90,- 
417,000, confirms its status as the market’s 
trading center. 
Source: Sales Management 1961 
Survey of Buying Power 


A POTENTIAL U S$ 
METROPOLITAN 
AREA 


Blanketing the city of Santa Rosa’s 
ABC city zone, The Press Democrat 
covers 47% of the entire tri-county 
market’s 70,900 households. In con- 
trast, no San Francisco daily gives 
more than 18% coverage. And the com- 
bined circulation of all three San 
Francisco dailies provides only 29% 
coverage of the Santa Rosa Trading 
Area, without discounting duplication. 
Sources: September 30, 1960 
ABC Audit Reports 


For The Only Complete Coverage 
of The Market It’s 


THE PRESS DEMOCRAT 


Represented by 
WARD-GRIFFITH COMPANY, INC. 


CALIFORNIA RETAIL SALES— GYD ESTIMATES, 1960 


Re I F Per 
COUNTIES | Met. i ¢ Hsid. | Buying 


CITIES Area Retail Power | Quality 
(continued) | Code . S.A. Sales Index Index 


Index 
| of Sales 
| Activity 


| Eating & | 
Drink. | General 
Food Places Mdse. 
($000) | ($000) | ($000) 


The ‘“‘SM”’ symbols mark original, exclu- 


Furn.- | | | Lumber- | 
House- Auto- | Gas Bidg. 


($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Santa Cruz owes d 3,985 -0526 
Santa Cruz 60,278 .027 -0195 
Watsonville. .. 42,678 


88,305 
Redding..... 59,651 
Sverra........ . 2,201 
Siskiyou......... 47,622 
Yreka City 25 13,703 


Solano... . ; 159,747 
Fairfield... . 22,950 
Vacaville. . . 14,664 
Vallejo... . 99,950 

Sonoma......... 221,331 
Petaluma.... 40,563 | 
ASanta Rosa... 90,417 

Stanislaus. 248,212 
AModesto....... 131,513 
Turlock — 35,741 


Sutter...... ees 33, 
pS ae 
See Marysville- 


Trinity 


Tulare... pe ° 
Dinuba... . ; p , .0040 
Porterville 37, d -0083 
, 878 | . 5 -0108 
Visalia. . canteity 2 , 929 i | -0147 

Tuolumne........... t , | 3,931 -0087 


| 
| 
| 


122 
193 


262 


119 
376 

83 
119 
230 


104 
162 
378 
242 
271 


114 


38,809 10,803 11,506 
15,953 5,394 5,711 
14,432 2,678 me. 


23,233} 6,992} 7,627/ 
13,512) 4,079 6,109 
752| 387) 187| 
13,119) 4,674) 3,124) 
3,328) 1,731| 
| 

39, 138| 15,753 
6,275] 1,702 
4,275) 333 
24,615 12,546 
54,954 
7,248] 
18,950] 
67,300) 
30,245| 
5,418} 


ss 
6,291 


8,077) 
3,508) 
2,508 


51,564 

2, 662| 1,437} 
643} , 3,256 
5, 391 562) 3,047 
,787 3,148} 6,885 


California Population-Income data, page 78. Copyright, Sales Management, Inc., 


5,580} 20,373) 8,920 ‘ 4, 
4,534) 2, 
, 496 


2,766} 12,863] 


1,534] 6,642] 2,255 1 


3,615] 15,077 
2,839 13,248) 

59 177| 
1,544) 6,530] 


490] 2,270] 


10,819} 32,114 
1,108] 5,839 
880| 4,713 
7,948] 19, 699| 
8,775) 31,995) 
1,492] 5,211] 
4,944] 12,503 
9,465) 41,388 
6,148} 25, 908| 
1,995 5,150 
| 


3,107 
3,055 


sive estimates by SALES MANAGEMENT. 


Apparel Appl. | motive | Stations | Hdwre. | Drugs 


817 
447 


574 
257 


16, 832| 6,560 


691 


381 


1,728 7; ‘1,601 
2,448 932 1,191 
3,345 ,507| 1,878 


2,536 


442 


Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


YUkon 6-8557. 
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LOOK AT BOTH SIDES OF THE COIN . 


Ventura County METROPOLITAN MARKET 


HAS MORE MONEY 
TO SPEND- 


EFFECTIVE UP 21% 


BUYING 
INCOME 


No 
Market 


pause 


this 


explosive 


1960 EBI $440,347,000 . 


GROWTH 


ECONOMICAL ONE 


MEDIA COVERAGE 
ONE ONLY one 


NEWSPAPER COVERS IT 


The Star-Free Press covers 


i 4LL Ventura County 


VENTURA COUNTY 


Sitar-Free Press 


A John P. West-Holliday Co., 


from $363.889.000 in 1959. 


VENTURA 
CALIF. 


Scripps Newspaper represented nationally by Ine. 


The “SM” ‘symbols ‘mark orininal, exclu 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 
$000) 


10,947 


CALIFORNIA RETAIL SALES— JM ESTIMATES, 
Per 
Hsld. 
Retail 
Sales 


1960 
Eating & 
Drink. 


Places 
$000 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Buying 
Power 
Index 


Index 
of Sales 
Activity 


General 
Mdse. 
$000 


Auto- 
motive 
$000) 


43,671 


Gas 
of | Stations 
($000) 


Focd 
U.S. A. 


$CC0) 


Quality 


Hdwre. | 
Index 


($000) 


15,533 


Drugs 

($000) 
8,023 
2,439 


79 


ie 


293 221,851 Vrs 677 


68.146 
146 


16 24,68 
5,177 i 


Ventura 1069 3,729 


599 


2,912 


3,676 
1,900 
2,157 
1,863 


2,526 


168, 142\3,447,133|1, 412,030 


$29/1,208,179 1, 


5.422. 660|1,800.269 2,847,329 1,288,229)1. 


oD ESTIMATES, 1960 


18 94,658) 33,132) 48,263, 16,066 23,181! 71,027 
122 124,314) 36,474 onan 30,204, 26,663) 97,015) 
- | 
1217 |2,414,272| 838,884 1,388,138| 599,246, 611,063 1,763,817| 
129 67,300, 14,557, 23,384] 11,685] 9,465, 41,388 21,724 8,794 
116 174,414 ak 94,212 a= 49,806) 126,521| | 50,120) 29,598 
| 
55, 284| ~~ | 71,866) 
83,148) 245,078 80, 522| 
226,856, 637,329) 152,925) 
124,979] 56,855) 63,863) 150,792 68,619 
14,703) 18,108] 17,860] 42,218 26,740 
21,853| 8,873, 8,778) 31,995 18,819 
34,411) 19,233) 18,224) 67,942 26,670 
24,685] 11,400) 10,947) 43, ony 15,583 


1,560, 447|2,610,3 


8.6923 4,374,898 


738,957 


280,996 3,883, 130/1 ,804,643/1 333,290 854,124 


981 ,911/ 


state Total 


10.2508 2291 


METRO. AREAS SALES— 


- 1805 111 
2189 107 


Bakersfield 
Fresno 


.1921 13,332 
2509 


19,586 


43,519 


48, 345 
Los Angeles-Long 


Beach 
Modesto 


4.6146 
.1129 
. 3305 


-5387 
-0931 
3383 


119 
107 
118 


496,697, 421,338 


Sacramento 

San Bernardino- 
Riverside-Ontario 

San Diego 

San Francisco-Oakiand 

San Jose 

Santa Barbara 
Santa Rosa 

Stockton 
Ventura-Oxnard 


4576 
. 5869 
1.8097 
4189 
1133 
.1007 
1525 
.1009 


9.2415 


-4596 
-6359 
-9222 
4141 
1117 
0896 
1487 
1144 


9.2657 


98,636, 44,770 
154,145| 76,440 
564,548) 269,291 


255,701 
295, 856 
970,518) 


78,231 
100,918 
408,411 
62,965 
20,637 
17,006) 
30,207 
16,050) 


33,456 
47 ,833 
139,572 
33,290 
9,639 
8,615 
10,852 
8,023 


4,854,238 1,715,26912,656,423!1,200, 38311. 1.195, 136!3,482, 106|1 ,889.60911. 122,149 ‘783,928 


COLORADO 


Other Mountain States: Arizona, Idaho, Montana, Nevada, New Mexico, Utah, Wyoming 


Total Above Areas 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Outlets 


Total 


City County City County 


Alamosa 


Alamosa 3 
Jefferson 5 
3 
1 


oO 
a 


. 


Colorado | | RB | 


| } | 

62; 65) 77| 75) 104 sa! 44 
7. 0 | . *| *| * s| . * 
Content on page 384) 


Arvada 


Springs... .E1 Paso... 


Aurora Montezuma. . | 


Boulder 


Adams 
Boulder 


Lad 
oO 


w 
oa 
w 


Colorado Population—Iincome data 
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SALES MANAGEMENT 


EXAMINER DAILY 
LEADS the Chronicle in TOTAL circulation by 5,833 
Examiner Total Circulation 277,812—Chronicle, 271,979 


EXAMINER DAILY 


LEADS the Chronicle in combined City and Retail 
Trading Zone by 1,217 


Examiner City & Retail Trade Zone, 224,114 — Chronicle 
222,897 


EXAMINER DAILY 
LEADS the Chronicle in City Circulation by 28,191 
Examiner City Circulation 109,368. Chronicle 81,177 


EXAMINER SUNDAY 
LEADS the Chronicle in TOTAL circulation by 150,477 
Examiner Total Circulation 464,473—Chronicle, 313,996 


EXAMINER SUNDAY 

LEADS the Chronicle in combined City and Retail 
Trading Zone by 80,322 

Examiner City & Retail Trade Zone, 327,306 — Chronicle, 
246,984 


EXAMINER SUNDAY 
LEADS the Chronicle in City Circulation by 60,549 
Examiner City Circulation 148,068—Chronicle, 87,519 


Today, the essential and most potent force in Advertising is 


BELIEVABILITY 


The circulation figures shown above are the official audited 
figures certified by the Audit Bureau of Circulations for the 
12-month period ending Sept. 30, 1960. Not an estimate, a 
projection, or a guess-nor a portion lifted from the whole 
to find a favorable figure! For the full period covered by the 
audit (and the purpose of an audit for the full year's perform- 
ance is to preclude a quick judgment of circulation values 
based on results of short term hypos or one-shot sensation- 
alism) shows the substantial leadership of The Examiner. A 


lead in total daily circulation over the Chronicle of more than 
5,000 and a lead in city circulation of over 34%. 


This leadership is the reflection of reader confidence-the 
result of publishing each day, a brightly written, tastefully 
edited newspaper which won for The Examiner the top 
award of the California Newspaper Publishers Association for 
"General Excellence.” 


San Francisco BELIEVES in the 


E X X AMINER 


Tells You More... Says It Better! 


Represented Nationally by Hearst Advertisin~ Service Inc, 
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NUMBER OF OUTLETS NUMBER OF OUTLETS 


COLORADO 


(Cont. fram page 382) 


3/3 | \gal4 


12 9 15 
. * 


3 
5 


Gen’t. 
Drugs 


Bao . @ | Mase. 


City County 


Denver Denver | 74,7 
Durango La Plata 
Englewood Arapahoe 
Fort Collins. ..Larimer 
Fort Morgan. .Logan.. 
Grand 

Junction... .Mesa 
Greeley. . Weld 
La Junta Otero 


18 12 25 
9 " " 
55 54) 100) 36 
10 17; 16) 14 


. *° s s 


12 18} 16) 15 


Sterling. ..... 
Thornton... .. 
Trinidad. . . 


- 
om em 
> eo wRaw ew 


~BB TTT tus 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- 
Index Drink. | General House- | Auto- Gas 

Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations Drugs 

Index | Activity | ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


Adams 47 ; . | 38 19,733, 4,318] 3,494 1,181 5,575} 8,681 4,549 
Aurora 34,912 | . ‘ 56 10,779) 2,752 1,358 98; 4,044, 3,530 : 2,964 
Thornton , Y 0 . 1,560) 290 ‘ 2| 265 635 242 
Westminste ee .0066 | 2,065) 382! q 349 840 320 

Alamosa ; gE | 6, : 3,303) 3,076} 1,123 562 
Alamosa f ; ; | 3,112) 2,896} 1,123 562 

Arapahoe : i ‘ | 37,316 , 30,141) 10,744 6,750 
Englewood 59, a9 .0227 | 16,674 713 24,103} 4,476 
Littleton 72 |. ! 5,869| 1,427| 3,178 

Archuleta : } d 565 416 500 

Baca y d 1,481) 1,770) 930 

Bent : , J / ¥ } 1,855 509 

Boulder t | 0442 | d ' 18,593} 7,409 
Boulder 54, .0247 d » 2, 11,747 4,325 
Longmont 22,592 .0103 p g 6 4,353 1,354 

Chaffee 11,087 0051 | 4, f } i i | 2,395 1,179 


CITIES Area | | i Power 


COUNTIES | Met. | & . | Buying | 
Code ( | U.S.A, index | 


Cheyenne 3,061 ° | ¢ | 116 
Clear Creek 5,165 | . d 552 
Conejos 4,281 | . ‘ : 540 
Costilla 1,561 d Bg? d 576 
Crowley 3,892 P d 1,760 276 
Custer 798 d J d | 295 
Delta 15,165 | . . | 2,740) —-1,163 
Denver 916,190 | . : 70,103 186,166) 52,242 38,740 
, LaDenver 916,190 | . 35! 154,669} 70,103 186,166] 52,242 38,740 


Dolores a i d | } 600) 198) | 192 45 
Douglas y d | d 602| 448| 1,073 178 
Eagle... y j ; F 187 531 190 
Elbert 

E! Paso 38 

AColorado Springs 

Fremont 

Garfield 

Gilpin 


Grand 
Gunnison ‘ d -0031 
Hinsdale A -0001 
Huerfano A ° -0033 
Jackson 7 ‘ ; -0009 | 
Jefterson : : -0678 9,571 

Arvada 21,735 ‘ .0102 | 483) iy 1,501 
Kiowa ; -0012 559 
Kit Carson . ~ | .0040 i | J 3,039 


Lake , .0047 -0043 1,963) 897 
La Plata .0126 .0103 5,566 3,149 
Durang: 23,42 0107 .0071 .. | ,027 : 4,964 2,755 
Larimer ; .0374 -0310 . | 16,470 12,406 
Fort Co 925 | .0204 | .0160 -_ 9,581| ,383| 10,218 6,439 
Loveland. .... 18,961 0086 0064 5 | 56 , Of i J §,4ll 1,868 
Las Animas , 17,972 .0082 - | a 3,354 1,319 
Trinidad 14,691 0067 | .005 a | 8,825 1,158 
Lincoln 6,727 .0030 A 1,128 1,196 
Logan 26,103 0119 , 6,130 3,163 
Sterling 22,362 0102 .007 | 123 5,342 2,206 
Mesa 62,173 .0283 ‘ 92 | 14,455 6,811 
Grand Junction 51,348 0234 ° y K 13,516 5,665 


Mineral 498 .0002 4,980 d 127 
Moffat 12,513 .0057 5,688 : 919 2,812 1,256 2,386 
Montezuma 27,266 0124 6,817 ‘ 1,945 1,132) 6,012 2,885 4,308 


| 


Cortez 21,438 (W98 - 008 ‘ 4 1,340 1,072 4,184 2,278 3,272 644 


1 General merchandise sales include sales of ‘‘non-store retailers’. This category was Colorado Population-Income data, page 90. 
first included in the 1948 Census and is particularly significant for cities listed in SM Standard (4) and Potential (4) Metropolitan County Areas. 
the retail sales introduction, under heading ‘‘Mail Order.” Copyright, Sales Management, Inc., 1961. 


384 SALES MANAGEMENT 


The “SM” symbols mark original, exclu- 
COLORADO RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES | Met. Hsld. | Buying Dri General e- | Auto- | Gas ; 
CITIES Power uality es | Food Mdse. motive | Stations . | Drugs 
Index ndex ($000) ($000) ($000) | ($000) | ($000) $000 


-0089 5,303 1,461 4,442 2,165 
-0110 1,671 4,344 
16,438 A -0052 1,162 2,782 
26,184 ° -0115 6,582 2,834 4,475 
12,626 d -0047 1,837 2,698) 


1,032 d 43 70 
1,498 d 510 83 
8,795 ‘ ? — 

6,384 d 303 737) 
21,771 4 p ,122) 4,284 
17,266 F X 3,318 
126,476 j : ’ ; : 26 , 896 

APueblo 118,138 d , 88 atone A ,351} 26,106 
Rio Blanco.......... 6,218 d . < 922 | 545| 1,674 
12,914 B F 1,779 2,081 
8,047 : 1,660 1,776 


3,162 | . 630) | 581 
938 363 129 
1,949 | . 445 977 


6,698 ’ 1,262 1,550 
2,049 342 | 
1,476 | 482 251 

| 
5,968 ’ . 1,249 513) 1,216 

84,991 ° . 19,039 4,879 076) 14,132 
Greeley 54,056 : 12,202 2,156 9,757 3,279) 

Win vcicveccsvesss 11,869 ‘ A 2,282 582 39 2,271 1,630 

Total Above Cities... .] 1,717,560 -656 337,194) 114,216) 304,636) 86,236 359,063) 118,147 155,800 73,979 


State Total 2,345,053 ° 497,835) 167,084) 352, 398| 100,718 458,782} 187,221) 214,405) 103,305 


32,753 10,134) 9,485 15,530] 6,881 
280,637 58,948, 65,452 90,710] 64,486 
31,212 | 7,013, 6,362 8,352} 4,409 


344 ,602 76,095) 81,299 114,592 


CONNECTICUT 


Other New England States: Maine, M ts, New Hampshire, Rhode Island, Vermont 


NUMBER OF OUTLETS . NUMBER OF OUTLETS 


Food 
Eat. & 
Drink. 
L-B-H 
Gen’ 


Sf E855 .8 .3e eB SF | Mase. 


Sai 

A i 

City County Pr 5 

New London. .New London . 109 
109 
70 
19 
16 
31 


County 


ee 
nn 
— 


Sead 
a 


nN 
i 


204) 193 
41 
Torrington... .Litchfield... . WY 441 60 
Wallingford... New Haven -6] 305 51 
Waterbury....New Haven. .| 106.8]1,379 
West 
Hartford...Hartford....| 64.4) 428 
West Haven. .New Haven..| 44.2] 370 
Fairfield..... . 

..Hartford. ... i bg 
Willimantic. ..Windham... | -9} 263 
Winsted Litchfield... . ‘ 136 12 


2 2+BS BABS 


38 .8888..8..82. 


New Haven.. 

...Middlesex, . . 

New Haven... 

Naugatuck. ...New Haven.. 
New Britain... haath 
New Canaan.. 14.2 . 
New Haven...New Haven..| 150.712,336 


ee1d BEBsa -€ .aodS 


= 


- 
owe ez 


B.-85 .-2288 .-5--8~ .83585 


a 
= 
w 


171) 250 


Connecticut Population-Income data, page 94. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential 
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1960 BRISTOL SALES UP OVER STATE AVERAGE... 
GET THE LOWDOWN ON THIS KEY CONNECTICUT MARKET! 


Sales in all catagories retain 1959 gains! 


Total Retail Sales $60,115,000 Furniture & Appliances $ 2,973,000 
Food Sales 19,335,000 Automotive 12,266,000 
Eating & Drinking 3,529,000 Gas Stations 4,652,000 
General Merchandise 3,492,000 Lumber & Hardware 2,738,000 
Apparel 3,000,000 Drugs 1,801,000 


Be sure to get your share of this profitable, growing market. The only way to 
reach nine out of ten families in BRISTOL is by using THE BRISTOL PRESS. It 


hits home in the evening — and sells the whole family. 


Che Bristol Press 


Gallagher-DeLisser, Inc., National Representatives 


Source: Sales Management, May 10, 1961 


“a "1. The “SM” symbols mark original, exclu- 
CONN. RETAIL SALES— GUD Estimates, 1960 sive estimates by SALES MANAGEMENT. 
Per oe Eating & | a ) Furn- | | Lumber- “ae 
COUNTIES | Met. Hsld. Buying index Drink. | General | | House- Auto- | Gas | Bldg. 
CITIES Area Retail | Power wality | of Sales | Food Places  ‘Mdse. Apparel | Appl. motive | Stations | Hdwre. | Drugs 
continued Code 53 Sales Index ndex | Activity | ($000) ($000) ($000) | ($000) ($000) ($000) | ($000) | ($000) | ($000) 


Fairfield 24 4,653 4448 | | 114 244,033| 62,996] 102,097; 69,144) 45,192} 136,098] 57,868 61,372| 32,743 
Al 267 ,224 21 1052 22 141 70,908 19,950 42,934 24,579) 14,471) 30,475 14,309 11,643) 11,801 
( 0 0191 152 19,995 3,698 7,472 5,197] 4,318) 11,606 3,695 3,945} 1,744 

10,235] 1,424 39% 604 ,191] 4,983) 2,217. 2,933} 
17,380, 4,240 4,121) 3,423 2,321] 8,228} 4,487| 4,519) 
20,548 6,066 3,282 5,040 3,606] 16,583] 4,616 1,870! 
0108 6,040 526 538} 1,992 | 2,325} 1,407, 3,599 
0475 6,169} 12,107 7,256 23 16,570 7,164, 6,580] 
2,4 56 0093 9 5 3,522 1,378] 7 335 1,320] 803} 2,082! 
ASta 164,987 751 0676 3 39,237 9,876] 25,919 14,945 : 21,558} 9,565] 12, 146| 
ratford 38 , 67 O17¢ .0250 98 iy , 203 2,700 267 22 11,418 2,882 2,586) 
Westy 2 0174 5 ,425 3,444 996 4,951 9,507 2,923) 2,389 
Hartford -4580 ‘ 73,640 ,033| 56,999 i 157,919} 61,995| 46,689) 
7 0282 07 3% 3,529] 3,492 3,000 12,266] 4,652) 2,738] 
.0259 3 93 95 3,678) ,338| 798 16,507; 4,341 3,042| 
0191 ( f 446 1,805 1,516 949 7,658) 2,274) 2,151) 


THE BRIDGEPORT POST-TELEGRAM 


Announces that it is now accepting national 
advertising under provisions of a full frequency 
rate structure, using the CID discount plan. 

We urge you to take advantage of Conn.’s 


Weekly Contract Requirements Second Largest Metropolitan Area. 
Minimum 12 wks. 24 wks. 36 wks. 48 wks. 
Contrac Period i i i i 
Lines per week: 19 wks, 26 wks. 89 wks. 52. wks. THE BRIDGEPORT POST THE BRIDGEPORT TELEGRAM 
600 .. BY 7% 99 , BRIDGEPORT SUNDAY POST — BRIDGEPORT, CONN. 
1,000 a % 


500 1 o J 29 y Represented Nationally by MOLONEY, REGAN & SCHMITT 


SALES MANAGEMENT 


[ n Ne CW E ng land Compare the three big U.S. Standard 


Metropolitan Areas of over half a million population, on the only true 
measure of advertising productivity — Sales per Capita (U.S. Census) 


id 
fi “rs L is the Hartford Area in every line of business! 


US Stand. Total Dept. Food Automo- | Filling Apparei Furniture Drug 
Met. Area Sales Store | Store bile | Station Store Appliance Store 


$1,765 195 475 | (82 ' 66.8 
1,460 182 374 | 198 50.4 


Providence. . 1,190 127 308 175 om. 43.4 


» 
Fi rst in this rich Hartford U.S. Standard Metropolitan Area is the evening Hartford Times 


in circulation coverage in advertising 


by 58% more in the Area by 131% more in Retail (1960) 
by 75% in the ABC City Zone by 99% more in Department Store 
by 47% more in comparable General 


Please refer to page 95 


Che Harilord Cimes. 


HARTFORD Member: The Gannett Group CONN. 


Represented by Gannett Advertising Sales Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


‘The “SM” symbols mark original, exclu- 

CONN. RETAIL SALES— GYD estimates, 1960 sive estimates by SALES MANAGEMENT. 
] | Eating & Furn- | 
COUNTIES | Met. i 5 5 Buying Index Drink. | General House- | Auto- Gas 
CITIES Area i Power _— of Sales | Food Places | Mdse. | Apparel | Appl. | motive | Stations 
(continued) | Code U.S. A. Index ndex | Activity | ($000) ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


~ | Lumber- 


0310 | .0285 121 17,607, 3,194] 10,434] 3,205] 3,051; 12,121 3,747 3,736, 2.318 


.0502 0515 113 32,419} 7,032} 9,290] 11,847] 8,068] ,710, 5,537] 3,220! 


Manchester 68 , 162 
ANew Britain 110,462 
Southington 21,388 | .0097 .0073 | 135 6,701} 1,908 858] 1,164] 492] 4,142] 1,308] 2,190 
West Hartford. .... 92,266 .0420 0492 139 26,184] 

Wethersfield 17,721 | .0081 | 


| | 
AHartford er 1557 1201 136 61,942} 28,971] 83,499) 25,329 22,061| 44,561] ~15,526| 10,195] 13,518 


4,455) 12,655| 5,915) 3, 691 ,357| 4,217] 4,332! 
.0122 103 7,763} 2,272 272| 296| 468} ‘ 3,001 1,056 


Connecticut Population-Income data, page 94. 


THE NEW BRITAIN U. S. METROPOLITAN AREA 


a rapidly Growing market for food advertisers .. . 


Up 23% NEW BRITAIN HERALD TOTAL RETAIL GROCERY LINAGE 


over 1959 COCCCEEOSSSOCSESESSEOEESEESEEEE 
1,574, 678 


1,278,900 Lines 


E Up 47% 1,074,626 spies 


BE over 1958 


NEW BRITAIN... ABOVE AVERAGE IN FOOD SALES POTENTIAL. 
NEW BRITAIN’S PER FAMILY FOOD SALES OF $1,374 ARE 20% ABOVE CONNECTICUT’S 
AVERAGE, 21% ABOVE NEW ENGLAND’S AVERAGE AND 39% ABOVE THE NATIONAL AVERAGE 


THE NEW BRITAIN HERALD 
SERVING| THE “HARDWARE CENTER OF THE: WORLD” 
REPRESENTED NATIONALLY BY: STORY, BROOKS & FINLEY, INC- 
MAY 10, 1961 


Northwest Connecticut sales are made in 


LITCHFIELD COUNTY 


(Litchfield County is highest in retail sales among the counties not having standard metro county areas) 


and Torrington is the Shopping Center 


To sell Litchfield County, you must sell Torrington 
To sell Torrington, you must use the REGISTER! 


TORRINGTON REGISTER 


Torrington, Connecticut 


Represented by The Julius Mathews Special Agency, 


CONN es The “SM” symbols mark original, exclu- 
: sive estimates by SALES MANAGEMENT. 


Total Per | Furn.- Lumber- 
COUNTIES | Met. Retail 4, Held. Buying Index | House- | Auto- Gas Bidg. 

CITIES Area Sales f Retail Power Quality | of Sales Apparel | Appl. motive | Stations | Hdwre. | Drugs 
continued Code $000 .S.A. Sales Index Index | Activity | ($000) ($000) ($000) | ($000) ($000) 


Litchfield 149,341 | . 4,047 | .0720 | 107 8,067) 5,128] 27,968 10,742) 14, 5,639 
Torringt 46,149 0210 1 7 2,102 78 755 4,465 1,802 7,427] 3,379 066 1,287 
Winsted 15,794 .0072 0055 122 5,716 573 ,067 900 330 3,580 996 658 | 475 

Middlesex 2 104,730 - d x ‘ ‘ 5,735 4,419 17,517 8,074 

Middletow 48,009 197 07 77 2,72 7,375 4,439 2,274 7,856 2,915 

New Haven : 856,681 , ; ; { 69,745, 52,122) 131,635, 51,966) 

29,184 133 0122 12 2 , 156 9% 2 , 326 2,390 1,762 3,519 844 
071 0091 0076 3 3, 004 126 , ,717} 947 6, 107) 831| 

70,126 319 029 2 ; 20,36 3,77: 81 ,685 1,279} 8,704 4,194 

5 ,535 3,965 8,668, 5,803 
2,588] 4,137/ 11,532] 5,283] 
445 702 4,800) 1,079) 

7.060 9,872 32 , 65$ 29,296 20,776 37,439 12,937 
916 3, 10% 475 498 1,502 8,666) 2,123 

5, 292 , 50% 20,597 16,902 11,380 26,272) 7,118 

3,638] 3,746 172) 1,301 1,960| 6,331 2,979 


Connecticut Population-Income data, page 94 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


M E iad | D E N - The Mass Market of The Class Market of 
Metropolitan* MERIDEN Fast-Growing WALLINGFORD 
WALLINGFORD, 
Population §2,500 ....91,600 (16% growth ever 1960) 
Cc onn. Eff. Buying Income $122,485,000.......$81,049,000 (6% “ “ “) 


T Markets nein $ 62,514,000. $35,781,000 (3% “ “ “) 
wo r “Designated by US Bureau of Budget (All figures: SM '61 Survey) 
with 


YOU GET BOTH with Record and Journal 97% 
On e B uy ! coverage...exclusive coverage because no Hartford or 
New Haven ABC daily has over 400 circulation in the 
Meriden-Wallingford markets. Send for complete data on 
new sales opportunities waiting for you here now! 


Jhe Meriden RECORD & JOURNAL wsmeniven, connecticut 


NATIONAL REPRESENTATIVES: JOHNSON, KENT, GAVIN & SINDING, INC. 


SALES MANAGEMENT 


No combination of newspapers can break through the market barrier of 


MIDDLETOWN 


The metro county area 
of Middlesex County 
spends as follows: 


TOTAL SALES (add $000) 


There are 26,400 families in Middlesex 
County with a spendable income 
over $201,000,000. 


This was over a 10% gain over last year. 
There is only one newspaper that covers this 
market and it reaches 70% of the 

homes in the county. 


in Middletown, Conn. it's The MIDDLETOWN 


Represented by The Julius Mathews 


FOOD 

GEN. MDSE. 
APPAREL 
AUTOMOTIVE 
GAS STATIONS 


LUM.-BLDG.-HDWE. 


DRUGS 


Special Agency, Inc. 


$29,344 
10,148 
5,735 
17,517 
8,074 
7,456 
4,169 


RETAIL SALES— GMD ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 


| Per Eating & 

% | Held. Drink. 
of Retail Places 
U.S.A. | Sales ($000) 


Buying 
Power 
Index 


| Index 
Quality | of Sales 
Index | Activity 


CITIES 
continued ) 


Area 


Mase. 
Code 


($000) 


Furn.- 
Auto- Gas 
motive | Stations 
($000) ($000) 


Meriden-Wallingford 
New London 122 

AGroton 

ANew London 

ANorwich 


Stonington 


98 295 
228,325 | 
,623 | 


,346 


8,900] 8,074) 
21,830) 
394) 


936 


. 1039 
.0062 
-0325 


4,099 


15,966 708} 11, 
310 | .0278 15, 190] 5 
9,578 | -0089 F 4,439) 

| 0194 i : | _ 
-0081 7,171) 
.0436 26,270) 
.0069 4,530| 
-0151 9,626 


240 | 1.2688 


Tolland 
Rockville 

Windham 
Putnam City 
Willimantic 


682 
7,969 
845 
5,264 
33 , 057 


-0105 1,426 


Total Above Cities 120 


114 


1.1892 


3,360,040 | 1.8280 | 


1.6346 


State Total 


Connecticut Population-Income data, page 94. Copyright, Sales Management, Inc., 1961. 


ce mi 
718,224] 191,431] 347,439] 213,716 154,675| 451,075 


7,926! 
13,219 
1,085 
3,079) 
3,321 
1,145) 


17,334) 
37,439 
1,175 
13,698 
9,863 
5,309) 


6, 083} 


4,082! 
1,185} 

5,899) 

732 

1,517 


Lumber- 
Bidg. 


Hdwre. 


($000) 


161,216) 145,148 


Drugs 


4,882) 
15,810) 
846) 
2,849) 
5,237] 
1,818 


2,856) 
967) 

6,044) 
926 

1,779 


99,146 


876,180) 238,213) 378, 254| 228, 917| 173,460) 532,312) 213,845 201,808) 121,021 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


neriect solit- 
run copy accepted 


at 12¢ a line in The Evening Sentinel 


(Minimum 200 lines). We will gladly arrange a merchandising program te svit your smali-budget test campaign. Rep. by THE KATZ AGENCY. 


GREATER ANSONIA is a community of 60.000 population where 
sales have risen 58% since 1950. The Sentinel reaches 9 out of 10 
households in this compact market comprising the “associated com- 
munities” of Ansonia, Derby, Shelton and Seymour. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


The WATERBURY, CONN. 
The Waterbury-  fe2-=°" | METROPOLITAN AREA 


Northwestern Conn. | , i Population | 183,500 


Spending Income $440,132,000 
Retail Sales $232,072,000 


The Waterbury Republican-American com- 
pletely blankets this northwestern Con- 
necticut market with 99% coverage of the 
metropolitan area and 77% coverage of the 
entire retail trading area. 


The WATERBURY REPUBLICAN -AMERICAN 


Represented by Ward-Griffith, Inc. Morning - Sunday Evening 


@ The “SM” symbols mark original, exclu- 
CONN. RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per | Eating & v | Lumber- 
METRO. AREAS Retail y, Hsid. Buying Drink. | General Auto- Gas " 
Sales f Retail Power | Quality Places Mdse. | Apparel 1. motive | Stations . | Drugs 
$000 - S.A. | Sales Index Index | Activity ($000) ($000) ($000) ( ($000) ($000) $000 ($000) 


Bridgeport-Stamford- | 
Norwalk 923,569 | .4201 4,653 ‘ 120 114 x A 102,097 69,144 136 ,098 57,868 32,743 
Hartford-New Britain 959,767 .4366 | 4,601 d 118 112 b ,640| 135,033 56,999 5 157,919} 61,995 37,628 
Middletown 104,730 0476 3,967 ° 105 . ° 10,148) 5,735 J 17,517 8,074 4,169 
New Haven- 
Waterbury-Groton 856 ,681 -3897 4,260 J 113 " 91,347) 69,745 131,635) 51,966 
New London-Norwich 228 ,325 -1039 4,099 . 106 . . 21,830 15,016 37,439 13,219 


Total Above Areas 3,073,072 1.3979 4,452 ° a : ’ ° _ 360,455 _ 216,639) — +022) 480 , 608 193, 122) c 
CONNECTICUT STATISTICAL AREAS 


Bridgeport .706 1977 : | ,078} 3 52,848} 31,747| 62,973 23,754, 18,203 
Hartford 755,147 | .3435 y .977| | 120,249} 39,855) ; 125,328} 47,350, 36,578) 31,394 
Meriden 2,514 .0284 J | 5 | 6,599 4,535 8,668 5,803) 3,198) 1,783 
New Britain ,247 | .0734 ; ’ 11,082} 14,587 ’ 23,369] 11,249) 8,144, 5,323 
New Haven ,136 | .1938 ; 108,141} 31,635) 53,832} 38,107) 58,249] 25,605 23,502) 16,675 
New London-Groton | | 


Norwich 206 770 d ‘ 51,082; 13,150) 21, 053) 14,562) 34,555) 11,657 13,738) 6,857 
Stamford 603 “ | 76,060; 17,892) 30, 132| 22, 581 . 45,449 17.008 20,548) 9,743 


Waterbury ,072 ‘ ° } 64,476 17,110) ae 19,272; 14,114 38,426| 11,391) 14,025) 8,229 


i | 
Total Above Areas 2,578,195 ‘ ° 660,350 189,633 318,060! 185,246; 141,157; 397,017) 159,479) 143,488 98,207 


Connecticut Population-Income data, page 94 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


Ask a JMSA man about the Newest SMSA, man! 


Only the NORWICH BULLETIN covers the New London-Groton-Norwich 
SMSA and Windham County, too. New England’s 2nd fastest growing Market. 


The Metro area established You buy solid impact in the SMSA and get 8,000 


ov. 60, by Bureau of Budget 
Population 178,500 $7606 buying income—per 


wae a household . . . $1220 above ASK a JMSA man about 
’ 7 . 1 
Retail Sales $216,697,000 national average the SMSA, man! 


Source: SM Survey of Buying Power, 1960 
NORWICH BULLETIN Norwich, Conn. 


27,917 Daily 23,674 Sundays Represented by Julius Mathews Special Agency, Inc. 
See Our Ad in Retail Sales Section 


“bonus” circulation in Windham county 


SALES MANAGEMENT 


QUALITY TELEVISION* 
SELLS | 


' RICH, RICH 
SOUTHERN NEW ENGLAND 


QUALITY IN ART IS PORTRAYED BY THIS EIGHTEENTH CENTURY PORCELAIN GROUP, 


REPRESENTING THE JUDGMENT. OF PARIS. MADE’ IN THE MEISSEN FACTORY, GERMANY, IT IS 
PART OF THE FABULOUS J. PIERPONT MORGAN COLLECTION WHICH MAY BE SEEN AT THE 


WADSWORTH ATHENEUM, HARTFORD'S ART MUSEUM. 
IN RICH, RICH SOUTHERN NEW ENGLAND, QUALITY IN TELEVISION IS THE HALLMARK OF WTIC.-TV 


OH YES, WTIC TV PROGRAMS ARE HIGHEST RATED TOO. 


W TIC ® TV B revecwe. conncenesr 


* ASK YOUR HARRINGTON, RIGHTER & PARSONS MAN 


DELAWARE .. .Tie'Tnewewous SALES POTENTIAL! 


$ e e 3rd HIGHEST 
4,921 Per Family Retail Sales! ow tue usa. 
Don’t miss the ENTIRE state of 
Delaware! The News-Journal Pa- : 
pers offer 96% family coverage florning News 
of Wilmington and New Castle 
County —73% coverage of the P. “AP. ERS 
State. Compare this with out-of- 
state daily newspapers. Represented by STORY. BROOKS & FINLEY, INC. 


DELAWARE 


Other South Atlantic States: District of Columbia, Florida, Georgia, Maryland, North Cerolina, South Carolina, Virginia, West Virginia 


NUMBER OF OUTLETS - NUMBER OF OUTLETS 


City County City County 


Dover Kent , Newark New Castle J 14 9 
Miitord Sussex 7 | Wilmington... New Castle J 384, 370) 108 176 117) 49 128) 51 75 


TH The “SM” symbols mark original, exclu- 


RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Eating & | Furn- | | 
COUNTIES | Met Retail ay Buying | Index | Drink. | General | | House- | Auto- | Gas 
CITIES Area Sales Power | Quality | of Sales Places Mdse. | Apparel | Appl. | motive | Stations | 
Code} ($000 U.S.A. | Sales | index | Index | Activity ($000) | ($000) | ($000) | ( 


) ($000) | 


-0397 106 116 15,878 5,110) 11,186 5, 165) 3,636, 20,638 5,706) 
0085 415 7,636) 1,704) 7,022 3,567 1,852 6,764 


—|————_|- 


| | } | 
2187 | 7 102,997 20,100 64,125, 27,633) 25,644) 69, ; ,889 15,952 
O117 269 10,975 788 1,761 2,015 2,204 +4 1,578 , 06: 2,190 
254 0834 5s 218 52,568} 14,756] 34,901| 23,334] 18,846] 42,494, | 12,508] 12,353| 9,015 
152 0430 | 125 22,587) 3,863, 5,323} 3,586) 3,073 7,070} 8,407} 2,310 
),232 0052 28: 4,140 644) 1,014] 1,245) 5, 850} 1,544 655 


1088 < 75,319 17 ,892 44,698 30,161! 23,363 67,499 15,799 18,538 12,646 


State Total ; . 3014 120 141,462) 38,129) 80,634) 36,384 = 32,353 107,628) 46,265) 38,577) © 20,629 


METRO. AREAS saces— GYD estimates, 1960 
Wilmington , .2518 122 =| 113 119,825 ; 82,924 38,482 : 17,461 


Tota! Above Areas P . 2518 122 113 119,825) 33,673) 67,713) 30,585 28,712 82,924 38,482 A 17,461 


DISTRICT OF COLUMBIA 


NUMBER OF OUTLETS 


City County 


| 
| 17 288 


Washington, D. C. 
District of Columbia 


= a 
,325|1,253 1417) 401) 609) 336) 221) 443 


RETAIL saces— QED estimates, 1960 
Total Per | Eating& | 
COUNTIES | Met Retail 4, Hsild. Buying | Index | Drink. | 
CITIES Area Sales Retail Pewer Quality | of Sales Food | Places | 
Code $000 S.A. | Sales Index Index | Activity | ($000) | ($000) | 


| Furn= | |~S”~t*~é‘“RLmbbeer- 


General | | House- | Auto- | Gas 
Mdse. | Apparel Appl. | motive | Stations 
($000) | ($000) | ($000) | ($000) | ($000) 


Sh, Ean tat |———- 


} 
District of | | | 


Columbia 1,432,640 6,485 ‘ 136 156 256,391) 137,385) 234,559 93,464 216,903 — 36 ,053 
A Washingtor 1,432,640 156 256,391) 137,385) 234,559) 128,946 93,464) 216,903 71,143 36 ,053 69,204 


1,432,640 6517 156 256,391) 137,385) 234,559) 128,946 93 , 464 216,903} 71,148 36,053 69,204 


State Total 1,432,640 6517 6,485 ‘ 156 256,391, 137,385, 234,559 128.946 93,464, 216,903) 71,143 36,053 69,204 


M iford is in both Kent and Sussex Counties 
Delaware and D. C. Population-Income data, page 101 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


392 SALES MANAGEMENT 


Represented by: Sawyer, Ferguson, Walker—N. Y., Chic., Det., Atlanta, Phila., San Fran., 


The Washington Post with 45,390,000 


lines of advertising during 1960 was first in 


Washington, seventh in the United States 


and fourth among newspapers ~~“ ‘totaL Aoverrisine 


Year 1960 
Media Records 

6 and 7 Day Newspapers 

Los Angeles Times 80,356,751 
New York Times 61,922,811 
Miami Herald 59,879,423 
Chicago Tribune 56,365,279 
Milwaukee Journal 56,142,596 
Cleveland Plain Dealer 51,614,002 
The Washington Post 45,390,776 
New Orleans Times-Pic. 44,228,641 
Washington Star 43,125,202 
Phoenix Republic 42,697,171 


in America’s top ten markets. 


SLCBVQINS Van = 


_ 


FIRST IN WASHINGTON 
IN CIRCULATION 
IN ADVERTISING 
IN AWARDS 


The Washington Post has nearly 50% more circulation, daily and Sunday, 

than any other Washington newspaper... more home delivered circulation 

than the second paper has total circulation... and the lowest advertising 
cost per 1,000 circulation. 


; Member Newspaper Color Advertising, Inc. 
Continuity Rates Apply to Both Color and Black and White. 


Los Angeles; Joshua B. Powers, Ltd—London; Senor G. Enriquez Simoni 


Mexico City; Allin Assoc.—Toronto & Montreal; Hal Winter Co., Florida Hotel & Resorts, Miami Beach; Tom McGill, New England Hotel & Resorts, W. Roxbury, Mass.; 
Low Robbins, N. Y. & N. J. Hotel & Resorts, 1265 B’way, N. Y.; Grant Webb Co., Fin. Adv.—N. Y., Chic., San Fran., Los Angeles, Seattle, Boston, Phila 


MAY 


Pocono Hotel & Resorts, 86 E. Beverly Pkwy., Valley Stream, N. Y.; Puck, The Comic Weekly 


1G, 1961 


C. €. Stark, 


393 


INCREASE IN 12 MONTHS! 


Sales Management 
EFFECTIVE BUYING INCOME” 
COUNTY FLORIDA (Greater Miami) at 
$2.122,398,000.00 — an_ increase of 
$199,324,000 over the 1959 estimate. Miami- 
Dade County is constantly moving up in the 
rank of major markets. 

NOW is the time to get in it — stay jn it — 
grow with it! 


NEWS KEEPS PACE 


THE MIAMI NEWS has registered substantial daily 
circulation gains in every month of 1960 over 1959. 
(we'll be happy to send you the facts). Its record of 
advertising results is constantly winning new friends. 


the “1960 
of DADE 


estimates 


It will be good news when You use The NEWS 
— because 


DOLLAR FOR DOLLAR YOU'LL SELL MORE THROUGH 


“3 


fq wy VY P & 
' | , 
é Bix. he & $ - Be 
“The Best Newspaper Under The Sun” 


Represented Nationally by 
SAWYER @ FERGUSON @ WALKER CO. 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Lumber- 

Bidg. 

Hdwre. 

($000) 


204,450 149,417, 479,186) 194,196 116,171) 149,382 


DIST. OF COL. RETAIL SALES— GYD estimates, 1960 
Total — ERy 3) et wn Eating & | 
Retail Hsid. Drink. 
Sales of | Retail Places 
$000 U.S.A. | Sales $000) 


5,064 


General 
Mdse. 
$000 


Buying | | 
Power | Quality | of Sales 
Index | Index Activity 


Auto- Gas 
Apparel | motive | Stations 
$000) | ($0CO) | ($000) | ($000) 


METRO. AREAS 


Washington 2,940,448 


2,940,448 


1.3376 1.4189 126 229,066 429,864 


706,187 229,066 429,864 


FLORIDA 


Other South Atlantic States: Delaware, District of Columbia, Georgia, Maryland, North Carolina, South Carolina, Virginia, West Virginia 


Total Above Areas 1.3376 5,064 | 1.4189 204,450 149.417 479,186) 194,196 116,171, 149,382 


NUMBER OF OUTLETS 


Uity 


Bartow 
Belle Glade 
Boyntor 
Beach 
Bradenton 
Clearwater 
Cocca 
( ral Gables 
Daytona 
Beach 
De Land 
Delray Beach 
Eau Gallie 
Fort 
Lauderdale 
Fort Myers 
Fort Pierce 
Fort Walton 
Beach 
Gainesville 
Hallandale 
Hialeah 
Hollywood 
Homestead 
Jacksonville 
Jacksonville 
Beach 
Key West 
Lake City 
Lake Wales 
Lake Worth 
Lakeland 
Leesburg 
Marianna 


Florida Population—tIncome data, page 102 
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County 


Polk 


Paim Beach 


Palm Bea 


Manatee 
Pinella 
Brevard 


Dade 


Volusia 
Volusia 


} 
’ 


Paim Beach 


Brevard 


Broward 
Lee 
St. Lucie 


Okaloosa 
Alachua 
Broward 
Dade 
Broward 
Dade 
Duval 


Duva 


Monroe 


Columbia 


Polk 


Paim Beach 

. Polk 

.. Lake 
Jackson 


wrowr ona 


,884 


572 
204 
128 


99| 169] 48] 
27| 25, 9 
TT 
. 


138) 296) 106 
42| 57; 19 
56) 40) 29 


616) 421) 262 


14 


11) 


City 
Melbourne 
Miami 
Miami Beach 


County 


Brevard 
Dade 
Dade 


Miami Shores.Dade 


Miami 
Springs 
North Miami 
North Miami 

Beach 
Ocala 
Orlando 
Palatka 
Palm Beach 
Panama City 
Pensacola 
Pinellas Park 
Plant City. . 
Pompano 

Beach 
Quincy 
Sanford 
Sarasota 
St. Augustine 
St. Peters- 

burg 
South Miami 
Tallahassee 
Tampa 
Vero Beach. . 
Warrington 
West Palm 


Dade 
Dade 


Dade 
Marion. . 
Orange. . 
Putnam 
Palm Beach.. 
Bay.. 
Escambia. . 
Pinellas. . 


Hillsborough 


Broward 
Gadsden 
Seminole 


. Sarasota 


St. Johns 


Pinellas. .... 
Hillsborough 


. Indian River. 
Escambia. . 


‘| 


NUMBER OF OUTLETS 


| Appare! 


-_ 
oe 


25| 30) 
736|1120) 430| 
161| 315) 229 


> 
| 
w 
N Bae e0a . 


_ 
ny 


= 


| 284.9 
| 9.1 
17.0 


-p8s.8 geese 8 .Ste88es. 
Sead 


67 57 
26 19 
19 10 


* Not Available 


Beach......Palm Beach. | 57.3 103) 189; 62 117 
Winter Haven.Polk...... -| 16.9 43| 32) 16) 30) 25 23 


Winter Park. . Orange... ‘| 17.8 26; 24) 13) 24) 15 20 


35 
11 
13 


Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


SALES MANAGEMENT 


ONLY THE GUase 
COVERS the Florida Market that is: 


= ~~ 


Ath in Effective Buying Income...$627,781,000 4th in Automotive Sales $104,887,000 
~« 3rd in Furn.-H’hold-Appl. Sales 31,697,000 2nd in Eating & Drinking Sales... 55,517,000 
4th in Food Sales.............. ... 123,756,000 4th in Gasoline-Oil Sales 34,879,000 


Broward County zoomed fifth in size with an official 1960 Census population of 333,946! 
It's the nation’s fastest growing Standard Metropolitan Area! 


It's blanketed by the FORT LAUDERDALE NEWS .. . the newspaper that delivers 50% 
more Broward County circulation and 147% more Fort Lauderdale coverage than any 


other newspaper! 


Represented Nationally by: Ward Griffith Co., Inc. 


eae FORT LAUDERDALE NEWS 


FLORIDA RETAIL SALES— GYD estimates, 1960 


Total Per Eating & ; 

COUNTIES | Met. Retail Hsld. Buying F | Index Drink. | General Auto- Gas 
CITIES Area Sales f Retail Power | QualityT| of Sales Food Places . | Apparel 4 motive | Stations 

(continued) | Code ($000) .S.A. | Sales index Index | Activity | ($000) | ($000) ($000) ($000) ($000) ($000) | ($000) 


76,168 é 4,051 .0339 81 83 20,666) 4,113 4,749 ; 16,215 5,783) 2,873 
61,265 -0194 118 170 15,971 3,301 y 4,486 ,11i 13,430 of 4,373 2,312 
7,086 é 4,724 -0026 1,946 920 958 360 558 
sepiaieineiisineto seid aa 79,590 p 4,326 .0335 17,768 J i 4,806 , 18,251 ‘ 2,823 2,747 
APanama City. ... 67,265 -0205 14,587 t 6 4,585 4 17,314 3 1,874 2,534 
10,095 ° 3,365 -0045 623 1,068 495 
Brevard.......... : 125,372 3,223 f 4 ; t 4,420 y 26,845 ‘ ® 5,998 
ee 25,571 55 é , 68 963 7,893 
Eau Gallie 8,286 , 239 : 909 
Melbourne......... 32,330 y y »52 ,373) 1,202 ; 9,537 
Broward........... 526,047 | . d ; ; 33,971 104 , 887 
AFort Lauderdale. 270,972 , 866 . 23,206 ,619 67 ,366 
Hallandale......... 18,226 F ‘ . 119 8,532 
Hollywood. ... 62 ,033 : , 66% 992 7 5,165 : 8,910 
Pompano Beach... 56,995 ; , 58 3 2,918 91: 13 ,649 
.0025 ‘ . 296 1,038 
-0064 d : : 196 1,421 
-0041 ,012) J 77 675 ’ 
-0064 d f 382 4,878 : | 336 
-0109 . -0087 ij 1,099 ° 2,444 570 
-0119 -0092 ,554) 1,332 ; 5,068 749 
-0101 -0060 113 § ti 2,038 1,332 34% 5,068 8 749 
-6851 .6078 115 . ,949; 180,725) 123,316 » 293,555 a . 801 
.0318 0272 138 | ¢ 4,926 10,963) o 12,271 ,492 3, 651 
-0331 -0346 91 . } 6,250 5,140 , oe 3,297 ,047 , 753 475 
Homestead. . . . on . -0121 .0068 131 § ts | ; 1,133 1,800] 1,307) 4,784 ,979) 2, , 234 


Florida Population-Income data, page 102. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


DON'T PLAN AN AD....PLAN A CAMPAIGN» 


iI 


CONTINUITY-IMPACT-DISCOUNT 


UY 


he Pensacola News-Journal so firmly believes in the 
principles of CONTINUITY in advertising that NOW 
you can plan a profitable campaign and get C-I-D DIS- 
COUNTS of 4 to 17% on a flexible 13, 26, 39, or 
2 week plan. We assume the entire cost... THERE 
S NO INCREASE IN RATES, discounts apply to the 
ard published 1 January 1959. 


SM The ‘“‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per | Eating & Furn.- | 
COUNTIES | Met Retail Hsid. | Buying Index Drink. | General House- | Auto- | Gas ’ 
CITIES Area Sales Retail Power Quality | of Sales Food Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. 
ontinued) | Code $000 .S.A.| Sales Index Index | Activity ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


FLORIDA 


AMia 777,31 53 7 138 215 ‘ bh 126,900 47 ,733 52,064) 196,536 AN 35,7 
Mia ‘ O65, ot 756 10,890 41,390 2,345 11,737 
8,965 
2,286 
8,538) 
13,348 
1,945) 
2,642, 
904 
129,139 
116,249] 
Jack 14 4,718 , 965 586 i 1,282 
Escambia 13 2 7 : P 47,395 
A " : 41 . H46 } l 25,800 
Flagler 
Franklin 


Gadsden 


Gilchrist 
slades 
Gulf 
Hamiltor 2 i 61 , 
Hardee . : 107 ‘ , 1, 

Hendry : 117 ; ; 991 196 | 1,357) 2,754) 
Hernando ; 79 615 189 J 1,161) 176 


come data, page 102 Copyright, Sales Management, Inc., SM Standard (4) and Potential (4) Metropolitan County Areas. 


HERALDLAND IS THE SOUTH’S “1 MARKET 


“Sure. the e BIGGEST IN POPULATION 
De eresnt « BIGGEST IN BUYING POWER 
$5 « BIGGEST IN RETAIL SALES 


market in 


SOLD BY THE SOUTH'S BIGGEST AND MOST INFLUENTIAL NEWSPAPER 


the South is " , 
j 
curing CO¢ Hiami Herald 


SALES MANAGEMENT 


ONLY THE SUNSHINE 
COVERS 
SOUTH FLORIDA 
BETTER THAN 
WTVJ TELEVISION! 


Only WTV) with an UNDUPLICATED NETWORK SIGNAL 
DELIVERS TOTAL COVERAGE 
OF THIS RICH, 14-COUNTY AREA 


WTVJ CONSISTENTLY PULLS TOP RATINGS, 
TOO...delivers greatest share of audience in both 
Miami and Palm Beach!* 

*Miami Jan."61 ARB Palm Beach Nov. ‘60 ARB 


WTVJ SOUTH FLORIDA MARKET FACTS: 


Population 1,806,400 
Households 591,000 
Total Retail Sales... $2,726,687,000 
Food Sales 614,358,000 
Automotive Sales....$ 524,072,000 
Drug Sales 113,205,000 
Gas Stations 179,949,000 


WTVJ—among all media—delivers South Florida’s 
largest daily circulation! Only WTVJ will give your 
schedule complete coverage of the South 
Florida market. 


IMPORTANT! 


METROPOLITAN MIAMI IS 22nd “aes. ( 
LARGEST RETAIL MARKET jaa. (6 
IN THE NATION! Sie 


23 IN FOOD SALES ao ge South Florida's Largest Daily Circulation Medium 
16 IN DRUG SALES (ee 


beak * cen REPRESENTED NATIONALLY 
17 IN AUTOMOTIVE SALES je BY PETERS, GRIFFIN, WOODWARD, INC. 


25 IN POPULATION 


NEW, CUSTOM-MADE 
MARKET SURVEYS 


At no cost to you, the Research Department of the Committee of 100 of the 
Greater Tampa Chamber of Commerce will prepare a Market Survey specifically 
keyed to, and pertinent to, the manufacture and distribution of your product — 


up-to-date, accurate, and supplied in the strictest confidence. 
You ask the questions — we answer them. 


Whether you are looking for the location for a main or branch plant, or distri- 


bution warehouse — get the facts on Tampa! 


For information, write: Carl S. Brorein, Sr., Chair- 
man, Committee of 100, Greater Tampa Chamber of 


Commerce 


HILLSBOROUGH COUNTY, FLORIDA 


> aes eae The “SM” symbols mark original, exclu. 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


FLORIDA 


; Per | Eating & | Furn.- Lumber- 

COUNTIES | Met 4 Hsid. | Buying | Index Drink. | General | House- | Auto- Gas Bidg. 
CITIES Area Retail | Power | Quality 

continued od Sales index 


of Sales Food Places Mdse. Apparel | Appl. motive | Stations | Hdwre. | Drugs 
index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | (sooo) | ($000) 
Reremes 4 Eien . |— coon 


Highlands 4.415 |. 90 | 109 342) «1,544 564, 1,068, 1,331| 8,805 3,422 4,202, «1,016 
Hillsborougt 8 4,356 | . 113 ,375| 38,911, 83,209 29,195, 25,485) 121,230 , 31,597, 19,513 
Plant Cit 4, 882 179 844 756 3,179} 1,811| 1,679) 8,487 ,626| 2, 409] 1,102 
ATampa 142 589] 34,766] 76,270) 26,870 23,331] 110,566 5| 25,004] 17,603 
Holmes 49 247 317, 1,218 236) 188 
107 : 831 301] a 5,592 3,555) 951 
638} 2,341 5,592| 2,836) 3,399] 899 

67 ,003) | 4, ; 7,514) 2.821| 719 
3,633 5 ,530| 1,849 631 

57 7 - 708 141 


Indian River 


Vero Beact 
Jackson 

<a 

Marianna 


Jefferson 


Lafayette ? .0010 , p 67 461 161) 235 329 171 


Lake 77 0353 109 19,971 221] 4,443) 3,440) (2,426 15,327) 6,096} 8,472} 2,778 
Leesburg 12,84 0149 0084 33 237 6,785 2,095  1,600| 958]  8,032| 2,096] 3,738 958 


Florida Population-Income data, page 102. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


in Tampa-St. Petersburg the Negro is a $89,652,500 Market — 
You Sell Him Only Through Rounsaville Radio 


In Tampa-St. Petersburg 137,200 Negroes spend ROUNSAVILLE RADIO also sells a - > 
$89,652,500 annually on consumer goods—defi the Negro in these 5 markets: y 4 wero ! 
nitely a big market! And you reach it only with 


WTMP—Rounsaville Radio—only all-Negro pro e WLOU—LOUISVILLE ER 


rammed station in Tampa-St. Petersburg. Reache il : 
wa Seat teen pppammeaahatce een Re eo e WCIN—CINCINNATI pa 
almost twice as many listeners as all other sta- 


tions combined. Call or write spor tig? the full ewWYLD—NEW ORLEANS ROUNSAVILLE 


Se ee oe, | Oe RADIO STATIONS 


Clayton in the Southeast eKRZY—DALLAS-FT. WORTH 3220 PEACHTREE RD, N.E, ATLANTA S$, GEORGIA 


Robert W. Rounsaville, Owner-President ¢ Harold F. Walker, V.P. & Nat'l Sales Mgr. e John E. Pearson, Nat'l Rep. e Dora-Clayton, Southeastern Rep. 
ROU NSAVILLE RADIO—FIRST IN RATING IN SIX BIG MARKETS St 


398 SALES MANAGEMENT 


TIE IN WITH "4M WIVT -TAMPA-ST. PETERSBURG 


28th in Total Retail Sales* 


It pays to tie in with WTVT— 
the station that dominates 
the Tampa Bay area, where 
yearly retail sales now-total 
a whopping... 


$1,084,884,000 
and the additional 21-county 


area served by WTVT brings 
yearly Retail Sales to a huge.. 


$2,008,457, 000 


Latest ARB 9:00 A.M. - Midnight 


TAMPA 
ST. PETERSBURG ; ARB NIELSEN 


Station B 15 Station B 


Station C 1 Station C 


A.R.B., Tampa - St.Petersburg Metro Area, Nov., 1960, 2-week summar 
N.S.1., Tampa - St.Petersburg Metro Area, Dec., 1960, 4-week aver 


YES, IT PAYS TO TIE IN ¥ 


STATION ON THE MOVE IN THE MARKET ON THE MOVE 
TAMPA-ST. PETERSBURG 


THE WKY TELEVISION SYSTEM, INC. WKY-TV/WKY-RADIO®* OklahomaCity Represented by the Katz Agency 


MAY 10, 1961 


A New 
Directory of Key Plants 


All Plants with 500 or More Employees 
(Accounting for Half of All Value Added in U.S. Manufacturing) 


Data include: Plant Name . . . Location by State and County . . . Mailing Address 
.. . SIC Codes . . . Product Description . . . Average Employment in 1959. 


Two Tabular Arrangements included: (1) Geographic, Alphabetic by state 


and county . . . (2) Industry Ranking in order of employment. Nearly 
6,000 plants 


No other directory covers all industries, and Yet only if you know how large a plant is can 
reveals employment in each plant, an item you estimate its potential to you. 
which in most directories is handled by code, Cost: $48.00 ($40.00 each for two or more cop- 


or as in Census releases is generally blacked out. ies). Also Available on IBM cards. 


MARKET STATISTICS 630 THIRD AVENUE, NEW YORK 17, N. Y. YU 6-8557 


RESEARCH CONSULTANTS TO SALES MANAGEMENT 


; on The “SM” symbols mark original, exch - 
FLORIDA RETAIL SALES— GRD EstimaTeEs, 1960 sive estimates by SALES MANAGEMENT. 


Eating & | Furn.- Lumber- 

COUNTIES | Met 4 . Buying | Index House- Auto- Gas Bidg. | 
CITIES Area i Power | Quality | of Sales . | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued Code S.A. Index | Index Activity ( ($000) | ($000) $000) | ($000) ($000) | ($000) 


0311 101 ’ ; : 4,111 ' | 6,118 10,492) 3,216 
0179 142 | , 149) 3,467 8,: 3,937) 8,957 2,553 
Leon 4 : ‘ ‘ , 563) ‘ 7,562) ‘ ’ , 162) 6,517 2,433 
7,562} ,036 8) 98} 5,847 2,433 

604) 222 


la 


Levy 
Liberty 


Madison 

Manatee 
rad 

Marion 


la 


Martin 
Monroe 
I \\ 


Nassau 


Ckaloosa 
Fort Walt 887 
Okeechobee , 280) 212 
. ’ . ,991) 13,540 
7,233} ,047 ,557| a 21,461) 9,991 
| | 1,394 


Orange 


| 
| 
| 
Osceola ‘ ‘ . . J 688 
Palm Beach ‘ . ,244, 29,812 , 175) . y J 11,347 


3,174] 751| 5 54) 337| 2,802 78 367 
321} 1,010 { 28: ‘ 76} 733 29) 555 
0137 .0086 5 | 5,674] 2,221 1,155 
Lake Wortt 0), 545 0139 ‘ ? 8,286 3,287) 1,065 989 

Palm Beach 4,81 0113 72 212 33: 4,749} 3,952] 667) 826 

AWest Palm Beach 2 | .0755 .0437 38 239 26,451} 10,089] 31,920) 9,6 11,296} 4,940 
Pasco 021 | .0155 | 2,933 | . 74 9,215 2,342) 2,085 } 1,575) 4,332! 4,282 1,428 


Florida Population-Income data, page 102. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


400 SALES MANAGEMENT 


PALM 
BEACH 
COUNTY F 


BECAUSE of population growth. Census in 1950, 114,686 . . . 1960, 228,106 
an increase of 98.9%. Projected growth by 1970... an increase of 86%! 


BECAUSE of retail sales growth. Present figure is $348,236,000 annually 
an increase of 117% in the past 10 years. 

BECAUSE of industrial growth. Palm Beach boasts new plants for Pratt 
Whitney, RCA, and Minneapolis-Honeywell, a sound market economically. 

BECAUSE of tourist growth. Resort trade at Palm Beach, ’’Hub of the Gold 
Coast,”’ was estimated at $106,000,000 last year. 

and BECAUSE Paim Beach County is a growing, separate Florida Market ... one 
that should not be overlooked. In keeping with this unique growth is the 
Post & Times ... a selling medium delivering 68.6% penetration. Get 
your share of this growing potential in Palm Beach County through the 


PALM BEACH POST & TIMES ... the ONLY newspapers dominating 
this prime market. 


Palm Beach POST - TIMES 


P.O. Box 1569 West Palm Beach, Florida 


Represented Nationally by 


JOHN H. PERRY Associates 
JOHN-H*PERRY WVewspapers |ay wos yaa aaa wins wa tom 


i . The ‘‘SM"’ symbols mark original, exclu- ; 

RETAIL SALES— JSM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per | Eating & | ] 6 See ~ | Lumber- 

| Hsid. | Buying | Index | Drink. -| General House- | Auto- | Gas Bldg. 


FLORIDA 


COUNTIES | Met. i & 
CITIES Area of Retail Power | Quality 
(continued) | Code -S.A.| Sales Index index 


| of Sales Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. Drugs 
| Activity $000) ($000) ($000) ( $000) $000) $000 ($000) | ($000) 
Pinellas........... 180 ‘ . 2396 3,857 2186 109,245) 42,431 86,030) 27, 438 4 A 43, 250| 19,189 
Clearwater. ... ‘ 98, -0449 .0278 | 226 18,288 6, 669 7,400 i, 9,542 2,827 5,75 12,498 3,930 
| 
| 


Pinellas Park ; 34: 0020 | .0044 925 585 137 24) 583 2 t 698) 307 
ASt. Petersburg... 322, |} .1465 1177 
Polk.... 252 y } .1151 -1010 


Bartow..... 21,: 0097 .0075 


3,554 23,785 74,705 5 7,787 5 15, 24,797) , 980 
, 384 11,994 ,070. 14, 376 : ; 23,697) , 258 

5,851 754 660 872 547 

7,495 775) 722 671 062 

A\Lakeland.... 3,7 | .0472 .0299 2 21,602 4,095 3,995 

Winter Haven... . , 206 0201 -0120 29 216 2 2,039 

-0156 .0141 x 1,686 

.0120 | 

.0161 
St. Augustine 28,887 | .0132 

IES 6 cscceccsccs c .0236 | 
Fort Pierce... a. | .0216 0152 : 11,967) 


, 763 722 


2 © 


Lake Wales........ 21, 57% 0098 0055 980} 


022 5,087 740} 
012 2,643 
,523 730 
337 ,624 
,691 ,360 
527 335 
,819 ,330 
765 2,330 


ww eknwn a 
ree. =. 
= & be 


9 

2 

6 

4,738 , 788 
1,921 , 246 
1,461] ,199 
2,193 582 
1,269 ,530 
5,357) 705 
4,348] 705 


Ro at oe et om 82 


to 
to 
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NEW Marketing Maps 


See Special Announcement 


Pages 704 & 705 


MAY 10, 1961 


GEORGIA 
a a eee 
! 
! 
’ 


= 


jacksonvilte Journal 
* p i,k 
Jacksonville J="" ™“S 


muc i more market than meets the eye! 


iree-hundred thousand people buying more than 
consumer products 38 rapidly growin 


ournal combination 
her medium, or 


COVERAGE IN DUVAL COUNTY 


FAMILY COVERAGE IN 13 COUNTIES FLORIDA 
nd Above) FAMILY COVERAGE IN 30 COUNTIES 
nd Above) FAMILY COVERAGE IN 38 COUNTIES 


You can COVER—and SELL—the Key Market of Florida through 
oo . . or: y..: : ~ . a 
Che #lovida Cimes-Union The Jacksonville Journal 
EVERY MORNING WEEKDAY AFTERNOONS 
Jacksonville, Florida 


Represented nationally by The Katz Agency, Inc 


mn = 


© The “SM” symbols mark original, exclu- 
RETAIL SALES— mW ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


FLORIDA 


Total | | Eating & | Furn.- Lumber- 
COUNTIES | Met. %, q Buying | index Drink. ev | House- Auto- Gas Bidg. 

CITIES Area sale Power | Quality | of Sales | Food | Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
(continued) | Code S.A. index | Index | Activity ($000) | _ ($000) ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


Santa Rosa.... 133 " ‘ | . -0106 63 


8 


49 ; 846. 796 4,652 1,483) ~ 1,628 


Sarasota ‘ j .0471 | 109 
QdSarasota 110,47 0602 | 0283 148 

Seminole 7,7 F | .0221 | 71 
Sanford 25,2 124 .0100 

Sumter . . F 72 


_ 10,818] 23,808} 9,140] 14,309 
7,111} 8,407| 22,353] 5,527] 8,528 
960) 1,561 : 2,153 
883] 1,296 : ,689} 1,627 
848 


aoe 
a! 


g 


| 
| 
| 


—— OS 


ro 
ws 
uo 


Suwannee 76 ‘ f F m1 | , | 1,061) - 1,654 
Taylor y ‘ | 4, ‘ . ww , 187) 985) 561) 
Union y ° ° ° 953) 


388 


Volusia .082 ; ’ ? 18,773} 12,493 
Daytona Beact 109,971 05 0290 5 

De Lard 12,956 | { .0071 

Wakulla 7 : . .0017 

Walton 


Washington 


Total Above Cities ' 7 » 3113 | 5581 | 12 2 11,025,744) 381, 11] 654,117| 371, 702] 291 ,782|1,141,872 290, 088 316,673] 203 , 363 


~ it | 
State Total 7 , : 97 }1 560, 334) _828, 737|_ 77 772, 744 422, 439| 360,651 1,355,875] 605,601! 472, a 258, ey 


METRO. AREAS SALES— TD STIMATES, 1960 


Daytona Beach 981 p -0693 | 8 | 16 42, 656 16, a | “18, 773 “12, bea | 8,284) 32,758 14, 188) 
Fort Lauderdale- | 
Hollywood 526 ,047 2393 , .1984 102 | 123 123, 756| 52,517/ 48,796 33, 971 31,697; 104,887 34,879} 34,044 18,755 
Gainesville 76,168 0346 .0339 * 81 83 20,666 4,113) 7,204) 4,749, 3,680 15,215 6,575 5,783 2,873 
Jacksonville 598 ,897 .2724 .2504 3 | 107 140,275 36,582) 72, ‘278| 43, 366 30,826) 129,139} 40,019) 27,931 21,937 
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Cities with Retail Outlets in Nine Store Groups, in Section 3 


SALES MANAGEMENT 


NORTH FLORIDA- . 
SOUTH GEORGIA 
MARKET 


JACKSONVILLE 
FLORIDA 


NUMBER 1 IN MODERN 
JACKSONVILLE! { 


From 9 a.m. to midnight, 7 days a week, 
WFGA-TV corrals a 51% metro share of sets- 
in-use in Jacksonville.* For the biggest re- 
turn on your advertising dollar, see your 
PGW Colonel about WFGA‘TV. 


*November ARB 


WFGA NORTH FLORIDA— 
SOUTH GEORGIA MARKET FACTS: 
Population 1,270,600 
Households 347,100 
Total Retail Sales $1,453,037,000 
Food Sales......... $ 352,052,000 
Automotive Sales $ 293,815,000 
Drug Sales 52,210,000 
Gas Stations. ...$ 131,264,000 


REPRESENTED NATIONALLY BY 
PETERS, GRIFFIN, WOODWARD, INC 


Tampa-St. Petersburg 


Now 35, Television Market 
for Mohttime Delivered 


* MORE AVERAGE NIGHTTIME HOMES REACHED than 


Birmingham, Charlotte, Dayton, Denver, Nashville, 
New Orleans and 
Oklahoma City! Qhannel B 


Served best by... 


NS! DECEMBER 1960 
AVERAGE '4-HOUR HOMES REACHED 7 AM to 6 PM 6 PM — Midnight 
Av. Homes Av. Homes 
WFLA-TV Sta ‘A’ Sta ‘’B’’ Station _ Watching Station Watching 
Sign on-noon _—-17,000 16,300 1,300 yee _— Monday thru Friday 
Noon-6 p.m 19,700 21,300 6,900 peta somes eae vamos poco 
6 p.m.-midnight 62,600 55,500 23,200 STATION “C” STATION “C” 21.588 


REPRESENTED NATIONALLY BY - sian 


aa) 


f 


day the 


as The “sm” symbols m-rk original, exclu- 
FLORIDA RETAIL SALES— mM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- Lumber- 
METRO. AREAS ptail 4 Buying Index Drink. Genera! House- Auto- 

if ate Power Quality of Sales Food Places Mdse. Apparel Appi. motive 
U.S.A ales Index Index Activity 000 $009 $000 ($000) $000 $000) 


Lakeland ? 1151 1010 91 104 ,994 21,070 f 13,376 55,116 
Miami ) 2 6851 5 6078 115 129 : 949 180,725 * 78,271, 293,555 
Orlando 422,724 .1923 7 1738 105 : , 387 64,843 : 22,054, 90,484 

Panama City 7 0363 5 .0335 é 96 939 10,179 . 4,461 18,251 
Pensacola 2 1060 82 1008 92 379 28,175 : 13,819 60,701 

Sarasota ? 0622 .0471 , ,640 13,249 - 10,818 23,808 

Tallahassee : 0410 2 -0380 98 563 9,891 562 5,117 16,398 
Tampa-St. Petersburg 84.6 4935 .4350 ‘ 342 169,239 ; 57,923 218,102 
West Palm Beach 1632 1357 82 ,812 37 ,556 21,126 64,949 


Tota! Above Areas 7 2.5234 21 2.2247 115 1,249 .794 681,979 368,399 301,452 1,123,363 375,289 355,153) 215,671 
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COPYRIGHT NOTICE 
and Rights of Reproduction 


Che Survey of Buying Power is a copyrighted publication of Sales Management, 
Inc. Reproduction in any form of the data contained herein is forbidden. The 
copyrighted data include the estimates of population, Effective Buying Income, 
retail sales, buying power and other indexes, and value of farm products sold. 


Permission to re produc e any part or all of the data in the Survey of Buying Power 
may be obtained only upon written request to Sales Management, Inc., specify- 
ing the intended use and such permission, if granted, may be revoked at any 
time without notice 


SALES MANAGEMENT 


GEORGIA 


Other South Atlantic States: Delaware, District of Columbia, Florida, Maryland, North Carolina, South Carolina, Virginia, West Virginia 


NUMBER OF OUTLETS 


| 


| 
| 
| 
| 
| 
| 


Total 
Outlets 
| Apparel 
Gen’! 
Mdse. 


City County 


Albany....... Dougherty 


* | Spaulding. . 
Americus... ..Sumter.. | Hapevilie Fulton 


Athens.......Clarke..... J } La Grange... . Troup 
Atlanta.......Futon.......| 500.04, 231| 235) 588 Macon Bibb 
Augusta......Richmond...| 70. 70) 129) | Marietta. ....Cobb 
Bainbridge. . Decatur. .... | id 19) Milledgeville. Baldwin... 
Brunswick....Glynn.... J | 23 Moultrie. . . . . Colquitt 
Carrollton... . Carroll Newnan Coweta 
Cartersville... Bartow North Atlanta. De Kalb 
Cedartown... Polk Rome — 2m 
College Park. Fulton. . Savannah. Chatham. . 
Columbus. . .. Muscogee Smyrna. . Cobb 
Cordele......Crisp...... Statesboro... . Bulloch 
Dalton. . Whitfield... Thomaston. . Upson 
Decatur......De Kalb..... Thomasville. . Thomas 
Douglas......Coffee.... Tifton. ....... Tift 
Dublin....... Laurens... . Valdosta... .. Lowndes 
East Point... . Fulton. Warner 

Fitzgerald... Ben Hill.. Robins Houston | 
Forest Park... Clayton Waycross Ware.......| . 17, 24 
Gainesville. . Hall. . J 19} 22 15 West Point... Troup b 15 19} 10) 7] 12 


| Total 
| Outlets 


County | 


Eat. & 
+ 8 | Drink. 


2.2] 


eSs3 


eNNO@aos-eNoaanwowon 


a 


SM The “‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per | | Eating & | Furn.- 
COUNTIES Met. i ph Hsid. Buying | Index Drink. | General | House- Auto- | 
CITIES Area of | Retail Power | Quality | of Sales Food | Places Mdse. | Apparel | Appl. motive | Stations 5 Drugs 
c U.S.A. | Sales Index Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) $000 


Appling i d 3,056 -0043 | 69 | 59 2,410 606} 314 278 1,878 1,113 1,273 330 
Atkinson. . t d | 1,274 .0017 486 23 100 
Bacon ! ‘ 4,018 -0032 1,775 2,628 351 
Baker 4 1,395 } .0011 | 
Baldwin . Ee 2,172 -0117 | | ‘. s 3,028 
Milledgeville cS ; 0056 | | 
Banks... F ‘ -0016 
Barrow 4 . ‘ -0059 
Bartow ’ p . .0108 
Cartersville 25 : -0052 
Ben Hill : d , -0059 
Fitzgerald , 682 : 0046 
Berrien ? d : .0045 
Bibb : ; 4 .0679 
AMacon 37,5 .0626 .0435 
Bleckley ‘ J ; .0033 
Brantley : -0010 ‘ 0016 
Brooks. 5 : -0052 ' 0051 
Bryan... ; -0013 , -0019 
Bulloch. . . é | .0096 é -0089 
Statesboro 5, 07 .0073 0046 
Burke.. f | .0057 “ .0065 
Butts... 8 .0031 | ; -0032 
Calhoun : .0021 : -0025 
Camden i J .0037 
Candler. . : i ; .0026 
Carroll... . - ; .0137 
Carrollton rh a ae | 0058 
Catoosa. . t Ld : -0075 
Chariton. . 
Chatham. 
ASavannah 3, | .0810 
Chattahoochee , -0005 
Chattooga 4 .0073 
Cherokee J 3 7 
Clarke. . . ‘ ° .0224 
Athens 52 ,33% : 0183 
Clay . . d é .0013 
Clayton... . J ; 4, .0188 
Forest Park 9 , 668 : 0066 x 3, 450 
-0025 ; 76 
0516 28, 5,659 J , 156 
Marietta. . 932 | .0268 | 0173 2 2,905 ,362) 3,934 
Smyrna. . ,032 | 0027 0043 2, 384 727 171) 
Coffee... . 0105 | 4, .0088 5, 554 | 1,123) 
Douglas 9,56 -0089 | 0053 y 3,8! 307| K 996) 
T, 
4, 


2 09 
3,028 


Colquitt és | .0148 | 3,729 | .0135 741| 2,390| 
Moultrie 25,566 | .0116 .0084 316 465 ,608! 2,376! 1,516) 5, 3% ,583| 2,761! 1,007 


SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. * Not Available 
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GEORGIA 
Met 
Area 
Code 


COUNTIES 
CITIES 
(continued) 


Columbia 

Cook 

Coweta 
Newna 

Crawford 

Crisp 

Dade 

Dawson 

Decatur 
B " } ridge 

De Kalb 
element 
N rth At anita 
1 AAtlanta 

Dodge 

Dooly 

Dougherty 
AAlba 

Douglas 

Early 

Echols 

Effingham 

Elbert 

Emanuel 

Evans 

Fannin 

Fayette 

Floyd 


Forsyth 

Franklin 

Fulton 
AAtlanta 


Gilmer 
Glascock 
Glynn 

Brunsw 
Gordon 
Grady 
Greene 
Gwinnett 
Habersham 
Hall 

° 4 
Hancock 
Haralson 
Harris 
Hart 
Heard 
Henry 
Houston 

Warner 
Irwin 
Jackson 
Jasper 
Jeff Davis 
Jefferson 
Jenkins 
Johnson 
Jones 
Lamar 
Lanier 
Laurens 

I 
Lee 
Liberty 
Lincoln 
Long 
Lowndes 

Valdosta 
Lumpkin 
McDuffie 
Mcintosh 
Macon 
Madison 
Marion 


Total 
Retail 
Saies 


73, 
1, 
3, 
1,063, 
996 , 583 
12, 
42,01 
15,27 


oe) 


~@Oneone oewwa @ 


064 
,310 
.733 


0196 


0070 


RETAIL SALES— 


SM ) ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


Per 
Held. 
Retail 
Sales 
1,088 
3,018 
3,135 


Buying bad 
Power Ty 
Index ndex 


0041 55 


1,212 
3,529 


2,332 
1,156 
2,852 


-0010 
.0097 
. 0066 
-1450 
-0184 
.0058 


2,370 


3769 
3311 
-O115 
0203 
-0064 


0160 


3,288 
2,230 
2,747 
1,273 
2,278 


-0031 
-0015 


Index 
of Sales 
Activity 


S2SESSIszRt=s 


| 


($000) 


Eating & 
Drink. 
Places 
($000) 


Food 


($000) 


Furn.- 
House- | Auto- 
motive 


($000) 


General 


Mdse. | Apparel 
($000) 


13,926) 
| 


617 
424 
12,393 


10,986 


33| 
5,255 
5,070 
296 
216 
63,914 
65,156 
208) 
529) 


280 


1,984 
1,980) 


169) 
5,305 
4,903 
316 
778| 
178 
1,238] 
139| 
118] 


417 
118 


31 215 


1 Atianta is in Fulton and DeKalb Counties, 
merchandise sales include sales of 


also it 
non-store retailers’’ 


should be noted that general 
This category was included 


in the 1948 Census and is particularly significant for cities listed in the editorial 
introduction to retail sales section under the heading “‘Mail Order.” 
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SALES MANAGEMENT 


WRBL | WRBL ii 


. . . . . . . o . . * . . ° . . e e + . . 


SELLTHE COLUMBUS MARKET 
Georgia's 1st metro area in per household buying income 
2nd largest metro area 
3rd largest city 
REPRESENTED BY GEORGE P. HOLLINGBERY COMPANY 


GEORGIA 


@yD The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


s | Per l | Eating & | Furn.- | ~|Lumber-| 
COUNTIES | Met. i | Held. Buying | Index | Drink. | General House- | Auto- \ bs 
CITIES Area Retail 


Power | Quality | of Sales Food | Places Mdse. sald Appl. motive " Drugs 
(continued) | Code Sales Index ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Index | Activity | ($000) | ($000) | ($000) 
Meriwether. . ; j 2,496 | .0068 | 63 3,429 435) 1,605) 728| | : 952 
Miller....... i : | 2,709 0022 | 659 33 135 248) ‘ 1,195 
Mitchell. . : Pd | 3,622 | .0072 67 380) 268) 3,571 613 
Monroe.......... d d 2,597 | .0038 | , 67) 762| 331) 
Montgomery , E | 1,670 -0018 16 413 
Morgan....... P zz 2,902 363 427, 248 
Murray. ...... j e | 1,840 204 322 167} 
8,645) 31,841) 12,583! 
7,690} 30,999] 


Muscogee A | 4,010 

AColumbus 165,440 
Newton........ 17,706 ‘ 3,341 465| 1,537 
Oconee... . 1,445 “ 963 | 356 
Oglethorpe. . 1,819 é 910 J 16} 342) 
Paulding. . “ 5,675 


142 946) 
Peach.... 13,838 459 1,547 
Pickens. .. 


224 718 

Pierce. ... 
Pike.... é 
Polk... j .0100 
Cedartown 3,799 | .0063 
Pulaski 
Putnam 


Quitman 
Rabun. . F ; 270; 1,971 
Randolph ‘ : : | ,031| 346] = 1,268 
Richmond 3 F J " , 963) ,114) , 509) 8,261 30,634 
AAugusta 7,9 : : 29,879} 367 47] 7,753} 27,797 
Rockdale j j : 1,907 | 477; 1, 108} 
Schley. . , : : : 438 132| 
| 

Screven. . ; : d .0048 2,534 | z 2,227 
Seminole. . j .0027 1,526 1,651 
Spaulding. . , ‘ .0171 12,151 . r 7,291 
Griffin. . , 836 ; -0128 10,958 446) ,278 , 045) 2, 7,291) 
Stephens i .0074 3,346) | : } 3,795) 
Stewart. . t : 3 0021 860 1,203} 
Sumter... 5 F -0094 5,665 } J | 3,007 


4,809 2,903 
332 


518 
2,515 
1,152) 
2,828 } 
2,567 2,431 
Thomas. ....... , ° , 7,635 | 7,782 2,272 
6,544) 5 7 y 7,332 2,033 1,982 
5,459) 4,093 1,712 2,616 
4,483} 3,986 1,586 2,510 
Toombs : d } .0066 4,268) 4,385 1,443 1,794 
Towns.... ° ° -0013 } 324) 354 287 96 
Treutien. . ; : , -0018 | | 1,094) 773 ia 73 
Troup.... -0218 15,539) . 9,010 4,663 1,323 

La Grange 26,76 d 0113 | | 7,533) 7 4,529 2,054) 769 

West Point g F -0037 4,635 ‘ 1,850 3,387 1,053 166 

West Point (Ga.)- | 

Lanett (Ala.) 3, 25: .0106 0071 


Americus A y F .0064 
Talbot... . 
Taliaferro. . . 


Telfair... 
Terrell 


Thomasville 


Tifton. ... 21, ¢ | .0060 


8,176 | 2,280 8,778| #,071| 166| 67 
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“SM” symbols mark original, exclu- 
GEORGIA RETAIL SALES— GM ESTIMATES, 1960 he estimatey by SALES MARAGEMENT, 
t = Per : i ~— tenn ing & | i eA | 
COUNTIES | Met. q Hsid. | Buying | index . | General House- | Auto- | Gas . 

CITIES Area Retail Power uality | of Sales Places Mdse. Apparel Appl. motive Stations . | Drugs 
continued Code Sales index ndex Activity | ($000) | ($000) ($000) | ($000) } ($000) | ($000) 
Turner ' 3,341 | .0031 65 : 87 364 323| 329| 1,200) 626 
Twiggs 639 .0019 | 14 37 231 28 118 22! 
Union ’ 2,207 | . 42 850 516 362) 
Upson : : 3,356 : i 1,371 3 3,643 2,088 

Thomast 18, 1¢ ; ; : 1,046 E 3,434 1,717 
Walker : ; 2,289 7 , j iy 4,434 3,351 
Walton 2, . ; ,877) | 3,601) 1,266 
Ware ; 4, f ; ,970| : 7,537, 3,265 

Wayer 32, 62 P q » 75: 27 3, , 837 7,152) 3,069 
Warren ; } . . 


_ 
Washington , ; j iB 555) 1,274) 1,298 

Wayne j | 3,754) 
Webster F J | co) 
Wheeler -0015 
White ‘ ; -0023 | 2,470) 
Whitfield 0185 ; ,502 10,155) 
Dalti 36 .0108 7 s21| 3,346] 437] 9,298) 
Wilcox ° P 71 564) | | 458 
Wilkes " : R J | - 310 1,631) 224) 1,632 
Wilkinson ‘ ; ‘ . 43 512) 31| 620) 
North ‘ d 192) 1,090) 240) 1,386) 


| 

| | 
125,207} 488,603] 190,546 129,644! 510,011| 175,868) 162,072) 87,575 
State Total 3,686 | 1. 825, 179,695) 628,365, 231,483) 180,646 724,119) 328,125) 279,927) 132,618 


METRO RETAIL SALES— JSM ESTIMATES, 1960 


Albany g 3,590 .0367 85 85 17,299, 4,090) 10,856) 4,902} 4,584 

Atlanta ; 4,655 F 105 111 288,297, 77,457, 329,838) 78,168} 51,525) 243,072) 100,652 
Augusta : . 3,887 ‘ 89 56,293, 11,985 29,964 15,678! 10,567; 41,957/ 19,008! 
Columbus ; 3,420 i 85 45,091, 10,270} 32,876) 12,915 12,207| 34,338 15,350 
Macon : 3,628 : 41,347 8,275, 26,735, 12,090| 9,677, 32,172 15,917 
Savannah ; 3,422 44,270 10,808, 24,948 19,536, 10,599) 34,422) 15,125 


Total Above Areas .529 | 1.0354 


4,180 . 492,597, 122,885) 455,217, 143,289 99,159) 400,376, 172,669) 135,581 


HAWAII 


Pacific States: Alaska, California, Oregon, Washington. 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


Eat. & 
Gen’! 
Mdse. 
| Apparel 
-H-A 


Total 
Outlets 
- e 


uity County City County 


| Food 


- 5 
* 


T 
| 


Aiea Honolulu : 7 
Hilo Hawaii ‘ 64 63) 4 5 5 
Honolulu Honolulu ‘ 534 683) 325 175; 43) 75 


Kailua Honolulu 
Kaneohe Honolulu 
Wahiawa Honolulu 


RETAIL SALES— ESTIMATES, 1960 


weed 


Per | Eating & Furn.- | | 
COUNTIES | Met 4 4, Hsid. Buying index Drink. | General | House- Auto- | Gas | 
CITIES Area Sa Retail Power | Quality | of Sales | Food Places le | Appl. 
. Code .S.A.| Sales index Index | Activity | ($000 ($000) ($000) ($000) 


Hawaii j 3,205 | . | 82 72 y : 5 ,786| 2,430) 8,698) 4,004 851 
Hil 7,473 17 F | 97 | 119 ,126} 2, 2,25 2,46 6: 8,698} 2,142 99 

Honolulu d 4,598 | . 95 76,850} 40,039) 7,351 
Aiea 5 97 


5,72 ¢ 2,387 3 ‘ ; > , oe 
Allor 1 1, 60 2009 : 


| 


| | 
24,667 65,024 32,186) 6,419 
490 691 1,802 529 
631) 124 542) 


878 2,712 1,071 


109 


Kailua 


651| 4,050; —-1,602| 
708, 4,960 2,302 
| | | 

q . ; [ae | 
Potal Above Citi« 527 , 378 235 j 141,960 2,105 70, 2% 38 ,637 28,378} 77,249) 39,031) 7,047) 18,251 


Kaual -0115 
Maui .0147 


State Total 4,215 188,959 ; 41,223) 31,123) oar 


METRO RETAIL SALES— GYD ESTIMATES, 1960 


Honolulu 532,905 | .2424 | 4,598 | .2663 95 87 146,603, 74,317) 71,744, 36,927| 27,333| 76,850 me 7,351 


| 17,510 


Total Above Areas 532,905 | .2424 4,598 . 2663 95 87 146,603, 74,317, 71,744) 36,927 = 76,850; 40,039 7,351 


17,510 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


* Not Available Copyright, Sales Management, Inc., 1961. Hawaii Population-Income data, page 115. 
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There’s a valuable =F in 
Major Market... Hawaii 


*,. «lf You Understand The Cosmopolitan, Military, 
Racial and Economic Characteristics That Set It Apart 


In general, Hawaii and the Honolulu Metro- 
politan Area consumes Brand-Name products 
in much the same manner as other American 
markets of over a half-million people. *But, 
there are some differences in a state that con- 
sumes more rice than bread and potatoes. . . 
where the majority of men and women have 
wiry, black hair that is seldom if ever bleached 
or tinted, and mayonnaise is used as a seasoner 
and spread as well as a salad dressing . . . 
where, in Honolulu County there are 115,900 
households but 173,400 Consumer Spending 
Units (civilian households plus military on-base 


Among The 300 Standard 


families) to provide a substantial plus value to 
your advertising dollar. 

These things, plus the fact that the 65% labor 
force is on the job before 7 A.M., divides news- 
paper circulation into sharply defined quanti- 
tative and qualitative consumer groups. 

The more you study this One Billion Two Hun- 
dred Million Effective Buying Income Market, 
the more convinced you will be that it takes 
both Honolulu A.B.C. newspapers to provide 
adequate or realistic coverage of the Honolulu 
Metropolitan Area or total Hawaii. Here are 
sensible facts for your slip-stick evaluation: 


Consumer Morn. + Evening 


and Potential 


METROPOLITAN 


Areas Of The United States 


Honolulu County Ranks. ; . 


6 
In PER HOUSEHOLD 


EFFECTIVE BUYING 
INCOME... 


4 Sth 


in POPULATION .... 


6]: 


in TOTAL EFFECTIVE 
BUYING INCOME 


Spending Units 
1961 S.M.Est. 
173,400 
211,600 


Circulation Pct. Coverage 
9/30/60 A.B.C. of Market 

149,222 86 

167,686 79 


Metro Honolulu 
Total Hawaii 


ONE NEWSPAPER ALONE CANNOT COVER THE HAWAII MARKET. 
The evening paper with 92,492 circulation in the Honolulu Metro- 
politan Area reaches ony 53% of the Consumer Spending Units. 
In total Hawaii, with 103,816 circulation, it reaches only 49%. 
The Morning Honolulu Advertiser is an easily assayed MUST for 
practical market coverage. 


*A Word of Caution: Before placing new-product campaigns in Hawaii, 
ask media for a competitive or “consumerability” check of the product. 
This insurance costs nothing extra. 


The Honolulu Advertiser 


Reaching Hawaii's Qualitative Market for Over a Century. 
Represented Nationally By: The Katz Agency, Inc.—Newspaper Division 


MAY 10, 1961 


Non—competitive coverage — No duplication. 


buys In the country 


SAVLINE NETWORK 


Contact Mei Wright of Skyline Advertiser Sales — Box 2191, Idaho Falls, Idaho. 
Representatives — Hollingbery & Art Moore 


AMERICA’S 23RD MARKET 


BIGGER THAN 


265,500 
TV HOMES* 


ONE BUY — 
ONE BILLING 


CBS — ABC. One of the best spot 


SAN DIEGO 
ATLANTA 
MIAMI 
PORTLAND 
NEW ORLEANS 
DENVER 


.. 27 
ans? 
GREAT FALLS 
* «4 ? 
MOON TAWA 
KxU-TV 2” ? . 
* Coanerete 12 — 
BS HELENA Ce 
Aa % 
cstv & ° 
NINE 4 


BUTE @ 9 


b | 
?| 
Kio-Tv? 
“ANNE, 3 


Kux.Tv IDAHO FALLS 


NN 
TWIN FALLS 


BOOSTERS ? 
*ARB NOVEMBER 1960 


City County 


Alameda 
Blackfoot 
Boise 
Burley Cassia 
Caldwell Canyon 
Coeur d’Alene.Kootenai 
Idaho Falis.. Bonneville 


Bannock 
Bingham 
Ada 


COUNTIES 
CITIES 


Met. 
Area 
Code 


Ada 
Boise 
Adams 
Bannock 
Alameda 
Pocatell 
Bear Lake 
Benewah 
Bingham. . 
Blackfoot 
Blaine...... 
Boise 
Bonner 
Bonneville 
Idaho Falls 


217 


Pop. (thous.) 


Total 

Retail 
Sales 
$000 


141,031 


29 


2,317 
64,877 


3.800 


10,181 
6,403 


28,817 | 


80,650 | 


IDAHO 


Other Mountain States: Arizona, Colorado, Montana, Nevada, New Mexico, Utah, Wyoming 


NUMBER OF OUTLETS 


City 


County 


Lewiston. .. 


0642 


-0367 


Canyon.....| 

Bannock... .| 

Twin Falls... 
. .Washington | 


RETAIL S$ 


Per 
Held. 
Retail 
Sales 


Buying | 
Power 
index | 


Quality 
index 


1960 


| Eating & 
| Index Drink. 
| of Sales Places 
| Activity ($000) 


General 
Mdse. | Apparel | 
($000) ($000) | 


Foed 
($000 


-0511 
-0010 
-0295 
-0018 
-0255 
.0047 
.0029 
.0131 


-0237 


e 
122 32, 188| 
269 23,136] 
63 159 148) 
108 15,762} 4,520) 
30 1,311} | 


20,420| 
18,076| 
757 
7,007) 


| 
9, 186) 
6,661] 


4,441 
4,441) 


3,457) 
| 


161 
118 


3,340} 
479 
168) 
849) 
849) 
123 


535 
oe 
1,724} 
1,366 
642| 
214) 
1,77| 
4,493| 
4,271| 


566 
3,948) 
3,847| 


146 
194 


Idaho Population-income data, page 116. 
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| Furn.- 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Auto- 
motive 
($000) 


House- 
Appl. 


Drugs 
($000) 


($000) 


29,869) 
26,547 
208 
12,026 
700 
11,168 
3,146 
1,635) 
898 5,369 
767 4,652 
92 1,231 
77 
4,503 
23,524 
21,614 


7 ,009| 
5, 631| 

70} 
3,493) 


5,572 
4,553 
222 
2,699 
149 
2,412 
698 
187 
896 
584 
194 


3,493 
119 
255 


489 
5,564 
5,267 


592 
2,564 
2,564 


9,456 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


The “‘SM” symbols mark original, exclu- 
IDAHO RETAIL SALES— GUD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Y Lumber- 
COUNTIES | Met. Retail g Hsid. Buying Index Drink. General Auto- Gas Bidg. 
CITIES Area Sales Retail | Power uality | of Sales | Food | Places | Mdse. motive | Stations | Hdwre. | Drugs 
(continued) |Code}| ($000) .S.A.| Sales Index ndex | Activity | ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) 
7,845 é 4,903 -0028 90 116 1,827 682 1,409 491 
4,628 F 5,785 -0017 105 1,033 611 1,116 


303 


636 ¢ 6,360 -0004 119 74 
77 ,639 F 4,567 0291 16,810 3,159 17,305 
32,916 ‘ P 5,944 1,340 8,594 


31,354 | . ‘ 7,144] 1,194 7,488 
5,230 | . 3,269 639 


25,385 A 5,769 
21,991 

795 ° 3,975 
8,348 ¢ 3,339 


2,629 ‘ 2,921 
“a 13,821 < 3,071 
Franklin , 9,449 p 4,500 


Fremont ; adore 8,719 d 3,791 
Gem ; ; 11,226 J 4,009 
Gooding parece 9,041 p 3,349 


Idaho. . . wa 13,073 . 3,352 
Jefferson . 10,376 ¢ 3,991 
Jerome. ... ‘ 10,783 d 3,478 


Kootenai ons 34,897 d 3,752 
Coeur d'Alene 25,997 | . -0089 
Latah..... rere 24,750 ° 4,267 .0112 
Moscow 18,610 : .0070 
Lemhi.. . 7,540 J 4,189 .0028 


Lewis.... cnet 3,791 d 2,916 .0024 
Lincoin.. : 2,279 d 2,072 -0015 
Madison... 11,683 | . 5,310 


Minidoka : 17,565 . 4,504 


467 
Nez Perce , J 6,247 


2,355 


56 2,320 
4,538 A 100) - 


3,531 
3,555 
4,892 


Twin Falls 


2,867) 
Twin Falls 


2,622 


Valley 
Washington J J J . | 1,922 . 2,244 
Weiser ; : | 1,609) 306) 379) , 136) 1,978 


; | pnliaateloe 
Total Above Cities 101,599] ,299) p 22,371) a,000) 124,442) 37,675) 55,483) 20,045 
iaauabbedelcnan | | ba a 

State Total... ' 4,567 | . 183,100| 58, ,129) 30,151] 37,318) 187,119! 72,805 111,903! 


METRO. AREAS RETAIL saces— GYD estimates, 1960 


31,785 


ABoise. ee 218.670 | 0995 | 4,672 | . 48,998] 12,348] 6,478] 11,087 47,174 17,867] 17,871] 8,501 


} fan | | | 
Total Above Areas 218,670 | .0995 | 4,672 = | 48,998) 12,345| 29,173] 6,479} 11,087 47,174, 17,567 17,571) 8,501 


ILLINOIS 


Other East North Central States: Indiana, Michigan, Ohio, Wisconsin 


NUMBER OF OUTLETS > NUMBE 


R OF OUTLETS 


| 
| 
| 
| 
| 


County 


Madison. ... 625 
Arlington | | Barrington.... 5.6} 104) 
Heights Cook. wees 34.3 174), 26 18 10 22; 22 * 25) 15 (Continued on page 412) 


iNinois Population-income data, page 117. Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1961 
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The QUINCY HERALD-WING bienkets this A proved test market offering these important requisites: 

(1) An isolated market. (2) Average per family spendable income. (3) Negligible 
infiltration of any large city media. (4) Headquarters for expanding wholesale cover- 
age of area. (5) HERALD-WHIG offers outstanding merchandising program for 
advertisers. (6) Steady, uninterrupted incomes, amicable labor relations. 


50,000 market as well as giving dominant 
coverage in the 333,000 popuiation trade 
territory of which Quincy is the capital city. 

Member St IMinois 


Louis and Interurbia Group 


Represented by The John Budd Company 


THE QUINCY HERALD-WHIG: Quincy, Illinois 


Hal Culp, Advertising Manager 
ABC Circulation 


NUMBER OF OUTLETS 


ILLINOIS 


Continued from 
page 411 


NUMBER OF 


City 


Belleville 
Bellwood 
Belvidere 
Bensenville 
Berwyn 
Bloomington 
Biue Island 
Brookfield 
Cahokia 
Cairo 
Calumet City 
Canton 
Carbondale 
Carmi 
Carpenters- 
ville 
Centralia 
Champaign 
Charleston 
Chicago 
Chicago 
Heights 
Cicero 
Clinton 
Collinsville 
Crystal Lake 
Danville 
De Kalb 
Decatur 
Deerfield 
Des Plaines 
Dixon 
Dolton 
Downers 
Grove 
East Moline 
East Peoria 
East St. Louis 
Edwardsville 
Effingham 
Elgin 
Elmhurst 


COUNTIES 
CITIES 


Adams 


Alexander 
Ca 


Bond 
Boone 


Brown 
Bureau 
Pr 
IHinois Popul 


412 


County 


St. Clair 
Cook 
Boone 
Du Page 
Cook 
McLean 
Cook 
Cook 

St. Clair 
Alexander 
Cook 
Fulton 
Jackson 
White 


Kane 
Marion 
Champaign 
Coles 
Cook 


Cook 
Cook 

De Witt 
Madison 
McHenry 
Vermilion 
De Kalb 
Macon 
Lake 
Cook 

Lee 

Cook 


Du Page 
Rock Island 
Tazewell 

St. Clair 
Madison 
Effingham 
Kane 

Du Page 


at on-Income 


N—- WON WOW SLWOL2AO 


oeaoa 


“aD Oo Ww 


Total 

Retail 

Sales of 
$000 U.S.A 


83,340 0379 


19,614 0090 


13,558 0061 


25.049 .0114 
2 j 
7,907 
41,061 


0036 
0187 


jata, page 117 


33 
19 


739 8941 


Apparel 


91 
28 
2786 3407 


29 


47 
19 


854 2197 


10 
39 
13 


17 
9 
1352 


16 
1 
25 
W 


RETAIL SAL 


es— GY 


Per 
Hsid 
Retail 
Sales 


Buying 
Power 
Index 


Quality 
index 


Index 
of Sales 
Activity 


3 


Copyright 


100 
129 
103 
143 


Sales Management 


ESTIMATES, 


Inc 


City 


Eimwood 
Park 
Evanston 
Evergreen 
Park 
Fairfield 
Forest Park 
Franklin Park 
Freeport 
Galesburg 
Glen Ellyn 
Glencoe 
Glenview 
Granite City 
Harrisburg 
Harvey 
Herrin 
Highland 
Park 
Hinsdale 


Homewood 
Jacksonville 
Jerseyville 
Joliet 
Kankakee 
Kewanee 
La Grange 
La Grande 
Park 
La Salle 
Lake Forest 
Lansing 
Libertyville 
Lincoin 
Lincolnwood 
Lombard 
Macomb 
Marion 
Markham 
Mattoon 


Eating & 
Drink. 


,613 
5,078 
262 
909 


3, 468 


1961 


County 


Cook 
Cook 


Cook 
Wayne 
Cook 

Cook 
Stephenson 
Knox 

Du Page 
Cook 

Cook 
Madison 
Saline 
Cook 
Williamson 


Lake 
Cook & Du 
Page 

Cook 
Morgan 
Jersey 
Will 
Kankakee 
Henry 
Cook 


Cook 

La Salle 
Lake 

Cook 

Lake 
Logan 
Cook 

Du Page 
McDonough 
Williamson 
Cook 

Coles 


1960 


General 


565 
137 
1,662 


792 


Apparel | 


~~ 
on 


RwWrROoDMnDow 


whwoawswoonn 


2 39 
Continued on page 414 


Apparel 
$000 


4; 
ua 


wwmrwmowwrenvowtowae 


The ‘‘SM”’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 

$ 


Auto- 


motive 


Lumber- 
Bldg. 
Hdwre. Drugs 
($000) ($000) 


Gas 
Stations 
$000 


3, 


1 


,077 
, 847 
141 
, 553 


, 206 


, 394 


642 
874 


025 


11,044 
8,527 
993) 
799 


1,906 


2,568 


3,132 
3,090 
566 
566 
210 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


ILLINOIS 


RETAIL SALES— 


The “‘SM”’ symbols mark original, exclu- > 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Calhoun 


Carroll. . 
Cass 


Champaign. . 
AChampaign 
Rantoul 
AlUrbana.. 

Champaign-Urbana 

Christian 
Taylorville 

Clark. . 


.0120 

0508 
-0229 
-0093 
0081 


,635 
840 


Clay 

Clinton 
1Centralia 

Coles. .. ,638 
Charleston ,964 
Mattoon. . 38,138 


,080 | 
218 


-0087 
-0101 


.0281 
.0068 
0174 


351 7,810,765 | 3.5530 


1 Centralia is in Clinton and Marion counties. 
Illinois Populat on-Income data, page 117. 


Sales 


2,929 
3,867 
3,940 


4,265 


4,748 


Buying | 


Power 
Index 


-0024 
-0106 
.0077 


-0810 
-0340 
-O119 
.0165 

0505 
-0211 
.0066 


-0080 


-0078 
0107 


.0244 
.0061 


-0126 


q 3.5101 


BYP ESTIMATES, 1960 


| Eating & 
| index | Drink. | 
Quality | of Sales | 
Index | Activity $000 


General 
Mdse. 
($000) | 


Apparel 
($000) 
1,068) 
1,210 
1,323) 


| 70 
105 


22,2011 
16,111 
653 
4,201 
20,312 


4, 
819 1,036 
2,081 4,205 


| 672,438 710,903'1,706,219| 582,701 


House- 


700 
3,836 


Furn.- 
| Gas 
Stations 
000) | ($000) 


Auto- 
Appl. | motive 


($000) | ($ ($C00) 


742! 
759, 3,087 
397) 2,657 

| 


164 


2, : ,947| ’ 2, 


1,737 1 2,875) 2, 08: 1,44 


374 669 1,024,598) 416,871, 291,600, 293,210 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Copyright, Sales Management, Inc., 1961. 


THE WINNER: WBBMCGTV! In Chicago, the nation’s third market, first place 
belongs to Channel 2...thanks to the prize combination of a top-quality schedule 
of information and entertainment programs from the CBS Television Network plus 
imaginative locally-produced programming. As a result, month after month after 


month, for 68 consecutive Nielsen reports, WBBM-TV hasbeen 


one television station! For a blue-ribbon sales climatg 
popularity—advertise on the CBS Owned statio 


CBS TELEVISION STATIONS 


A DIVISION OF 
COLUMBIA BROADCASTING 
SYSTEM, INC. 


hicago’s number 
prestige and 
every time. 


ILLINOIS 


(Continued from 
page 412) 


City County 


Maywood Cook 
Melrose Park Cook 
Metropolis Massac 
Moline Rock Island 
Monmouth Warren 
Morris Grundy 
Morton Grove.Cook 
Mount 
Carmel 
Mount 
Prospect Cook 
Mount 
Vernon 


Wabash 


Jefferson 
Mundelein Lake 
Murphysboro Jackson 
Naperville Du Page 
Niles Cook 
Normal McLean 
Norridge Cook 
North Brook. Cook 
North 

Chicago Lake 
North Lake . Cook 
Oak Lawn Cook 
Oak Park Cook 
Olney Richland 
Ottawa La Salle 
Palatine Cook 
Paris Edgar 
Park Forest _. Cook 
Park Ridge. . Cook 
Pekin Tazewell 
Peoria Peoria 
Peru La Salle 
Pontiac Livingston 


Princeton Bureau 


COUNTIES Met. 
CITIES Area 
continued Code 


Park I 


2 Barrington is in Cook and Lake counties 
$ Elgin is in Cook and Kane counties 
4 Hinsdale is in Cook and Du Page and 


414 


97 ,054 


56,679 


“2 se ee 


M= NWS oS D © WwW 


we > 


of 


SA. 


0217 
0131 
0071 


0486 


0201 
0094 
0081 
6203 
0318 
0441 
0258 


0045 


0145 


0085 
0268 


0050 


0083 


0010 


-0153 


180 


NUMBER OF 


14 
17 


RETAIL SALES— 


Buying 


.0066 
-0110 
.0412 
-0146 
-0122 


-0139 


4060 


-0239 
-0445 


0237 


0093 


-0155 


0661 


0174 


-0101 
-0107 
-0067 
.0124 
-0192 


0087 
0167 
0081 


0102 


0089 


0058 


-0171 
.0149 
-0133 
-0112 
-O113 
0085 
-0075 
0067 
-0186 
-0545 


0071 


0195 


Livingston counties 


"1 


| 116 
213 
| 


OUTLETS 


17) 11) 


| Quality 
Index 


92 
138 
134 
105 

97 
124 
122 
117 
117 

85 


IMATES, 


“1-1 t} © & <« 


Quincy 
Rantoul 
River Forest 
Riverdale 
Rock Falls 
Rock Island... 
Rockdale 
Rockford 
Rolling 
Meadow 
Salem 
Skokie 
South 
Holland 
Springfield 
St. Charles 
Sterling 
Streator 
Summit 
Taylorville 
Urbana 
Villa Park 
Watseka 
Waukegan 
West 
Frankfurt 
Westchester 
Western 
Springs 
Wheaton 
Wilmette 
Winnetka 
Wood River 
Woodstock 
Zion 


Eating & 
Drink. 


Food | Places 
($000) | ($000) 


3 981 
7,255 

,014 5,353 
,370 3,065 
056 244 
3,404 5,477 


36.691) 538,081 


1,968 
917 
6,001 
4,308 
642 


County 


Adams 
Champaign 
Cook 

Cook 
Whiteside 


Rock Island. . | 


will 
Winnebago 


Cook.. 
Marion 
Cook 


Cook 
Sangamon. 
Kane. . 
Whiteside 
La Salle 
Cook 
Christian 


Champaign. . 
Du Page. ...| 


Iroquois 
Lake 


Franklin... 
Cook 


Cook...... ; 


Du Page 
Cook 

Cook 
Madison. . 
McHenry 


.. Lake 


1960 


| General | 
Mdse. 
$000) 


1,989 


11,149 


1,440,212 
7,810) 
3,527 
4,821) 

671) 
| 
4,195 
32,822 
20,203 
228) 
598) 
327] 
1,373) 
3,487) 


1,095 
8,828 
1,664 
423 
108) 
39| 
3,167 
5,872) 
3,531} 
1,292 
470) 
1,042 
877) 
610) 
1.6331 
19,746 
642 
7 840} 


SM Standard 


NUMBER OF OUTLETS 


Total 
Outlets _ 


| 


The “SM” symbols mark original, exclu- 


} 
| 


s 

= 

is 

;< 
30 
. 


2) 


sive estimates by SALES MANAGEMENT. 


| Furn.- 
House- } 


| Apparel Appl. 


$000) | ($000) | 


2,468} 3,660} 
656} 453 
96 

102 

2,763 

582 

441) 


motive 


| ~ | Lumber- | 

Auto- | Gas Bidg. | 
Stations | Hdwre. 

($000) | ($000) | ($000) | 
3,586} 2,231 

049} 3,164) 

023 861| 
10,940) 


to 


164,470 
2,849 
4,263} 


rp im 8D Oo 
ww ~3 @ ¢ 


| 
,951 
g2¢ 
2,,139| 
497 
541| 
, 580 
2,062] 
Q ‘all 
.587| 
541) 
686} 469 


Drugs 
($000) 
2,898 
1,149 
560 
, 769 
2,134 
810 
358 
2,716 
1,603 
2,084 
2,369 


95 


21 


, 106 
,362 
178 
615 
676 
648 
505 
2,303 


758 
321 
781 
384 
121 
216 
226 
,387 
272 
887 
705 
746 
406 
150 
,052 
451 
813 
1,364 


IHinois Population-Income data, page 117. 


(4) and Potential (4) Metropolitan County Areas. 


Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


‘The 

WGN 
Mid-America 
Broadcast 
Center 


Home of WGN Radio/720 WGN Television/9 
and WGN Syndication Sales. 


Modern, functional, efficient broadcast plant 


dedicated to greater service to all Chicagoland and to adver- 
tisers and their agencies! 


Also serving the great Upper Midwest via KDAL Radio and Television/3 in Duluth-Superior. 


QUALITY 
nespowstmiry (WON) 2501 Bradley Place—Chicago 18, Illinois (LAkeview 8-2311) 
PERFORMANCE Easy 
MAY 10, 1961 


v0 = 
OF sani SF 


ILLINOIS sive estimates by SALES MANAGEMENT. 


i SM oy - = The “‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 
Per ; : oe Eating & | ae ; ~Furn.- | L 
COUNTIES Met y; Held. | | 


Buying | Index | Drink. | General House- Auto- | Gas 
CITIES Area of Retail Power | Quality | of Sales Food | Places | Mdse. | Apparel Appl. motive | Stations . | Drugs 
continued Code S.A. Sales index Index | Activity ($000) ($000) | ($000) | ($000) ($000) ($000) 


0218 0247 131 | , 781) ,620| 7,880) 2, 528| 432) | 14 2,372 
0164 .0130 iss | 2 . 799) 17,916 411) ,335} 3,144) ,482) 29 336 
0042 | 0067 | 97 ; 5 873| 671 163 6 497) 127 
709) 192 274) | 
0676 0481 | 140 7 22 066 ,997| 2,276 .278| , 322) 25,313} 


0023 =O 0057 | 92 


0050 .0063 105 | : 3,511 254 , 282 25! 497) 
0065 0064 110 , 834) ,449 , 539) | 8 891 
0033 0094 90 , 319] 227 261) 

0034 0063 102 236 363 

0218 0235 45 | 138 07 ATI 826 731} 1, 9,626] 
0148 .0138 1986 | 2 : 465 184 5, 146 5, 108) 
Crawford .0104 .0105 911 3,952 
Cumberland .0034 : , 426 580 


De Kalb 


b 


De Witt 


Douglas 


Du Page . 1509 
1 0080 0067 | . , 74 , 153 777 
0147 0145 | 9 | : 6 : 2,692 
0268 .0288 5,635 
0104 .0135 2,175 
0099 .0107 764 
0078 | 0134 501 
0103 0087 685 
0124 | .0140 , 060) 
y tor 0124 0177 | ,194 
Edgar . .0116 , -0115 . P 035 
Par 7.77 OOS81 . 0062 869 
Edwards .0029 a .0034 
Effingham ; .0175 . 0131 
Effingha 0099 0060 
Fayette : .0108 : .0101 
Ford ; -0105 : .0091 


Franklin . -0180 t 0181 
West Frankfort 0066 . 0050 
Fulton ' 0227 q 0226 
ant 3 0109 0090 


Gallatin ; -0029 


Greene 
Grundy 

Morr 
Hamilton . .0038 
Hancock : -0110 
Hardin . .0014 P 
Henderson z .0033 ' -0038 


—~s—P woe on 


Henry -0282 | 3, -0271 
Kewanee 27 247 0124 .0099 
Iroquois .0171 - .0170 
W ataeka > 6 . 0058 0038 


Jackson . .0218 t .0217 


— 
DN 


0258 
0109 


0078 


Jasper | .0045 . 
Jefferson .0179 -0162 

Mount Ver 3,22 O15 0105 
Jersey 4 .0079 .0077 


0067 0045 


Jo Daviess 2 .0109 .0107 


Johnson 421 .0033 .0028 | | 213| 230) , 130 
Kane 326 | .1348 .1322 841 480) ; .975| 12,208 j j 9,127 
Auror 15,046 0524 | .0443 | 30, 5, 20, 5, 660 5,123 20,275) oa : 4,286 
Carpentersy ) 044 0050 0095 577) 569 q 378 
. 3,386 4,172 , 76 ; 2,736 
554 498 , 865 ,279 877 
981) 4,360 ° 3,710 
5,595 3,399 3,788 ,87 ,567 2,548 
234 524 i . + 368 
4,265 3,685 ’ . 8,114) 2,878 
Galesburg 61,608 3 114 | (138 13,052 3,5! 4,043 3,237 3, 3,630} 3,163 2,697 
* Elgin is in Cook and Kane counties 
t Hinsdale is in Cook and Du Pages counties. 
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489 -0384 0317 
t. Cha 250 0083 0070 135 
Kankakee 247 169 ‘ -0488 95 
Kankake 71,616 ; 0210 138 13, 
Kendall 303 J 89 3, 
Knox 81,748 i 104 | 17, 


Copyright, Sales Management, Inc., . Illinois Population-Income data, page 117. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


Marketing in the Waukegan Area 
NEEDS NEWS-SUN ADVERTISING 


- 


7) 


\, ‘ ny 
Waki: 
\ YY . \ 


AS - 
NEP SO 


ain in: Waukegon 


‘ Ch 
Major Food ne 18 to 1 


Coupon Ad ae 
News-Sun Outdraw 


Sure-Save Food Markets, an aggressive Chicago- only 1/1]th the number of outlets. Effective 
based chain has eleven stores in the six-county drawing power? You bet! But it’s the kind that 
Chicago Metropolitan Area. One of these stores Chicago-based chains with Waukegan and Lake 
is in Waukegan. Last year, Sure-Save advertised County outlets have learned to expect from the 
watermelons in their regular Waukegan News- News-Sun. That’s why when they want to reach 
Sun and Chicago Tribune full page ads. The Lake County’s dynamic 300,000 market, they 
News-Sun outpulled the Tribune 18 to 1 with use 


represented nationally by 
BURKE, KUIPERS and MAHONEY INC 
C. R. Cunningham, National Advertising Manager 


ILLINOIS 


SM | The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- Lumber- 

COUNTIES Met. Retail Xe Hsld. Buying Index Drink. | General | House- Auto- | Gas " 

CITIES Area Sales Retail Power Quality of Sales Food Places | Mdse Apparel A 
($000 $000) ( 


ppl. motive | Stations ‘ Drugs 
(continued Code ($000 LSA. Sales Index Index Activity $000 ($000) 


$000) ($000 $000) ( ) ‘ $000) 
Lake 35 380 , 283 : 4,417 1955 116 102 92,723 31,224 21,683 14,773 59,929 32,119 


2Barrington 


15,420 
Deerfield 7 . 32¢ 0033 0068 


Highland Park 9,922 | .0227 


) 0 
rare | ° 


348 244 387 
759 
335 
826 i 186 5R6 §, 797 7 754 
555 : 363 83 ‘ 23 é 713 


384 as 440 


212 5 905 5, 059 


Lake Forest 19,3 |} 0085S 0081 345 ,508 
Libertyville l ! 0080 
Mundelei 3 .0060 
North Chicago 53 -0052 452 
Waukegan 5 | .0523 3,969 341 7,78 1 553 77 5.128 
Zion 2,5 0057 0072 5,633 405 } 5 5 620 383 3 116 
Waukegan-North | 
Chicago : 126.5 0575 
La Salle ; -0661 
La Salle 26, } 0123 
Ottawa 35,955 | .0164 
Peru : | 0032 
5Streator 30,587 -0140 
La Salle-Peru- 
Oglesb ),8 0181 
Lawrence : .0075 


Lee ‘ -0204 
Dixon 30, 0137 
Livingston : -0239 
Pontiac 363 OOS3S 
5Streator 
Logan ‘ .0165 


Lincoln 23 0108 


McDonough ‘ -0203 - 127 
Macomb 942 -O113 166 748 
McHenry . .0477 R 98 777 
Crystal Lake 353 .0085 j2 | 173 
Woodstock 9,0 0086 


8, 
5,332 1 
020 1,374 


5,638 


172 5,015 169 3,217 Ti 036 


2 Barrington is in Cook and Lake counties. 
5 Streator is in LaSalle and Livingston counties. 


MAY 10, 1961 


Copyright, Sales Management, IHinois Population-Income data, page 117. 


SM Standard (4) and Potential (4) Metropolitan County Areas 
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Woody says: in Central Illinois there's no extra charge for 


RED CARPET* ADVERTISING 


*Red Carpet Advertising? It’s advertising plus down- $233,000,000 in Illinois’ 7 richest counties. Incomes 
to-earth local merchandising. This means direct mail, 20% above average. Balanced industry, farm, 
personal calls to retailers inviting local tie-in ads, education. Hometown newspaper read by over 
and a report to you. Mail your ad or come in 40,000 families in Illinois’ golden corn belt. 
person, the “Red Carpet” is out. The market? 
R.O.P. Spot Color--pius Full Color (black and 
1, 2, or 3 colors Daily and Sunday) 


*eownunes "Pantagraph 


Represented by: Ward-Griffith Co., Inc. 


” The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- Lumber- 

COUNTIES | Met. i L Buying Index Drink. House- Auto- Gas Bidg. 
CITIES Area i Power — of Sales Food Places > Appl. motive | Stations | Hdwre. | Drugs 

(continued) | Code ut Index ndex Activity | ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


McLean 216 . . ° -0492 106 22,944 7,250 . 4,250} 13,689) 11,396) 13,471 4,151 
Bloomington-N ormal ‘ 0814 118 16,658 5,488 ’ ° 3,842} 10,458 7,282 6,589 $,891 
Bloomington X -03 -0251 125 59 14,123 4,773 3,473 10,051 6,511 51749 3,555 
Normal . ‘ -0063 83 2,539 715 0 369 401 771 840 336 


Macon , .0737 .0705 35,782} 12,728 : ‘ 7,796} 30,929) 12,320) 10,801 4,272 
A Decatur »433 0666 .0537 32,970} 10,691 y 7,438} 30,419) 10,250 6,479 4,193 

Macoupin . -0219 .0222 10,344 ‘ 1,121 11,752 3,921 7,956 1,236 

Madison. . . 1175 .1252 74,605 14,188) 46,315) 20,006) 19,515 9,231 
Alton 96 -0359 .0293 20,106 y 7,152) 14,755 4,843 3,825 3,128 
6Collinsville , 656 -0112 -0091 { 5,172 ‘ 1,079 6,644 1,632 1,883 793 
Edwardsville 49 .0080 .0065 4 4,544 775 4,456 1,240 2,134 645 
Granite City ,55 .0262 -0245 19,566 . 2,382 9,606 4,854 2,681 2,105 
Wood River ,379 0088 -0076 4,354 23 1,023 6,469 1,536 1,518 71 
Alton-Wood River- 
Bast Alton ; 0520 0423 $0,548 22,300 7,211 4,688 


Marion... ' d ‘ ° 12,610 10,135 ‘ 1,464 
1Centralis b J ‘ 6,560 7 4,960 
Salem : ‘ “ 2,834 76 2,288 

Marshall , d ° 2,816 ; 2,223 

Mason , B . ‘ 4,022 ‘ 2,628 


Massac , J , ‘ 3,463 

Metropolis 3,633 ; Sf ! 3,139 
Menard F P | ‘ 7 1,958 
Mercer | . ° 3,643 


Monroe / ; J 3,056 
Montgomery ' P ‘ ¢ 7,876 
Morgan ‘ | 5, é 9,155 

Jacksonville 5: ! ; ! 7,441 : 4,912 


Moultrie ‘ 5 ‘ 2,895 605 
Ogle . P \ ° 9,727 . 1,674 
Peoria , r E F. 56,735) ‘ 51,439 ° 

AP eoris 213,1! .0969 i 2 37,789 43,601 13,182 3 40,117 


Perry , | .0097 ° ° 6,371 692 1,626 3,127 
Piatt , .0064 : : 3,242 419 262 2,455 
Pike 2 .0099 . é 4,504 x 1,183 869 4,626 
Pope ; -0012 : o 612 415 78 583 
Pulaski .0031 t e 2,273 704 989 
Putnam .0016 i .002 870| 89 129 


Randolph .0159 ’ .0147 8,644 A 2,381 6,223 
Richland ‘ -0087 ? -0084 3,908 7 1,455 3,165 590 
( j 0073 .0055 ‘ ¢ 3,153) 1,231 bt 2,606 ‘ 525 


Rock Island .0840 } .0888 42,888) : 24,788} 8,415 ; 27,975 : 7,669 
East Moline 5 407 .0070 *| 0085 ¢ 4,020} 895 940 977 1,929 
AMoline 74,0 .0337~ .0295 18,027] 5,354} 12,316] 3,836 11,348 ; 2,876 
Rock Island-Mo | 
Bast Moline 12,01 o7s7 | 0701 $8,099] 14,988] $4,309) 8,181 96,265 ' 7,257 
ARock Island 72,56 .0330 .0321 4 16,045} 7,297] 11,098} 3,405 77 13,940 ‘ 3,354 


St. Clair ° 1164 ‘ 1346 69,693) 24,039) 22,144) 13,306 42,600 8,857 
Belleville 5 , f -0299 -0237 1 16,223 4,660 5,568 4,833 14,200 7 2,323 
Cahokia B44 0030 -0070 7! 1,937 990 335 47 698 857 116 


6 Collinsville is in Madison and St. Clair counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
illinois Population-Income data, page 117. Copyright, Sales Management, Inc., 1961. 


418 SALES MANAGEMENT 


Sales Prove D 


Sales Management’s Sales figures 


on a per Capita basis show 


Danville exceeds: 


In Total Retail 
Sales by 
In Food Store Sales by 
tn General Merchandise 
(Department) 
In Apparel Stores by 


In Furniture & Appliance 


Stores by 


Chicago or All Illinois 


Stores by 


In Automobile Dealer Sales by 
in Filling Station Sales by 


In Drug Store Sales by 


Offices: 


ILLINOIS 


COUNTIES | Met. 
CITIES Area 
continued) | Code 


6Collinsville 
East St. Louis. ... 
Saline ae 
Harrisburg... .. 
Sangamon 
ASpringfield 


Schuyler . 
Scott.... 
Shelby 


Stark. .... . 
Stephenson 
Freeport 
Tazewell 
East Peoria 
Pekin 


Union. . 
Vermilion. . 
ADanville 


Wabash 


Monmouth........ 
Washington.......... 


9,093 
35,801 
44,894 


Sterling peat 
Sterling-Rock Falls... 


New York, 


DANVILLE 


17% 
24% 


6% 
56% 


61% 
61% 
73% 
68% 


41% 
28.5% 


97% 
103% 


54% 
54% 
46% 
110% 


anville’s 199,318. 


From the table at the left you can see that your chance 
of sales results per unit of advertising or selling effort in 
Danville is very high indeed. 


Why not come here where your chances are so much 
better? 


Of course the explanation of these high sales figures 
is that the city of Danville draws more trade from its 
ABC Trading Area in proportion to the size of the cor- 
porate city than does any other market in the State. Yes, 
even more than does Chicago. And this newspaper works 
for Danville’s merchants in 57.8% of the homes each 
evening in this 199,318 population market—coverage 
comparable with many metropolitan newspapers with- 
in their city zones. 


Thus you are well justified in putting the Commercial- 
News on your newspaper lists of “100,000 and over” 
markets. No other medium can reach this high potential 
big market so thoroughly, so surely. 


COMMERCIAL-NEWS 


Represented by Gannett Advertising Sales, Inc., a Division of 


Philadelphia, 


RETAIL SALES— GD ESTIMATES, 1960 


The Gannett Newspapers 
Hartford, 


Syracuse, Chicago, Detroit, 


-0274 
-0223 
.0459 
.0072 
-0196 


.0073 
-0560 
-0366 
-0074 


.0068 


-0139 
.0087 
.0062 
-0085 
0054 


-0102 
.0055 
-0386 
-0041 
-0163 


0804 | 


6 Collinsville is in Madison and St. Clair counties. 
INinois Population-Income data, page 117. 
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Buying 
Power 
Index 


Quality 
Index 


Index 


of Sales 
Activity 


{Eating & 
? Drink. 
Food 


~ | Lumber- | 
Bidg. 
Hdwre. 


Furn.- | 
General House- Auto- 
Places Mdse. 


Appl. motive 
($000) ($000) ($000) ($000) ($000) | ($000) 


Gas 


Apparel Stations Dru 


-0458 
-0131 
.0058 
-0898 


-0612 


.0041 
-0343 
.0049 
-O115 


102 

92 
116 
110 
133 


83 
94 


0164 | 


122 
105 
162 
124 


J 6,087 18, 804| 3, 820) 
2,124 ; ,221 
1,352 ,517 
12,355 
a 11,769 
181 
211 


10,633) 
31,485) 
7,109] 
=a 


265| 
952| 
906} 578 
1,342} 
1,152 
3,891| 

323 
2,809) 


8 ,132| 


1,309 
968 
2,610 
600 676} 
1,283 7,734 
1,883 8, 


1,696 
11,694 
1,068 
1,435 
2,503\ 


410 


Copyright, Sales 


San Francisco 


sive estimates by SALES MANAGEMENT. 


($000) | ($000) | ($000) 


506 
,203 
146 
965 


1,111 


Management, Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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REMARK ABLE 


ROCKFORD NOW NUMBER ONE CITY IN ILLINOI 


TOPS IN POPULATION ... RETAIL SALES .. . NEW HOMES 


STRAIGHT SH 


OUTSIDE 
CHICAGO 


REX... 
D Reports 


on the 1966 


DEC. 
1960 


ARB ‘sec AND NIELSEN ‘sc; AGREE! 


WREX-TV DOMINATES THE ROCKFORD 
AREA TELEVISION AUDIENCE. 


Explosion 
of the 


ROCKFORD MARKET 

. .» the Rich Agricultural 

AND INDUSTRIAL 
HEARTLAND OF 
MID-AMERICA. 


@ 49 OF THE TOP 50 NIGHT TIME SHOWS 
@ ALL 22 OF THE TOP 22 DAYTIME SHOWS 
@ ALL 14 OF THE TOP LOCAL LIVE SHOWS 


ABC and CBS TELEVISION 
REPRESENTED BY 


H-R TELEVISION INC. 


JOE M. BAISCH 
VICE PRES.—GEN. MGR. 


WwW RE x- TV 


cranmes 1 nocnrono 
3 el 


The “SM” symbols mark original, exclu- ; 
sive estimates by SALES MANAGEMENT. 


ILLINOIS RETAIL SALES— GYD estimates, 1960 
Per a 
Hsid 
Retail 
Sales 


Total 

Retail 
Sales 
$000 


Eating & 
Drink. 

Food Places Mdse. | Apparel 
($000) ($000) ($000 ($000) 


16,662 
7,642) 


COUNTIES General 


CITIES 


continued 


Met 
Area 
Code 


Buying | 
Quality 
Index 


Index 
of Sales 
Activity 


Gas 
Stations 


9,513 
8,451) 
1,895) 93} 
2,641) 4,133 
617) 69 2,17: 
734| 1 


will 35 215,840 3,741 101 
143 , 27¢ -0489 | 130 
tockdale 13,092 329 
49,678 87 


15,528 106 


106 


25 , 965 
1,517 
8,540 
3,481 
3,856 


Williamson 
Mari 20,758 
See Carbondale 
Herrin-M urphyaboro 

Winnebago 
Altockford 

Woodford 


287 ,452 
235,411 


36 928 


112 
126 
104 


wail 
16,499) 
1,616) 


17,978 
17 ,360 
577 


47 ,322 
44,545 
6,555 


11,206 
9,918 
370 


50,661) 


15,782 
4,827| 


10,076 


Tota 


State Total 


11,232,281 


13,835,863 | 6.2939 


ulation-Income data, page 117. 


Copyright, 


122 


2,477,252) 895.998|2, 186, 161 


| 
816,652) 561, 158)1,714,820) 647,385) 526,731) 


418,090 


13,— |S ss*12 


| 


3,086 ,087/1 161 ,270'2,328,431| 


885,155| 629,031|2,061,817| 906,545| 961,543) 


Sales Management, 


Inc., 1961. 


489,704 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


MEMO TO... 


Charnpshooting Media Buyers 
on Remarkable ROCKFORD 


Rockford’s retail sales are highest in Illinois, outside Chicago, 

and E.B.I. is far above average. There’s a reason! First, outside Chicago, 
in population, growth, industrial payroll, ROP retail color, 

and most other categories, Remarkable Rockford offers a top 

market of “‘ready-to-buy”’ customers. Verify the facts in this issue, 

and then tell your story in the sales producing... 


ROCKFORD 
MORNING STAR € Register-Republirc 


RETAIL 
SALES IN 
ILLINOIS 


(OUTSIDE 
CHICAGO) 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


THE QUAD-CITY MARKET 


ROCK ISLAND -MOLINE- EAST MOLINE - DAVENPORT 


RISES IN IMPORTANCE 


THE MOLINE DISPATCH 
THE ROCK ISLAND ARGUS 


STATION WHBF...WHBF-TV 


JM The ‘‘SM”’ symbols mark original, exclu- 
ILLINOIS RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 


Per | Eating & Furn.- Lumber- 
METRO. AREAS H % Hsid. Buying index Drink. | General House- | Auto- | Gas Bldg. 
Retail Power Quality | of Sales Food | Places | Mdse. Apparel Appl. motive | Stations | Hdwre. | Drugs 
| Sales Index Index Activity | ($000) | ($000) | ($090) ($000) ($000) ($000) ($000) | ($000) | ($000) 


Bloomington ° 4,049 0492 106 103 , 7,250) 13,351) 5,001 4,250) 13,689] 11,396) 13,471 4,151 
Champaign-Urbana 154 402 ° 4,265 -0810 109 95 . 12,079} 22,201 7,967) 6,025 28, 554| 11,580) 16,102) 5,131 


Chicago-N orthwestern | | 


5 , 461) 1,954,888 694,968 458 456) 1,348,265 5S 19 


Indiana ‘ 9,866,108 86 


542 A f § 454,0 $68,771 
Chicago ,139,660 | 4. .2042 ,022, 808 ,663|1,855,742) 646,343) 424,326|1,244,459| 529,472} 407,004) 343,386 
.Danville 123,126 | . .0542 27,992 7,801} 19,578 5,845] 4,634) 18,873| 9,870] 10,703 5,124 
Davenport-Rock | | 
Island-Moline...... 359, 286 ‘ .1617 ’ 79,344] 34,541) 65,939 19,961} 55,783) 27,029} 261859) 13,707 
Decatur _ 161,884 ‘ .0705 35,782} 12,728) 25,252 7,796} 30,929) 12,320] 10,801] 4,272 
Galesburg : 81,748 | . .0355 17,590 5,355] 10,452 ; 3,685] 15,254) 5,247 8,114] 2,878 
Kankakee ; 110,169 | . , .0488 22,978 8,473} 18,180 ' 4,360} 17,191) 7,768] 12,219) 3,710 
Peoria 382,052 | . ; .1762 88,220} 28,515 , : 20,629} 69,491) 27,605) 29,243] 

Quincy 83,340 | . .0366 17,204 6,764 : i 6,332) 9,857 5,077} 11,044] 
Rockford 287,452 | . : -1331 67,250} 22,595 , 13,953} 47,322) 20,685] 24,438 
Springfield 222,083 | . .0898 60,842) 20,954 ,958) : 12,355] 31,473) 19,084] 16,890) 


; = a = 
11,211,284 . 5.1408 2,484,243] 975,718/2,156,886) 760,012 528, 306|1 ,582,875| 687,043) 586,888) 418,526 


Illinois Population-Income data, page 117. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


2 NEWSPAPERS + 2 METRO CITIES = ILLINOIS No. 2 MARKET! n 
SELL ILLINOIS’ LARGEST MARKET OUTSIDE CHICAGO AT 16% eal 
(7c tine) SAVINGS WITH THE: CENTRAL ILLINOIS GROUP ROCK ISLAND. 


A BIG BUY IN 
A BIG MARKET The largest market in Illinois outside Chicago is the 16 


counties covered by the Decatur Herald and Review 
16-county coverage and the Champaign-Urbana Courier — the Central am * : 
4 IS aia —— ave Ge : 7 e vesawe” 
market statistics Illinois Group. Save 7c a line by buying both spainorigiD FB 
7 papers ...and reach 54% of the market. Check the 
560,900 Populat é ; 
175,600 naan facts, compare the figures . . . put the Central Illinois 


$1,102,.182,000 Effective Group on your “A” schedules. 
Buying Income 
a Combination rate: 37¢ per line 
$142,738,000 Food Sales ST. Louls 
$124,130,000 Automotive 
Sales 


Source: Sales Managemen CENTRAL ILLINOIS GROUP 


1961 Survey of Buying Power 
DECATUR HERALD & REVIEW CHAMPAIGN-URBANA COURIER 
Combined Daily Circulation 98,096. Represented by Jann & Kelley 
Lindsay-Schaub Newspapers, Inc. 


@ PEORIA 


MAY 10, 1961 


Gree 


Greenfield 


Greenst 


Hamm 


rg 


yn 


Hartford City 
Highland 


Hobart 


Huntington 


Indiana Popu 


422 


FORT WAYNE... 


COVERED COMPLETELY 


BY TWO GREAT 
NEWSPAPERS 


CITY ZONE 
METRO AREA 
10 Counties over 


Daily—100 % 
Daily—100 % 

50% 

5 Counties 20% 


over Daily 


and Sunday 


Sunday 79.5 % 
Sunday 71% 
Daily — 40% 


FORT WAYNE NEWSPAPERS, 


Sunday 


“ 

INDIANA & OHIO 
COUNTIES* 
610,400 PEOPLE 
189,900 HSLDS. 
$1,159,035,000 E.B.I. 


Ma. 


INDIANA'S 
COLDEN 
ZONE 


FOR YOUR FREE copy or THE MUU TBS Ge Pentinel © THE JOURNAL- GAZETTE 
MARKET BOOK 


GOLDEN ZONE 


Represented by — 


> Co—New VarkeeChi, icaqo-—Detroit—San 


= es 
* , 


NUMBER 


Lake 
Blackford 
Lake 
Lake 
Huntingtor 


lation-I 


INDIANA 


East North Ceneral States 


OF OUTLETS 


Appare! 


City 


indianapolis 


Indiana, Michigan, 


County 


.Marion 


Jeffersonville. Clark 


Kendallville 
Kokomo 

La Porte 
Lafayette 
Lawrence 
Lebanon 
Logansport 
Madison 
Marion 
Martinsville 


Noble 


.. Howard 


La Porte 


Tippecanoe. . 


Marion 
Boone 
Cass 
Jefferson 


..Grant 


Morgan 


Michigan City.La Porte 


Mishawaka. . 


Muncie 
Munster 
New Albany 


New Castle. . 
Noblesville. . . 
..Miami. 


Peru 
Plymouth 
Portage 


Portland... . 


Princeton 
Richmond 
Rochester 


Rushville... . 
Seymour. .... 
Shelbyville. . . 


South Bend 


Copyright, 


Sales Management, 


St. Joseph. 
Delaware 


. Lake 


Floyd 
Henry 
Hamilton 


Marshall. . 
Porter 
Jay 
Gibson 
Wayne 
Fulton. . 
Rush. . 
Jackson 


Ohio, 


Inc., 


| Pop. (thous.) 


| 


3 


os 


Wisconsin 


NUMBER OF OUTLETS 


5,159 860|1027| 445| 308| 335| 286, 586) 295! 258 
238] 43| 50| 12| 15) 6 15 7 
121; 14] 19| 7] 10) 10 
486 99 46| 32 
312 60 27| 25 
470| 56) 41 

160| 12 

325 | 20 

202 14 

466 33 

11 


16 
19) 

26| 28 
31; 28 


| 228 273| 92 66' 170) 87 
* Not Available 


SALES MANAGEMENT 


INDIANA ; — OF seetaianiial ; NUMBER OF OUTLETS 


continued) 


Apparel 
Outlets 


Total 


City County City County 

Terre Haute. . Vigo. pal : | 7 Washirgton.. Cavicss 

Valparaiso... . Porter ‘ West 

Vincennes. .. . Knox Lafayette... Tippecanoe 
Wabash.... J Whiting Lake . 
Kosciusko i Winchister _ Rard:irh 8 3 W 


oo 
xo 


The ‘‘SM’’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per Ealing & Furn.- Lumber- | 
COUNTIES i % Hsid. Buying | | Index Drink. | General House- Auto- Gas | Bldg. 
CITIES of Retail Power | Quality | of Sales Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
U.S. A. | Sales Index Index | Activity | ($000) ($000) | ($000) ($000) ($000) | ($000) $000) ($000) 


Adams ‘ 0118 | 3,619 | .0120 88 | 86 483} 4 d 888 

Decatur ,015 0073 0054 117 5 
Allen A .1515 4,511 .1429 

AFort Wayne 7 .1309 109 
Bartholomew : .0295 361 .0257 


Columbus 57 .0262 0157 


Benton : -0072 ; -0065 
Blackford... ‘ .0076 4 -0075 
Hartford City 0059 -0046 
Boone... 3 .0164 ’ .0154 
Lebanon 2 0113 .0073 


Brown , -0015 , .0024 
Carroll i .0098 .0090 
Cass .0233 : 0213 


Logansport 0183 0136 


Clark .0296 ; -0302 
Jeffersonville : 0188 0126 
Clay 0105 : 0115 
Brazil 7 0081 .0056 
Clinton , .0160 ’ .0162 


Frankfort 7 0124 0095 


Crawford -0032 P 0032 
Daviess ‘ -0113 .O117 
Washington 7 0086 0065 


Dearborn 7 -0127 ; .0138 


Decatur : -0123 : -0105 
Greensburg 2 0097 0053 
De Kalb y -0152 , .0147 
Auburn ,07 -0069 -0046 
Delaware ' -0698 ; .0618 
AMuncic ) 0505 0432 


Dubois... . : .0143 .0132 
Elkhart. ... y -0631 .0620 
AElkhart 71,807 -0327 0272 
Goshen 0129 0095 
Fayette. . : | .0115 ; .0126 
Connersville 23,47 .0107 0102 


-0235 a .0255 
.0221 .0207 
, -0096 
Franklin....... : ° j -0066 


Fulton...... sian ‘ d ; -0084 
Rochester. . . . .0053 0034 
Gibson i“ ° 0147 ' .0144 
Princeton. ... i -0074 0050 
ee -0400 : 0390 
A Marion . -0311 0234 


Greene..... : | .0121 t .0120 
Hamilton... , ‘ | ,0148 i .0194 
Noblesville : : -0067 | .0049 
Hancock... ; |} 0141 | 3, -0141 
Greenfield. . 0084 0061 


Harrison. . d ; .0076 
Hendricks ‘ . ° J -0204 ,544 
.0257 | 574 
38 ,920 x -0133 7 8,734 


Howard ; 73,257 A . -0369 | 17,015 9, 


AKokomo 
Huntington 
Huntington 


65,015 
35,964 


25,510 


-0296 
-0164 


-0116 


Indiana Population-Income data, page 128. 
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.0272 
-0169 


0095 


103 
90 


| 107 


113 
88 
| _ 130 


15,107 
8,664 


6,919 


4 
4, 
1 
1 
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9,482 
2,780 


2,117 


2 n 
3.069 


1,386 . 015 
1,019 4,449 2,601 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


423 


INDIANA 


COUNTIES 
CITIES 


ontinued 


Met 
Area 
Code 


Jackson 


Jasper 


Jay 


Jefferson 


Kosciusko 
Wa 

Lagrange 

Lake 


La Porte 


Lawre 


Madison 
4 


Marion 
Al 

Marshall 
P 

Martin 


Miami 
I 

Monroe 
B 


Montgome 


Morgan 
Mart 

Newton 

Noble 


Ohio 
Orange 


Owen 


Parke 
Perry 


Pike 


Porter 


Posey 
Pulaski 


Putnam 
{ 4 


Randolph 


424 


Total 
Retail 
Sales 


~ Per 
Hsld. 
Retail 


.| Sales 


3,359 


RETAIL SALES— JM ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Index 
Quality | of Sales 
Index | Activity 


Power 


| 
Buying 
Index 


.0140 


0072 


0046 


-0018 
-0070 


0053 


-0310 
0051 
-0110 


0105 


0051 | 


128 195 


7, 


Food 
($000) 


218 
5 211 
3 065) 


558 


706 


, 106 


699 


990 


5, 449 


Eating & 
Drink. 
Places 
($000) 


1,654| 


1,326 
589 
1,594) 
829] 
7 
1,204 


953! 


General 
Mdse. 
($000) 

3,425) 
3, 839| 
| 

2,651 
1,330 
802) 
2,436 
2,154] 


5,921 
3,984) 
769 
93,660 
855) 
3,794] 
42,033] 
35,982) 
654) 
1,206} 
368| 


587] 
i) ul 


$9,776) 


3,280) 
1 669) 
1,577) 

318| 
1,487) 


1,500 
1,134 


Apparel 


($000) 


521} 


Furn.- 
House- 
Appl. 

1000 ) 


1,089 


832) 
6085| 
398 
703) 


892 


| 


938) 


253 


Auto- 
motive 
($ 


) 


6,321) 


11,178 
6,745 
2,994) 

93,500 
5,779 


10,967) 


17,846 
7,462 
7,604 
5,852 
3,687 

22,877 

15,524 
1,951 


177,379 
167 ,542 
783) 
7,019 
3,717 


1,910 


7,030 
4,756 
12,947 
12,341} 
5,568! 
4,802 


4,526| 
1,506] 
2,817 
6,568 


| 


2,672 


727 
1,778 
1,508 


2,357 
2,672| 
3,112 

| 


10,306| 
424| 
7,384| 
4,749) 
2,662) 


3,858 
3,664 
5,233 
3,059 
5,924) 
4,534 
3,828 


Gas 
Stations 


10,025 
3,118 
2,224 


437 


1,341| 
1,736 
3,872 
1,509) 


Lumber- | 


ee 
Qo 
fz) 


— & 
oa a 


1,7641 


541 


Copyright, Sales Management, 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


INDIANA 


RETAIL SALES— JM ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Total 
Retail 
Sales 


($000) A. 


St. Joseph 
Mishawaka. 
ASouth Bend 
South Bend- 
Mishawaka 

Scott.... 

Shelby... 
Shelbyville. ..... 

Spencer 

Starke. . 

Steuben 

Sullivan 

Switzerland 

Tippecanoe. ... 
ALafayette 
Lafayette- 

West Lafayetie 
West Lafayette. . 

Tipton. .. 

Union 

Vanderburgh. ...... .56 
AEvansville. . 

Vermillion 

Vigo i 

ATerre Haute... 


Washington 
Wayne 
ARichmond 
Wells 
Bluffton 
White 
Whitley 
Columbia City 


-1306 
.0201 
.0960 


287,091 
44,077 
210,959 | 


255,036 | 
13,873 
40,294 
32 ,236 
12,769 
18,927 
33,757 
18,431 

4,190 | 

121,445 | 

89 , 637 


1161 
-0064 
-0183 


-0146 


106,849 | 
17,212 
12,780 
5,826 


205 , 876 
199,297 
17,555 
145,867 
134,262 
40,419 
24,038 
3,602 
18,232 
12,839 | 
86 ,337 
69,672 
21,222 
12,706 
29,493 
21,225 | 
11,691 


-0611 
-0184 
-0110 
-0017 
0083 
-0058 
0393 
-0317 
-0096 
-0058 
-0134 
-0097 


0054 


Sales 


Eating & 
Drink. | General 
Places Mdse. 
($000) ($000) 


Per 
Hsid. 
Retail 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Food 


Quality 
($000) 


Index 


Apparel 
$000 


Furn.- 
House- 
Appl. 
($000) 


Auto- 
motive 
($000) 


.1460 
.0201 
- 0885 


110 
109 
12¢ 


98 
109 
130 


62,317 
11.,627| 
43,476 


3,987 20,649 
3,234) 
14,320 
| 

7,564) 
976 
1,989 
1,419} 
1,141 
1,360) 
3,111 
1,164 
182 
9,892 
7,238 


55,108 
3,210 
9, 432| 
7,704) 
2,631) 
3,157) 
7,247 


1086 118 126 
-0064 
.0179 
.0098 
.0067 
-0085 
-0106 
-0095 


-0027 


8,612 
1,374 


. 0830 


Total Above Cities 


4,073,051 1.8537 


State Total 


METRO. AREAS 


Anderson 
AEtkhart. 
Evansville 
Fort Wayne 
Gary-Hammond 

East Chicago 
indianapolis 

\ Kokomo 
Lafayette 
Marion 

Michigan City 
Muncie... . 
ARichmond. . 
South Bend...... 
Terre Haute 


5,628,810 | 2.5605 


145,117 
138,655 
242,049 
332,928 


-0631 
-1100 
-1515 


726,443 
998 ,679 

73,257 
121,445 
87,927 
116,714 
133,634 
86 ,337 
287 ,091 
145,867 


-0393 
- 1306 
-0663 


Total Above Areas 


3,636,143 | 1.6540 | 


.0660 | 


930,091) 282,988 


3,905 


287,231) 394,182 


TIMATES, 1960 


39,189] 9,445 
28,701} 7,756) 
57,976} 19,001 
68,544) 25,444) 


14,824 
33,798) 
65,406 


99,146 
203,545 


200,051 

203,921 
17,015 
25,151 
21,273 
28,814 
34,347 
19,998 
62,317 
29,105 


56,798 
77,352 
4,768 
9,892 
6,221 
10,037 
9,282 
6,016 
20,649 
10,813 


42,570) 
26, 997| 


| a 
837,402) 273,474) 


4,181 


16,362) 


578,769| 202,743, 176,821 616,718| 274,340 


21,136 
546 
4,972 
4,972 
1,732 
1,361 


734,843) 280,084 


6,847 
al 
23,090 
17,913 


48,625) 
40,072 
4,053 
7,284 
5,672) 
6,946) 
6,243 
5,346) 
18,958) 
4,972 


253,279 993,767| 461,328) 474,501 


51,061 
13,994 
33 ,575 


47,669 
2,526 
7,148 
6,632 
2,928 
4,179 
5,108 
4,067 

543) 
16,297| 

13,631 


14,695 
1,064 
1,399 

723 


34,461 
34,146 
4,789 
28,299 
27,243 
7,475 
5,082 
79 
4,542 
2,923 
16,897 
14,774 
3,541) 
2,632 
5,992 
4,240| 
2,342 


Stations 


($000) 


Bldg. 
Hdwre. | Drugs 
($000) | ($000) 


| 
21,410) 21,746) 11,134 


3,630 
12,792 


16,422 
1,845 
3,680 
2,850 


| 


2,905) 
12,638 


1,507 
8,793 


10,300 


638,381| 247,519] 201,562| 743,706 
} 


276,211 


251,751 


6,868} 22,877 
5,534, 28,779 
12,895} 40,470 
13,912) 61,614) 


ml 108, 001 
49, 847| 177,379 
3,835} 11,653 
16,297 
15,952 
17,846 
23,788 
16,897 
51,061 
28,299) 


~ 10,002) 


11,124 
18,387 
23,177 


60,847 
63,907 

5,358 
10,119 

7,933 
13,303 
10,096 

7,270 
21,410 
11,407 


21,746| 
8,415 


11,134 
6,264 


229,401] 152,385 


County 


Atlantic. .. 
Bettendorf... . 


Other West North Ceneral States: 


IOWA 


| 
| 


| Pop. (thous.) 


NUMBER OF OUTLETS | 


City County | 


Burlington Des Moines.. 
Carroll Carroll 
Cedar Falis.. Black Hawk. 
Cedar Rapids. Linn 


Centerville... Appanoose 


~ 
> — 


lowa Population-Income data, page 138. 


MAY 10, 


1961 
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Kansas, Minnesota, Missouri, Nebraska, North Dakota, South Dakota 


NUMBER OF OUTLETS 


11| 23 
28| 39 


140] 20) 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


425 


City 


harles City. . Floyd 


Cherokee 
Clarinda 
Clinton 


Council Bh 


reston 
Vavenport 


Decorah 


Des Moines... Polk 


Dubuque 
Estherville 


Fairfield 


Fort Dodge... Webster 
Fort Madison Lee 


fowa City 
Keokuk 
Le Mars 


Marion 


COUNT 


Adair 
Adams 
Allamakee 


Appanoose 
terv 
Audubon 
Benton 
Black Haw 
Cedar | 


AWate 


lowa Population-Income data, page 138 


* Not Ava 


426 


A \ 
ANY \\ 
\ ae \ \ 
Yar W . 


ANYWAY YOU PRINT IT... A UNIFIED MARKET 


1960 RETAIL SALES! 


THAT HAS EVERYTHING TO MAKE YOU MONEY 


Headquarters for Northeast WATERLOO COURIER 
the richest total economy of 
rich state! Black Hawk, Bremer, WATERLOO, IOWA 


Buchanan Butler, Chickasaw, Fay- EVENING (except Saturdays) and SUNDAY 
ette, Grundy Counties. 


Represented by 
STORY, BROOKS & FINLEY 


OWA NUMBER OF OUTLETS 


thous. 


NUMBER OF OUTLETS 


ntinued 


Pop 
Apparel 


County City County 
Marshalitown. Marshall 
Mason City. ..Cerro Gordo 
Muscatine... . Muscatine 
Newton. ..... Jasper 
Oelwein . Fayette 
Oskaloosa Mahaska 
Ottumwa Wapello 
Perry... Dallas 
Red Oak Montgomery 
Shenandoah. . Page 
Sioux City Woodbury 
Spencer . Clay 
Storm Lake. ..Buena Vista 
Washington... Washington 
Waterloo Black Hawk 
Webster City. Hamilton 
West Des 

Moines Polk 


_u © 
coo 


Cherokee 
Page 
Clinton 
iffs. Potta- 
wattamie 


~ 


Union 
Scott 
Winneshiek 


Dubuque 


Emmett 
Jefferson 


Johnson 


ann 


Lee 
Plymouth 
Liner 


on 


w 
e=- Onn 


eoagowoaeonn oe & 


Gy The ‘“‘SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per ta % q 


| Eating & Furn.- | — | Lumber- 
1ES | Me Hsid. | Buying Index | Drink. | General House- | Auto- | Gas Bidg. 
Retail Power Quality | of Sales Food | Places Mdse. Apparel | Appl. motive | Stations Hdwre. 


Drugs 
Sales Index Index Activity $000) | ($000 $000 $000 ($000) ($000) ($000 


$000) ($000 


3,62 -0053 90 98 2,600 689 417 243| 2,176| 1,896 336 281 
3,377 .0033 80 83 1,013 917 205 


3, 
887 1, 167 
4, 97 2,907 ,517 611) 1,582 4, 432 
| 


| 

1,501 

1,051 

1,189! 
950] 2,536 | 
30,324) 12,240, 18,477) 


86 3,996 ’ 11 

3,191 756) 
103 2,353) 385 
‘ 7 105 5,682! F 2,263 
k B 109 36,577 ; 22,482 


86 6,451 777 2 5,023) 1,935] 2, 087| 


25,845] 7, 21,148} 8,132] 6,050} 23,121] 8,550 9,494] 4,25; 


alls 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
ilable Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


cmcnasaw 


woeresruta, 


ALLA AMEE 


vAveETTE. 


CharTen 


DELAwane 


DUBUQUE, IOWA, METRO MARKET 


® 190 Miles from Chicago and Des 
Moines 


miles 


turing advertising 


The Telegraph Herald 


by 


Represented Jann & Kelley and lowa Daily Press Assn 


$4892 Per Household Sales—28th in Nation 


® 9-County Tri-State Trading Center ® 90.1% coverage in twenty airline 


® Home delivery in 78 communities 
® Balanced farming and manufac- © Over 1,000,000 lines of grocery 


Chickasaw 
Clarke 
Clay 
Spencer. . 
Clayton. . 
Clinton 
AClinton 
Crawford 


Dallas 
Perr 

Davis 

Decatur 


Delaware 
Des Moines 

Burlington 
Dickinson 


Dubuque 
A Dubuque 
Emmett 


Estherville 
Fayette 

Veilwein 
Floyd... 

Charles City 
Franklin. . 
Fremont 


Greene 
Grundy 
Guthrie 


Hamilton 
Webster City 

Hancock 

Hardin 

Harrison 

Henry 

Howard 


MAY 10, 


AiL SALES— JSM ESTIMATES, 1960 


= Total 
COUNTIES | Met. Retail 
CITIES Area Sales 
continued) | Code ($000) 
Picicoi<atecsens 31,788 
Boone 20,159 
BN incscetses 27 ,455 
Buchanan.......... 22,115 
Buena Vista......... 29,849 
Storm Lake........ 19,110 
| RIE 22,383 
CI cn sweckokan’ 18,482 
Carroll 35,870 
Carroll 20,063 
Cass... 28,005 | 
Atlantic 17,491 | 
Cedar 25,532 
Cerro Gordo 259) 81,966 
A\Mason City 63,783 
Cherokee 24,547 
Cherokee § 


_ 
ou 
on 
t 
= 


226 


105 ,670 
80,416 
18,296 
13,816 
34,890 
16,870 
24,787 
19,108 
21,330 
9,914 


19,611 
16,176 
15,328 


28,601 
18,450 
16,706 
32,768 
18,855 
23,122 
16,295 


1961 


The “SM”? symbols mark original, exclu- 


~— 
a 
= & 
a 


2,092 


RET sive estimates by SALES MANAGEMENT. 
| Per &- Eating & Furn- | | | | Lumber-| mag 

% Hsld. Buying Index Drink. | General House- | Auto- Gas Bidg. 
of Retail Power | Quality | of Sales | ‘Food] | Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | 
U.S.A Sales Index Index | Activity | ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
0145 3,784 0144 93 94 6,674) 1,810 1,681 1,676) 1,397| 6, 260 2,7 5,328 
0092 -0077 112 133 4,410 989 1,128 1,595 1,184 4,006 1,276 3,091 
0125 4,358 0108 92 107 5,339 1,810 1,790) 689| 513 5,058 2,029) 6,660) 
0100 | 3,686 | .0097 79 81 4,596) 1,440, 1,032) 41 585] 3, 958| 1,718) 5,229| 
0136 4,390 0123 105 116 5,878 1,558 1,851 1,437 1,095 6,255 2,179 6,394) 
0087 -0059 137 | = 202 4,036 806 1,287 1,204| 736} 5 ai — 2,634 
0102 4,223 .0088 92 106 2,979) 897 1,848 212 §24) 3,352 1,883 5,848) 

| | } | 

-0084 3,696 -0081 | 92 95 4,221 967 620! 510 607) 3,134 1,310 4,184 
.0163 5,354 -0134 104 126 6,492 2,302 3,083} 1,736 1,463) 7,778 3,379 5,696 
.0091 | .0058 135 212 3,811 1,191 1,668} 1,445) 6960) 5,605) 1,626 1,744] 
0128 | 4,747 -0102 | 104 | 131 5,444 1,303 2,380) 1,402! 1,022 4,807) 2,624) 5,247 
0080 | 0050 | 182 | 211 3,632 643 1,617 1,127 653) 3,416) 1,292 3,037 
0116 | 4,817 -0101 | 102 117 4,066 851 1,718) 401 563 4,518) 2,255 5,603 
-0373 §,221 -0305 WO} «135 15,086 4,129 7,161 6,794 5,110) 16,478) 6,388 9,161 
.0290 | 0211 | 124 171 11,769 2 ,582 6,414) 6,395 4,535) 15,126] 4,216 6,012 
.0111 | 4,813 | .0104 | 102 109 3,760} 1,537, 1,433] 1, 277| 896, 4,845) 1,725 4,174 

0070 | 0047 | 112 | 167 2,776} 1,049] 1,137] 7 5 
-0077 3,815 -0071 87 94 2,602 1,159 1,055) 764 2,655 1,296 4,412 
-0047 3,887 -0042 93 104 1,878) 47 364, 496 | 145 2,165 1,382 2,117 
-0126 | 4,926 -0106 | 104 124 5,433} 1,839 1,961) 2,027 1,108) 5,199 2,346 5,199 
-0104 -0069 | 138 208 4,883) 1,384) 1,714) 1,990} 990 5,083 1,454 3,207 
0106 | 3,529 -0104 | 86 88 5,607 1,503) 1,248) 548) 772) 2,781 1,706 5,561 
0355 4,535 -0313 | 103 116 14,322 4,887) 11,116 2,942! 3,244) 13,844 5,343 9,651 
0242 0200 | 108 130 10,694] 2,879) 10, 169| 2,810] 2, 522| *0,356 3,595 3,323] 
-0096 3,935 - 0093 | 91 94 4,227) 1,493) 1,628 1,052 493) .,669 2,433 4,552 
-0129 3,575 0127 | 95 97 6,096 | 1,326 1,688) 1,127 769) 5,411) 3,153 5,932 
0065 | 0045 | 125 181 3,521) 384] 1,156] 891 465] 2,702/ 1,040] 2,542 
-0042 3,201 -0041 | 80 82 1 ore) 440) 638 360} 176 2,806 736 1,274 

. | 
; -0087 . 3, 

0272 4,151 -0253 | 102 110 14,797 4,286 8,905) 2,810 3,377 11,724 3,968 4,079 
0240 0201 | 112 133 12 697 3,786 8,492 2,656 257 11,180 2,961 2,45 

-0068 3,26 
0481 4,892 -0440 99 108 22,298 7,615| 17,891 4,306 5,344 14,883 8,282 10,342 
.0366 0332 | 105 116 19,109 5,402} 16,207 3,774 5,073) 11,065 6,350) 4,307 
0083 | 4,066 | .0082 | 100 | 101 4,597| 800! 705 «1,115 722} 2,806) 1,384) 4,044 
0063 0052 | 118 | 143 3, 485| 555) 577| 1,044 663] 2,724 946] 2,935 
-0159 4,105 0147 94 6| «(101 7,524) 1,628 3,233 1,948 1,358 6,403 2,610) 5,983 
.0077 0054 | 117 | 167 3,398 572) 2,397 1,597 561 3,108 1,232 2,104 
-0113 | 3,756 0110 95 97 5,065) 1,546] 1,288 911 1,013 5,137 1,802) 4,119 
.0087 | 0066 | 120 | 158 4,248 1,217 1,087) 800 723} 4,921 1,343] 2,247 
-0097 4,538 -0086 101 1144 2,725) 835 1,030| 648 1,056 3,707 1,447 5,841 
-0045 3,305 -0045 80 | 80 1,942) 576 285 229 290 1,519 3,201) 

| 


-0089 
-0074 
-0069 


w 
a 
Ni 
a 


-0084 

-0076 4,075 
0149 4,312 
0086 3,558 
-0105 4,282 
-0075 | 4,526 


lowa Population-Income data, page 138. 


0116 y y : 3, 
.0059 126 179 4,659 827 1,219} 1,706 877 4,040 1,285 
.0076 94 94 3 ,976) 811| 522| 487 690} 3,541, 1,708 
.0130 105 120 5,749 1,371 2,104) 829 894 6,650 2,004 
.0083 86 | 90 3.087; 1,388 680 623 402) 3,729 2,394 
.0093 92 | 104 4,218} 1,011 1,028 940, 568 4,005 2,688 
.0062 :) 107 2,725| 819 1,084) 289 418, 2,264, 1,636) 

Copyright, Sales Management, Inc., 1961. 
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742 
558 
410 


427 


: The “SM” symbols mark original, exclu- 
RETAIL SALES— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per | Eating & | Furn.- 
COUNTIES | Met : Hsid. | Buying | Index General | House- | Auto- 

CITIES Area | Retail Power 
continued Code Sales Index 


IOWA 


Quality Ki Sales | Food Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 


index | Activity | ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


Humboldt 2 . 5,219 .0078 4,168 810 3,050 , 804) : 372 
| 
| 


Ida : | 3,895 .0057 2,043) 482 | 1,198) 030) 327 
lowa 20, / 3,969 .0087 3,744) ; 1,441 3,234 : ’ 356 


Jackson . 4,144 .0102 5,730 . : ; 4,449 , : 735 
Jasper 3,871 .0191 10,012 : i 8,561 ‘ ; 320 
9 136 0106 2! 56 7,655 348 880) 11s 7,684 
791 0078 ° ° 3,221 
0047 3, 603 746 ,306 2,429 
306 0293 | : ,001) . .155| 10,082 
123 0213 2! . , 360) : 9,179) 
Jones 25, 827 .166 | .0104 | J : ; 2,637 
Keokuk . ,353 -0071 | ° 3,111 


| i 
Kossuth 47 : .0139 622) . | 893) 6,732 
15,7 0045 23: 2,859) 39] 493} 4,329) 

.0227 R ’ , 574) , 2,505) 10,173} 
0082 92 907| 4,931] 
Ke 3 0090 | , § ,648 . 2,472 1,241 4,694) 
Linn ; . .0840 | d | ¢ | ‘ ‘ 11,724 36,324) 
ACedar Rapids 71 07 0626 | 12: E 9,924) 20, 16,667} 10,958 32,011] 
Mario ) 807 0051 ‘ . 809) ‘ 343 439) 507| 
Louisa ; | 3. 0050 171| 304] 2,483 
Lucas . : : .0051 941) ° 1,640) 
Lyon 


Madison 

Mahaska 
Oskaloosa 

Marion 

Marshall 
Marshalltown 

Mills 

Mitchell 


Monona 
Monroe 
Montgomery 
Red Oak 13,56 0061 
Muscatine : .0223 
Muscatine 37,045 .0169 
O'Brien 26,7 .0122 
Osceola 


Page 
Clarinda 


andoa 
Palo Alto 
Plymouth 
e Mar 
Pocahontas 
291 
2,034 
488 0061 
Pottawattamie 818 0381 


neil Bluffs 5 057 0296 


_ oo 
2aRBwxeBSSwwawwn 


11,262 


4,285 
1,402 
3,308 
27,808) 
2,206) 
A Davenport 55 0651 0567 28, 83s 30,312} 10,581) ,340| 24,385 

| | 


d/aven pert 


Poweshiek 810 
Ringgold 649 
Sac 20,385 ° . -0088 
Scott 74,677 d ° .0729 

Bettendorf 14 0064 0066 


oBa-s 


Bettendorf 69 0716 | 0638 118 27 $2,543] 260} 3 10, 887 
Shelby g 0086 | 4, .0077 915) ’ 831 
Sioux 0131 , -0125 


Story 2,274 .0283 : .0274 
Ame a7, 0171 .0167 
Tama a, .0124 : -0111 
Taylor 35 | .0041 7 0045 
Union : | ,0083 : .0072 
Creston 13, .0063 0046 

Van Buren | ,0043 ° -0042 
Wapello .0269 .0248 574 
427 


,858| 
Ottumwa 5 0236 .0198 ,42 | 3, = 755 


| 
| | 
Warren 0083 j 844 1, 157| 228) | 3,549) 
Washington 0140 105 184] 1, | 2,235) 867) | 8,249) 
Washington 0073 139 221 2,998 | 1,413) 744) : 1,680 586 
Wayne 11,193 | .0051 : | Bt 6 | 2,336 __ 883i 179| 2,807 248 


4,290 ° 
4,290 73 y 7 4,100 
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428 SALES MANAGEMENT 


SELL THE BIG SIOUXLAND MARKET WITH 


...- Greatest average audience 

.... Greatest Area Covered 
In the big Siouxland market 85% of the 255,000 TV homes lie 
outside metropolitan Sioux City. In the last 5 consecutive area ARB 
studies, made semi-annually, it is a proven fact that KTIV delivers 
consistently more homes than does any other Siouxland TV Station. 


Don't pass up the big SIOUXLAND market . . . buy the big 
SIOUXLAND station 


get more. 


KTIV Channel 4, where you always 


NBC - ABC 


Siouxlands TOP RATED tv STATION again in 1961 


& * 
Cpaank GEORGE P. HOLLINGBERY 
Regional Representatives 
HARRY S. HYETT CO., Minneapolis 
5 e THE SODERLUND CO., Omaha 


SIOUX CITY, IA. 


STATION AVERAGE HOMES 
REACHED 
(ARB, Nov.-1960) 

All shows Sunday through Saturday 
KTIV Station B 
6:00 PM to 10:00 PM 39,500 27,300 
10:00 PM to Midnight 17,400 10,000 
6:00 PM to Midnight 32,200 21,600 
9:00 AM to Midnight 19,300 14,600 


National Representative 


EUGENE GRAY, Kansas City, Mo. 


a “a @ a The “SM” symbols mark original, exclu- 
IOWA RETAIL SALES— GYD Estimates, 1960 sive estimates by SALES MANAGEMENT. 
~~ ne - Total | Per Let ~ i a Eating&) | ss Furn | seems | == | Lumber-| a 
COUNTIES | Met. Retail % Hsid. Buying | | Index Drink. | General House- Auto- Gas Bldg. 
CITIES Area Sales of Retail Power | Quality | of Sales Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. Drugs 
continued Code ($000) U.S.A. | Sales index index | Activity | ($000) ($000) | ($000) ($000) ($000) ($000) ($000) | ($000) ($000) 
dea a ~ Be Pas 3 és etacmnceilh De Bisresctet Bivedee ts Mee th Bins 
Webster 67 ,856 .0308 4,585 -0268 | 101 | 116 13,407 4,939 9,922) 3,929 2,823) 11,203} 5,126) 7,435] 2,631 
Fort Dodge 56,336 0256 .0187 118 | 162 11,569] 3,843, 9,670} 3,893; 2,192] 10,502] 3,949] 4,276] 2,532 
Winnebago 18,798 .0086 5,081 -0070 | 97 | 119 4,614) 1,006) 705} 763) 856) 2,310) 1,143) 5,349) 352 
Winneshiek...... 20,979  .0095 | 3,330 | .0099 83 | 79 4,571) 1,821) 1,764) 694) 943] 3,119] 2,019} 3,533) 564 
Decorah... 13,631 0062 0041 | 114 | 172 3,357] 900 1,150 = 618] 2,457 3 1,451| 423 
Woodbury 168 157,050 -0715 4,592 -0634 106 =| = 120 32,355 10,169) 29,294 9,155 6,490 28, 829) 10,602) 13,177) 5,709 
ASioux City 143,402 653 0549 111 | 132 29 936 8,842} 28,772) 9,118 6,358] 25,747 9,323) 10,132} 5,340 
Worth... 9,530 | .0043 | 3,177 | .0048 | 84 | 75 2,256 599 531 187 757; «915, 628) 2,619 188 
Wright... 28,192 .0128 4,699 .0109 102 | #120 6,086 1,356 878 1,372 a 5,005) 2,517) 6,991 657 
Total Above Cities 2,054,169 9345 7633 115 | 140 458,536| 123,335! 284,609| 142,639 107 ,240 387,531] 150,628} 170,431) 75,221 
State Total 3,625,524 | 1.6492 4,269 1.5077 | 99 108 750,415) 217,557 361,772) 181,334 154,090) 630,406 : 299,519 545, 402 108 683 
METRO. AREAS RETAIL SALES— JM ESTIMATES, 1960 
Cedar Rapids... 207,413 | .0944 | 4,609 | .0840 | 110 123 | 47,638, 12,910/  21,867| 17,302) 11,724] 36,324) | 16,417| | 18,949] 7,348 
AClinton..... 78,001 | .0355 | 4,535 .0313 103 116 14,322) 4,887) 11,116) 2,942 3,244) 13,844) 5,343) 9,661) 1,886 
Davenport-Rock | | 
Island-Moline a 359, 286 1635 4,252 -1617 108 «=| ~=—(108 79,344, 34,541) 55,939 19,302 19,961; 655,783) 27,029) 26,859) 13,707 
Des Moines oa 419,291 | .1907 4,792 -1694 | 114 129 90,012 27,087) 65,961) 26,728 22,903 77 ,838) 31,127| 28,504) 16,125 
Dubuque 105,670 -0481 | 4,892 .0440 99 108 22,298 7,615} 17,891 4,306 5,344) 14,883) 8,282 10,342) 3,356 
Mason City 81,966 .0373 | 6,221 -0305 11 135 15,086 4,129 7,161 6,794) 5,110} 16,478) 6, 388) 9,161 2,729 
Sioux City 157 ,050 -0715 4,592 -0634 106 120 32,355 10, 169 29,294 9,155 6,490 28 829 10,602 13,177 5,709 
Waterloo 163,685 -0744 4,353 0719 105 109 36,577 9,870, 22,482 9,246 7,699 30,324 12,240 15,477 5,048 
Total Above Areas 1,572,362 .7154 4.580 .6562 108 118 337,633. 111,208 231,411 95.775 82,475 274,303) 117,428) 132,120 55,908 


KANSAS 


Other West North Central States: lowa, Minnesota, 


Missouri, Nebraska, North Dakota, South Dakota 


= NUMBER OF OUTLETS H > NUMBER OF OUTLETS 
S 5 © as ae ! 2 * me 5 
= w | = | } = o - | 
= 1-2] — lexzleg| Sie]. rje |= 1% Szi-g| &\< | |zle 
g | 35| Blctss|2/t/ 8 lexie)2 | |g | 2s) 8 lets8| 2/2) eleela | 
City County | @ [Fo| & Wdoosiel\ue |< [oss ia | City County | @ JO! & |S SE/ 2) | 2 |64\4/6 
— — —— —_— j —_— ee a | a _ EE ——_—}j —___ a a ee ees Ses eee ee eat 
Abilene Dickinson 6.9} 126) 10) 21) 5) 14) 6) 13) 17} 14, 6 E! Dorado. . . .Butler 12.6) 173) 19) 25) 15| 14) 10) 12) 26) 19| 5 
Arkansas City. Cowley... . 14.4) 235, 24) 41) 14) 15) 20) 24) 35) 18) 7 | Emporia Lyor 18.4) 240 34) 35) 15) 15) 19) 15) 38) 21) 9 
Atchison... .. Atchison. . . 12.5) 171) 34) 27) 10) 13 7 16) 15} 12) 9 | Fort Scott Bourbon 9.3] 168) 18 26} 13} 16) 16 11) 23) 18) 3 
Chanute.. ...Neosho.....| 10.9} 182 25; 28) 11 14 11} 20) 26] 16 6 ] Garden City. . Finney 11.9) 167) 10) 28) 19) 16) 12) 13) 19) 18 6 
Clay Center... Clay 4.6} 101) 6| 22; 4 8 68 7| 11} 13) 3 || Great Bend... Barton 17.0] 215 17 29) 13) 15; 17) 15) 31) 24 9 
Coffeyville Montgomery 17.4} 296 33| 47) 23) 27| 20) 26 41| 17 9 Hays ..... Ellis 12.2] 163 17; 20) 12] 13) 12) 11] 23] 19 3 
Concordia Cloud 7.0] 127 12} 19} 12) 10) 14 11) 13| 16 4 y Hutchinson... Reno 37.9] 441| 44) 88) 27| 31| 41| 27| 68 23) 16 
Dodge City...Ford........ 13.7] 202) 23) 34) 16) 11) 11) 19) 24) 18) 6 || (Continued on page 430) 
lowa Population-Income data, page 138. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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NUMBER OF NUMBER OF OUTLETS 


} 


KANSAS 3 ; 
oe ae 8 = 


Cont'd. from page 429 
County 


_| Outlets 


ity County 
ndence Montgomery y 2 Franklin 
Aller | Labette.... 
|| Pittsburg Crawford 
Prairie 
Village Johnson 
Pratt Pratt 
Russell Russell 
Salina Saline. . . 
Topeka ... Shawnee 
Wellington Summer 
Wichita. .... .Sedgwick 
Winfield... .. .Cowley : | 12) 13] 11] 
symbols mark original, exclu- 


n City Geary 
Wyandotte 
Douglas 
Leavenworth 
Seward 
Riley 
McPherson 
Harvey 


Johnson 


RETAIL SALES— SM ESTIMATES, 1960 


Total Per | Eating & | Furn.- | 

JUNTIES | Met Retail Hsid Buying Index Drink. | General | | House- Auto- | Bidg. 
ITIES Area Sales of Retail Power | Quality | of Sales Food | Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
$000 U.S.A Sales Index index Activity $000) | ($000 $000) $000 $000) ($000) ($000) | ($000) ($000) 


Code 


581 
366 
252 


19, 200 0088 3,623 .0076 ,118 1,149 2, . 941 
O61 0041 ( 2,855 596 1,64 

424 ‘ 239 573) 

.133 


740 


9,587 -0043 
9,271 0088 


, 166 
892 
454 
772 
171 


Doniphs 


Douglas 


0039 


0125 


107 138 , 
96 79 744) ‘ 221 
109 145 769 7 : : 7 


* Not Available 
SALES MANAGEMENT 


Sales Management, Inc., 1961. 


KANSAS 


COUNTIES 
CITIES 
(continued 


Greenwcod 
Hamilton 
Harper 
Harvey 
Newton 
Haskell 
Hodgeman 


Jackson 
Jefferson 
Jewell 


Johnson 

Olathe 

Prairie Village 
Kearny 
Kingman 


Kiowa 
Labette 
Parsons 


Lane 


Leavenworth 
Leavenworth 

Lincoln 

Linn 


Legan 
Lyon 
Empori 
McPherson 
McPherson 


Marion 
Marshall 
Meade 


Miami 

Mitchell 

Montgomery 
Coffeyville 
Independence 


Morris 
Morton 
Nemaha 


Neosho 
Chanute 

Ness 

Norton 


Osage 
Osborne 
Ottawa 


Pawnee 
Phillips 
Pottawatomie 


Pratt 
Pratt 

Rawlins 

Reno 
AHutchinson 


Republic 

Rice 

Riley 
Manhattan 


Russell 


Russell 


Saline 
Salina 
Scott 
Sedgwick 
AWichita. 


Kansas Population-Income data, page 146, 


MAY 19, 


. 196 


29.407 
2,771 
3,022 


10,068 
7,632 
018 


,232 
7,814 
5,656 


992 


{ 945 
035 
107 


59 , 945 


2,665 
,578 
818 

389 344 


1961 


0117 
0088 


-0102 
.0091 
-0027 
-0374 


-0330 
-0039 
1937 


1771 


RETAIL SALES— JM ESTIMATES, 1960 
a ai Eatirg& | _ 


Per 
Hsld. 
Retail 
Sales 


4,350 
6.695 
4,629 
3,676 


3,464 
3,358 


3,051 
2,120 
1,826 


705 


Power 
Index 


-0056 
-0019 
0047 
.0134 
0087 
0016 
-0016 


0043 


-0087 
.0049 
-0235 
-0106 
-0064 


-0033 


.0063 
-6024 


0059 
-0026 
-0330 


.0239 


-0033 
-0063 
.0041 


-0312 
0262 
-0031 
. 1950 
.1573 


Buying | 
| Quality 


| 


| Index 
of Sales 


Index Activity 


107 
100 
109 


111 
133 
115 


Food 
($000 


3,666 


3,589 
3,641 
1,367 


4,877 


2,298 
14,344 


95,922 


83 , 492) 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Lumber- 
Bldg. 

Hdwre. | 
$000) 


| Furn.- | 
| House- Auto- | 
Appl. motive 
$000 $000) 


Drink. 
Places 
($000 


Gas 
Stations 
($000) 


General 
Mdse. 
($000 


Drugs 


Apparel 
0 ($000) 


573 

ay 
466 
775 


424 2,098 
896 
, 156 
,079 
2,369 
420 
300 


2,068 
1,344 
2,931 
3,024 
> 106 


452) 


395 
,799 


120 


10, ‘ 
10, , 664} 

176 ‘ 

573 . 35, 


, 623} 29, 


59, .577| 20, 


21,501] 58,776] 24,394) 19 475| 28,670] 15,588 


Metropolitan County Areas. 
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SM Standard (4) and Potential (4) 


AM 


IN POPULATION GROWTH 
—Now 119,484 


IN OUTLOOK FOR RETAIL BUSINESS 
IN STABILITY OF BUYING POWER 


More Homes Are Reached Regularly in Topeka, Kansas 
and Its Trade Territory Than By All Other Topeka Media 


THE TOPEKA DAILY CAPITAL—THE STATE JOURNAL 


Combined Circulation In Excess of 91,000 


THE SUNDAY CAPITAL-JOURNAL 


Circulation In Excess of 69,000 


KANSAS 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Seward 


Shawnee 
A! 
Sheridar 


Sherman 

Smith 

Stafford 

Stanton 

Stevens 

Sumner 
W 


Thomas 
Trego 
Wabaunsee 
Wallace 
Washington 
Wichita 


Wilson 

Woodson 

Wyandotte 
A! 


State Total 


METRO. AREAS 


Hutchinson 
Topeka 
Wichita 


Total Above Areas 


2, 107 
7,917 
818 


705 ,842 


0374 


.0900 
. 1937 


3211 


RETAIL SALES— @D ESTIMATES, 1960 


Per 
Held. 
Retail 
Sales 


6,855 


, 303 


3,760 


RETAIL SALES— @¥a 


4,211 
4,303 
3,649 


3,874 


Buying 
Power 
Index 


-0105 


0097 
-0828 
. 0738 


6098 


1.1451 


| 


! 

| index 
| Quality | of Sales 
Index Activity 


95 


114 
113 
100 


Food 


($000) | 


5,528 


5,454) 


45,403) 
43,705} 


365 ,634| 


590,874 


ESTIMATES, 


18,969 
45,403 


Eating & 
Drink. 
Places 
( $000) 


1,764 4) 
1,523 


10,902 
10,515 


11,327 
9,610| 


80,234 
133,028 


196 


3,848] 


10,902 


General 
Mdse. 
($000) — 


2,624 
2,478 
28,819 
28 , 267 


17,937 
16, 780) 


194,783) 


248,632! 


0 


9,669 
28,819 


95, 922) 23, 893| 


"160,204! 38,643 


59,806 


98,294 


Apparel! 
($000) 


The “sm” ake mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


Auto- 
motive 
($000) 


Hdwre. 
($000) 


1 262 
1,262 
11,997 
11,929 


i 18) 
"85 
142 
126 


686 

143) 

7,727] 
7,231 


92,834] 


118,519 


5,105 
11,997 
24,577 


41,679) 


141 
174 
Fr 
368 
373 


412 
189 
8,221 
7,895 


82 0 


38,527| 


8,007 
7,866 
32,044) 
31,252 
916 


2,948 
1,187 
2,342 

265 
2,158 
7,417 
3,870 


2,339 
1,017 
734) 
523 
1,579 
2,192 


2,563 

940 
48, 897) 
46,300) 


13,093 


3, 167| 


3,093 
15,083 
12,081 

415 


2,202 


1,608] 


1,315 
1,149 
1,744 
5,643 
1,499 


2,496 
1,465 
819 
641 
2,194 
1,419 


1,280 
1,017 
14,734 
8,305 


1,029 
1,029 
7,363 
7,259 


10,122 
9,459 


355, 936] 


538, 864) 240,320 


~ 16,524 
32,044 
85,872 


134,440 


125,721 


7,030 
17,271 


35,460) 


59,761] 


139,871 


8,010 
15,083 
31,967 


55,060 


61,430 


2,460 
7,363 
18,748 
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SALES MANAGEMENT 


City 


County 


Pop. (thous.) 


KENTUCKY 


Other East South Central States: Alab 


NUMBER OF OUTLETS 


Ashland 
Bowling 
Green.... 
Corbin..... 
Covington 
Danville...... 
Elizabethtown. 
Fort Thomas.. 
Frankfort 
Glasgow 
Harlan 
Hazard 
Henderson. . 
Hopkinsville 
Lexington 


Boyd 


. Warren 


Whitley . 


Kenton....../ 
Boyle.......| 
Hardin..... 

Campbell... . .| 
.Franklin,....| 


Barren 
Harlan 


-Perry...... 


Henderson 


Christian. ... 
.. Fayette... .. 


. . Jefferson 


COUNTIES 
CITIES 


Adair . 
Allen. . 
Anderson 


Ballard 


I aswsecasccnad 


Glasgow 


Bath 


Boone....... 
Bourbon 
Paris 


Boyd 
AdAshland 

Boyle 
Danville 

Bracken 


a 


Breckinridge 
Bullitt... 


Calloway 


Murray....... 


Campbell 


Fort Thomas 


Newport. 
Carlisle 
Carroll 


Christian. . . 


Hopkinsville. ..... 


i cistern saxeane 
Winchester. . . 


De 


Crittenden........... 


Edmonson. ... 
a 


Met. 
Area 
Code 


268 


50; 49 


922} 153) 177| 38| 81 


315) 221] 216) 402 


_ 
ocawwdgn sen & 


17 
53| 
220| 178 


iJ 
oOo 


City 
Madisonville 
Mayfield. . 
Maysville 
Middles- 

borough 
Murray..... 
Newport. . . 
Owensboro. . 
Paducah. . 
Paris. . 
Pikeville. . 
Richmond. . . 
Shelbyville 
Schively 
Somerset.. . 
Winchester 


Hopkins... 


. .Mason 


. .McCracken. . 
..Bourbon..... 


County 


Graves...... 


GOR iskices 
.Calloway.... 
.Campbell... . 
.Davies...... 


RETAIL SALES— JM ESTIMATES, 1960 


NUMBER OF OUTLETS 


' | Agparel 


_ 


23! 


_ 
ost & 


28 
er #*noeseee 


The ‘“‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Buying= 
Power bmg 
Index ndex 


Index 
of Sales 
Activity 


.0024 
0243 
.0019 
-0040 


-0059 
-0036 
-0228 
-017 


-0340 


-0011 
-0008 
-0027 


60 
67 
72 


. 63 
-0120 77 
-0065 114 


.0067 
-0179 
-0019 


-0063 
-0055 
.0027 


-0032 
-0024 
-0340 
-0257 


-0022 49 
-0016 47 
-0039 57 


59 
75 
70 


Eating & | 


Drink. 
Food Places 


($000) 


($000) 


| General 
Mdse. | Apparel 


($000) 


Gas 
Stations 
($000) 


Auto- 
motive 
($000) 


| ($000) 


3,778| 321 


2,231 
ee 


1,793 
6,970 
4,467 
1,709 


| 
| 


6,356 
3,338 
4,634 
4,630) 
3,815| 


17,239 
14,189 
,810 


328 
350 
676 


143 
342 
1,203 


926 


12,862 


26: 


> 


6,904| 
206 | 


476 
126 
2,405 


1,77 


1,235) 
662 


a 


1,662 


= 
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LEXINGTON, KY. 


® World's largest horse-sales center. 


® World's largest loose-leaf tobacco market. 


Manufacturing center for nationally sold 
products. New IBM and Dixie Cup plants. 


Kentucky’s largest educational center. New 
Medical School under construction. 


» 
» 


Site of government hospitals and offices with mullti- 


Richest livestock and general farming re- 
gion in South. 
Second largest retail and wholesale center 
in Kentucky. 


million dollar payrolls. 


LEXINGTON HERALD-LEADER CO. 


Lexington Herald Sunday Herald-Leader 


Represented by 
KATZ AGENCY 


Lexington Leader 


\ 


(Morning) 


(Evening) 


' 
KENTUCKY RETAIL SALES— BYP EsTIMATES, 
Per < 
Hsld. 
Retail 
Sales 


1960 


Eating & 
Drink. | 
Food Places 
a Be 
| 


Total 
Retail 
Sales 
($000 


OUNTIES 
CITIES 
comtinued 


Met 
Area 
Code 


index 
of Sales 
Activity 


Buying 
Power 
Index 


General | } 
Mdse. | Apparel | 
($000) ($000) 


Quality 


index ($000) | ($000) 


Fayette 97 189,996 4,922 100 37, 308 10,828) 


Appl. 
($000) 


The “SM” 
sive e estimates by SALES MANAGEMENT. 
~ | Lumber- ae 


A 
Fleming 


159,20 
10 
20,2 


451 
277 


127 


68 


25,471] 
1,824 
5,789 


15,676} 
15,240) 


395| 


7 /437| 


symbols mark original, 


Auto- Gas | 


| Bldg. 
motive | “{000) | 


Hdwre. 


($000) | ($000) ($000 


12, 275| 15,1 
8,706) 
805 


exclu- 


Drugs 


) ($000) 


7,304 
6,200 
242 


1,061) 1, | 2, | 1804), 408 


| 
2,088] 


1,694) 2,009} 
| 
1,018 

482| 
1,581) 


681 
117 


= 

3,404 

2,103) 

'; o10! 

3 636) 42a] 
Harrison 3,643 
3,834) 
10,768} 
8,667| 
1,328 
1,117| 


1,962| 


Hart 


Henderson 


Henry 
Hickman 
Hopkins 2,038 


124 { 4 17 i yoae 2,042 1,842 


. 120} 
111,405] 47,509! 35,845| 139,435] 47, 
96,023, 41,979} 30,603) 114,658) 32,725 
1,050 377 357 1,693} 1,041) 


-0016 
3391 169,720 
2708 2323 | | 126 123,785 
W4€ 7 3 55 _ 3, 139 


page 150. 


124 


28 ,132 
__ 528 


27 , 469| 
_ 596 


SM Standard (4) and Potential (4) Metropolitan oats Areas. 


tucky Population-Income data, Copyright, Sales Management, Inc., 1961. 


In Louisville the Negro is a $106,866,220.00 Market — 
You Sell Him Only Through Rounsaville Radio 


1 $106,866,220 ROUNSAVILLE RADIO also sells 

sent the Negro in these 5 markets: 

,  @WCIN—CINCINNATI 
eWVOL—NASHVILLE 
eWYLD—NEW ORLEANS 
eWTMP—TAMPA-ST. PETERSBURG 
eKRZY—DALLAS-FT. WORTH 


i Dig 


P in 4 
fur 


_ ROUN NSAVILLE 
RADIO STATIONS 


3220 PEACHTREE RD. N.E., ATLANTA 5, GEORGIA 


WLOL 
rrammec 


n Kentucky 


é 
LOGE SERN IEA, OLE A LIELE LES LORE LEP IELS ELLE ATE 


Robert W. Rounsaville, Owner-President ¢ Harold F. Walker, V.P. & Nat'l Sales Mgr. e John E. Pearson, Nat'l Rep. e Dora-Clayton, Southeastern Rep. 
ess ROUNSA VILLE RADIO—FIRST IN RATING IN SIX BIG MARKETS 


434 SALES MANAGEMENT 


LOUISVILLE... 


A Dynamic *4 Billion Market Solidly Sold 
Every Day By— 


Che Courier-Journal’ 
THE LOUISVILLE TIMES 


One Daily Newspaper Combination Gives You 
PNTENSEWVE coverage Of Metropolitan Louisville 


EMTENSIWE coverage Of Kentucky and Southern Indiana 


METROPOLITAN LOUISVILLE 
84% Unduplicated Coverage 


RETAIL TRADING ZONE 
73% Unduplicated Coverage 


mason 


108 ADDITIONAL COUNTIES : - ae a Sowa 
with up to 50% Coverage Ve (on le . 


soncas 


\ uexpeasow 


svvusa «= |: Ho NONSOW 


WARREN 


sImrHON 


POPULATION AND BUYING INCOME 


POPULATION 


FAMILIES BUYING INCOME RETAIL SALES 


($000) ($000) 
Metropolitan Louisville 733,000 221,000 $1,374,876 $862,121 
Retail Trading Zone 1,133,900 323,500 $1,910,922 $1,180,819 
108 Additional Kentucky & 
Southern Indiana Counties __ 2,208,800 586,500 $2,731,726 $1,909,211 


Sales Management Survey Of Buying Power — 1961 


Reaching More Than & GHE Conrier-Zournal 


A Million People, EVERY DAY ... THE LOUISVILLE TIMES 
391,305 Combined Daily @ 317,597 Sunday 


ABC Audit Report for 12 Months Ending September 30, 1960 


Represented Nationally by The Branham Compan 
*Ranked 5th Nationally by Edward L. Bernays P Y Y P Y 
1961 Poll of 1755 Daily Newspapers 


MAY 10, 


1961 
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PADUGAN 


14-County Retail Sales 
more than $220 million 
1,660,000 visitors in 1960 
to Kentucky Dam 
Full R.O.P. Color in a 
City Zone of 52,016 


Che Paducah SunDemocrat 


Owners of 
WPSD-TV 


Natl. Reps.— 


Burke, Kuipers 


John E. Pearson, Rep. & Mahoney 


KENTUCKY 


Per 
Hsld. 
Retail 
Sales 


COUNTIES Met 
CITIES Area 


continued Code 


Buying 
Power 


Quality 
Index 


index Activity 
Jessamine 2 2.817 75 | 67 
Johnson y . 2,890 ° 59 | 57 
Kentor 5 3,334 ¢ 93 
105 
203 e 44 


Knott 


51 


Larue 


Laurel 


Lawrence 
Lee 
Leslie 


Letcher 
Lewis 
Lincoln 


Livingston 
Logan 
Lyon 


MicCracken 
Paducal 

McCreary 

McLean 


Madison 


Magoffir 


Marion 


Marshall 
Martin 


Mason 


Meade 
Menifee 
Mercer 
Metcalfe 


Monroe 


aoon — & 


Montgomery 


Morgan 
Muhtenberg 
Nelson 


Nicholas 
Ohio 
Oldham 


Owen 
Owsley 536 
Pendleton 8,374 0038 
Perry 24 337 -O111 


Hazard 14,927 0068 


-0007 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


l | Furn.- | 
General | House- | Auto- | Gas | Bldg. 
Mdse. | Apparel Appl. motive | Stations | 


Hdwre. 
($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Lumber- | 
Drink. 
Food Places 


| Drugs 
$000) | ($000) 


($000) 
1,929 749 377 
2,449] 1,450 168 

21,163, 7,640 

16,516 3,800) 

216) 


2,543) 480| 
3,870 638 
38,987, 13,193! 


| 
26 , 967) 7,229 


1,256 
1,258 
10,563 
9,401 


1 m 171 708 


3,160) 467 922 1,792! 


1,917} 
4,777) 

| 

| 
1,955) 
1,076) 
2,067 


1,146 


4,306 
1,728 
2,434 


1,094 
4, 282| 
773) 


1,316 
1,316 


249 
241 
1,271 637 
4,805 1,514 721 

4,787 1,003 654 485 


6,284) 4,100) 


1,765 
2, 788! 813 


1,721 


1 Corbin is in Knox and Whitley counties 
Kentucky Population-income data, page 150. 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


COVERAGE IN LOUISVILLE! 


An average GOA #100 30-day outdoor poster advertising showing in Louisville delivers . . . 


REACH FREQUENCY 


SS. 32- 


99% of all car-owning households ...and reaches them 32 times. 


Ask GOA to bring you the PACE* presentation to *Source: Reach and frequency figures supplied by PACE 
document these remarkable coverage facts (Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


- General Outdoor Advertising Co. ) 
- ae ' 1115 East Broadway, Louisville 4, Kentucky 


The *‘SM"’ symbols mark original, exclu- 
KENTUCKY RETAIL SALES— GYD estimates, 1960 sive estimates by SALES MANAGEMENT. 
a ie ) ae : ~ | JEating&) ~ | Furn- | | | Lumber- 
COUNTIES | Met. i | Bb | . Buying Index Drink. | House- | Auto- | Gas Bidg. | 
CITIES Area | Retail Power | Quality | cfSales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 
continued) Code | U.S.A. | Sales index | Index | Activity | ($000) ($000) ($000) | ($000) | ($900 ($000) | ($000) | 


Pike 923 | . 2,166 | .0211 | 57 40 11,018] 1,289 : : 5,374 3,690, 2,514) 
Pikeville 3.078 | 007 0039 150 281 3,877 97 ’ 946 54] 4,536] 1,226] 1,013 
Powell , ? 1,331 | .0018 | 49 27 51 


Pulaski Cs Zz 2,661 .0117 

Somerset 5,136 | .007 | .0044 
Robertson zz 774 -0007 
Rockcastle : P 3 2,094 | .0036 


Rowan . . 2,881 -0045 
Russell : zz 2,245 


Scott f z= 2,506 -0062 


Shelby ‘ ¢ | 3,714 

Shelbyville 243 | 
Simpson... ; p 3,454 
Spencer ; 4,771 


Taylor 
Todd 
Trigg 


Trimble 

Union 

Warren. . 
Bowling Green 


Washington 
Wayne..... 
Webster. . 


630 
639 
013) 


Whitley Ad ; : : ial 

1Corbin 2,141 | .0038 : ! 2,77 686 239 
Wolfe F : 31| 232 
Woodford : e .781) 420) 1, 724 


| 
, 142! 


| 


Total Above Cities. ...] 1,573, 718 5508 | 346,943} 104,513] 219,142] 111,659] 82,564 316,084 89, 979| 106,816 


. — : 
State Total , 1.2581 | 3,355 


1.3018 


687,109' 177,780! 343,747 153,625) 123,750! . 210,493) 218,347 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1960 


Lexington. . . 189,996 | .0865 | 4,992 | . 37,398] 10,828] 29,978] 15,676 15,100] 7,304 
Louisville 862,121 | .3922 | 3,899 | . 201,642| 70,531] 120,080} 53,413 178} 44,067} 39,706 
AOwensboro. . 82,682 | .0376 | 4,073 | . 18,966} §,583/ 15,320) 5,017) 186) 4, 5,950| 2,897 
Paducah. . . 71,490 | .0325 | 4,016 | . 16,849) 4,294) 10,739) 5,120 3,144] 2,766 


Huntington-Ashland...| 290,700 | 4,094 | .1255 "74,2811 16,775| 49,770 18,593] 14,376 19,557, 16,773] 8,860 


Total Above Areas 


eee —_ . _ | . 
1,496 ,999 -6811 ; 5 349,136) 108,011| 225,888 97,819) | 61,533 


1 Corbin is in Knox and Whitley counties. Copyright, Sales Management, Inc., 1961. Kentucky Population-Income data, page 150. 
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A $1.9 Billion Market = 1.5 Million Buyers! 


WHY TAKE LESS THAN THE FULL MARKET? 


From Pushmataha to Panola, KTBS-TV, Shreveport, dominates its market of 58 counties in 
4 big states — Oklahoma, Arkansas, Louisiana and Texas, according to both Nielsen and ARB. 
Specify KTBS, the only station that gives 

full power \— viewing and buying — and 

this big Southwestern market. For 

‘ABC’s, see your Katz man. 


*Sales Management, May 10, 1961 


newton Wray, Pres. & Gen. Mgr. 
eee 


— ee 


LOUISIANA 


West South Ceneral States: Arkansas, Oklahoma, Texas 


NUMBER 


NUMBER OF OUTLETS 


OF OUTLETS 


Total 
Outlets 
Gen’! 
Mdse. _ 
| Apparel 


City County 


] 


& 


Kenner Jefferson 
Lafayette Lafayette 
Lake Charles. Calcasieu 
Minden Webster 
Monroe Ouachita 
Morgan City. St. Mary 
Natchitoches. Natchitoches 
New Iberia. . Iberia 
New Orleans. Orleans 
Opelousas St. Landry 
Ruston Lincoin 
19 Shreveport Caddo 
19) 11 Thibodaux Lafourche 
12 5 West Monroe Ouchita 


21) 15 
26) 26 
524, 326 


worm wonon © w= oD 


13} 
12! 


a 
a 


RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Tota Per : : a 


Eating & | Furn.- Lumber- 
OUNTIES Met Reta Hsld Buying Index Drink. | General House- Auto- Gas Bidg. 
iTHE Sale of Retail Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
( $000 S.A Sales Index Index | Activity $000 ($000) ($000 ($000 000) ($000) ($000) | ($000) 


003 0192 3,158 0190 69 8,954 2,371 4,112 2,889 ° 7,950 3,537) 6,315 1,568 

3 15 85 4,523 931 1,200 1,313 125 3,963} 2,032} 3,721) 796 

15,507 0070 | 2 0076 69 3,627 1,683 1,877; 1,163 521 

21,497 0098 5 0101 6,173 | 1,601 1,869) 3,700| 656 
| | | 


Assumptio 8,579 0039 0053 3 2,088 1,591 
Avoyelles 21,750 0099 y 0123 5,281 910 2,322 
Beauregard 15,404 0070 0072 5 3,553 423 1,995 


878 566 

1,624] 2,321 

1,233 
Copyright, Sales Management, Inc., 1961 * Not Available 
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In New Orleans the Negro is a $258,902,500 Market — 
You Sell Him Through Rounsaville Radio 


In New Orleans 492,250 Negroes spend $258,902,- 
500 annually on consumer goods—definitely 
And you reach it with WYLD— 
Rounsaville Radio—all-Negro programmed sta- 
tion in New Orleans. Leads all other stations in 
share-of-audience, in and out-of-home. Call or 
write today for the full story on WYLD and the 
entire Rounsaville chain. John E. Pearson, national 
the Southeast. 


big market! 


representative, 


Dora-Clayton 


in 


ROUNSAVILLE RADIO also sells 


a the Negro in these 5 markets: 


e WLOU—LOUISVILLE 
e WCIN—CINCINNATI 
eWVOL—NASHVILLE 
eWTMP—TAMPA-ST. PETERSBURG 
eKRZY—DALLAS-FT. WORTH 


ROUNSAVILLE 
RADIO STATIONS 


3220 PEACHTREE AD. N.E., ATLANTA 5, GEORGIA 


Robert W. Rounsaville, Owner-President e Harold F. Walker, V.P. & Nat'l Sales Mgr. e John E. Pearson, Nat’! Rep. e Dora-Clayton, Southeastern Rep. 
es ROUNSAVILLE RADIO—FIRST IN RATING IN SIX BIG MARKETS 


LOUISIANA 


COUNTIES 
CITIES Area 
(continued) Code 


Bienville 

Se 
Bossier City 
See Shreveport- 
Bossier City 

GI as.cacesae . 167 
Shreveport-Bossier 
City... 
AShreveport.... 


Met. 


Calcasieu...........90 
ALake Charles. . 

Caldwell 

Cameron 


Catahoula. . 
Claiborne 
Concordia. . .. 


De Soto : 

East Baton Rouge. . .17 
ABaton Rouge 

East Carroll 


East Feliciana 
Evangeline. . . 
Franklin... 


Grant 
Iberia. . 

New Iberia 
Iberville 


Jackson 

Jonesboro. . 
Jefferson 

Gretna 

Kenner ‘ 
Jefferson Davis. ... 

Jennings 


Lafayette..... 
ALafayette 
Lafourche. ... 
Thibodaux 

La Salle 


Lincoln 
Ruston 

Livingston 

Madison 


Morehouse 
Bastrop 
Natchitoches 
Natchitoches 
Orleans. . 123 


ANew Orleans 


Tota! 
Retail 
Sales 
($000) 
9,426 
41,570 


34,826 


, 169 
,104 
,445 
7,232 
840,453 
840,453 


of 
U.S. A. 
-0043 
.0189 


.0158 


0118 
0096 
-0067 
0061 


.0123 
0096 
.0107 
0079 
.3823 
3823 


Louisiana Population-income data, page 154. 
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1961 


Buying 
Power 
Index 


-0054 
-0252 


0155 


1164 


1108 
-0955 


-0765 

0419 
-0032 
-0026 


-0025 
. 1053 
0129 
OOS84 
.0125 


0060 


-0374 
0234 
-0220 


-0130 
OOT 7 
-0124 
0069 
3570 


Ty 
3010 


| 


| 59 
78 
83 


103 
103 


| Quality 
| Index 


| Index 
of Sales 
Activity 
47 
59 


85 


113 

55 
101 
110 
110 


Copyright, Sales Management, 


5,618 
, 688 
922 


, 380 


380 


. 1961 


| General | 
Mdse. Apparel 
($000) | ($000) 


1,632 478 


4,203 
3,120} 
| 


1,385 
1,385 
| 


28,515| 
| 


33,090 


34,254] 29,618 

31,134 28,133 
| 

| 

7,906) 

6,763| 

185) 


17,629| 
15,468 


1 
2,195 1 
3,627 1, 
2,089 1,201 
173 ,803 71,270 
173 ,803 71,270 


SM Standard 


The SM" symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 
($000) 
208) 
1,220 


972 


16,652 


16 ,871 
15,899 
| 

5,427) 
4,522 
52 

154 

51) 
223) 
486 


557 
446 


455 


581 
670 
538 


48 , 864 


48 , 864 


Auto- 


motive | Stations | 
| ($000) | ($000) | 


1,640 
11,318 
9,839 


54,397 


60 , 40 


50,561 


28 ,462 
23 , 883) 
1,371 


5,102 
, 500 
2,500 
115,733 


115,733 


Gas 


WW 
444 
, 893 


, 893 


Hdwre. Drugs 
($000) | ($000) 


487| 


1,058 


899 


19,049] 10,368 


18 , 887) 


16,656 


10,634 
9,735 


15,479 4,642 
9,179} 3,351 
854 247 

se 229 
758| 156 
544| 612 
898 269 
,323| 531 
,275| 11,860 
,899) 10,435 

332 


1,051 
1,646 813 
611 712 
2, 464 654 
771 37 ,047 


7,047 


(4) and Potential (4) Metropolitan County Areas 
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OTHERS 


YOU CET ALMOST 
QOH THE WHOLE PLE! 


JUST LOOK AT THIS 
MARKET DATA... 
1,520,100 
423,600 


Population 
Households 
Consumer Spendable 
Income $1,761,169,000 
Food Sales $300 486,000 
Drug Sales $40,355,000 
Automotive Sales $299,539,000 
General 

Merchandise $148,789,000 
Total Retail Sales $1,286,255,000 


CHANNEL 


KNOE 
TV 


Monroe, Louisiana 


LOUISIANA 


COUNTIES 
CITIES 


continued 


Met 
Area 


Code 
Quachita 
VM onroe-West M 
AM 
West Monroe 


115 


Plaquemines 
Pointe Coupee 
Rapides 

{ 


Red River 

Richland 

Sabine 
Bernard 
Charles 
Helena 
James 
Jot 


Landry 


Martin 


Mary 


t. Tammany 


ngipahoa 


Vermilior 

A 
Vernor 
Washingtor 
Webste 

M 
West Baton Rouge 
West Carroll 
West Feliciana 


State Tota 


METRO. AREAS 


Alexandria 
Baton Rouge 


Lafayette 
Louisiana Popylation-inc 


440 


Total 

Retail 
Sales 
$000 


119,494 


104,411 
283 449 
91 468 


ome data 


0200 
0145 
0304 


-0029 
-0268 
0051 
.0159 
0069 
0179 


0147 


0035 
0036 
0015 
0051 


0475 
. 1290 
0416 
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RETAIL SALES— JM ESTIMATES, 1960 


Per | 
Hsid. 
Retail 
Sales 


Index 
of Sales | Places 
Activity ($000) 


Buying 
Power 
Index 


Quality 
Index 


= = 
108 


4,037 ; | 5,923 
4,978 
4,080 
893] 
2,111 
809) 
5,150) 
4,029) 
3,778) 
198) 
506, 
347) 
1,513) 
1,169] 
33) 
657 
1,528 
3,975 
730 
734 
1,223 
2,870 
1,109 
4,006 
3,806 
1,295 
324 
4,203 
2,422 
210 
2,275 
878| 
1,196! 
1,533) 
1,286] 
1,584) 
505 
1,288) 
121 
377| 
292! 


 >wWwwnwn— BH 
a eg ae oe 


_ 


— = 
—“wHoonnowwan se N — & wo 


468,485 


3,514 


JM 


RETAIL 
3,446 
4,347 
4,083 


SALES 
.0467 
1278 

0374 


ESTIMATES, 
76 
100 
87 


25,755 
58,316 
16,153 


1961. 


5,150 
15,942 
5,074 


ypyright, Sales Management, Inc. 


Eating& | me | 
Drink. | General 
Mdse. 


{ 


153,495) 347,548 


1960 


sive estimates by SALES MANAGEMENT. 
) Furn.- | ~~ |Lumber-| 
House- | Auto- Gs 
Apparel Appl. motive | Stations 
| ($000) | ($000) | ($000) ($000) 


8,419 
8,370 
7,477 
893| 
88 
147| 
6,241 
6,108 


Hdwre. 
| ($000 


5,812} 24,881 
6,719 24,682 
5.182} 23,201) 
537} 1,481 
174) 
2,497 
19,046 
17,962 
17,612) 
1,062} 
3,385 
2,177 


19,379) 


1,024 

556 
1,369 
1,202| 
2,222) 
1,180} 


214| 


175 964| 120,372} 410,218) 138,470) 136,249 


770,745 225, 494| 451,904) 210,588! 155,626 568,322) 242.669 237 ,023 


18,370} 6,241 
41,636} 19,242 
16,942) 6,386 


6,711} 19,046 8,757 
15,446, 68,917 22,436 
3,702/ 18,472 6,669 


5,655 
23,275 11,860 
9,393 2,805 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


COVERAGE IN NEW ORLEANS! 


An average GOA #100 30-day outdoor poster advertising showing in New Orleans delivers... 


REACH FREQUENCY 


SS. 33- 


99% of all car-owning households...and reaches them 33 times. 


Ask GOA to bring you the facts about its new plant development program in New Orleans. 


General Outdoor Advertising Co. 


3900 Tulane Avenue, New Orleans 5, Louisiana 


LOUISIANA 


The ‘‘SM” symbols mark original, exclu- 


ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


RETAIL SALES— BY 


METRO. 
AREAS 
continued) 


Lake Charles. . . 
Monroe. . 
New Orleans 


] “pPer ; ; ‘rn | : | Eating & 


Hsld. 
Retail 
Sales 


of 
| U.S.A. 


2,826 
| 4,037 
4,119 


Buying 
Power 
Index 


-0765 
-0501 
-4738 


| Index 
Quality | of Sales 
Index Activity 


93 77 


88 | 95 


Drink. | General 
Mdse. | 


($000) | 


17,629 
19,379 


Apparel | 
($000) 


Furn.- 

House- | 
Appl. 
($000) 


5,427) 
5,812 


Auto- 
motive 
($900) 


Gas 
Stations 
($000) 


28,462} 11,705 
24,881) 9,425 


15,479 
9,681 


197,371) 
37,293 


348 620 


56 ,643 
17,872 


148,343) 57,132 


37,512 
65,715] 23,428 


21,447 


122,622 


Shreveport 


3,949 


3,958 


1437 


-9617 


Total Above Areas 


2,113,966 | 


162,123 156,431, 110,613) 363,836] 139,552 


MAINE 


Other New Connecticut, Massachusetts, 


England States: New Hampshire, Rhode Island, Vermont 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


Pop. (thous.) 
pparel 


County 


Androscoggin 
Kennebec. . 
Penobscot 

. Sagadahoc 


| A 
Pop. (thous.) 


ai 


City County 


} Presque Isle. . Aroostook 
-| . } Rockland Knox 
Saco. . York 
: Sanford ws 
. -York South St ae ae 
Brunswick... Cumberland. | le | } | Portland... . Cumberland. 18) 20 7) 
Caribou Aroostook. . . | Waterville Kennebec. . . 45| 26) 20 
Lewiston. ....Androscoggin Westbrook... . Cumberland. | 17; 19) 12 
Portland... . .Cumberland 71.8 


= ~ 
onan w 
aw 


496| 113) 94 
1,021) 249] 171 


13 
33 


RETAIL SALES— JM ESTIMATES, 1960 
~ Per ie — er 
Hsld. 


Retail 
Sales 


COUNTIES | Met. 
CITIES Area 
Code 


Androscoggin 36 
pO eee 
ALewiston.. 


Eating & 

Drink. | General 
Food Places | Mdse. 
($000) | ($000) | ($000) 


Lumber- 
Bidg. 
Hdwre. 

$000) 


Buying | 
Power | Quality 
Index Index 


Index 
of Sales 
Activity 


Auto- 
motive 


Gas 
Stations 
($000 


Apparel | Drugs 
($000 $000 


4,403 29,489  5,035| 
8,867) 1,636 
14,440) 2,601 
28,807 4,287 
26,970 3,248 
3,515 687 
4,297 417 


13,748 
714 
11,761] 


7,346 
486 
6,441 
6,927 
6,289 
876 


1,359 


4,516 
1,191 

1,918 
$3,109 
8,275 
1,521) 
1,610 


2,332 
615 
1,333 
1,948 
2,482 
500 


361 


-0141 

.0232 
ALewiston-Auburn. 92, 0 08 

Aroostook 
Caribou 
Presque Isle 


1,950 
5,429 
7,393 
1,455 
1,119 


73 
-0485 
.0060 
.0078 


19 


99 


,959 
,814 


ane | 
| 
| 
| 


} .0104 | 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


Maine Population-Income data, page 158. 
* Not Available 


Get the full story on these markets. Study the data and the advertisements. 


MAY 10, 1961 


Maine's BIG ‘MISSILE’ 


The CCMS “missile” is our new Cumulative County Market Study. It portrays 


an enlightening new concept of market-media evaluation. 
Make the greatest impact on your Maine Sale Target with schedules addressed 
to our 75,000 ABC families. Here’s a most-powerful single-paper buy. The 


NEWS effectively covers better than 1/3 of the State’s Income and Retail Sales 
potential. 


Get the facts. Ask for CCMS today! 


MAINES LARGEST DAILY NEWSPAPER 
Che Bangor Daily News 


Represented by 
Johnson, Kent, Gavin 
& Sinding, Inc. 


MAINE 


COUNTIES 
CITIES 


continued 


Met 


Area 


ode 


Total 
Retail 
Sales 

$000 


f 


RETAIL SALES— JM ESTIMATES, 1960 


Per 
Hsld 
Retail 


"| Eating & 
Drink. 
Places 


Buying 
Power 


index 


Quality | of Sales Food 


General 


Furn.- 
House- | 


Mdse. Appare! Appl. 


The “SM” symbols mark original, exclu- : 
sive estimates hy SALES MANAGEMENT. 

Auto- 
motive 


Gas 


) Stations 

U.S.A Sales Index index | Activity $000 ($000) $000 ($000) | ($000) ($000) ($000 ($000) 
Se was Brose dE) Pewee —— 

Cumberland 139 259.326 1180 4.793 1029 102 117 64, ‘ W, ° ’ ’ ’ 7,531 


528 
415 


773 


Abort 


a > 


13,28 
ith Portla 7 5 75 77 1,13: 
Woath ; 075 ; 1,215 


962] 5,362) 4 
732 
175) 
667 
142 


Franklin 


aon ae w 


~g ot 


_ 


426) 
628 
691 
921 
731 
348 
534 
359 
314 
702 


Lincolr 
Oxford 
Penobscot 


BSaw ean 


4, 
2, 
1, 9¢ 
1, 
1, 
7, 
5, 2% 


— 


a= We ND Or CIN to 


anaeW WNW © 


Piscataquis 151 
356 
322 
471 
383 
889 


1, 
63 6, 
94 14,173 


974 
,880 1, 


941 


SM Standard (4) and Potential (4) 


sales Management, Inc., 1961. Metropolitan County 


When your budget says ... "BUY PORTLAND" 
BUY PORTLAND! 


This is the Portland, Maine 
distribution area market 


Households 223,800 
EBI $1,328,089,000 
Retail Sales $911,326,000 


Seven straight surveys have proved WCSH- 
[V's leadership in the Portland area market. 
For the complete breakdown on the Portland 
arca market, contact your Weed representative. 


Areas. 


MAINE 
BROADCASTING 
SYSTEM 

(6) Portland 
WiBz TY Sio- Portland 


—Bangor 
WLBZ-Radio : 
WRDO-Radio— August? 


WCSH-TV 


Pewee eee 


SALES MANAGEMENT 


INCOME Portland, Northern New Eng- 
land's only metropolitan area, 
is the heart of Maine. The state's major industries, its 

Es] commerce, banking, transportation and recreational 

facilities are centered in or near Portland. Income 


per household is $6,773. And income for Portland's 
five-county area with 38 percent of Maine's popula- 
tion is $636,255,000. 


* 
SALES Portland is the largest wholesale 
and retail center north of Boston. 
Total retail sales of its five-county area amounted to 
$440,607,000 in 1959. Food sales were $119,153,000, 


automotive, $74,393,000, and general $50,708,000 
in these five counties where the Portland Press 


m 
Herald-Evening Express provide daily coverage of 
77 percent of the households. 
TESTS The rest of the nation as well as 
Maine looks to Portland as the 
Testingest Test Market in the U. S. More and more 
new products are being promoted in the Portland 
newspapers because Portland ranks 
|—First in the U. S. as a 75,000-150,000 test city 


6—Sixth among all U. S. cities 
2—Second among all New England cities 


Portland Maine 
Newspapers 


Press Herald — Evening Express — Sunday Telegram 


Represented by The Julius Mathews Special Agency, Inc. 


a a The ‘‘SM’’ symbols mark original, exclu- 
MAINE RETAIL saces— GUD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
i atk ~ Per a ae ae Eating & Furn.- | Lumber- : 
COUNTIES | Met. % . | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES Area i Power | Quality | of Sales Food | Places Mdse. | Apparel Appl motive | Stations | Hdwre. Drugs 
continued Code 000 U.S. A. Index Index Activity $000 $000 $000 ($000 $000 $000) $000 $000 $000 


York 
Biddeford 


151 1 ) 1,916 2,149 


31,477 8,035 6,194 4,896 3,439 5, . 7,694 3, 386 


- 0009 OOK j 5 1] 35 561 
lotal Above Cities 578,345 -2632 85 , 836 


State Total 122,614 -5107 4,047 311,126 48.854 135,922 2 201.714 


METRO. AREAS RETA TIMATES, 1960 


Bangor 139,633 -0635 4,036 ‘ 35,751 5,597) 21,228 7,979 4,7 26,921 , , 3,373 
Lewiston-Auburn 109,646 -0499 4,403 . | 29,489 5,035 13,748 7,346 : 20,950 . 2,332 
Portland 259,326 | .1180 4,793 -1029 102 64,483 12,434, 37,106 17,268 564, 46,109 : 7,531 


Total Above Areas 508,605 | .2314 | 4,477 -2125 97 | 106 129,723, 23,066 72,082 32,593 16, 93 ,980 ,036 , 13,236 


Maine Population-Income data, page 158. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas 


County-City Population-Income data, pages 51-331. 
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MARYLAND 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, North Carolina, South Carelina, Virginia, West Virginia 


NUMBER OF OUTLETS 


City 


Aberdeer 
Annapolis 
Baltimore 
Bel Air 

Bethesda 


Bladensburg 


ambridge 
ege Park 


Cumberland 


Eastor 


Elkton 


Anne Arundel 


iBaltimore 


harles 


Jorchester 


County 


Harfore 


Anne Arundel 


Baltimore 
Harford 
Montgomery 
Prince 
Georges 
Dorchester 
Prince 
Georges 
Allegany 
Talbot 


Cecil 


ymbined with t 
inciude 
1948 census 


» sales 


thous 


Pop 


Total 
& | Outlets 
Food 


| 


316 60 65 
1495 3,345 2696 
87 7, 


. 


11 
5 
21 


Hagerstown ..Washington. 
Hyattsville. . . Prince 


Georges... | 


Laurel .Prncie 
Georges 
Mount Ranier.Prince 
Georges 
Pocomoke 
City ..Worcester. . 
Rockville Montgomery 
Salisbury... .. Wicomico 
Takoma Park. Montgomery 
Westminster. . Carroll 


RETAIL SALES— JM ESTIMATES, 1960 


Per 
Hsld. 
Retail 
Sales 


3,951 


0074 3,379 


Buying 
Power 
Index 


0055 


0071 


0127 3,332 


ales of 
and i 


eading 


0169 


Index 
Quality | of Sales 
Index Activity 


e independent city of Baltimore 

non-store retailers’. This category was 
partcularly significant for 
Mail Order’’ 


cities listed in 


..| 61.3 


8.8 


10.1 


3.3 
26.8 


17.1 
6.1 


NUMBER OF OUTLETS 


17, 


The “SM” symbols mark original, 


10 


exclu- 


sive estimates hy SALES MANAGEMENT. 


Eating & 
| Drink. | General 
| Mdse. 

| ($000) 


Places 
($000) 
5,684 
3,343 
21,954) 
3,643 
178, 
143,985 


12,166 
10,637} 
17,762 
2,356 
343,287 


306 , 391 


Apparel 
($000 


6,233) 


5,127 
9,614 
4,543 
109,711 


89 ,334 


($000) 


~ Furn.- 


Auto- 
motive 
($000) 


16 ,063| 
12,641] 
25 ,662| 
12,891) 

248,597) 

207,464) 


House- 
Appl. 


4,857 
4,001) 
5,870 
3,755) 
79,770 
68, 487| 


1,997| 
3,238 
11,945) 
6.802 
9,780) 
3,044 


24,023} 
11,073} 
2,461) 


55,577 
2,099) 
4,436 

27,585 
6,454) 

135 
2,105 
4,369 


Gas 
Stations | 
($000) | ($000) 


7, 
3, 
19, 


Lumber- | 
Bidg. | 
Hdwre. 


162 
070 


912) 


2,521 


46, 103] 

| 
1,027 
2,486 
5,863 


58,384 


43 


Maryland Population-Income data, page 160. 
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* Not Available 


All Survey of Buying Power data are 


available 


on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


- 


h 


YUkon 6-8557. 


SALES MANAGEMENT 


. AA: OP tip. A MI fA ‘ 
iors Ore Nis] News-Post 


22 stra FL 2s Lilliorr Play 


tes 


 ) 
“” 
‘- 


BALTIMORE Is an EVENING Paper Market 


and the NEWS-POST its Largest Evening Newspaper... 


When you advertise in the FIRST in Baltimore's A.B.C. City Zone 
FIRST in the Standard Metropolitan Area 
News-Post, you reach the mar- —fipgt in Maryland)» FIRST in Total 
ket you want to reach --The Big 


; Local advertisers buy Baltimore Evening 
Market, The Buying Market, The papers. In 1960, the News-Post carried 


. 1,400,504 more lines of Retail Grocery 
Evening Newspaper Market. advertising than the Morning paper. 


Source: Media Records 


Balti niacin ews-Post Represented Nationally by HEARST ADVERTISING SERVICE INC. 


OFFICES IN: New York Boston Albany Baltimore Philadelphia 
Pittsburgh Miami Beach Chicago Detroit Milwaukee 
San Antonio Dallas Los Angeles San Francisco Seattle 


MAY 10, 1961 


THE TWO TOP MEDIA 
IN A $1 BILLION INCOME MARKET 


Only television station in area. 
Oldest, largest radio station. 


National Representatives 


For WBOC-TV, The Bolling Company 
For WBOC, Burn-Smith Co. 


Or contact either station 


RADIO-TV PARK ... SALISBURY, MD. 
SJ 


The ‘“‘SM’’ symbols mark original, exclu- j 
MARYLAND RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per Eating & ~ Furn.- * Lumber- | 
COUNTIES | Met ptai Heid. Buying Index Drink, | General House- Auto- Gas Bidg. | 
CITIES Area Sa! of Retail Power | Quality | of Sales Places | Madse. Apparel Appl. | motive Stations Hdwre. Drugs 
continued Code 3. A. | Sales Index Index | Activity ($000) ($000 ($000) | ($000) ($000 $000) ($000) | ($000) 


Somerset : 2,689 0080 75 | 64 511 1,440 1,924 1,356 668 
Talbot 6.322 | .0130 | 108 | 178 «1,783, 2, 4,625 2,106 2,429 

i ; wes | 189 97 5.015 790 900; 2,297 4,258 961| 1,563 
Washingtor 73 .0487 | 3,850 | . 7,197 15,107, 6, 16,140 7,103 «6, 874| 


16,961 3,999 14,037 ) 3,179 12,935 3,826 2,555 


Wicomico 2 716 3 13,966 y 52 " é 13,793 403 4,232) 
slisbur 547 15 10,614 2 375 0.94: : 9,470 3,385 2 663! 
8,210) ,528 3,157) 
3,944 931 441| 
| 


Worcester 


178,801) 396,077; 140,585) 105,276) 369,228) 112,266 92,135 90,362 


567.376 


253.307, 194,459 155,166 


State Total 


METRO. AREAS saces— GYD estimates, 1960 


Baltimore 9349 9752 | 102 97 | 505,320| 206,486] 3660546) 121,810] 88,840| 297,005| 129,194) 89,388] 90,931 
Cumberland 0433 | 3, 0413 8g 94 26,678, 5,684 12,166) 6,233| 4,857, 16,063 7,162, 6,329, 3,505 
Hagerstown 0487 | 3, 0468 92 90 24,065. 7,197 15,107, 6,534, 4,300, 16,140 7,103, 6,874 3,279 


Tota! Above Areas 2.250.963 1.0239 : 1.0633 101 97 556,063, 219,367, 393,819 134,577) 97,637, 329,208 _ 143,459 102,591 97,715 


Maryland Population-Income data, page 160 Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas. 


Number Twos important Too 


Hagerstown as Maryland’s second largest newspaper market holds growing interest to 
many national advertisers. Now a city of 36,500 population*, Hagerstown has a buy- 
ing income of $75,140,000*. Per capita income is $2059* . . . highest of the state’s five 
major newspaper markets. Add the fact that Mack Truck’s new plant will employ over 


2000 persons, and Hagerstown presents an attractive market picture. 


Only one newspaper, The Herald-Mail, effectively covers Hagerstown and its Retail 


Trading Zone. Get complete market and coverage facts in free market data book. 
*Sales Management’s 1961 Survey of Buying Power 
-_ -, - 
Hhe Herald-Mail 
HAGERSTOWN, MD. 
SALES MANAGEMENT 


rane Metro. Market in Massachusetts 
utside of Boston $174.852,000 


Among the state’s metropolitan markets, only Boston has a 
Retail Sales 


higher sales activity index than Pittsfield. 
$45,803,000 


Food Sales 


Size and quality stamp metropolitan Pittsfield as one of the 
state’s top-choice markets. Coverage, too—since isolated Pitts- 
field is covered solidly by The Eagle—the hardest-selling news- 
paper in the state. For 12 of the past 15 years including 1960, 
The Eagle has led all state dailies in local linage—retail selling 
impact. 


The Berkshige Eagle 
PITTSFIELD, MASS. 


99.6% Coverage of City and Retail Trade area 


See Berkshire Eagle ad in Population-Income Section 


Represented by The Julius Mathews Special Agency, Inc. 


MASSACHUSETTS 


Other New England States: Connecticut, Maine, New Hampshire, Rhode Island, Vermont 


NUMBER OF OUTLETS NUMBER OF 


OUTLETS 


| Total 
| Outlets 


City County City County 
Adams 
Renfrew 

Arlington 
Athol 
Attleboro 
Barnstable 
Belmont 
Beverly. . 
Boston 
Braintree 
Brockton 
Brookline... . 
Cambridge 
Chelsea 


Chicopee 
Clinton 
Danvers 
Dedham 
Everett 
Fall River 
Fitchburg 
Framingham 
Gardner 
Gloucester 
Great 
Barrington 
Greenfield. . 


Hampden 
Worcester 
Essex 
Norfolk 
Middlesex 
Bristol 
Worcester 
Middlesex 
Worcester 
Essex 


Berkshire 
Middlesex 
Worcester 
Bristol 
Barnstable 
Middlesex 
Essex 
Suffolk 816) 495 
Norfolk . "W 
. .Plymouth 92) 
Norfolk f 62 
Middlesex » 80 
Suffolk , 25 


Berkshire 
Franklin 


132) 16} 16) 12| 12 
277| 35; 37| 23| 35 
Continued on page 452) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 


Per 
Hsid. 
Retail 
Sales 


Toial | 
Reiail % 
Sales 
$000 


Eating & | 

index | Drink. | General 
| of Sales Food Places Mdse. 
| Activity | ($000) ($000 ($000) 


Lumber- 

House- Auto- Gas Bidg. 
Appl. motive | Stations | Hdwre. Drugs 
$000) $000 ($000) | ($0 $000 


‘ | 
Buying | 
Power | Quality 
Index Index 


COUNTIES 
CITIES 


Met 
Area 


| Apparel 
Code ($000 


of 
U.S. A. 


Barnstable 


Barnstable 
Berkshire 

Adams Renfrew 

Great Bar 

North Adams 

APittsfield 


138 


112,404 
32,555 
, 852 

), 863 
2,848 
23,647 


j2,516 


0511 
-0148 
.0796 
.0050 
.0058 
.0108 


.0420 


4,763 


4,066 


-0451 
.0100 
-0813 
-0061 
.0043 
-0106 


IS TAU 


| 


31, 12,108 
3 2,997 
11,923 

649 

499 

1,261 

5,770 


3,018 
927 
8,920 
376 
605) 
1,570] 


5,194 


10,974 


4,477 
26,198 
619 
1,800 
3,27 


13, 


7 | 
8,113 


1,945 
10,449 
845 
609 
661 
4,151 


774 
775 
, 220) 
,094 
477 
882 


4,947 


4,047 
1,151 
5,405 


262 


Bristol 57 
Attleboro 


,698 


2,899 


.2027 
-0149 


2148 34,127) ,808; 30,963 


0155 ¢ ,345} 2,347 ,538 3,075 


22,197; 63, 26 ,057 
1,270 4, 1,796 


,533 
1,340 


895 


Massachusetts Population-Income data, page 161 Copyright, Sales Management, 


SM Standard (4) and Potential (4) Metropolitan County Areas 


ATTLEBORO—NORTH ATTLEBORO, MASS. 
INCLUDING NORTON, MANSFIELD, FOXBORO AND PLAINVILLE—IS A $124,700,000 INCOME MARKET 
Reached—and SOLD—Only by The ATTLEBORO SUN 


THE “GOLD COAST” OF BRISTOL COUNTY 


Attleboro and North Attleboro are the top-income 
communities of Bristol County — with family in- 
comes $6,873 and $6,608. Comparable incomes 
prevail in the neighboring towns of Norton, Mans- 
field, Foxboro and Plainville. 


THE ATTLEBORO SUN 


MAY 10, 1961 


Family for family, this Attleboro market offers you 
more sales than any other market in the county 

through the ATTLEBORO SUN with its 
unmatched 73% saturation of Attleboro and North 
Attleboro, 60% of the entire market. 


In Bristol County, Start with the BEST 


Represented by JOHNSON, KENT, GAVIN & SINDING, 
New York Detroit 


INC, 


San Francisco 


447 


Boston Chicago 


THE NEW BEDFORD-CAPE COD MARKET 


FOURTH FOOD SALES AREA IN MASSACHUSETTS 


TOTAL FOOD SALES 


$97,950,000 


PER FAMILY FOOD SALES surpass State average GREATER 
by 9%; NEW ENGLAND by 6%; U.S.A. by 22% iW BEDFORD 
1,209 


All figures are for Greater New Bedford—plus Cape Cod and 
“The Islands” (Martha’s Vineyard and Nantucket.) 
* An increase of $3,596,000 over 1959. 


p———-—— One Paper Coverage ; a rs 
| ® DAILY — 82% ® SUNDAY — 69% The Standart a Fines | 


63,288 52,400 “The Nation’s Best Read Newspaper” 


ABC Publisher's Statement—September 30, 1960 BASIL BREWER, Publisher 


Represented by Story, Brooks & Finley, Inc. 


a The “SM” symbols mark original, exclu- 
RETAIL SALES— BY ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- 
COUNTIES Met. Retail Hsid. Buying index | Drink. | General | House- Auto- Gas Q- | 
CITIES Area Sales Retail Power | Quality | of Sales Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued Code $000 " Sales index | Index | Activity ( ) ($000) ($000) ($000) ($000) ($000) ($000) | ($000) ($000) 


MASS. 


Fall River 120,132 | .0547 0527 | 16,112| 11,578} 9, 12,737| 5,528 
ANew Bedford 132 ,876 0) -0567 22,532) 10,365 7| 14,906} 6,944 
North Attlebor 19,965 | .00 .0083 362) 7 1,391 719 3,848 1,328 
Taunton 49,106 | .0223 | 0214 2,552 3,530 me 3,222 


12,306 | . .0036 
741,442 |. 3Ai4 


0212 


999 491 1,747 554) 


R 99,560| 57,803 ,313| 90,222) 44,366) 
15,202} 2, 3,974 912 9,894) 3,359 
0106 85 5,728 680] 1,128) 415 29) 2,725] 1,820) 
.0146 : | oe 10,290] 2,383) 7,115] 2,480 186) 3,345) 1, 680 
0285 : 18,722) 3,771! 9,929] 3,965] 3,828) 13,244] 4,007 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


Richest Sales Target of Bristol Countys 3 Major Markets 


$6,387 Income per Household ° Food Sales 10% Above Average 


Taunton families can buy more of your goods than 
families in Bristol County’s other major markets. Sub- 
stantial wages in such varied industries as silverware, TAUNTON MARKET 
textile finishing, plastics, jewelry, electronics, aluminum (City Zone & Trading Area) 
place more than two-thirds—69.2%—of the city’s fam- 
ilies in the $4,000-up income bracket. Population 69,204 Apparel 5,329,000 | 
income $127,801,000 Automotive 11,003,000 
TAUNTON DAILY GAZ ETTE Retail Sales 80,270,000 Gasoline 4,567,000 | 
22,215,000 2,630,000 | 
TAUNTON, MASS. 


Represented by The Julius Mathews Special Agency, Inc. al 
SALES MANAGEMENT 


More than 


A Quarter of a Billion Dollars 


— that's the EFFECTIVE BUYING INCOME 


Peaiineil isaae * Greater Lawrence <:) 2... 


by the 
LAWRENCE EAGLE-TRIBUNE in Essex County, Massachusetts 


ee a 
MASS. RETAIL SALES— JSM ESTIMATES, 1960 be estimate, by SALES MANAGEMENT. 

a oy ~ Total | - | a - = l ; | Eating & ) Furn-) |. +|tumber-] 
COUNTIES | Met. Retail | & Hsid. Buying Index } Drink. | General House- | Auto- Gas | Bldg. 

CITIES Area Sales | of Retail Power | Quality | of Sales | Food Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) | Code] ($000) | U.S.A. | Sales | index | Index | Activity | ($000) | $000 $000) | ($000) | ($000) | ($000) | ($000) | ($000 $000 
Lawrence 112,015 0509 | 0425 110 132 26,451 7,444| 16,731) 11,216 6,116, 16,571 4,974 5,443 4,030 
Lynn... F 122,738 .0559 .0563 109 108 35,705) 10,949) 20,334 9,638 6,175) 11,731} 5,944 3,952 4,607 
Methuen Es 20,673 0094 | .0144 92 60 8,694) 2,321 859 301 186 1,901) 1,932 149 1,044 
Newburyport. .... 22,674 -0103 .0084 109 134 6,347| 1,206 1,673 1,497) 1,786 3,645| 1,074) 1,999 354 
Peabody 63,234 | .0287 0220 120 156 12,981 4,056 15,920 13,179 2,039 3,606 3,829] 1,017 2,007 
Salem 85,659 | .0390 .0275 129 182 20,429 5,724) 15,506 8,628 2,808) 11,000 4,011] 3.2731 2,830 
Saugus be 22,360 -0102 .0117 101 88 9,133) 3,608 549 1,640 300 1,285 2,297] 654 525 

Franklin........... 64,941 -0295 3,690 .0297 98 97 16,295 3,847, 7,188 3,016 1,994) 10,150 4,463) 3,913 1,820 
Greenfield........ 36,801 .0167 .0108 137 211 8,740} 1,624 5,305) 2,533} 1,476 6,901 1,715} 2,047 812 

| 

Hampden... . .173] 550,326 . 2504 4,204 . 2602 109 105 140,261 36,710, 77,249) 41,158) 27,573 76,613, 31,937 20,7011 21,690 
Chicopee. . ; 49,187 .0224 .0314 91 65 16,739 4,192 1,813 1,672 2,395 7,194) 4,614 1,917| 2,459 
AHolyoke a 83,290 -0379 1323 112 132 22,983 5,190} 12,374 5,782 5,547 9,866 3,300 3,917 2,617 
Palmer ae 13,754 .0062 .0034 162 295 2,722 655 1,137] 631 619 652 
ASpringfield.... 268,033 .1220 1115 116 27 59,382) 16,840) 42,485) 27,596 11,590} 10,633 
West Springfield 44,207 -0201 -0167 120 145 10,021} 3,621] 11,969} 2,534) 2,264 1,022 
Westfield.......... 39,436 .0179 0163 | 110 121 9,530} 2,003 5,629} 2,112 3 133 1,159 

Hampshire........173] 94,595 | .0430 | 3,331 .0550 9 | 75 24,408} 7,012} 7,807} 4,974] 7,000} 3,847 
Northampton : 41,062 .0186 .0168 1022 | 113 9,774| 2,764| 4.971] 3,522 1,882 1,581 

Middlesex... 23] 1,455,119 .6619 4,071 .7386 107 96 390,151} 100,097) 208,468) 77,962 78,622} 63,196 
Arlington 36,302 0165 | ai wt 11,734) 1,091 2,304| 1,497) 2,159 1,627 ' 
Belmont. 28,451 .0129 .0188 119 82 7,679| 1,028} 1,751] 4,694] 1,020 1,550 
Cambridge....... 221,438 -1008 0775 132 172 50,176] 21,419] 48,683} 8,067} 9,337 6,328 
Everett. . . = 33,819 .0154 .0217 91 65 12,385] 3,541| 2,232 555} 1,208 2,163 
Framingham..... 89,949 .0409 .0328 128 160 20,991) 8, 807| 24,217 6,514 2,906 2,386 
Lexington. .. 30,855 .0140 .0172 108 88 7,143 3,178} 1,164 1,014 977] 1,345 
Lowell........ 2 122,267 .0556 .0516 102 110 28,534 9,360 16,456] 11,011} ,359) 7,765! 4,227 
Malden.......... 96,179 | .0438 0364 116 139 27,640] 5,164] 17,041] 5,782] 2,451] 16,082| 3,316] 4,287] 3,009 
Marlborough..... 21,011 .0095 .0105 100 90 6,442) 1,296] 1,827] 954| 886 2,927 1,345 858 512 
Marlborough-Hudson 31,258 0142 0150 101 95 9,669 1,804 2, 155| 1,321| 1,227/ 4,695) 2,224 1,622 954 
Medford... ... ; 84,651 .0385 .0386 108 108 23,020 2,986] 22,992} 3,715] 1,374] 12,474] 2,519 4,304 2,246 
Melrose... .. : 21,841 -0100 -0164 100 61 8, 859 752| 931 603| 1,489 2 217] 1,222) 1,257 815 
Natick....... 39,111 .0178 .0178 108 | 108 10,132 1,641] 10,256 1,474 3,002 5 370] 2,256 1,176 1,575 
Newton........ 108,979 -0495 | 0634 | 123 | 96 34,297 5,333) 9,490] 13,254 4,010} 15,644 5,726| 3,283) 4,734 
Reading...... 17,647 .0081 0111 | 101 74 6,702 298 1,187 599 474 3,379 1,644) 950} 610 
Somerville... .. 78,393 .0356 | .0483 | 93 | 69 21,834 5,973) 6,648] 1,953 1,909] 14,847 5,918] 4,102 3,870 
Stoneham. . . 24,341 | .o1 | 0112 11 | 110 10,7761 1,359! 1,553! 506] 2,992 1,969] 2,035| 1,154 650 

Massachusetts Population-Income data, page 161. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


AMONG CITIES OVER 25M POPULATION ... 


Highest Income in Western Massachusetts—$ 8,075 


Hampshire County Income 3rd Among State's Counties 


Among Massachusetts cities above 25,000 ket (73,406 population) are preferred 
population, Northampton’s family income 


prospects for your product, whether it 
is unmatched outside suburban Boston. $147 403 000 be a staple or a big-price item. And 
The same is true of Hampshire County’s , , they're easily and economically sold 
$7,711 family income. BUYING POWER through the Daily Hampshire Gazette— 


which saturates the city, reaches two- 
Families in the Northampton ABC mar- thirds of the entire market’s homes. 


DAILY HAMPSHIRE GAZETTE 


Represented by The Julius Mathews Special Agency, Inc. 
449 


NORTHAMPTON, MASS. 
MAY 10, 1961 


A ONE-IN-A-MILLION TEST MARKET... 


one newspaper... and a million and more prospects! 


.. » 1,068,400 people live within a 30-mile radius 
of The Providence Journal-Bulletin building. 
This big market is the number one test market 
in New England and one of the nation’s top 


three. 


One newspaper, The Providence Journal- 
Bulletin, covers this market completely and 
economically. In ABC Providence you get 
100%-plus coverage of over 500,000 people. In 
the city-state area you get more than 80% 


of the families. Providence is isolated, well- 
balanced, cosmopolitan . . . an ideal test area. 


PROVIDENCE 


JOURNAL —- BULLETIN 


MASS. 


COUNTIES 
iTIES 
continued 


Viet 


Area 


( 


de 


Total 
Retail 
Sales 

$000 


9,174 
636 ,564 


292,401 


504 969 


RETAIL SALES— GYD estimates, 1960 


Per 
Hsid. 
Retail 


Sales 


Buying 
Power 
index 


145 


349 


5268 


Copyright, Sales Management, Inc., 1961. 


Quality 
index 


1 
122 


Index 
of Sales 
Activity 


| Eating & | 


Food 
($ 


,949 
lll 
,o2l 
416 


297 
,oei 


280,176 


| 
rink. | General | 
Places | Mdse. | Apparel 
($000) | ($000) | ($000) 


921 2,663 
17,391 

11 ,631| 

448) 

3,548 


| 


54, 702| 
1,039] 


7,099 


15,690) 
8,485 


| 
369,998) 128,064 


| 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- | 
Auto- 
motive 
($000) 


Stations | Hdwre. 


Lumber- | 
Gas Bidg. | 
Drugs 
($000) 


($000) ($000) 


6,273 
11,472| 
9,437 
3,612 
3,212| 
1,019 
131,465) 
6,429} 
38,553) 


4,855) 


| } 


720 4, * 


69,681, 156,519) 


1,084 


446 
22,833 

769 
3,683 
1,095 
1,108 
1,674 
4,139 
1,523 
2,013 
8,899 
3,093 

811 

404 
1,566 779 


49,872} 36,752) 47,572 


SM Standard (4) and Potential (4) 


Metropolitan County Areas. 


vertisers and advertising agencies 


It's the SURVEY 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 32-year-old Survey. And they know too that the people they sell—ad- 
rely on the same authority. 


SALES MANAGEMENT 


When you buy 50,000 Watt WHDH, you get 
BOSTON plus 25 Key New England Counties! 


Weekly WHDH Penetration of 25-County New England Area* 


MASS. BOSTON 
STATION MAINE N.H. RI. 5 OTHER 5 BOSTON TOTAL 
PENETRATION 5 MAINE COUNTIES 5 N.H. COUNTIES 5 RI. COUNTIES MASS. COUNTIES METRO COUNTIES 25 COUNTIES 
PERCENT WHDH 63.3% 67.2% 49.6% 70.2% 76.4% 70.3% 
FAMILIES 55,500 68,600 114,300 120,100 709,800 1,068,300 


Rhode Island! 


5 MOS % Co00 y are © can ® 


@ LAWRENCE $2 
oS 
LOWELL e 


@ WORCESTER 


. eee Heen x 08 & aay 
TAUNTON @ ’ 
3 < 


s 


® PROVIDENCE iii 
e., “t,®FALL RIVER? } 


; oe NEW BEDFORD 
ot 3 ie’ 


MAY 10, 1961 


PORTLAN 


fe 
a a 


Serving 


1,520,300 
Radio Homes 


*Latest area Pulse 


WHDH reaches 80% of the population that accounts for 81% of 
ALL RETAIL SALES in Maine, New Hampshire, Massachusetts and 


On WHDH, your $70.00 spot buys all 25 key 


New England counties, at these pro rated costs: 


by WIRE DH 


Represented Nationally by John Blair & Company 


F 25- , 
a COUNTY % OF 25 | RO RATED COUNTY % Oh ze” | PRORATED 
: & CITIES POPULATION | COST & CITIES poruation | cost 
MAINE MASSACHUSETTS (Cont) 
Cumberland 3% 2.10 Middl A 
Portland $2. ——— 21% $1470 
Knox 0.5% 35 Newton 
: 0.5 Everett 
name % 35 Malden 
Sepadehes 0.5% .35 Waltham 
York 1.5% Nantucket 0.5% 35 
Sonford ' ae ee - 9% 6.30 
: rookline 
Biddeford Rodina: 
Quincy ; 
MASSACHUSETTS Plymouth 1% 2.80 
Barnstable 1% $ 70 Brockton 
Hyannis Suffolk 15.5% 10.85 
Barnstable Boston 
Bristol 8% 5.60 Chelsea 
Taunton Revere 
Fall River Worcester 2% 1.40 
New Bedford Worcester 
Attleboro 
Dukes 0.5% 35 NEW HAMPSHIRE 
Essex 1% 7.70 
Lawrence Belknap 0.5% $ .35 
Salem Hillsboro 3% 2.10 
Lynn Noshua 
Newburyport Milford 
Monchester 
Merrimack 1% 70 
Concord 
Rockingham 1.5% 105 
Exeter 
Strafford 1% 70 
Dover 
: Portsmouth 
Te al ; RHODE ISLAND 
oon” 
por Bristol 0.5% S 25 
ago Kent 1.5% 1.05 
Warwick 
Newport 1% 70 
Newport 
Providence 1% 7.70 
Providence 
Woonsocket 
Pawtucket 
Washington 0.5% 35 
Total 100% $70.00 


50,000 watts 


850 on the 


dial 


451 


Look 


at 
Boston’s 


New PULSE 


New Pulse survey using new research concept shows WBZ reaches more homes than 
any other Boston radio station @ New Englanders spend more time listening to WBZ 
than to any other station @» WBZ delivers more homes per rating point than any other 
Boston station @& WBZ maintains higher listening acceptance outside Boston than 
any other Metro Boston station @ Get the full Pulse report from WBZ or your AM 
Radio Salesman @ More reasons why in Boston, no spot radio campaign is complete 


without the WBC station 
= WBZ BOSTON 


\M RADIO SALES 


MASS. NUMBER OF OUTLETS 


(continued 


City 
Haverhill 
Hingham 
Holyoke 
Lawrence 
Leominster 
Leaington 
Lowell 
Lynn 
Maiden 
Mariborough 
Medtord 
Metrose 
Methuen 
Middie- 

borough 
Miltord 
Natick 
Needham 
New Bedford 
Newburyoort 
Newton 
North 

Attleboro 
North Adams 
Northampton 

Norwood... 
Polmer. 


COUNTIES 
CITIES 


| AHoston 
Cheisea 


Revere. . 


County 


Essex 
Plymouth 
Hampden 
Essex 
Worcester 
Middiesex 
Middlesex 
Essex 
Middlesex 
Middlesex 
Middlesex 
Middlesex 
Essex 


Plymouth. ... 
Worcester. . 
Middlesex. 


Norfolk 
Bristol... 
Essex 
Micdiesex 


Bristol 
Berkshire 
Hampshire 
Norfolk 


. Hampden | 


Met 
Area 
Code 


42.055 


__ 48,7 


730 


Outlets | 


8 | 


rE 


| 


of 
U S.A 
-6402 | 
Olvl 
0199 


General merchandise sales include sales of 


| Apparel 


~ Per 
Held 
Retail 
Sales 


Index 
Quarity | of Sales 
index 
4785 | 126 
0185 | 101 | 
-0215 


Index | 
168 
104 
96 


*‘non-store retailers’’. 


retail sales introduction, under heading ‘‘Mail Order’. 
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Peabody 


| City 
| : 


Pittsfield... . 
Plymouth... 


Reading 


Revere....... 


Saiem.. 


Saugus....... 
Shrewsbury.. 
. .Middlesex 
Worcester... 
Hampden... .| 


Somerville. . 
Southbridge 
Springfield. . 


Stoneham. . . 
Taunton... .. 


Wakefield. . 


Waltham.... 


| 
} 
| Watertown 
Webster.... 


Springfield 
Westfield 
Weymouth 
Winchester 


. Essex 
Berkshire ... 
.Plymouth.... 


County 


Norfolk 


Worcester 


Middlesex 
Bristol 


. Middlesex. . .| 
Middlesex. . .| 
. .Middlesex.. . 
Worcester... 


Norfolk 


Hampden... . 
Hampden... . 
Norfolk..... 
..Middiesex 
Middlesex. . . 
.Worcester. . . 


1960 


& $& | Pop. (thous.) 


ao 
_uo@ 
> > 


| 33 


135 119} 88) 17: 


Poe: 403 


= 


The “SM” “symbols mark original, ae 
sive estimates by SALES MANAGEMENT. 


Activity 
89 10,369} 


This category was 
included in the 1948 Census and is particularly significant for cities listed in the 


—— & | 


Drink. 
Food 
($000) 


Places 
($000) 


Genera! 
Mdse. 
($000) 


Apparel! 


| Furn.- 

House- 
Appl. 

($000) 


Lumber- & 
Bidg. 
Hdwre. 
($000) 


Gas 
Stations 
($000) 


Auto- 
motive 


aes Drugs 
( 


($000) ($000) 


251,487 
13,549) 


154,436 
3,658} 
6,127| 


361,021 
4,169 
4,122 


* Not Available 


141,198! 43,312! 
| 2,297] 


3,896 
9,351 


125 037| 
1,758) 
848 


66,261 
1 662 
1,469} 


30,880 
3,350 
3,019 2,160 


42,811 
2,025 
1,952 


a Population-Income data, page 161. 
pyright, Sales Management, Inc., 1961. 


SM Standard (4) and etential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


NOW THAT 
THE GLOBE'S 
AHEAD— IT'S 
GOING To BE. 
MIGHTY HAHD 

To CATCH 

UP. 


Boston citizen’s answer to Advertising director of 
question: “‘Do you have ? another Boston paper 
The Globe home delivered?” : upon learning: 


THE GLOBE-1ST IN THE GLOBE-1ST IN 
HOME DELIVERY : TOTAL ADV. LINAGE 


; [WE WON MoRE : 
MAHVELOUS| : / JOURNALISM 1 DON'T 
PRINT OF AN | ae Pee 
“ae : i : | THE MAHNING 


Bape AND EVENING 
GLoBE ! 


GLOBE AD. 


The Globe sells everything . : Why should he? It’s the same 
from antiques to bean pawts ; Well, not quite that many, : paper except for the news. : 


but more than all other : Each edition delivers a 


— uh, pots — to prints of : 
Boston newspapers combined. : fresh audience. 


old Yankee sailing vessels. 


THE GLOBE-Ist IN } THE GLOBE-Ist IN i: THE GLOBE-IisT IN 
TOTAL CLASSIFIED : BLUE RIBBONS ? UNDUP. COVERAGE 


wet : / MILLIO : 
BEANS, CAWD) : N | 
AND CHOWDAH,|: | MAHKET : The Boston 


I: AL Globe 


MORNING + EVENING 


. SUNDAY 
This refugee from Durgin- 


Park’s restaurant likes : : 
The Globe’s ROP color ads} : 
s Ww, ; te Sa : A MILLION MARKET N : 
as much as cod and chowder. Want to heah moah? Just : 0 KET NEWSPAPER 
call a Million Market Man. : NEWYORK «+ CHICAGO + DETROIT 


THE GLOBE-1ST IN 3 LOS ANGELES + SAN FRANCISCO = 
ROP COLOR THE GLOBE-1sT IN PRACTICALLY EVERYTHING : 


MAY 10, 1961 


WORCESTER 


A 


TOP 


50 


* 


ee eeeee 


2nd largest market in every 
major clacsitication in MASSACHUSETTS —the 7th richest 
state responsible for 50% of all N.E. retail sales. 


U.S. Market and the 22ND RICHEST among all 50 of them 


equal 
holds ir 


markets 


WHAT ABOUT CASH INCOME AND 


BI 


Worcester’s 171,300 house- 


national 
Worcester 


Ye 
’, 


Ss, 


holds have more to spend than an 
number of average 


house- 


1 28 other ‘Top 50”’ major 
— or $492 more than the 
average. 


e.8. 


and the 
per household 
figure has just gone up $204 more. 


Is evidence of this wealth reflected in grocery 
linage, for instance? PLENTY! The Worcester 
Telegram-Gazette in 1960 carried more 
RETAIL grocery linage than any other news- 
paper in New England — 21% more than 
the Boston Herald, 102% more than the 
Hartford Times, 52% more than the Provi- 
dence Journal-Bulletin. 


Metropolitan Worcester County 
Source: Sales Management, 1960 


WORCESTER g the 22nd RICHEST MARKET represents BIG BUSINESS for YO 


The Molo 
Regan and 


Schmitt 


representative 


knows Wor 


Circulation: 


WORCESTER TELEGRAM 


Daily 155,015 — Sunday 103,332 
[ The Evening Gazette | 
| SUNDAY TELEGRAM | 


Owners of Radio Stotions 


WTAG and WIAG FM 


WORCESTER, MASSACHUSETTS 


MASS. 


COUNTIES 
CITIES 
ontinued 


Met 
Area 


Worcester 


A 


201 


State Total 


ViETRO. AREAS 


Boston 
Brockton 
Fall River 

New Bedford 
Pittsfield 
Springfield-Holyoke 
Worcester 


Total Above Areas 


Total 
Retail 
Sales 

$000 


667 , 789 


} 


174 
644 
667 


6.563 


9734 
1330 
2027 
0796 
2934 
3037 


2.9858 


RETAIL SALES— JM 


Per 
Hsid. 
Retail 
Sales 


3,896 


4.431 


RETA 


4,782 
3,683 


3,656 
4,066 
4,048 
3,896 


4.429 


Buying 
Power 
Index 


.3267 


Index 
of Sales 
Activity 


Quality 
Index 


108 


LES— JM EST 


ESTIMATCS, 


Food 
$000 


177 ,955 


4,120 
5,716 
7,261 


7,594 


Drink. 
$000) 


1960 


Eating & | 
General 
Places | Mase. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Furn.- | 
House- Auto- 
Appl. | motive 
$000) ($000 


Gas 


Bldg 
Stations | 


Hdwre. | 


) 


Apparel 
$000 

, 357 100 , 803 

2,322 

3,965 

151 

3,400 


999 


42,722 
545 
415 

, 669 
255 
,654 
,394 
2,385 


30,521 43,901 


3,824 
910 


594, 
45. 


63,566 
26,198 
91,948 
100 , 803 


MASSACHUSETTS STATISTICAL ARE 


Boston 


1.7313 


1.6423 


Brockton 


0799 0807 


1,645,954 


906 ,970 
47,255 


900 2.977, 


279,425 


922,135 


352,424 


,581| 673,539 


22,689) 


272,145 
15,459 


154, 268 
6,423 


526 ,942 
23.982 


185,315 
10,678 


Fall River, Mass.- 
R.1 

Fitchburg-Leominster 

Lawrence-Haverhill 
Mass.-N. H 


0670 
0460 


0720 
0466 


42,662 
26,456 


16,486 12, 
10,674 7, 


991 
185 


10,182 
4,496 


17,360 
14,236 


7,084 
7,184 


7,438 
6,660 


100 


242,216 1102 . 1097 106 


64,775 28,919 18,811 10,801 36,497, 13,363, 12,106 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


Masschusetts Population-Income data, page 161 
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HOLYOKE CITY ZONE $255,724,000 INCOME 
A $Quarter-Billion Market 
Covered Only—Delivered Only—by The Transcript-Telegram 


The city zone’s 35,100 families spent $156,535,000 for retail goods in 1960— 
$44,699,000 for food—$19,230,000 for automotive products—$9,120,000 in 


gasoline service stations— $5,744,000 for drugs. 


A big market— and a Quality 
market. Family income of $7,286 
is $567 above the U.S. average. 
Family sales of $4,460 are 
$333 above. 


The HOLYOKE TRANSCRIPT-TELEGRAM 


76% Coverage of City Zone Homes 
City Zone’s Daily Reading Habit for Generations 
Represented by The Julius Mathews Special Agency, Inc. 


The “‘SM"’ symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT 
Furn.- | | 
Retail %, Hsid. Buying | | Index Drink. | General | House- Auto- Gas 
Sales of Retail Power | Quality | of Sales Food | Places Mdse. | Apparel | Appl. | motive | Stations 
($000) | U.S.A.| Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | | ($000) | ($000) 
161,075 .0733 0866 83 43,169 12,979 17,700 11,090 
159,377 .0725 .0778 91 45,623, 11,506 23,300 10,478 
108 471 0493 .0457 26 ,838 7,272, 15,867 7,448 


MASS. RETAIL SALES— JM ESTIMATES, 1960 


Total Per 


Eating & | Lumber- | 
Bidg. | 
Hdwre. 


($000) 


STAT. AREAS 
continued 


Met. 
Area 


Drugs 
Code 


($000 

Lowell 

New Bedford 

Pittsfeld 

Springfield-Chico- 
pee-Holyoke 

Worcester 


5,730 
7,037 
5,683 


9,913) 
6,467 
5, 508 


20,544 
20,887 
17,821 


9,606 
9,591 
5,858 


6,409 
6,454 
3,172 


603 , 463 
381, 132 


2745 
1734 


2914 
1819 


155,012 
96 ,022 


40 042 
27,716 


82,459 
40,526 


45,105 
31,284 


431 ,996 


29,643 
17,287 


87 ,682 
60,416 


33 , 961 
23 ,523 


31,117 
27,050 


23, 
12, 


680 


Total Above Areas 5,885,611 


2.6774 -6347 .454,782 471,138 932,159 251,550 826,337 306,163 268,889 203, 


MICHIGAN 


Other East North Ceneral States: Illinois, Indiana, Ohio, Wisconsin 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


thous. 


City 


Adrian 
Albion 
Allen Park. 
Alma 
Alpena 
Ann Arbor 
Battle Creek 
Bay City 
Benton 
Harbor 
Berkley 
Birmingham 
Cadillac 
Center Line 


COUNTIES 
CITIES 


Alcona 
Alger 
Allegan 
Alpena 

Al pena 
Antrim 
Arenac 
Baraga 
Barry 

Hastings 
Bay 

ABay City 
Benzie 
Berrien 


County 


Lenawee 
Calhoun 
Wayne 
Gratiot 
Alpera 


Washtenaw 


Calhoun 
Bay 


Berrien 

Oakland 
Oakland 
Wexford 
Macomb 


Met. 
Area 
Code 


214 


a) 
o 8&8 | Pop. 


ww nwoowon 


Total 

Retail 
Sales 
$000 


5,502 
10,919 
63,026 
36,545 
29,123 

8,812 
13,223 

6,441 
30,462 
16,487 

128,651 
99 634 
9,542 
205,349 


Total 
Outlets 


Baaae 
SReSs 


a 
oe 
nN 


City 


Charlotte 
Clawson 
Coldwater 
Dearborn 
Detroit 
East Detroit 
East Grand 
Rapids 
East Lansing 
Ecorse 
Escanaba 
Fenton 
Ferndale 


RETAIL SAL 
Per 


«s- G&D ESTIMATES, 196 


Eating & 
Buying 
Power 
Index 


Index 
of Sales 
Activity 


Quality 
index 


Food 


.0024 
-0044 
-0277 
0143 
.0091 
0039 
-0048 
0029 
-0149 


69 
100 
89 
103 


231 
, 703 
,016 
,669 
’ 22 
754 
058 
925 
,325 


County 


Eaton 
Oakland 
Branch 
Wayne 
Wayne 
Macomb 


Kent 
Ingham 
Wayne 
Delta 
Genesee 
Oakland 


23 25 «14 

202 259 116 

16942 3,792 4359 1285 
289 «67 «46 ~=«31 


108 
143 
241 

96 
274 


14 
47 


19 
42 


Continued on page 456 


0 


General 
Mdse. 
$000 


414 
,120 


100 


Appar 
$000 


Michigan Population-Income data, page 168 
Not Available 


MAY 10, 1961 


7, 


SM Standard 


973 


Furn.- 
House- 
Appl. 

$ 


Lumber- 
Bidg. 
Hdwre. 


$000 


Gas 


el Stations 


7,695 
115 
268 


,191 
899 
271 


928 
1,547 
9, .123) 18, 20,885 8, 

(4) and Potential (4) Metropolitan County Areas. 
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455 


ollie 


DIAL 600 


nile. FLINT --- THE BEST OUTSTATE MICHIGAN BUY! 


MICH 


IGAN 


rom page 455 


Flint 
iarden City 
and Haven 
Grand Rapids 
Greenville 
Grosse Pointe 
irosse Pointe 
Farm 
Grosse Pointe 
Park 
Grosse Pointe 
Woods 
Hamtramck 
Harper 
Woods 
Hastings 
Hazel Park 
Highland 


Park 


OUNTIES 
CITIES 
ontinued 


Branch 


Calhou 


A 


Marst 
Cass 
Charlevoix 
Cheboygan 
Chippewa 

It Ste 
Clare 
Clinton 


t. Johns 


County 


Uenesese 
Wayne 
Ottawa 
Kent 
Montcalm 


Wayne 
Wayne 
Wayne 


Wayne 
Wayne 


Wayne 
Barry 
Oakland 


Wayne 
Hillsdale 
Ottawa 
Livingston 
Wayne 


Met 
Area 


Code 


Michigan Population-Inc 
* Not Available 


Outlets 


Total 


rm 
I> 8 
— an 


Total 
Retail 
Sales 

$000 


27,401 
15,168 
20 ,052 


0149 


69 


me data, page 168 


NUMBER OF 


Apparel 


1 
30 
14 
14 
13° 14 


OUTLETS 


13 


Iron 

Mountain 
Ironwood 
Ishpeming 
Jackson. . 
Kalamazoo 
Lakeview 
Lansing 
Lapeer 
Lincoin Park 
Livonia 
Ludington 
Madison 

Heights 
Manistee 
Marquette 
Marshall 
Melvindale 
Me i 


. .Gogebic 


NUMBER OF OUTLETS 


| Outlets 


¢ 
x) 
-_ 


Total 


County 


Dickinson 15 
Marquette 
Jackson 
Kalamazoo 
Calhoun 
Ingham 
Lapeer 
Wayne 
Wayne 
Mason 


bBoae“-BwOSOUeDNwW 


Oakland 
Manistee 
Marquette 
Calhoun 
Wayne 


Midland 

Monroe 

Mount 
Clemens 


Midland 
Monroe 


Soe wunwow = 


Macomb 21.5 
(Continued on page 458) 


The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per 
Hsid 
Retail 
Sales 


Buying 
Power 
Index 


Quality 
Index 


Index 
of Sales 
| Activity 


| Eating & 
Drink. 


Food Piaces 
$000) ($000) 


— no 
eNO BDAaNWH es: 


~—w & hw —~ Pd be 


| | Furn.- 

General | | House- Auto- 

Mdse. Accra | Appl. motive | Stations . | Drugs 
($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


1,013 


99 


768 2,482 
1,946 1,024 
» 044 ,529 2,73 2 867) 1,638 
978 1,210 
683| 789 
10,005) 7,312 
1,088 709 
| 4,086 


wnwwetneeK OK DK wt 


Copyright, Sales Management, Inc., 1961. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


IS WHAT THE MICHIGAN MARKET 


is REALLY LIKE !! 


WILX-TV FACTS 


e@ STUDIOS IN FULL TIME NBC 
LANSING @ TOWER HT. 1008’ 
JACKSON @ POWER 
BATTLE CREEK 316,000 WATTS 


Represented by 


slice. 
WILX-TV COVERAGE 
LOW COST 
PER THOUSAND 


FLINT—SAGINAW 
BAY CITY MARKET 


LANSING and 
MID-MICHIGAN 


TRAVERSE CITY 
CADILLAC 
MARKET 


GRAND RAPIDS 
KALAMAIOO 


MARKET 


LANSING 

AND MID. * 
MICHIGAN 
MARKET @¥" TY 


@oarrie e 
REEK ACKSON 


VENARD, RINTOUL & McCONNEL, INC. 
THE GOLDEN TRIANGLE STATION 


‘ole 


Associated with 


WILS — LANSING / WPON — PONTIAC 


MICHIGAN 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT, 


COUNTIES | Met 
CITIES Area 
continued) Code 


Iron Mountain 
Iron Mt.-Kingsford 


AFilint 
Gladwin 
Gogebic 

Ironwood 
Grand Traverse 

Traverse City 
Gratiot 

Alma. . 
Hillsdale 

Hillsdale 


20,528 
22,538 


.152 | 


5 867 


,103 


436 


344, 


5,464 


.0094 


0108 


-0210 
.0076 
-0123 
-0097 
.2280 
-0070 
. 1657 
-0064 
-0130 
0093 
-0241 
-0219 
-0196 
.0089 
-0190 
-0098 
-0182 
.0177 
. 1503 
.0088 
-1168 
-0219 
.0004 
-0098 


4,242 


Power 
index 


-0024 
-0163 
-0090 
.0118 
-0060 

0066 
-0237 
-0052 
.0086 
-0050 
2355 
.0047 
1371 
-0050 
-0116 
.0062 
-0179 
-0125 
.0177 
.0059 
-0168 
.0059 
-0162 
-0155 
-1400 


-0082 


Buying 


— 
ndex 


Index 
of Sales 
Activity 


Furn.- 
House- 
Appl. 
($000) 


89 
86 


119 

98 
151 
101 
184 


Michigan Population-Income data, page 168. 
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164 
1,622 
1,367 
1,716 
1,267 
1,342 
1,851) 

630) 


925) 
856 


453] 
23,784| 


3,636 


| ’ 
28,310) 111,730 


5,085) 
76 ,307 
2,411] 
4,313] 
3,113} 
9,705] 
9,446 
8,635 
4,381 
7,297 
4,727 
5,462 
8,385 
62,770) 
2,925 
50,200 
14,133 
7,404 


3,654 


Gas 
Stations 
($000 


1,316 
2,783 
1,439 
2,587 
1,549 
2,008 


2,883) 
3,983 
22,942 
2,501 
15,063 
3,640 
1,024 
2,516 


16,700) 
5,962 
1,303 
2,767 


~_— 


- 


PTT EEL EEL 


— 
ae ot 


25285 


1,222 


EDUCATION 

Michigan State University, 
America’s 8th largest,. has 
23,373 students, and 
4,900 employees 


“SOUND” 
BUY: 


Why is Lansing a 
sound buy? Diver- 
sification! Spending 
habits are stable 
the year ‘round. 
Government, edu- 
cation, industry 
and business help 
Lansing weather 
economic storms. 
A “Sound” buy, 
we call it. 


GOVERNMENT 
State and federal employees 
toto! more than 25,700 


MAY 10, 1961 


Fisher Body, Motor 
Wheel and Reo Motors, 
Lansing industry em- 


ploys 31,00 


BUSINESS 


Home of insurance 


companies, Lansing * 


has 7 department 
stores, an 80-onit shop- 


> ping center. 


MICHIGAN 


Cont'd. fron 


Petosk « 
Plyr 
Pontia 
Port Hu 
River Rouge 
Rochester 
Roseville 
Royal Oak 


Saginaw 


Missaukee 
Monroe 
Ml 


Montcalm 


Viontmorency 
Muskegon 
AM 
AM 
Newaygo 
Oakland 


1 page 456 


met 
Wayne 
Oakland 
St. Clair 
Way 

Oakland 
Macomt 
Oakland 


Saginaw 


NUMBER OF 


RETAIL SALES— BY 


Per 
Hsld 
Retail 
Sales 


4,115 
3,742 


Buying 
Power 
Index 


0088 
0169 
0729 
S74 
-1022 

O60S 
-0018 
-2191 


Copyright 


Quality 
index 


Sales 


OUTLETS 


Index 
of Sales 
Activity 


94 105 


Management 


ESTIMATES, 


$000 


City 


Sault Ste. 
Marie 


South Haven..Van Buren 


Southfield 
Southgate 
St. Clair 
Shores 
St. Johns 
St. Joseph 
Sturgis 


Traverse City Grand 


Trenton 
Troy 
Warren 
Wayne 
Wyandotte 
Wyoming 
Ypsilanti 


Food 


: 

2, 

1 
10 


17,600) 


24,509 


County 


Chippewa 


Wayne 
Wayne 


Macomb 
Clinton 
Berrien 
St. Joseph 


Traverse 
Wayne 
Macomb 
Macomb 
Wayne 
Wayne 
Kent 
Washtenaw 


1960 
Eating & 
Drink. 


Places 
($000) 


General 
Mdse. Apparel 
($000) ($000) 


578 


> OOO 


SM Standard (4) 


| Total 


| Outlets 


| Food 


oo 
np 


| Eat. & 


NUMBER OF OUTLETS 


| 

| | 

| is 

| 
{= 

| 


Drink. 


| Apparel 


| Gen’l. 
| Mdse. 


_ 
5 5 see 


9 
26 
ag } 


27 


11) 


The “SM symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 


$000 


Lumber- 
Gas 
Statiens ; 
$000 ($000 


Auto- 
motive 


1 4,069 
3, 4,503 
2 2,233 
3, 13,742 
8,7 336 
18, ,636 
13 2,471 


39, 


14, 
7,046 
1,791 
2,315 

74,165 
2,595 


23 205 6,048 


Drugs 
$000 


and Potential (4) 


Metropolitan County Areas. 


SALES MANAGEMENT 


Essex Broa prs INC. 
Guardian Bldg., Detror 


CKLW radio 80 
50/000: WAITS 


ROBERT E. EASTMAN & CO. 
National Radio Rep. 


YOUNG TELEVISION CORP. 
National TV Rep. 


MICHIGAN 


The “‘SM"’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per Eating & Furn.- Lumber- 
COUNTIES | Met. i J Hsld. Buying Index Drink. | General House- Auto- Gas | Bldg. | 
CITIES Area of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations Hdwre. | Drugs 
continued Code ) U.S.A. Sales index Index | Activity | ($000) ($000) ($000) ($000) ($000) | ($000) ($000 ($000) | ($000) 


Clawson 0060 0090 537) 879 378 i} 541 009 
Ferndale 66 ,892 0305 0227 


eel 


Hazel Park 29,874 .0136 0147 4,958} 5,754] 510) At ,249) 283 
2,981 9,565 508 4,260) 964 


1,603 ,908 , 696 y 601 2.97 76 2,955 


as 

2,008 »2a7 2,393 Af 25, 909 4,07 813 197 
3 
2 


Madison Height 35 ,425 0161 0214 
Oak Park 29 ,835 -0135 0222 
Pontiac 44366 .0748 0568 $70 
Rochester 9,516 | .0134 .0063 998} , 067 55s § 2,001 »710 .63 124 
loyal Oak 3,689 | .0654 0566 ; 37 , 67 6,947 
Oceana .525 | .0084 853 
Ogemaw ,227 -0052 , 7 s 1,100 
Ontonagon. . -0038 ‘ : J 1,134 
Osceola ‘ .0066 ’ J ; 941 
Oscoda ; -0019 : J 344 
Otsego ‘ -0045 5 , ¢ 1,078 
Ottawa ‘ -0519 ; j | ’ 5,356 
Grand Haven 20,955 -C095 73 | 5: 13 1,041 
Holland 51,66 .0235 2 233} 2,222 
Presque Isle a -0061 , ‘ ‘ 1,014) 
Roscommon F : .0055 . F , 149) 1,764 


Ce 
ee 


9,387 25,819 0,607 , 876 29 ,928 


5, 148 
594 
369 
297 
693 


Saginaw . .1094 . ‘ 56, 15,370 
ASaginaw 81, 43: 0825 3 : 43,843) 9,902 
St. Clair y -0571 : ; 34,092 9,057 
A Port Huron 0350 0243 19,922) 4,432 
St. Joseph . .0249 : 13,024] 4,018 
Sturgis 5, -0075 i! 4,427) 720 
Sanilac , -0149 ‘ ‘ y 2,228 
Schoolcraft : -0046 : : ‘ 1,044 
Shiawassee : .0296 : ‘ 4 3,105 
Owosso 34, .0156 O11 16 ou 1,496 
Tuscola \ -0224 : * 2,245 
Van Buren \ .0270 '. d : 3,861 
South Haven... 16,952 -0077 0046 135 226 5, 328 978 662 572 
Washtenaw 209,079 -0951 i 0998 103 : 13,123 ,862) 15,182) 12,697 
AAnn Arbor 112,973 .0514 0483 126 q 5 , 89 | 6,767 2,527 10 ,092 7,076 16,315 223} 
Ypsilanti 44,030 .0200 0146 126 ; . 1,957 ,500 3,088] 3,945 11,441 4,054 1,270 


Wayne 49] 3,572,560 | 1.6251 : 1.6672 113 ° 292,881 553,743) 230,333 173,309| 656,514; 253,477; 156,091; 169, 


Michigan Population-Income data, page 168. Copyright, Sales Management, Inc., : SM Standard (4) and Potential (A) Metropolitan County Areas. 
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TAKE A DETAILED LOOK 
at America’s 5th Market... 
with The Detroit Free Press 


TOP TEN BRANDS STUDY! 


| : 
TOU H SOG... wether econ 
? 
You ll get.. 
Wie 
Youll find... 


You can...profit from this current 
and continuing study 


iseeerstive store and brand 
information 


your brand's profile in this high- 
ly productive market 


Write or Call today 
for your copy 
of this study... 


AVAILABLE ONLY FROM 


Che Detroit Free Press 


Michigan's Only Morning Newspaper 


TOP TEN BRANDS 


National Representatives: Story, Brooks & Finley 


RETAIL SALES— ESTIMATES, 1960 


Per Eating& |) t~=CSY 
Heid Drink. 
Retail 


Places 
Sales 


7 The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
AppL 
($000) 


MICHIGAN 


COUNTIES 
CITIES 
cominued 


Met 
Area 
Code 


Index 
of Sales 
Activity 


| 
Buying 

Power Quality 
index | Index 


of 


S.A 


Food 


($000) ($000) 


1,088 
15,917 
210,453 


1,777 


1,080 
8 ,237 
88 , 480 
332 
539 


9,551] 
50,336) 
522,510} 
5,668) 


Allen Park 
Deuwborn 
4 Detroit 


Ecorse 


0180 Ré 
0789 
0327 
0097 
-0193 
0088 
0084 
-0133 
0165 


1,266 
13,273 
114,291 


W91 43 
147 
115 


0922 
0436 
0095 
0137 
-0172 


0062 


30,547 
376,008 
786 
1,094 
1,482 
3,398 
342 
38,412 
7,544 


Ganien City 674 
aan 

911 
2,714 
412 
712 
221) 
464] 
798) 
,679 
,231 
130} 
,»889 
799 
762 
347 


ross Porte 


Grou Pointe Farms 


Groane Powte Park 0126 


Grose Pointe Woods 0247 
-0221 
0127 
0322 
0142 0189 
0453 0366 


38 | 0377 


Hamtramck 0) 452 | 0275 
Harper Woods 91 | 118 


tiwhiaod Park 0468 


8,047 
344 
997 
631 

1,514 
118 


w2y9 
134 
0005 
0087 
0091 


tale 0067 


0079 
-0004 
-0171 
.0162 


12,301 
4,650) 
2,716 
3,998 


Pivmouth 
River Rouge 
Sout bhe.d 


49 
Sout haate 917 | 


| 
| 


Michigan Pepulation-income data, page 168. 
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SM Standard (4) and Potential (4) Metropolitan County Areas 


SALES MANAGEMENT 


7 
"sae i 


7 ie ! 


y \ i . 
i i 

4 i al ) me —_ 

uf! x ily =a 


conmansenes MMM 1D) ne 


DETROIT Porulation: 3,984,000 


Standard Metropolitan Area RETAIL SALES: $4,985,906,000 
EFFECTIVE BUYING INCOME: $7,620 per household 


Source: Sales Management, November 10, 1960—Metropolitan Area Projections to January 1, 1962 


THE WWJ STATIONS 


Longest established in area 
COVERAGE: over 7,000,000 people residing in metropolitan Detroit, south- 


eastern Michigan, northwestern Ohio, and western Ontario. 


POLICY: “in the People’s Interest’’ continues to be the cornerstone of WWJ 
radio and television programming every day of the year. 


ACCEPTANCE: The stature of the WWJ Stations is unsurpassed in their 
coverage areas. Pre-eminent in radio for over 40 years, in television for 14, 
Detroit’s basic stations enjoy the highest degree of public confidence and esteem 
—a priceless advantage for every advertiser. 


WWI Raid WWAJ-TV 
RADIO >= - 
Detroit’s Basic Radio Station Michigan's First Television Station 


NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC. » OWNED AND OPERATED BY THE DETROIT NEWS 
MAY 10, 1961 461 


WJIBK-TV 


A STORER STATION 


CHANNEL 2 cBs 


No. 1 with audiences 
No. 1 with advertisers 
in the nation’s 5th market 


, The ““SM"’ symbols mark original, exclu 
MICHIGAN 7 ‘ s f we estimates by SALES MANAGEMENT 


Lumber- 
Bidg 

Hdwre Drugs 
$000 $000 


182 
005 
7,966 


367 7 y 973 
626 3 3) 2 831 
863 Z 2 29,697 
884 2 697 27 347 
321 22 759 7,054 
703 f y 2,039 13,715 
426 22,27 853 738 21,642 


324 8 , 2 104 8,514 ‘ 14, 
0563 y “ 4,092 7 ‘ ,810 5,091 ; 9, 
1065 98 2 831 5,37 y 415 13,215 418 16, 


> 


2,001 511 3,53: 24.488 463,216 404,793 1,504,710 614,774 


MINNESOTA 


orth Ceneral States: lowa, Kansas, Missouri, Nebraska, Dakota, South Dakota 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


+ 
— 


City County 


Brainerd... Crow Wing 
Brooklyn 
Center Hennepin 
Brooklyn 
Park Hennepin 10.6 


Continued on page 466 


Minnesota Population-Income data, page 184 
(4) and Potential (“) Metropolitan County Areas 


SALES MANAGEMENT 


$231 MILLION MARKET* 
Mankato, Minn., Free P = 


¢ 100% CITY ZONE COVERAGE tect § Te 
¢ 91% BLUE EARTH CO. COVERAGE swt Ue . 
¢ 49% PRIME 6 COUNTY COVERAGE 


*EFFECTIVE BUYING INCOME $231,727,000 
IN PRIME SIX COUNTY AREA SM/SBP/61 


REPRESENTED NATIONALLY BY | Coverage Key 
J 80-100% 
WARD-GRIFFITH CO., INC. 3 60-794, 


New York Chicago Detroit Boston Philadelphia 8 40-594 _— 


Los Angeles San Francisco Atlanta Charlotte, N.C. 9 20-39%, . 


~ The “SM"’ symbols mark original, exclu- 
MINNESOTA RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & Furn.- | | | Lumber- | 
COUNTIES Met. i za Hsld. Buying | Index | Drink. General House- Auto- Gas Bldg. 
CITIES Area Retail Power Quality | of Sales Food Places Mdse. | Apnarel Appl. motive Stations | Hdwre. | Drugs 
Code ) % % % Sales Index Index Activity $000) ($000) $000) $000) | ($000 $000 $000 ($000) $ 


| 


Aitkin , . 2,962 -0048 72 ‘ 1,725 163 1,437 1, 
Anoka 113 ’ -0214 2,124 0351 , . 2,200 , , 864 4,871 5, 
i 2 

1 


1,487 
6,150 
Anoka ‘ { .0100 0069 ) x 3 1,215 4 166 , 602 1,643 
e 465 269 1,418 

Coon Rapids 708 0013 0062 ‘ 33 0 5 3 173 


Columbia Heights ,02 0036 0077 
Fridley 3 7 0014 0064 | 1! 3 33 190 7 760 
Becker , .0117 ; -0106 | ; ; : ; 685 ‘ : ,812 


Detroit Lakes 7 3 .0078 0043 + 52 3 303 72 685 3 77 ,700 


Beltrami y .0016 ; .0102 : y ; , 538 , , ,608 
Bemidji 20 ,23 0092 0061 
Benton , d p P | y i 439 P ; ,057 
ISt. Clou | 
Big Stone : ‘ j ; 300 


Blue Earth ' Et . A ; 482 : 686 
Mankato 5 33 
Mankato-North 
Mankato 54,192 247 } 
Brown : .0160 y .0139 
New Ulm 35 | «0085 0063 
Carlton ' .0112 


Cloquet 305 0061 


Carver 

Cass 

Chippewa 
Montevidec 


Chisago 
Clay 

A Moorhead 
Clearwater 


Cook : F : .0016 
Cottonwood , ; j .0084 
Crow Wing ‘ ; : .0155 


Brainerd 73 0117 0081 


Dakota ; J .0371 
South St. Pau 26,32 2 0120 
West St. Paul if ri 0064 

Dodge ° . . -0063 

Douglas . ‘ J -0105 


Alexandria ‘ 7 0050 


Farihault , : , .0125 
Blue Earth 9,725 { 0029 2 : 362 817 i 

Fillmore ! ; ; 0112 | ‘ 1,137 611 819 : : ¥ 

Freeborn 45,956 | . : .0194 6,170 ,332 1,040 6, 9,961 


Albert Lea 32 429 O11 f 5,827 O80 905 5,650 2 R63 835 


Minnesota Population-Income data, page 184 SM Standard (4) and Potential (4) Metropolitan County Areas 
1 St. Cloud is in three counties; Benton, Sherburne and Stearns, Copyright, Sales Management, Inc., 1961 
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MORE LISTENERS * 


than all other 
Minneapolis - St. Paul stations 
combined! 


SHARE OF AUDIENCE 


tation Index, November-December, 1960 /6 AM-Midnight, 7-day week. 


WCCO Radio also delivers .. . 


BIG MARKET .. . 1,022,610 radio 
families in 114 basic area counties 
spending $5.8 billion. Total serv- 
ice area covers 199 counties in 
seven states! 

LOWEST COST .. . Cost per thou- 
sand is less than one-third of the 
average of all other Twin Cities 
stations! 

MORE ACCEPTANCE ... Earned 
by programming vitality that at- 
tracts and holds your buying 
audience . . . proven by their con- 
tinued loyalty! 


WCCO 


RADIO 


Minneapolis 
St. Paul 


The Northwest's Only 
50,000-Watt 1-A Clear 
Channel Station— 


Represented by 


CBS RADIO 
SPOT SALES 


MINNESOTA 


COUNTIES 
CITIES 
continued) 


Met 
Area 
Code 


Goodhue 
Red W 
Grant 


Hennepin 


Houston 
Hubbard 
Isanti 
Itasca 

Grand Rar 
Jackson 
Kanaber 
Kaniliyohi 

W r 
Kittson 
Koochiching 

T ternat 
Lac Qui Parle 
Lake 
Lake of Woods 
Le Sueur 


Lincoln 


a ra 


> General 


464 


merchandise sales include sales of 0 r 
included in the 1948 Census and is particularly significant for cities listed in the 
retail sales introduction, under heading ‘‘Mail Order’. 


RETAIL saces— GYD estimates, 1960 
Per ee "| Eating & | l 
Hsld. Drink. | General | 
Retail Places Mdse. | 
Sales ($000) ($000) 


Index 
Quality | of Sales 
index Activity 


Buying 
Power 
Index 


7,854 
4,081} 
1,901) 
270,696) 95, 
11,694 


0166 3,413} 


2,994) 
1,731 


2,073 
939) 
298 , 262 


426 


0042 

5499 

| 

611| 

22,275| 

1,214] 
287 


254 ,682 


a 
ow oar tw - 
; A 


=- 
- Oe ncon Nw hy 


457 
453 ° 
919 0091 
307 -0006 
108 -0159 


15,444 007 


1 
126 
189 


100 


124 


' 
0126 | 
| 


0046 


1,206) 
1,205) 
3,172} 
321| 
484, 
245 
2,213) 


1,368) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Furn.- 
House- 
Appl. 
($000) 


SS 
1,873] 
1,330} 

228) 

64,121 

551| 


Lumber- 
Auto- Gas 
motive | Stations 
($000) ($000) 
6,821] 
2,892 
2,129) 
250,215) 
1,059} 


Drugs 
($000) 


3,186 


190 
462 
1,592 


15,756) 
149,088| 


2,060 
292 


241 
992 


**‘non-Store retailers’. This category was 


502 
Minnesota Population-Income data, page 184. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Hands That Can NOW Tune in K 
Pushed $874,492 000 Across 


Retail Counters in 1960 


NEW FACILITIES as of December, 1960 give KROC-TV adver- & 
tisers truly economic coverage of this big tri-state market of 203,500 
households earning an average of $5,736 and spending $4,297 for 
retail goods. 


KROC-TV’s “new look” means more sales for you. “N 
40WA 


Population ; oe . .708,800 Sales sibs : $874,492,000 
Households ... anion . . 203,500 Food Peer 
TV Homes eaionOhacks Drug 

Income . .. .$1,167,178,000 


KROC-TV e Channel 10 e Rochester, Minn. NOW Serving 


Video Power 316,000 Watts Audio Power 160,000 Watts ROCHESTER * MASON CITY « AUSTIN « LA CROSSE 
Antenna 1305 Ft. Above Average Terrain 


Representatives—National: Venard, Rintoul & McConnell, Inc. ¢ Regional: Harry S. Hyett Co., Minneapolis 


MINNESOTA 


as The “SM” symbols mark original, excla- 
RETAIL SALES— M ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per Eating & ? f 
COUNTIES | Met. Retail Held. Index Drink. Auto- Gas 
CITIES Area Sales Retail wality | of Sales motive — 


Food " 
(continued) | Code} ($000) a % Sales ndex | Activity | ($000) $ ($000) 


35,270 ° 5,039 ° 119 5,865 ’ ’ 6,012 
5,093 é 3,638 A 1,083 1,231 
12,703 A 3,433 A 2,401 2,361 
37,451 z 4,801 A 6,284 ° 6.326 
23 ,254 ‘ ‘ 4,369 : 4,486 
22,216 d 4,272 3,972 ° 3,204 
18,951 . 4,622 3,459 ’ ’ 3,730 
26,149 . 3,790 5,162 . ° 2,610) 
15,325 3,213 1,916 
60,374 A 4,343 14,133 ’ . ’ 10,448 
41,084 11,024 ‘ : 8,754 
16,273 . 4,173 4,336 1,594 


- 


14,784 ° 2,688 
28, 285 


3,249 602 1,030) 
5,820 ’ 3,170 ’ 561 
17,266 3,533 , 2,896 ; 497 
12,051 ° 2,485 1,537 : . 270 
97 ,983 . ° 18,054 ’ ° 3,953) 17,004 ° . 4.726 
ARochester. ..... 85,746 | .0390 -025 170 15 816 : 7,058 3.550) = 15.5017 5. ‘ 4.46% 


€5e82a S585ae8 


Minnesota Population-Income data, page 184. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


ROCHESTER, MINNESOTA 


The BUSIEST Potential 
Metropolitan Market 


Consumer Per Household 
Spendable Income 7,831 
RETAIL SALES 7,453 


Rochester families earn more and spend more than 
families in any other Minnesota city. 


The Outstanding Test Market A 41,000 population city with a 200,000 population skyline 
in the Upper Midwest The 52nd largest airport in the U. S. with 100,000 passengers yearly. 


—— ROCHESTER POST-BULLETIN 


Circulation over 26,000 daily See your John Budd man for more details COLOR AVAILABLE! 
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MINNESOTA NUMBER OF OUTLETS NUMBER OF OUTLETS 


thous. 


Cont'd. from page 462) 


¢ 
+ 
_ 


Total 
Outlets 


= 
= 
| 3 
= 


Pop 


City County 


Pop. (thous.) 


| Apparel 


City County 


— | Total 
Outlets 


a 
= 
~ 
N 


New Uim Brown..... 
Owatonna... Steele... .. 
Pip ....Pipest 
Red Wing. ...Goodhue 
Redwood 
Falls . -Redwood 7 
Hennepin... . 4 
H ies. . 4 4 
19 


Cariton 


< 


10 
VW 


- 
28 


Anoka 

Anoka 

Polk 
Crysta Hennepin 
Detroit Lakes Becker 
Duiuth St. Louis 
Edina Hennepin 
Fairmont Martin 
Faribault Rice 
Fergus Falls. Otter Tail 
Fridley Anoka 
Golden Valley.Hennepin 
Grand Rapids Itasca 
Hibbing St. Louis 
Hopkins Hennepin 


“ww 


Rochester. ... Olmstead... 
Roseville Ramsey 
South St. 
Paul....... Dakota 
St. Cloud Stearns 
St. Louis j 
Park Hennepin... 
St. Paul Ramsey.....| 
Still Washington..| 8.4 
International Thief River 
Falis Koochiching Falls Pennington. . 
Little Falls Morrison Virginia. ..... St. Louis. ... 
Mankato Biue Earth Wadena Wadena 
Mantewood .. Ramsey West St. Paul. Dakota 
Mars*all Lyon White Bear 
Minneapolis. Hennepin Lake Ramsey ° . " ‘ 
Minetonka Hennepin Willmar .. Kandiyohi ' 15| 27) 16) 15 8 11) 22) 16 
13 10 «18 «13 3 Winona Winona... . 62) 61 24 26 25 17, 34 23 
27| 15 9 19 19 Worthington. Nobles 16; 16) 10, 21| 11 9 15 10 


SOoreweowoo en sD ~ij 


So Om Ww SD OO 


Montevideo Chippewa 
Moorhead Clay 


2 


JM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per Eating & | 
COUNTIES | Met Retail : Hsid. | Buying Index Drink. | General | 
CITIES Area Sales f Retail Power Quality | of Sales Food Places | Mdse. | Apparel motive | Stations Hdwre. Drugs 
continued Code $000 J Sales Index Index Activity | ($000 $000) $000) ($000) ($000) $000) | ($000) | ($000) ($000 


. 
Otter Tail 47 ,808 3,622 0208 ° 3,495 495 3,664 1,884 ° 4,322 ° 1,512 

2 8 076 i 1,314 ‘ 3,134 1,539 1,829 2,187 812 
Pennington 15 ‘ 657 0059 . 775 ,091 945 ° 747 


45 3 713 616 3, 75 940 3,212 610 


0068 , ,143 ° a 455 
-0070 ‘ 895 . ‘ : ,604 
357 y 875 
658 ‘ , ° , 798 


783 


Pope 7 ‘ ‘ , ° ° 134 
Ramsey ; £ ‘ : e | ’ 2 é ° P : : 22,381 

1 wood 5 7 lil 
238 
Ant ? 24 2007 7 ) . ,24 5 27 545 5, 80,803 ; : § 20,682 
‘ 758 353 


Red Lake 17 ‘ 2, ° 1,052 


Redwood , , , , 3,644 

Redwood Fa 12 ) 5 : 7 2,402 
Renville 22.6 d ‘ . ; j . 4,674 
Rice : F y t : . : 6,966 


5.100 


Rock : : ; | ; ; 1,457 
Roseau ° ’ .0051 ° 5,019 
St. Louis 263, ; Bg? 1225 ' ; 40 ,054| 
at t 147 , 19 0620 33, 9,593 30, 2,¢ 7) 20,799 
Hibbing 7 ,632 O107 | 2s 45h ae , 66 i 5,411 
0090 4 ,427 3, , Bat . 4,095 


Scott . “ ° .0102 


Sherburne f é é -0050 | 


Minnesota Population-Income data, page 184 SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


DULUTH - SUPERIOR 


THE 2nd MARKET 


IN MINNESOTA ... 
AND IN WISCONSIN, TOO! 


The Duluth Herald and News-Tribune dominate this 12-county market 
with 579, combined daily and 60°, Sunday coverage. In addition, these 
newspapers provide the most effective coverage of the Duluth-Superior 
Metropolitan area, 75°/, combined daily and 69°/, Sunday. 


DULUTH HERALD-NEWS-TRIBUNE 


FOR ADVERTISING INVESTMENTS IN THIS VITAL, VIGOROUS MARKET, 
CONTACT W. J. BUESGEN, NATIONAL ADVERTISING MANAGER, OR 
RIDDER-JOHNS. INC. 


New York, Chicago, Detroit, Minneapolis, Los Angeles, San Francisco. 


THE WESTERNMOST PORT ON AMERICA'S 4th SEACOAST 


MINNESOTA 


Total 
Met. Retail 
Area Sales 
Code $000 


COUNTIES 
CITIES 
continued 


Sibley 
Stearns. . . 283 


1A St. Cloud 


14,919 
94 033 
61,079 
Steele 34,202 
23 ,312 


14,680 


Uwatonna 
Stevens 
Swift 


Todd 
Traverse 
Wabasha 


18,004 
9,163 
19,505 


Wadena 
Wadena 

Waseca. . 

Washington... 


Stillwater 


23,160 
16,986 
16,756 
39,609 
18,634 


Watonwan 


16,871 


17,982 


-0155 
0106 
-0067 
.0082 


RETAIL SALES— BY ESTIMATES, 1960 


Per 
Hsld. 
Retail 
Sales 


3,391 


4.872 


4,017 


Buying 
Power 
Index 


-0073 
-0382 


0205 


0131 

008) 
-0058 
.0072 


-0088 
0036 
.0078 


.0067 

0037 
.0075 
0238 


0055 


-0073 


1 St. Cloud is in three counties: Benton, Sherburne and Stearns. 
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Quatity 
Index 
81 

85 


108 


Index 
of Sales 
Activity 


Eating & 


Drink. 
Food 


$900 $000) 


2.422 1. 
18,539 
11,387 


Places 


General 
Mdse. 
$000) $000) 


Apparel 


146 
054 


O85 


, 104 


513 


The “SM"’ symbols mark original 


exclu- 


sive estimates by SALES MANAGEMENT 


Furn.- 

House- Auto- 
Appl. motive 
$000 $000 


Lumber- 
Bidg. 
Hdwre. 
$000 


Gas 
Stations 
$000 
317 ,081 ,733 
, 833 


515 


4 
3,177 
2,502 
7,052 
3 


R38 


3,072 +, 


Drugs 
$000 


334 
.251 


SM Standard (4) and Potential (4) Metropolitan County Areas 


Copyright, Sales Managentent, Inc., 
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COVERAGE IN MINNEAPOLIS-ST. PAUL! 
(Twin Cities Market) 


An average GOA #100 30-day outdoor poster advertising showing in Minneapolis-St. Paul delivers . . . 


REACH FREQUENCY 


S*7. S2- 


7 ¢ 


97% of all car-owning households ...and reaches them 22 times. 


Ask GOA to bring you the PACE* presentation to *Source: Reach and frequency figures supplied by PACE 
document these remarkable coverage facts (Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


( . ©) >. General Outdoor Advertising Co 
me = He 2020 Washington Ave., S., Minneapolis 4, Minn. 


The “SM” symbols mark original, exclu- 
MINNESOTA RETAIL SALES— BYP ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per | satis mm * Eating & as Furn.- Lumber- | 
COUNTIES Met. i Hsld. Buying Index k. House- Auto- Gas Bidg. 
CITIES Area Sale Retail Power | Quality | of Sales Food " Appl. motive | Stations | Hdwre. | Drugs 
continued) | Code ( .| Sales Index index | Activity | ($000) ) ($000) ($000) ($000) ($000) \ ($000) 


Wilkin , ; 3,621 -0049 83 78 2,445 289 1,645 1,036 2,088 251 
Winona , 03 3,853 0197 87 91 10,750 . 1,890 7,992 2,573 4,888 840 
W 35 , 27: 166 -0136 99 117 8,868 7 3 6,720 1,800 2,665 699 


_ Wright 42 , . e 6,377 ° ’ 5,080 1,625 6,374 693 
Yellow Medicine : . DZ |} 3, é | 4,215 , 2,098 1,263 4,463 398 


tal Above Citi 33 , 824 1.2893 2 603,754) 194,799) 561,250) 175,057) 137,987) 449,538) 186,238) 222,069) 105,125 


State Total 2 994] 654,714! 210,734) 172,178] 704,808} 313,421 522,144] 139,959 


METRO. AREAS IL SALES— wD STIMATES, 1960 


Duluth-Superior r : : “1450 | = 95 | 81,575, 24,319 : 25,710) 19,446 
Fargo-Moorehead 07 , .0605 102 26,631 11,872 ; ' 11,584) 26,668 
Grand Forks-East 
Grand Forks , i g .0436 19,538 9,400 | \ 8,225 22,786 
Minneapolis-St. Paul 2, . y .9002 442,913) 154,149 608) ‘ 133,214) 142,550 
Rochester y t .0379 | 18,054) 7,217 Y 6,801] 11,158 


St. Cloud t .0382 | 18,539 6,933 : t 7,766) 14,833 
= - . —— . a | 


Total Above Areas 2. : . : 607,250) 213,890 . 494) A a 193, 300! 237,441| 


MISSISSIPPI 


Other East South Central States: Alabama, Kentucky, Tennessee 


NUMBER OF OUTLETS - NUMBER OF OUTLETS 


| 

| 

| 

: 
29 
21 
«4 
17 
15 
18 
21 
14 


thous. 


City County ‘ | 1 f County 


Biloxi Harrison 
Brookhaven... Lincoin 

Clarksdale Coahoma 
Cleveland Bolivar 

Cotumbia Marion 

Columbus Lowndes 
Corinth. . Alcorn | Pascagoula. .. 
Greenville’... Washington ; || Tupelo...... 
Greenwood, . .Lefiore . Vicksburg. .. 
Gulfport Harrison | Yazoo....... | 
Hattiesburg .. Forrest 391 } 


SsRBBsEse | ue 


SSSR Sry ss | Aovarel 


_ 
_ 


Minnesota Population-Income data, page 184. Mississippi Population-Income data, page 194. 
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468 SALES MANAGEMENT 


WTOK—TV’s twenty-nine county cov- 
erage in Mississippi and Alabama offers 
advertisers one of the nation’s most 
efficient media buys. Before complet- 
ing your next market list, take a close 
look at WTOK-TV. Here are three good 
reasons why: 


1. 127,300 Television Homes 
2. $463,514,000 Retail Sales 
3. $688,632,000 Effective Buying Income 


WI0 KTV CHANNEL 11 


MERIDIAN, 


<<< MISSISSIPPI CBS PRIMARY AFFILIATE 
NBC - ABC 

BOLLI . 

RePReseean Gee MISSISSIPPI’S FIRST 


VHF TELEVISION STATION 


MAXIMUM POWER 316,000 WATTS 


Miss The “‘SM’’ symbols mark original, exclu- 
Z sive estimates by SALES MANAGEMENT. 
Eating & y Lumber- 

COUNTIES | Met. % . | Buying Index Drink. | General Auto- as Bidg. 
CITIES Area f i Power | Quality | of Sales ood . | Apparel ’ motive Hdwre. 
Cc & Index Index | Activity | ( ($000) ($000) 


-0170 85 ,224) : J 8,674 1,275 
Natchez ae ; .0131 126 812) : 8,675 : 836 
WG ce nccncen F ‘ .0101 80 e : : : 1,428 
EG 6 yc0keccas’ d -0065 147 1,409 
Amite... .. sinha : e * ° 27 288 
Attala.... 1,097 
Kosciusko 996 
Benton. . 
Bolivar. . 
Cleveland 
Calhoun 
Carroll 
Chickasaw 
Choctaw 
Claiborne 
Clarke 
Clay... 
Coahoma 
Clarksdale 
Copiah. . 
Covington 
De Soto.... 
Forrest 
Hattiesburg 
Franklin. 
George 
Greene 
Grenada. .... 
Hancock. . 
Harrison. . 
ABiloxi. wacked d -0230 


AGulfport... seed Ys f .0167 
ABilori-Gulfport.. .. ‘ 0897 
Hinds....... 82 e ° -1016 
AJackson ‘ 0862 
Holmes. .. ° ° .0078 
Humphreys. . 
Issaquena.... 
Itawamba. . . 
Jackson 
Pascagoula 
Jasper. . 
Jefferson 
Jefferson Davis. .... 


4,117 
1,704 
1,153 
317 
686 
: | 4,378 
| 4,278] 3,025] 9,865} 3,442 
.0031 83 | 566. 
P -0078 . d 1, 132| | ¢ 1.713) 
6,705 | . y .0043 ; 249) 966, 
Lauderdale... 71,228 | . ' .0296 ' . y 7,301| 6,102} 3,120) 
AMeridian 64,278 | . 0241 106 ,0271 598 7,089) 13,746 4,907/ 3,111 


Mississippi Population-Income data, page 194. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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MISS. RETAIL saces— GYD estimates, 1960 


Per Eating & | Lumber- | 

COUNTIES %, Hsid Buying Index | Drink. | General House- | | Bldg. | 
CITIES Retail Power Quality of Sales Food Places | Mdse. | Apparel | Appi. | motive | Stations | Hdwre. | 
continued .| Sales index Index | Activity | ($000) ($000) | ($000) ($000) | ($000) | ($000) | ($000) ($000) 


Lawrence 4 ¢ 2,629 1,351 


Leake d ; e 1,785 
Lee : ] : , 8,435 ’ 
I 5 296 1( 044 3, 2 , 60% 717 8,394 3,010 
Leflore ‘ , ¢ ,714 ‘ . i : 8,353 5,151 
r ‘ 14,464 5, 151 2, 2,3: = 8,351 4,336 


Lincoln y F . 5 J 5,120 1,384 
Brook 17 5,065 1,232 
Lowndes ° ° - ° 3, 066 ° 5,661 3,415 
71 3,066 5,451) 2,537 

Madison 6 - ¢ . P 3,312 1,642 


Marion , A ° ° ’ 3,666) 1,865 
Columbia 15 85 3,204 1,600 
Marshall “ f ; : 260 . 815 836 
Monroe 4 58 J 586 | 2,912 1,506) 
| | 
} | | 

Montgomery E ; ; 734) 
Neshoba 3 b : j 364) | 1,732) 767 | 
Newton ‘ , ‘ ° , | 2,113 1,061 
| | | | 
Noxubee P P ’ ° | 1,080 1,172 
Oktibbeha f ‘ 3 ‘ ; , J } 2,683 1,455 
Panola P ‘ ° ° ° | 3,508 967 


| 
Pear! River . : ; ' 3,814 1,464) 
Perry ‘ i ; ; 890 428 
Pike 6,885 4,100 

Me 6,354 1,903 


Pontotoc ‘ : j ’ 2,734 633 
Prentiss ; a : ; 2,281 1,237 
Quitman 7 ° 4 ° a 1,293 473 


| 
Rankin , , . , . 1,840 1,231) 
Scott ‘ A ‘ 4,540 1,012 
Sharkey . ° 217 412 


Simpson 27 ; 3 z 3,700 689 
Smith y ’ ‘ . ‘ 2,513 355 
Stone 26 i 1,523 1,307 


Sunflower : , . y 3,913 1,889 
Tallahatchie B ; P ; 1,264 1,088 
Tate 50 ; ‘ 2,646 774 


Tippat 
Tishomingo 


Tunica 


Union 
Walthall 
Warren 


751 
3,692 
3,137 


Washington 2 7 ° ‘ ; ‘ ‘ , 5,066 
{ 2 22 5 &3 3,640 

900 
Webster ) P 1,131 


Wayne 


Wilkinson 
Winston 


Yalobusha 


1,543 , 2,050 
1,543 859 1,519 


75,964 15,977) 208,214 66,691 


State Total . ’ ‘ . 104,027, 67,626 328,651 144,453 


METRO. AREAS SALES 


Biloxi-Gulfport 27 0524 0583 % ,822| 7,533,  6,202| 22,143) 9,560 
Greenville 0299 .0308 : = 2,853 12,271 5,066 
Jackson 1252 1016 : , 3 13,273; 59,925) 19,151 


Meridian 71,22 0324 0296 . . ’ 7,301 3,717 14,634) 6,102 


Total Above Areas 27.4 . 2399 : . 2203 87 ‘ P 71,608 41,652) 26,045! 108,973) 39,879 32,082 


Mississippi Population-| data, page 194 Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (“) Metropolitan County Areas. 


470 SALES MANAGEMENT 


90,000 


SUBSCRIBERS DAILY 
IN N.W. MISSOURI & N.E. KANSAS 
ST. JOSEPH NEWS-PRESS 
St. Joseph Guzette 


KELLY-SMITH CO., National Representative 


City 


Belle 
Fontaine 
Berkeley 
Brentwood 
Cape 
Girardeau 


Carthage 
Chillicothe 
Clayton 
Clinton 
Columbia 
Crestwood 
Ferguson 
Florissant 
Fulton 
Gladstone 
Hannibal 


COUNTIES 
CITIES 


Adair. . 
Kirksville 
Andrew 
Atchison 
Audrain 
Mexico 
Barry 
Barton 
Bates 
Benton 
Bollinger... 
Boone 
Columbia. . 
Buchanan 
ASt. Joseph 
Butler 
Poplar Bluff 
Caldwell. ... 
Callaway. 
Fulton 


Missouri Popu 


MISSOURI 


Other West North Central States: lowa, Kansas, Minnesota, Nebraska, North Dakota, South Dakota 


NUMBER OF OUTLETS . NUMBER OF OUTLETS 


Apparel 


County | City County 


Independence. Jackson 
St. Louis . Jefferson City Cole 
St. Louis . Jennings. .... St. Louis... 
St. Louis Z Joplin Jasper 
| Kansas City... Jackson 

Cape Kennett Dunklin 

Girardeau Kirksville Adair 
Jasper Kirkwood St. Louis 
Livingston Lebanon. Laclede 
St. Louis Maplewood... St. Louis 
Henry... Marshall Saline 
Boone Maryville Nodaway 
St. Louis Mexico Audrain 
St. Louis Moberly Randolph 
St. Louis Neosho Newton y 
Callaway Nevada Vernon ' 152 15, 21 
Clay. 
Marion. . . 


$8 8 S | Pon. (thous. 


Continued on page 474) 


19 


Per Eating & | | Furb.- | Lumber- 
Met. i % Hsid. Buying Index Drink. | General House- | Auto- Gas Bidg. 
Area 


of 
Code U.S.A. | Sales index Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) $000) | ($000) 
1,224) 2, 1, 1, 3,176 
1,048 2,! 1, 1 3,7 347 3,127 
630 


0111 3, -0100 89 99 
0103 | 0077 104 

.0039 - . 82 65 
-0051 : ¢ 96 102 
-0160 A . 110 
-0103 -0083 | 143 
-0126 | ’ ° | 122 
97 


| 


an - 


—~Aaes-aaunene eo ao 


w 
i) 


50,974 

748 459 
115,540 ,445 
39,345 | . | 4, 924 


32 285 r 0094 6 : 545 d 924 


0c ,4 


, 607 


ona ae NS = — Ww to 


nd 
10 


es 


— = oo to 


330 

10,446 ‘ . .0044 | s 146 131 ; ‘ 
19,198 é | t .0105 | . J 859 364 J | 2,806 
11,717 5: 0055 ¢ 2, 7 515 859 312 2 028 1,438 


Copyright, Sales Management, Inc., 
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Gy The “‘SM’’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 


$000 


lation-Income data, page 197. SM Standard (4) and Potential (4) Metropolitan County Areas 
* Not Available 


1961 
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COVERAGE IN KANSAS CITY! 


An average GOA #100 30-day outdoor poster advertising showing in Kansas City delivers .. . 


REACH FREQUENCY 


SS. 34- 


99% of all car-owning households ...and reaches them 34 times. 
Ask GOA to bring you the PACE* presentation to 
document these remarkable coverage facts 


*Source: Reach and frequency figures supplied by PACE 
(Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


General Outdoor 


2459 Summit Street, Kansas City 8, Missouri 


MISSOURI 


COUNTIES Met. 
CITIES Area 
continued Code 


amden 

ape Girardeau 
ne Girardeau 

arroll 

arter 

ass 

edar 

hariton 

hristian 

lark 


lay 


oper 


Crawford 
Dade 
Dallas 
Daviess 
De Kalb 
Dent 
Douglas 
Ounklin 
Kennett 
Franklin 
Gasconade 
Gentry 
Greene 
Apringheld 


Grundy 
Trenton 

Harrison 

Henry 

Hickory 

Holt 

Howard 

Howell 

Iron 

Jackson 
lindependence 
1,2 4 Kansas City 
Raytown 


1 General merchandise sales include sales of 


472 


0066 
-0064 
-0102 

0063 
-0010 
0046 
0043 
-0116 
-0027 
-4996 
-0338 
4311 

0048 


RETAIL SALES— JM ESTIMATES, 1960 


Per 
Hsid. 
Retail 
Sales 


Buying 


.0409 
-3487 
.0079 


Quality 
index 


73 


125 
93 
133 
81 


“non-store retailers”. This 
first included in the 1948 Census and is particularly significant for cities listed 
in the retail sales introduction, under heading ‘Mail Order’. 


index 
of Sales 
Activity 


category was 


Eating & i, 


Drink. | General | 
Mdse. 

| ($000) 
ore) 695) 
3,092) 6,611) 
2,236, 4,700 
706 | 920 
547 


4,675 
1,062 

396 
9,051 
8,068 


The “SM” symbols 


mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Apparel | Appl. 
($000) | ($000) 


Gas 
Stations 


($000) | ($000) 


Lumber- 
Bidg. 
Hdwre. 
($000) 


1,615 


188 
2,843 


51 

194 
120 
1,133 
247 
47,844 
4,063 
42,628 
136 


1,182| 
4,283 


2,566) 


14,038 


3,012 
8,875 
8,875 


1,360 
2,739 
606 
58,370 


7,511 
37,610) 


2,082 


683 
7,152 
4,281 


11,617| 
1,971| 
4,682| 
4,039| 
2,390 


951 
1,273 
713 
1,256) 
1,956) 
1,198 


1,022 
5,847 
1,642 
5,912 
3,268 
1,661 
16,778 
15, 863 


2,326 


2,380 
1,419 
2,356 

506 
45,064 
3,505 
35 , 927 


782 


7,167 
417 
4,570 


313 
56,740 
4,206 
49,452 
465 


2 Kansas City is in both Clay and Jackson Counties. 
Copyright, Sales Management, Inc., 1961. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


THE SELLING SOUND FROM SIGNAL HILL / PART IT 


Dave Garroway, 8 years Hi-Noon’s Cartoons, 7 years 


Bette Hayes’ 
“Accent’’, 8 years 


Picture of the Day, 
10 years 


UNBROKEN When you buy participating spots on WDAF-TV, you're buying built-in sta- 


bility of programming (see above), continuity of audience, the area’s 
YEARS OF most successful air personalities, and a solid selling climate that hasn't 


SALES missed a beat since 1949. That’s why we’re consistently tops in the big 


Kansas City market... and why we consistently move more products for 
EXPERIENCE 


our advertisers. There’s more to the story... ask your Petry man about it. 


WDAF QTY - SIGNAL HILL + KANSAS CITY «-'® 


SYMBOL OF SERVICE 


WROC-FM, WROC-TV, Rochester, N. Y. » KERO-TV, Bakersfield, Calif. inscainiatesiie 
WGR-FM, WGR-AM, WGR-TV, Buffalo, N. Y. » KFMB-AM, KFMB-FM, 


KFMB-TV, San Diego, Calif. » WNEP-TV, Scranton—Wilkes-Barre, Penn. Sone 


WDAF-TV, WDAF-AM, Kansas City, Mo. 


The Original Station Representative 


TRANSCONTINENT TELEVISION CORP. ¢ 380 MADISON AVE., N.Y. 17 
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MISSOURI 


ity 


North Kansas 
City 
Overland 
Poplar Bluff 
Raytown 
Richmond 
Heights 
Rolla 
Sedalia 
Sikeston 
Springfield 


COUNTIES 
CITIES 


mtinued 


Mercer 


Miller 
Mississippi 
Moniteau 
Monroe 
Montgomery 
Morgan 
New Madrid 


Newton 


Nodaway 
Oregon 
Osage 
Ozark 


Pemiscot 


Perry 
Pettis 


Putnam 


Ralls 


Randolph 


4 Han 


Sikeston is i 


474 


»age 471 


County 


Clay 

St. Louis 
Butler 
Jackson 


St. Louis 
Phelps 
Pettis 
Scott 


Greene 


Met 
Area 
Code 


246 


thous 


Total 

Retail 
Sales 
$000 


110,994 


asper and Newton 
ibal is in Marion and Ralls countie 
New Madr 


id and 


0090 
0118 
0067 
0080 
0030 
0025 


0140 


counties 


NUMBER OF 


Apparel 


SALES— BY] 


Buying 
Power 
Index 


0437 


OUTLETS 


- 
- 
uw 


20 
24 
15 


105 165 


Quality 
Index 


100 


81 


Index 
of Sales 
Activity 


116 


ESTIMATES, 


City 

St. Ann 
St. Charles 
St. Joseph 
St. Louis 
Trenton 
University 

City 
Webster 

Groves 
Welliston 


262 


County 


St. Louis 


St. Charlies. . 


Buchanan. . 
St. Louis. . 
Grundy 


St. Louis 


St. Louis 
St. Louis 


1960 


Eating & 
Drink. 
Places | 


| General 
Mdse. 
000 


681 


12.8 
21.9 
79.8 
741.0 
6.3 


52.5 


29.6 


365) 72) 32 


7.9 


| Apparel 


‘$ 


4,150 


3,216 


NUMBER OF OUTLETS 


222 
$20 
19 894 2,322 2566 


140° 205 
370 815 353 
120; 19) 22! 1, 10069) «Wt ho 


44 31, 14 37, 18 
| 


36, 14) 5| 26) 21 
10} 18 | 8} 11) 3) 1 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- | 

House- Auto- 
Appl. motive 
($000) | ($000 


| Lumber- 
Bldg. 
Hdwre. Drugs 
($000 


Gas 
Stations 
000 


4,017} 23, 
493 3, 


2,686 


7,735 4, 
1,374 
4,595 
5,322 
4,214 


1,966 
2,512 
2,447 
3,766 


2,513 
1,863 
2,444 


2,366 
6,044 
5,032 
597 
3,516 
511 
514 


3,887 
1,657 
1,151 
1,483 


3,876 
1,675 
2,326 


2,411 
951 
5,182 


2,149 
1,620 


2,964 
2,614 
1,446 


3,934 
2,191 
1,160 


2,939) 801 
1,188} 603 
6,487 3,755 


2,472 2,553 
8,868 5,258 
8,632 2, 67% 724 
3,240 
1,594 


3,330 
2,800 
1,741 


1,507 
1,187 
1,288 


2, 3,858 
5,435 1,752 3,048 


,029 


583 


Missouri Population-Income data, page 197. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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ST. LOUIS’ TOP TELEVISION BUY... 
3 4 td —{ Now better than ever... 


The horizon of Channel 5's coverage has expanded consider- 
ably during its fourteen years on the air.* Recently the 
new million-dollar tower and transmitter increased its service 
area some 7,000 square miles. More recently, a survey re- 
ported even greater penetration and significant KSD-TV 
viewing in a 65-county area.** 


Program horizons have been extended too. From morning 
till night, viewers find more of what they like on Channel 5 
—the best in information, news and entertainment from 
NBC-TV, plus KSD-TV's extensive news coverage, local and 
public service programming. 


The extension of KSD-TV's sphere of influence has meant 
greater value for the advertiser's dollar . . . accounts for 
KSD-TV's consistently serving more national advertisers than 
other St. Louis stations.7 


lf your sales curve needs a lift, investigate KSD-TV's effec- 
tive coverage in this growing mid-America market 


ASD-T)) went on the air February 8, 1947 
1RB, 1960 Coverage Study. 
tRorabaugh Reports. 


e 202 for population data on area ST. LOUIS POST-DISPATCH TELEVISION STATION 
served by KSD-Radio and KSD-T\ REPRESENTED NATIONALLY BY NBC SPOT SALES SESE FW 


The ‘SM’ symbols mark original, exclu- 
MISSOURI RETAIL SALES— GYD Estimates, 1960 sive estimates by SALES MANAGEMENT 


| Furn.- Lumber- | 
| General House- | Auto- | Bidg. | 

of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre 
continued) | Code $000) U.S.A. | Sales Index | Index | Activity | ($000 $000) | ($000 ($000 $000 $000) | ) 


Total Per Eating & 

COUNTIES | Met. Retail % Hsld. Buying Index Drink. 
CITIES Area Sales | Drugs 

$000) | ($000 


Ray 14,654 . 0066 571 0076 86 444 885 498 541 2,675 


i 2,804 366 
Reynolds 3,035 0014 , .0018 62 115 590 


101 


Ripley 6,951 -0032 ; -0034 69 , 149 381 302 702 
St. Charles. . 53,963 -0245 ‘ -0270 3,531 2,044 


St. Charles 34,405 )1L5¢ 129 


St. Clair 6,722 0031 


St. Francois 38,944 .0177 
6St. Louis 1,987, 186 .9040 


1,468 0043 


2,118 1,384 ’ 3,373 
120,582 92,603 144,544 


232 15 l 1,385 


& 85 0040 1,381 2 
6 St. Louis County comb ned with the independent City of Louis idare ) and Potential (~) Metropolitan County Areas 
Missouri Population-Income data, page 197 Copyright, Sales Management, tnc.. 1961 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Management, 
Inc. Reproduction in any form of the data contained herein is forbidden. The 
copyrighted data include the estimates of population, Effective Buying Income 
retail sales, buying power and other indexes, and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying Power 
may be obtained only upon written request to Sales Management, Inc., specify 
ing the intended use and such permission, if granted, may be revoked at any 
time without notice. 
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The “SM"’ symbols mark original, exclu- 
MISSOURI RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total j a 


m3 Eating & = 
COUNTIES Viet Retail | Buying Index Drink. | General Auto- Gas 
CITIES Area Sales 


| Power _ of Sales Food Places Mdse. | Apparel motive | Stations 
continued Code $000 .S.A.| Sales Index ndex | Activity | ($000) | ($000) | ($000) | ($000) $000) | ($000) | ($000) 


Brentwood 097 .0083 11,901] 1,161 6i4| 208 1,514 
layton 77,551 035% .0206 15, 096) 2,690] 22,377] 8,235 1,624 
restwood 7,909 | 36 | .0061 9% 6 2,512) 501| 904 194 : 1,157 

Fergusoa 24,727 | .011: .0129 3 10,399} 611} 1,123] 877 1,644 

Florissant 20,71 00% .0218 10,960| 847| 1,432! 2,325) 
nnings §2,897 | 0286 0168 253 9,055 TT 96: 2,587] 

wood " 1 .0198 | 5 13,242) 2,06 ‘ , 822) 2,995 


Maplewood 41,89 0191 0111 6: q ’ ,142| 19,324] 1,006} 
vertand 012 0130 . 987 ,120 
Richmond Heights l, 0 | 0132 : 215 y 4,808 ,703 
t. Anu 3,002 006« .0074 | 5 306 lll 
ASt. Louis 1,206,392 5487 4813 87,238} 69, 187,479} 69,689) 
siversity City... 40,47 ( .0309 ( a ,706 652} 1,092) 2, 3,666 
Webster Grove 34,523 | .0 0190 117 57| 265| 2,578 
Wellston 1 0049 2 390} 93 1, 180} ‘ ’ | 945 
Ste. Genevieve ‘ ‘ .0050 : 175 é 836 
0124 1,348 112) : 1,976) 

.0061 | 3 ,39 7 7 1,269) 745) 69: 846) 
Copyright, 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


THE WINNER: KMOX@TV! In St. Louis, the nation’s ninth market, first place 
belongs to Channel 4.With its top-flight schedule of CBS Television Network 
entertainment and news...plus locally-produced programming that conforms to the 
same high-calibre CBS production standards, KMOX-TVassures advertisers prestige 
and popularity. Month after month after month—in 33 ive Nielsen reports 
—~KMOX-TV has been the top television station in tk . 

Blue-ribbon results’ Buy the CBS Owned statiogf 


CBS TELEVISION STATIONS 
A DIVISION OF 

COLUMBIA BROADCASTING 
SYSTEM, INC. 
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When a newspaper gains more than 960,000 lines 
of main store advertising, from department stores, 
in five years, and leads in more than half of the 
merchandise categories, there’ve been some changes 
made. And it’s important for you to know about 
them. The local advertisers certainly know the St. 
Louis market ... and why it takes today’s pulling 


power, not yesterday’s reputation, to sell. 


1961 


DUST OFF YOUR IDEAS 


*” ABOUT ST. LOUIS NEWSPAPERS 
AND YOU’LL FIND 
THE GLOBE-DEMOCRAT 
THE NEW LEADER 
IN MAIN STORE LINAGE. 


r 


Study the new facts about the St. Louis newspapers 
and you'll buy the Globe-Democrat. There’s no 
dust settling on us. 


Nationally represented by Moloney, Regan & Schmitt 


St.Louis Globe-Demorcrat. 


COVERAGE IN ST. LOUIS! 


An average GOA #100 30-day outdoor poster advertising showing in St. Louis delivers. . . 


REACH FREQUENCY 


Se: 3So- 


98% of all car-owning households ...and reaches them 30 times. 
Ask GOA to bring you the PACE* presentation to *Source: Reach and frequency figures supplied by PACE 
document these remarkable coverage facts (Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


C > ©) * encral Outdoo 
e & oh 3905 McPherson Avenue, St. Louis 8, Missouri 


MISSOURI 


@D The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & | Furb.- 
COUNTIES | Met , Hsld. Buying Index Drink. | General | House- Auto- 

CITIES Area Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. | motive | Stations Hdwre. 
continued Code > Sales Index Index | Activity $000 ($000) $000) $000 $000 | ($000 ($000) 


Schuyler y 3,920 ‘ 93 118 700 226 ° 750 919, 


Scotland 2 3.489 86 97 1,303 177 


Scott 7? 5 997 ‘ . 712 » 2,178 

Sik f 5] U 1,090 oe 2.066 
Shannor 2.7 ‘ K 153 62 
Shelby 2 : 7 , 397 384 


Stoddard 27 2 005 
Stone 7 y ; 341 


Sullivan 


Taney 
Tex a* 


Vernor 


613 


176, 5s 533,989 212,67 


2.4529 1,212,792 , ° 307,231 233,311 .357 524,903) 437,214 


VIETRO. AREAS F SALES— TIMATES, 


Joplir 7 662 0626 2 0568 28 698 ,550 , 383 4,957 4,777, 30,713, 12,063 9,884 4,691 
Kansas City 575 036 7164 . 6749 5 332,485 127 491 98,767/ 62,679) 262,448 95,815 86,517) 81,432 
St. Joseph 119, 748 0545 0520 28 ,332 . 788 ,075 8,459 5,513) 18,662 7,528 8,872 6,419 
St. Louis 2,602 , 896 1840 1.2351 660,317 . 151 082 153,470 122,789 416,966) 195,566) 137,306) 102,438 
Springfield 182 , 486 0830 0730 33,841 051 ,312 =: 10,676 9,149 34,937 14,063 16,778 9,214 


Total Above Areas 4.617.828 2.1005 2.0918 1,083,673 326,667 .343) 276,329! 204,907, 763,726) 325,035] 259,357) 204,194 


» Sikeston is in New Madrid and Scott counties SM Standard (4) and Potential (4) Metropolitan County Areas. 
Missouri Population-Income data, page 197 Copyright, Sales Management, Inc., 1961. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557 
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City 


Anaconda 
Billings 
Bozeman 
Butte 
Glendive 
Glasgow 
Great Falls 
Harve 


COUNTIES 
CITIES 


Beaverhead 
Big Horn 
Blaine 


County 


Deer Lodge 


. Yellowstone 


Gallatin 
Silver Bow 
Dawson 
Valley 
Cascade 
Hill 


Met. 
Area 
Code 


Other Mountain States 


Total 
Outlets 


-oe 
op = 
oan 


NUMBER OF OU 


7 
5 
a 


10 +10 


RETAIL SAL 
Per 


MONTANA 


Arizona, Colorado, Idaho, Nevada, New Mexico, Utah, Wyoming 


TLETS 


City 
Helena 


Kalispell 
Lewiston 
Livingston. . 
Miles City 
32 Missoula 


11, 13, 16 


County 
Lewis and 
Clark 

Flathead 

Fergus 
Park 
Custer 
Missoula 


es— GUD estimates, 1960 


Eating & 


Hsld. 
Retail 
Sales 


3,865 
3,716 
3,470 


Buying 
Power 
Index 


Broadwater 
Carbon 


Carter 


Cascade 


AGreat Falls 


Chouteau 
Custer 
Miles Cit 


Daniels 

Dawson 
Glendive 

Deer Lodge 


Anaconda 


See Butte-A naconda 


Fallon 

Fergus 
Lewistowr 

Flathead 
Kal spel 


Gallatin 
Bozeman 

Garfield 

Glacier 


Golden Valley 
Granite 
Hill 


Havre 


Jefferson 
Judith Basin 
Lake 


Lewis and Clark 


Helena 
Liberty 
Lincoln 


McCone 
Madison 
Meagher 


Mineral 

Missoula 
Missoula 

Musselshell 


Park 
Livingston 

Petroleum 

Phillips 


222) 


5,290 


460 


514 


-0531 
.0486 
-0043 
-0097 


0095 


0021 


-0013 
-0123 
-0106 


-0012 
0018 
-0015 


-0011 
0306 
0269 


-0024 


0081 
0070 
.0002 
.0034 


Pondera 12,214 
Montana Population-Income data, page 203. 
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2,523 
2,011 

,055 


, 150 
,967 


-0016 
-0014 
0015 


-0261 


0186 


0068 


0051 
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Drink. 
Places 
($000 
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$000) ($000 
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540 
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$ 
3 
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7 
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sive estimates by SALES MANAGEMENT 
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Auto- 
motive 
$000 


3,022 
1,955 
1,974 


199 
781 


Gas 
Stations 
$000 


Drugs 
$000 
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176 
240 


59 
237 


42 
728 


176 
835 


R35 


2,615 
2,463) 

95, 
1,669] 


1, 


644, 


4,389 


SM Standard (4) and Potential (~) Metropolitan County Areas. 
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MONTANA 


COUNTIES Met. 
CITIES Area 
(continued ) Code 


Powder River 
Powell 


Prairie 
Ravalli 
Richland 


Roosevelt 
Rosebud 
Sanders 


Sheridan 
Silver Bow 

Butte 

\, Bulte- A naconda 
Stillwater 


Sweet Grass 
Teton 
Toole 


Treasure 
Valley 
\ulasgow 


Wheatland 


Wibaux 
Yellowstone 
ABillings 


‘otal Above Cit 
State Total 


METRO. AREAS 


Billings 
Butte-Anaconda 
Great Falls 


Total Above Areas 


| 4,231 
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Buying 
Power 
Index 


Quality 
Index 


86 
85 


92 
78 


Index 


of Sales 
Activity 


50 
85 


92 
79 
124 


Drink. 

Places 

($000) 
276) 
646 


General 
Mdse. 
($000) 

182 
476 


Food 
($000) 


52 
1,808 


24,788 
20,352 


10,280 
7,341 


98 


4,831 
3,945 
5,055 


0487 


4,632 


RETAIL saces— QD ES 


| 195.490) _ 83.565) 


Eating&) CT 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 


($000) | ($000) 


7,918) 


7,657) 
7,866| 


6,999) 


Auto- 
motive 
($000) 


Gas 
Stations 
($000) 


Drugs 
($000) 


457) 
1,323 


137 
711 


333 
2,716 
2,821 


157 
931 
702 


991 
687 


28,570 
26,966) 


10,125 
7,927 


11,928 
9,213 


123,360} 41,181] 


35,357) 25,989 


117, 035| 


39, 896) 


52,735 


31,812 


180,257| _ 73,231 


TIMATES, 1960 


129 
109 


24,788 
26.730 


teen 


10,280| 
* 9,596) 
11,188) 


6,601 


28,570| 
15,793 
22,580 


10,125 
5,690) 
8,466) 


11,928 
3,272 
11,157 


4,380 
2,680 
3,728 


74,548} _ 


20,746) 16, 706) 


66,9431 24,271) 


26,357 


10,788 


City County 


Alliance Box Butte 
Gage 
Platte 


Jefferson 


Beatrice 
olumbus 

Fairbury 

Pallis City 


Fremont 


Richardson 
Dodge 


Grand Island 


Hall 


Adams 
Phelps 
Buffalo 
Dawson 


Hastings 
Holdrege 
Kearney 
Lexington 


COUNTIES 
CITIES 


Met 
Area 
Code 


Adams 
Hastings 

Antelope 

Arthur 


Banner 
Blaine 
Boone 


Other West North Central States: lowa, Kansas, Minnesota, 


Total 
Retail 
Sales 
($000 


41,717 | 0189 | 


38,183 
14,918 
250 


156 
866 
10, 168 


of 
U.S. A. 


0173 
0068 
-0001 


-0001 
-0004 


-0046 


| 


| 3,911 


| 20 


NEBRASKA 


Missouri, 


North 


Dakota, South Dakota 


NUMBER OF OUTLETS 


14 
36 
14 


RETAIL SALES— 


Per 
Hsid. 
Retail 
Sales 


Buying 
Power i 
index 


4,908 0154 
-0129 
4,662 
1,250 


4,330 


-0041 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Montana Population-Income data, page 203. 
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—_ 
Onn COawe an & 


County 


Lincoln 
McCook 
Nebraska 
City 
Norfolk. . 


Redwillow 


. Otoe 
..Madison. . . 


Lancaster... 


| 
| 


NUMBER OF 


| 


co & | Pop. (thous.) 


_ 


16 


North Platte 


Lincoin 


Omaha 
Scottsbluff 
Sidney 
York... 


Douglas 
Scotts Bluff 


York 


ESTIMATES, 1960 


Index 
of Sales 
Activity 

119 
145 
121 


19 
148 


Cheyenne... 


24) 
10 
15! 


131 
118 


20 
16 
8 


23] 
7 


20 
17 


; 


128 
21 
13 

8| 12 


Eating & 
Drink. 
Places 
($000) 


General 


Apparel 
($000) 


Lumber- 
Idg. 


1,787 
1,509 
577 


2,702 
2,702 
608 


55 
425 


1,385) 1,152 


2,955 


209 
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SALES MANAGEMENT 


CBS 
TELEVISION 
NETWORK! 


“Top 
OMAHA MARKET ay | FEATURE 


“WOW-TV J STRONG Si wen son correc 


LOCAL 7 Columbia, RKO 
CHANNEL PROGRAMS! 4 


. ° Frank P. Fogarty, 

a Meredith Station \ * 24-Man News Department Vice President and 
represented by * Top-Syndicated Films General Manager 
BLAIR -TV, Inc. ; ; v3 C. Alfred Larson, 


Station Manager 
Fred Ebener, Sales Manager 


NEBRASKA 


_ g The “SM” symbols mark original, exclu- 
RETAIL SALES— JM ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 
a Per Eating & | | Furn= | | | Cumber-) 
COUNTIES | Met. & Hsid. Buying Index Drink. | General House- Auto- Gas Bidg.« 
» CITIES Area Retail Power ality | of Sales Food Places " Appl. motive | Stations | Hdwre. 
(continued) | Code bd Sales index ndex | Activity | ($000) ($000) ($000) ($000) ($000) ($000) 
ee 5,954 -0072 113 144 3,640 781 796 4,070 1,195 4.2771 718 
ve . -0054 126 186 3,085 644 796 4,030) 735) 2,987| 682 
3,157 -0019 79 79 639 251 1,663 125 
5,074 -0025 100 120 1,501 257 a 
| | 


Drugs 
($000) ($000) 


1,814 193 
4,665 | .0144 2,391 | 6,567} 
.0090 1,340 Y 798 7 4,004 
4,650 | . 712 | 2. 3,186 
3,051 | . 970 


2,775 A J 1,141 
3,452 ° 1,000 
5,180 ° 283 


‘ 5,111 F 423 
Cheyenne 6,555 


a P 
DE aiccowes : é 3,720 


4,622 
Cuming ° 4,055 
Custer. ... 


Dakota..... 

Dawes 

Dawson 
Lexington. 


Deuel 
ae 
Se 


9,195 
Fremont 


7,459 


98,670 
94,442 
876 


Fillmore 2,267 


Franklin 776 


785 
1,892 2,327 
90 6,958 
113 4,069 
89 604 
93 720 


4,897 
3,210 
344 
458 


79 210 301 680 
; P F 120 239 173 131 
GN. scicesesace -0025 0021 aa 945) 50 939 1,663 
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CORNHUSKER 
CAPITAL 
CITY 


Home of the Cornhuskers 
University of Nebraska 


A POPULAR TEST MARKET 
“LINCOLN, NEBRASKA 


Lincoln’s sharply 


defined Standard Metropolitan Area is 


Lancoster County! 


POPULATION 
157,900 


HOUSEHOLDS 
50,000 


HIGH SALES PRODUCTION INDEX! 
HIGH BUYING POWER INDEX! 


LINCOLN EVENING JOURNAL « LINCOLN MORNING STAR 
Aa SUNDAY JOURNAL AND STAR 
JANN & KELLEY, 


Inc.—National Representatives 


NEBRASKA 


Total 

Retail 
Sales 
$000 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Hall 54,701 
Hamilton 10 
Harian 5 


Hayes 
Hitchcock 


Holt 


Hooker 
moward 


Jefferson 


Johnson 
Kearney 
Keith 


Keya Paha 
Kimball 
Knox 


Lan 
a 


Lincolr 


aster 


Logan 


Loup 
McPherson 


Madison 


Merrick 
Morrili 


Nance 


Nemaha 
Nuckolls 


Otoe 


Pierce 
Platte 


Polk 


Redwillow 
MI 
Richardson 


ra 


Rock 


Saline 16,365 
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0042 
0155 


0035 
0101 
0083 
0012 


0075 
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RETAIL SALES— JSM 


Per 
Hsld 
Retail 
Sales 


4,798 


Buyirg 
Power 
Index 


0066 


Copyright 


Index 
Quality | 
Index | Activity 
125 
141 
102 


106 


Sales Management, 


of Sales 


Inc 


ESTIMATES, 


Food 
$000 


9, 


2 


3,655 
1961 


1960 

Eatirg & 

Drink. General 
Mdse. 
$000) | ( 


Places 
$000 


6,437 


6,024 


3,7 


SM Standard 


Apparel 
$000) 


732 2,195 
188 
191 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 
($000) 


Lumber- 
Bidg. | 
Hdwre. 
($000) 


Auto- Gas 
motive | Stations 


Drugs 
($000) ($000 


($000) 


2,404 
2,273 
125 
157 


4,046 
2,414 


32 2,195, 10,820 
8,852 


2,203 
1,094 


260 


) Metropolitan County Areas. 


SALES MANAGEMENT 


(4) and Potential (4 


5 ¥ : ‘ The ‘SM’? symbols mark original, exclu- 

NEBRASKA sive estimates by SALES MANAGEMENT. 
en ie l ri | bine a ot | Furb | oer | Lumber- | 
COUNTIES | Met. Retail | & | 4 Buying Index Drink. | House- | Auto- Gas 
CITIES Area Sales | of | i Power | Quality | of Sales| Food | Places | Mdse. | Apparel | Appl. | motive | Stations 
continued) | Code ($000) U.S. A. | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) $ ($000) | ($000) 


Total | 


646 
419 


Sarpy....... 130] 15,936 | .0072 | 2, 0146 40 5,401} 1,044 493) 458) 
Saunders......... 19,391 | .0088 | 3, .0090 | 93 4,606} 1,395, 343 485 


Scotts Bluff... 51,273 | .0233 y .0191 9,250, 2,268) 4,496, 3,127 
Scottsbluff... . 34,376 .0157 0099 4,961 1,491 4,068} 2,616 
ne ROR 14,585 | .0067 ‘ 0066 2,906) 326) 416 ; 485 
Sheridan 14,677 | .0067 ’ 4 2,659 618) 500 364) 259) 586 
1 | | 


497 


Sherman. 1,,008| | 75 
Sioux ¢ | | } 38 
Stanton , id ’ J | 45 
Thayer J ° | } , , 378 
Thomas x B , ‘ } | | 175 
Thurston. .... . ¢ d | 2, ° | ’ 79 
Valley aanacte4s ‘ | | ‘ 285 
Washington. .... .480 | .0048 : ; | J 429) , 

Wayne........ ,251 | .0051 544) 

Webster....... : -0028 
Wheeler iat .0001 
York... 18, 0082 | 
York cen 13,875 .0063 | 


a 


| 
.476| ; 3, 
1,317] : | 586 3,263 


Total Above Cities 1,079,923 73,087| 161,898 69 ,391 58,832] 219,372 70,917 
State Total 


1,832,484 -8335 4,228 | 363,573] 124,266] 198,840) 85,019] 80,339] 336,666] 158,162 


METRO. AREAS RETAIL SALES— M ESTIMATES, 1960 


Lincoln 208,847 | .0950 | 4,177 | .0931 | 107 | 109 | 40,641) 12,038] 43,469| 11,741, 8,492, 40,704) | 15,692| 14,879 
Omaha 676,797 | .2623 | 4,091 | .2680 | 103 | 102 | 126,129) 49,809) 79,637) 33,027, 33,387 105,709] 41,312) 46,851] 
785,644 | .3573 | 4.113 | .3581 | 104 104 | 166,770| 61,847| 123,106] 44,768} 41,889] 146,413, 56,904. 61,730) 


| 


Total Above Areas 


NEVADA 


Other Mountain States: Arizona, Colorado, Idaho, Montana, New Mexico, Utah, Wyoming 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


thous. 


Eat. & 
% | Drink. 


+ 
= 
— 


Pop. 
Total 
« & & | Outlets 
Gen’! 
Mdse. 


i 
= 
City County City County u 


Elko Elko 

Ely White Pine 
Henderson. . . Clark. . 
Las Vegas Clark 


_ 


North Las 

Vegas......Clark.. | 

| } Reno........Washoe. . J 69 146 49 

53) 83) 25} 22 || Sparks Washoe } + 4 % 


~ 
ee) 
x) 
_u~ 


& 
6 
SD 
a 


RETAIL SALES— SH ) ESTIMATES, 1960 


Per | | Eating & | Furn.- Lumber- 
COUNTIES | Met. i % | Held. Buying Index Drink. | General House- Auto- Gas | Bldg. 
CITIES | Retail Power | Quality | of Sales Places Mdse. Apparel Appl. motive | Stations | Hdwre. 

( .S.A.| Sales Index | index | Activity | ($000) | ($000 ($000) | ($000) | ($000) | ($000) | ($000) 


Churchill r : p 4,342 -0048 | - 854 3,190 222 147) 723 

Clark . ) } . 4,852 0873 é ,578| 18,455 16, 176) 8,846) : 965) ,279 
Henderson... . ,255 | .0046 -0068 i 417 570) 239 : , 487 139 
ALas Vegas 52, 9 .0742 0531 17,132 14,106} 7,965 
North Las Vegas 9, .0044 .0091 


259 122 279 
Doug!as ’ -0024 y -0020 208 181 123 . 258 


7,559 


Elko ’ d . -0084 | , 386) 2 636 ,214) 814 : . ,505 
Elko... : | -0049 ,214 

Esmeralda | 

Eureka 


Humboldt 
Lander 
Lincoln 


Lyon ,966 
Mineral 8,114 | | ’ 
Nye §,963 | . 2, ; i 1,694 
Ormsby 12,147 | .0055 | 5, ; 107 | 287; ‘1, 2,054, 1, 


Nebraska Population-Income data, page 205. 
Not’ Available 


MAY 10, 1961 


Copyright, Sales Management, Inc., Nevada Population-Income data, page 209. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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RENO AREA POPULATION UP 64% IN TEN YEARS 


AMONG METROPOLITAN COUNTY AREAS IN THE 13 WESTERN STATES, RENO RANKS 


FIRST IN THE 


dex 


WEST 
: RENO MARKET 

Washoe County 
Population 84,743 
Retail Sales $155.9 million 
Buying Income $228.6 million 
Bonus: 5.5 million visitors annually 


geeems SECOND IN THE WEST 


FIFTH IN THE WEST 


effective & 


Ahead of ve 


NEVADA STATE JOURNAL e RENO EVENING GAZETTE 


Nationally represented by Nelson Roberts & Associates, formerly West-Holiday Co. Inc 


RETAIL saces— GYD estimates, 1960 
Per 7 a ie Eating & | 
Heid. Drink. 
Retail Food Places 
Sales ($000) ($000) 


The “‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NEVADA 
Total 4 
Retail 
Sales 
$000 


| Furn- | 
| House- 
Appl. 
$000 


Lumber- 
Auto- Gas | Bidg. 
motive | Stations | Hdwre. | 
($000) | ($000) | ($000) | 


COUNTIES 
CITIES 


ontinued 


Met 
Area 


Code 


Buying 
Power Quality | of Sales 
index index | Activity 


-0019 


General 

Mdse. Apparel Drugs 
($000) ($000 ( 

Pershing 5,243 


899 


5,826 
4,495 


141 
100 


690 
431 


61 


88 
31 | 


Storey 


Washoe 
A 


5,358 15,749 


12,526 
1,331 


19,323 


503 


9,915 7,633) 
8,800) 6 
855| 
274 


262 


5,804 
5,669) 
123 


24,887| 
24,080 


12,752 
11,758 
954 


639 
651 
095 


546 


White Pine 


30,733 7,364 26 066 4,904 21,509 


21,803, 26,186 


State Total 5,004 1936 


SALES— JM 


0873 
.0629 


106,.207| 45,262 


.910| 29,820 


458 


METRO. AREAS RETAIL ES 


128 
148 


TIMATES, 1960 
17,578 
15,749 


33,327 


4,852 
5,358 


48,425 
33,235 


81,660) 


Las Vegas 120 
131 


124 


18,455 
19,323) 


16,176 8 
9,915 


846 
7,633 


42,109 


Reno 24,887 


26,091) 16,479 


Total Above Areas 5,058 . 1502 136 37,778 66 996 


NEW HAMPSHIRE 


ther New England States: Connecticut, Maine, Massachusetts, Rhode Island, Vermont 


NUMBER OF 


NUMBER OF OUTLETS OUTLETS 


thous. 


19) 15) 15 
244) 166) 100 


City 


Pop 


County County | 


| 


Berlin 


Claremont 


Coos 


Sulliva 


..Grafton. .. 
.Hilisborough.| 88.5 


Lebanon. . 


9.5 137| 
Manchester 


Concord 
Dover 
Keene 


Laconia 


COUNTIES 
CITIES 


Belknap 


Carroll 
Cheshire 


Coos 
er 
Grafton 


Lebanon 


Merrimack 
Strafford 
Cheshire 
Belknap 


Met 
Area 
Code 


Total 
Retail 
Sales 


$000 
41.581 


25,243 
50,869 


40 ,588 
63 ,688 
15,614 


of 
U.S.A 


0189 
0115 
.0231 
0185 


0289 


0071 


Hillsborough | 39.4 
Rockingham .| 26.3 


Nashua 
Portsmouth 


1,080) 
412) 
313 


Rochester Strafford 16.1 


RETAIL SALES— 


Per 
Held. 
Retail 
Sales 


ESTIMATES, 1960 
Eating & 
Drink. 


Places 
($000 


General | 
Mdse. | Apparel 
($000) 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Food 
$000) 


Quality 
Index 


11,934 
& 482 
7,037 
15,292 
9,409 
13,557 
7,816 
17,451 
4,186 


4,77 -0162 101 117 

5 113 161 
-0086 132 
.0223 


213 


urn.- 


| ee | 
House- | 


Appl. 


88 73) 40 
58) 60| 
44| 39) 


1 
7| 


Auto- 


motive | 
($000) | ($000) | ($000 


7,630 
5,8 
5,066 
9,227 
6,608 


7,042) 
3,696 
12,539) 


Gas 
Station 
($000) 


2,656 
1,212 
1,845 
2,823 
1,531 


, 108 
,426 
310 
756 


3,358 


1,912 


21 


| 


795 
848 
328 


2,434 
1,395 
3,810 


1,601 
910 
1,395 


999 


1,075 
439 
2,128 


586 3,057) 1,022 856 294 


New Hampshire Population-Income data, page 210. 
Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


Nevada Population-Income data, page 209 
SM Standard (4) and Potential (4) Metropolitan County Area 
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NEW HAMP. 


“SM” ‘symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| ‘ i oi a é a Eating & : Furn.- — |. = 
COUNTIES | Met. Buying Drink. | General House- | Auto- | Gas | Bldg. 

CITIES Area | i Power Quality Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued) | Code | U.S.A. Index | Index | Activity ($000) ($000) ($000) ($000) ($000) | ($000) | ($000) | ($000) 
Hillsborough. ......108 : ‘ -1031 | = 104 112 65,028) 12,041) 31,116) 17,849 9,222) 41,091) 14,423) 14,464) 6,317 
A Manchester 3,917 .0655 0552 | 134 34,793 6,609) 22,659) 12,639 6,206) 26,060) 7,362 8, 002| 3,803 
Nashua 5 127 18,680 3,788) 5,955) 4,186] 2,498) 8,075} 3,471 1,204 

| 
21, 4,480 5,341] 4,585 2,184; 12,744) 6,418) 071; 2,344 
12,353} 2,293} 3,869} 3,486] 1,548) 8,288] 3,416} 2,008} = 1,517 
10,369) 9,398) 6,340 4,243} 26,567 , 897) ‘ 3,204 
2,919) 3,551 4,073} 2,760 11,,752| 2,92: 1,316 
3,229} 5,357} 6,508) 3,338) 8,277) ; , 1,951 
1,197| 3,624] 4,143 1,947 3,462} 9 
970] 1,568 854 3,078 


Sullivan é . j .0146 : 1,115| 089} 1, 1,518} 5, 501/ 
0080 | 7 : 5, 459} 2,518 , 62% 1,267 3,667) 
| j | 


Merrimack 
Concord 

Rockingham 
Portsmouth 

Strafford. . 
Dover ; ; 32,158 | .0146 0114 


Rochester 0083 


Claremont. . 


shi tii Howes, ie ies Sa. Tee rhe 3 


Total Above Cities. . | 2178 1767 109 | 126,838] 22,135] 50,528)” 38,687) 21,069} 83,564) 29,757] 25, 
| | | | 


State Total 


3326 | 98 | 216,070) 41,339} 70.445) 48,463) 27,585 135,684) 54,126) 45,897 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1960 


Manchester 


244,090 | .1111 | 4,512 | .1031 104 | 65,028) 12,041, 31,116) 17,849, 9,222) 41,091| 14,423) 14,464 


Total Above Areas 244 ,090 W 4,512 -1031 104 


NEW HAMPSHIRE METROPOLITAN STATISTICAL AREA 


Manchester 149,173 | 0679 10605 | (114 128 36,168, 6,775, 23,185, 12,691, 6,288, 26,060, 8, 8,054 


Total Above Area 149,173 0679 -0605 114 128 36. 168 6,775 23,185| 12,691} 6.288 26,060 8,303 8,054 


NEW JERSEY 


Other Middle Atlantic States: New York, Pennsylvania 


NUMBER OF OUTLETS = NUMBER OF OUTLETS 


| Pop. (thous.) 


+ 
— 


Total 
S £ | Outlets 


City County City County 


Asbury Park. . Monmouth... 
Atlantic City. .Atiantic.....| 
Audubon. ....Camden 
Bayonne... .. Hudson 
Belleville... .. Essex 
Belmar Monmouth 
Belmawr.....Camden City... Camden 


Bergenfield. .. Bergen Hackensack... Bergen 


Bloomfield... . Essex ; : || Haddonfield. .Camden 
Boonton... .. . Morris 


Bound Brook... Somerset 
Bridgeton. . . .Cumberland 
Burlington Burlington 
Caldwell. ....Essex.... 
Camden .. Camden 
Carteret Middlesex Hawthorne. . . Passaic 
Cliffside Park Bergen || Highland 
Clifton.......Passaic.....| 83. Park 
Collingswood. Camden 
Cranford 

Township... Union 


Fort Lee... . .Bergen 
Freehold Monmouth 
Garfield. . Bergen 
Glassboro Gloucester 
Glen Rock Bergen 
Gloucester 


a- 
on 

oro 

a 

us 


Hamilton 

Township... Atlantic 
Hammonton. . Atlantic 
Harrison Hudson 
Hasbrouck 

Heights Bergen 


Middlesex 
Highstown Mercer 
Hillside 
| Township... Union 
Delaware | | | Hoboken Hudson 
Township...Camden... | Irvington. Essex.. 
Dover.... Morris. .. Jersey City... Hudson 
Dumont. ..... Bergen Kearny Hudson 
East Orange. . Essex Keyport Monmouth 
East Paterson.Bergen Lakewood 
Eatontown Monmouth Township. ..Ocean 
Edison Linden Union 
Township... Middlesex. Little Ferry.. Bergen 
Elizabeth Union Lodi Bergen 
Englewood... Bergen ° 41 Long Branch Monmouth 
Ewing Lyndhurst 


Township...Mercer.... ; | . Township... Bergen 22.0) 
Fair Lawn... .Bergen......| 4] 281 | 48) 


’ | } | | 2 (Continued on page 489) 
Flemington. .. Hunterdon. . | 3.2] 115 5; 12) 6 ih 8 i 


New Hampshire Population-Income data, page 210 Copyright, Sales Management, Inc., 1961. 
* Not Available 


MAY 10, 1961 


New Jersey Population-Income data, page 211 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


485 


‘DYNAMIC?’ ts THE wor For IT! 


To more than match the surging population growth in Southern New 
Jersey’s three great counties of Atlantic, Cape May and Cumberland — a 
richly diversified three-phase market (Industry, Agriculture, Recreation) 
— the PRESS is the one real power-medium for your advertising dollars. 


DYNAMIZE YOUR MESSAGE — USE THE PRESS! 


lantic City Press 


Southern New Jersey’s “Good Morning” Newspaper 


ROLLAND L. ADAMS, President SCOLARO, MEEKER & SCOTT, National Representatives 


Ww 5 JM The “‘SM’’ symbols mark original, exclu- 
NE JERSEY RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total “Gita ee = - = a a 


COUNTIES | Met Retail Buying Index House- | FAuto- Gas 
CITIES Area Sales Power Quality | of Sales ; Apparel Appl. | motive | Stations 
Code $000 JA. g Index Index Activity ($000) | ($000) | ($000) 


Atlantic 12] 243,529 107 126 39,836, 19, 984] 11,697) 24,341] 13,564) 10,233 


128 25,75 26,252 456 7,899) 8,521] 12,679 3,803 4,688 
67 5 79, 1,115 4| 69 560 549 183 
111 ,783 1,161 7 808 594) 2,412 618 1,403 


Pleasantv 2 11 106 33 ,963 1,356 2,337 ,198 841 4,180 ,888 1,042 
Bergen 32] 1,068,533 ‘ 122 


AAtlant 


ia 


80,579 \y . ,814, 147,682 103 56 ,054 
W) 160 0 117 , 060 1,447 »ae 3, ,533 9,415 513 2,326 
18,251 3 ,240 1,244 , 065 867 2,706 914 
5, 255 532 52 y 241 1,766 819 
, 300 1,090 ; 27! 574 266 733 
,615 2,719 yo ; y 16,892 ,534 
481 1,953 3,7 ; 8 3,128) 2,405 
} 5 3,090 F 5 002 073 
3,204 , 152 ‘ 843 
820) 
3,386 
, 106 
614 
,563 1,030 
331 
218 
5,190 
302 
646 
2,014 
4,057 
72 
277 
1,286| 
393 
532) 
1,355 
West i 2 4 12 (082 il 3 5 , 85E ,83 , 56 426 , 668 1,476 
Burlington 191,734 12 . 15,891 
i t 1,006 


~e we Oe 
i, >» a3 & 


f 


a) 


Camden 487 ,280 21,574 
\ t 5 252 
246 

35,346 BRE 7,967 

6,669 , 696 1,267 

1,907 2,77 1,697 

172 1,358 915 242 
943 91 a 516 


54 


1,034 oe 417 600 


s 


13,597 3 2,619 1,946] 23,9171 3,53 1,127 
New Jersey Population-Income data, page 211 Copyright, Sales Management, Inc., 1961. 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


Votrtetenten 


Deleware TRENTON TOPS THE DELAWARE VALLEY 


pond g Natty dressers, these Trenton folk. Survey of Buying 


purchases Power statistics demonstrate they spend more per 
per family family on clothing (and food and furniture and cars) 
than the citizens of any other DelVal city. 


AND THE “TIMES” IS TOPS IN TRENTON! 


The Trenton Times is the dominant newspaper of its 
market. That means it reaches 73% of metropolitan 
area households, 96% of city zone. Beats the Trenton 
coverage of Philadelphia papers nearly 10 times over. 


TRENTON TIMES 


Represented by SAWYER-FERGUSON-WALKER CO. 


SM The *‘SM’’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 


Per Eating & Furn.- Lumber- 
COUNTIES | Met. i % | Held. Buying Index Drink. | General House- | Auto- Gas . 
CITIES Area | | Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations " Drugs 
continued Code . S.A. Sales Index Index | Activity $000 ($900) | ($000) | ($000) | ($000) ($000) ( | ($000) 


NEW JERSEY 


Cape May > ‘ ‘ .0302 WW 153 25, 15,489 6,975 ‘ ,623 11,142 . : 2, 
Ocean City 22,65 .0103 0059 140 245 6, 35% 2,926 2,672 
Wildwood 27,22 -012 -0054 216 496 6,6 5,994 2,143 
Cumberland : F .0581 | 99 112 34,661) ; ,966 
ABridgeton. 5,75 P | 0140 121 179 36 ° ,135 
Millville 24,115 | .0110 0103 | = 97 104 065 : 413 
A\Vineland ,574 | .0294 0233 111 | 140 ‘ 


Essex 343, -6110 : .6057 119 =| )= «120 
Belleville 30, 5 0139 .0189 97 «| 71 
Bloomfield 57 ,592 .0262 0314 109 91 
Caldwell 95 -0086 .0063 162 221 
East Orange 93,913 -0428 | -0515 121 101 
Irvington 3,263 | .0356 .0378 116 | 109 
Maplewood | 

Township 24,788 | .0112 -0143 108 
Millburn Township 51,269 | .0234 0163 | 154 
Montclair 72,356 | .0329 | .0329 | 139 , 
ANewark 2,253 | .3194 | 2626 | { 3 80,393 
Nutley 27,643 | .0126 .0180 | 7 9 , 421 ,108 
Orange 5. .0207 0214 ¢ | j ,402 ,194 
South Orange 26 ,992 -0123 -0136 | 37 976 478 
Verona 7, | .0079 0090 “ 3,255 ,758 
West Orange ,307 .0188 0253 2 f 485 ,218 

Gloucester ? .0624 .0736 ’ 694 
Glassboro 5,617 0076 .0060 : | 3 5,487 692 
Woodbury 39 ,373 .0179 0111 5 25$ : 710 

Hudson ; -2945 | ‘ : 952 
Bayonne 56 , 286 -0301 j 845 5, 942 
Harrison a. -0081 y 3,72 2,076) 
Hoboken 49 566 0226 126 { | t 5, 6S , 309 
AJersey City 270, 1230 ( . 34 ,355} 30,999 
Kearny 7,160 | .0169 ( 5 3,037 
North Bergen 

Township 7,642 | .0216 ( 2 , 756 , 350 
Secaucus S -0046 y 3, , 800 
Union City 89 , 53: -0407 | 21,113 ,029 
West New York 5, 0212 0% 5 3,183 


Hunterdon , d ° A ,881 
Flemington 20 , 2% . 00% .0042 233 511 5,37 479 
Mercer y . . 1661 12, =O 113 , 33, , 150 
Ewing Township 33.3 . 006 .0155 103 65 ; J 721 
Hightstown 5 8: 0077 0042 175 | 321 2, : 218 3 247 
237 7,073 1,170 l 


467 ( 5 10,660 s 5 22 


Princeton as 29, 35 0095 146 203 5, 2,67. 3.077 
ATrenton 204,089 2 0734 | «118 149 3,422 * 39,373] 21,436 1 


l 
5 


New Jersey Population-Income data, page 211 Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas 
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THE 46th METRO AREA in the U.S.—New Jersey's Middlesex and Somerset counties. In 
addition, we've grown to 50th in Total Sales, 45th in Food Store Sales, 44th in Lumber-Build- 
ing-Hardware Sales. You cover this exploding market best through The Home News of New 


Brunswick, N. J. Circulation now over 44,500 Daily and Sunday. For Complete details, 
contact R. S. Kain, m.g.a., 485 Fifth Ave., N.Y.C. YU 6-4118. 


THE HOME NEWS 221 -Sunday 


New Brunswick 


New Jersey 


NEW JERSEY 


COUNTIES 
CITIES 


ontinued 


Met 
Area 
Code 


Middlesex 266 


Monmouth 


ort 


New Jersey Population-Income data 


488 


Total 
Retail 
Sales 

$000 


518,109 


page 211 


RETAIL SALES— JSM 


Per 
Hslid 
Retail 
Sales 


3,943 


Buying 
Power 


} 


0051 


Copyright, 


| Quality 
index 


109 


90 


142 


Sales 


ESTIMATES, 


Index 
of Sales 
Activity 


Food | 
$000) | 


5. 036 


,825 
300 
965 
RR2 

5,516 
5,914 
574 


067 
513 


, 243 
000 
305 


, 483 


177 


Management, Inc., 1961 


Eating & 
Drink. 
Places 
($000) 


141,674, 48, 


1960 


1 
, 300 2.5 


General | 
Mdse. 
($000) 


51, 


1, 


0,016 


509 
1,028 
1,075 


Apparel 
($000 


39,421 


400 


,210 


,137 
»297 
541 
171 
1,499 


1,283 


The 


““SM"’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


| Furn.- | 
| House- 


Appl. | 
$ 


28 ,538 
552 
R87 
363 
551 
513 

6,668 
6, 30 y 
508 
244 


705 


53,7941 
| 

488) 
,333 
217} 
2,135 
1,213| 
1,798] 


1,374 


Gas 
Stations 


Auto- 
motive 


77 ,568 
794 
1,270 
2,424 
9,5 


07 


36 942 


980 


1,000 
12,660 
12,250 

1,030] 

452) 


4,511 


11,642 
| 
66, 582 
9,269 
3,171| 
1,672} 
4,185} 
1,061 


| Lumber- 
| Bldg. 
Hdwre. 
$0 


32,012 
RR] 
2,625 


186 


Drugs 
($000 


15,658 
479 
969 
205 
R03 
317 
407 
,746 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


EVERY DAY IN EVERY WAY THE PRESS 
ALONE DELIVERS YOU THIS BOOMING, 
ZOOMING 600 MILLION DOLLAR MARKET 


MONMOUTH COUNTY NOW 334,401 OCEAN COUNTY NOW 108,241 


FIGURES FROM 1960 CENSUS. PLUS HUNDREDS OF THOUSANDS OF SUMMER VACATIONISTS. 


‘WEEK BY THE ASBURY PARK PRESS 


ASBURY PARK, N. J. OVER 35,000 ABC 


NEW JERSEY | 


(Continued from p. 485) 


NUMBER OF OUTLETS 


| 
| 


(thous.) 


| 


Total 

| Outlets 

| Pop. (thous.) 
vnaret 


_ County 


Pop. 
) 


City County 
| 


Madison. . ... Morris | 
Manville. ... .Somerset... .| Pleasant. . .Ocean 
Maplewood | Point Pleasant 
Township... Essex... . ‘ | | | Beach......Ocean... 
Maywood... .Bergen..... .| : | | Pompton 
Merchantville. Camden... ‘ | 16 | 4 Lakes......Passaic... 
Metuchen Middlesex 5 | 17 | Princeton... ..Mercer.... 
Middlesex Middlesex lS . 3 | Rahway . Union 
Middletown | | || Red Bank. ... Monmouth 
Township... Monmouth ° | Ridgefield. .. .Bergen 
Midland Park. Bergen : ° Ridgefield 
Millburn } | } Park.......Bergen 
Township... Essex , Ridgewood. . . Bergen 
Millville. .....Cumberland ° River Edge. . .Bergen 
Montclair... . Essex r Roselle ... Union 
Morristown... Morris A | Roselle Park. Union 
Neptune City.. Monmouth s | Rutherford Bergen 
Neptune | | | Salem........Salem 
Township... Monmouth... ! 3 Sayreville. . . . Middlesex 
New | | | Secaucus... ..iudson 
Brunswick. . Middlesex. . . | B Somerville Somerset 
New Milford. Bergen . "7 . | South Orange. Essex 
New } | South 
Providence. Union , i: He, Pe Plainfield... Middlesex 
Newark. .....Essex .7]6 055 1,549'1517| 485 534) 300) South River... Middlesex 
Newton Sussex . 17} 36; 10| 17) 16 Summit Union 
North | | | Teaneck 
Arlington... Bergen A | Township. . Bergen 
North Bergen } Tenafly. .....Bergen . 15 
Township... Hudson : Totowa. ...... Passaic | : ee 
North | | | | Trenton Mercer -8)2, 574) 539 
Plainfield... Somerset ; || Union City....Hudson , 241) 270 
Nutley Essex ‘ Union 
Ocean City. ..Cape May 2 1] Township. ..Union 
Orange Essex 3 Verona....... Essex 
Palisades | | | Vineland. ....Cumberiand 
Park ..Bergen : | Washington... Warren 
Paramus Bergen A 62 || Wayne 
Passaic... ... Passaic 5}, 221 } Township. . . Passaic 
Paterson Passaic -2/2,163| 533) 469 | West New 
Pennsauken } | } York....... Hudson 
Township...Camden : } } | | West Orange. . Essex 
Penns Grove. .Salem . | | || Westfield Union 
Perth Amboy.. Middlesex ‘ 158) 146 | Westwood... Bergen 
Phillipsburg ..Warren.....| ’ 54) 73 13 Wildwood Cape May 
Plainfield Union | 0 120; 69 | 96] 54 | Woodbridge 
Pleasantville. Atlantic. . . e |} 680) 31 10} Township... Middlesex 
| | Woodbury Gloucester : 17| 26) 18 


—~_ 
-_o 
-_ 
> 


‘onownwann~ 


wae roo onanow 
~ 


COUNTIES | Met. 
CITIES Area 0 
(continued) Code U.S. A. 


Hsld. Buying | Index Drink. | General Houee- Auio- Gas Bldg. 


Sales | Index | index | Activity | ($000 $000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


a | Per , Eating & | a Furn.- Lumber- | 
| 
| 
| | | 
Long Branch 5,192 | .0160 | .0153 105 | 110 8,470| 3,166} 2,630) 2,21: 5 7,905 1,466 
Middletown | | 
Township. . 8,491 | .0084 | .0187 | 83 | 37 9,235 1 ,22¢ , 028 582) 419) 
Neptune City ,078 0082 .0041 7 | 357 10,914 92 87 , 463} 27 785 
Neptune Township 7 | .0066 | 014 | 3 5 1,758 
Red Bank 56,417 -0256 0133 93 371 11, 718 


efPwrwoe®w 


os 


The ““‘SM"’ symbols mark original, exclu- 
RETAIL SALES— SM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Retail Power | Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. sa 
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HULSIDE 


2. NEW JERSEY’S Plus MARKET AREA 
» amma aE <n le: @ 8TH IN THE NATION 


ROSELLE rank in Per Capita Buying Power 
ROSELLE 


wesrrmso~> @ UNSURPASSED DAILY COVERAGE... 
of the Elizabeth and wealthy 
Union County Market 


mane @ ROP SPOT OR FULL COLOR IMPACT 


THE DAILY JOURNAL 


. aaa SERVING UNION AND MIDDLESEX COMMUNITIES 
STORY, BROOKS 4 FINLEY, Inc. EL! ZABETH, NEW JERSEY 


CRANFORD 


FANWOOD WINFIELD 


@yD The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per aa Eating & | ; | — | Lumber- | 
COUNTIES Met F % Hsid Buying Index Drink. | General | Auto- Gas Bidg. | 
CITIES Area Sa Retail Power Quality | of Sales Food Places | Mdse. | Apparel 4 motive | Stations | Hdwre. | Drugs 


NEW JERSEY 


(continued Code Sales Index index | Activity $000 $ ($000) | ($000) | ($ ($000) | ($000) ($000) ($000) 


Morris 120 : 4,070 | .1608 108 71,635 30,601) 15,995 y ,118) 22,864 
Boont 15,895 0055 02 3,272 55] 575 708 33 ,329 991 
,369) 3,981 ,700| 8571 ,698] 

796 ,170 ,416 

Morrist 2 5,503} 2,578] ,649| ,947 
Ocean 7 7 7,668) ; 112 612 
sh i 1, 37¢ 32 ‘ 1,912} 57 ,740) ,842 

1 66s! 53 227] 971 
755) 764) 


2,721 
3,690 986 187 
9,975 7,515 Sit 17,673 
4,273 
7,898 


}, 784 
Somerset 


Sussex 


Union 20 77 2 .3487 : , y : ; : , 104 
= 17.8 015 02 ‘ ,708 


708 


2,022 
14,678 3,776 


0055 6 37 > 95 A | 77 3 | 92 


me data, page 211 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 


You CAN’T Sell Strawberries In JANUARY 
20,720 PACKAGES 


Sold from 1 full-color, full-page strawberry aroma 
ad in The COURIER-TIMES. Proof of the tre- 
mendous pulling power of our 35,690* ABC Daily 
Average Paid Circ . . . Covering 86% of our City 
Zone of 115,659 aemrriong 


ept. 30, 1960 Publishe Statement 


@ hii Papers Combined Cover LESS THAN 2 Our Mit. 


wsvomme THE LEVITTOWN TIMES ..c BRISTOL DAILY COURIER 


REPRESENTATIVE 


SOTTINGLEI-MIMBALL, INC. ¢ W. Calkins, Pres. & Co.-Pub. &® Murray C. Hotchkiss, V.P. & Co-Pub. 


SALES MANAGEMENT 


PATERSON-CLIFTON-PASSAIC, N. J. 
Metropolitan Area 


(Passaic and Bergen Counties) 


This new government metropolitan area (445 square 
miles) is one of the top marketing centers of the 
nation —the fastest growing market in New Jersey. 
With scores of big shopping centers — big cities and 
busy towns drawing trade from both counties, you 


Population 

Households 

Effective Buying Income 
Per Household Income 
Total Retail Sales 

Food Sales 

Eating & Drinking Sales 
General Merchandise Sales 
Apparel Sales 
Furn.-Household-Appl. Sls. 
Automotive Sales 

Gas Station Sales 
Lumb.-Bldg.-Hdwre. Sales 
Drug Sales 

Quality Index 

Index of Sales Activity 


are sure of above average sales from your advertising 
investments. Its spectacular year after year growth 


is solid proof of its sales opportunities for today — 


for tomorrow and for the future. 


THIS NEW PATERSON-CLIFTON-PASSAIC 
METROPOLITAN AREA EXCEEDS 
NATIONAL AND STATE POTENTIALS. 


1960 


1,207,300 

375,000 
$3, 134,224,000 
$ 8,358 
$1 636,759,000 
$ 414,030,000 
$ 126,956,000 
$ 231,350,000 
$ 135,773,000 
$ 104,122,000 
$ 233,824,000 
$ 105,003,000 
$ 82,047,000 
$ 45,682,000 

119 

112 


1959 


1,185,400 
364,900 
$2,982,001 ,000 
$ 8,172 
$1,582,011,000 
$ 388,299,000 
$ 120,975,000 
$ 221,822,000 
$ 131,111,000 
$ 104,995,000 
$ 230,506,000 
$ 98,363,000 
$ 82,308,000 
$ 42,548,000 
120 

110 


+$ 
$ 
$ 
$ 
+$ 3,318,000 
+$ 
$ 
+$ 


Change 1960 
over 1959 
21,900 
10,100 
+-$152,223,000 
L$ 186 
L$ 54,748,000 


-$ 25,731,000 


5,981,000 
9,528,000 
4,662,000 

873,000 


6,640,000 
261,000 
3,134,000 


THE HERALD-NEWS city zone has 96,400 households, 59,810 of the HERALD-NEWS total 
home delivered circulation (68,038) is in this important part of the market compared with the 
BERGEN EVENING RECORD 6159, PATERSON EVENING NEWS 5156, NEWARK EVE- 
NING NEWS 4656 and NEWARK STAR LEDGER 5865. ABC 12/31/59. 


No combination of daily newspapers can give the unduplicated circulation equal to the HERALD- 
NEWS. 


Ask for latest A.B.C. detailed circulation figures for all New Jersey and New York daily news- 
papers entering the Paterson-Clifton-Passaic metropolitan area. 


THE HERALD— NEWS 


Write: William J. Hay, General Advertising Manager 


Post Office Box 1019, Passaic, New Jersey—PRescott 7-6000 


New York Office—60 East 42nd Street—James J. Todd, Manager—Telephone: YUkon 6-5542 
MAY 10, 1961 


NOW! a 348.79 


Population Market 
“and RICH. 


Careful estimates from 1960 Census indicate The 
Courier-News affords a market of 348,799 population within 
its ABC Trading area with 42.5% over-all coverage 
77.2% of the ABC City Zone of 128,225. 


And can you sell them? More sales per capita here 
than in any other of New Jersey's thirteen major newspaper 
cities . . . more Total, more Grocery, Department Store & 
Apparel, Furniture & Appliance, more Automobile sales per 
capita. Also the highest income per family. 


Try The Courier-News and see. Especially if you want 


a test. No other medium can penetrate this market nearly 
so well. 


CIRCULATION NOW OVER 43,135 DAILY 


THe Courter-NEws 


Represented by Gannett Advertising Sales, Inc., a 


orth 
Plaintield 


PL 


No outside New Jersey or New York 
newspaper adequately reaches Plainfield 
housewives. 


PLAINFIELD, N. J. 


Division of 


The Gannett Newspapers 


Offices New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


NEW JERSEY RETAIL SALES— JM ESTIMATES, 1960 


Per | Eating & | | 

COUNTIES Met Hsld. Buying | Index Drink. General 
CITIES Area Retail Power | Quality | of Sales Food Places Mdse. | 

continued Code Sales Index Index Activity $000) | ($000) | ($000) 


78 151 220 30,425 3,184 
7 140 ‘ 11,873 3,091) 


State Total 4,347 | 3.7625 111 042,848) 715,833 930,353! 


VIETRO. AREAS RETA saces— GUD estimates, 1960 


Atlantic City 243,52 1107 | 5,032 | .0939 | 107 | 126 | 58,054| 39,836 19,877] 
1Camden | | | 


Jersey City 7,446 | .2945 3,679 3354 88 187 ,626 71,,952| 50, 502) 


New Brunswick | 
Perth Amboy 864 .3047 3,879 .3498 179,399 68.778) 61,047) 
Newark p 640 1061 4,832 .1152 591,760 202,942) 364, 155) 
Paterson-Clifton- | | 
Passaic ,636 ,759 -7446 4,365 -7942 | 414,030) 126 ,956) 231 ,350 


Trenton B6 663 . 1668 5,030 -1661 | 87,585) 33,091) 48,150) 


Vineland-Bridgeton 144,233 0656 4,507 .0581 | 34,661 7,355 14,966 


Total Above Areas 6,140,134 | 2.7930 4,449 ; 1,553,115} 645,907 790,047| 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- | Lumber- | 
| House- Auto- Gas Bldg. 
Apparel Appl. motive | Stations | Hdwre. Drugs 
$000) | ($000) | ($000) | ($000) ($000 


9,040} 21,271] 
15, 11,285) 
1 821) 
6,372 
587 


99) 
,429) 


178 , 044) 2,979 
1,370 


745 


awe = © w 


~ o 
o on 
@o to 
o@mr 


256 
,025 


| 
6 ,660| i 


6043 | 115 2 522,697 513,873| 808,461] 538,436] 373,366] 936,765| 322,263 264,999] 173,403 
- | - | | 


899,570) 445,559) 1, 168,722! 490 818) 432, 451| 226 ,797 


| 


~ 22,984) 11,697 — ~ 13,564) 10,233] 8,357 
se 37,285, 78,028] 37,206| 23,637) 18,891 
| 


| 
48,812 36,005) 104,843 48,219 44,417; 19,728 
199,337} 153,761) 334,844) 128,888) 124,396} 71,897 
| 
135,773) 104,122! — 105 ,003 82,087 45,682 
26,802; 19,356) 57,030) 21,330! 17,915 9,503 
10,471 8,975 24,349) 8,201) 10,147| 3,212 


508,157} 371,201| 857,259) 362,501} 312,792 177,270 


1 Included in the Philadelphia metropolitan area SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


North Jersey Is a Separate 
Ten Billion Dollar Market 


| 
i 
‘ 


with Outdoor Advertising 


The 8 counties of Northeastern New Jersey form a self- 
contained market of more than fowr million people concen- 
trated into an area only 35 miles wide by 50 miles long. 
This is Market 4... recognized as a separate market by 
such authoritative groups as the U. 8. Census Bureau and 
Sales Management. 


Here are a few more key statistics about Market 4: 


ee It has the greatest density of vehicular traffic of any 
market in the United States. 


It has a total effective buying income of more than 
ten billion dollars. 


Se Its annual retail sales are in excess of five billion dollars. 


This is truly a lucrative market. It should be treated separately 
from the New York market, with a separate approach, a separate 
budget. 

There is one way you can achieve a powerful, effective campaign 
in Market 4 and gain impact at minimal cost . . . by using Outdoor 
Advertising. 

Outdoor is the only medium which offers economical, waste-free, 
saturation coverage of Market 4. (A representative showing gives 


you over two million effective circulation daily at a cost of less than 
20¢ per thousand!) 


Write or phone for complete facts and figures on the 
many flexible Outdoor services available in Market 4. 


UNITED O'MEALIA 


Advertising Corporation Outdoor Advertising Corp. 
94 Broadway, Jersey City, N. J. 


354 Park Avenue, Newark, N. J. 
HUmbolt 3-0215 HEnderson 5-7700 


National Sales Office: 60 E. 42 St., New York e MU 2-5464 


‘which can be reached most effectively 


493 


Albuquerque 
Artesia 
Carisbad 
Clovis 
Farmington 
Gallup 


Grants 


COUNTIES | met 


ITIES 


Bernalillo 
AA 
Catron 
Chaves 
| 
Colfax 
Curry 


De Baca 


Dona Ana 


Guadalupe 
Harding 
Hidalgo 


Lea 


Lincoln 
Los Alamos 


Luna 
McKinley 


Mora 


Otero 
Quay 
Rio Arriba 


Roosevelt 


State Total 


County 


Oter¢ 
Bernalillo 
Eddy 
Eddy 
Curry 
San Juan 
McKinley 


Valencia 


Area 
Code 


5 


NEW MEXICO 


Other Mountain States: Arizona, Colorado, Idaho, Montana, Nevada, Utah, Wyoming 


NUMBER OF OUTLETS 


Apparel 


nN 
ow w 


26 
13, 31 


oen ny awn & 


RETAIL SALES— BY 
Buying 
Power | Quality 
Index Index 


. 1518 101 


111 


4,237 


Index 
of Sales 
Activity 


City 


Hobbs 

Las Cruces 
Los Alamos 
Portales 
Rosewell 
Santa Fe 
Silver City 


Tucumcari... 


ESTIMATES, 1 
< Eating 
Food 
$000 ($000 


76,444 


70,719 


25,1 


14, 

13,36 
3, 
6, 
4, 


1, 
8,196] 
1,947] 


171,185 


230,252 


Drink. 
Places 


23 , 386 


County 


Lea — 

..Dona Ana. . | 

. Los Alamos, .| 
Roosevelt... . | 
Chaves 

. Santa Fe.... 
Grant 


960 
a 
General 
Mdse. 
$000 


43,517 

41,811 
185) 
868) 
,294] 
,508| 
455 


320} 


78 


.741) 
890} 


Quay ceceeed 


20,842 
20,789} 
sal 
, 653} 


1,103 


236 
| 


51,893] 83,569} 49,020] 


Furn.- | 


62 
18 


S 


13 
" 


| 
| 
' 


| Drugs 


—_= 
onr-O7Oneoe | 


: The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


House- | 
Appl. 
$000) 
23,500 
23,181 


2,369 
2,279 

349 
2,183 


2,096] 


Auto- 
motive 
($000) | 


Gas 
Stations 
($000 


= c 
Hdwre. 


umber- | “ 


Bldg. 
($000) 


77,507, 28,173) 23,105 


77,178 


| 

19, 567) 
19,529 
3,026) 
11,343) 


11,268} 


1,171) 
| 


13,181 


798 
8,028| 
1,771) 


42,341) 189,977 


25 ,792| 
265 
5,616] 
4,471| 
1,856) 
2,985 
2,504] 


1,307 


6 ,155| 


2,914 
701 


66 , 663] 


77,999; 115,418 55, 533) 


47,541| 230,776] 107,930) 


21,513 
7,303) 
7,067) 


($000 


Drugs 


14,204 
13,617 


2,404 
2,202 
561 
1,124 
1,027 
137 


1,544 
1,409 
2,634 

807 


METRO. AREAS 


yD ESTIMATES, 1960 


109 25,178 


RETAIL 


Albuquerque 8.920 1633 4,754 76,444 43,517 20,842 23,500 77,507 28,173 14,204 


76,444, 25,178 43,517) 20,842 


23,500 77,507 28,173 


Total Above Areas 358 920 1633 4,754 


109 23,105 14.204 


New Mexico Pc 


494 


pulation-Income data, page 216 Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


NEW YORK 


Other Middle Atlantic States: New Jersey, Pennsylvania 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


County 


Drugs 


City 


Total 
8 S | Outlets 


City County 
Albany. 
Amityville 
Amsterdam 
Auburn 
Babylon 
Batavia 
Bath 
Beacon... 
Binghamton... Broome 
Bronxville. ...Westchester. | 
Buffalo Erie. . ,872,1753 
Canandaigua. . Ontario. . . m 23; 32 
Catskill ..Greene ° 19) 35 


Albany 383) 452) 119 
Suffolk 25| 29 5 
Montgomery 117; 100, 13 
Cayuga. . . 33 
Suffolk | a. 9 
Genesee... . | 
Steuben... 
Dutchess. . . 


& 


Monticello. .. . Sullivan. . . 
Mount Kisco. . Westchester 
Mount 

Vernon Westchester . 883 
New Rochelle Westchester . 770 
New York | 

City Five Counties| 7767.3} 89,-| 24,-/17,-| 8,-|10,- 
| 663; 991) 164) 324) 198 
Newark Wayne 13,1) 174 13) 34] 28] 19 
Newburgh... . Orange 30.8} 619) 130) 130), 35 90 
Niagara Falls. Niagara ,245) 248) 337) 55) 111 
North Hemp- | | 

stead Towi- } 


26; 38) 7 
19| 26) 16 


NQoagnwo®D 


195 153) 75 
143 124, 65 93 
| | | 


Cohoes 
Corning 
Cortland 
Dunkirk... 
De Pew.. 
East Aurora 
East 
Rochester 
Elmira. .. 
Endicott... . 
Fulton 
Geneva 
Glen Cove.. 
Glens Falls. . 
Gloversville 
Gouverneur 
Hamburg... . 
Haverstraw. . 
Hempstead 
Township 
Herkimer 
Hornell 
Hudson 
llion 
Ithaca 


Albany. . 
Steuben... 
Cortland 
Chautauqua 
Erie 

Erie. . 


.Monroe. . 
. Chemung 


Broome. . . 
Oswego 
Ontario. . 


Nassau..... 


. Warren 
.Fulton 
St. Lawrence. | 


Erie 
Rockland 


.Nassau...... 


Herkimer... . 
Steuben 
Columbia 


.. Herkimer 
.. Tompkins 


Chaut: 


Johnson City. 
Johnstown. 
Kenmore.... 
Kings Park. 
Kingston 
Lackawanna 
Lancaster 
Larchmont 
Liberty.. 
Lindenhurst 
Little Falls 
Lockport. ... 
Long Beach... 
Malone 
Mamaroneck... 
Massena 
Mechanicville 
Medina 
Menands 
Middletown 


Broome 


Suffolk... . 


. Ulster 


Erie 
Erie 


. Westchester 
. Sullivan. . 


Suffolk... . 


..Herkimer.... 


Westchester 


..Fulton..... 


St. Lawrence. 


Saratoga 


. Orleans 
.. Albany... 


Orange 


62) 49 
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ship 
North 


Nassau 


Tonawanda. Niagara 


Norwich 
Nyack 


Chenango 
Rockland 


Ogdensburg... St. Lawrence 


Olean 
Oneida 
Oneonta... 
Ossining 
Oswego 
Oyster Bay 


Township 


Patchogue 
Peekskill. 
Penn Yan 
Plattsburg 


Cattaraugus 
Madison 
Otsego 


Westchester . | 


Oswego 


. Nassau 
Suffolk 
Westchester 

. Yates 
Clinton 


Port Chester. .Westchester 


Port Jervis... 


Potsdam 


Orange 
St. Lawrence 


Poughkeepsie Dutchess 


Rensselaer 
Rochester 
Rome 

Rye 
Salamanca 


Rensselaer 


. .Monroe 


Oneida 
Westchester 
Cattaraugus 


Saranac Lake. Franklin 


Saratoga 
Springs 
Scarsdale 


= 
oo 


Scotia 


Suffern 
Syracuse 
Tarrytown 
Tonawanda 
Troy... 
Tuckahoe 
Utica 
Watertown 
Waterviiet 
Wellsville 


— = 
ePwaoneoneawww 


|| Yonkers 


Saratoga 
Westchester 


Schenectady. . Schenectady . 


Schenectady 


Southampton. . Suffolk 
Spring Valley . Rockland 


Rockland 
Onondaga. . 
Westchester 
Erie 


Rensselaer .. 
Westchester . 


Oneida.... 
Jefferson 

.. Albany 
Allegany 


White Plains.. Westchester 
Williamsville. . Erie 


Westchester 


Copyright, Sales Management, Inc., 


pra rnborhoonevreeen 22122 —22f 


wr nryvnooeas 


6.5 
193.4 
1961 


277; 318 


33} 


121| 115 


10 


14) 7 
178) 103) 


Onewnenan 


Not Available 


WOR-RADIO 


New York City is the home of WOR-Radio with 
4,103,420 listening families in 139 counties of 13 
states—the largest station audience in America. 


see page 502 


MAY 1 


eo, 1961 


NEW YORK 


OUNTIES Met 
CITIES Area 


ode 


newspaper to sell the 
Largest Consumer 


Market in Southern 
New York State... 


THE PRESS 


in Binghamton, N. Y. 


BINGHAMTON, N. Y 
oem wa Southern Tier'’s Greatest Newspaper 


*Year ending Sept. 30, 1960 EVENING PRESS — 


represented nationally by 
Gannett Advertising Sales, Inc. Member: 
Offices in New York, Philadelphia, Hartford 


Syracuse, Chicago, Detroit and San Francisco 


Gannett Group of Newspapers 


JM The “SM” symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1960 Sive estimates by SALES MANAGEMENT 
Total Per | Eating & | ~ | Furn.- aed : 
Retail Hsid Buying index Drink. General 


Sales r Retail Power Quality | of Sales Food 
$000 Sales 


| Lumber-| 

| House- Auto- Gas | Bldg. 

Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
Index Index Activity $000) | ($000 $000 | $000 $000 $000) | ($000) | ($000) | ($000 
428.1 4,910 1804 94,516 


15, 11,536 
4 


36,693) 87,537} 34,977, 19,656 
664 

6,5 1,711 

9,960} 2,592 


1 
178| 
603 
4,703 
1,269) 
32,910 
13,923 


.0219 
.8102 7 462,604 118,492 
1283 62,567 20.958 


9,019 


1,830 1.313 
non-store retailers’. This category wa New York Population-Income data, page 217. 
ignificant for cities listed in the SM Standard (4) and Potential (4) Metropolitan County Areas. 
Irder Copyright, Sales Management, Inc., 1961. 

i Richmond Counties 


Bronx County is one of 139 Counties in 13 states 
covered by WOR-Radio. WOR has the largest sta- 


tion audience in America with 4,103,420 listening 


families every week. see page 502 


SALES MANAGEMENT 


Volume Sales Await You In New York State's 
Second Hotfest Market... Ably Covered by the 


POUGHKEEPSIE JOURNAL 


POUGHKEEPSIE is consistently one of America’s pre-selected 


markets - starred each month during 1960 in Sales Management's 


of 


“Business Activities Forecast.’’ During the average month 
1960, Sales Management predicted for Poughkeepsie a 


business activity index 4.4% above the U. S. average. 
Actual Retail Sales figures, however, averaged 7.3 % 

above the U.S. average, so Poughkeepsie’s expanding economy 
seems to consistently exceed everyone's calculations. 


Represented Nationally by: 


NEWSPAPER MARKETING 


ASSOCIATES 


NEW YORK 


Per 
Hsld. 
Retail 
Sales 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Cattaraugus 


Olean 


3,996 


Salamanca 
Cayuga 
Auburn 
Chautauqua 
Dunkirk 
Dunkirk-Fredonia 
Jamestown 
Chemung 
\Elmira 
Chenango 
Norwich 


Clinton 
Plattsburg 

Columbia 
Hudson 

Cortland 


Cortland 


Delaware 
Dutchess . 


0469 


New York Population-Income data, page 217. 
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Food 
$000 
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10,939 2 
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149 


opyright, Sales Management, 
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Mase. 
$000) 


Apparel 
$000 
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4,261) 
458 

4,646 
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6 106} 
1,122 
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1,482 
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“*w"* symbols mar’ original exclu- 
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Auto- 
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$000) 


and Potential (4) 


Stations 


Lumber- 


Gas Bidg 
$000 


7. 


1,45 


Metropolitan County 


Hdwre. 
$000) 


Drugs 
| ($000 


3, 
1,37 


Areas 


AUBURN 
Unified Metro Area 


Income: 


$142,116,000 
Sales: 84,317,000 


Medium: The Citizen-Advertiser 


The largest market in the 5-county 
area between Syracuse and Roches- 


ter is unified when it comes to 


spending . . . 66% of the sales of 


Another, and very important 
unity in this market is the loyalty to 
The Citizen-Advertiser, the most-read 


newspaper in Auburn, Cayuga County. 


THE 


basis of 


Cayuga County alone is spent in 


Metropolitan Auburn. 


Population 
Income 
Retail Sales 
Food 
Eat’g 
Gen Mdse 
Apparel 
Furn-Appl 
Automotive 
Gasoline 


Drugs 


& Ork’'g 


Lumb-Bldg-Hdwr 


County 
74,300 
$142,116,000 
84,317,000 
20,875,000 
5,499,000 
7,323,000 
4,646,000 
3,832,000 
14,751,000 
3,984,000 
8 513.000 
1,880,000 


Auburn 
35,100 
$69,959,000 
55,390,000 
15,175, 


4,367,000 
3,464,000 
8,225,000 
2,518,000 
4,362,000 
1,498,000 


HOW AUBURN UNIFIES ITS MARKET 


Auburn 
% of 


County 


CITIZEN-ADVERTISER 


The 


AUBURN, NEW YORK 
MAY 10, 1961 


Represented by Julius Mathews Special Agency, Inc. 
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When you think 
Western New York, 
think Buffalo, 
Rochester-and Erie! 


A study of distribution patterns reveals that many 
advertisers consider Erie, Pa., an integral part of Western 
New York, inseparably linked, for marketing purposes, 
with Buffalo and Rochester. 


tor injormation on Erie, see pages 272 and 538 


Represented by 
The Katz Agency, Inc. 
Newspaper Division 


ROCHESTER 


Write 
Erie Times-News 
for brochure on 


Western New York 


The ErieTimes-News} ens.” 


The ‘‘SM” symbols mark original exclu- 
NEW YORK RETAIL SALES— JM ESTIMATES, 


Per 

COUNTIES Heid. Buying Index 
CITIES ' Sales of Retail Power Quality | of Sales 
ontinued 0 $000 U.S.A Sales Index index Activity 


5991 4,160 -6383 08 
. os 1 


1 
1 
1 
1 
l 


45 


1960 sive estimates by SALES MANAGEMENT. 
Eating & Furn.- Lumber- . 
Drink General | House- | Auto- Gas Bidg. 

Food Places Mdse. Apparel | Appl. | motive | Stations | Hdwre. Drugs 
$000 $000 $000 $000) | ($000 ( $000) 


339,163 115, 200,491 87, 65,409, 225,223 80,291 


75,951, 142,132 63 , 629 47,493 127,182 40,395 
93 3,121 179 6,256 1,016 
540 M7 775 3 ty) 851 

7 1,580 


9 


6 


9,839 


5 
3, 
l, 
7. 1,094 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


The G-R-O-W-I-N-G Fulton County Market 


$106,128,000 Income 


Up 11.5°/, over ‘59 


Only ONE Newspaper Can Guarantee 
97% Daily Coverage of This Market 
THE LEADER-HERALD 


GLOVERSVILLE 
FULTON COUNTY 


Represented by The Julius Mathews Special Agency, Inc 


° $60,190,000 Sales 


Up 12.4°/, since ‘58 Census 


JOHNSTOWN 
S ONLY NEWSPAPER 


SALES MANAGEMENT 


DURING 1960 more-than 
On | * 
2IIN0( media buyers 


selected the Burrato Eventnc News 


as the medium best able to sell 
their goods and services in the 
big Buffalo market! 


* Media buyers that probably place less than 50 lines of 
advertising a year! These are individuals selling personal 
items and services in BUFFALO EVENING NEWS Want Ads, 
everything from baby’s outgrown crib to ranch homes. And, 
when they select their medium, they turn to the newspaper 
that they themselves read, the newspaper that influences their 
buying decisions. During 1960 the BUFFALO EVENING 
NEWS was their overwhelming choice with 71% of the total 
volume of classified advertising in Buffalo's two daily news- 
papers, over 65% of the total classified volume in Buffalo, 


daily and Sunday: 


BUFFALO EVENING NEWS | MORNING PAPER | SUNDAY PAPER 
5,423,465 lines 2,186,715 lines 679,038 lines 
This expression of reader-confidence helps make the BUFFALO 


EVENING NEWS Western New York's most dynamic selling 
force — NEWSpower! 


BUFFALO EVENING N EWS 


KELLY-SMITH CO.—National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 


MAY 10, 1961 


THE HERKIMER MARKET 
means Herkimer County res) 


1dd 000 to $ figi 


See how the Evening Telegram 


reaches the buying COUNTY 


CITY ZONE RETAIL AREA 


market of Herkimer . 


market 


First in daily circulation in Herkimer County 


THE EVENING TELEGRAM 


HERKIMER, N.Y 


. . City-zone, retail area or county- 
wide. Read by 89% of the families in the city-zone, 
the Telegram is your NO. 1 buying influence in this 


Population 
Households 
Total Income 
Total Sales 
Foods Sales 
Gen. Mdse. 
Automotive 
Drugs 


66,800 

20,500 
$130,971 
$ 74,822 
$ 19,650 
$ 6,366 
$ 11,743 
$ 1,835 


26,500 

8,200 
$58,406 
$44,893 
$14,790 
$ 4,621 
$ 8,100 
$ 1,200 


34,000 

10,300 
$67,900 
$56,125 
$18,500 
$ 4,826 
$ 8,946 
$ 1,529 


NEW YORK 


COUNTIES 


CITIES 


ontinued ( 


Herkimer 

= 

I 

Little Fa 
Jefferson 
Kings 
Lewis 


Livingston 


Madison 


oo 
Montgomery 


Nassau 


... BOOMING GREATER LONG ISLAND MARKET 


WHLI, Hempstead, L.I., N.Y. 


Total 
Retail 
Sales 

$000 


Met 
Area of 
U.S.A 


de 


190 74,822 0340 


l 


124,281 
2,627,073 
20,527 


50,261 
61,289 


65,680 


2,132,831 


RETAIL saces— GUD ESTIMATES, 1960 


| Eating & 
Drink. 
Places 
($000) 


Per 
Held. 
Retail 
Sales 


3,650 


Queens 


Buying | 
Power 
Index 


Index 
Quality of Sales 
Index | Activity 


0359 


New York and 


Food | 
$000 


19,650 


Qo 877 


Richmond 


The ‘SM’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


Lumber- | 
Gas | Bldg. 
Stations | Hdwre. 
($000) | ($000) 


| | Furn.- | 
General House- Auto- 
Mdse. Apparel Appl. motive 
($ 


Drugs 
$000) | ($000) | ($000) ($000) | 


($000) 
5 096 
1,443 


5,236| 
1,471 
1,030) 
441 
780) 
8,145) 
2,137 
74,608 


| 

6,366 11,743 729 
5,516 
3,464) 
2,052) 
2,110 
21,408 
10,410) 


207,966) 


1,835 
698 
336 
357 
320 

741} 


471) 3,186) 


,324) 158,707 


2,488) 
3,827| 
5,359 


999 


| 

3,985 
12,626) 
12,391) 
4,529) 


483 
1,680) 
2,141) 
1,184 


351| 
311 
,800 


,003 


35,553) me 

730 2. 135| 

318 112,352) 

521 3,474 10,836 

2 581| 1,760 7,184 

905 114,830) 317, 
, 940 


1,060 
430 


5,911 
741 
,396 

821 


) 210 


83,779 
1,790 


2,036 
, 306 
106,781 18, 22,128 53 , 003 


33,601 


12 ,262 


253 


10,923 7,061 6,073 17 ,882 6,793 


SM Standard (4) and Potential (“) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


WHLI 


“THE VOICE OF LONG ISLAND” 


DELIVERS THE 4th LARGEST MARKET IN THE U.S. 


Nassau -Suffolk 


RETAIL SALES 
BUYING INCOME 
FOOD STORE SALES 
AUTO STORE SALES 
GAS STATION SALES 


$ 3,045,527,000 
$ 5,266,660,000 
$ 813,854,000 
$ 450,424,000 
$ 189,548,000 


Nassau-Suffolk 


ers are now using WHLI 
7+ a remarkable 


~ 


WHLI delivers a LARGER Daytime Audience than 
any network or independent station in the Major 
Long Island Market* (Nassau) . . . with prestige 
programming that our quality adult-buying audience 
demands! * (Pulse) 


Paul Godofsky, Pres. » Represented by Gill-Perna 


SALES MANAGEMENT 


vou GET a 90% 
SALES BONUS 
IN THE 
ROCHESTER 
MARKET 


Heeen «| _—cRD LARGEST IN NEW YORK STATE 
No. 9 ie 


The standard metropolitan area of Rochester 

(Monroe County) is rich, stable and active, with an N.Y.C. 
average annual spendable income of $8,014 per family. But No. 4 
this isn’t all of the Rochester market. There are eight counties more 

in the Rochester economic area as defined by the New York State Depart- 


ment of Commerce,” giving you more than 50% bonus in retail sales potential. 


REA POPULATION RETAIL SALES EFFECTIVE INCOME 
METROPOLITAN A 590,900 $781,743,000 $1,471,441,000 


ROCHESTER ECONOMIC AREA 
(OUTSIDE MONROE) 359,100 $457,298,000 $619,166,000 


TIMES-UNION and DEMOCRAT and CHRONICLE COVERAGE 


METROPOLITAN AREA TOTAL CIRCULATION 


Combined Weekday Circulation .207,113 Combined Weekday . ; 253,144 


Sunday Democrat and Chronicle 145,985 Sunday Democrat and Chronicle ..........183,132 


*The nine counties in the Rochester economic area are Monroe, Orleans, Livingston, Wayne, Yates, Genesee, Seneca, Ontario and Wyoming. 
Market figure source—Sales Management. Circulation source—ABC March, 1960 


Democrat Sy 2. Chronicle ROCHESTER TIMES-UNION 


o & te 
MORNING AND SUNDAY 


GANNETT ADVERTISING SALES, INC.: New York * Philadelphia + 
MAY 10, 1961 


EVENING 
Chicago « Hartford » Syracuse + Detroit » San Francisco 
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@ MARKET 4 MARKET 4 @ MARKET 4 @ MARKET 4 


CAUTION: 


North Jersey Is A Separate Market 
With Over Ten Billion Dollars 
In Effective Buying Income 


and outdoor advertising is the only complete medium in the market! 


MARKET 4 @ MARKET 4 
vp LANYVYW @ VY LAXYVN 


(READ THE FACTS ON PAGE 493) 


MARKET 4 e MARKET 4 @® ,MARKET 4 @ MARKET 4 ? 


Ay The ‘“‘SM’’ symbols mark original exclu- 
RETAIL SALES— mM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Furn.- | Lumber- | 
COUNTIES Met Retail Hsld Buying Index Drink. | General House- Auto- Gas Bldg. 
CITIES Area Sales Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. | D 
continued Code $000 5 Sales Index Index Activity 000 $000 $000 $000 $000 $000 $000 $000 ( 


NEW YORK 


rugs 
$000 

2New York | 

Manhattan 25) 4,453, 200 257 219 839,178 732,579 . ° ; 67,756, 126,484 

Aa’ } t 105 , 216 id 111 ) 738 ,649)1 ,403 ,07 ,417,779|1,316,212 729, 295 , 71 250,404) 315,147 
Niagara 2 283 ,591 y : 95 28, 16,970 ‘ \ : .765| 10, 

k t j ( 218 149 3,175 3, 009 7,3 3,858 13 46 2,496 , 432 2,35 


18,711 1,3 p2ie 21,65 36 5, 829 5,8: 
| 


146, 


190 332 ,408 
& 431 11,011 
561,455 2 , 50 462 
80,91 l 146 76 33,955 i) ‘ 1.19 9 157 73,815 3 3,435 
86 , 899 d 104 2 6,810 : , , , , , 302 


188 ), 720 1,636 


899 
121 145 2,200 75 2,326 323 OSs ‘ 3,779 


rk includes Bronx, Kings, Queens, New York and Richmond counties SM Standard (4) and Potential (4) Metropolitan County Areas. 
come data, page 217 Copyright, Sales Management, Inc., 1961. 


WOR-Radio, cov- 
ering 139 counties in 

I3 states, has 4,103,420 
listening families every week 


—the largest station 


audience in America. ‘sag 
ce 3 


SOURCE: Pulse res 


rege 


nd 


SALES MANAGEMENT 


MAY 


Te, 


1961 


Who-wise... 


Who-wise, New York is it!...home of the who's who in business. Of the 500 largest 

U.S. corporations, 135-—each with assets topping $20,000,000—have made New York 

their nesting grounds. Who else? Forty-eight of the nation’s top 100 advertisers have 

come to roost here, spending 1'/ billion dollars a year in advertising. Add New York's 
manufacturers (in industrial production, New York is 50 per cent ahead of any other city in 
America). And the bankers (they handle one-fifth of the assets of all continental U.S. banks). 
Conclusion: New York, of all American cities, has more of the who, 


the what and the wherewithal... business-wise. 


And advertisers with a keen marketing eye know that the best entree to this wise, 

wonderful, well-heeled market is the Herald Tribune. Among New York papers, it has the greatest 
concentration of afluence—reader families with incomes of $7,000 and better. 

The Trib is ‘‘the market without waste,’’ its readers those people who occupy the better jobs, 


shop the better stores, prefer the better goods. As a result of their influence, it’s hardly 


surprising that the Trib carries the fifth largest volume of general advertising in the country. 


You're missing plenty, if you don’t use the New York He rald Tribune 


BULK orm FREQUENCY cio. 


Discounts NOW Available IN NEWBURGH 


6 TOTAL.... 
FOOD city in New York State, 50,000* or more population. Only one city in 
atin the state, Binghamton, exceeds in Department Store Sales per Capita. 
GAS STATION 


BUILDING SUPPLY You can reach 99 out of every 100 homes every evening in the ABC City 
DRUG 


. retail sales are higher per capita in Newburgh, N. Y. than in any other 


Zone (59,551* population) and 4 out of 


/ 
every 10 in the surrounding ABC Trad- 
THE EVENING NEWS _ ‘ 


ing Area (119,607 population) through 
Member: 


THE EVENING NEWS. 


The Gannett Group of Newspapers 
Gannett Advertising Sales, Inc., a Division of 
The Gannett Newspapers 


New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


NEW YORK 


Tne ‘SM’? symbols mark original exclu- 
RETAIL saces— GZD estimates, 1960 Sive estimates by SALES MANAGEMENT 
Per Eaiirg & Furn.- Lumber- 

COUNTIES Met Hs!d Buying Index Drink. | General House- Auto- Gas Bidg. 

CITIES Area ( Retail Power Quality | of Sales Foed Q Mdse. Appare! Aopl. motive | Stations | Hdwre. Drugs 

tinued Code Sales Index Index Activity $coc $000 $000 $000 $000) $000 $000 $c00 

Orang? 265 372 .1100 107 109 66,724 18,713 20,870 15,693 
145 112 136 618 » 129 $111 


10,940 ‘ 13,696 


2,12 ll 3,968 3,963 5,852 1,407 


| 


478 
384 
464 
103 f 10, 
591 
3 ,404 2 
2,52 175 120} 5,666} 1, 
2 :. 


,021 R28 


-nweoe © Oto 


1,254 

255 

1.136 

2,539 

537 363 
221 


23 790 


i=) 


The City of Ne r r jes Bre Kings, Queens, New York and Richmond counties SM Standard (4) and Potential (4) Metropolitan County Areas. 
w York Populat Incom page 217 Copyright, Sales Management, Inc., 1961. 


Don't Buy Claims! Buy FACTS! 


Here ARE the FACTS! 


For the Maximum Volume of business in the TROY MARKET with $450,405,000 In Effective Buy. Inc. 
—USE THE RECORD NEWSPAPERS 
ABC AUDIT FIGURES FOR 1960 SHOW THIS TROY, N. Y., CITY ZONE DAILY COVERAGE: 


THE RECORD Albany Albany 
NEWSPAPERS % Newspaper “A” % Newspaper “’B”’ O 


The Troy Record -- The Times Record 


TROY, N.Y. 


504 SALES MANAGEMENT 


7,412 


STEUBEN COUNTY: a rich, balanced economy 


CORNING: market center for the county 


Steuben County has $186,256,000 to spend, repre- 
senting income from a healthy blend of 
agricultural and industrial growth. 


Corning, county sales center, is the home of the 
recently expanded Corning Glass Works and the 
Ingersoll-Rand Company. 


Only complete coverage of this market is with 
the Corning Leader . . . 100% city zone coverage; 
15% coverage of Steuben County. 


The Corning Leader = corning, New York 


Represented by The Julius Mathews Special Agency, Inc. 


NEW YORK 


597) The “‘SM’’ symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per | Eating & | | Furn.- Lumber- 
COUNTIES | Met. 7, Hsid. Buying | Index Drink. | General | House- Auto- Gas , 

CITIES Area of Retail Power Quality | of Sales Food Places | Mdse. | Apparel | Appl. motive | Stations » Di 

| ($000) | $ ( $ ( 


rugs 
continued Code 3% * Sales Index Index Activity $000) ($000) | ($000 ($000 000 


$000 

4,177 
2,351 
6,133 


4,893 


Saratoga ; -0416 3,360 .0479 84 26,451 10,957 4, 
l -0065 0049 132 176 3,735 

s -0123 0105 134 

Schenectady : -0861 .0982 102 

ASchenectad 1 ) 0679 0578 31 153 

Scotia -0056 0053 133 678 

Schoharie ; .0125 0121 101 
Schuyler ' .0071 .0072 
Seneca i .0133 -0150 
Steuben ‘ .0521 -0525 
Bath 5,263 | .0074 0049 
Corning 31, | 0146 0121 
Hornell 5, -0116 0089 
Suffolk , |} .4151 | -4152 
Amityville 22, |; .0103 0071 
Babylon ai. .0096 0084 
I s Park 29,930 | .0136 0061 
} .0144 0131 
Ptachogue 51, | .0235 0108 
Southamptor : -0085 | .0047 
Sullivan : | 0417 | .0297 
rty 0078 | 0043 
-0088 -0049 
-0181 -0195 


Tompkins. . : | 0364 
Ithaca. . 56: 0266 
Ulster ; | .0735 
Kingston 4g | .0326 
Warren : -0352 
Glens Falls 5, -0213 
Washington : | .0205 
Wayne ' | .0632 
Newark 76, 0348 
Westchester ; y | ,§872 
Bronxville 22 } 0103 
Larchmont 23, .0108 
Mamaroneck 27, -0124 
Mount Kisco 33, .0154 
Mount Vernor 7, -0491 
New Rochelle 21,822 | .0554 
Ossining 2,435 -0102 , 
Peekskill 2,648 | .0194 35 ,893] 2, 5,264 
Port Chester 0,004 -0228 7 2 55 5, 4, 5,056 
Rye.... 9,476 | .0088 | 5 7 7,17 3t 312 
Scarsdale 29,016 | .0132 | 7 76 3 5 6,939 
Tarrytown 22,187 0101 | W093 5 J 3,018 1,652 
Tuckahoe 374 .0084 0052 ( 2 5, UI 518 
White Plains 207,641 | .0044 54 ! | 33 ; 1,682 39,908 
Yonkers 280,193 .1275 1323 2 { 7 3 27 ,224 47,182 


IS dic 


) 
| 


16,858 36,411 


5 
4 
i 


14.1 
14,h44 
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NEW YORK 


COUNTIES Met 
CITIES Area 


continued Code 


Wyoming 


Yates 


State Total 


METRO. AREAS 


Albany-Schenectady- 
iroy 
Auburn 
Binghamton-Endicott 
Buffalo 
Eimira 
\ Jamestown 


Total 


RETAIL SALES— @Xg 


Per 


Held 


Reta 


Sales 


331 


Buying 
Power 
index 


Quality 
Index 
.0173 90 
0097 94 


SALES— JM 


4090 112 
0395 97 
1283 109 
7802 107 
0593 108 

103 


120 


yht, Sales 


ESTIMATES, 


Index 
of Sales 
Activity 


97 
83 


Management 


STIMATES, 


1960 


Eating & 

Drink. 

Food | Places 
$000 $000) | 
10,363 1,888 
.210 
604 


1960 


216,064 
20,875 
62,567 

413,441 
30,711 
49,965 


Inc., 1961 


General | 
Mase. 
$000 


, 706 


, 183 


R89 


286/2,718,485 1,979 


5 872,379 2,368,317/3 052,663 2,106 


,907 
,323 
377 
,935 
,229 
948 


Apparel 
$000) | 


The ‘SM’? symbols mark original exclu- 


sive estimates 
Furn.- | 
House- Auto- 
Appl. | motive 
($000) | ($000) 
1,453 9,507 
595 3,883 


472 2,150 


, 157/1,046 ,535/2, 132,179 


361 1,156,773 2.761.516 


613 
646 


651 


,322 
232 
683 


3,938 934 1,745,227 2,039,972 1,634,084 


39,566] 137,914 
3,832| 14,751 
12,379} 48,739 
76,804, 269,505 
6,090) 24,165 


7,053 30,491 


8 


831 ,676 1,390,551 


SM Standard (4) and Potential ( 


| ($000 $000 


by SALES MANAGEMENT. 
| Lumber- 

Gas Bldg. 
Stations | Hdwre. | Drugs 
$000 
1,962 1,032 
326 


185 
577 ,698 


1,042,477 688,755 


37 ,635 
8,513 
13,923 
91,617 
7,125 
13,768) 


25,981 
1,880 
8 432 
62,183 
2,986 
5,763 


598,180 


570,826 479,046) 441,932 


) Metropolitan County Areas 


THE WINNER: WCBS@TV! In NewYork, the nation’s first market, first place 
* ‘longs to Channel 2. where advertisers buy both prestige and popularity. WCBS-TV 
broadcasts a top-quality schedule of CBS Television Network entertainment and 
information programs plus C ag seid loc al progr: unaRENg. Zz he result: month-in, 
yew ‘ork’s number 


CBS TELEVISION STATIONS 


A DIVISION OF 


COLUMBIA BROADCASTING 


SYSTEM, INC. 


It’s the nation’s 14th largest market — over 2,000,000* people with nearly four 
billion dollars to spend.** (Plus another half million homes in the Canadian 
audience.) For best results in this Niagara 


Frontier look to the station that puts service W wr _ 
in broadcasting in the Buffalo Market — 


*Total of U.S. Counties as listed in Television Magazine **Sales Management Magazine, Survey of Buying Power 
5 y ying 


WGR-TV @ CHANNEL 2 @ NBC @ BUFFALO, N. Y. @ A TRANSCONTINENT STATION 


WROC-TV, WROC-FM, Rochester, N. Y. * KERO-TV, Bakersfield, Calif. Represented by 


WGR-TV, WGR-AM, WGR-FM, Buffalo, N. Y. » KFMB-TV, KFMB-AM, Sow 


KFMB-FM, San Diego, Calif. » WNEP-TV, Scranton—Wilkes-Barre, Penn. the originai station Representative 
WDAF-TV, WDAF-AM, Kansas City, Mo. 
TRANSCONTINENT TELEVISION CORP. ¢ 380 MADISON AVE.,. N.Y. 17 
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ASHEVILLE 


AND ITS 17-COUNTY WESTERN NORTH CAROLINA MARKET 


Sy ee 


$10-MILLIONS IN NEW PAYROLLS! 


15 NEW PLANTS! 3,500 NEW JOBS! 


During the last two years new industries coming into the Asheville 
market include Gerber, Ball Bros., Amcel Propulsion, SKF, Square-D, 
Clinton Corp. and many others plus plant and job expansions by 
American Enka and other fine industries already here. Incomes and 
retail sales gained in this well-diversified market in 1960. Use the 
exclusive coverage of the Asheville Citizen and Times in this 17- 
county Western North Carolina. market to get increased sales of your 
own products in 1961 


Daily Circulation 65,239 


MARKET DATA from SALES 


NEW YORK 

VIETRO. AREAS 
nt 

Newburgh 


Poughkeepsie 


Rocheste 


219,663 
781.743 
709,919 
407 ,230 
124,281 


509,785 


Represented Nationally by WARD-GRIFFITH CO., INC. 


MANAGEMENT 


ASHEVILLE, N. C. ay 


THE ASHEVILLE CITIZEN] ; 
THE ASHEVILLE TIMES 


¢ P 2 
——- 
ais 3 


— 


RETAIL SALES— ESTIMATES, 1960 


Per Eating & 
Hsid Buying index Drink. 
Retail Power | Quality | of Sales Food Places 
Sales Index Index Activity $000) ($000) 


4.372 1100 107 109 66,724 713 
4,634 1029 104 101 56 593 ,601 
4,258 3773 116 109 792 757 
4,188 352 107 103 566 100 
4,118 102 101 99,819 147 
4,620 117 27 566 , 787 


4,396 7 1 5,351 617 2,207,085 2,823,248'2,001 ,447 1,083,427 2,361,163) 902,483) 


General 
Mdse. 
000 ) 


20,870 
25,011 
124,496 
98,581 
53,130 
15,469 


Apparel 
$000 


The ‘SM’ symbols mark oviginal exclu- 


Gas 
motive | Stations 
($000) | ($000) 


45,935 
35,641 


17,495] 
13,618) 


7,412 
6,624 


13,696 


794,699, 631,971 


Other Sou 


Elizabeth City 
Fayetteville 
Forest City 


Gastonia 


th 


Atlar 


NORTH CAROLINA 


Delaware, District of Columbia, Florida, Georgia, Maryland, South Carolina, Virginia, West Virginia 


NUMBER OF OUTLETS 


City 


Goldsboro 
Greensboro 
Greenville 
Henderson- 
ville 
Henderson 
Hickory 
High Point 
Jacksonville 
Kannapolis 
Kinston 
Lenoir 
Lexington 


County 


Wayne 
Guilford 
Pitt 


Henderson 
Vance 
Catawba 
Guilford 
Onslow 
Cabarrus 
Lenoir 
Caldwell 
Davidson 


Management, Inc., 1961 


NUMBER OF 


Apparel 


92| 32) 33 
+129; 200, 170) 101 
59 


10.5 | 17] 21 
16.2 21 
Continued on page 512) 


North Carolina Population-Income data, page 230. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


annapolis... scene of solid, health y growth 


(Kannapolis is the home of world-famous Cannon Mills) 


a $12.2 million INCREASE in E. B. I. satis sa een candi 
a $1.7 million RISE in RETAIL SALES 
in the Towel Capital of the World! 
7,556 


Sales efforts — and advertising — pay the biggest dividends in markets 
where the people have the money to buy .. . and do! Led by progressive, ABC 9-30-59 
forward-thinking Cannon Mills, Kannapolis registered impressive 


gains in Effective Buying Income and Retail Sales last year. ith in POPULATION 


Look at the record — then you be the judge! 


1959 1960 *60 Gain 
Total E. B. |. $49,874,000 $62,070,000 $12,176,000 
Total Retail Sales $52,040,000 $53,779,000 $ 1,739,000 


in North Carolina 


Kannapolis is too big to ignore 
A quick check of the facts will 


prove that The Independent is 
GEN. VE GAS star; s 
FOOD SALES MDSE. auT. mor! Ons pRUG SALE not only the most economical 


$14,21 6,000 $7,405,000 $9,083,000 $5,712,000 $1 879,000 means of selling this market, but 
uP $880,000 UP $264 000 uP $69,000 UP $343,000 uP $121,000 the only medium which can pro 


vide really effective coverage. 


————— 


Ghe ily Jnderendent — ‘on 
sine Caan vas pues — SUNDAY 


National Representatives: BURKE, KUIPERS &@ MAHONEY, INC. 


The “‘SM” symbols mark original exclu- 
N. CAROLINA RETAIL SALES— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & Furn.- Lumber- 
COUNTIES 7 Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES Ared Power Quality of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. 
; ($000 $000 000) ( 


Drugs 
index Index Activity $000 ($000 $000) ($000) 


$000) $000 


Alamance D m i .0427 89 22,979 7,121, 5,585, 20,048 7,551, 5,866 3,414 
Burlingto 1,591 0280 17 116 15 13 1 1 


13 ,852 ‘ 7 257 6,164 4,010 13 2 
Alexander E F 67 5 2,538 ’ 255 631 696 597 386 


88 4, 2¢ 4,102 2,685 


Alleghany ’ . : -0027 63 794 211 139 256 
Anson ; ‘ By . 61 


Ashe , it ° 56 
Avery 


142 

500 912 ‘ J 282 

465 ; 311 

82 

Beaufort 
Was! 
Bertie 
Bladen 


Brunswick 

Buncombe 
AAsheville 

Burke 
Morganton 


Cabarrus 
Concord 
1 Kannapolis 
Caldwell 
Leno 
Camden 


Carteret ; -0112 
Caswell — ° | .0034 
Catawba | 0412 

Hickory .0255 


Newton l 37 0064 


Chatham . 0112 3,743 | 
Cherokee 12,164 .0056 3,288 d } | : ,671 427 
Chowan 10,718 .0048 3,970 ‘ : ,032 428 

5, 


661 323 
Clay 569 | .0026 | 4,641 | . 432 88 120 171 


1 Kannapolis is in Cabarrus and Rowan Counties. 
North Carolina Population-Income data, page 230 
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SM Standard (4) and Potential (4) Metropolitan County Areas 
Copyright, Sales Management, inc., 1961. 


509 


Tune In 


2,300,000 


customers ; ..who have $3.2 billion to spend 


WFMY-TV . . . your established salesman in 
the nation’s 44th TV market of 580,500 
households* . .. WFMY-TV reaches, serves 
and sells this growing Piedmont Industrial Area. 


*Sources: Television Magazine, 1960 Data Book 
Sales Management “Survey of Buying Power,” 1960 


w fm y-tv 
{ /, i GREENSBORO, N. C. 


° _ eee Harrington, Righter & Parsons, Inc. 
WEMY-TYV ... In Its 12th Year of Service To 


New York, Chicago, Los Angeies 


. . ‘ x San Francisco, Atianta, Boston, Detroit 
The Piedmont Industrial Area 


. The ‘‘SM’’ symbols mark original exclu- 
N. CAROLINA RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT 


Per Eating & Furn.- Lumber- 
COUNTIES Met Hsld Buying Index Drink. | General House- Auto- | Gas Bldg. 
CITIES Area le Retail Power Quality of Sales Food Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. Drugs 
continued Code Q Sales index index Activity $000 ($000 ($000) ($000 ($000) ($000) ($000) ($000) ($000 
3,525 : 14,643 : 8, £ 2,905, 10,877 4,024 : 1,687 
1 10 6,604 3,783 $. 845 8,717 935 2, 1,071 


758 4, ° , 9, 1,119 
8O4 35 3 645 


1,494 
1,073 
3,502 
2,904 


N@ONnNNtYOeK oO 


w 


aston 


Gates 
Granan 


Granville 


2,251 958 861 
99,420 21, 14,259 55,004 23, 6,159 10,933 
87,951 14, 8,374 37,461 14,515 8,249 6,422 


mbe and Nash Countie North Carolina Population-Income data, page 230. 
include sales of ‘‘non-store retailers This category was SM Standard (4) and Potential (4) Metropolitan County Areas. 

nsus and is particularly significant for cities listed in the Copyright, Sales Management, Inc., 1961. 
jer heading ‘‘Mail Order 


SALES MANAGEMENT 


Our Regional Research Facilities 
Can Give You: 


. Information on statistical source ma- 


any market for both consumer and in- 
terial, public and private. 


dustrial products, new and old. 
. Back data and forecasts on economic . Current estimates and forecasts of 
trends for specific markets. the volume of business in your in- 


. Help in setting sales quotas. dustry. 
4. Help in ironing out weak spots in . Forecasts of company sales. 


distribution. . Information on where to locate new 
. Information on the location of good retail outlets. 
markets (and bad). 


10. Information on where to locate new 


. Information on the characteristics of manufacturing facilities. 


As specialists in all regional aspects of market research, of which the 
data published in the Sales Management Survey of Buying Power 
represent a single though important by-product, Market Statistics, Inc. 
is in a position to supply quick answers to a variety of questions bearing 
on the basic problems of distribution. If you want to know where to 
locate a new outlet, or where to pick a new distributor, or whether to 
hire or fire salesmen for Area A as opposed to Area B, we may already 
have the answers, or will be able to help you get them. 


In addition, we have successfully integrated the use of SURVEY OF BUYING 
POWER data with field surveys to 


. Determine your total potential mar- 6 


. Improve product design and pack- 
ket and how to reach it. 


aging. 
: , ‘ ' 
. Establish share of each manufac- - Determine es 6 profi 
turer's sale in total market. ee a oe 
. Analyze causes for business decline. 


9. Conduct sales and dealer studies to 
improve external and internal sales 
. Determine consumer brand knowl- set-up. 


edge, brand loyalty and brand 10. Conduct new product studies. 
switching. 


. Determine the characteristics and lo- 
cation of your market. 


11. Conduct motivational research stud- 
, Setalieh, sennes end ened att. ies to determine consumer attitudes. 


tudes toward your and competitors’ 12. Conduct probability sampling to de- 
products. termine consumer attitudes. 


In short, the complete range of market research problems can now be tapped with the facilities of 


MARKET STATISTICS, INC. 


Research Consultants to Sales Management 


630 Third Avenue, New York 17, N. Y.— YUkon 6-8557 


10, 


An Amazing 64% 
Growth In 20 Years 
And Still Growing! 


1940 


MORE 
EOP Bn. money to spend! 


AND LOOK AT THE POPULATION Bn IN THE RICH HIGH POINT-THOMASVILLE MARKET 
AREA IN THE HEART OF THE BOOMING, INDUSTRIAL PIEDMONT SECTION OF NORTH CAROLINA! 


THE HIGH POINT ENTERPRISE * THE THOMASVILLE TIMES 


(EVENING AND SUNDAYS) (MORNING—MON. THROUGH FRI.) 
REPRESENTED BY WARD-GRIFFITH CO., INC. 


1950 1960 


HIGH POINT | 62,063 


38,495 %, 973 


THOMASVILLE 11,041 Nl, 154 15,190 
—|— 


49,536 “51, 17 | 
S. CENSUS FIGURES 


77,253 


*U. 


N. CAROLINA NUMBER OF OUTLETS NUMBER OF OUTLETS 


t. f pg. 508 


Lity County 


Outlets 
Apparel 


City County 
Lumberton 
Marion 


Robeson 
McDowell 
Union 
Burke 
Surry 


Roxboro.... 
Salisbury 
Sanford 
Shelby 
Smithfield 
Statesville 
Tarboro 
Thomasville 
Washington 
Waynesville 
Whiteville 
Wilmington 
Wilson 
Winston- 
Salem 


Person. 
Rowan 
Lee 
. Cleveland 
Johnston 
lredell 
Edgecombe 
Davidson. 
Beaufort 
Haywood 
Columbus 
New Hanover 
Wilson 


Monroe 
Morganton 
Mount Airy 
New Berr 
Newtor 
Nort? 
boro 
Raleigh 
Re 
Roanoke 


Craven 
Catawba 
Wilkes- 

Wilke 
Wake 
Rockingham 


wodaonn s & 


idsviile 
Rapids Halifax 
Rockingham. Richmond 
Rocky Mount. Nast 


19 
14 
51 


RETAIL SALES— JM 


11 Forsyth 268 q 
The ‘SM’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1960 


Per 
Hsld. 
Retail 
Sales 


Eating & 
Drink. 
Places 
($000) 


COUNTIES Met 
ITIES Area 


ontinuec Code 


Buying 
Power 
Index 


index 
of Sales 
Activity 


Quality 
index 


Food 
($000) 


a 5, 242 ( 


{ 18,364 4,05 
Halifax .0233 


| 
General | 

| Mdse. 
| ($000) 


8,318 


| Apparel 
000) | 


6,047 
3,075 


Furn.- 
House- 
Appl. 

($000 


| Lumber- 
| Auto- Gas Bldg. 
motive | Stations | Hdwre. 


Drugs 
) $000) | ($000 


($000 


16,335 


13,411 2, 10,089 


615 
3,967 5,501! 


1,520 


Harnett 
Haywood 


Henderson 


Hertford 
Hoke 


Hyde 


Jacksor 


Johnston 


Jones A f | 7 F 
Lee 29 , 502 .0122 5,055) 

. 25 007 11 74 : : ; : ! 4,706 
Lenoir 74 276 2 12,006) 
10, 127| 
Lincoln 3,652) 
McDowell 22,2 2 | 3,382 7 .970 5 | 4,960 

Mar 84 W72 034 179 3,632 7( 648 9 7 4, 
341 


709) 
Macon 915 2,727! 


Madison 7 1 
Martin On 4 
Mecklenburg 1829 

ACharlotte 19,982 1592 


922 
276 
5,304 


419 
4,478 
81,005 
62,740 


1,551| 
4,769 
72,068| 


69 , 31 15) 


716 
1,982 
30,641 
_ 23, 385 


-0100 
- 1653 


1327 


67 
108 


116 
110 


819 
25,518 
24,169 


233 
,213 
473 


119 
140 


23 ,852 


19,070 


516 


,599 


23, 
16,12 


rth Carolina Population-Income data, page 230 Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


“nothing 
could be 


Fimeer’’’ For SALES IN THE CAROLINAS 


The biggest single media buy in the Carolinas (by nearly 80,000 
copies daily) is The Charlotte Observer-The Charlotte News, 
providing advertisers more than 227,000 daily circulation—97% 
of which is in The Charlotte Observer-The Charlotte News 
40-county “Zone of Influence”.+ There are, in fact, only 34 cities 
in the entire U. S. where you can buy more circulation with a 


single order. 


*Sources: Population, 1960 U. S. Census; Retail Sales, 1961 Sales Management Survey 
of Buying Power. 


+Contiguous counties where Observer-News daily circulation (9/30/60 ABC) is equal 
to at least 20% of total county households (1961 Sales Management Survey of Buying 


Power) or 20% of households in one or more principal cities in the county. 


as 


than 
2,000,000 
CAROLINIANS* 
IN 40 COUNTIES 
SPENDING 
$1,777,000,000 
IN THE NEXT 
12 MONTHS 


“nothing could 
be finer”’ 


vit vf = Ohe Charlotte Observer 


ket. To learn how 
much this means 
to you, call The 


roe toi THE CHARLOTTE NEWS 


er-The Charlotte News or your Katz 
Agency man. 


National Representative: The Katz Agency, Inc. CIRCULATION OVER 227.000 DAILY 


MAY 10, 1961 


In the 2-County ROCKY MOUNT Metro. Area 


Income UP $12,306,000-to $151,066,000 
Sales UP $4,992,000-to $95,446,000 


BEYOND OUTSIDE INFLUENCE 


City 


Reta!ll Sales 
Food 
Genl 
Apparel 


Furn-Hshid 


Mdse 


Automotive 
Gasoline 
Lumber-Bidg 
Drug 


N. CAROLINA 


COUNTIES Viet 


CITIES 


ed ( 


Area 


Metr Area 
$95,442,000 
21,558,000 
16,717,000 
7,175,000 
3,406,000 
14,855,000 
7,930,000 
7,428,000 
2,800,000 


City 

$52,953,000 
11,438,000 
9,387,000 
6,134,000 
2,552,000 
8,128,000 
3,331,000 
3,061,000 
1,664,000 


of Area 


55.4 
53.0 
56.1 
85.4 
74.9 
54.7 
42.0 
41.2 
59.4 


ee ee ee 


Metropolitan Rocky Mount families are earning more and spend- 
ing more—in a big way! Income jumped 8.8% in 1960. Sales 
increased 5.4% against a state increase of 2.4%! 

NORTH CAROLINA’S 8th METRO MARKET is concentrated 
heavily in the city of Rocky Mount, whose sales volume is higher 
than that of either of the 2 metropolitan counties. What’s more, 
it’s an isolated market—beyond the reach of outside influences. 
The Telegram alone delivers this market-on-the-move. 


ROCKY MOUNT TELEGRAM 


Afternoons and Sundays 
Winner of 1960 Farm Bureau Federation Award for Distinguished Reporting to Agriculture 


ROCKY MOUNT, N.C. Represented by WARD-GRIFFITH CO., INC. 


Total 
Retail 
Sales 
$000 
9 
14 


0254 
0156 
0018 
0123 

\ 
0029 


0036 


0092 


RETAIL saces— GUD ESTIMATES, 1960 


Per 
Hsld. 
Retail 
Sales 


Buying 
Power 
Index 


2 0048 
3 0071 
3 


Quality 


Index 


index 
of Sales 
Activity ($000 


The ‘‘SM"’ symbols mark original exclu- 
Sive estimates by SALES MANAGEMENT. 


Furn.- | 

House- Auto- 
Appl. motive 
$000) ($000) 


Eating & 
Drink General 
Places Mdse. 
$000 $000 


Lumber- 


Food Apparel Drugs 
($000 $000) 


58 205 245 177 430 2, , 173 


381 . 386 2, 
262 


673 
3,134 
,082 
919 


343 


, 188 
, 030 


, 187 
276 
107 


2,745 777 ,018 ‘ 2, , 860 
1,551 64 1,018 1,193 1,545 


1,615 388 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 


and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 


Inc.., 


specifying the intended use and such permission, if granted, may be 


revoked at any time without notice. 


SALES MANAGEMENT 


THE GREENVILLE-WASHINGTON 
NORTH CAROLINA TV MARKET 


POPULATION - 1,570,700 
EFFECTIVE BUYING INCOME - $2,056,455,000 


1961 Survey of Buying Power totals for 37 County Areas 


TV homes, retail sales, effective buying income? 


ERIE, PA. 
MORE THAN £2:2:2;+° 
ROME-UTICA, N.Y. 


Television Magazine 1960 Market Book totals 


CHANNEL 9 - GREENVILLE, N. C. CHANNEL 7 - WASHINGTON, N. C. 


N. CAROLINA 


GD The ‘SM’ symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
| Per Eating & | | Furn.- | | Lumber- 
COUNTIES | Met. i % | Held. Buying | Index | Drink. | General | | House- | Auto- | Gas Bidg. | 
CITIES Area | Retail Power | nme of Sales Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
(continued) | Code Sales Index | Index | Activity | ) ( $000) | ($000) ($000) | ($000) ($000) | ($000) | ($000 


Pitt.... a . zz 4,036 
Greenville 


Polk 


| 75 78 ; 11,049 529; 3,276} 12,013, ‘5, 7,370) 1,440 
98 120 39 : 5,856} 2,144] 2,450] 5,446/ 2, 
| 73 63 ' 1,112 532 
Randolph. . | .0238 
Asheboro... 29,031 } .0132 
Richmond 42,634 .0194 
Rockingham. . . 24,264 .0110 
64,050 | .0291 
Lumberton 28 ,032 .0127 .0090 


8,858 ° 936 

9 6,656 

6,821) ’ ° | 8, 787) 
3,858) J 5lé 6,173 
9,026 ° ° 11,864 
3,647) . 237 3,712 , 90 834 


de 


| 

Rockingham 60,029 .0273 3,317 -0306 6,346 857| ' 12,396 C ,607 ,821 
Reidsville 23,762 .0108 0084 5,1 1,968 , 862 1,437 5,708 2,257 1,789 882 

North Carolina Population-Income data, page 230. SM Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


Business is good in SALISBURY-ROWAN There is a reason! 
$94,300,176 RETAIL SALES in 1960 


C. Dept 


of Revenue 


North Carolina's Greatest Little Market — it’s isolated, too! 


82,000 Peopl- 
$167,800,000 C. S. I. 


11th Largest Market in N. 


Center of Population 


meee 


— 


-SarispuRY EVENING Post = 


pa ~anlel 


—~ 
—— 


= SALISBURY SUNDAY Post= 


__ 


—— 


-—: 


os iw 


aa) See. C1 Pamess © Cxe “~w40 
saab tnunsisabtnseasinesniisseaeses, 


ein oe | 


N. CAROLINA 


Per 


COUNTIES | set Hsld. 


CITIES | org. 


continued Code 


Sales 


Rowa 


Rutherford 


Scotland 
Stanly 


Swalr 
Transylvania 
Tyrrell 

Uni 


State Total 


METRO. AREAS 


Asheville 
Burlington 

Charlotte 

Durham 
Fayetteville 


-0422 
1829 
0587 
0603 

0521 


Gastonia 


Kannapolis is in Cabarr 
North Carolina Populat 


516 


uS and Rowan counties 
n-Income data, page 230 


Retail 


3,247 


Buying 
Power 
Index 


-0015 
.0170 
0064 


-0132 
0078 


-0913 


RETAIL SALES— BY 1 


Quality 
Index 


84 


Index 
of Sales 
Activity 

73 
152 


ESTIMATES, 


The 
1960 


‘Eating & 

| Drink. 

Piaces 

($000) | 


Furn.- 
General House- 
Mdse. Apparel Appl. 
( ($000) ($000) ($000) 


8,859 4,966 4,618 
5,336 4,696 3,069 


Food 
($000 


18,767 
11,236 


3,106 
1,954 


2,621 
15,086 
9,013 2,650) 
5,496) 
2,634] 548 
11,706 2,376) 
8,981 ; | , 06: 2,098) 
2,793) 190) 745 
1,320 106} 


1,439 


“su” symbols “mark original exclu- 


sive estimates by SALES MANAGEMENT. 


Auto- 
motive 


; Drugs 
_ (9000) 000 ) 


Stations | Hdwre. 
($000) 


($000) | ($000) 
11,463 
9,304} 


5,754 5,348) 


2,032 1,994] 
| 
| 


2,309 
1,396 


1,415 
1,167 
218 
160 


571 386! 465,926] 208, 720) 


| 
| 
143,724 


| 
116,221) 


855, 002 184,498) 101,095 


out 230| 187, 408) 669, 601 | 258, a 210,168 


168} 812,161| 


359,421! 330,777) 142,761 


TIMATES, 1960 


8,673 
7,121| 
25,518 
8,103 
7,606 
6,838 


29,312 
9,839) 
74,516 
20 862) 
20,541 
14,003 


38,074 
22,979 
81,005 
30,118 
27 ,432 
32,748] 


9,724) 
4,178) 
23 , 852 
6,274) 
7,236) 
4,223) 


7 ,825| 
5, 585 
18,443 
6,861 
9,016 
5,702 


21,414 


14,266 
7,551) 

30,641 
9,450 

11,464 
9,705 


26 , 546) 
20,048 
72,068 
21,380 
28,380 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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SALES MANAGEMENT 


ONLY WLOS-TV HAS 
B THE CAROLINA TRIAD 
COVERED! 


THE CAROLINA TRIAD .. . a two-billion-dollar mar- 


ket . . . stretches across 82 counties in 6 states! 


ONLY WLOS-TV covers the Carolina Triad with 
unduplicated network signal from the South’s high- 
est tower... delivers 458,820 TV homes—25.8% 
more than Station Y, 31.4% more than Station Z.* 


vv 
\ 
U 
, 2, 
, 


eee, 


ert ae 


*NCS #3 updated Jan. '60 


WLOS-TV CAROLINA TRIAD 
MARKET FACTS 


Population 3,125,500 
Households 792,800 
Total Retail Sales $2,798,670,000 
Food Sales 687,495,000 
Automotive Sales 529,734,000 
Drug Sales 100,912,000 
Gas Stations 248,897,000 


WLOS-TV.a gy 


Serving ; ve 


GREENVILLE — ASHEVILLE — SPARTANBURG 


eeeeme 


A Wometco Enterprises, Inc., Station 


THE CAROLINA TRIAD 


! 

6 States « 82 Counties ieee 
: Represented by Peters, Griffin, Woodward, Inc. i 

Southeastern Representative: James S. Ayers Co. | 

| 


Our watchword since 1926 .. . 


ual 


ity 


GREENSBORO'S 
COMPLETE 
RADIO SERVICE 


HOLLINGBERY 


fare ae | Seee WATTS 


N. CAROLINA 


RETAIL SALES— JM 


The ‘‘SM’’ symbols mark original exclu- 


ESTIMATES, 1960 


Eating & 
Drink. 
Places 
($000) 


sive estimates by SALES MANAGEMENT. 
Per n= ae oo — 
Hsld. 
Retail 


Sales 


METRO. AREAS 


continued 


Lumber- 
Bidg. 
Hdwre. 
$000) 


Buying 
Power 
Index 


Index 
of Sales 
Activity 


General 
Mdse. 
$000 


Auto- Gas 
motive | Stations 
($000) | ($000 


Food 
($000 


Quality Apparel Drugs 
Index $000 ) $000 $000 


Greensboro-Higt 


Point 5,275 116 68 424 ,031 99,420 


Raleigt 
Rocky Mount 
Wiimingtor 
Winston-Salem 


Total Above Areas 


5,057 
3,433 
4,439 
4,311 


4.621 


104 
68 
102 
97 


99 


48,175 
21,558 
22,176 
48,535 


441 224 


125 
, 205 
074 
732 


36,515 
16,717 
11,615 
35,311 


104 ,654/5 468 651 


21,235 


17,103 


127 525 


14,259 
9,983 
3.406 
4,896 

14,228 


100,204 


55,004 
41,883 
14,855 
13,745 
41,928 


357 , 251 


23,434 
17,464 
7,930 
7,504 
16,180 


155, 589 


16,159 
13,470 
7,428 
4,842 
13,952) 


116 406) 


NORTH DAKOTA 


City 


Bisrnarck 
Devils Lake 
Dickinsor 


rarg 


County 


Burleigh 
Ramsey 
Stark 


ass 


thous 


Outlets 


West North Central States: lowa, 


NUMBER OF OUTLETS 


Grafton Walst 


Grand Forks 


jrand Forks 


Kansas, 


Minnesota, Missouri, 


City 


Jamestown 
Mandan 
Minot 
Valley City 
Wahpeton 
Williston 


County 


Stutsman 
Morton 
Ward. 
Barnes 
Richland 
Williams 


SM Standard (4) and 


Nebraska, 


South Dakota 


NUMBER OF OUTLETS 
= 

é 

10 4 
18 | 3 
34 - 
10 3 
14 2 
12 3 


13 11} 12 


Potential (4) Metropolitan County Areas. 
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WSJ 


television 
CHANNEL 12 


WINSTON-SALEM/GREENSBORO 


provides powerful 


GRADE A COVERAGE 


for more 


in North Carolina’s biggest metropoli- 


e More 
e More 


e More 


tan market than any other station in 


the state. 


518 


Call 


people — 1,409,700 
households—369,940 


consumer 


income 


—$1,882,377,000 


Peters- Griffin-Woodward 


MARTINSVILLE © 
DANVILLE » 


MOUNT AIRY + LEAKSVILLE* 

2 REIDSVILLE" 

.. Greensboro 
2 [2] 


ae 
Winston-Salem f © . 
US, BURLINGTON 

THOMASVILLE 9 - 3 ‘ 

2 "High Point 
LEXINGTON : ’ 

. ‘ASHEBORO 

MOORESVILLE « SALISBURY 


KANNAPOLIS < 
ooh * ,CONCORD ° 
. ALBEMARLE * 
o 4 » > 


STATESVILLE © 


SALES MANAGEMENT 


N. DAKOTA 


COUNTIES 


Valley City 

Benson 

Billings 

Bottineau 

Bowman... 

Burke 

Burleigh 
Bismarck-Mandan 
Bismarck 

Cass 
AFargo 

Cavalier 

Dickey 

Divide 

Dunn 

Eddy 

Emmons 

Foster 

Golden Valley 

Grand Forks 
Grand Forks-East 
Grand Forks 
\Grand Forks 

Grant 

Griggs 

Hettinger 

Kidder 

La Moure 

Logan 


McHenry 
Mcintosh 
McKenzie 
McLean 
Mercer 
Morton 
Mandan 
See Bismarck- 
Mandan 
Mountrail 
Nelson 
Oliver 
Pembina 
Pierce 
Ramsey 
Devils Lake 
Ransom 
Renville 
Richland 
Wahpeton 
Rolette 
Sargent 
Sheridan 
Sioux 
Slope 
Stark 
Dickinson 
Steele 
Stutsman 
Jamestown 
Towner 
Trail 
Walsh 
Grafton 
Ward 
Minot 
Wells 
Williams 
Williston 


Total Above Cities 


State Total 


METRO. AREAS 
Fargo-Moorhead 
Grand Forks-East 

Grand Forks 


Total Above Areas 


Met. 


241 


357 

27 ,282 
20,004 
3,135 

36, 166 
30,940 
5,011 

13,929 
23,438 
13 ,036 
70,583 
59,042 
10,989 
35,739 
25,891 


414,488 


790,594 


162,458 | 
111,738 


274,196 | 


Pra 


7] 


of 


| U.S.A. 


-0031 
-0098 
.0078 
-0028 


-0001 
-0124 
-0091 
-0015 
.0164 
.0140 
-0023 
-0063 
-0107 
.0060 
0321 
.0269 
-0050 
-0163 
.O118 


1886 


3597 


-0509 


1248 


RETAIL SALES— JM ESTIMATES, 1960 


Per 

| Held. 
Retail 
Sales 


5,161 
4,691 


2,555 
340 
427 
403 
798 
,323 


vaeqgwt—_"wAtw 


629 


RETA 


| 5,488 


4,735 


| 5,154 


Buying | 
Power 
Index 


-0181 

0213 
-0161 
.0400 
.0307 
-0041 


0025 
-0015 
-0261 


0229 
-0201 
-0020 
-0023 
-0029 
0019 
. 0034 
-0015 


-0072 

0046 
.0037 
-0019 


.0092 

0058 
-0019 
.0124 

0093 
-0023 
-0051 
-0089 
.0038 
0264 

0191 
.0040 
.0122 


OO75 
1304 


3010 86 


SALES— 


-0605 102 
-0436 93 


. 1041 98 


Index 


Quality | of Sales 
Index | Activity 


| 
| 


| Eating & y 
Drink. | General | 
Food Places | Mdse. | Apparel 
($000) | ($000) | ($000) | ($000) 
214| 
801) 
493) 
531 


317 
1,499 
1,499] 

32 


11,060 
8,246 
15,589 
13,000 
1,817 
UF 
i? 


219 
5,742 

| 

6,362 
4,806 
75 
441 


66,961 


131,835 54,138 


TIMATES, 
26 631) 


1960 
11,872) 10,401 
| 
| 
6,858 


19,538 9,400 


46,169, 21,272 17,259 


House- 
Appl. 
($000) 


112 
1,133 
680 
28 


243 
36 


741 
2,923 
2,592 

, 686 

, 960 


100 


8,783 
5,695 


14,478 


Auto- 
motive 
($000) 
1,370 
2, 862| 
2,624 


129 


1,811 
971 
774 

12,716 


->n 


~s a 
syo-wen 


gy 
a 


Bldg. 


Stations | Hdwre. 


($000) 


1,245 


,402 
,042 


($000) 
1,269 
5,416 
3, 620) 
2,130 


3,043 
3,388 
1,443 
4,669 
, 672 
3,261) 
19,811 
11,315 
3.245 


3 
1 
1 
Vs 
2, 
2 
1 
4 


600 
9,253 
010 
.232 
721 
824 
.183 


177 ,248 


MAY 10, 


1961 


Best Approach... 
TO THE RICH TRI-COUNTY REGION OF THE NORTHEAST OHIO MARKET 


Ashtabula and Geauga Counties 


Publications 


The only publications that sell 

this whole Northeast Ohio and 

Western Pennsylvania market so 

completely at the — level A ; _ PAINESVILLE TELEGRAPH 

and ot One Low Cost! One order, _ GENEVA FREE PRESS 

one bill one check! ASHTABULA STAR-BEACON 
The Local Level Newspapers - CONNEAUT NEWS-HERALD 


; - MENTOR MONITOR 
TIME BUYERS: WREO Radio blankets Northeast For comprehensive market information on North- 
Ohio plus Western Pennsylvania with 5000 watts— east Ohio write, L. E. Gerrety, Ad Director, Row- GEAUGA TIMES LEADER 
AM and 200,000 watts—FM. Ohio's most power- ley Publications, 84 N. State Street, Painesville, 
WREO RADIO STATION 


ful big-time buy for coverage of a big-time area! Ohio. 
REPRESENTED BY THE JULIUS MATHEWS SPECIAL AGENCY, INC. 


OHIO 


Other East North Central States: Illinois, Indiana, Michigan, Wisconsin 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


Uity { ounty 


| Apparel | 


City County | 
Akron Summit 
Allaince Stark 
Ashland Ashiand 
Ashtabula Ashtabula 
Athens Athens 
Barberton Summit 


577, 650 181 
58 76 

31 

71 


Conneaut Ashtabula. . 10.5 

Coshocton Coshocton...) 13.2 

Cuyahoga 

Falls Summit 50.2 

Dayton Montgomery. | 262.9 

Defiance Defiance 14.9 

Delaware Delaware 13.4 

Dover .... Tuscarawas 11.4 

East 

Cleveland. ..Cuyahoga 

East 

Liverpool. ..Columbiana.. 

Eastlake Lake 

Elyria Lorain 

Euclid Cuyahoga... 

Fairborn Greene 

Fairview Park.Cuyahoga 

Findlay Hancock 

Fostoria Seneca 

Fremont Sandusky 

Galion Crawford 

Gallipolis Gallia 

Garfield 

Heights Cuyahoga... 

Girard Trumbull 

Greenville Darke 

Hamilton Butler 

Hillsboro Highland... . . 16 

Ironton Lawrence . 22 
221 | Jackson Jackson - 16 17 
184 || Kent Portage ¥ 20 «15 


Bay Cuyahoga 
Bedford Cuyahoga 
Bellaire Belmont 
Bellefontaine .Logan 


_ 
- 


Berea Cuyahoga 
Bexley Franklin 


ap-amewowwoan » — 


Bowling 

Green Wood 
Brooklyn Cuyahoga 
Brook Park.. Cuyahoga 
Bucyrus Crawford 
Cambridge. . .Guernsey 


= 


wweree owwneoeeoe 


Campbell Mahoning 
Canton Stark 
Celina Mercer 
Celina Mercer 
Chagrin Falls Cuyahoga 
Cheviot Hamilton 
Chillicothe Ross 
Cincinnati Hamilton 
Circleville Pickaway 


Yowowow aa es oH ~ 


520 1338 
36, 34 
, 782 2668 


owo 
aso 


ne 
“I 


Cleveland Cuyahoga 
Cleveland 

Heights Cuyahoga 93° 47 
Columbus Franklin 478.4|4,500| 854 1062 


Jhio Population-Income data, page 237 
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OHIO 


County | 


... Hardin. . 

. .Montgomery. | 
Cuyahoga... . 
Fairfield 
Warren 
Allen 
Hamilton 
Hocking 
Madison 
Lorain 
Cuyahoga 
Richland 


Kettering 
Lakewood. . 
Lancaster 
Lebanon 
Lima 
Lockland 
Logan 
London 
Lorain 
Lyndhurst 
Mansfield 
Maple 
Heights. .. 
Marietta Washington. 
Marion Marion 
Martins Ferry.Belmont... . 
Massillon... . Stark. ... 
Lucas 


Cuyahoga 


Cuyahoga 
Medina. . . 


9 9 y 
Middletown 


Butler P 
Mount 
Vernon 
Napoleon... . | 
New Phild- 

delphia..... Tuscarawas. .| 
Newark. ..... Licking 
Niles .. Trumbull 
North College. Hamilton 
Norih 
Olmsted 
Norwalk 
Norwood Hamilton... . | 
Oakwood City.Montgomery 
Oregon Lucas 
Painesville... Lake 
Parma Cuyahoga 
Parma 
Heights 
Piqua 


| 
| 


Cuyahoga 
Huron 


Cuyahoga 
Miami 


COUNTIES 
CITIES 


Met. 
Area 
Code 


Adams 
Allen 
ALima 
Ashland 
Ashland 
Ashtabula 
A Ashtabula 
Conneaut 
Athens. . 
Athens 
Auglaize 
Belmont 
Martins Ferry- 


. 98 


Bellaire 
Bellaire 
Martins Ferry 

Brown 
Butler 
Hamilton 
Middletown 
Carroll 
Champaign 
Urbana 
Clark 
ASpringfield 
Clermont 
Clinton 
Wilmington 
Columbiana 
East Liverpool 
Salem 
Coshocton 


Coshocton 


29,370 


NUMBER OF OUTLETS 


0073 
0065 


0111 


.0089 
-0528 
0174 
OLO8 


0167 


-0134 


Ohio Population-Income data, page 237. 
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| 
Buying 
Power | Quality 
Index | Index 


0074 | 
-0588 
-0351 
.0199 
.0108 
.0495 
0162 
-0063 
.0202 
.0103 
.0180 
.0378 


128 


.0063 
0543 
0137 
0088 
-0164 


0092 


Index 
of Sales 
| Activity 
|-— 


58 


City County 
Port Clinton 
Portsmouth. 
Ravenna. ... 
Reading ... 
Rocky River. . Cuyahoga. . 
Salem ..Columbiana. 
Sandusky... .Erie....... 
Shaker 
Heights 
Shelby 
Sidney 
South Euclid 
Springfield... 
Steubenville 
Stow 
Struthers 
Talimadge 
Tiffin 
Toledo 
Troy 
University 
Heights. 
Upper 
Arlington 
Urbana 
Van Wert 
Wadsworth 
Warren 
Warrensville 
Heights 
Washington 
Court House.Fayette 
Westlake.... Cuyahoga 
Whitehall . Franklin 
Wickliffe Lake 
Willoughby. . Lake 
Willowick. . . Lake 
Wilmington... Clinton 
| Wooster. ..... Wayne 
Xenia . Greene 
Youngstown... Mahoning 
Zanesville Muskingum. 


Ottawa 

Scioto...... 
Portage. ... 
Hamilton... 


. Cuyahoga... 
.. Richland. .. 
. Shelby..... 

Cuyahoga. . 


..Mahoning. . 
. Summit 

. Seneca. . 

» AED, 40 
..Miami..... 


Cuyahoga... 
Franklin 
Van Wert 
Medina 


Trumbull 


Cuyahoga 


} 
| 


ESTIMATES, 1960 


| Eating & 
Drink. 
Places 


General 


Food Mdse. 


($000) | ($000) | ($000) ($000) | 


8,565 
6,019 
265) 
227 
,425) 
y 648) 
813 


965! 
,350) 
,752| 
,520| 
,979) 
922) 
,529) 
283! 
,100) 


Qoeneaneor = 


— nw = bo 


174 


Champaign. .| 


Pop. (thous.) 


Outiets | 


~ | Furn.- 
| House- 


Apparel 


414 
, 106 


970 


3, 106 


2,163 


626 
618 


5,418) 
,385 9,947) 5, 
.170) 
, 687 
,020 


2 661 


4, 


478) 


1 
1 
1 


| Appl. 
| 


,140 76E 97 1 
, 261 


NUMBER OF OUTLETS 


a Drugs 
oon 


-—-o ff w 


Lad 


470 


109| 116 35) 


“SM” symbols mark original exclu- 
estimates by SALES MANAGEMENT. 


The 
Sive 


Lumber | 
Bidg. | 
Hdwre. 
($000) | ($000) | ($000) 


Auto- Gas | 
| motive | Stations Drugs 
($000) 
349| 1,345| 
9,563) 
626) 
151) 
| 


6 0} 


260 


ne@enweonwen © 
“nD K We DOK WwW 


4,297 
17,172 
9,068) 
4,273] 
1,186 
2,941 
1,561 
13,950 
6,185 
7,723 
4,008) 
2,720) 
9,326 
1,339 


oernigwmwe eK NS SF ON N 
oe Ee oe ee es 


718 


380 
3,414 1, 


2,024 963 


5,781 


057 5,334 1,732 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Inc., 


If it’s your business to know 
top markets—and know them well... 
here’s the complete story of 


TOLEDO 


Market on the move! 


we 
wn 
ar La 
er 
eT 
nee 


a 


. 


pe << 
we 
_ ae 

eee 

we we 


@ ECONOMIC DIVERSIFICATION— 
Lucas County (Toledo) leads the eight 
largest Ohio counties in economic 
diversification according to a survey 
by the Bureau of Business Research 
of Ohio State University. 


@ HIGH HOME OWNERSHIP—77.1°, of 
Toledo families own their homes— 
33.5% have lived in their present 
homes for more than 10 years. 


@ LARGEST GASOLINE REFINING CEN- 
TER between Chicago and the Eastern 
Seaboard. 


@ THIRD LARGEST TONNAGE of any of 
the Great Lakes ports. World’s lead- 
ing coal port. 


@ TRANSPORTATION CENTER— Served 
by 12 railroads, over 100 motor 
freight lines, 6 airlines. 60°% of the 
nation’s consumers are within 500 
miles. 


@ EFFECTIVE BUYING INCOME per 
family, $7,955. 


@ SIX OF TEN LEADING FARM COUNTIES 
in cash income are located in THE 
BLADE Retail Trading Zone. 


Write for your free copy of 
“Toledo Market—at a glance” today! 


THE BLADE 


One of America’s Great Newspapers 


Represented nationally by Moloney, Regan & Schmitt, Inc. 


OHIO 


COUNTIES 
CITIES 


continued 


Met 
Area 


Lode 


Crawford 
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RETAIL SALES— SM ESTIMATES, 1960 


Per 
Held. 
Retail 
Sales 


3,340 


Buying 


445 


Copyright 


Index 
of Sales 
Activity 


Quality 
index 


Food 
($000) 


Sales Management, 


Eating & 
Drink. 
Places 
($000) 


205 
1,073 
991 
127 
100 


108 


General 
Mase. 
($000) 


SM Standard (4) 


The ““SM’’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


| Furn- | ~—| 
| House- | Auto- | Gas | Bidg. 
Appl. motive | Stations | Hdwre. 

($000) ($000) ($000) | ($000) | 

2,458} 10,489] 4,937 

776| 3,956] 1,659 

972} 3,316 1,310} 

911) 155,742 

11,967 

2,416) 

2,106] 


5,549 
1,800) 
1,767 
125,626 
83} 
2,617| 
1,116) 
1,576) 


44 
120 


1,2 3,128 


SALES MANAGEME 


Lumber-| 


1,415 
663 
470 

218 
191 
990 
978 


545 
,784 
,071 
,829 

3,237 

864 
,82t 

471 

922 
,643 
,571 

440 

3,199 


and Potential (4) Metropolitan County Areas. 


NT 


Why it’s 
important 

to sell 

all 15 counties 
inthe 
Cleveland 


Like most cities in the U.S., Cleve- But the changes in the past five years 


land has undergone a population alone makes previous developments 
Megatown area explosion since the war. there ancient history. 


ee 


Sales Management figures show, for In the same five-year period, families It seems young couples with newborns 
instance, that since °55, families in outside the city — in the suburbs and (and ever-increasing needs!) prefer 
Cleveland proper have grown 1.8%. exurbs — have grown 17.5%! the outdoors for raising children. 


eae 
ogee ; 


Eat Na gee ae e 
Effective Buying Income, too, has in- ... the growth outside the city. Mega- Retail Sales comparison figures tell 
creased in the city—a healthy 14.4%. towners in outlying districts are enjoy- the same story. While city folk spend 


But this is Lilliputian compared to... ing a 31.3% boom in buying income. 1.5% more for goods and services... 


KYW-TV &3 
CLEVELAN 


... the most effective selling 
medium in all Northern 
Ohio. No selling campaign 
a Sates eee a! wren is complete without it! 

... Megatowners spend 35.8% more Obviously, you must cover city and 
today than five years ago, which ex- outside areas—all 15 counties of Cleve- @ =e Represented by TVAR (as) 
plains the success of the new suburban land’s Megatown. How? There is one —(B oe 
shopping centers. medium... Westinghouse Broadcasting Company, Inc, 
MAY 10, 1961 523 


In Cincinnati the Negro is a $195,163,250 Market — 
You Sell Him Only Through Rounsaville Radio 


ROUNSAVILLE RADIO also sells 
the Negro in these 5 market: 
wtrge tt | @WLOU-—LOUISVILLE 
47.5% of listeners, @WVOL—NASHVILLE 
reas <ul @WYLD—NEW ORLEANS 
v oewrom tenon.) #WTMP—TAMPA-ST. PETERSBURG | RADIO STATIONS 


Sout - eKRZY DALLAS-FT WORTH g 9220 PEACHTREE RD. N.E., ATLANTA 5, GEORGIA 


Robert W. Rounsaville, Owner-President e Harold F. Walker, V.P. & Nat'l Sales Mgr. e John E. Pearson, Nat'l Rep. e Dora-Clayton, Southeastern Rep. 
ee ROUNSA VILLE RADIO—FIRST IN RATING IN SIX BIG MARKETS 


Tae “SM” symbols mark original exclu- 
OHIO RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- Lumber- 

COUNTIES Met Retail Hsld. Buying index Drink. | General House- Auto- Gas | Bldg. | 
CITIES Area Sales of Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive Stations | Hdwre. | Drugs 

tinued Code $000 U.S.A Sales Index index Activity $000) $000 $000 $000) $ $000) | ($000) ($000) 


4104 1,479 392 201 
102 2 315 136 825 
3,920 623 2,185 
2,818 y 4,018 1,963 
8,904 1,891 

2,435 395 

935 138 


7,226 1,005 
2,212 635 
3,347 
1,847 
4,644 


57,465 
589 
29,618 


604 265 3,202 , 185 ‘ 498 

161 ,040 . ° , 512 

833 885 611 3,137 yi 747 161 
3,571 734 630 ° ; ‘ 586 
ga j 045 125 3,47 78 3,185 734 630 2, 9% 333 


Hocking 


1 Fostoria is in Han nd Seneca counties 
Ohio Population-income 


524 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
age 2 Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


y'a visit the 
ey Cream Parlor 


7 


¥ 


Central Ohio offers a most important “plus” today. Our diversified 
industry and agriculture and state capital pay checks have minimized 
unemployment. Latest government figures show Central Ohio unem- 
ployment is substantially below both state and national averages. 

To lead you to this stable market we offer our facilities at WBNS 
and WBNS-TV. We speak the local language and our natives keep tun- 
ing us in. 99% of them have radios and 95% have TV sets. WBNS and 
WBNS-TYV are call letters that mean business in growing Central Ohio. 


of =) m4 a Radio 
WBNS Radio is represented 


BNS-TV is represented 
by John Blair & Co. COLUMBUS, OHIO ware by Blair TV 
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E YRIA the growth market in 


orain county 


and more the income of Lorain County ($488,170,000) is ac- 
} 


sthle through the advertising pages of the Chronicle-Telegram, your 
prime medium in this big Ohio market. 


ly WW Ch } onacle- Teleg: ANL The Family Newspaper 


Represented by The Julius Mathews Special Agency, Inc. 


Circulation: 25,747 
ABC 9/30/60 


SJ The ‘SM’ symbols mark original exclu- 
RETAIL SALES— M ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & Furb.- Lumber- 

COUNTIES | Met Hsld Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES Area Retail Power Quality | of Sales Mdse. Apparel Appl. motive | Stations Hdwre. | 
ontinued Code Sales index Index | Activity $ $000 $000 $ $000 $000 $000) 


OHIO 


2,623 .0084 70 1 426 : 1,357 2,897 
3,455 0239 y : 2: 3 326 . 3,616 5,523 
78 107 ,076 1,147 245 577 1,163 177} 
598 .0127 : : : : ' : 2, ,001) 
46 11 97 5, 11% ‘ ,o4s 3, year , 334 
481 ‘ : ; ‘ : ; ’ , ,700 

10,235 ,732 
438 


os 
_—_— © wo@ ws ro 


—-Waee ue 


Morgan ; 434 

Morrow 12,3 

Muskingum 90 785 
Za 1,44 


= 
—Ao@Qn ~~ 


2, 


9 


Noble 9,07 2,749 ° 7 ; iF 


2 Youngstown is in Mahoning and Trumbull counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
Ohio Population-Income data, page 237 Copyright, Sales Management, Inc., 1961. 
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ry 
y is 


COLOR 


aay in the 
Canton 
Repository 


CANTON, OHIO 


Now ROP color is available in The Canton Repository every 


day 


one, two or full color! 


significant discounts for 


insertions. 


All in all, our ne 
opportunity to do a solid selling job in the big 
349,400 


market 


where 


13 or 


more 


You get more impact and at less cost! 


$230,817,000.* 


98% 


coverage 


A 
VV 


\ 


And The Repository now offers 


two-color or four-color 


color availabilities give you an even greater 


people 


have a 


buyt 


busy Canton 


income of 


A market The Canton Repository covers with 
dal 


in 


metropolitan area 


the city 


zone, 


69.7% 


*1961 Survey 


coverage 


of B 


in 


ying Power 


A Brush-Moore Newspaper represented nationally by Story, Brooks & Finley 


OHIO 


COUNTIES 
CITIES 
continued 


Ottawa 
Port Clinton 
Paulding 
Perry 
Pickaway 
Circleville 
Pike.. 
Portage 
Ravenna-K ent 
Kent 
Ravenna 
Preble 
Putnam 
Richland 
A Mansfield 
Shelby 
Ross 
Chillicothe 
Sandusky 
Fremont 
Scioto 
Portsmouth 
Seneca 
1 Fostoria 
Tiffin 
Shelby 
Sidney 
Stark 
Alliance 
ACanton 
Massilon 
Summit 
A<Akron 
Barberton 
Cuyahoga Falls 
Stow 


Tallmadge 


76,147 
,201 
7,112 
32 060 
,302 
23.020 
,841 

, 990 


495 


543 
,633 
56,112 
,075 


old 


940 


0094 


0097 


0121 
-0128 


-0672 
0518 
0061 

-0288 
0221 

0292 
0142 


-0457 


-0346 
0314 

0123 
-0146 
-0156 


.O105 


- 2006 


0219 
.0994 
0253 
. 3032 
2004 
0255 
0369 
.0029 


.0068 


Per 
Hsld. 
Retail 
Sales 


3,464 


,907 
386 


Buying 
Power 
Index 


Index 
Quality | of Sales 
Index | Activity 


-0203 

0053 
-0074 
.0110 
0156 

W655 
.0074 
-0456 


183 


103 
136 


0097 | 
0126 
0159 
0086 
1953 


0180 


0745 
0196 
-3040 
1786 
0210 
0320 
0061 


.0064 


Food 
$000 


10,215 
748 


185 


NOB eRORWE ARR Ww & 


>> 
o 


_— = 
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1 


RETAIL SALES— JSM ESTIMATES, 1960 
‘ i : ; Eating&| 


Drink. | General 


Places 
$000 


, 155 
142 


= 
N=!NNDK KE RO 


NHK OS Oe awa 


w 
i) 


Mdse. 
$000) 


Apparel | 
($000) | 


2,576) 
687) 


—~—— Oo We BW NH & Ww 
RE, Ee, OE Ee He 


5,847 
281 
199 


, 285 


The 


7 a | Furn.- 


House- 


A 


ppl. 


$000) 


1,132 


619 


““SM"’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


Auto- 
motive 


Gas 
Stations 


$000) | ($000) | 


2,899 
11] 
580 


—— tN me et et et 
mwa 


eee ee ee ee ee) 


w 
nm 


Lumber- 
Bldg. 
Hdwre. 

$000) 


ADawnwekeWeKe ane & 


217 


72 
632 
531 
385 


726 


aw @ 


[aww On & ww 


651 
056 
336 


Drugs 
($000 


, 561 
2,583 
294 


1,495 353 


1 Fostoria is in Hancock and Seneca counties. 
Ohio Population-Income data, page 237. 
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SM Standard (4) and Potential (4) Metropolitan County Areas 
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COVERAGE IN AKRON! 


An average GOA #100 30-day outdoor poster advertising showing in Akron delivers... 


REACH FREQUENCY 


Se. 25- 


98% of all car-owning households ...and reaches them 29 times. 


Ask GOA to bring you the PACE* presentation to *Source: Reach and frequency figures supplied by PACE 
document these remarkable coverage facts. (Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


( ; ©) a itdoor Advertising Co 
- a7 ie 140 East York Street, Akron 9, Ohio 


The “‘SM"’ symbols mark original exclu- ; 
OHIO RETAIL SALES— GYD estimates, 1960 sive estimates by SALES MANAGEMENT. 
Total Per | Eating & Furn.- | Lumber- 
COUNTIES Met Retail Hsld Buying Index Drink. | General House- Auto- Gas Bldg. 
CITIES Area Sales Retail Power | Quality | of Sales Food Places Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
(continued Code $000 Sales Index | Index | Activity $000) | ($000) | ($000) ($000) } ($000) $000 ($000) ($000) ($000) 


Trumbull 203 225 , 266 3,663 .1147 | 59,965 14,315 30,941 808) 9,551; 41,923 18,000 14, 
0073 3,637 954 214 2) 882 5, 503 901 

Niles 25 , 667 O17 .0113 | y 8,642 407 234 26 370 i 888) 673 
AWarrer 17 37 $3 0377 13 * 23 , 840) 5,546 840 3,110) 5,380 3, 714) 5, 051] ,6 3,060 
» A Youngstown | | | 
Tuscarawas é 8 F .0383 


lover 72 
ver Pe 


2,165 
534 
New Philade . 2,7 0104 084 550 
Union 7 -0125 0113 

Van Wert 2 0134 0148 
Wert 1 73 0090 
Vinton 
Warren 

Leba 
Washington 
Mariette 

Wayne 
W ter 182 4 136 { 413 
Williams ? ‘ 94 ,815 
Wood 7 734 
( > | 5, 208 


Wyandot y ° 515 


Oenoewonrn 
ae newer wD 


— to 


2 278 939 


464 ,399)1,638,913, 603,165 29,049) 340,118 
| 


State Total 7 049 493 952.716 1,747, 1 t 559, 931 2,065,674 _ 914, 869,784 420,273 
METRO. AREAS TIMATES, 1960 

Akron 
Ashtabula 


Canton 


171,713 122,721 
28,520 ’ 19, 138| 
113,923 ; y 125] 74,092 
376,727 ; ,372| 226,460 


663,017 ‘ . : . 390,521 
200 ,425 , . : 173,978 


215,783 ; ; ' * 157,317 
58,706 ; y . ’ 35,596 17,644 
34,515 ; j 23,824) 9,563 
66,559 ; ' y 43,374) 20,380] 
46,878 y ; ; 24,502} 10,700] 
10,923, 5,212 
17,463] 7,863) 
19,422} 9,179) 
14,008) 7,127! 
29,758) 11,575 
27,402} 13,812 
101,767; 62,463 
41, : 105,984) 50,701 
7,364 8,907 y ,680/ 16,380) 7,178 


Cincinnati 
Cleveland 
Columbus 
Dayton 
Hamilton-Middletown 
Lima 
Lorain-Elyria 
Mansfield 
Marion 
Newark 
Portsmouth 
Sandusky 
Springfield 
Steubenville-Weirton 
Toledo 
Youngstown-Warren 


we ewwwe we kwewe he ewe Ps) 


Zanesville 


Total Above Areas 9,941 4,327 | 108 [2,516,863 814,866 1,569,390 516,015, 475,438|1,634,630| 703,961) 614,136) 363,378 


» Youngstown is in Mahoning and Trumbull counties SM Standard (4) and Potential (4) Metropolitan County Areas. 
Ohio Population-Income data, page 237. Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


OKLAHOMA 


Other West South Central States: Arkansas, Louisiana, Texas 


NUMBER OF OUTLETS } NUMBER OF OUTLETS 


Pop. (thous. 


County 


Apparel! 


City County L City 


Ada Pontotoc. ... Lawton Comanche 
Altus Jackson é McAlester Pittsburg 
Alva Woods : || Miami Ottawa 
Ardmore Carter ; . Midwest City Oklahoma 
Bartelsville. .. Washington . Muskcgee Muskogee 
Bethany Oklahoma ° Norman Cleveland 
Blackwell Kay : t Oklahoma 
Chickasha. ...Grady ‘ | City 
Clinton Custer Okmulgee Okmulgee. 
Cushing Payne Pauls Valley. Garvin 

Del City Oklahoma . Ponca City Kay 

Duncan Stephens ‘ Sapula Creek 
Durant Bryan ‘ 17 Seminole Semincle 

El Reno Canadian ; 29 Shawnee Pottawatomie 
Elk City Beckham 3 15 Stillwater Payne 

Erid Garfield » 62 The Village... Oklahoma 
Guthrie Legan ; 13 16 Tulsa Tulsa 
Guymon Texas : 9 Woodward .. Woodward 


Soryuoaoe 


173, 140 
15) 5 
11 4 
18) 11 
10) 5 
9 
21, 15 
17 16 
. . * . 
383 215 165 191 197 125 112 
10 9 12; 14 13) 13) 11 5 


The ‘‘SM’’ symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1960 Sive estimates by SALES MANAGEMENT 


Oklahoma 


Dm nwawm & @ woo = 


ea : Per Eating & Furb.- | Lumber- | 
COUNTIES | Met. i %, Hsid. Buying Index | 


, } Drink. | General | House- | Auto- Gas | Bidg. 
CITIES Area f Retail Power | Quality | of Sales Places Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 
‘$ 


$000 $000 $000 $000) | 


} 
Code ) S.A. Sales Index | Index | Activity ) ($000) ($000) 


Adair 7, F 258 .0040 47 ‘ 274 108 692 404 100 
Alfalfa : ‘ . 197 0029 105 163 ,207 
Atoka ‘ ‘ 751 -0035 : 353 830 
Beaver : : 484 .0035 . 966 882 
Beckham ' : 138 .0098 E426 703 
Elk City f 106 OO51 1.404 109 
Blaine : é 521 731 781 
Bryan . J .435 910 
Durant ,745 
Caddo ; d ,219 
Canadian : ‘ ,830 
E!] Ren 


Carter 
Ardmore 
Cherokee 
Choctaw 
Cimarron 
Cleveland 
Norman 
Coal 
Comanche 
ALawtor 
Cotton 
Craig 


Creek 
Sapulpa 
Custer 
Ciintor 
Delaware 
Dewey 
Ellis 
Garfield 
\Enid 
Garvin 
Pauls Valle 
Grady 
Chickasha 0100 


Grant : .0034 


Greer .0045 
Harmen 
Harper 
Haskell 
Hughes 
See Seminole 
Wewoka-Holder 
Jackson : .0130 
Altu 24,37 O110 HU) 2 ; { 610 
Jefferson 6, .0030 212 82 555 647 
Johnston 5,237 .0024 , : 176 116 191 619 519 467 


2,091 


Oklahoma Population-Income data, page 254. SM Standard (4) and Potential (4) Metropolitan County Areas. 
* Not Available 


Copyright, Sales Management, Inc., 1961. 
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*38 Counties in Oklahoma, Kansas, Missouri, Arkansas 
TV Magazine's Data Book March 1960 


as defined by 


burtcrive 


Shaye Pree 


ation 
1,226,400 


100» METRO Ape RETAIL SALES 
“000 425,400 


MARKET DATA: COPYRIGHT 1961, SALES MANAGEMENT SURVEY 
OF BUYING POWER; FURTHER REPRODUCTION NOT LICENSED 


GET FAST, FAST 
FAST RESULTS ON 


-TV, TULSA 
KTUL-TV, 

FOR IMMEDIATE ACTION IN THE 
$2,000,000,000.00 EASTERN OKLA- 
HOMA MARKET*, CONTACT YOUR 
NEAREST AVERY-KNODEL OFFICE, 


OR JIM BLACK, AT HICKORY 6-6184, 
TULSA, OKLAHOMA 


Bill Swanson 

V.P. & Gen. Mgr 
P.O. Box 9697 
Tulsa, Oklahoma 


OKLAHOMA 


Total 
Retail 
Sales 
$000 


Per 
Hsld. 
Retail 
Sales 


OUNTIES 
CITIES 


continued 


Met 
Area 


Code 


Buying 
Power 
Index 


index 
of Sales 
Activity 


Quality 
index 


3,755 .0268 95 
0054 102 
1 


0144 


60 828 


05 
Kingfisher 
Kiowa 

Latimer 
Le Flore : 
Lincolr 0076 
0085 
0051 
0018 
VicCiain 
VicCurtain 
Meintosh 


a 
Miajor 


Pushmataha 
Roger Mills 


Rogers 


Sequoyal 
Stephens 


) ‘ 
— 


Tiliman 


Oklahoma Population-Income data, page 254 Copyright, Sales Management, 
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RETAIL SALES— yD ESTIMATES, 1960 


Eating & 
Drink. 
Places 

$000 


Food 
$000 


a 


2,991 
602 
, 267 


611 


-aa=- wr 


Inc., 1961 


| General | 


The “SM” symbols mark oripinal exclu. 
sive estimates by SALES MANAGEMENT. 


Furb.- | 
House- | Auto- Gas Bldg. | 
Mdse. | Apparel | Appl. motive | Stations | Hdwre. | 
$000) | ($000) | ($000) | ($000) | ($000) | ) 


Nl ~~ | Lumber- | 
Drugs 
($000) 


14,237 5,321) 
5,264) 1, 
7,296 2, 83% 
3,275 

2,701) 

703 

201 


4, 3,187 
584 
2,336) 


2,241 
470] 
1,433 
62 
757 


2,582 
4, 
3, 
4, 
3 


2, 
4, 
iP 
2, 
1, 


3, ‘ 

3: : 411 

10, .410 

,193 

327 

185 

185 

23,634 

404 

370 

1,086 

30,446] 20,498 
338] 
2,928) 
1,954] 
1,333 
2,801 
2,094 
774} 
3,400 


we NWR wre 


pow +14 


2,372 
1,554 
2,921 
2,243 
3,155 


149 ,029 
717 
427 


676 


,472 
,135 


2 
1 
3 
2, 
2 
1 
1,311 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


COVERAGE IN OKLAHOMA CITY! 


An average GOA #100 30-day outdoor poster advertising showing in Oklahoma City delivers... 


REACH FREQUENCY 


Ss: 3°7- 


98% of all car-owning households... and reaches them 27 


Ask GOA to bring you the PACE* presentation to 
document these remarkable coverage facts. 


times. 


*Source: Reach and frequency figures supplied by PACE 
(Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


~ General Outdoor Advertising Co. ) 


1011 N. W. 12th Street, Oklahoma City 6, Okla. 


The 
Sive 


“SM” symbols mark original exclu- 
estimates by SALES MANAGEMENT. 


Lumoer- 


ESTIMATES, 1960 


Eating & | 


RETAIL SALES— JM 
Per 
Held. 


rurn,- 


COUNTIES | Met. 


CITIES 
(continued) 


Area 
Code 


Buying 
Power 
Index 


Rotail 


Quality 
Sales 


Index 


Index 
| of Sales 
Activity 


Drink. | General | 
Places | Mdse. 
($000) | ($000) 


Food 
($000) 


| House- | Auto- 
Appl. motive 
($000 ($000) 


Gas 
Stations 


Bidg. 
Hdwre. 


Drugs 
| ($000 


($000 


($000) 


Tulsa 
ATulsa 


187} 463,368 4,148 2 105 108 


414,507 é 128 


107,223, 24,742) 72,196 21,781 95, 996| 38,235 33,134 18,289 


Wagoner. 

Washington 
Bartlesville 

Washita 


Woods 
Alva 

Woodward 
Woodward 

Total Above Cities 


State Total 


METRO. AREAS 
AEnid... 
Lawton... 
Oklahoma City 
Tulsa 


-3011 


.6994 105 


1411 | 89 


SALES— BY) ESTIMATES, 


-0279 
-0443 
- 2889 101 


50 


104 
| 7 
105 


95 , 069 21,550 69 952 

1,881 563 
14,024 ,012 
11,692 ,482 


647 


1,110 
§,217 
4,532 

466 


1,071 

914 
1,297 
1,150 


395,947; 100,236, 240,717 


603,227, 149,087, 302,336 


1960 
10,337 


11,684 
91,291 


14,140 
16 ,020 
149,310 


20,596 


235 
564 


2,519 


7,240 31,018 


, 146 
,208 


2,347 


,599 


146 


716 


2,171 


1 


194 


3,400; 359,107; 130,421 


,822 . 224 


137| 3,343 
3,876, 5,875) 18,370! 5 
45,406, 36,082; 131,808 52 


612 


5,409 


541 
,620 


25,762 16,950 
1,476 
4,066 
3,273 


1,932 


416 
2,038 
1,703 

387 


2,368 
1,935 
2,555 
2,016 


535 
313 
645 


133,466 


230,844 97,449 


70,062 


8,243 
8,481 
42,638 


3,401 
2,440 
26 288 


519,047 76,351 45,747 


36 ,499 


.2362 100 | 101 124,445 20,323 


31,357, 23,722) 107,291 


Total Above Areas 


1,329,417 | 


-6047 . ° 101 


303,915) 83,210! 189,663 


84,776 69,022 268,709 


109,317 


95,861| 52,452 


City 


Albany 
Astoria... 
Baker 
Beaverton 
Bend 

Coos Bay.. 
Corvallis 
Eugene 
Grants Pass 
Gresham... 
Hillsboro 
Klamath Falls 
La Grande 


* Not Available 
10, 


MAY 


County 


Linn 

Clatsop 
Baker 
Washington. . 
Deschutes 
Coos 

Benton 

Lane ; 
Jospehine 
Multnomah. . 
Washington 
Klamath 


133 
351 


138 


OREGON 


Other Pacific States: Alaska, California, Hawaii, Washington 


NUMBER OF OUTLETS 


Apparel 


=f = 
«wn @ 


10 
25 
10; 11) 10 


City 


Lebanon 
McMinnville 
Medford 
Ontario 
Oregon City 
Pendleton 
Portland 
Redmond 
Roseburg 
Salem 
Springfield... 
The Dalles. . 
Tillamook. . . 


en 2 © 


Coneacran a ®& 


County 


Linn 
Yamhill 


. .Jackson 


Malheur 


.Clackamas 


Umatilla 
Multnomah 
Deschutes 
Douglas 
Marion 
Lane.. 


. Wasco 


Tillamook 


NUMBER OF OUTLETS 


14 
21; 35) 9 
8121148, 333 


13 


Drugs 


- > = 


sawSane 


6} 6 
16) 9 


10 } 10) 9 4 


Oregon Population-Income data, page 260 
and Potential (4) Metropolitan County Areas 
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1961 


In the past year the Eugene Standard Metro area again 


posted good gains. Here are a few important categories! 
Buying income . $329,096,000 ... gain $51,268,000 
Populat 165,400 ... gain 4,758 
Retail sales . . $ 201,491,000 .. $ 4,598,000 


gain 
$ 48,460,000 ... gain $ 2,326,000 
. $ 43,367,000 ... gain $ 406,000 
rug sales _.$ 7,017,000 ...gain $ 415,000 nd MARKET 


Register-Guard circulation 41,049 ... gain 3,200 IN OREGON 


The Register-Guard's 


ENQENe ReQiStee-GUATD — erwesectte tegen th MARKET 


Metro Area is IN THE 
NORTHWEST 


Represented nationally by Sawyer-Ferguson-Walker Co. 


The ‘SM’? symbols mark original exclu- 


OREGON RETAIL saces— GYD estimates, 1960 


Total Per Eating & | | ¥ 
COUNTIES Met p Hsld. Buying Index Drink. | General | Auto- Gas Bldg. 
CITIES Area sale Retail Power | Quality | of Sales Food Places | Mdse. | Apparel | . | motive | Stations | Hdwre. | Drugs 
5 Sales Index Index Activity $000) $000) | ($000 $000 $000) | ($000) | ($000) ($000) ($000 


4,525 ° 101 125 m : : 6,625 2,463 1,974 920 
169 917 5 K 7 5,857 1,828 1,916 516 
86 , ; , ‘ , 7,973 3,910 3,326 401 
135 7,50 17 786 37 7,386 2,67 2,849 344 
Clackamas / ° 72 ° ’ ’ ° . 26 955 ’ 8,041 ,022 

z t 2¢ 122 2 , | 10,102 - 1,418 oll 
Clatsop ; ‘ . i ’ 948) ‘ 5,995 , 860) 1,925 ,095 


Ast 19,7 4,222 ,525 1,062 630 
solumbia 56 d | i ? | 3,508) ° 1,545 
Coos 70.6 ’ : ‘ : ,297) 15,484) , 4,226) 
Ba 43 ‘ 9,092] ; 2 ,282| 
9,828 2,654} 
4,314 830) 
3,189, 2, 1, 158| 
8,278 ; 3,108} 
6,553 775 1,326 
1,457 395 1,426 
13,406 . 3,963) 
8,018 2,158 2,087| 
1,514 | 2,174 
2,368 410 
2,958 967| 
3,387 434, 1,570 
23,794 ,274) 7,291) 
19,504] ,298] 5,428 
3,400 F 1,055 
8,939 . 3,717| 
7,947 08 3,359) 
14,739 } 6,410} 
13,792 4,668 
3,164 1,529) 
43,367 : 12,246) 
30,052 9,4: 5,418] 


1,266 


om 


Crook 


ny 


Curry 


Deschutes 


Grant 
Harney 
Hood River 


Jack sor 


a- 


rm 
NYONAESANNAHA ADRK ana 
Swe me — wp =e t 


Jefterson 


Josephine 


Klamath 


=a 


Lake 
Lane 


A” 


oO) 
-_ 
—-wWwworst Ss Boe Ww = 


6,684 
1,972 
5,771) 
1,977] 
t 9: 1,077 
Malheur 31,580 é j ; j ‘ : | ’ : 6,208 
. 5 2,486 

Marion 284 156,723 713 22 ' : : . 4 : , . 13,713 
1 5 7,692 

Morrow 6,27 F . 1,022 
Multnomat 76 ‘ 3 . a ‘ . ’ | ° 38,119 
, { 79 1,803 

A { 59 62 ) 7 50, 985 73,667 , 687 37 ,467| 130,977 7,502 30,894 
? 2,986 , 2,265 


Lincoln 
Linn 


4 


Salem is in both Marion and Polk counties Oregon Population-Income data, page 260. 
General merchandise sales include sales of ‘‘non-store retailers’. This category SM Standard (4) and Potential (4) Metropolitan County Areas. 
included in the 1948 Census and is particularly significant for cities listed in Copyright, Sales Management, Inc., 1961. 
retail sales introduction, under heading ‘‘Mail Order’ 


532 SALES MANAGEMENT 


Dramatic events create the 
booming business climate that 
has kept Portland at the top of Sales 
Management's Preferred Sales City 


measurement. Here are just a few: 


: Ninth 8 


10, 


new Sheraton com 


inder construction 


n the move in Port 
debits were ut 


land banks rank 


land is the West Coast's largest 
nnage export port, ranks 14th 
the nation. It’s distribution cente1 


osion! 4 more supermalr 
cations in a single year. Ex 


dominant chains doing 


two new chains 


Che world’s larg t shopping center 
(Lloyd Center) is now open for busi 
ness in Portland! And the second 


gest such center (Eastport Plaza) 


ntire Northwest recently 
Large aepartment stores, 
ind chain, have opened 


locations 


the Oregonian 


PORTLAND, OREGON 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, IN 


TELEVISION HAS TO-SBE LOCAL IN WESTERN 
OREGON ...THERE ARE MOUNTAINS! 


lle, 
a.26625.——SS—CS 
a 


EL. 422 FT. 


yc-TV Ch. 4 
Ke OSEBURG 
affiliate 


get local coverage and attention from all three stations...and, YOUR HOLLINGBERY MAN OR 
remember, Eugene is Oregon’s 2nd market — the only metro area ART MOORE & ASSOC. 
between Portland and San Francisco. (PORTLAND - SEATTLE) 


KPIC-TV Ch. 4 


ROSEBURG 
Affiliate 


RVAL TY. 13 i ucey.tv ch. 11 


COOS BAY 
Affiliate 


The SM” symbols mark original exclu- 
OREGON RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & | | Furn.- | 

COUNTIES Met Hsid Buying Index | Drink. | General House- Auto- | Gas = 
CITIES Area Retail Power | Quality | of Sales Food Places Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
continued Code § Sales index Index | Activity | ($000) ($000) $000) | ($000) ($000) | ($000) ($000) ($000) ($000) 


Shermar 2, 0015 | 107 71 182| 112 
Tillamook 3 0099 94 ; : ' , 2,334 , 776 
Pilla 2,602 5 0034 142 K 2,502 33 , 042) 639) 2,786 985 890} 489 
Umatilla 7,54 : 106 ' ; : ’ , ; 5,644 341) 489 
775 0102 2,639} 6,97 ,492 


Unior »2 9 j . = J J : J ,061 5 186 

La ‘ 4 ,572 ,059 
Wallowa . ‘ | 3 721 411 
Wasco ‘ , : J . ,593 m 024 


Da 2 2 131 207 i) , 687 3 ,913 2,446 5, O78 , 987 y 931 


Washington 


ave - : ey) ) ai ‘ 990 


,829 


, 899 777 


8,887) .779 
1 


] r 29 l y00 

Wheeler 244 

Yamniil 36 . , 768 ’ , , | ’ 3,950) 938 
MeM 2 135 2¢ 3, 86 609 737) 58: , 1,958 1,998) 250 


3 | eaten F | 
353,414] 106,928} 270,372| ’ 337,354) 109,730) 97,898} 50,875 


State Total 2,354.7 o69 | 1.0031 102 .182| 164,236] 309,328] 98,451| 97, 202) 188,519) 166,546 73,356 


METRO. AREAS ETAIL SALES— JM ESTIMATES, 1960 


Eugene 2 875 | .0917 | 101 101 48,460, 11,803| 23,755) 7,630, 10,497 43,367) 17,755] 12,246) 7,017 
Portland 156.92 148 | 4859 | 106 115 | 291,881) 86,465, 195,603] 54,683 50,183] 209,026) 77,786) 61,306, 32,764 
Salen 5.812 873 | .0760 93 89 44,216, 9,459, 28,544) 5,387, 7,180] 31,202, 13,121| 15,978] 5,879 


Total Above Areas 23 077 6536 104 WW 384,557 107,727, 247,902, 67,700| 67,860 283,595 108,662) 89,530) 45,660 


Copyright, Sales Management, Inc., 1961 SM Standard (4) and Potential (A) Metropolitan County Areas. 


The Survey of Buying Power 


Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


City 


Abington 
Township. 
Aliquippa 
Allentown 
Altoona... . 
Ambridge. . 
Arnold... 


Baldwin 
Beaver 
Beaver Falls 
Bedford 
Bellefonte 
Bellevue. . 
Berwick 
Bethel...... 
Bethlehem. . 
Bloomsburg... 
Braddock 
Bradford 
Brentwood 
Bridgeville 


County 


Montgomery 
Beaver 
Lehigh 
Blair 
Beaver 
Westmore- | 
land......| 
Allegheny... | 
Beaver 
Beaver... 
Bedford. 
Centre 
Allegheny 


. Columbia 


Allegheny. . . | 
Northampton. | 
Columbia 
Allegheny 


..McKean. . 


Allegheny 
Allegheny 


PENNSYLVANIA 


Other Middle Atlantic States: New Jersey, New York 


OF OUTLETS 


NUMBER 


Apparel 


-s 
a2 2s 


- 
~oie 


Saconnany 


City 


w — 


wu Sot | 
.f 


County | 


LJ vw 
Indiana 
Irwin. 


Jeannette. . 


Jenkintown 
Johnstown 
Kingston. . 
Kittanning 
Lancaster 
Lansdale 
Lansdowne 
Latrobe 


Lebanon.... 
Lemoyne... 
Lewistown 

Lock Haven 
Lower Burrell. West- 


Indiana 


| 

moreland. .| 
Montgomery. } 
Cambria 
Luzerne } 
Armstrong 
Lancaster 
Montgomery 
Delaware 
West- 

moreland 
Lebanon 
Cumberland 


.. Miffin 


Clinton 


Lower Merion 


Total 
Outlets 


n= 
— > 
no 


s 


NUMBER OF OUT 


Apparel 


-—- 
ow 


LETS 


| 
| 
moreland | 


Bristol 
Brownsville 
Butler 
Cc burg 


Bucks 
Fayette 
Butler 


Wachinat. 


Carbondale 
Carlisle 
Carnegie 
Castle 
Shannon... 


ChambersburgFranklin 


Charleroi 
Cheltenham 
Township 
Chester 
Clairton 
Clearfield 
Clifton 
Heights. . 
Coaresville. . 
Collingdale 
Columbia 
Connellsville 
Conshohocken 
Coraopolis 
Corry 
Darby 
Donora 
Dormont. ... 
Doylestown. . 
Du Bois 
Dunmore 
Duquesne 
Easton 
Eliwood City 
Emmaus 
Ephrata 
Erie 
Etna 
Farrell 
Franklin 
Gettysburg 
Greensburg 


Greenville 
Grove City 
Hanover 
Harrisburg 
Hatboro 
Haverford 
Township 
Hazleton. 
Homestead 
Honesdale 
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Lackawanna 
Cumberland. | 
Allegheny 

| 
Allegheny 


Washington. . 


Montgomery 
Delaware 
Allegheny 
Clearfield 


Delaware 
Chester 
Delaware 
Lancaster 
Fayette 
Montgomery 
Allegheny 
Erie 
Delaware. . 


. .Washington.. 


Allegheny 
Bucks 


. Clearfield 


Lackawanna 
Allegheny 
Northampton. 
Lawrence 
Lehigh 
Lancaster. . 
Erie 
Allegheny. . 
Mercer 
Verang> 
Adams 
Westmore- 
land 
Mercer 
Mercer 
York 
Dauphin. . 


. .Montgomery 


Delaware 
Luzerne 
Allegheny 
Wayne 


0, 1961 


SH wmaNnBwawamamoomyuHwanwawoso 
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- 
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ono @ 


Sao Cu 


a = 


Bos. 
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~ 
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La] 
o 


Township 


Montgomery 


Mahanoy City.Schuylkill 


McKeesport 


Allegheny 


McKees RocksAllegheny 


Meadville. 
Media 
Middletown 
Township 
Middletown 
Millcreek 
Township 
Monessen 


Monongahela 
Monroeville. . 
Morrisville 
Mount 
Carmel 


Mount Oliver 
Mt. Lebanon 
Township 
Munhall 
Nanticoke. . 
New Brighton 
New Castle 
New 
Kensington 


Norristown 
North 
Braddock. . 
Oil City. . 
Oxford 
Palmyra 
Penn 
Township 


Phi adelphia 
Phoenixville 
Pittsburgh 
Pittston 
Plum 
Plymouth 
Pottstown 
Pottsville 
Punxsu- 
tawney 
Quakertown 
Radnor 
Township 
Reading 


.. Crawford. . . 


Delaware 


Bucks 


.Dauphin 


Gre... 


. .West- 


moreland 
Washington . 
Allegheny 
Bucks 


North- 
umberland. 


Allegheny 


Allegheny 


. Allegheny 


Luzerne. . 
Beaver 
Lawrence 


West- 
moreland 
Montgomery 


Allegheny 
Venango 
Chester 
Lebanon 


West- 
moreland 
Philadelphia 
Chester 
Allegheny 
Luzerne 
Allegheny 
Luzerne 
Montgomery 
Schuylkill 


Jefferson 
Bucks 


Delaware 
Berks 
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1994. 


24235 6, 
193 
6,726 1, 
291 
185 
378 
390 


Searnernawno 


155 


22.5 
96 .9}1 , 565 
(Continued 


720 5099 2103 2541 1200 
34 «29; «11; 29 «11 
737 1561 625 534 378 
77 24 40 #1 
58 4 «68 

25 

29 


14 
13 


131 
536) 


376, 349 
on page 


. 

506 1094) 785 1155 
12} 16) 12; 8 
214, 416) 232) 298 
6 


* Not Available 
535 


PENNA. 
d. from page 535 


inty 


Delaware 


Beaver 


Allegheny 
Lackawanna 


Allegheny 


Northumber- 


land 
Merce 
Schuylkill 


Somerset 


thous 


Pop 


Total 
Retail 
Sales 

$000 


50 , 865 


2,013,629 


NUMBER OF 


Apparel 


23 


OUTLETS 


Tamaqua. . 
Tarentum 
Titusville 
Turtle Creek 
Uniontown 
Upper Darby 
Township 
Vandergrift 


Warren 
Washington 
Waynesboro 
Waynesburg 
West Chester 
West Mifflin 
Wilkes-Barre 
Wilkinsburg 
Williamsport 
Yeadon 

York 


County 


.. Schuytkill. . .| 


| 


Allegheny 
Crawford 
Allegheny 
Fayette. . 


Delaware 
Westmore- 

land 
Warren 
Washington 
Franklin 
Greene 
Chester 
Allegheny 
Luzerne 
Allegheny 
Lycoming 
Delaware 
York 


RETAIL saces— GUD ESTIMATES, 1960 


Per 
Hsid 
Retail 
Sales 


3,484 


Buying 
Power 
Index 


Index 


Quality 


Index 
of Sales 
Activity 


Eating & 


Drink. 


790} 


General 
Mdse. | 
$000) | 


3,040 


1,657 


9,925 
11 008) 
6,025! 
1,813) 
48 

79 
282,955 
696 
11,126 


467 


SSeeane | Pop. (thous.) 


ow = = 


Se2ererwwunyeBwue 


Apparel 
($000 


Feod 


The ‘SM’? symbols mark original 
estimates by SALES MANAGEMENT. 


oa 


sive 


Furn.- 
House- 
Appl. 

($000 


Eai. & 


Ww 
| 

8 8 & | Drink. 
a | Mdse. 


Gen'l. 


aes 
£s 


owns &» Ww 


NUMBER OF OUTLETS 


79; 116 


motive 


Auto- 
|_1$000) | 


2,372 


1, 
93, 


287 ,669 


1,646) 

280) 
6,200) 
4,916] 
3,558] 
5,472| 


5,540 


2,700 


10,600 
3.934| 
2,721] 
4,138 
3,300 


| Lumber- 
Gas | Bidg. 
Stations | Hdwre. 
($000) | ($000 


5,411 
1,607 
88,120 
2,432 
591 
1,912 
2,645 
137 
281 
1,388 
1,181 
1,910 
1,398 
169 


exclu- 


1,067 


4,087 
2,647 
782 


1,163 
508 
461 
125 

36,168 
254 
632 
687 


686) 493 
1,201 783 E B45 77 
434 486 
389 167 
3,309 1,723 
2,135 


720 


002 
630 
212 
,855 


Armstrong 0331 


Beaver ’ 8,679 
1,307 
1,520 


961 


0964 


\ 
162 { 3 ‘ } 5, | 2, 2,185 6,707 


W055 046 } 2, 375 5 | 2,969 


2,104) 
13,943 276 6,4 


1,687 


982 


12,092 
8,417 


,697 


2,930 


5 , 290 
816 
3,675) 
2,394 


474 
1,077) 


667 
998 


605 
435 


Rochester 15.225 069 
1 Ellwood City is in Beaver and Lawrence counties 
Pennsylvania Population-Income data, page 264 
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SM Standard (4) and Potential (A) Metropolitan County Areas. 
* Not Available 


SALES MANAGEMENT 


PENNA. 


Per | 
COUNTIES | Met. i % | Heid. Buying | 
CITIES Area of Retai! Power | Quality 


SM ; The “SM” symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
: ae | Eating & : Furn.- | ; | Lumber- 
Index | Drink. | General House- | Auto- | Gas | Bldg. 


| 
| | 
of Sales Food Places Mdse. | Apparel | Appl. motive | Stations | Hdwre. Drugs 
(continued) |Code S.A. | Sales Index | 
aged = > : 


index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | $000) | ($000) | ($000 
Bedford q 0196 | 3,614 | .0184 
Bedford ‘ a -0074 | .0037 
Berks 633 | .1545 | 4,117 | .1621 
AReading 82 39: 0829 .0653 


9,080, 4,588 3,236, 982} 1,063} 8,888; 7,852} 3,629 
2,957] 1,951 297 72 252} 4,595) 1, 919 843 
79,029 26,013) ,944) 20,072} 18,153) 63,665] 18,467| 20,744 
37,317; 13,595} 38,892} 16,619} 11,260] 28,013) 6,612 8 643 
| 
Blair ; .0616 ; .0653 31,888) 9,253! ; 10,956] : 24,913) 9,844 
AAltoona 83,460 0379 | 0361 | 18,741} 5,090} : 9.419] 5, 15,179 4,106 
Bradford : 0290 | 3, .0271 13,996 3,193) ; 2.871 ; 16,101} 3,458 
Bucks ; .1427 .1818 | 75,788} 21,288) ; 10,148 ' 84,697; 20,599 
Bristol 20,3 | .0092 .0075 7 | F 4,976 1,393) 7 1,523 ,33 1,100 
Doylestown 3 0084 0048 | 7 3.554 942! 890! 1,038 723 787 998 
Middletown } 


Townshir 0203 0185 q ; 2,360 277 259 37,2 400] 


<,0' 


Morrisville , 0065 .0054 2% 3,418 , , 168 , ‘ 4, 0% 763| 
Quakertown ‘ 0065 0047 | . 4,939 854) 
| | | 
Butler .0502 0554 | 23,898] 7,143) 12,357/ 301} 9,799 
Butler 5 0231 -0146 |} 203 8,002) é 3,326} 
Cambria 1041 | 4, .0987 59,034 911] 44,354) 822} 13,480] 
A Johnstown 37 , 37 .0625 . 0382 21 28 , 039} 59 ol 9,37 5, 23,008) 5,421 
Cameron .0030 j 1,977| 740 
Carbon 0237 | — 704) 5, ,586 4,109 
Centre ' .0339 | 3, J 18,538) 
Bellefonte 126 0065 | : 24 | 4,216| 
State College- | 
Bellefonte 0,950 0187 
State College j } .0122 | 0141 
Chester. . ; | .1022 e -1179 
Coatesville F 30,9 0140 0094 
Oxford ,837 0054 .0028 
Phoenixville 24,376 Olll .0088 
West Chester 38,7 0176 0119 | 9,718 2,094 3,7 2,681} 2,474) 8,271] 212) 
| | 
Clarion 0177 .0168 9,847, 1,894 103} ,793| 2,743) 
Clearfield J -0369 | : -0366 21,567) 4,242 J . | : j | 7,041) 
Clearfield 23 .0109 .0068 : 5,066] 988} 3,67 2,316} 223 5, 1,205} 
Du Bois 22,673 | .0103 | 0072 | 1: 178 5,412 870] 3,53 906 404) 4,18 1,652 
Clinton 3, .0176 : -0182 10,831) 2,238) R ’ : , 2,454) 


Lock Haven 25, 0113 .0080 123 7,410 aad , 239} ,81i 72 ,03 884| 


Columbia , | .0286 | 3, -0265 16,623} 3,126 149) ‘ , ' 4,065 
Berwick i 22,15 o101 | 0075 6,670 639| , 264) 79 977 4,872 1,086 
Bloomsburg 23 328 .0106 .0071 23 5,990) 973} , 878 ay 2,272 3,96 1,006 

Crawford .0382 5 .0389 | 20,854 4,965) ' ,326| 819] : 6,881) 
Meadville 35,3 0161 | 0118 | : } 7 6,864] 1,622 879) 73 17 , 102) 1,619) 
Titusville 7,738 0080 .0054 4,999 763| 576 300} 042 596 1,114] 

Cumberland 0628 | 3, 0701 | 35,058 8,634] 11, ; 12,340| 
Carlisle 7,411 | .0170 0119 | 13 10,526 3,528 3,206] 2,155] t 1,689 
Lemoyne 37,1! 0169 | .0070 28 | 9,443 

| 

Dauphin , -1293 | 4, 1255 | 59,417| 
AHarrisburg 94 ,9% 0887 .0589 
Middletown 5 5 .0047 | .0057 
Steelton 9,516 .0044 .0052 

Delaware , .2570 ‘ .3382 
Chester 92, 68 -0421 -0385 
Clifton Heights a | .0051 -0046 
Collingdale 8,52 -0039 | .0060 
Darby... , 769 .0067 .0076 


Haverford Township 36 , 208 0165 .0340 
Lansdowne 37 0056 .0079 
Media ,025 -O109 .0058 
Radnor Township 29,608 0135 .0154 
Ridley Township ,234 | .0074 | .0199 
Springfield Township 28 ,326 -0129 .0175 
Upper Darby 
Township. ... 32,418 | .0602 0624 | 121 | 7,593 29,646} 
Yeadon 5,132 | .0023 .0057 =. 40% 32 170} : 
Elk ,967 .0159 0177 11, 2,522) : 1, ° : 2 


ee 
ee » to on Oe 
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All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1961 


climber 


For Erie, Pennsylvania’s 3rd 
city, the 1950-60 decade repre- 
sented another period of vigor- 
ous growth. No other major* 
Pennsylvania city went ahead at 
a faster clip—in either popula- 
tion or effective buying income. 
And here’s a post-census 
news item: between 1960 and 
1961 Metropolitan Erie, Erie 
County, showed a greater pop- 
ulation increase than any other 
metropolitan area in the state. 
To keep up with the tempo 
in this dynamic Great Lakes 
market, Pennsylvania’s lone St. 
Lawrence Seaway port, only 
The Erie Times & News will do. 
No other newspapers get a 
look-see. 
*100,000-and-over population 


Sources: 1950 & 1960 U.S. Censuses of Population 
1951 & 1961 Sales Management Survey of Buying Power 


When 

you 

think 
Pennsylvania, 
think Philadelphia, 
Pittsburgh 


The Ene Times evening 


The Erie News morning 


The Erie Times-News sunday 


LOOKING FOR A NEW PLANT SITE? 

Write to Erie Chamber of Commerce for detailed 
brochure on Erie Industrial Park: 225-acre, cen- 
trally-located plot offering idea! water, rail, highway 
transportation; proximity to major markets; skilled 
labor force 


Represented by The Katz Agency, Inc., Newspaper Division 


COUNTIES 
CITIES 


continued 
Erie 
a 


Fayette 


Total 

Retail 
Sales 
$000 


292,640 


The “SM” symbols mark original exclu- 


RETAIL SALES— JSM ESTIMATES, 1960 


Per 
Hsid. 
Retail 
Sales 


Buying 
Power 
Index 


3,965 | .1403 
044 
0835 


0145 


Index 
| of Sales 
Activity 


Quality 
Index 


Food 
$000 
72,574 


50,003 


Eating & 
Drink. 
Places 

$000 


20,264 
443 
614 
2,315 


,008 


General 
Mdse. 
$000 


46 ,036 
712 
40,704 
768 


23,647 


Apparel 
($000 


15, 


12, 


117 
718 
586 


250 


,064 


sive estimates by SALES MANAGEMENT 


Furn.- 
House- 
Appl. 
$000 


13,146 
188 
10,596 
132 


Auto- 
motive 


Gas 
Stations 


20 , 867 
1,021 
11,604 


1,620 


) Lumber- | 


Bldg. 
Hdwre. 


3,650 


2,612 


163 ,090 .0772 


7,792 ’ 11, ,525 


,020 ,236 2, 2 612 


854 1,61 , 922 . 494 

, 854 my , 922 . ,472 

12,370 2,23 , 692) 3,483 ,25 , 936 : 716 
890 3) 60 ‘ 197 
21,802 . . ,287| : ; : 475 
22 9,614 ,327] 75 67; 2, ,085 
Wi94 0U70 12% 165 5,375 990 ,563 ,215 5,476 9a 657 
0046 = 3,646 2,017 282 : : 494 


1961. 


Forest 


Franklin 


. 0500 


ne data, page 264 Copyright, Sales Management, Inc., SM Standard (4) and Potential (4) Metropolitan County Areas. 


Costs Lowered To National Advertisers! 


DISCOUNTS 


UP TO 


22% 


National Representatives 
WARD-GRIFFITH CO. 


THE SCRANTON TRIBUNE «ci 
THE SCRANTONIAN sinc) 


SALES MANAGEMENT 


FOR THE HEART OF SOUTHEASTERN PENNSYLVANIA 


DUAL MARKET 


524,900 
Households 


LANCASTER 
AND THE YORK 


Statistics For 


Population 
153,600 
Total Effective Income 


Buying $1,086,491 ,000. 


Lancaster household E 

York $6294, 
LANCASTER NEWSPAPERS, INC. 

551 FIFTH AVENUE, NEW YORK 17, 

WEST KING ST., Lancaster, 


per BI $7772. 


per household EBI 


N. Y., YUkon 6-0866 


Penna. Telephone EX 7-525! 


The “SM” symbols mark original exclu. 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 
$000 


PENNA. RETAIL SALES— JM ESTIMATES, 1960 
Per | 
Hsid. Buyirg 
Retail Power 
Sales Index 


Eating & | | 

Drink. | General | } 
Food | Places | Mdse. | Apparel 
$000 $000) | ($000 $000) | 


| Lumber- 
Gas Bldg. 
Stations | Hdwre. 


$000 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Index 
Quality | of Sales 
Index | Activity 


Auto- 
motive 


Drugs 
$000 


$000 

Greene 
Waynesburg 

Huntingdon 


3,356 -0177 2,029 5,021) ,385| | 7, 3,215] 


0043 5 620} 1,77 162 93| 3,626 736| 


Huntingdor 
Union 
Huntingdor 
Indiana 
Indiana 
Jefferson 


-Mount 


Punxsutawney 


Juniata 

Lackawanna 
Carbondale 
D inmore 
A>Scranton 

Lancaster 
Columbia 
Ephrata 
ALancaster 


OORD 
0081 


0753 


1499 


0049 


.0086 


0531 
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3,366 


-0170 


076 


0054 


0066 
1166 
0069 
OO8U 
0628 
. 1639 
0058 
0057 


0422 


2.188 


126 
), 484 
697 
748 
610 


28,941 


ve 3,156 


1,145 
5,619 


3,962 


on-w-a-— 


» en 
3 491 


County Areas. 


Lancaster / Harrisburg / York 
is one TV market when 
you use WGAL-TV 


READING 


LANCASTER 


GETTYSBURG 


CHANNEL 8 


Lancaster, Pa. 
NBC and CBS 


WGAL-T 


STEINMAN STATION, Clair McCollough, Pres. 


MAY 


Representative: The MEEKER Company « New York e Chicago Los Angeles e San Francisco 


10, 1961 


539 


NO MATTER WHAT YOU READ. . . LOOK NO FURTHER! 


YOU JUST AREN’T BUYING THE 
ALLENTOWN — BETHLEHEM — EASTON 
STANDARD METROPOLITAN STATISTICAL AREA 
IF YOU DON’T BUY THE EASTON-WILSON-PHILLIPSBURG PORTION 
Advertisers 


Schedule the EASTON EXPRESS More than 48,000 


Unduplicate 
You'd know, like they know . . . Just ask any representative of the Kelly-Smith Company 


Most Successful 


Coverage 


The “SM” symbols mark original exclu- 


PENNA. RETAIL SALES— BY ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES 
ITIES 


Per 
Hsld 
Retail 
Sales 


3,784 


Food 
$000 


628 


20 ,308 


Drink. 
Places 
$000) 


Eating & | 


6,716 
784 
411] 


,415) 


693) 


7,601] 
290] 
71,326 


| Lumber- 
Gas Bidg. 
Stations | Hdwre. | Drugs 


($000) | ($000) ($000) ($000) 


3,734 


091] 
3.586 


,333 


66,753 5, 828] 31,011 


565 
56,275 
9.269 
4,611 
1,083 
618 
32,874 
20,155 
18,156 
2,229 
1,092 
14,184 
402 


1,210 


, 085 
603| 
660 654 7 . | ‘ \ s , 702) 

315 d€ 2. 880| 


1,205 
1,070) 
31,233 


8,658 
| 


15,947 551 


Northumberland 


Perry 


Phi'adelphia 


L Ellwood City i 
Be 


ethlehem 


540 


0509 


0100 2,907 
1.2459 4,696 


{ Lawrence counties 


nd Northampton ce 


6,773 
5,686 
591 , 897 


2 
282, 


Sales Management, Inc., 


15,060 

14,224 
1,141 
2,692! 

7,182 


2,391 


626 953 
1961. 


9,375 


, 155 


2,181 
3,097) 


3,683 


533 


554 


+; 


123,689 ° 97, 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


The strong bond existing between the people of 
Greater Philadelphia and The Evening and Sunday 
Bulletin is based on confidence in this newspaper. 

Actually, The Bulletin 7s Philadelphia—in char- 
acter, tone, expression and spirit. The pride which 
Philadelphians take in their favorite newspaper is 
a pride in that which is part of them. 


You buy more than ‘‘space’’ when you buy The 
Bulletin. You gain a warm welcome into the homes 
of the growing seven billion dollar Greater Phila- 
delphia market. You enjoy a unique acceptance in 
the pages of this newspaper because. . 


You buy belief when you buy The Bulletin! 


THE PHILADELPHIA BULLETIN — A member of MILLION MARKET NEWSPAPERS, INC. 


Advertising Offices: New York, Chicago, Detroit, Los Angeles, San Francisco. Florida Resort Office: The Leonard Company, Miaini Beach. 


IN PHILADELPHIA NEARLY EVERYB“"” "EADS THE BULLETIN 


MAY 10, 1961 


The “SM” symbols mark original exclu- 
PENNA. sive estimates by SALES MANAGEMENT. 


Total 
COUNTIES Met Retail 


| g & | | Furn.- | Lumber- 
Hsid Buying | Drink. | General | House- | Auto- | Gas Bidg. 


CITIES Area Sales of | Retail Power Quality | of Sales Food | Places Mase. Apparel Appl. motive | 3000) | Hdwre. Drugs 


continued Code $000 U.S.A. | Sales index Index | Activity $000) ($000) | ($000) | ($000) ($000) ($000) | ($000) ($000) ($000) 


| 
| boon) | 
ar i 2,738,919 | 1.2459 1.2309 : 591,897) 282,529) 626,953 232,554] 123,689 318, 309| 97 ,397| 75,581 92,489 
Pike 11,678 | .0054 649 . 004: } 1, 255 182 759) 596 1,021) 
Potter 1¢ 306 .0074 328 0075 ; : 310 1, 3,961) Ve 957) 
Schuylkill 163,992 374 0795 u 1, ; : 7,132; 30,481 12, 7,153 
Maha { 7 ‘ 3,509 979 96 : 663 608 133 
l 1] 1,952 9 5, 2,35 


1,315 ,170 3% 1,533 


598 1,! 1,086 
035 753 464 
292 733 725 
787 F 912 
515 , ,001 

t 5 583) 36 , 692) 
Sullivan § F ‘ : 137 857 
123 , .659 
Tioga 2,523 , : : ‘ ‘ 466 ’ 945 
Union 23,2 3,78 . . j ° 422 e 211 
299 988 


3,984 ,593 860 


Snyder 


Somerset 


— 
ohkautn- 


Susquehanna 


uo 


700 


3,133 5,051 932 

sales of ‘‘non-store retalers’. This category was Pennsylvania Population-Income data, page 264. 
particularly sign ficant for cities listed in the retail SM Standard (4) and Potential (4) Metropolitan County Areas. 
Mail Order Copyright, Sales Management, Inc., 1961. 


THE WINNER: WCAU@TV! In Philadelphia, the nation’s fourth market, top 


honors go to Channel 10, the one television station that guarantees popularity and 
prestige. Throughout the day, WCAU-TV broadcasts top-rated, top-quality pro- 
grams, information and entertainment, from the CBS Television Network. Plus the 
be highly-popular 
| \ blue-ribbon 


very time. 


CBS TELEVISION STATIONS 


A DIVISION OF 
COLUMBIA BROADCASTING 
SYSTEM, INC. 


TRENTON TOPS THE DELAWARE VALLEY 


ee oe 
Ist in 
Delaware 


retail sales 
per household 


household on retail sales than any other DelVal city. 


| 
l 
Valley ! Trenton, 30 miles above Philadelphia, spends more per 
! 
I 
I 


AND THE “TIMES” IS TOPS IN TRENTON! 


From the standpoint of newspapers, the Trenton Times 


dominates its market. Covers 71% of metropolitan area 
households, 96% of city zone. Beats the Trenton cov- 
erage of Philadelphia papers 10 times over. 


TRENTON TIMES 


Represented by SAWYER-FERGUSON-WALKER CO. 


The “SM” symbols mark original exclu- 
Sive estimates by SALES MANAGEMENT, 


PENNA. RETAIL SALES— JM ESTIMATES, 1960 


Per Eating & Furn.- Lumber- | 

COUNTIES | Met. i % Hsid. Buying | Index Drink. | General | House- | Auto- | Gas | Bldg. | 
CITIES Area | Retail Power | Quality | of Sales Food | Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued) | Code -S.A.| Sales Index | Index | Activity | ($000) | ($090) | ($000) | ($000) | ($ $000) | ($000 ($000) | ($000) 


Warren. . J d | 4,910 .0239 94 6 CtiaN4 11,445 2,710 24,650 2,260 J J A 3,056 1,372 

Warren 02 -022 -0124 | 155 | 27 7,839) 1.260| 24,212 2, , 155 5, 566 1,777 1,076 
Washington : J 3,352 - 1060 88 79 59, 883| 4,733) 20, 15, : : ‘ 16,052) 6,027 
Canonsburg 22,7 -0072 111 158 7,430 1,513 1,37 olf ,o47 21. . 746 
Charleroi 5,7 0117 0066 150 | 266 5,030] 1,254) 3, 3,463 432] 37 606 
Donora 33 0056 0059 | 97 | 92 3,556 892 75 git 7 ‘ 362 39} 529 
Monongahela 13,6 .0062 .0049 | 107 135 3,734 767| 9¢ 542 3,417 783 75) 602 
Washington ‘ .0265 0168 | 16,292! 436 : 5,416 2,92 8, 3,467 2,872 2,009 

| | | | 

Wayne... 911 | 0150 .0134 | 7 8,646) 

Honesdale 7,503 .0080 | .0045 58 4,551) 
Westmoreland 137 ' | .1754 | 1764 | 89 108,616 

Arnold ,257 0047 004s | §g 2 5,033} 

Greensburg-South | } 

Greensburg-South- | 

west Greensburg... 51,948 .0282 0178 | 18,248) 
Greensburg oe. b3 .0287 0156 is 29 17,422) 
Irwin Ali -0066 | .0038 | 8 7 5,423 
Jeannette ‘ 24,423 Ol | -0093 | 
Latrobe : 28,008 | .0127 .0084 
Lower Burrell 361 | .0020 | 0049. 
Monessen.......... , 953 | -0109 0101 
New Kensington- 


ee et 


Arnold-Tarentum- 
Brackenridge. . 554 | 0875 | | 21,843) 
New Kensington 5 , 8: } .0209 .0149 | 5 i 8,932, 
Penn Township ,853 | .0026 | 0046 5 | K 1,465 


~ 


sow. © ™ 


Vandergrift : | .0082 -0056 6, 120} 1, 
Wyoming ‘ ¥ | ,.0085 J | 4,143 
York ; : 1302 | 60,471 15,941, 44, 
Hanover... ee 46,477 | .0211 | 01: | 2 7,723 1,349 12,53 ° 
AYork 123,522 | .0562 | .0386 | 130 | 25,221] 7,888| 22, 2,3: 24,192] 5,930] ,226 2, 
| | | 


9,330,456 | 4.2437 3.7: 2,196,831| 485,618|1,453,627| 409,694] 366,309| 308,592 


13,263,762 | 6.0336 | | ; 3 624 ,444'2,166,746) 794,787) 697,745, 416,624 


Total Above Cities 


State Total 


METRO. AREAS 


Allentown-Bethlehem- | | | | | | 
Easton 645,832 | .2937 4,448 2843 157,226) | ,272) , 825) 38,112) 97,566 3 36,817 
Altoona 135,458 -0616 3,378 .0653 | 31 , 888) , 325) 956) 8,203} 24,913 6,365 
Erie... 292,640 | -1332 | 3,965 .1403 72,574 ° | " | A | 13,146 50,163 ‘i 22,428 
Harrisburg 421,814 .1919 4,056 - 1956 | 94,475) ; a r 19,061 81,244 .318) 26,748 
Johnstown 301 448 .1371 3,993 -1321 | 75,854 ‘ , 13,696) 52,337 : 21,147 
Lancaster 329,689 -1499 | 4,070 - 1639 69,373) ‘ ,608; 16,065) 60,997 ; 24,403) 6,661 
Lebanon 108 394 .0493 4,121 .0477 27 ,565 . 23,140 - 6,596) 2,417 
New Castle 125,613 .0572 3,784 .0600 91 29,628 | 7,760 5.799 22,739 4 6,919 3,734 
Philadelphia 5,319,252 | 2.4196 4,183 | 2.6282 108 99 |1,263,767| 472,738; 920,925) 373,434) 226,768 813,522| 226,644, 173,874 


Pennsylvania Population-Income data, page 264. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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he 


3 


Se WITH AN INCREASE OF MORE THAN $20,000000 


FROM JULY 1,1959 to JULY 1,1960 


SCRANTON 


WILKES-BARRE « HAZLETON ° 


PENNA. 
ViETRO AREAS 


mtinued 


Pittsburgh 

Reading 

Scrantor 
Sharon-F arrell- 
Sharpsville 

Wilk es-Barre-Haziletor 
Williamsport 

York 

Total Above Ares 


SAWYER 


FERGUSON - WALKER COMPANY 


INC., National Representatives 


18901000 


2 FOOD STORE SALES, saps Pace MARKETS, JAN.6,1961. 


Ew YORK 


@ CHICAS 


GO @ PHILADELPHIA @ DETROIT 
"~ ATLANTA @ LOS ANGELES @ SAN FRANCISCO 


Total 

Retail 
Sales 
$000 


2,820 .405 


339 633 


2 
ae 


913 


471 
652 


RETAIL SALES— L5H J ESTIMATES, 1960 


Per 
Hslid 
Retail 
Sales 


Buying 
Power 
index 


4,037 1.3492 
4,117 -1621 
3,968 1166 


101 
106 
91 
3,700 0679 
. 1696 
-0567 
1296 


5.7691 


Quality 
Index 


index 
of Sales 
Activity 


96 
101 
94 


87 
92 
95 
97 


98 


Food 
$000 

792,894 
79,029 
78,014 


37,071 
105 449 
32,337 
60,471 


3,007,615 


The “SM” manele mark mea exclu- 


sive estimates by SALES MANAGEMENT. 


| Eating & 
Drink. 


Places | 


$000) 


216, 031 
26,013 
20,236 


8,010 
27,783 
8,278 
15,941 


955 ,026 


| General 
Mdse. 
($000) 


455 , 509 
46 944 
38,842 


14,184 
56,275 
20,155 
44,238 


1,957,627 


Apparel 
($000) 
170,907 

20,072 
18,699 


17, 733 


780 ,656 


‘Furn.- 
House- | 
Appl 
$ 


| 


Auto- 
motive 
($000) 


135, 776 
18,153 
12,394 


6,955 
17,810 
6,452 
20,939 


565,721|1,921,358, 699,897 


426,717 
63,665 
40,265 


27,645 
57,193 
20,639 
58,613 


Lumber- 
Bidg. 

Hdwre. 
($000) | 

104,912 
7,969 
7,704 


Gas 
Stations | 


Drugs 
($000) $000 


"148,272 
20,744) 
8,819 


3,964 
9,143 
3,172 
6,373 


605,526] 382,652 


RHODE ISLAND 


New England States: Connecticut, Maine, Massachusetts, New Hampshire, Vermont 


Bristol 

Central Falls 

Cranston 

Cumberland 
Town 

East 
Providence 

Newport 


COUNTIES 
CITIES 


Bristol 
Br 
Kent 
Warw 
West 
Newport 


Newport 


Providence 


Rhode Island Population-Income data, page 2 


Brist 
Provide 
Pr 


Prov 


Provid 
Newport 


Met 
Area 
Code 


141 


* Not Available 
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nce 


726 ,625 330 


NUMBER OF 


OUTLETS 


104 


17 


51, 30) 19 


26 


City 


Pawtucket 
Providence 
South 

Kingstown 
West 


Warwick... 


Westerly 
Woonsocket 


County 


Providence. 
Providence 


Washington. . 


Kent 
Washington 


Providence j 


RETAIL —— eee 1960 


Per 
Heid. 
Retail 
Sales 


3,042 


3,366 


Buying 
Power 
index 


0191 


0067 


| Quality 
| Index 


Index 


of Sales 
Activity 


Eating & 


General 
Mdse. 
($000 

1,094) 
530 
14,879) 
10,091 
3,557 
4,893) 
2,568 


109,424 


62,567 


Apparel 
($000) 
1,551) 
239) 
5,029 
1,889 
1,745 
3,915 
3,820} 


Total 
| Outlets | 


—-2© 
&& 


114 


40 
171 


Furn.- | 
House- 
Appl. 


($000) 


2,150 
813 
3,873 
931) 
1,512 
2,474 
2,113 


32,652 


Copyright, Sales Management, 


NUMBER OF OUTLET® 


672 


606| 267 


101; 34 


41; 22 


110, 40 


| Reserel 


50] 61| 35] 68| 50| 44 


104) 241) 104) 130 
| | | | 
| | 

22; 19) 24 59) 35) 20 
Ce hed 
. * . *| . 

21; 20; 12; 28 


57| 49 28) 58) — 


238 201 


| 
14, 
17 


| Lumber- 
Bidg. 
Hdwre. 
($000) 


Gas 
Stations 
($000) 


Drugs 
($000) 


2,246) 1,677 

207 
4,090 
2,115 
1,282 
2,565 
1,721 


944 28, 


Inc., 1961. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


A ONE-IN-A-MILLION TEST MARKET... 


one newspaper... and a million and more prospects! 


¢ bb OSEETES TESS ® 
gion gogeens ibe & 


You can now cover one of the nation’s top 
three test markets (and the Number One test ° 
market in New England!) thoroughly and more New Journal-Bulletin Package Plans 
economically than ever with The Providence 

. : Low Cost Gravure Opportunity — Your gravure advertising in 
Journal-Bulletin. New Journal-Bulletin package This Week Magazine or locally-edited Rhode Islander may be 


° ° . adapted for Journal-Bulletin combination, black and white, at 
plans—explained at right—make it easy. $.48 a line, using same copy. (Min. b&w size to be at least 


P ° . equal to the gravure, and combination to be compieted in same 
And you'll like what The Providence Journal- calendar week.) We make plates, no charge. Ask about it. 
Bulletin delivers. This one medium is the strong- Job-tailored Combinations — You have a choice of combinations 

est selling force throughout New England’s sec- fo ft your campcign program ond budget: 

ond largest market . . . a million-plus interstate Combination: * Circulation 
: 2 ‘ Morning and evening 44 

population center where buying power is BIG... Sunday Journal 


“ Sund i os 
bigger than ever, as Sales Management shows. sunday ang io 

: unday, orning, Eveni 

In ABC Providence alone, The Journal-Bul- gop oy prs 
7 : of (ABC circulation, March 31, 1960) 
letin gives you 100%-plus coverage of over 500,- ei " 
*Daily copy may run mornin anc evenin r d 

000. In the CITY-STATE area, yOu get more ing. Sunday and daily combinations aa Oat comin os 
than 80% coverage. day A.M., to be completed with Tuesday P.M. editions. Holiday 


Journal not sold in combination 

Isolated from other major markets . . . repre- 
sentative and well-balanced between urban and 
suburban . . . cosmopolitan in composition . . . the 
bustling Providence market offers you the ideal ; ee 
testing grounds for new products, new packaging, to Frank S. Rook, Manager, General Advertising, The 
or sales promotion ideas. Providence Journal-Bulletin, Providence 2, Rhode Island. 


PROVIDENCE JOURNAL-BULLETIN 


Line Rate 
63 


Write for full market data or Package Plan information 


Boston office: 479 Statler Office Bldg., Boston 16; Represented in Florida by McAskill, Herman & Daley, 
4014 Chase Ave., Miami Beach 40; Represented elsewhere by Ward-Griffith Co., Inc. 


MAY 10, 1961 


ALL sales categories register big 

WOONSOCKE ? gains in Woonsocket, Rhode Island, 
households. EBI per capita is up, too 

elle . . . an impressive $1,854! You'll sell 

Is Your $66 ~ Million Plus the ready-to-buy here with one buy 

; The Call, adding full process 

color for impact, and delivering 98% 


“Bonus” Market For Retail Sales market coverage. 


AVERAGE SALES % INCREASE AVERAGE SALES % INCREASE 
PER HOUSEHOLD OVER 1960 PER HOUSEHOLD Over 1960 

CALL Total Retail $4,691 7% Furn.-H. Appl. $244 3% 
Food 


1,533 10% Automotive 738 6% 
COVERS RHODE ISLAND'S PLUS MARKET Eat & Drink 291 8% Gas Stations 235 10% 


Gen. Mdse. 487 7% Lum-Blidg.-Hdwe. 144 5% 
Representatives: Johnson 


Kent, Gavin & Sinding Apparel 386 7% Drugs 170 11% 
Affiliated: 


WWON, WWON-FM a (All Data SM ‘61 Survey) 


RHODE ISL. RETAIL SALES— GUD Estimates, 1960 


Total Per ~~ | Eating & -) | Furn.- 
COUNTIES | Met Retail : Hsid. Buying Index General House- Auto- Gas | 
CITIES Area Sales of Retail Power | Quality | of Sales Food Mdse. | Apparel Appl. motive | Stations 


| 
continued Code $000 U.S.A Sales Index index | Activity $000 $000) | ($000) | ($000) | ($000) | ($000 


0051 0084 g § 4,111 ,629 ,017 3 654) 39 1,362 
029 .0341 79 21,928 ,06 2,8 , 259 2,708 7,439 5,982 
0122 0108 2,495 ,336 14,068 3 37 ,934 891) 
222 0234 14,446 2,523 1,321 1,456 ,509 , 180 4 777| 
0454 7 23 , 960 = 15,306 10,426 956 »272) 5,764 
1272 65,179] 24,86 62,692) 40,291] 17,739) ,437| 14,739] 
0263 1 ,106 6,877 5,449 445) 10,403 3,310) 
| 


- , a7 16,323 10,560 5,610 S11 7,126 
Washington . , J 4,529 2,634 ,232 ,014 4,404 
‘ ‘ | | 
g “ | | | | 
429 349 446 2,709 1,147} 
1,193 2,999 2,055 1,480) 4,266) 1,433) 2, 22) 


59,220) 124,265) 72,249 38,343| 133,323} 47,938} 50,425| 32,914 


| 
State Total 1,005,580 | .4574 | 3,930 | . | 75,696 43,381, 150,119} 61,353] 57,595| 39,176 


Rhode Island Population-Income data, page 280 Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


esterly = $66,034,000 in sales! 


Shoppers in Westerly come from 


Southern Rhode Island and Eastern 
Connecticut—both high-income communities 
that depend on 

THE WESTERLY SUN Westerly, Rhode Island 


Represented by The Julius Mathews Special Agency, Inc. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


MAY 


10, 


1961 


FOUND: $140,130,440 paid 


to personnel at military 
bases in the Providence, R.I. 
market area (Quonset, 
Davisville, Newport, New 
London and Otis Air Force 
Base). This is a plus not 
listed in any census break- 
down of the rich, growing 
Providence market — a juicy 
bonus waiting to be picked 
up by advertisers on WJAR- 
TV, the only TV station 
that puts a grade A signal 
into all these bases. To 
claim, contact Edward Petry 
& Co., Inc. WJAR-TV « 
NBC e ABC. 


APPROVED 


awtucket :. WOW WEW 


The Quality Quarter Of Th Of The 
Providence-PAWTUCKET U.S. Metropolitan Area 


The GROWING Quarter, with The BIG-BUYING Quarter, out- The “PAWTUCKET TIMES” 
a 9% population growth buying the metropolitan area Quarter! A full 80% of this 
since 1950 compared to only in per-capita retail purchases Quality Quarter market is 
1% for the entire metro- ... Supplying 25% of the area’s covered only by the Paw- 
politan area. total retail sales. tucket Times. 


Write today for: : ly ay 
PAWTUCKET seeeeeeececee T k { (i 

MARKET Color flaw Ue P WPS Rhode Island 
FACT Now Exclusively Serving the Quality Quarter Market 
BOOK Available 


eeeceeeeseeeee Represented by Story, Brooks & Finley 


RHODE G7 The ‘‘SM’’ symbols mark original, exclu- 
ISLAND RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Furn.- 
METRO. AREAS Retail Hsid. Buying Index Drink. | General House- Auto- > 
Sales of Retail Power Quality of Sales Food Places Mdse. | Apparel | Appl. motive Stations | Hdwre. 
continued $000 U.S.A. | Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Providence-Pawtucket 875,623 3983 4,020 ° 100 100 214,542) 62,952) 125,397, 69,147| 38,675) 131,757) 51,869 43,127 


Total Above Areas 875,623 . 3983 4,020 . 3990 100 100 {214 4542) 62, 062|_ _ 123, 25.307! _ | _@. 147|_ 38,675 131,757) 51,869) &. 127 


RHODE ISLAND METROPOLITAN STATISTICAL AREA aan OB 


| | 
. 72,630) 132,990) 74,035) 42,498) 146, 303| 57,811, 51,094) 37,654 


Providence-Paw- 
tucket, R. 1.-Mass 982,552 4470 .4553 100 98 


| | iganaeeves 
Total Above Area 982, 552 4470 4553 100 98 248,302) 72,630) 132,990) 74,035] 42,498 146,303 57,811 51,084 36,654 


SOUTH CAROLINA 


States: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, Virginia, W. Virginia 


Other South Atlantic 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


thous.) 


Pop 
Apparel 


County 


| Pop. (thous.) 


onwown em 
woxunmal 


| Outlets 
Food 
Gen’! 

| Mdse. 

| Apparel 


City County 


Hartsville . Darlington 
Lancaster... .Lancaster 
Laurens Laurens 
Myrtle Beach. Horry. . 
Newberry... .Newberry 
North 

Augusta... .Aiken 
Orangeburg... Orangeburg. 
Rock Hill axsiaxs 
Spartanburg. . Spartanburg 
Sumter Sumter..... 
Union... .Union ‘ 
Waterboro... .Colleton..... 


| 
| 


"| Eat. & 


a 
nm 
ros 
Ww 
= & @ | Drink. 


Alken Aiken 
Anderson Anderson 


+ 


cS) 
a= 

en & 
_ 

ny 


Beaufort Beaufort 
Camden Kershaw 
Charlestor Charlestor 


-_ 
> @ 

— = ot ot et 
ono 


= 
—J 


Chester Chester 
Columbia Richland 
Conway Horry 
Florence Florence 
Gaffney. ..... Cherokee 
Georgetown .. Georgetown ; 3 2 ! 13 
Greenville Greenville 97% 76 
Greenwood. . .Greenwood 23 18 


Greer Greenville ay «12 y 12 


RETAIL SALES— ESTIMATES, 1960 


Total Per Eating & | - | 
COUNTIES Met Retail Hsld. Buying | | Index | Drink. | General | House- Auto- 
CITIES Area Sales Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive 
Code $000 3. A. Sales Index Index Activity ($000) ( ) ($000) | ($000) | 


Stations @. | Drugs 
($000) ($000) ($000) | ($000) ($000) 
Abbeville 11,298 7 2,092 .0077 


; 605 | 370 
Aiken 3] 55,700 | . 2,520 0379 022! ( 306| ; ,333} 2,229) 2,278 
Aike 26,471 012 0085 f 1,291 1,208 

} 181) 300 

j 243| ; 242 


Rhode Island Population-Income data, page 280. * Not Available 
Copyright, Sales Management, Inc., 1961 
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North Augu 8,053 0037 0055 


Allendale 11,127 ‘ y -0042 


South Carolina Population-Income data, page 282. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


SALES MANAGEMENT 


2,130,100 People . . . WFBC-TV’s Giant 
Greenville-Spartanburg-Asheville Market 


42nd in the United States*, the Giant’s Greenville-Spartan- er 
burg-Asheville market ranks with Birmingham, New Orleans o ASHEVILLE 
and Miami as one of the South’s most essential television buys! 

The Giant’s market is rich in people, payrolls and retail sales. 

Look at the figures, look at the ratings, and call us or Avery- 

Knodel for availabilities and assistance. 


*According to ratings by Television Maga- 
zine December, 1960. 


IS POPULATION 2,130,100 


cnapeen 4 HOMES 532,700 


WFBC TV INCOMES $2,858,087,000 
ay RETAIL SALES $1,839,800,000 
GREENVILLE, S. C. 


Data for the 61 counties within WFBC-TV’s 
Grade A and B contours from Sales Manage- 


ment’s Survey, May 10, 1961. 
(27 AVERY- KNODEL 


ei cn The “SM” symbols mark original, exclu- 
S. CAROLINA RETAIL SALES— BY 1 ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total | | Pe ‘Eating & Furn.- | | ~ | by oak 
COUNTIES Met Retail %, Hsld. Buying Index Drink. | General | | House- | Auio- | Gas 9. | 
CITIES Area Sales of Retail Power Quality | of Sales Places Mdse. Apparel Appl. motive | Stations | Hdwre. | 
continued) |Code ($000) .S.A. | Sales Index | Index Activity ($000) ($000) ($000) ($000 $000) ($000) ($000) 
Anderson...... 83,494 d 3,249 0407 J 3,657, 12,277 6,066 5,656 
Anderson.... 56,919 ‘ -0223 277 1,957] 9,974 5,320 4,171 
Bamberg. . 9,696 J 2,424 0053 ‘ 502) 802 488 470 
Barnwell ; 12,602 d | 2, -0058 é 367 1, 435) 366 


Beaufort. . 26,277 | . ; .0163 | : 118| 

Beaufort 19,939 0051 17 667 
Berkeley 14,906 j ‘ .0108 > 807 
Calhoun nsctecs 731 f m .0036 P 145 


Charleston ‘ ‘ : -0963 : 954 
ACharleston . 2 . 0402 24, 9,006 
Cherokee. ... a . ! .0128 : ,217 
Gaffney... 7,312 0060 13 36 5, 656 
Chester... J ‘ ; .0114 . 916 
Chester. ... 226 d 0040 7 3 216 


Chesterfield a ¢ : -0106 

Clarendon 

Colleton 
Walterboro 


Darlington 
Hartsville. . 

Dillon 

Dorchester. . . 


Edgefield 
Fairfield . ‘ 
Florence..... ’ ° s -0326 

Florence es . l 0146 


Georgetown : i : -0125 
Georgetown 5,72 0076 - 0062 3,973 3 744 806 783 471 
Greenville...... ’ .1044 ‘ ° | ° ° 120 10,503 é 41,756 
AGreenville 53,131 | .0696 .047 35, 4, 34,177 8,806 


25,938 ,980 
1Greer ‘ 15,181 .0069 . 0052 3 2 ,228 


956 ,196 3,167 830 


1 Greer is in Greenville and Spartanburg counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
South Carolina Population-Income data, page 282. Copyright, Sales Management, Inc., 1962. 
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‘petite Tie SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total | | Per | Eating & | Furn.- Lumber- 

COUNTIES | Met. Retail | % | Held, Buying | Index Drink. | General House- Auto- Gas Bidg. 
CITIES Area Sales of Retail | Power | Quality | of Sales | Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
(continued) | Code} ($000 U.S.A.| Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


S. CAROLINA 


Greenwood ' 0166 | 3,064 | .0198 | 81 10,451) 1,606) 3,941) 2,494 317) 2,367, 91,114 
Greenwood M4, -0109 ‘ooo? | 101 5,998 941) 2,481) 2,146 ; 1,009 542 


Hampton j .0056 | 3,514 603} 1,072 519! 278 
Horry ! } 0266 | 14,251] 4,605} 10,482 | 2,218] | 5,082) 2,238 
Conway 21, 0057 | 96 2,996 341} 3,321) ; 773 ,340) 7 708 
Myrtle Beach ,, .0056 | 23: 4,607} 2,610) 4,384] 33) 7| 953 
Jasper : .0038 1,451! 337| 382) 132 
Kershaw 181 | 010 | 2, 0120 | 6, 898] enh 
Camden 75 | .0069 3,481| 511) 
Lancaster .0148 ‘ .0160 8,948 1,191) 
Lancaster 20 | .0093 E 5,053 624 
Laurens .0136 : : 7,391 921 


Laurens 4,315 0066 ; 25 3,073 462 


Lee 
Lexington 
MicC or mick 


Marion 
Mariboro 
Newberry 
Newberry m9 | d 3, 2 16: } 1,411 
| | 


Oconee q ? . : | , t : i 1,857 
Orangeburg 5.46 F ' : ; : ; ,813| 4,272 

Orangeburg 25, 18% l 5 3,6: 865 447 7,468) | 2,491 
Pickens : ; : ; ’ P , | 2,271 


Richland Y , y ‘ i ‘ , | 13,505 
AColumbia 185 842 - 0606 y 56 31,689 K 9 : 933 11,693 
Saluda ; e .0047 | : 240) i 117 
Spartanburg 290 } : : , | ,887 ' ; : 11,525) 9,697 
‘Spartanburg 90), 091 4 .027 5 012 16,019 ‘ 5 20,780/ 5,168) 3,293] 
1Greer 


1 Greer is in Greenville and Spartanburg counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
South Carolina Population-Income data, page 2&2. Copyright, Sales Management, Inc., 1961. 


A New 
Directory of Key Plants 


All Plants with 500 or More Employees 
(Accounting for Half of All Value Added in U.S. Manufacturing) 


Data include: Plant Name . . . Location by State and County . . . Mailing Address 
.. . SIC Codes . . . Product Description . . . Average Employment in 1959. 


Two Tabular Arrangements included: (1) Geographic, Alphabetic by state 
and county . . . (2) Industry Ranking in order of employment. Nearly 
6,000 plants 


No other directory covers all industries, and Yet only if you know how large a plant is can 
reveals employment in each plant, an item you estimate its potential to you. 
which in most directories is handled by code, Cost: $48.00 ($40.00 each for two or more 
or as in Census releases is generally blacked out. copies). Also Available on IBM cards. 


MARKET STATISTICS 630 THIRD AVENUE, NEW YORK 17, N. Y. YU 6-8557 


RESEARCH CONSULTANTS TO SALES MANAGEMENT 


SALES MANAGEMENT 


THE BIG 2) 
LIN S.C. 


GREENVILLE COLUMBIA CHARLESTON 


The Greenville News The State The News and Courier 
Greenville Piedmont The Columbia Record Charleston Evening Post 
Repr. Ward-Griffith Co. Repr. The Branham Co. Repr. The John Budd Co. 


COVERING SOUTH CAROLINA EFFECTIVELY AND ECONOMICALLY! 


7 VUSMOUI(CE 
FREQUENCY ana BULK DISCOUNTS 
TO GENERAL ADVERTISERS... 


Effective Dates: April 1, 1961 in Greenville and Columbiat; June 1, 1961 in Charleston 


Here are the money-saving discount sched- get the advertising economies offered by each 
ules you've wanted for frequency or bulk in in the tables shown below. By using the news- 
South Carolina’s ‘Big Three Markets,” Green- papers listed in all three markets you'll get 
ville, Columbia and Charleston. You can now effective, economical coverage of more than 
earn as much as 17% discount for frequency, two-thirds of South Carolina’s marketing po- 
with a liberalized Continuity-Impact-Discount tential. 

(C.1.D.) plan... and a maximum of 15% for For complete information, please write, wire 
bulk. You may now contract individually with or telephone the newspapers listed or their 
the newspaper organizations listed above to national representatives. 


To get discounts in Greenville and Columbia f 
April and May linage, forward signed contracts not 
later than June 1, 196] 


FREQUENCY DISCOUNTS 


MINIMUM* WEEKLY EARN UP TO 
CONTRACT REQUIREMENTS — DISCOUNTS 
Lines 10 wks. 20 wks. 30 wks. 40 wks. 


9 2 
ie senaitill in 13 in 26 in 39 in 52 2,000 to 4,999 2% 50,000 to 74,999 9% 
300 4% 6% 8% 10% O 5,000 to 9,999 3% 75,000 to 99,999 11% 
600 5% 7% 9% 11% 
10,000 to 24,999 5% 100,000 to 149,999 13% 
1000 6% 8% 10% 12% 


1500 7% 10% 12% 14% 25,000 to 49,999 7% 150,000 and over 15% 
2400 8% 12% 14% 16% 


An additional 1% discount will *Minimum weeks required within 


4 
be granted on all published lin contract period. Consecutive DISCOUNT 


age in excess of minimum con weeks not required 


BULK DISCOUNTS* 


Total Lines Discount Total Lines Discount 


*For linage contracted during 12 months period 


tract requirements 


Rates and complete information upon request. Same discounts apply to Daily or Sunday insertions. 
Color: Discount rates do not apply to color but to black-and-white only. 


It’s Easy to Cover South Carolina with “The Big 3 in S. C.” 


Contact the Newspapers Listed above, or their Representatives 


MAY 10, 1961 


Ou : The “‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- 

COUNTIES Met Retail Hsld. Buying Index Drink General House- Auto- Gas 
CITIES Area Sales ( Retail Quality | of Sales Food Places Mdse. Apparel Appl. motive Stations | Hdwre. 
ontinued Code $000 ‘ Sales Index | Activity $000 $000) $ $000 ($000 $000) $000) ($000) 


'S. CAROLINA 


Sumter 65,668 0299 «4,156 02 70 16,384 1,864 ; 644, 3,511! 13,771 5,627, 7,638 
t { 24 116 11,408 1,521 ; 584 3,225, 11,170 4,265 7,638 

Union 831 2,680 0112 ; ; 765 738 . 2,282 1,167 
W065 5 93 | ; ,714 600 2,22: 1,268 1,101 

2,505 : : : ,074 815 , 1,656 1,615 

York 3,187 : 5 $ x ,075 4,064 4,579 4,931) 


| 
2,982 2,686 7,544 2,408 3,199 


Williamsburg 


161,116 83 ,387 25 , 258 72,596 70,740 


State Total 7 533 : 2 . 5 142,103 


METRO. AREAS FALES— BY 1 ESTIMATES, 1960 


Charleston P .0963 79 74 51,621 12,954 24,414 14,570 12,027 J 15,017 
Columbia 2 . -1175 80 50,046 13,048 36, 168 17,535 10,955) . 23,132 
Greerivilie ‘ .1042 89 ° 8, 386 39,120 10,503 11,600 . 18,936 

Spartanburg ‘ .0684 79 J 5,534 20,733 7,510 6,542 ‘ 11,525 


Total Above Areas y . 3864 82 189,592) 39,922)5,220.435| 50,118) 41,124 68,610 


DAKOTA 


Other West North Central States: lowa, Kansas, Minnesota, Missouri, Nebraska, North Dakota 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


thous 


Total 
Outlets 


City County 


Apparel 


City County 


w 
and 
o 


Aberdeen Brown Rapid City... . Pennington. 
Sioux Falls. .. Minnehaha 
Watertown. . .Codington. . 


Yankton Yankton 


Brookings Brookings 
Huron Beadle 
Mitchell Davison 
Pierre Hughes 13 


S25 
SoS 


RETAIL SALES— JM ESTIMATES, 1960 


Total : “Per . Eating & | ~ Furn.- 
COUNTIES Met Retail Hsid. Buying Index Drink. | General House- | Auto- 
CITIES Area Sales Retail Power | Quality | of Sales | Food Places | Mdse. | Apparel | Appl. motive | Stations 


Code $000 , b Sales Index Index | Activity $000) ($000) ) ($000) | ($000) ($000 


Armstrong 
Aurora : P a .0016 196 
Beadle 27 , 403 é .0107 ’ ,678 
__ 0080 ) Y ,397 


Bennett 3, J y .0014 257 


Bon Homme 7 7 , - 516 
Brookings 27 ; : } . , 302 
Brooki 7 077 : . ,014 2, 4,027 
Brown B 388 3 " ‘ | . 913 ° ° e 10,990) 
A berdec 135 295 76 : 2,116 oS 3,487 : 10,060 


Brule . d J 683 
Buffalo 
Butte 


Campbell 

Charlies Mix 

Clark 

Clay 

Codington 
Watert 


Corson 


Custer 

Davison 
Mi 

Day 

Deuel 

1 Dewey 

Douglas 


Edmunds 263 ° 
Fall River 12,851 d 2 A . é ’ 538 

Faulk 3,556 .0016 as . | 77) 482 

Grant 10,027 0046 | 3, d . 261) 1,780| 1,123 


2, 
1, 
1, 
1, 


329 
385 
885 


South Carolina Population-Income data, page 282. South Dakota Population-income data, page 284. 
] Armstrong County is no longer a political entity, having been annexed by Dewey SM Standard (4) and Potential (A) Metropolitan County Areas. 
County. Copyright, Sales Management, Inc., 1961. 


552 SALES MANAGEMENT 


KELO-LAND 


is a 103-county market, staked out 
by natural distribution flow— 
not by man-made state lines nor 
local media convenience. We have 


NORTH DAKOTA 


SOUTH DAKOTA 


NEBRASKA , CBS * ABC 


d KELO-LA a ; 
ron Slomhat _ a cae ie JOE FLOYD, Pres.; Evans Nord, Gen. Mgr.; Larry Bentson, Vice-Pres. 


other tv facility or “package” of " TT . a 
unrelated stetiens can ames Pon Represented by H-R © in Minneapolis by Wayne Evans & Associates. 


og whey - a ——— Bute} Midcontinent Broadcasting Group ———- 
oats ten Hh 9 KELO-LAND/tv & radio Sioux Falls, $.D.; WLOL/am, fm Minneapolis-St. Paul; 


KELO-LAND SIMULTANEOUSLY! WKOW/am & tv Madison, Wis.; KSO Des Moines 


bols mark original, exclu. 
S. DAKOTA RETAIL SALES— JM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT, 
= | Per l | Eating & | ~ Furn. u ity 
COUNTIES | Met. i % Hsid. Buying | Index | Drink. | General | Bidg. 
CITIES Area f | Retail Power | Quality | of Sales | | , motive | Stations | Hdwre. | Drugs 
(continued) |Code ( - S.A. | Sales Index Index | Activity | $ ($000) $000) ($000) ($000) 


3,285 | .0029 | 73 83 | 1,939! 168 
6.244 | .o019 | 106 | 139 1,498 73 
| 


71 71 | | 1,722 185 
81 92 199) : 1,901 223 
23 69 


62 1 68 


962 


302 


Hyde oan , | 3, 
Jackson.... - : J J | 97 
Jerauld...... ieee , P BB: Z ; 56 


Lawrence..... 
Lincoln. . 
Lyman 


McCook... 
McPherson 
Marshall. . . 


Meade 
Mellette 
Miner. . 


Minnehaha d 
ASioux Falls. . .0550 .0402 
Moody 6,635 F ; .0034 
Pennington. .... 98,541 ° -0333 | | 
ARapid City..... 90,008 | . .0267 766 mn 


7,545 | . : j , 260} 143 
6,787 | . ; ,089) 154 
10,723 


4,204 
| 211 
2,055) 
| 
329 
283 
575) 


4,033 707! 2261 2,635! 237 


South Dakota Population-Income data, page 284. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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JOURNAL 
Coverage 
Area 


Don’t miss.... 


RAPID CITY, S. D.! 
Fastest growing city im the upper midwest! 


With Rapid City as its hub, here's a market worth $191,122,000 
in retail sales.* Rapid City, itself, boasts a ‘‘Quality Index’’ 67% 


04eQ YNOS 


Wyoming 4 


rating of 111. Its $23,190,000 in automotive sales tops the en- 
tire state. Like we say ... DON’T MISS RAPID CITY... 
and its wealthy western market. 


* SM, May 10, 1961 


Daily - Sunday 
Coverage: 


100% —Rapid City 
85%—Black Hills Towns 


75%—Trade Territory 


Sold and served by 


Full Color 
Daily-Sunday 


1950-1960 


The Rapid City Daily Journal 


S. DAKOTA 


COUNTIES 


CITIES 


continued 


Turner 
Union 


Walworth 
Washabaugh 
Yankton 


State Total 


METRO 


Rapid City 
Sioux Falls 


Total Above Areas 


AREAS 


Met 
Area 
Code 


RETAIL SAL 


Per 
Held. 
Retail 
Sales 


Buying 
Power 
Index 
2,925 
3,945 

442 


591 


4,235 3214 


RETAIL SAL 


5,214 -0333 
5,079 0494 


5,134 


cs- G&D ESTIMATES, 1960 


index 
of Sales 
Activity 


Quality 
Index 


69 69 
98 


85 


es- G&D ESTIMATES, 


101 
102 


136 
129 


Eating & 
Drink. 
Places 

$000) 


Food 
$000 


986 
601 


2,317 
1,824 


521 
1,256 


2,190 
35 
5,310 


21,843 50,271 


160.703 50,999 77,084 


1960 


5,882 
8,841 


14,723 27,369 


18,186 
25,742 


8,642 
18,727 


43 ,928 


sive 
~ Furn.- 
House- 
Appl. 
$000 


Auto- 
motive 
($000 

1,069 
2,334 


241 
149 


2,266 


3,772 


3,238 


83 ,058 


28,715 


154,677 


23,608 
25,205 


48 813 


~§,081| 5,621 
6,953; 6,010 


12,034, 11,631 


The “SM” symbols mark original, exclu- 
estimates by SALES MANAGEMENT. 


Gas 


Sta 
$ 


1 


1 


tions | 
000 


49,180 15,415 


156,085 28,848 


12,769] 3,642 
16,070, 6,970 


10.612 


8,347 
1,073 


9.420 28,839 


t 
City 


Athen 
Bristo! 
Chattanooga 
Clarksville 
sleveland 
olumbia 
Cookeville 
ovington 
Dyersburg 
East Ridge 
Elizabethton 
Fayetteville 
Franklin 
Gallatin 
Greeneville 
Jackson 
Johnson City 


Kingsport 


County 


McMinn 
Sullivar 
Hamilton 
Montgomery 
Bradley 
Maury 
Putnam 
Tipton 
Dyer 
Hamilton 
Carter 
Lincoin 
Williamson 
Sumner 
Greene 
Madison 
Washington 
Sullivan 


youth Dakota Populat 
* Not Available 


N2eoovwuvs D> & 


ow -o eo — 


o— 


Other 


NUMBER OF 


page 284 


TENNESSEE 


OUTLETS 


a 


eoreoceeo- 


Copyright 


Sales Management, Inc., 


City County 


Knoxville Knox 
Lawrenceburg.Lawrence 
Lebanon 
Maryville... ..Blount. . 
McM'nnville..Warren. ... 
Memphis... . . Shelby 
Morristown... Hamblen 
Murfreesboro. Rutherford 
Nashville... ..Davidson. 
Oak Ridge....Anderson 
Paris... Henry 
Pulaski . Giles 

Red Bank- 

White Oak. Hamilton... 
Shelbyville. . Bedford... . 
Springfield. ... Robertson. . 
Tullahoma... .Coffee..... 
Union City Obion 


1961 


sca veses 


East South Central States: Alabama, Kentucky, Mississippi 


= 
<= 
S 


2 
= 
26 
10 
13 
17 
17 


| Apparel 


NUMBER OF OUTLETS 


13 
10} 


13 


Tennessee Population-Income data, page 287. 
SM Standard (4) and Potential (A) Metropolitan County Areas, 


Get the full story on these markets. Study the data and the advertisements. 


SALES MANAGEMENT 


In Nashville the Negro is a $99,320,000 Market— 
You Sell Him Only Through Rounsaville Radio 


In Nashville 161,768 Negroes spend $99,320,000 ROUNSAVILLE RADIO also sells , > 
annually on consumer goods—definitely a big the Negro in these 5 markets: ; a _) 
market! And you reach it only with WVOL— 

Rounsaville Radio—only all-Negro programmed e WLOU—LOUISVILLE 


station in Nashville. Reachesy44 counties in eWCIN—CINCINNATI per se 

Tennessee and Kentucky. Call or write today for eWYLD—NEW ORLEANS ROUNSAVILLE 

the full story on WVOL and the entire Rounsaville ST. TI 

chain. John E. Pearson, national representative, eWTMP—TAMPA-ST. PETERSBURG RADIO A ONS 
‘ e KRZY—DALLAS-FT. WORTH ee eee ee 


Dora-Clayton in the Southeast. * 


Robert W. Rounsaville, Owner-President e Harold F. Walker, V.P. & Nat'l Sales Mgr. e John E. Pearson, Nat'l Rep. e Dora-Clayton, Southeastern Rep. 
eee ROUNSAVILLE RADIO—FIRST IN RATING IN SIX BIG MARKETS 


TENNESSE 


SM The ‘‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT, 
| | Eating & | | Lumber- 
COUNTIES > i | % | q Buying | | Index | Drink. | General | Auto- Gas Bldg. 
CITIES | i Power | Quality | of Sales | | . : motive | Stations 
Cc ($000 U. . index Index | Activity ( ($000) ) | ($000) | ($000) 


Anderson me , Z : = ::) 82 : 2,086| 
Oak Ridge....... 31,825 ‘ 53 103 | 98 765) 2,133) 711) 1,382) 
Bedford 2 : t ; 70 | 69 ; 797) 
Shelbyville rs F .0056 97 136 ,425 : , 698 753 


Benton ‘ d , .0038 66 62 


Bledsoe , é : -0022 
Blount. . , ° ’ 0231 
Maryville 32,259 J . 0084 
Maryrtille-Alcoa 35,40 0108 
Bradley. . = ‘ .0158 


Cleveland. .. 33, 0096 


Campbe!! 
Cannon 
Carroll 


Carter ' - : 0151 , 88y 3,100 
P Elizabethton te : 0065 § 3 326 2,016 
Cheatham ° ° . -0030 ' 364 
Chester ; P 3 -0033 J 895 


Claiborne ; A : P A 1,533 
Clay : 
Cocke , -0061 


Coffee ; .0100 

Tullahoma 2, 0056 ‘ g 3, | ; 251 
Crockett : d ‘ d . | A 1,242 
Cumberland y : ‘ é , J ‘ J 1,004 


Davidson A . . . 99 26 , 236 : , ‘5 25,455 16,742 

ANashville 269 ; t 5, 19,529 , 888 + 19,116 10,201 
Decatur , 868 . : 58 : 293 1,135 127 
De Kalb 322 é , J ° 274 . 285 


Dickson ,343 é * ‘ ; 646 
Dyer 224 

Dyersburg 22, 4 d 4, 786 
Fayette 


Fentress 
Franklin 
Gibson 


Giles 

Pulaski ,643 j 0040 
Grainger ‘ F ; -0033 
Greene ; Re : .0159 i ,348 ,754) , ; 3,069 


Greeneville 27,97 .0127 .0074 - ,562 198 : 7,322 2, 2,106 


Grundy. . ‘ F -0032 J , 198 
Hamblen ’ ° -0147 . m ° : : 3,854 
Morristown 34,298 F .0113 9% ,517 ,553 ,297 2,623 3,771 
Hamilton ; ° .1239 > : . ‘ . 19,963 
AChattanooga 278 ,6 - .0828 5 59 , 27 3, 51,72 P 16,794 
East Ridge ,845 J . 0080 | 33 +$ : 53% . 571 
Red Bank-White Oak , 199 F .0043 7 3 m.* d 318 


Hancock : e 964 -0019 | 98 105 


Tennessee Population-Income data, page 287. Copyright, Sales Management, Inc., ‘ SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Weill help you 


in Kingsport’s Massive Supermarkets 


Our supermarket owners and operators endorse and cooperate in the 
unprecedented “Kingsport Plan” for product placement and promotion. 
Let us show you how we've helped advertisers large and small to 


WANT 


DISTRIBUTION 


introduce — test — promote successfully in the king-pin city of the 


Tenn.-Va. Tri-Cities metro area. 


of the “Kingsport Plan”. 


KINGSPORT TIMES-NEWS 


National Representatives: Johnson, Kent, Gavin & Sinding, Inc. 


Write for folder with details 


TENNESSEE 


| COUNTIES 
CITIES 
continued 


Hardeman 
Hardin 
Hawkins 
Haywood 
Henderson 


Houston 


Humphreys 
Jackson 
Jefferson 


Johnson 

Knox 
AkKoorville 

Lake 


Lauderdale 
Lawrence 

Lawrenceburg 
Lewis 


Lincoln 
Fayetteville 

Loudon 

McMinn 
Athens 


McNairy 
Macon 
Madison 


Jackson 


Merion 
Marshall 
Maury 


Meigs 
Monroe 
Montgomery 


Clarksville 


Moore 
Morgan 
Obion 

Uni m_ City 


Overton 
Perry. 
Pickett 


Polk 
Putnam 
Cookeville 


Rhea 


Met. 
Area 
Code 


.0071 
-0238 
.0209 


569 
.793 


642 


,128 
,609 
342 


7,458 
22,989 
16,707 
11,152 


0105 
.0076 
0050 | 


RETAIL SALES— ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Buying 
Power 
Index 


-0101 
0049 
-0021 


-0037 
-0266 
-0191 


.0071 
-0070 
-0181 

0107 


0014 
.0077 
-0260 
-0139 


-0010 
0038 
-0116 
-0057 


Quality 
Index 


lll 
63 


Index 
of Sales 
Activity 


Food 


| 173 
57 


($000) 


Eating & 
| Drink. 
Places 
($000) 


General 
Mdse. 
($000) 


| 
Apparel 


Furn.- 


House- | 


Appl. 
($000) 


| Auto- 
motive 
($000) 


Stations 


Lumber- 


($000) | ($000) 


1,457) 
1,288 
479 


12,019) 
11,817) 


2,894 
4,666 
9,009) 
7,843 


202 


ERR eB EBs 


_ 


2,637) 
15, 196) 
14,134 


70 


3,877 
3,649 


F 


2,303 


154 


1,041 
2,451 
1,186 

755 


2,628 
2,047 
1,003) 


529 
449 


Tennessee Population-Income data, page 287. 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


SFigraceeee ke 


“ve 


rz 1 1s HERO! 


and you can’t sell it without 


_WDIA 


AMERICA’S ONLY 50,000 WATT NEGRO RADIO STATION! 
Only 50,000 Watt Station in the Memphis Area! 


WDIA is powerful in Memphis—tenth largest wholesale market in 
the United States! Negroes make up 40% of the Memphis market 
Through exclusive Negro programming, high powered salesmanship 
and active public service, WDIA commands the Memphis Negro’s sales 
responsive listenership! WDIA reaches 1,528,364 Negroes, who last 
vear spent 80% of their $1,018,000,000.00 income on consumer goods! 
No matter what your budget for the Memphis market—or what other 
media you use—40% of every advertising dollar must go to WDIA. 
Otherwise, you’re missing a big share of this buying market! WDIA— 
more than a radio station—an advertising force! 


TOP RATED BY ALL AUDIENCE SURVEYS 
FOR OVER TEN YEARS! 


Archie S. Grinalds, Jr., Vice President, Sales @ Represented Nationally by The Bolling Co. 


TENNESSEE 


COUNTIES 
CITIES 
continued) 


Met. 
Area 
Code 


Springfield 
Rutherford. . 
Murfreesboro. ... 


Scott 
Sequatchie 
Sevier 


Shelby 
1AMemphis........ 

Smith 

Stewart 


Sullivan 
AKingsport. ... 


ABristol (Tenn.)- 


Gallatin 
Tipton. . 
Covington 


MeMinnville 
Washington. 
AJohnson City. .... 


WO iaicictns ai ants 


28,510 


8,732 
3,249 


17,868 


765,272 | 


719,071 
7,247 
4,199 


147,195 


44,958 | 


84,133 


69,482 | 
23,638 


14,305 
18,473 
11,912 


4,858 
9,471 
2,341 


936 
19,726 
16,874 
64,118 
53,561 


6,311 


-0070 
.0172 
-0130 


-0205 
-0382 


.0317 
-0107 
-0065 
.0084 
-0054 


RETAIL SALES— 


| Per 
Hsid. 
Retail 
Sales 


Buying 


Power 
Index 


The “sm” ity t mark err exclu- 
sive estimates by SALES MANAGEMENT, 


BY 


ESTIMATES, 1960 


| Quality 


Index 
of Sales 


Index Activity 


| Eating & 


| Drink. 
Food 4 


Places 
($000) ($000) 


2,893 
2,650 
2,658 


2,568 


2,104 


-0150 
-0102 
0049 
-0215 
-0114 


-0126 
0220 


0212 
0131 
-0049 
-0089 
-0036 


-0017 
-0055 
-0021 


62 
61 
135 


167 ,445 
153, "923| 
1,437: 
801 


35,194 
9,251 
21,463 


General 
Mdse. roy 
($000) 


Tae 
2,536) 
1,601 
1,216 
2,235 
1,498 


793 
545 
1,384 


| 

45 ,399| 
44,282 
226 
139 


173,674 
167,782 
1,453 
1,040] 


21,622) 9,319) 
10,242} 3,246 
9,930} 6,073 
| 

| 

4,854) 


502| 
640| 
634) 


123) 
ad 
1,205) 
1 pet 
2, 586 
2, 8a) 
110 


Furn.- 
House- 
Appl. 
($000) 


| 
| Auto- | 
| motive 
| ($000 


Gas 
| Stations 
($000) 


3,011) 
1,650) 


827 


4,592) 


2,640 


| Lumber- | 

Bldg. 
Hdwre. Drugs 

| ($000) | ($000) 


a 1,272 

694 
| 71\ 454 
883 
| , 592) 738 


1,028) 
446) 
2,071 


53,099) 


47,233 
468 
117 


10,601 


2,444 
1,366 
1,913 


1,264 
4,880 


3, 466) 


321) 1,735) 


5,044 


457) 


2,157 
5,181] 


| 


535) 


1 General merchandise sales include sales of “‘non-store retailers’’. 
included in the 1948 Census and is particularly significant for 
retail sales introduction, under heading ‘‘Mail Order’’. 


MAY 10, 1961 


This category was 


Tennessee Population-income data, page 287. 
cities listed in the 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 
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COVERAGE IN NASHVILLE! 


An average GOA #100 30-day outdoor poster advertising showing in Nashville delivers... 


REACH FREQUENCY 


S99. 33- 


99% of all car-owning households...and reaches them 33 times. 


Ask GOA to bring you the PACE* presentation to *Source: Reach and frequency figures supplied by PACE 
document these remarkable coverage facts (Poster Advertising Circulation Evaluation), adminis- 
tered by Outdoor Advertising Association of America. 


C > oe ©) ae A. 7 2011-13 Eighth Ave., S., Nashville 4, Tenn. 


“SM” symbols mark original, exclu- 


RETAIL SALES— JSM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- | Lumber- 
COUNTIES Met Retail Hsld Buying Index Drink. | General House- Auto- Gas | Bidg. | 
CITIES Area Sales of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 

continued Code $000 U.S.A Sales Index Index Activity | ($000 $000 $000 $000) ($000) $000 ($000 


TENNESSEE 


Weakley 2,188 0100 3,170 ¢ 73 ° 809 1,448 901 6,364 
White 540 0048 2,703 ° ; 667 482 557 2,282 


Williamson 75 ‘ 5 2,841 d : 1,630 472 4,031 
rankli | l 5 1,104 445 446 4,031 947 
Wilson 2 192 ¥ . 2,469 1,008 6,941 2,268 
banon 18 i ) ) 15 1,081 816 891 5,423 1,883 1,869 


111,083) 431,011) 147,586, 121,148) 492,831; 162,928 155,032) 83 , 364 
: | 


State Total 3,483,7 5784 ; 165,213 552.235 182,170 161,220 670,913 289,892 243,320, 120,172 


METRO. AREAS SALES— JSM ESTIMATES. 1060 
ABristol-Johnson - —-- = Sa = 


City-Kingsport : 68,156 11,039 38,150 15,781 18,890 
Chattanooga : 142 93,935 17,306 45,853 18,793 21,546 
Knoxville : , 96.450/ 20,264, 75,466 15,519, 14,914 
Memphis 765, 277 : 167,445 37,738 173,674 45,399 29,031 
Nashville 3 Jf 126,612; 26,236 88,573 29,427 23,618 . ‘ 16,742 


Total Above Areas 2,2 526 : 552,598 112,583 421,716 124,919 107,999 413,997) 180,172 80,890 


Tennessee Population me datz Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


h the rich heart of the Central South? Through 
WLAC-TV in Nashville, covering a 91-county, 
tale area t ts puls ng with vast sales potential * on 
NCS #3 gives WLAC-TY virtually unduplicated CBS network ( “amt 
erage of this entire area. But note the large white segments on the 
map, where NBC coverage is dupli ited! 
WLAC-TYV Virtually unduplicated network coverage of the entire 
ind unparalleled local programming maintain for Channel 5 an 


1 of leadership in the Nashville TV market 


the way station to the central south 


nashville 


SALES MANAGEMENT 


TEXAS 


Other West South Central States: Ark 


NUMBER OF OUTLETS | i NUMBER OF OUTLETS 


City 


~ Apparel 
J — 


= 8% | Mdse. | 


_ 
oo 


| 142.9}1 237) 83] 112) 175) 
11.5 + | s| * | 
45.4] 319) 22| 40) 88 
135 11} 12) 24 

1,630) 105| 116) 245] 
201) 14) 18) 31] 

-5) 316 | 18} 28) 40} 

Beaumont. ... = -1)1 251 80} 79) 177| 

Beeville | 14.2] 185 14) 11) 24) 

108 12} 5) 15 
| 24) 48) 60) 

Hutchinson. . | : | 17) 30) 24) 
Stephens... . . | 8 10| 21 
Washington. . : 11; 10) 16 

Brownfield... . . | 8 21, 18) 

Brownsville. .. ba . 13) 25) 45) 

Brownwood. . ae . 18| 37) 41 

28| 25| 49 
. . . 

Childress....| 6. 10 Pay 29 

Johnson.....| 15. | 16 24) 33| 


Gregg.......| e 
Lubbock... . -1/1,244| 163 
Angelina. .. : 267, 53 
136) 23 
Harrison. ... . 307 63 
McAllen Hidalgo... . . 355, 54) 48 
McKinney....Collin.......| 14.0] 177) 30) 22 
Mercedes. . . .Hidalgo. ... : 108; 30) 23 
Mesquite.....Dallas...... ° . 
Midland Midland... . . 60) 73 
Mineral 
Wells. .....Palo Pinto. . ° 28) 47 
Mission. ... . . Hi ee . 37; 30 
Monahans.... . 14, 18 
Mount 
Pleasant... . Ti 


- 


o~wERB BES 


Bai oB8n~ . 


ou 


NSP #OnNnNOnooereao-@ 


Nederland... . Jefferson... . 
New 
Braunfels... Comal 
Le . 786, 113) 123 
Orange.... 


College | | 
Station : _ © 


| 


| 
15) 11 7" | § Anderson... . | 


103) 123) 228 


193, 19) 43 
..Val Verde. . : 10 See . 91 13) 16 
..Grayson.... . 23 * 
Denton...... . 44 Plainview... . ° 277; +35) 28 
Eagle Pass. . . Maverick. . : ee Port Arthur... . ...| 67.3] 707) 121) 129 
Edinburg... .. Hidalgo. ... . 13 Raymondville. Willacy. . . . X 152) 31) 26 
El Campo. ...Wharton.... ° 15 Richardson. . . Dallas i ° ° ° ° 
Electra.......Wichita.... . 9 17 Robstown. . . . 174, 42) 39 5 
El Paso. . a 911, 117) 134 205 Rosenberg... . kant A 191; 21) 34) 21 
Farmers San Angelo... : . 721 95 159 57 
Branch.... : as a ba | San Antonio. . -6]5,230 1,100 1134 463 
Fort Worth. . sae -973, 218 372) 582 San Benito. . . | . 153 41, 26 13 
Freeport......Brazoria.... . 11 (18) «23 San Marcos...Hays...... A 153 36; 15) 5& 
Gainesville. ..Cooke...... . 19 19 i Guadalupe... . 213 
Galena Park.. Harris... .. a ° 339 
Galveston. ...Galveston. . . 45 34 ne . 181 
Garland ..Dallas..... 30 | Stephenville. . f 131 
Gladewater...Gregg and | } | | Sulphur | 
Upshur. . Springs... . . 178 
Gonzales. ....Gonzales Sweetwater... ° 202; 24 
Graham...... Young. . 197, 31 
Grand Prairie. Dallas. . 425 
Greenville... . Hunt 159 
Grove City ... Jefferson... 392 
Haltom City. . Tarrant... ..| 246 
Harlingen. ...Camerom. . . - 600 
Henderson. 
Hereford ° 17 
Highland | | 
Park...... . "1 1 98 1 4 4 
Hillsboro... . | 26 | 8} 8) 23) 28) 13] 
Houston. ... Te rekcal . 1,565/1872) 649) 428) 527) 5461325! 431) 
Huntsville... . Bi ¥ . _ “a ” 


aBeo «nee 


~ 
on 


eecerovrnnw-swaoe 


= ~ 
—-onwneaan s 


_ 
@Omwr*eeoosewn 


Ld 


151; 12 
161; 25 
Wilbarger. . . 1] 218) = 28) 
Victoria -2] 433) 62) 
1,148) 227) 217 
158} 36) 11 
176} 28) 17 
151| 36) 19 


| 
. ¢) 


ee 
GePnnecoan 


West Univer- | } 
sity Place...Harris...... 4; «263 3 
Wharton. ... 22) 23 

Settlement. . Tarrant 21 , 5| 
Wichita Falls.. Wichita 867) 132) 155} 
| | | | 


Kingsville. ... 
La Marque. . .Galveston, . . 


enowaoanmnoan se oD en 


Texas Population-Income data, page 290. Copyright, Sales Management, Inc., 1961. Not Available 


Get the full story on these markets. Study the data and the advertisements. 


MAY 10, 1961 


« 


Now it’s official... 
Ss Antonio i is the Ngtion’s 


I7 th Largest City!” 


*From Census Bureau Rankings — top 25 cities 


Edward Petry & Co., Inc. 


The Original Station Representative 


] The “SM” symbols mark original, exclu- 
TEXAS RETAIL saccs- QD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Tota! Per Eating&| : fun- | 7 Lumber- 
COUNTIES Met Retail Hsld. Buying Index Drink. | General House- Auto- Gas Slidg. 
CITIES Area Sales Retail Power Quality of Sales Food Places > Appl. motive | Stations Hdwre. Drugs 
Code $000 Sales Index Index Activity $000 $000 $000 ($000) ($000) ($000 $000) $000) 
Anderson 24,7 , 3,179 0115 ‘ ‘ : ; 3,945 2,504 2,071 1,126 
Palestine 2 3 02 OO75 96 l 5,737 716 83! 96 ATT 3,098 2,014 1,825 942 
Andrews : 995 .0078 f 4,120 2,151 1,277 609 
Andrews 15,65 O71 OO68 ) 3 4,120 2,028 1,277 609 
Angelina 7 606 7 .214 .0171 é j . : ? 6,626 4,148 2,612 2,130 
Lutki 9 , 57 O13 1 3 175 4,909 3,427 1,733 1,962 
Aransas 6 J +2 ‘ . 1,042 333 
Archer 7 7 P ‘ ’ ° ’ 338 
Armstrong 2 J , ‘ 45 
Atascosa 
Austin 
Bailey 


Bandera 
Bastrop 
Baylor 


846 925 , 185 ,715 2,260 
,838 4,689 525 8,953 
2,201 1,883 ,849 3, 2,756 
441 2,380 2,296 i 3,743 
117,645; 41,548 , 354. y 49,792 
79 1,221 246 54) 2,167 
160,896, 42,17: 5,140} 40,106, 27,493] 153,831] 44,730 
Blanco 1,07 J ; J Bu 114 
Borden ° 7 | 
Bosque 236 i : 583 
Bowie 182 
ATezarkana (Tez 
Texarkana (Ark 7,416 


1ATexarkana 43,971 


2,035 5,657, | 2,685 


5,600 527] 15,578| 7,661 ? 2,679 
1,682 504] 7, 4,038 s4] 1,875 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) 
Texas Population-Income data, page 
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Copyright, Sales Management. Inc.. 1961- 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


In Dallas-Ft. Worth the Negro is a $161,996,460 Market — 
You Sell Him Through Rounsaville Radio 


In Dallas-Ft. Worth 301,741 Negroes spend $161,- ROUNSAVILLE RADIO also sells 
996,460 annually on consumer goods—definitely the Negro in these 5 markets: 

a big market! And you reach it with KRZY— 
Rounsaville Radio—all-Negro programmed sta- e WLOU—LOUISVILLE = 
tion in Dallas-Ft. Worth. Reaches 132 counties in eWCIN—CINCINNATI 


Texas and Oklahoma. Call or write today for the e WVOL—NASHVILLE ROUNSAVILLE 


full story on KRZY and the entire Rounsaville RA M : 
chain. John E. Pearson, national representative; eWTMP—TAMPA-ST. PETERSBURG ADIO STATIONS 
Dora-Clayton in the Southeast. eWYLD—NEW ORLEANS ie: : 


Robert W. Rounsaville, Owner-President e Harold F. Walker, V.P. & Nat'l Sales Mgr. e John E. Pearson, Nat’! Rep. e Dora-Clayton, Southeastern Rep. 
ees ROUNSAVILLE RADIO—FIRST IN RATING IN SIX BIG MARKETS 


The “SM” symbols mark original, evclu- 
TEXAS RETAIL saces— GQZD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT, 


Total Per Eating & | | | Lumber- | 

COUNTIES Met. Retail 2 Hsld. Buying | Index | Drink. | General | | | Gas | Bidg. | 
CITIES Area Sales | Retail Power | Quality | of Sales Food | Places | Mdse. Apparel . Stations | Hdwre, | Drugs 

continued) |Code} ($000) | U.S.A.| Sales index Index | Activity | ($000) | ($000) | ($000) | ($000) | ($090) | ($000) | ($000) | ($000) 


———_|——__—__|— — nema eed -- = 


| AEE Fe 86,764 | . 4,073 : 90 | q 4,825) } ,604) é 15,282} 10,240) 
Freeport.......... 20,277 1,565) : ‘ ‘ 3,731 1,278] 
Brazos....... : 45,202 | . ; 88 2,481 7,477, 3,987 
Bryan. eee 41,557 1,972 ,329 2,787 87: 7,349] 3,054) 
College Station 2,675 d ; § 272 


272 | ‘ 2 | 848 
Brewster...........43 7,473 403 1,988] 1,044] 
Briscoe... 


135 | | 327 
Brooks 406 1, 923) 
Brown 
Brownwood 
Burleson... 
Burnet 


1,166 : : J 6,729) 2,521 
1,828 
522) 
1,116) 
Caldwell. . 
Calhoun.... 
Callahan. . . 


2,266) 
1,937] 
1,,262| 


Cameron...........26 ; d | 3, J " " , 583) 9,473) 


Brownstille- 


Harlingen-McAllen. 58,996 | .o7es | 0584 
ABrownsville : 3, 483 243 | -0211 
AHarlingen. . . 54,485 | . .0206 
ASan Benito J -0052 | 0064 
Camp.. as : 3 .0033 
Carson , , -0041 
Cass 
Castro. 
Chambers. 


~ 


| 
10,060 


y= & = = wh 


Cherokee 
Jacksonville. ... 

Childress 
Childress 

Clay...... 

Cochran 

Coke 

Coleman. . 


own 


i) 


owt = w 


Collin...... ; z -0182 

McKinney 20, -0095 
Collingsworth z | 0030 
Colorado....... : -0101 


1,798 
1,450 
258 
817 


~~ 


ee 


-0110 

New Braunfels... .. 819 .0104 
Comanche........... 628 | .0062 
TR ccess seven ,127 -0019 
Cooke....... 179 0119 | -0106 

Gainesville. . . 21,958 .0100 -0076 
Coryell... .. 15,377 .0070 5 .0093 
5,381 | .0024 5 .0022 


1,473 
1,473 
243 
47 
1,223) 
1,100 


5,853 

4,561 

13,558 | .0061 d 

5,196 | .0024 . | 572 68) 545| 

12,248 | .0056 | 6, | u7 668. | 311) 367| 1,549) 
1,522,432 | .6925 | 4, : 115 313,608} 89,214 292,971 93,728 63,172/ 309.4621 101.983 70,974] 60, 199 
Texas Population-Income data, page 290. 


MAY 10, 1961 


236 
2,914 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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2 


rHe NEW \QUTHWESTom CENTRAL 


from our new $3,500,000 home WFAA blankets all this: 


J 
(Communications POPULATION. . ......... 5,204,600 


WOU a 1,513,500 
wv 


Wilor EFFECTIVE BUYING INCOME . . . . .  . $8,069,030,000.00 


RETA SALES . . . - «= « « «'s+ «& © $6,072,6060,000,00 


Source: Preliminary estimates, Sales Man- 
agement “Survey of Buying Power,'’ May 
10, 1961. 


cco ss: WFAA == 


BROADCAST PROPERTIES OF THE DALLAS MORNING NEWS 


S The “SM” symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


TEXAS 


Per Eating & \ Lumber- 

COUNTIES p 4 Hsid. Buying Index | Drink. | General Gas | Bldg. 
CITIES Area Retail Power Quality | of Sales Food Places | Mdse. | Apparel , motive | Stations | Hdwre. 

continued Code Sales Index Index Activity $000) | ($000) | ($000) | ($000 ($000) | ($000) ($000 ($000) | 


2A Dallas 1, 28 of 327 12( f 27% 77,782; 270,107 80,542 52,087| 256, 107 76 , 864 58 ,635 
r Bra 6,502 0030 71 5 445 122 } 1,152 1,070 429 
1,934 ,428 : 19,855 
2,535 593 ,618 10,477 
3,438 3,331 
4,858 ,691 
912 250 
557 153 


6,022 , 067 


915 2,601 
869 568) 
012 660 
040 2,429 
182 872 
334 534 
972 A477 

| 
979 ,133 
581) 2, 995| 
362 , 866) 
943 3,376 


me Oo eo 


Dawson 27 .0123 ‘ * ; 2,423 ,070 
Lamesa 24 Olll 7 126 5 , 706 97% 2,218 

Deaf Smith 24 , 88 .0114 6,550 ‘ a 1,332 ,227 
Hereford 2 6 0105 q 3, §23 1,332 

Delta ,07 0018 2,398 } 


— www 


220 177 317 595, 
2 0237 | 4,009 | . ; ’ 5,851 2,138 : , 4,495 3, 508| 

34, 0158 f 105 . 4,634 , 755 $ 3,020 1,904) 
De Witt 23,12 .0105 3,919 d 93 ' j 1,846 t 1,905) 2,590) 
Dickens 7 .0033 5,534 d 127 ; 687 247 221 575 1,112) 


Denton 43 52,12 


Denton 


2 General merchandise sales include sales of ‘‘non-store retailers’. This category was Texas Population-Income data, page 290. 
included in the 1948 Census and is particularly significant for cities listed in the SM Standard (4) and Potential (4) Metropolitan County Areas. 
retail sales introduction, under heading ‘‘Mail Order’’. Copyright, Sales Management, Inc.. 1961. 


562 SALES MANAGEMENT 


east of Los Angeles...south of St. Louis... 


—SM, May 10, 1961: 
Dollar Volume Ranking of Metropolitan County Areas 


OUT-OF-TOWN customers 
put the BIG in Big D sales! 
Their buying accounts for 24.3% 
of Dallas County’s big retail volume. 
Advertising in The Dallas News brings 
them to Dallas. It’s the only Dallas paper 
with the circulation to reach them. [] In Dallas and out, 
“T saw it in The News” is tantamount to the gospel. 
Readers believe that strongly in The News. 
That’s why 7 out of 10 subscribers to both 
Dallas papers prefer The News* [1] That’s why 
your Big D business will be BIGGER 
with your advertising in The Dallas News! 


*Dan E. Clark, Ill & Associates, 1958 


Ghe Dallas Morning News 


CRESMER &£ WOQDWARD, INC., Nationa/ Representative 


THE LEONARD CO., Florida Trave/ Representative 


MAY 10, 1961 


THE BUY DELIVERS A $2.4 BILLION MARKET IN WEST TEXAS, NEW MEXICO & OKLAHOMA 


Effective Total 
The Buy Buying Retail 


Population Income Sales 


KROD.-TV 


459,000 $795,169,000 $500,225,000 $108,926,000 


KVII-TV 


837,772,000 610,782,000 118,973,000 


ae 418,900 847,209,000 587,792,000 —_ 140,829,000 


* 
y 


Total 1,300,900 $2,480,150,000 $1,698,799,000 $368,728,000 


KROD.TV EVIl-TY ZOGA-TYV 


= ano AMAR CORREA LAD 


=? | | ny © ae 
Buy to sell West Texans @ quarry STATIONS /4 NATIONAL REPRESENTATIVE 


‘ QUALITY MARKETS THE BOLLING COMPANY, INC. 
c c y > 
..and get 34% of New Mexico to boot Jack C. Vaughn, Chmn. of the Board Cecil L. Trigg, President George C. Collie, Nat'l. Sales Mer, 


The “SM” symbols mark original, exciu- 
TEXAS RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & Furn.- Lumber- 

COUNTIES | Met Hsid Buying Index Drink. | General House- | Auto- Gas Bidg. | 
CITIES Area Retail Power Quality of Sales Food Places Mdse. | Apparel Appl. | motive | Stations Hdwre. | Drugs 
continued Code Sales Index Index Activity $000 $000 $000) $000 ($000) | ($000) | ($000) ($000) | ($000) 


Dimmit 531 |. 55 44 1,416 131 165) 1,443,417 79 
Donley 013 | 100 125 1,487 292 193 1,753) 361 
Duval ‘ 1,976 883) 


Eastland ; ,299 : : 5,746) 
: 39, 505) 
38,590) 


1,829 
,090 
417 

22,518 


0033 
.0060 
0015 119 


0181 7 9, : , ° ° , , 1,079 
068 12 4,77 , , 847) i 866 if 75: 518 
0018 70 186 197 
0050 84 5, 343 , 423 


Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


Ten wealthy counties—55,800 

families whose incomes average 

st $7,047—do their BIG BUYING 

/' ak 

METROPOLITAN in Odessa! Your advertising in 
* this rich West Texas market is 


IN THE most productive when you use 
ODESSA PA sve rion nh one wer mo A ocr useouy 
| 


strong newspaper! “SM, MAY 10, 1961 


ODESSA AMERICAN 


... largest evening newspaper between Fort Worth and El Paso 
represented nationally by 
TEXAS DAILY PRESS LEAGUE, INC. 


SALES MANAGEMENT 


NOW! 


METROPOLITAN 


LONGVIEW 


-GREGG COUNTY 


TEXAS 


rd 


..IN THE 
NATION 
with $5,588 
retail sales 

per household 


1961 


St 


in East Texas in 
total retail sales 
$111,210,000 


-SM, MAY 10, 


Take command of Metropolitan Longview and its 
18-county market through advertising in the... 


LONGVIEW DAILY NEWS +x MORNING JOURNAL +x SUNDAY NEWS-JOURNAL 


CARL L. ESTES, Publisher e 


Represented nationally by TEXAS DAILY PRESS LEAGUE, INC. 


TEXAS 


COUNTIES 
CITIES 
(continued 


Met. 
Area 
Code 


Frio 
Gaines 
Galveston 
AGalvestor 
La Marque 
ATexas City 
Garza 
Gillespie 
Glasscock 
Goliad 
Gonzales 


Gray 
Grayson 
Der 
Gregg 


H(ladewater 


l 2 
Grimes 
Guadalupe 
Hale 

P ih 
Hall 
Hamilton 
Hansford 
Hardeman 
Hardin 
Harris 


-0183 

0151 
-0003 
-0051 
0080 

0064 
-0018 
-0100 

0070 
-0696 


0105 


Harrison 
Marsha 
Hartley 
Haskell 
Hays 
San Marcos 
Hemphill 
Henderson 
Athens 
Hidalgo 
Edinburg 


wo 
> N 


p> 


=a wpe 


“N 


0232 

7,463 
14,458 
12,724 


17,372 


0034 
0065 


.0058 


.0079 


3 Kilgore is in Gregg and Rusk counties 


4 Gladewater is in Gregg and Upshur counties. 
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RETAIL SALES— ESTIMATES, 1960 


Per Eating & 
Hsid. Drink. 
Retail Places 
Sales ($600) 


Suying 
Power 
Index 


Index 
of Sales 
Activity 


Quality 
Index 


Food 

$000) 
.0038 
0065 


3,593 177 
4,346 


3,599 


0167 
0039 
0058 


0061 


0068 90 


Copyright, Sales Management, Inc., 


General 
Mdse. 
($000) ($000) 


1,168 


The ‘“‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 

($000 


Lumber- 
Bidg. 
Hdwre. | 
($000) 


Gas 
Stations 
($000) 


Auto- 


Appare motive 


56 176 1,462 
500 3,285 
370; 20, 


178 
115 


8 
1 
1, 
2 


o=— -— 


—“Sa2«28 DH = © @s 


1,010 
$45 


85 O0€ 


2,856 
471 
OSS 

1,047 
705 


531 
1,080 1,624 
731 2,537 

940 1,214 3,247 


SM Standard (4) and Potential (A) Metropolitan County Areas 
Texas Population-Income data, page 290 
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JS The “SM” symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per | Eating & | Furn.- Lumber- | 
COUNTIES | Met 1, Held. Buying Index | Drink. House- | Auto- Gas Bidg. 
CITIES Area Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued Code .S.A.| Sales index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) 


_ | 
Hill 3,481 | .0106 | 8 5,871 710} 1,475 872} 6,250) 2,773 
Hillsboro 14,7 .0067 0044 | 163 2,945 517} 1,087] 463} 4,013} 1,605 
Hockley 22, 3,767 | .0115 6,003 511 984} 1,191) 604] 6,018; ‘1, 659| 
Levelland 36 ea F 6 4,317 405} 694| 5 604) 6,015 1,240) 
Hood 2,495 | . 891 137| 340 | 61 914 
Hopkins ; 3,712 ; 4,800 602) = 1,487| 5,082, 1, 
Sulphur Spring 7,72 . 005 3,827) 1,123 t | 5,082 
Houston é s 3,126 é 3,294) | 1,143 2,181 
Howard ; , 5,216 d 5,094| ; 13,525 
Big Spring 52,252 2: O18 ‘ 4,918) 13,108 
Hudspettr d 4,769 | 
Hunt f 3, , 10,795) | . 6,680| 
Greenville 6 33 q .008 9: 6, 624| 74 3,986) 
Hutchinson 02 12,692| 11,137) 
Borger l 7 01 F 5 11,504 2, 3, 11,050 


TEXAS 


irion i 
Jack : ! F ‘ 1,660) 
Jackson . ° ’ . | 3,547 
Jasper 22, ‘ , . ’ 4,634 
Jeff Davis ‘ : | 
Jefferson . | e .1358 - s 7 54,831 ‘ 20,715 11,101 
ABeaumont 09 176: .0690 ,217 23,! a. 34,822 
Grove Cit 714 0040 0088 42 5 3 K 416 
Nederland 7,657 0034 0064 50 2,584) : 28: iy 430 
APort Arthur )1 482 0417 -0385 
Jim Hogg 605 -0016 J .0019 
Jim Wells 29,616 .0135 . .0145 
Alice 4,769 0113 
Johnson 410 0161 
Cleburne 26,135 O119 


Jones 23,472 .0107 


Karnes 3,323 -0061 
Kaufman 7,878 .0126 
Terre 472 0065 
Kendall 
Kenedy 
Kent 
Kerr 
Kimble 
King 
Kinney 
Kleberg 


King 25, 885 01 f . ,989 6 ‘ 7,063 


Knox ‘ ‘ - 3 A 1,307 
Lamar 5 : ‘ ‘ | ‘ 7,758) 

Paris 32,135 1 q 7.9 87} 3,707} 2,128 7,160 
Lamb . : : F 6,161) 

Littlefield 782 .0067 58 3,467 } ,065) 3,874| 
Lampasas 2, : , d , , | 2,829) 
La’Salle 7 j ; j 902 
Lavaca A ; : , P 3,982 
Lee ‘ a : : " 1,709 
Leon 47 d i uy 3 1,141 
Liberty ; . E : ; 1,191 4,734 

Libert 13,172 , 7 > f d 922 613 2,984 
Limestone : 69 . , 463 790 4,184 


Texas Population-Income dat ) Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (A) Metropolitan County Areas. 


1.250.000 TEXANS 
LIVE IN THE TEXAS HARTE-HANKS MARKETS 


North—South—East—West—more than 1,250,000 Texans fall under your loop when you 
use the Texas Harte-Hanks Comic Group. Reach neavily populated areas virtually un- 
touched by big-city newspapers. Reach more people than live in Houston—13.4% of the 
Total Texas Population—with one order, one set of plates, one bill, one check. Get ALL 
OF TEXAS on your next Sunday Comics schedule. 


TEXAS HARTE-HANKS COMIC GROUP 


Abilene Reporter-News Greenville Herald-BRanner 
Big Spring Herald Marshall News Messenger 
Corpus Christi Caller-Times Paris News 

Denison Herald San Angelo Standard-Times 


Remeieiet be | Sunday Comics Circulation ... 21 ] ,344 


TEXAS HARTE-HANKS NEWSPAPERS 
Dallas New York Chicago 
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Metropolitan Lubbock . 
19-County Lubbock Market 


METROPOLITAN LUBBOCK 
SECOND NN THE NATION IN 
RETAIL SALES... 

$6,770 PER HOUSEHOLD! 


40% ABOVE U. S. AVERAGE! 


UNAPPROACHED BY ANY CITY OF COMPARABLE SIZE! 


POPULATION 


RETAIL SALES 


For peak sales performance of your product, 


160,800 
385,800 


$254 442,000 


$541,432,000 
—SM, May 10, 1961 


advertise in the Lubbock Avalanche-Journal! 
It's the only medium that delivers 68% 
coverage of the entire, 19-County, rich, 
bustling Lubbock Market! 


LUBBOCK AVALANCHE-JOURNAL 


WAYNE HENLY, Advertising 


Director e LESTER M. HORNER, Gen. Adv. Mer 


Represented nationally by TEXAS DAILY PRESS LEAGUE, INC. 


COUNTIES 
CITIES 
(continued) 


Lipscomb... 
Live Oak 
Llano 


Loving 
Lubbock 
ALubbock 
Lynn.. 
McCulloch... 
McLennan 
AWaco 
McMullen 


Madison. . 
Marion 
Martin. 


Met. 
Area 
Code 


396 | 
963 | 


RETAIL SALES— @¥u 


Per 
Hsid. 
Retail 
Sales 


5,395 
3,419 
639 


380 
.770 


Buying 
Power 


-0021 
0030 
.0027 


-0001 


-0027 
-0027 


-0030 


Index 


Index 
of Sales 
Activity 


Quality 
Index 


WW 778 
71 1,791 
1,134 


Food 
$000 


46 ,758 
40,850 


107 146 


ESTIMATES, 


Eating & | 
Drink. 
Places 

$000) 


172 
572 
863 


1960 


The 
sive 


“SM"’ symbols mark original, 


Furn.- | 
House- Auto- 
Apparel Appl. motive 
$000) ($000 $000 


General 
Mdse. Hdwre. 
($000) ($000) 


Stations 
($000) 
405 
276 
671 


1,650 
700 
399 


27 
30 


32,269 
25,090 


2,304 


12,789 
10,027 


136 


382 
574 
280 


1,370 
1,192 
3,313 


629 
607 
387 


267 
330 


140 
168 


exclu- 
estimates by SALES MANAGEMENT. 


Drugs 
$000 


157 
105 
213 


Texas Population-Income data, page 290. 
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) Metropolitan County 


Areas. 


DON’T O 


atrnsS 


Represented by 


TEXAS 


HARTE-HANKS 


NEWSPAPERS 


Dallas 


New York 


Chicago 


MAY 


ae, 


1961 


VERLOOK 365,000 PEOPLE 


When you plan your next advertising campaign, be sure you get ALL OF TEXAS. 
Don’t settle for token coverage in the heavily populated Northeast Texas Market. 


NORTHEAST TEXAS MARKET GROUP... 


... we call it N-E-T . . . gives you deep, merchandiseable coverage in a 14-county 
area. You eet this coverage at a new low rate — a savings of 20% — but equally 
important . 


N-E-T IS OUT OF THE FALLOUT ZONE 


The N-E-T market lies entirely outside any Standard Metropolitan Area, and it is 
sometimes overlooked. Don’t YOU be the one to overlook this Texas-Size chunk of 


Texas ... a 14-county market with more than 365,000 people. 
44,899 


Denison Herald—Greenville Herald Banner 
Marshall News Messenger—Paris News 


Combined 
Circulation ... 


AGAIN IN ‘6l... 


. . . the figures*show the vitality, growth, diversification and sales potential of 


Cornus Christi 


Population 226,200 . . . Effective buying income per household $7,782. (U. S. 
average $6,719.) . . . Total retail sales 225,000,000 . . . and, an ideal test market 
because of its geographical position and its ideal diversification among industry, comm- 
erce and agriculture 


AND AGAIN IN ‘61... 


. . » KRIS-TV is the top advertising medium in the 
market with the largest net weekly circulation and 
the greatest share of the television audience (ARB)! 


— See Peters Griffin Woodward 
channel 


of Buying Power, Sales Management May 10, 196] NBC 


REDEP LO 


ane 


TEXAS 


es SM The ‘SM’? symbols mark original, exciu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per | | | Eating & | | Furn- | | Lumber- 
COUNTIES | Met ; Hsid. | Buying | Index Drink. | General | | House- | Auto- | Gas | 
CITIES Area Retail Power | Quality | of Sales | Food | Places | Mdse. | Apparel | Appl. motive Stations . | Druge 
continued Code .S.A. | Sales index Index | Activity | ($000) ($000) | ($000) ($000) | ($000) | ($000) | ($000) ($000) | ($000) 
. é 4 } 
Mason d 3,647 d 223 152 198) 156| 872| 863) 256 169 
Matagorda . ; 4,268 ‘ 1,340) 1,143 1,140; 7,683) = 3,062 3,418) 
3 | 1,024) 1,073 6,780) 2,040 2,411) 
3,763 ed v 2,580) 1,333) 1,318 2,241) 
2,590) | 1,138 2,186] 


1 


Medina ,536 ; F | | ,570) | 113 J 1,418) 

Menard : d | | 96 286) 

Midland : : ‘ F | ' ; ail 7,073 885) | 9,163 
AMidland 95,353 04: | ,923 . | 7,073 


Milam ; ‘ | .724) 581| 
Mills , : . ‘ | 151) 
Mitchell 2, ‘ . ¢ | | 214| 


Montague 
Montgomery 
Vonroe 


Moore 


Morris : ’ . 
Motley ‘ , -0015 
Nacogdoches . -0162 . .0127 

Nacogdoches 18 , 82 0131 0079 


Navarro 0148 | 3, .0145 
Corsicana 2! 0116 .0102 | . 1,957 
Newton 0023 .0032 | | 1,366 224 
Nolan : 0119 .0106 .723) ‘ | § 2,742| : 889 
Sweetwater 2 0105 .0084 : t 2,381) 710 


| 
Nueces 42 : .1160 .1149 : 18,296 ; 8,577 
ACorpus Christi 5,387 1030 .0034 | | 108 , 892) 7 5 450} 14,284) 7,737 
Robstown 3,72 0062 0049 | | 107 J 1,563} 3, 471 
Ochiltree ; .0054 0075 | 142 | 102 : 1,046) 622 
Perryton. . ,330 0052 0056 | 124 | 116 253) 846) , 767 §22 
Oldham ,551 0012 .0011 100 | 109 | 513] 253 


Texas Population-Income data, page 290. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
568 SALES MANAGEMENT 


ASSURE 
YOUR SHARE 
OF $762,886,000 RETAIL SALES 


J Dominate AMARILLO-LAND, the isolated, inde- 
pendent, 38-county market that readily responds 
to advertising in Amarillo’s strong newspapers! 


AMARILLO- 
LAND 


METRO 
AMARILLO 


TEXAS 


SAE k65 on Seinn cs a wesisies cowie .. A. ..$4,954.. 9B. .$4,143 
AMARILID-LAND 8 LEAD on 6 coc cscs ss ccess ced ewce s¥ecseen .. 17.4% 
old UR oy AS rr =| OC ...19.6% 


INCOME HOUSEHOLD 20.060. .cccccesssssene $6,909... Ag. ..$6,079 
PUY UA OD NS. oe eS 2 ee Serre ...13.7% 
METRO AMARIUEO'S BEAD. ooo cise cesses cece Qeaevonsees ...12.5% 


Source: SM, May 10, 1961 


How more than half a million people, with over a billion dollars annual income, 
spend their wealth is largely determined by what is advertised in the Amarillo 
Daily News, Globe-Times and Sunday News-Globe! 


AMARILLO DAILY NEWS = AMARILLO GLOBE-TIMES = AMARILLO NEWS-GLOBE 


Morning [vening 


Represented nationally by TEXAS DAILY PRESS LEAGUE, INC. 


The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total | | Per : Eating & | Furn.- | | Lumber- 

COUNTIES | Met. Retail % | Held. Buying Index Drink. | General House- Auto- | Gas Bidg. 
CITIES Area Sales of | Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
(continued) [Code] ($000) | U.S.A.| Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
Grenee.......<... .19} 52,889 0240 | 3,093 | .0279 82 | 70 18,026] 2,617) 3,194 2, 641| 1,981) 9,086, 6,242 3,083] 1,835 
Orange...........-- 40,599 | .0184 .0149 104 | 129 13,165] 1,916] 2,906] 2,368) 1,691] 8,375, 4,104) 1,593) 1,264 
Palo Pinto........... 18,521 | .0085 | 2,806 | .0093 82 | 75 4,447, 1,674) 1,377 929 884) 4,161) 2,145] 920| 857 
Mineral Wells... 14,197 | .0065 0058 94 | 105 3,609 874 769 929 741} 3,492) 1,574 710) 672 
Panola............... 14,028 | .0063 | 3,340 | .0068 74 68 3,512 467| 1,600) 558 ™ 2,767} 1,482, 1,434) 537 
OR casos cccaveet 21,923 | .0100 | 3,132 | .0102 80 79 4,740) 1,119] 1,504 663 437) 4,976) 2,279) 2,221) 642 
Weatherford....... 18,597 | .0085 .0060 109 | 155 4,026 689} 1,193 604 370) 4,886] 1,637) 2,055 397 
ee 12,828 | .0058 | 4,934 | .0056 102 105 2,720 262 517| 263 452} 2,416] 1,690) 2,470 297 
ene ; 14,524 | .0067 | 4,685 | .0061 92 102 3,942) 1,183 706) 581 440 1,743} 2,361) 2,437 626 


Leeveeeensaeane ° 3,100 -0054 71 68 2,045 440 , ’ 
ee -0995 5,742 -0780 118 151 33,928| 12,999} 28,964) 19,978) 10,954) 54,177| 16,415) 13,427) 7,863 


5AAmarillo........ 222,447 .1012 .0884 112 128 38, 102] 11,969 29,159) 20,166 10,985 52, 625| 16 566) 13,561 9,144 
Presidio............. 4,898 | .0021 | 3,768 | .0021 72 72 ay 244 388) 235 204) 1,137 381 219 125 
j | 
WIR bs <ccesevecvedes 1,994 | .0009 | 2,849 | .oo10 63 56 569 103 95 551| 211| 146 56 
eeiaet 8} 22,490 909 885 


lewasewencewne 3,636 


keaieenne capeseced 1,162 A A 88 
ee 13,190 -0060 2,998 -0056 67 71 3,282 388 1,197 813 298 2,435) 1,319) 1,573 490 
PROOVES. ......sccccces 28,019 0128 5,388 -0105 105 128 5,736 2,256 2,872 1,293 814) 3,825) 3,205 5,022) 830 

he eeiswielpaniepan 25,132 1 7 623 


seeeuvecweus 11,390 437 
eee ee 1,530 0007 5,100 -0006 100 117 254 74 52 221| 273 434 
biecenccmen 16,250 


Faas 6,129 | . ; 
ens) 19,286 | .0088 | 4,592 | .0076 93 107 4,971 494) 1,459 683 681} 4,944] 1,793) 2,053 638 
ees 32,503 | .0148 | 3,218 | .0155 78 75 7,441 974, 1,903} 1,905} 1,367 8, 408] 3,260) 2,806) 1,218 

each 22,622 


3 Kilgore is in Gregg and Rusk counties. Copyright, Sales Management, Inc., 1961. Texas Population-Income data, page 290. 
5 Amarillo is in Potter and Randall counties. SM Standard (4) and Potential (4) Metropolitan County Areas, 
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SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per Eating & | | Furn.- | | Lumber- | 
COUNTIES | Met Hsid. | Buying Index Drink. | General | | House- | Auto- | Gas | Bldg. | 
CITIES Area Retail Power | Quality | of Sales | Food | Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
(continued Code ’ Sales Index Index | Activity $000 ($000) ($000) | ($000) | ($000) ($000) | ($000) ($000) | ($000) 


TEXAS 


San Augustine .0036 ,102 | .0029 | 86 : 197 415) : 434) 433 
San Jacinto 746 , ,091 .0017 24 1 107 
San Patricio ‘ 488 .0179 i : , 863) 787 : 5 . 6,497) 671 
San Saba 5 002 261 -0027 : ° 897) 
Schleicher 2 j -0012 345 


Scurry 26 , 26 A .0116 yj * é ‘ | " - 2,271 

ler é O10 0091 
Shackelford ° : .0019 
Shelby ° : -0102 


Ce r 24 022 0045 


Sherman J . .0019 
Smith ¢ F a .0408 
ATyler 1,24 0383 0303 


Somervell 


Starr 
Stephens 


Sterling 


Stonewall 
Sutton 


Swisher , .006 x a > 3,667 


Tarrant ; 37 : : : ,041, 161,361 A J 146,119 2 45,861 
A ton 64,9 ? 2,623 10,970 ,678 ,906 20,699 ,593 2,978 
2AFort Wort ‘) 2 2757 2242 3 S 31,077) 148,068 . 22 ,22 116,240 37 , 873 39,137 
Halt ) 5 829 7s 3,397 112 
y 569 § 371 

White Settlement 2,231 O01 -0040 16 357 33 23 | 159 33 166 
Taylor : , : .0576 : i ‘ 33,131 , 9,671 
AAb e 126,037 0531 24,5 5,952 5 785 30,799 9,822 9,145 
Terrell! 2 ‘ J -0013 625 112 


Terry 26 : : i F , 27 7,585 ; 4,642 
‘ i 2 5 7 7 13 936 ; 852 7,487 ‘ 3,527 
Throckmorton - f : F 505) 150 
Titus ; ‘ : 2 3,371) 1,628 
Mount Pleasant 14, 2¢ 3,312 1,424 


| 
| 


Tom Green 7 J i ° 4 * = . 16,914 ° 5,439) 
ASan Ange ; 35 32 ,952 ,196 492 3,58 16,873 5, 5,405 
Trevis 238,783 ; , k 768 12, 41,371 ; 18,952 
AAust 1066 3 2,2 7,043 21,666} 12,591| 41,338} 18,659} 18,410] 
Trinity : : ; 201 1,104 549 


Tyler 3,176} 1,284 
Upshur : 2. J 5 2,023 1,442 


4( ladewater 


Upton € 7 . - 1,013 1,257) 


Uvalde 2 A d 73 1,840 i 5,657 1,863 
Uvald 17,55 0080 96 2 , 866 1,261 ; 5,532 1,318 
Val Verde ‘ é . . 2,085 : | 4,025 2,077 
Del R 1 14 2,036 ; 4,025 1,646 
Van Zandt 7 2 . , ; 1,215 5,292 1,723 


Victoria x .02 8 ° ° ° 6,497 ‘ 10,372 
Victoria 677 (267 . olf 2, 6,285 3,7 2, 10,372 
Walker ,82 ‘ i 1,816 2,674 
Hunteville 14,158 { 1,483 2,660 
Waller : ‘ : 1,228 1,953 
Ward ‘ » ‘ 1,082 
Monaha ) ) -005 2s 951 
Washington 7,922 ‘ ‘ J 1,636 
B . ) (EE 3, , 208 
Webb : ‘ ‘ ‘ 10,173 
ALared 7 , DUE 0243 78 2,57 . 10,090 


Wharton d F 5 2, 3,402 
El Camy if 7 W7 5 { 7 3, 49 : 697 600 
Wharton 5 72 5 36 2 3, 914 . 862 | 
Wheeler é ; 748 152 : , 539) 420 
Wichita 71,707 ,006 , 951 21,975 e 994 
Blectra ) 298 0042 ‘ 939 296 147 331 3; 92 193 
AWichita Falls 138,824 l 0610 j 110 26,320 7,971 20,974 , 141} 113 
Wilbarger 23,445 .0090 110 5,094 014, 2,016 ,687 174) ,002) : ’ 672 
Ver 20,77 ) 0072 07 140 4,405 905 1,777 ,687 ,086 4,861| ,07 2, 652| 623 


Vernon 


General merchandise sales include sales of “‘non-store retailers’. This category was Texas Population-Income data, page 290. 
included im the 1948 Census and is particularly significant for cities listed in the SM Standard (4) and Potential (4) Metropolitan County Areas. 
retail sales introduction, under heading ‘‘Mail Order” Copyright, Sales Management, Inc., 1961. 
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The Newest Metropolitan Market 
LOWER RIO GRANDE VALLEY of TEXAS 


CAMERON-HIDALGO-STARR-WILLACY COUNTIES 


$433,480,000 EFFECTIVE BUYING INCOME 


RADIO 
& TV 


KGBT 


HARLINGEN 


RADIO CBS 50 KW. 
TV CBS G ABC 100 KW. 
Ch. 4 1000Ft. Tower 
REP. VENARD, RINTOUL G 
McCONNELL (TV) 
SOUTHERN: CLARKE- 
BROWN 


(TV-AM) 
DEVNEY-O’CONNELL 
(AM) 


KBOR ABC I 


BROWNSVILLE 


REP: GEORGE T. HOPE- 
WELL, INC. 


McALLEN 


IND. 1 


REP: BOLLING CO. 


RADIO 


RADIO 


KW 


Kw. 


RADIO 
& TV 


KRGV 


WESLACO 


RADIO, NBC 5 KW. 1290 
KC TV, NBC G ABC, 100 
KW. VIDEO 
50 ,KW. AUDIO, 
CHANNEL 5 


REPRESENTED BY 
PAUL H. RAYMER CO. INC. 


TEXAS 


COUNTIES | Met. 
CITIES Area 
continued) Code 


Willacy 
Raymondville 
Williamson 


Taylor 


Wilson 

Winkler 
Kermit 

Wise 


Wood 

Yoakum 

Young. . 
Graham 


Total Above Cities. . 


State Total 


METRO. AREAS 


Abilene 

Amarillo. . 

Austin 

Beaumont-Port Arthur 

Brownsville-Harlingen- 
San Benito. . 

Corpus Christi 


Texas Population-Income data, page 290. 


| Per 
) Hsid. 
of Retail 


: | 
Buying | 
Power 


Index 


| Quality 


Index 
of Sales 


RETAIL SALES— BY1) ESTIMATES, 1960 


‘Eating & 
Drink. 


Places | 


Furn.- 
House- 
Appl. 


General 


Mase. Apparel 


Auto- 


motive 


Gas 
Stations 


U.S.A. Sales 


Index 


Activity 


75 
121 


($000) | ($000) 


($000) ($000) ($000 
-0082 
-0063 
-0165 


.0074 


3,856 .0078 
-0044 
0151 


.0051 


71 
85 


608 1 
546 1 
992 3 
459 1 


,527 
248 
,781 
all 


0052 
-0075 


0066 


0048 
-0080 


0066 


61 
990 


,076 
,591 


1 
1 

841 ,653 1,405 
2 


-0050 
-0011 85 
293 


1,322,174 


126 
501 


,134 


9,070,537 2,053,009! 486 474'1,892,310| 658,623 


11,507,575 


2,689,871 


SALES— SM ) ESTIMAT 


-0672 31,509 
0965 41,269 
. 1099 53,494 
- 1637 95,362 


618,293 1,487,753 


,361|2,342, 


941 ,957 


4,143 -9985 


RETAIL 


4,221 
4,954 
3,947 
3,922 


ES, 


1960 


,035 
, 908 
,763 

554 


157,007 
241,251 
238,783 
350,989 


13,536 
19,425 
19,272 
29,897 


132,885 
255.095 


3,479 
4,182 


-0622 
.1149 


30,563 
66 , 358 


, 255 9,473 


-1160 18,296 


Lumber- 
Bldg. 
Hdwre. 
($000 


3,074 
2,229 
,239 


2,638 


991 


606 , 083 


883 ,240 


13,051 
16,513 
18,952 
23 ,808 


11,443 
19,363 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Drugs 
$000) 
492 
356 
, 198 


710 


345 
717 


588 


Copyright, Sales Management, Inc.. 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 
Inc., specifying the intended use and such permission, if granted, may be 
revoked at any time without notice. 


MAY 10, 


1961 


in dallas it’s 


WA/ FAAS TY 


) VA 
“nmluniCalions Coulter 


OUR NEW HOME IN THE “RICHEST” 
OF MARKETS! POPULATION. . . . . . .. . 2,730,000 


USERS wl lw 811,100 
EFFECTIVE BUYING INCOME . . . . $4,637,520,000.00 


RETAIL SALES. . . . . . . . +. $3,521,604,000.00 


Preliminary estimates, Sales Management 
“Survey of Buying Power,"’ May 10, 1961. 


WAV/[=/5\74\2 T7V/ channel 8 - dallas 


TELEVISION SERVICE OF THE DALLAS MORNING NEWS 


: 5771 The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT, 


Per | Eating & | Furn.- | | Lumber- | 
METRO. AREAS Y, Hsld. Buying | Drink. | General | | House- | Auto- Gas | Bldg. 

_ . ’ Retail Power | Quality | Food Places | Mdse. | Apparel Apol. | motive Stations | Hdwre. | Drugs 
Sales index Index | i ($000) ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Dallas 

Ei Paso 

Fort Worth 
Galveston-Texas City 
Houston 

Laredo 


803 | . 111 ’ 728} 99,486) 69,089] 337,233] 113,742) 81,919] 64,277 
29] . 4 | ,650| 59,800) 23,417| 78,078} 18,472) 18,831] 11,688 
101 | : ' 26,381| 153,206] 64,492] 48,693) 29,994 
7,370 20,306} 12,842} 9,488) 7,322 
80,343} 311,502] 126,545) 100,041] 63,848 
2,354, 7,396) 4,164) 4,119} 2,047 
5,968} 21,354) 7,962) 6,772} 3,708 
14,066) 56,188] 18,473| 32,260) 8,059 
5,885 18,751) 9,163} 7,503) 2,349 
8,936} 39,505) 14,386 9,490 5,744 
San Angelo 2, | 4, ; 4,105] 16,914) 6,649) 5,439) 2,787 
San Antonio ; : 173,577| 28,354) 154,364) 49,792] 32,049] 22,541 
ATomple ; F 21,201 4,525, 21,935] 8,953) 6,868} 2,744 
Texarkana B d | 4, j | 25,866 3,911 22,062 9,340 6,530 3,433 
Tyler 4a |. | 3, . 26,159 6,160| 18,480} 7,126) 5,855] 3,887 
Waco , ‘ 40,264 ‘ 8,787| 36,831] 12,789 10,695} 6,026 
Wichita Falls 344 | .0816 | 4,982 | . 3.18 6,994) 45,630} 13,611) 10,554, 7,683 


LLongview 
Lubbock 
Midland 
Odessa 


egedqgcaqaqwaswt & & 


Total Above Areas ,084,649 | 3.6779 | 4,339 | 3. 1,864,375) 459,070|1,226,419| 501,978] 370,731|1,634,299| 698,400] 500,245] 297,915 
Texas Population-Income data, page 290. Copyright, Sales Management, Inc., 1961. SM Standard (4) and Potential (4) Metropolitan County Areas. 
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UTAH 


Other Mountain States: Arizona, Colorado, Idaho, Montana, Nevada, New Mexico, Wyoming 


NUMBER OF OUTLETS ; NUMBER OF OUTLETS 


Tota! 
Outlets | 


City County City County 
Bountiful Davis . ° Ogden..... , 8 49 85 
Brigham City..Box Elder 2. || Orem : . . . 7 . . 
Cedar City Iron ; 104 9} 11) 10) 11 §| 12 Price ‘ 12 5} 12) 16 11 
Logan... Cache i 206 30; 25; 13) 21; 17) 13 || Provo. es . 33; 19) 21 18} 10 
Murray Salt Lake ‘ 134 #17 «21 8 7! 18! 10 || Salt Lake City.Salt Lake....' 189.6/2, 143 172 132 175 145! 314) 105) 77 


Sy The ‘‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per | Eating & | v Lumber- 
COUNTIES Met. i GZ Hsld. Buying Index | Drink. General | | Auto- Gas rt 
CITIES Area Retail Power i of Sales Food Places Mdse. | Apparel . | motive | Stations ’ Drugs 
Code ) SLA. Sales Index > Activity ( ($000) | ($000) ) ($000 


($000) ($000) $000) 


Beaver : d 4,818 -0021 | 670 563 982 158 
Box Elder y - 4,468 .0120 ; 3 1,524) 
Brigham City 5,717 7 0064 96 12 ¢ 901} 
Cache... ; ‘ .0171 , .713| 5,462) 
Logan 31,876 0110 R 3 5,067 9 5,15 ,639| 
j | | 
Carbon ; . .0108 
Price 17 ” 008 .0049 
Daggett 
Davis 
Bountiful 


Duchesne 
Emery 
Garfield 


Grand 

Iron 
Cedar City 2 0068 

Juab 


Kane 
Millard 
Morgan 


Piute. . 
Rich d 
Salt Lake : f f ‘ ‘ F ° : , , 25,734 
Murray ;: ; »Ale 2,3 557 , 2, . 1,558 
ASalt Lake City 2, ; 133K i , 23,543 ‘ : 22 , 962 }, 383 27, el, 20,911 


San Juan : f A r ‘ 160 
Sanpete : ‘ : - ’ ° . é 389 
Sevier... : j ' R ° : " : : 583 


Summit 
Tooele 
Uintah 


Utah : -0457 
AOrem 7, 886 0036 
AProbo 52,45 .0239 

Wasatch. . 

Washington 


Wayne 

Weber . .128) 
AOgden ‘ 7 ,872 . } 2 23,73 5,877 267 9, 6,627; 17, 

Total Above Cities. . . 604 ; .2478 q 138,826 38,472) 113,053 36 , 86 38,263! 146,816 49,73 


State Total 


1,038,951 | . ‘ | d 95, 44,575) 50,298 202,783) 96,299 


METRO. AREAS 


.0594 95 5 | 7,864 15,491) 9,498] 7,853) 19,752] 9,635 11,717] 5,948 

Provo-Orem j 0485 81 77 23,182) 6,237, 14,625) 4,147| 4,342, 19,521| 10,954) 6,622) 4,252 

Salt Lake City........| 520,135] .2366 | 4,652 | .2191 | 102 110 | 115,833) 30,612) 85,256| 23,000 27,884 102,219| 23,983, 35.857| 25,734 
| | 1 y 


| | | 
Total Above Areas 750 ,087 .3413 4,361 -3270 97 101 169,912) 43,613] 115,372 36,645] 40,079! 141,492 60,572} 54,096) 35,931 


Utah Population-Income data, page 309. Copyright, Sales Management, Inc., 1961. 
* Not Available SM Standard (4) and Potential (4) Metropolitan County Areas. 


Get the full story on these markets. Study the data and the advertisements. 


MAY 10, 1961 


Che Burlington ree Press 


VERMONT'S LARGEST DAILY 


8 A SUPERIOR 
TEST MARKET | | OUT OF 2 
COUNTY HOMES IN 


COVERAGE| No outsipe | NORTHERN 


INFLUENCE | \ERMONT 
VERMONT 


The Burlington Free Press Burlington, Vermont 


VERMONT 


New England States: Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island 


NUMBER OF OUTLETS - NUMBER OF OUTLETS 


$ 
+ 
a 


Apparel 


County ; EG inc : Se City County 


Barre Washington 6 : Montpelier. . . Washington . 6 8 
Bennington. .. Bennington 3 2 27 9 Rutland...... Rutland. ... J 9 20° +18 
Brattleboro... Windham 9.: . . . . . . St. Albans... . Franklin . 4 14 6 12 
Burlington Chittenden 7 j é St. Johnsbury.Caledonia ‘ 12 8 14, 18 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & | - Lumber- 
COUNTIES Met Retail Hsid. Buying Index Drink. General Auto- Gas Bldg. 
CITIES Area Sales Retail Power | Quality | of Sales Food Places | Mdse. | Apparel . motive | Stations | Hdwre. 
Code $000 S. Sales index Index | Activity $000) ($000) $000) ($000) $000 $000 ) $000) 


Addison 20,231 : 3,891 . . Pe 741 ° 2,012 2, 
Bennington 31,279 2 4,116 4 3 , ,271 477 . 2,377 2, 
| gt ag 78 57 420 944 045 835 
Caledonia 2,268 889 , 5 ,177 ; t 949 
t 5,339 "07 : 72 961 
Chittenden 22 8,73: 937 : ; ' , , 182 : 4 ,298 
lingt i 4 227 l ‘ 3, 794 
Essex 3, 468 ¢ 2,040 . , 233 
Franklin d 2 ° y 953 ’ ’ ’ ’ ’ 641 


\ 


3/ 


827 
Grand Isle 
Lamoille 
Orange 


1, 


780 


Rutland 9.6 E j , . 419 


5,131 2,709 ,30 4 2,200 


T, 

i , 1, 

Irieans 6,127 ‘ ° ’ ’ , ’ 2, 
3, 

i, 


Vermont Population-Income data, page 311 SM Standard (4) and Potential (4) Metropolitan County Areas. 
* Not Available Copyright, Sales Management, Inc., 1961. 


JOYLAND GETS BIGGER! 


NOW, WJOY- BURLINGTON 
1000 WATTS en fain 


Represented by Everett-McKinney, Inc. Boston: Kettell-Carter 


574 SALES MANAGEMENT 


SATURATE VERMONT 


\ 
\ 
ORDER 
WITH BILL- | 1/3 INDUSTRY 


JUST 
BUY! 


THE VERMONT. 
ALLIED DAILIES 


(A SIX-NEWSPAPER GROUP) 


( 1/3 RECREATION 


Cover the Area Where 


93.9% of the State’s 
$652,438,000* ‘oa 
1/3 AGRICULTURE 


Buying Power Originates 


Write: The Vermont Allied Dailies, Rm. 515, Statler Office Bldg., Boston, Mass 


VERMONT ALLIED DAILIES 


© Bennington Banner Burlington Free Press © Times-Argus, Barre@Montpelier 
© Brattleboro Reformer © © Rutland Herald  @ St. Johnsbury Caledonian-Record 


MAY 10, 1961 


THE TIMES-ARGUS DELIVERS 


# | CIRCU LATION in Vermont's 
#1 FAMILY MARKET 


Times-Argus circulation is Washington Cagunty includes 
MORE THAN TWICE that of Barre, granite center of the 
all other Vermont dailies com- world, and Montpelier, capital 
bined in prosperous Washing- of Vermont, whose $7222* 
ton County and nearly TWICE average per household buying 
that of all other Vermont dailies income is FIRST IN THE STATE. 
combined in adjoining Orange 

County. *Sales Management 


figures 


Represented Nationally by THE TIMES-ARGUS 
Julius Mathews Special Agency 
Vermont's Largest Evening Daily 


Montpelier Vermont 


Barre 


VERMONT 


SM The “‘SM’’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Per iui ae i. aires a" 


Eating & Furn.- 
Hsid Buying Index Drink. | General | House- | Auto- | Gas 
CITIES Area Retail Power Quality | of Sales} Food Places Mdse. | Apparel . | motive | Stations 
ontinued Code Sales Index index | Activity | ($000 ($000 ($000) ( ) ($000) 


COUNTIES Met 


Washington 4,491 0226 96 104 14,465 2,425 


0069 


2,665 
991 
3,837 912 5 525 

| | 


4,946 680 
0058 
Windham 11,134 

et 5,696 


10,953 


isor 


49 932 9,898 28,501 13,381} 10,385 42,131; 11,702 10,791 
State Tota 74,072 


1988 122,448, 20,830) 53,759) 20,968) 16,458 88,328 33,110 


5,253 


33,167, 10,761 


METRO. AREAS iL SALES— JM ESTIMATES, 1960 
Burlington 


.0397 96 108 24,343 5,218 18,412 


Total Above Areas 


-0397 96 108 


A GREAT PACKAGE BUY! 


WWSR & WSNO Cover the Areas Where 1/3 


of Vermont's Population is Located 
INCLUDING: 


BARRE-MONTPELIER VERMONT'S #1 HOUSEHOLD MARKET 
FRANKLIN COUNTY NEW ENGLAND'S #1 DAIRY COUNTY 


Represented by: Masla & Co.—New York 


312-tme one 


New England Spot Sales — Boston 


*312-time one-minute rate buys 2 stations 


WWSR WSNO 


ST. ALBANS, VERMONT BARRE, VERMONT 


ste rate buys 2 stations 


SALES MANAGEMENT 


Put Your Advertising Weight on 
the Suburban Scales of Northern Virginia 


1961-1965 . . . . large and growing families at the peak of their needs with large and 

growing incomes at the peak of their buying power . . a buying power great- 

> a er than the cities of Richmond and Norfolk combined . . . and spendable in- 
< Tie ke 6 


<4 


WaRmGINrA come per household greater than the District of Columbia. 


es Northern Virginia Sun 


CENTENNIAL . a: s ' mee 
_ ; {rlington « Fairfax County * Alexandria * Falls Church, Virginia 
Million Tourists Expected for . . 


Centennial Year Festivities represented nationally by SHANNON & ASSOCIATES, INC. 


VIRGINIA 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, South Carolina, West Virginia 


OF OUTLETS NUMBER OF OUTLETS 


Pop. (thous.) 


Apparel 


bi 
: Ele ‘ x= 
County City County u 


Alexandria... Arlington... . ° || Newport 
Bristol. . .Washington . News... ...Newport 
Charlottes- News 
ville .. Albemarle . Norfolk . .Norfolk 
Covington... . Alleghany. . . Petersburg. . . Dinwiddie. . 
Culpeper. .... Culpeper. .. . Portsmouth... Norfolk 
Danville . Pittsylvania . Pulaski... ... Pulaski... 
Falis Church. Fairfax... . . | Richmond. ...Henrico.... 
Farmville Prince 
Edward 
Fredericks- | South Boston. Halifax..... 
burg....... Spotsylvania ° || South Norfolk.Norfolk 
Front Royal...Warren.... : || Staunton Augusta.... 
Hampton... .. Newport || Suffolk... Nansemond 
News.... ° || Vienna... Fairfax 
Harrisonburg. Rockingham : || Virginia 
Hopewell... . . Prince } Beach Princess 
George... ° 9 Anne.... ° 24, 8 
Lynchburg. ...Campbell.. . . 19 || Waynesboro. .Augusta.... . 27; 10 
Marion ..Smyth..... ; 7 || Williamsburg . James City. ° W 17; 4 
Martinsville...Henry... .. . 15 13 Winchester. . . Frederick... . 65 26 39, 14 
Wytheville Wythe q 15 W 1 8, 12 6 


The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


BYP ESTIMATES, 1960 


RETAIL SALES— 


Eating & | | Furn.- 

COUNTIES |Met. i %, Buying Index Drink. | General | House- Auto- Gas Bidg. 
CITIES Area Power | Quality | of Sales Places | Mdse. | Apparel motive | Stations | Hdwre. 
Code | Index Index | Activity | ( ($000) $ ($000) $000) | ($000 


Accomac 8 |. .0120 65 . : 2,071] 2,283) 2,633} 
1Albemarle....... ‘ : | 5, .0317 | 116 , 38 y : : 12,656 8,279] 
Charlottesville 72,448 . 0329 0206 26 | 201 3 476 5,543 9,3 , 169 , 405 11,547) 6,986 
2Alleghany ’ d ’ -0135 95 ° ’ . e ° 6,662 1,688 
Covington 20,71: .0094 .0066 ; 152 ,313] ¢ 2,8: | 3 7 5,115 


| 
1,280 


Ea ree . -0014 P -0022 | 33 | 549 351) 


Amherst. .... / ‘ } .0061 | 2, 2,447 
Appomattox ae ‘ -0030 3 c | 2,357) 


| | | 

3Arlington . y | .2027 ; | ,885) , ,215| 21,811 23, 93,547 
Alexandria e; 32, | .0740 | 24 | ‘ ,068) 5| 37,182 

4Augusta : -0364 . ° ; : 791 ‘ : 17,146 
Staunton 34,951 | .0159 23 7, 556 . ,519 6,298 
Waynesboro 31,279 .0142 3, 975 , 3,108 9,167 

Bath hous , 197 -0019 : 615 617 


Bedford 415 | 3,675 
Bland ; 861 | : -0017 ’ | 951 
Botetourt . , 785 ° ° -0058 | | , 1, 2,195 


| | 
Brunswick ‘ , 188 ° -0057 | 320 4,055 526 147 2,103 458 1,096 268 


1 Albemarle County combined with independent city of Charlottesville. 4 Augusta County combined with the independent cities of Staunton and Waynesboro. 
2 Alleghany County combined with the independent city of Clifton Forge. Virginia Population-income data, page 312 
3 Arlington County combined with the independent city of Al dria. Copyright, Sales Management, Inc., 1961. 
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Lynchburg, Va. A PREFERRED MARKET 


23 of Last 24 Months 
Sales Management has listed Lynchburg (Va.) asa _., RETAIL SALES 


“PREFERRED CITY” of the South Atlantic Area AT NEW PEAK 
for the 23rd time in 24 months. 


Retail sales in Lynchburg — 


Lynchburg (Va.) has the distinction of leading all reached an all-time peak dur- ~ 


other cities in the entire South Atlantic Area in ing 1960 with the total value The City of 


reported at .. 
number of months it has been selected a “starred” Lynchburg 
city. $85, 558, 433 Adioins THREE coun- 
This Important Market Served By— pa page to 


U 


THE NEWS THE DAILY ADVANCE 


Published by: The Lynchburg News, Inc.) (Published by: The Lynchburg Daily Advance, Inc.) 
Represented Nationally by WARD-GRIFFITH CO. 


VIRGINIA 


@D ; The ‘SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT, 


Per | Eating & | | 
COUNTIES | Met. a I Hsid. Buying | Index Drink. | General Auto- Gas 
CITIES Area : Retail Power | Quality | of Sales Places Mdse. | Apparel | . | motive | Stations 
(continued Code ( A. | Sales index Index Activity ($000) ($000) $000) | ($000 ($000) | ($000) | ($000) | ($000) 


Buchanan - 703 .0121 | 61 3,647 7,727, : 478 

Buckingbam , 791 .0034 49 ° } 1,426 | ' | 57 
| | 

5Campbell : 660 F 102 . 17,719 V . 20,292) ‘ : 4,924 

ALynchburg 72 40 312 2 32 20,183 ‘ 15,398 | 16,442 5 56 2 4,153 

Caroline : : P 57 d 1,128 1,379 . 36 

6Carroll 24. : ; j 70 ,790) 3,373} ; ,346) 6,477 ‘ 415 
| | | 

Charlotte 1,679 | 4,719 

Charles City : : F 372 } | 


Chesterfield 4,331 | 6,276 


Clarke 
Craig 


708 
837) 
, 4,299 
peper 6,03 07 3 238 56 2,797 35° 7 28 4,214) 


Culpeper 


Cumbertand : . , . | 
Dickenson 3,054 
7 Dinwiddie 274 11,193 

Peersburg-Hopewell- 


Colonial Heights 


| 
‘ ’ , &,739| 14,807) 
Petersburg 56,967 25s .0197 i 12 2, p ,316 -620) |} 10,822) 
Essex 
OF airfax 
Falls Church 
Vienna 
Fauquier 


Floyd 
Fluvanna 
Franklin 


10Frederick 
Winchester 

Giles 

Gloucester 


4,487 
3, 847) 
1, 159 

923 


BRB a 


Goochland ' ‘ tu peed 
Grayson ‘ ° | ¥ . | 1,108 
Greene J ‘ 1,021 ° | | | 


Greensville 446). | 4,013 | . | 922| nae 
Halifax 547 2,758 d | 1,185) 2,370 
South Boston 359 | .0066 ‘ | 2 764) 31| | 1,015) 7 922 322 
Hanover. 132 | . | 328 |. | | 301| 1,703) 504 


g= 
—_ 
~ 


5 Campbell | County combined with the independent city of Lyschburg. Virginia Population-Income data, page 312. 


} Carroll County combined with the independent city of Gal SM Standard (4) and Potential (A) Metropolitan County Areas. 
’ Dinwiddie County combined with the independent city of Tetrture. Copyright, Sales Management, Inc., 1961. 


578 SALES MANAGEMENT 


RICHMOND TIMES-DISPATCH and NEWS LEADER 


Virginia 
Newspaper 


Norfolk 
Roanoke 


Lynchburg 
Bristol 


Charlottesville 


Alexandria 
Staunton 
Martinsville 
Fredericksburg 
Winchester... 
Strasburg 
Waynesboro 
Covington..... 
Suffolk ..... 
Pulaski .. 
Radford 


RICHMOND.... 


Newport News , , 


Ptsbg-Hopewell. . 


Harrisonburg .. 


Total Daily Advertising Rate 


Type Circulation Line 

.-me 252,606 .72 
me 208479 .70 
.me 95,677 .35 
me 71,244 3.35 
me 35,457 .18 
28,611 19 

me 26,530 .16 
ee 22,364 .15 
.e 17,878 .14 
m 16,228 .12 
.ee 14,214 .14 
° 13426 .11 
e 12,388 .12 
e 11,565 .11 
e 10,802 .09 
m 9,094 .08 
.e 9,567 .09 
e 7,515 .07 
5,279 .07 

4,671 .08 

3496 .07 

2,825 


m Rate FIRST IN THE NATION IN METROPOLITAN COVERAGE 
om Among all major newspaper markets 

3.30 wh 

3.60 | In addition to exceptional coverage in The Richmond 
4.83 | their own metropolitan area, these N 

4.99 | quality newspapers are read by tae 8 
6.53 | four out of every five daily BILLION 
ren reader households in a DOLLAR 
7.70 40-county 10-city area Market 
727 | of one million popula- 

9.68 tion, with more than 

8.05 | 2 billion dollars in 

9.55 Duying income 

9.35 

8.19 

8.65 

9.25 

9.16 
13.03 
16.84 
19.68 
19.14 


VIRGINIA 


Total 


RETAIL SALES— JM ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Mecklenburg 
ee 
14Montgomery...... 

15Nansemond........ 


16ANorfolk........ 
APortsmouth....... 
South Norfolk. ..... 
Norfolk-Portsmouth- 
South Norfolk 
Northampton 


3,534 1,963 

9,361 -0043 6,201 -0033 
10,704 -0048 4,282 -0039 
12,528 -0057 2,278 -0073 
23,899 -0109 4,051 -0103 
8,981 -0041 2,807 -0044 
6,896 -0031 2,299 0043 
3,896 0018 2,051 0024 
5,626 -0026 2,961 -0026 


27,429 0124 3,810 -0120 
4,634 0021 2,726 0023 
41,302 0188 4,010 0188 
43,641 0199 3,862 0183 
32,047 -0146 -0086 
5,042 -0023 1,739 -0036 
2,924 0013 2,658 -0016 
217,193 -0988 3,949 -1031 
75,912 0345 -0426 
141,281 -0643 -0605 


217,193 

525,496 -2390 3,756 2630 
367 ,061 -1670 1769 
119,215 -0542 -0596 
22,468 0102 -0106 

508 ,744 2314 2471 


17,602 


4,000 


68 1,913 
79 102 2,543 211 856 79 311 2,481 691 
78 | 96 3,498 158} 1,077 588 273| 2,240 795 
> 63 41 3,147 478} 1,976 523 322] 2,267; 1,426 
: 75 80 5,794 610} 1,445 958 334 4,094) 2,572 
61 57 2,793 138} 1,027 311 282) 1,626 590 
63 48 1,147 225 852 394 264 994 683 
53 40 520) 85) (1,207 56 197 717 4389 
67 67 1,461) 166 953 105 335 1,256 580 


5,215 1, 


69 72 3,558) 1,227 742 6,602 3,247 
68 62 1,120 346 762 49 224 590 567 
80 80 8,819 1,848 4,143 1,212 2,142 9,924 4,964 
75 82 9,094 2,064 6 454 3,991 2,230 6,018 3,864 
125 212 7,205 772 4,880) 3.938 2,167 5,417 1,713 
61 33 1,787 330 1,226 924 517 
64 52 254 387 466 1,210 453 
90 86 65,232; 11,846) 27,544) 14,554) 16,949) 43,165) 16,615 
85 68 23,698 4,492 4,438) 3,391 3,925; 17,921 6,728 
95 31,534 


55,282 ’ 
95 87 141,520) 34,779) 72,551) 41,704) 30,833) 85,358) 31,193 
103 97 91,431; 25,969) 56,235) 30,970) 23,460) 58,092) 19,375 
92 84 34,123 6,486) 15,102) 10,559 6,640) 18,789 7,746 
85 82 8,710 1,023 359 110 475 6,618 1,433 
99 9s 184,264) $8,478) 71,696) 41,689) $80,575) 84,399) 28,654 
5,470 §26| 1,629 868 382 1,888 1,397 


Line ons 6,152 . 2,366 ° 1,732 | 
SN acghcacnees 13,989 0064 3,681 -0064 77 7 3,175 454 975 613 477) 3,422) 1,162 
OO Te 15,961 -0073 5,149 -0058 81 101 3.701| 601 1,630 200 586) 3,645 1 082 


COUNTIES | Met. Retail % aA Buying Index owt be General | el Auto- Gas . 

CITIES Area Sales of Retail Power | Quality | of Sales Food Places Mdse. Apparel Appl motive | Stations | Hdwre Drugs 
(continued) | Code ($000) U.S.A. | Sales Index Index | Activity | ($000) ($000) | ($000) ($000) | ($000) ($000) | ($000) | ($000) | ($000) 
1iHenrico......... sae | 550,652 -2505 5,852 2042 109 134 120,900} 35,255) 110,391) 30,036) 23,745) 93,280) 36,444) 19,573) 24,132 

ARichmond........ 490,499 2231 -1534 128 185 93 ,328 32,397} 106,659 28,971 21,665 87,215 30,274 17,045 20,520 
Gs 6 a.cdabadcenr 53,309 -0242 3,762 0251 76 73 12,330 3,118 7,092 3,095 3,482; 11,788 4,846 1,924 1,768 
Martinsville. ....... 33,317 -0151 -0108 104 145 4,522 1,282 5,619 2,665 2,249 8,743 2,760 998 1,306 
ee 1,236 .0006 2,060 .0008 47 35 162 ail 266 40 137 652 
Isle of Wight......... 12,197 0055 3,049 0064 67 58 3,038 w! 1,231 248 200 2,843 1,247 1,721 280 
13James City......... 21,876 0100 6,434 .0083 81 97 6,228 2,736 2,210 8.4 1,125 3,532 2,107 677 480 
Williamsburg. ...... 17,794 | .0081 .0046 124 219 5,133} 1,585} 2,023 824 955, 3,244) 1,205 550 480 
King and Queen...... 3,060 0014 2,550 0019 58 42 245 814) 56 1,499 136 294 


1,085) 301 
426 316 
1,262 296 
3,689 853 
572 249 
580 292 
79 114 
273 
2,027 824 
4434 130 
2,742 1,371 
3,678 1,397 
1,146 1,287 
72 40 
105 
6,820 7,827 
3,373 2,869 


20,597; 19,219 
14,003} 13,074 
4,775 3,852 

829 773 
19,607 17,699 


791 


11 Henrico County c 


h 


with th 


9 Fairfax County combined with the independent city of Falls Church. 
10 Frederick County combined with the independent city of Falls Church, 
ight ton cook all Parsee 


MAY 10, 


Henry County combined with 


Virginia Population-Income data, page 312. 
1961 


/ Dp city o 

( : the independent city of Martinsville. 
James City County combined with the independent city of Williamsburg 
Montgomery county combined with the independent city of Radford 


106 187 
958) 663 
1,718! 457 


15 Nansemond County combined with the independent city of Suffolk. 
16 For explanation of the unique a 
Newport News-Hampton areas, see specia 
Metropolitan Areas in Section 4, starting on page 6: 


34. 
17 Norfolk County combined with the independent cities of Norfolk, 
South Norfolk. 


problems of the Norfolk-Portsmouth and 
reference to these areas in introduction to 


Portsmouth, and 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 
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Jestern Virginia's Sell Station! (iim: 


Population ..... 776,400 
CBS IN ROANOKE, VA. ican... Backs 193,900 


When you choose WDBJ you buy much more than time. Effective Buying 

You get more listeners (mostly adults) in this big billion Income (Per Hsid.).. $ 4,74) 

doll: ir plus market, quality programing by a complete staff of Total Buying Income 1,044,671,000 

22 and the experience and know-how of 36 years’ continuous Total Retail Sales. 714,172,000 

service. Buy WDBJ and give your spots bonus impact. Retail Sales (Per Hs!d.) 3,027 

You’ll get both AM and FM. The real cost is very, very low! Total Food Sales. 167,625,000 
Represented nationally by Peters-Griffin- Woodward, Inc. Coe Sone Ee 


Sales. .... 99,720,000 
WDBJ RADIO AM 960Kc. « 5,000 watts—FM 94.9 Mc. « 14,350 watts Total Drug Sales. 24,640,000 


Owned and operated by Times-World Corporation, Roanoke, Virginia Source: SM Survey of Buying Power, 5/61 


The “SM” symbols mark original, exclu- 
VIRGINIA RETAIL SALES— GRD estimates, 1960 sive estimates by SALES MANAGEMENT. 


| Eating & 
COUNTIES | Met 4 a Buying | | Index Dri | Auto- 
CITIES Area Power | Quality | of Sales | Food Places . | motive 
continued Code . A. | Index index | Activity | ($000) ($000) ($000) 


Page : : : .0061 71 76 3,168} 1,332 2,574 
Patrick ’ ; E> .0046 55 628 1,373 
18Pittsylvania 2 829 | . .0428 74 | 6,490 591| 14,489 

Daavill 005 | .03 .0259 99 06 3,534 .773) -167| 75| 12,820 


Powhatan ; d : d 46 1,241 
Prince Edward : Py ’ 7 1,076 2,498 
Farmville 3,5 18 .003% 2 701 y 2,034 
19Prince George 27 7 ‘ . é 2,265 ° 3,924 
See Peersburg-Hop | | 
well-Colonial Heights | 
\ Hopewell 22,21 104 : 6 , ; s 3,212 
20Princess Anne : F : E J 8,355 
Virginia Beact 7, -0127 -0071 f 7,013 
Prince William ’ z i .0235 6,984 
Pulaski : _ 0110 | 4,174 
Pulaski 17,471 | .007 0059 | ‘ : 3,694 


Rappahannock : d q .0015 147 
Richmond i ‘J ‘ -0031 | 3,994 
21 Roanoke ,837 : ; & .0855 36 ,030 
A Roanoke 60,042 172 .0585 | | ,67 27,310 
Salem 24,332 ( 0093 | Q y 6,937 


— 
-_-o 


#28 838 


w 
ae 
a 


22Rockbridge ? r ; .0127 
23 Rockingham ,97 E ; 0236 

Harrisonburg % : g .0088 
Russell ,67 , , -0079 


4,468 
11,982 
7,386 
2,749 


$8 2822 Bet8 


Scott 
Shenandoah 
Smyth 

Mar 


1,151 
4,647 
4,118 
2,253 


0054 


Southampton y ‘ , 0087 
24Spotsylvania “ .0163 

Fredericksburg 41,776 ig .0108 
Stafford 


3,768 
8,780 
8,765 

215 


en 
_-—— 


2228 88s 


= > 
—- > 
_2B& 


Surry . ’ J | 55 150 

Sussex : ' J | 267 1,965 

Tazewell : Fr t 4 1,471 8,418 
Bluefield (Va.)- | | 


Bluefield (W. Va 7.265 | .0170 | 33 | 2,631} 6,888 


Tr 


~ 
a 
= 
a 


Warren 77a | | 4,939 | . 1,051} 3,246 
Front Royal ,967 | .0078 | - 7 959 3,074 
25Washington 774 | .0227 | 3,829 : 2,456} 8,853 ‘ 971 
Bristol 474 0112 | .0086 ¢ | | . 2,056 4,738 , ° 380 
Bristol (Va.)- 
Bristol (Tenn.) 19,438 .0817 , : ; j 4,397| 15,529 y 3,825 2,777 
Westmoreland _8, 682 .0039 3,065 d 1,404| 60 1,410 241 


Pittsylvania cunt combined with the independent city of Danville. Rockingham County combined with the independent city of of Frederick 
Prince George County combined with the independent cities of Hopewell and Colonial ‘ aw vania County combined with the independent city of Fredericksburg. 
Heights. ) Washington County combined = the independent city of Bristol. 

Princess Anne County combined with the independent city of Virginia Beach. by = Population-Income data, page 312. 
Roanoke County combined with the independent city of Roanoke. SM Standard (4) and ential (4) Metropolitan County Areas. 
Rockbridge County combined with the independent city of Buena Vista. Copyright, Sales Management, Inc., 1961. 


580 SALES MANAGEMENT 


wi prers The “SM” symbols mark original, exclu- 
VIRGINIA 1960 sive estimates by SALES MANAGEMENT. 
Pe | | Lumber- | 
Auto- | Gas | Bidg. | 
motive | Stations | saber. Drugs 
ndex | Activity | ($000) | ($000) | ($000) | ($000) | ($000 ) | ($000) | ($000) | ($000) | ($000) 


Giirecas tewccass ; .0190 13,473} 2,421) 4,791 2,469 — 10,778) 4,886) 2,251 1,378 
ee : t i 3,394 910) 2,318) | 3,461 2,103} 1,394) 1,138 

Wytheville........ , .0034 110 | 2,592 518 1,535 78} 3,284 790 729) 1,038 
WOR... Abts es: J ‘ .0082 a 1,859 774 | 2,664 1,614) 769) 280 


; — ae ~ | Furn- 
COUNTIES | Met. i gj , Buying Index Drink. | General | House- 


CITIES Area } i Power quay of Sales | Food Places Mdse. | Apparel Appl. 
(continued) |Code . S.A. Index 


Total Above Cities... .] 2,392,442 | 1.0885 | 8904 | 108 | 563,989 


b> - 
138,226) 358,387 168,224) 130,435) 445 45,683 156,555) 114, oni] 94,808 


| 
i 
| | 
State Total......... _-| 4,057,969 11,8460 | 3,008 | (1.9235 ft all 908.607 437) a. a08 | _575, i 220, 622 _ 1S. 425) 735, 360 3. 968) “232, 508) 155,610 


| 
| 
2 —E | 
| 


METRO. AREAS RETAIL SALES— TD STIMATES, 1960 


ABristol- Johnson 


City-Kingsport.. . 286 ,560 .1305 4,036 .1232 80 68,156 11,039) 38,150) 15,781 18890 | 902) 29,941, 8,656 
ADanville 86,829 .0395 3,252 .0426 74 21,562 5,490| 16,791 4,591 3,254 q . 4,905 2,522 
Lynchburg.......... 120,857 .0550 4,211 : 83 28,921 6,898 18,303 6,531 5,394 5 J 6,083 5,189 
Newport News- | 

Hampton... 225,508 .1031 3,732 ; 57,091, 12,620) 28,041, 14,684, 17,155 ‘ 7,589 8,107 
Norfolk-Portsmouth...] 573,204 - 2608 3,508 ; 154,148, 39,833) 74,401 43,932) 33,017 ‘ 25,720, 20,994 
APetersburg- | } 

Hopewell... . be 101,985 | .0464 3,834 : 28,173 5,394, 10,917 7,551 4,846 7,677; 3,533 
Richmond. . 582,822 | .2652 5,204 ‘ 130,535) 37,255) 114,722, 30,533) 24,579) ,556| | 20,886) 25,140 

203,837 | .0928 4,686 : 46,078, 11,967 33,093) 14,080) 10,788) | “ 11,765 7,609 


| 


Total Above Areas.....| 2,182,602 | .9933 | 4, : | 534,664| 130,496! 334,418) 137,692) 117,923) 385,577) 159, 234 114,566) 81,750 


WASHINGTON 


Other Pacific States: Alaska, California, Hawaii, Oregon 


NUMBER OF OUTLETS I} | > NUMBER OF OUTLETS 


Drugs 


City County 


Aberdeen. ....Grays Harbor 
Auburn... ...King 
Bellevue King 
Bellingham. .. Whatcom 
Bremerton Kitsap 
Centralia Lewis 
Chehalis Lewis 
Ellensburg Kittitas 
Everett Snohomish 
Hoquiam Grays Harbor 
Kelso... Cowlitz 
Kennewick. . .Benton eee 
Longview Cowlitz. . Walla Walla. . Walla Walla 
Moses Lake. . Grant Wenatchee . .Chelan 


Mount Yakima Yakima. . 
Vernon Skagit ° 9 5 


_City County 


“oom 


Chast .... Thurston 
Pasco. . ... Franklin 
Port Angeles Clallam 
Puliman Whitman 
Puyallup Pierce 
Renton King 
Richland... ..Benton 
Seattle... King.. 
Spokane Spokane 4, 111, 312) 108 
Sunnyside Yakima 
Tacoma Pierce 
Vancouver Clark 


Sawaae 


~ 


Ce 
ON aAwen 


RETAIL saces— GYD estimates, 1960 
Per Eating & 
COUNTIES | Met. i % Hsld. Buying Index Drink. | General House- Auto- \ 
CITIES Area of Retail Power | Quality of Sales | Food Places | Mdse. | Apparel | Appl. | motive | Stations | Hdwre. 

Code U. Ss. A. Sales Index Index Activity ($000) ($000) ($000) ($000) | ($000) ($000) ($000) | ($000) 


Adams ‘ ‘ .0078 5,546 0071 127 139 3,383 1,429 294 1,982 1,682 4,970 

Asotin. .. : .0037 1,921 .0059 82 51 2,088 885 570 579 1,350 1,268 

Benton ' .0302 3,462 P 105 18,223 3,329 d ‘ 4,815 12,704 771 5,217 
Kennewick 32,168 0146 126 7,362 1,397 i 4 2,992 9,143 2,889 2,188 1,163 
Richland 23,866 0109 33 102 8,326 1,145 2,51; 1,537 1,549 2,358 1,000 2,399 
Pasco-Kennewick- 
Richland 4,214 2 5 12( 4? 23 676 821 


6,271 17,855 7,619 10,497 


26 Wise County combined with the independent city of Norton Copyright, Sales Management, 1961. Washington Population-Income data, page 319. 
Virginia Population-Income data, page 312. SM Standard (4) and Potential (A) Metropolitan County Areas. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


RESULTS ARE 2 To F ux 
ALMOST | KQ@’s CAPTIVE MARKET 


URE TWO | “2euenwn on me 


CH ICKENS This great 12 county Central Washington market is com- 


pletely surrounded by mountains and is a separate and distinct 
market from Seattle’s coastal region and Spokane’s Inland 
IN EVERY empire. Results have always been 2 to | in KPQ’s captive 
market! 


* Source: May 10, 1961 Sales Management 
“Survey of Buying Power” 


Pokus Aten i 
4 i) Q { | 
WY 


WENATCHEE, WASHINGTON 


Seattle & Portland Reps. National Reps. 
Art Moore & Associates Weed & Co. 


; The “SM” symbols mark original, exclu- 
WASH. sive estimates by SALES MANAGEMENT. 


| | | Furn- Lumber- 
COUNTIES | Met , Hsld. Buying | Index Drink. | House- Auto- Bldg. 
CITIES Area | Retail | Power | Quality | of Sales Mase. Appl | motive Hdwre. | Drugs 
continued Code .S.A.| Sales Index Index | Activity ($000) ($000) | ($000) ($000) ($000) 


Chelan 03: 5,287 | . | | 144 . ; ' . 6,813 
Wenatchee 7,427 | .0% 35 | 230 57 544) 7,567} 3,268) 2,049] 7,429) 2, 3,326 
Clallam 39, d 4,113 d | 109 , \ t . 2,392 
Port Angeles 27 , 908 -012 3 : 181 , 137} : »212) : 332 . 1,189 
Clark : d 3,191 e | 84 - | , 289) , 286) , ‘ 6,259 
Vancouver 1, Bt U28 | 161 t. ’ ,22t . 14,812 2,250) 


Columbia P . , | 116 i | 479 | 1,574 
Cowlitz : j : $3 - A ‘ F i 11,693 y 4,172 
Kelso 12,487 1057 121 t 2 98} 2,162 247| 1,450 
Longview 586 0189 145 . , — 7,281 
Douglas 007 ° . | | 33 713 


Ferry 2 ‘ ° 50 
Franklin 
Pasco 3 17% } 211 
Yee Pasco-h i 
Richland 
Garfield 


Grant Q F . , : ; | | , 779) 7,714 
Moses Lake 5,973 | .0l1 d , 903) | ,997) 3,205 
Grays Harbor 73, .033 J } t J 5,413 
Abe 3,5 01 3 912} : 526] 1,834 
Hoquia ),5 04 008 ,623| ‘ 150 , 456 
island B y : } t | 2,564 1,365 


Jefferson 2 F 3 J t 823 524 277 
King y i t 117 ‘ 289,249 q 496) 202,636 67,596) 61,504 
Aubur 31,8: nae 134 | 213 6,966 : 1,450) ,273| 10,988 ,978} 1,537 922 
Bellevue 3 523 5 79 52 3,163 543 585 p 277 1,123 640 376 
Rent 597 222 01 134 12,338 3,938 4,542 7 ,336 10,860 , 3,731 2,126 
1 Adeattle 1,090 ,329 )59 All 132 5 232 ,830 3,9: 264,199 7 ¥ ,093 139,566 41,200 36,535 
Kitsap yal: b 22 : d 94 26,517 q 9,113 . 376 13,231 6,105 4,503 
Bremert 2 Q 116 10,348, 2, 8,361 2,23 3,153, 9,774} 3,433] 3,296 


| 
Kittitas 33,841 0154 5,458 110 7,655 y 1,349 ‘ ,005 6,067} 4,751 3,423 911 
é ‘ 818 108 0068 142 ‘ 5,098 1,909 1,239 870 4,912 3,105) 2,247 546 


General merchand’se sales include sales of ‘‘non-store retailers’. This category was Washington Population-Income data, page 319. 
included in the 1948 Census and is particularly significant for cities listed in the SM Standard (4) and Potential (A) Metropolitan County Areas. 
retail sales introduction, under the heading ‘‘Mail Order’’. Copyright. Sales Management, Inc., 1961. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


The Seattle Times 
ANNOUNCES 
NEW GENERAL ADVERTISING 


FREQUENCY-VOLUME 


AND 


BULK DISCOUNT PLANS 


retroactive to January 1, 1961 
By using either plan you will enjoy more space per advertising dollar! 


FREQUENCY-VOLUME DISCOUNTS 


The prime advantage of The Times’ new Frequency—Volume Discount plan is its flexi- 
bility. It offers savings up to 17% and contracts from 13 to 52 weeks, enabling you to 
coordinate your advertising and sales efforts to provide impact when you need it most. 
You can vary size of ad and frequency to meet your advertising and sales needs. 


BULK DISCOUNTS 


The Bulk Discount plan makes possible substantial reductions from base rates. Adver- 
tisers can save from 2% to 10% depending on linage and the total term of contract. 


In addition to discounts in ROP, discounts are also available in the Sunday TV Tabloid 
and Letterpress Magazine sections. 


Multiple products of the same advertiser may be combined for discount purposes and 
placed through multiple agencies. 


Line rate—66¢ per line daily; 68¢ per line Sunday 
(as listed in rate card #43, issued March 27, 1959) 


For information write: National Advertising Manager, The Seattle Times, or call any 
O’Mara & Ormsbee office in New York, Chicago, Detroit, San Francisco or Los Angeles. 


The Seattle Cimes 


the best thing about The Seattle Times . . . is the people who read it 


W The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


~ | Total ~~ Per ia ‘Eating& | ~~ | Lumber- 
COUNTIES [{Met. Retail & Hsld. Buying Index Drink. | General | e | Auto- | Gas Bldg. 
| 
oe 


CITIES Area Sales of | Retail Power | Quality | of Sales Food Places Mdse. vty Appl. | motive | Stations | Hdwre. Drugs 

($000) | | _ ($000) | ($000) | ($000) 
Klickitat....... 11,653 2,500 | .0064 | 85 2,864) 1,085) 782] 151) | 2,271) 1,254) 2,199 353 
Lewis.... 55,184 os | 3,970 -0220 | 96 13,893 3,773 5,100 , 966) , 9, 075) 4,112 5,001 1,194 
Centralia ; 18,470 0084 0057 7 4,934 1,448 r | 130} 415 3 ‘2u1| 1,606 857 303 
Chehalis . 18,611 | .0084 .0046 15s ‘ 3,725 642 2,84! 523} 716 4. 047 97) 2,338) 432 
Centralia-Chehalis 37,081 16 ) 136 8,659) 2,090 925 653} 2,131 7,258 , 103} $3,195 735 

| 

Lincoln. . 14,516 | . ; 2,520 919 ; 2,061 4,066 641 
Mason 15,202 ° | ° 5,002 1,107) 1,932) : 1,117] 483 
Okanogan 27,585 ‘ F | 7,697 2,374 ’ . 4,593) ‘ob 3,377) 1,072 
Pacific. .. 14,479 4 ‘ ° 4,463 1,119 J 1,830 816) 1,917) 447 
Pend Oreille 6,016 | . : P 1,785 423 1,594 526) 258) 294 


(continued) | Code ($000) a S.A. | Sales Index Index Activity ($000) ($000) 00) | ($000) | 000) _ ($000) 


Washington Population-Income data, page 319. Copyright, Sales Management, Inc., 1961. 


It’s the SURVEY 
Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 32-year-old Survey. And they know too that the people they sell—ad- 
vertisers and advertising agencies—rely on the same authority. 


MAY 10, 1961 


CASCADE TV ALONE COVERS 
THE COLUMBIA RIVER EMPIRE 


AN AREA SO LARGE IT REQUIRES 


NATIONAL REPS: YOUNG TELEVISION CORP. 


& DAILY 
NEWSPAPERS 


WEEKLY 
NEWSPAPERS 


RADIO 
STATIONS 


TO REACH IT ALL! 


CASCADE 
TELEVISION 


KIMA-TV hivnaavnaone KEPR-TV PASCO, WASH 
KLEW-TV LEWISTON, IDA. 


PACIFIC NORTHWEST: MOORE & ASSOCIATES 


WASH. 


COUNTIES 
CITIES 


continued 


Pierce 
} 


Ala 


San Juan 
Skagit 
‘ t Ver 


Skamania 
Snohomish 


Spokane 
a 


Stevens 


Thurston 
Oly . 
Wahkiakum 
Walla Walla 


Whatcom 
e 
Whitman 
Pullma 
Yakima 


Total Above Citi 


State Total 


Wisconsin Population-Income 


584 


243 


data 


0010 
0291 


1.7069 


page 325 


RETAIL SALES— ESTIMATES, 1960 


Per Eating & 
Hsid Drink. 
Retail Places 
Sales ($000 


3,789 176 26, 


l 
0942 l : 17 , 98 


Buying 
Power 
Index 


Index 
of Sales 
Activity 


Food 


$000) 


Quality 
Index 


0013 
0258 


0068 


0313 


9570 


1.66€2 105 


Copyright, Sales Management, Inc., 


General 
Mdse. 
($000 


54,162 


46,560 13 


575,144 


The “SM” symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 
Furn.- 
House- 
Appl. 
$ 


Auto- 
motive 
$000) 


61 , 367 27, 
5,018 3; 


45,289 6,533 


Gas Bidg. 
Stations | Hdwre. Drugs 


Apparel 
($000) $000) $000) ($000) 


17,212 
800; 1,812 


, 855 14 


15,895 
1,707 


9,990 


18, 168 
979 


346 


13,070 
588 


9,238 
151 
730 


3,720 


321 
10,474 
6,403 


123 
1,435 
500 
55 


5,511 
3.006 
14,259 


12,890 


6, 
4,180 
2,903 
1,252 
8, c 14,497 
1 1,332 
5 18,7 6,512 


430,144) 162,593 


137,522 


158,885, 170,359| 585,037, 270,981 262,154 136,954 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


MAY 


10, 


THINK TWICE ABOUT TACOMA 


First: always think of Tacoma as a vital 
segment of the dominant Puget Sound 
Circle—biggest market in the Pacific 
Northwest. 

When your sales forces work this Puget 
Sound market, nine times out of ten they 
cover retail outlets in both Seattle and 


Unless it breaks in Tacoma at the 
same time, a good quarter of your sales- 
merchandising effort is wasted. 

That’s because of the second thought 
you have to keep about Tacoma. 

It’s a market that can not be covered 
by any outside newspaper or any com- 


Tacoma at the same time. 
When distribution and mer- 
chandising is set in both metro 
areas, the advertising breaks. 


bination. Only the dominant 
Tacoma News Tribune—now 
delivering more than 86,000 
daily—can do the job. 


Ask the man from SAWYER-FERGUSON-WALKER and get the facts 


1961 


NO ONE ELSE 


CAN MAKE THAT |. of all the TV stations 


? Ask your WEED TELEVISION 
STATEMENT! 


= efe oy Man about d f oth 
in the Pacific Northwest x ie oe should include 
’y. KTNT-TV in your Pacific North- 


only KTNT-TV includes sy west advertising plans. 
all 5 cities” in its 
“A” contour “SEATTLE TACOMA EVERETT % aiid ati, Cnseaen 


and Puget Sound area 


hh pai RIM th ait b Studios in Seattle and Tacoma 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


; Per — Furn.- 
METRO. AREAS g Held. Buying Index Dri: House- | Auto- Gas 
Retail Power wality | of Sales Places " Appl. motive | Stations 
Sales Index ndex | Activity ($000) ($000) | ($000) | ($000) | ($000) 


\ Bellingham 6 i? 4,040 ° 97 112 6,451 4,075; 13,178 6,886 
.Bremerton { 4 3,102 F 5,128 4,376) 13,231 5,707 
2Pasco-Kennewick- 
Richland i d 4,297 ‘ 8 5,889 6,576} 19,900 8,588 
Seattle 633, . 4,273 129, 265) 74,994) 231,733) 107,719 
Spokane , P 4,129 ‘ 21,217 16,878; 69,980) 23,799 
Tacoma ‘ ° 3,789 26,682 18,168; 61,367) 27,590 
Yakima ’ A 4,062 A 11,087 8,149) 31,628) 14,497 


Total Above Areas 2,853,997 | 1.2983 | 4,118 | 1. 133,216] 441,018] 194,986 


166 ,687 


WEST VIRGINIA 


Other South Atlantic States: Delaware, District of Columbia, Florida, Georgia, Maryland, North Carolina, South Carolina, Virginia 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


| Pop. (thous.) 


City County 


Beckley...... Raleigh 
Bluefield .... Mercer 
Charteston Kanawha 
Clarksburg. . . Harrison 
Dunbar Kanawha 
Elkins Randolph 
Fairmont. ....Marion 
Huntington. . . Cabell 
Logan Logan 
Martinsburg. . Berkeley 15 
Montgomery Fayette 7 
Morgantown Monongalie. .| ; | | 12 


= 3 g | Food 


88 So | Due 
oa 


‘| 


21) 24 


~—~wnwe 


62 
3 


8 


SRaes SF 


o-+bawwons=@ 
- 


La] 
on 


owoaq 
— 


= 


RETAIL SALES— JM ESTIMATES, 1960 


or | 
COUNTIES ’ , Buying Index . | General Auto- 
CITIES uality | of Sales Food Mdse. motive 
4 ndex | Activity | ($000) ($000) ($000) | ($000) | ($000) 


2,719 712 1,876 
8,220 3,192 4,816 

Martinsburg. . . ‘ 25,7 4 : 7,117 2,061 4,726 
Boone ‘ : 0083 B 6,937 2,296 3,174 


Braxton ’ ‘ ‘ 2,214 1,363 1,745 
Brooke , , . : ° 4,497 1,058 4,413 
1A Weirton 
Cabell , .0712 A 35,337 \y 32.037 8,572; 27,299 
2 AHuntington 760 | .0677 052 33,178 30,289 8,488) 27,357 


Cathoun............. 806 | .0018 : ° 731 146 1,189 109 
614 0021 ° 1,840 46 104 52 
4,819 -0022 ° = 916 145 201 2,207 104 


Washington Population-Income data, page 319. * Not Available 
1 Weirton is in Brooke and Hancock counties. 
2 Huntington is in Cabell and Wayne counties. 


586 


West Virginia Population-Income data, page 321. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


I goed 


vitro WWVA 0 iseecnece|eeREACH IT ALL! 
you miss HALF = Staph vont, ge WWVA 


of this ak. [SaenE -. In every Pittsburgh buy 


*6,000,000,000 a aye " ~ Nhe co The Only 50,000 Watt 


PITTSBURGH en ae Cte Network Station Serving 


Fate 


i ew the Pittsburgh-Wheeling 
TRI-STATE MARKET : LF ce i 
: Tri-State Market 


W. VIRGINIA 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Total Per Eating & | Y 
COUNTIES | Met. Retail Hsid. | Buying Index Drink. | General Auto- Gas 

CITIES Area Sales Retail Power uality | of Sales Places . | Apparel , motive | Stations . | Drugs 


Food 
(continued) [Code] ($000) S.A. | Sales Index ndex | Activity | ($000) | ($000) ($000) | ($000) ($000) 


45,978" .0253 78 13,595 8,880) 4,093 1,428 
10,675 d 171 3,505 2,872 349 
14,076 é a 142 Fi 3,057 
3,450 f 61 534 
781 4 i 70 1 1,717 


31,780 . 5,603 
8,297 ° 1,939 
34,234 . 5,675 


31,055 : 6,996 1,920 


8,772 ° ° 1,321 197 
82,311 A , 15,361 5,887 
56,249 : 9,580 4,317 
13,309 . ° 59 A 1,681 1,618 


18,349 5 ° 2,346 1,467 


pes 280,612 . . . 16,110 48,894 13,175 
Charleston-South 


Charleston 205 681 14,488 7,188 


181,920 . »26 13,554 5,312 
7,844 . 163 932 


17,251 
South Charleston... 23,711 
a j 14,514 


1,245 
1,821 
874 


8,628 
41,684 
14,141 
44,068 
16,362 


61, 368 . A 9,846 
44,630 ‘ 8,127 
26,305 , | 4,387 
17,787 } : 773 } 3,076 
14,405 . 2,387 


60,380 ; | 11,714 
Bluefieid (W. Va.)- | 
Bluefield (Va.)..... $7,264 6,888 
5Bluefield 33,010 372} : 6,888 

13,492 | . 970| j | 2,486 
15,861 2,558 ; c ‘ | 3,217 
alee 30,538 3,431 : ; | 6,138 
Williamson....... 16,658 3.579) 


Monongalia 47,891 3,373 : 8,958) 
Morgantown...... 38,256 , , 7,150 
5,481 | . 1,958 105) | 66 1,782 

6,257 2,286 


Nicholas... .. i 17,348 2,891 
i scesencececen 113.250 5,634 

AWheeling..... 106 ,606 
Pendleton 3,867 1,934 | 
5,818 3,422 269) 
6,135 2,556 61 1,687 315) | 712 
1 Weirton is in Brooke and Hancock counties. Copyright, Sales Management, Inc., 1961. 


4 Bluefield is in Mercer (W.Va.) and Tazewell (Va.) counties. 
3 Montgomery is in in Fayette and Kanawha counties. 


MAY 10, 1961 


5 West Virginia portion only. 
West Virginia Population-Income data, page 321. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


587 


~The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


W. VIRGINIA RETAIL SALES— GYD estimarTes, 1960 


Per Eating & 
Held. Drink. 
Retail Places 
Sales ($000) 


COUNTIES 
CITIES 
continued 


Met 
Area 
Code 


Buying 
Power _ 
index 


| index 
| of Sales 
ndex | Activity 


| General | Auto- Gas | Bldg. 
Mdse. Apparel motive Stations | Hdwre. 
($000) | ($000) | ($000) | ($000) | ($000) 


Food 
($000) 


Preston 


Putnam 

Raleigh 
wPOCckls 

Randolph 


Piling 


Ritchie 
Roane 
Summers 


Taylor 
Tucker 
Tyler 


Upshur 
Wayne 
2aHu 
Webster 
Wetzel 


Wirt 
Wood 


Wyoming 
4} 
State Total 


METRO 


Charleston 


Clarksburg 


Huntington-Ashiand 


Parkersburg 


Steubenville-Weirton 


Wheeling 


Total Above Areas 


AREAS 


2,662 


1,139,184 


2,107 


,823 


0082 
0317 
O12) 
0105 
0053 


0041 
0053 
0057 


.0061 


saces— GUD es 


1336 
-0384 
. 1255 
-0397 
0879 
0970 


5221 


| 
Bree 


63 3,948) 861 
2,460 
17,015 
10,368 
6,623 
4,231 


1,628 
2,263 
3,034 


3,622 
1,671 
1,902 


4,573 
4,599 


6,289 
222 ,548 48,021 


424,734 90,867 


95 72,794 
21,322 
74,281 
22,836 
50,556 
55,830 


297 619 


15,170 
3,825 
16,775 
5,755 
13,347 
15,827 


90 
89 
90 
94 
93 


92 (| 70,699 


1,646 
| 

1,860) 

12, 184) 
6,584 
5,068 
2,961) 


38 B28 #2 


wr 


& 8 
S 


6,081 
6,081 


1,413 


1,849 
5,419 
1,661 
1,994 
1,506 


584| 
782) 
692 


179 , 382 


271.632 


TIMATES, 1960 


50,654 
10,785 
49,770 
17,343 
26 402 
31,844 


13,765 
3,871 
14,376 
5,031 
9,344 
12,208) 


6,081 
8,852 
13,181 


46,575 


37,679 


13,175 


11,833) 


13,318 


11,711 
4,039 
8,860 
3,241 
5,722 
6,151 


1,186,798, 68,894 58,595, 193,505) 


66,789) 


38,724 


City 


Antigo 
Appleton 
Ashiand 
Baraboo 
Beaver Dam 
Beloit 
Brookfield 
Brown Deer 
Chippewa 
Falls 
Cudahy 
De Pere 
Eau Claire 
Fond du Lac 
Fort Atkinson 
Franklin 
Green Bay 
Greenfield 
Janesville 
Kaukauna 
Kenosha 
La Crosse 
Madison 
Manitowoc 
Marinette 


thous. 


Pop 


County 


Langlade 
Outagamie 
Ashland 
Sauk 
Dodge 
Rock 
Waukesha 
Milwaukee 


ma Oon @ = @~ 


Chippewa 
Milwaukee 
Brown 

Eau Claire 
Fond du Lac 
Jefferson 
Milwaukee 
Brown 
Milwaukee 
Rock 
Outagamie 
Kenosha 
La Crosse 
Dane 
Manitowoc 
Marinette 


wewoanwnnooan =o N22 


WISCONSIN 


Other East North Central States: Illinois, Indiana, Michigan, Ohio 


NUMBER OF O 


Total 
Outlets 


i) 
w 


UTLETS 


City 


Marshfield. . 


M ah. 


County 


Menomee 
Falls 
Menomonie . 
Merrill 
Milwaukee. 


Waukesha 
Dunn 

Lincoln 
Milwaukee. . | 
Green 
Winnebago 
Waukesha... .| 


21| 43 21) 
|1,574/2711| 519 
| 27) 17 

42 9) 


a os 


Rhinelander 
Rice Lake... 
Richland 
Center 
St. Francis 
Shawano... 
Sheboygan 
Shorewood 
Southz 
Milwaukee 


Winnebago 
Columbia 
Racine 
Oneida 
Barron 


Richland 


. Milwaukee 


Shawano... .| 


Sheboygan... 
Milwaukee. . 


Milwaukee... .| | i 


| 
13 


?| 


Stevens Point. Portage 15 13; 15 


> Huntington is in Cabell and Wayne counties. 
Wisconsin Population-income data, page 325 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961. 


SALES MANAGEMENT 


wn wescowstn/ 


Leads All Wisconsin Markets 
Except Milwaukee In... 


1.New car sales! 
“p> 2 Retail sales! 
3. Ford sales! 


\ - 4.Gasoline station sales! 


Green Bay - Appleton Ls?) oid 


| 6. Lumber, building 


INTERURBIA MARKET (¢Weemmemmrotencr 


\ r SES .. “a 
BINATION =" )F mane , 


a a com Counties in which 
iLY CIRCULATION: 


GATED DA 


Green Bay Press-Gazette 


Represented Nationally by SAWYER-FERCUSON-WALKER COMPANY Inc. 


ww 
e 
RK save 17s writ wen gg te 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Apparel 


City County City County 
Sturgeon Bay Door 5 Wauwatosa... Milwaukee. . 
Superior Douglas 15 West Allis Milwaukee 
Two Rivers. ..Manitowoc . 3 West Bend... Washington 
3 
9 


s So & | Pop. (thous.) 


Watertown. . Jefferson Whitefish Bay.Milwaukee 
Waukesha Waukesha Wisconsin 
Wausau Marathon : , W Rapids Wood 


foo} 


o 


SM The ‘‘SM"’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Per Eating & Furn.- Lumber- 
COUNTIES q Hsld. Buying Index Drink. Genera! House- Auto- Gas Bidg. 
CITIES of Retail Power Quality of Sales Mdse. Apparel Appl. motive Stations Hdwre. Drugs 
000 . S.A. Sales Index Index Activity $ $000 $000 $000) $000 ($000 $000 


Adams . | ,0028 2, -0031 74 67 621 138 39 1,946 623 72 

Ashland ; | 0106 4, 0086 91 113 , : ,634 912 5,398 ,978 : 602 
Ashland mY .0083 . 0059 105 148 } 735 ,231 R85 4,067 220 »2 562 

Barron : | .0194 ° 0164 87 | 103 ’ , ,658 ’ ' Re 131 ; 159 
Rice Lake 17,050 | .0078 .0047 118 195 2,952 , 3, 437 155 


Bayfield 6,629 | .0030 .0043 66 
Brown 159,184 | .0724 .0681 97 
De Pere 10,202 -0047 .0052 
AGreen Bay 118,783 0540 
Buffalo 12,336 | .0057 


Burnett 7,002 -0031 
Calumet 18,126 -0083 ; .0098 
Chippewa 52,183 .0237 . -0211 


Chippewa Falls 24,258 | .0110 .0076 


1A Eau Claire | 
Clark 35,815 0163 4,024 3,010 715 " 
Columbia nae 48,758 -0222 315 5 ’ 2,951 , 863 260 , 986 : ,782 
Portage. . 15,811 .0072 1,498 ,319 3,955 ,131 E 651 
Crawford 16,382 | .0074 3,723 3, i 1,483 481 3 277 : 826 


1 Eau Claire is in Chippewa and Eau Claire counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
Wisconsin Population-Income data, page 325 Copyright, Sales Management, Inc., 1961 
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The only economical, one-medium coverage 
of this 10-county* $501,000,000 market 


The Capital Times / Wisconsin State Journal 
offer you more merchandisable (20% + coverage) counties than 


po. any other daily newspaper in Wisconsin! 


WISCONSIN’S 
WIDEST, 
IN-DEPTH 
COVERAGE! 


Competitively treated news and feature stories, community-concerned edito- 
rials, a wide range of features and advertising — plus a same-day delivery 
service — have won the loyalty of 100,000+ Wisconsin families,enabling The 
Capital Times and Wisconsin State Journal to win 20% (or more) daily 
coverage in more counties than any paper in Wisconsin (including our larger 
metropolitan newspaper neighbors). You 
get a bonus of five additional counties with 
coverage of 5-19°%, too! 


* county % Coverage 
Dane . - Cae 
Grant 67.1 
lowa 55.7 


WRITE FOR 


Vi 


Market Data on the 
Madison Newspaper 
20%) Market 


87th in U.S. 


n Retail Sales 


Represented ! Includes just-published 


complete statistical 


JANN 


Your newspaper advertising in The 
Capital Times and the Wisconsin State 
Journal gets the benefit of this intense 
reader loyalty. You get it in breadth of 
coverage, in depth of coverage, hence in 
economy, and finally, in sales results 


Sauk 46.9 
Richland 45.4 
Columbia 45.2 
Juneau 39.8 
Lafayette 37.1 
Green 35.0 
Crawford 20.5 


& KECLEY, 


data and 


son 


other 


information 


Madi 
too 


MADISON NEWSPAPERS, INC. 


Affiliated with Radio Station WIBA 


WISCONSIN 


Total 
OUNTIES Met Retail 
CITIES Area Sales 

{ Code $000 


Per 
Heid. 
Retail 
Sales 


Buying 
Power 
ontinue index 
107 290,779 .1340 


.0288 
0079 


RETAIL SALES— GD ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Eating & ’ | 
Drink. | General | Auto- | 
Food Places | Mdse. | motive 
$000) | ($000) | ($000) 


19,396) 
17,910] 
2,977 


2,161 


index 
of Sales 
Activity 


Quality 
Index 


Apparel Stations 


Drugs 
($000) 


($000) 
11,843 
9,422 
1,228 
506 


43,316 
37, 592| 
3,120 


5,926) 


108 24,901 
123 3 39,792) 15,696 
85 ° 6,328 


108 BE 1,258 


12,794] 
10,761) 
2,639) 
1,591) 
| 


"SM Standard (4) and Potential (A) Metropolitan County Areas. 
Copyright, Sales Management, Inc., 1961 


49,133) 

39,018 
9,459) 
4,194 


11,817] 13,760) 
4,212} 9,317 
125 2,409 


Check these 
COVERAGE FACTS 
408,540 
460,000 
1,565,100 
1,864,047 ,000 
22 (Wisc., lll., lowa) 
at “Tower Height” 
1200 Ft. A.A.T. 
2,226 Ft. A.S.L. 


TY Homes in Area 
Total Household 
Total Population 
Total Retail Sales 
County Coverage 
Maximum POWER 
Maximum TOWER 
Antenna Height 


It's TWO with ONE, 
for primary CBS! 


WIst-TV 


CHANNEL 


¢ 
Represented nationally by i 
‘ 
> 


Peters, Griffin, Woodward 


SALES MANAGEMENT 


EAU CLAIRE 


Wisconsin's 5th Metropolitan Market 
Is ISOLATED—Can Be Sold Only Au cLaiRe 
from the Inside \.2 


A glance at the map will show that you’re covering the Eau Claire 
market only when you’re in the Leader & Telegram. There’s no 
large city within 90 miles of Eau Claire. 


* Eau Claire is the hub of a 6- METROPOLITAN 


county trading area with .. . Pe eth ng EAU CLAIRE® 


L Six counties isolated by preference—where 
183,900 People* cate cain, Se, lector Teneren Ss, 103.900 Population* 
a all “outside” papers combined. , opu arion 
49,100 Households’ LEADER- TELEGRAM a 
* ae —~ } 29,300 Households* 

$273,212,000 Income . St. Paul —morning 


$205 284,000 Sales* ieee —morning $177 ,443,000 Income* 


—evening . P 572 x 
iy Gene si Ses Pier Total Leader-Telegram circulation—27,647 $126,826,000 Sales 


The Only Way to Get Effective, Highly Merchandisable Coverage in Wisconsin’s 5th Market 


The EAU CLAIRE LEADER & TELEGRAM 


MORNING e EVENING e SUNDAY 
Represented by SHANNON & ASSOCIATES, INC. 


7 The “sm” symbols mark original, exclu- 
WISCONSIN RETAIL SALES— GYD esTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Eating & 
COUNTIES | Met. 1D . Buying Index Drink. 
CITIES Area Power | Quality | of Sales Food Places Mdse. | Apparel 
(continued) | Code U. S. A. 


“Furn- | 
House- | Auto- 
Appl. motive 


/ 
Sales | Index | Index | Activity | ($000) | ($000) ($000) | ($000) | ($000) 


EET 0117 4,162 ; | 89 103 
Sturgeon Bay..... .0070 ‘ | 112 171 
0234 | 3,772 é |} 94 94 
ASuperior. . .0192 0 101 104 
Dunn..... .0131 3,947 i | 85 92 
Menomonie... ee : 7 , 115 165 
Eau Claire........ te 4,340 F 101 105 
1AEau Claire..... d J 115 


Florence ‘ 2,948 ° 3,685 
Fond du Lac... 95,805 ° 4,395 

AFond du Lac..... 52,739 
6,190 P 3,095 


59,634 ‘ 4,587 
38,572 | . 4,945 
19,063 | 
21,474 | . 4,668 
19,131 | . 3,416 
6,883 | . 2,753 
13,011 | . 2,957 


61,025 | . 4,096 
13,891 
23,006 | . / 135 
20,495 | . 4,183 | . 97 
121,681 | . 3,900 | . 98 j 
100,778 | . f 121 804] 7, ' 6, 502| 
14,188 | .0065 | 2,955 | . 64 : ; 913) 693| 


1 Eau Claire is in Chippewa and Eau Claire counties. Copyright, Sales Management, Inc., 1961. Wisconsin Population-Income data, page 325. 
2 Watertown isin Dodge and Jefferson counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


MAY 10, 1961 


SERVING 160,000 TV HOMES (CBS RESEARCH) 
IN TRI-STATE AREA: SOUTHWESTERN WISCON- 
SIN, SOUTHEASTERN MINNESOTA, NORTH- 


EASTERN IOWA. WKBT PROVIDES THE ONLY 
DEPENDABLE SIGNAL FOR MOST OF THESE 
HOMES. 


a _—T AVERY-KNODEL, INC. 
La Crosse, Wisconsin Spresented *Y* Harry Hyette, oo daaeall 


CBS*>NBC*-ABC 


NO QUESTION ABOUT LACROSSE ECONOMY! 


The Effective Buying Income of $6,966 per Household 
is 5% above the Wisconsin State Average!* 
Retail Sales of $4,645 per Household are 11% Above 
The State Average!* 

(*1961 Survey of Buying Power) 
NO QUESTION ABOUT WKBT—More Advertisers Than 
Ever Before Have Schedul on Ch 1 8! 


Channel 8 
250,000 Watts 


577] “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


WISCONSIN 


Total Per Eating & | Furn.- | | Lumber- | 

COUNTIES Met Retail Hsld. Buying Index . | General Auto- | Gas Bidg. | 
CITIES Area Sales Retail Power Quality | of Sales Mdse. | q motive | Stations | Hdwre. | Drugs 

continued Code . Sales Index Index Activity | ($000) ($000) | ($000) ($000) | _ ($000) ($000) 


La Crosse 249) : 4,645 .0402 5 10,342) 13,795 ,301) ,343) 15, 362| 6 .194| 2,918 
La Cros 2 33 375 0301 5 | 14 7,256 7,492) 12,912 5,074] ,073} 13,642] | §,032 2,380 
Lafayette 2,901 | . : 545) 860) 323] 2,654| | 3,650 217 
Langlade F 4,928 ‘ , 540) 2,916) 1,686) 3, 587| | 2,810 
Antigo 19, 956 00s 5 72 9 328] 2. 454| 1,686 26 2,349 7 1,563 
Lincoln 012 4,081 d 371} ; 2,250) 413 4,670 5 3,069 
Merrill 16,05 73 .008 1 26 945 1,647| 250) 3,638 85 1,924 
Manitowoc 2 , 3,322 d b 8,213 8 A 11,814 . 8,317) 
‘ 
6,891 3,486 10 8,625 3,438 $, 480) 
5, 662) 2, 846) 7 7,144 
93 7 640) ‘ 1,481 
Marathon 4 F . p ; a : 3,492 22, 124) 
Wausau 59,016 02 0% i 53 10,971] 2,825 9, 588 3,296 747) 17,872) 
Marinette : 10,471 ’ ¥ 2,164 5, 823| 
Marinette 4,458 .0080 52 6,458 ,57 5,997 2,058 57 2,715 
Marquette 017 . 17 .0040 3,221 a 1,806) 
Milwaukee 319 ‘ 3 .6490 356 ,322 s " 226 , 954) 
Brown Deer 236 U 0058 2 1,372 7 5 2 820) 
Cudahy..... 0,264 92 0100 9 7,137 416] 2, 5 | 92,144 
Frankli 3 6,021 § 0038 i 5 795 : 860) 
Greenfield 0,696 . 0075 7 2,524) 2,26 303) 12 27 1,720} 
AMilwaukee 180,469 7 4787 116 : 277,628) 114,864) 227,884) 82,144) 70,545) 174,364 
St. Francis 5,843 07 0054 95 i 1,287] 693 225 769) 
Shorewood 22 475 ty .0120 136 5 8,897) 1,076} 831 i) 6,635 
South Milwaukes 566 0112 97 5,538} 1,434] : 554 5 5,467) 
Wauwatosa 38,818 7 -0345 107 5s 10,349 1,978) 2,758 8,386 
West Allis 5,645 .0390 0411 106 26,025 7,771 ,6 4,995 ,27' 24,056 
Whitefish Bay 13,564 0061 0123 119 5 6,454 196 2,232 


Wisconsin Population-Income data, page 325 Copyright, Sales Management, Inc., 1961. 


‘Y 
use the POSITIVE SELLING INFLUENCE ~ 4 


of the WAUSAU RECORD-HERALD | 
when you want action in the “Golden Heart” of central Wisconsin. _— MARATHON COUNTY, WIS. 


ANEW Wisconsin Potential Metropolitan Area 
THE RECORD-HERALD:—wanted and believed by the people of Mara- 

thon county because it is their local newspaper. Located 200 miles from 

any metropolitan city, 100 miles from a city of comparable size, the —= 

RECORD-HERALD is unique in its ability to do a selling job for you. 

Write.. 


WAUSAU DAILY RECORD-HERALD 


WAUSAU, WISCONSIN NEAL ROTHMAN, AD. DIR. <\. Full Ror 
or contact BURKE, KUIPERS & MAHONEY, INC. ~~ Bee 


\ Every Day 


592 SALES MANAGEMENT 


Boil down the whole mix of market data and three big facts 
send Milwaukee simmering toward the top of your newspaper lists e Only 
eight cities have a bigger daily newspaper e Only five of the 20 largest 
metropolitan areas top Milwaukee in retail sales per family e In 
none of these billion-dollar retail markets can you get the economical 
one-paper coverage of 9 out of 10 homes provided by The Journal in the 


Milwaukee metropolitan area. 


? 


THE MILWAUKEE JOURNAL 


Member of Million Market Newspapers, Inc. * New York 
Chicago - Detroit « Los Angeles «+ San Francisco 


Marker 7 
oO ."&Se 
» "ch 


whe 
wee 4 « 
. A 


s 


Mk excluding mail order sales 
MAY 10, 1961 


Kenosha Leads Wisconsin trex: In Market Growth! 
FAMILY INCREASE — 42% First! RETAIL SALES INCREASE — 38.9% First! 


Cultivate Kenosha—Wisconsin’s Busiest, Bustling, High Income, 


Natural Marketing Starting Tee 


te KENOSHA sinc NEWS ) 


Delivers the Market— 
Read by 75% Met Area Families 


National Adv. Representative 


JANN & KELLEY, INC 


The “SM” symbols mark original, exclu- 
WISCONSIN RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- * Lumber- 

COUNTIES | Met. %, . | Buying Drink. House- | Auto- Bidg. 
Food Places . Appl. motive Hdwre. 
ndex ($000) ($000 ($000) $000 ($000) 


CITIES Area | Power 7 
(continued) Code ~ S.A. Index 


Monroe ‘ ¢ .0137 6,908 4,877 4,505 


Oconto Y e A 0105 4,917 2,824 3,574 
Oneida . . , d 0114 7,900 4,383 2,641 
Rhinelander j d .0055 4,446 3,223 1,405 


Outagamie 207 : d : .0543 24,546 2, , 316 14,478 
A ppleton-N eenah- 


Menasha 116,580 F £7,639 
Appleton 79,003 é 16,153 
sukauna 12,693 0057 : 3,570 


10,122 10,635 
13,489 ’ 6,408 
3,616 1,383 


Ozaukee. .. : o , 9,585 
Pepin A d 1,567 
Pierce ‘ . ° e 4,478 
Polk 4,545 
Portage 9,293 

tevens Point 27, ° 6,179 
Price 3,229 


11,185 6,874 
1,838 1,683 
5,289 4,200 
5,076 6,345 

3,042 
1,322 

2,383 


388388 


ww 
= 
oo 


Racine 63,608 ; 14,236 


Burlington 19,299 P i 5,189 2,968 
ARacine -_ 133 ,682 A 42,699 6,566 

Richland 20,357 d P 3,861 2,816 
Richland Center 15,432 d 3,020 


2,868 2,274 
Rock ; 213] 145,875 . d 34,140 23,762 15,402 
Beloit 51,389 : 14,036 9,629 3,531 


AJ 8,175 5,182 


Janesville 56,288 0 f 13,299 


Rusk... 14,004 ° A 2,886) 
St. Croix. . 35 363 ° 7,561 
Sauk baa 47,778 e 9,537 

Baraboo 15,116 . J 3,643 


2,145 2,383 
6,098 7,114 
8,244 5,499 
2,272 1,501 


# 283 


Sawyer 12.74% ‘ 2,149 
Shawano 31.344 e i 6,114 
hawano 15,554 ° 2,993 
Sheboygan 104 .459 ° A 27.550 
heboygan 70,958 ° 19,473 


2,265 1,632 
4,564 6,811 
2,003 2,925 
14,208 9,684 
8,513 4,118 


oo 
3s 

a 

xn 


Taylor 15,130 ° 2,814 
Trempealeau 29,080 ° 4,282 
Vernon . ,192 4,638 


2,983 2,107 
4,427 6,236 
2,221 4,619 


823 


Vilas 
Walworth 
Washburn 


3,983 
16,825 
3,122 


1,588 2,709 
12,746 9,736 
9,666 1,957 


S828 $88 


Washingten 
* West Bend 
Waukesha... . 112 41,873 
Brookfield. . 3,734 
Menomonee Falls , d 3,448 
New Berlin 2,988 
Oconomowoc 5,083 
Waukesha 14,475 
Waupaca.. y 8,711 


9,916 


7,266 7,119) 
4,927 


3,267 1,928 
28,768 17,422 
1,703) 2,147 
1,573 1,985 
1,362 1,718 
4,127 1,443 
14,400 3,240 
10,362 6,660 


8 £2865 


Wauehara 


2,938 
Wisconsin Population-Income data, page 325 Copyright, Sales Management, Inc., 1961. 


594 


2,287 2,404 
SM Standard (4) and Potential (A) Metropolitan County Areas, 
SALES MANAGEMENT 


IN MADISON 


“IST PLACE. 
ABC-TV 


ONLY 
ON 


NOW 


Zooming audience ratings confirm it!* WKOW-TV, in first place with 
unduplicated ABC-TV programming, is your hottest advertising buy in 
Madison and South/Central Wisconsin. Our rate card is in your favor too! 
Switch your pitch to WKOW-TV highest-rated network adjacencies or 


within WKOW-TV local personality shows. Your product will look mighty 
good, more often, to more people! 


*ARB Madison Metro, Nov. 60 shows WKOW-TV in Ist piace 6 p.m. to midnight 


Monday through Friday. Huge increases across the board. 


neapolis-St. 


TONY MOE, Vice-Pres. and Gen. Mgr. 
UAE Midcontinent Broadcasting Group 


WKOW-AM and TV Madison @ KELO-LAND TV and 
RADIO Sioux Falls, S. D. © WLOL-AM, FM Min- 
ul @ KSO RADIO Des Moines 


Pa 


The “SM” symbols mark original, exclu- 
WISCONSIN RETAIL SALES— GUD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
Totai Per Eating & Furn.- Lumber- 
COUNTIES | Met. Retail 4 Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 

CITIE Area Sales of Retail Power uality | of Sales | Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
(continued) {Code} ($000) U.S.A. | Sales Index ndex | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) $000 ($000) | ($000) 
Winnebago........ 268] 134,977 0614 4,179 0595 99 102 33,803) 13,805) 22,940 6,014 6,055} 16,662 9,660 9,495 3,473 

ae 12,858 -0058 -0071 87 71 2,801 1,480 820 417 763 1,969 2,131 1,530 208 


Marshfield.......... 
Wisconsin Rapids... . 


24,669 

72,969 - 0332 
74,368 0338 
28,992 -0132 


30,782 


-O111 
-0275 
-0306 
-0090 
-0102 


4,607 


lll 
133 
103 
167 
169 


8,585 
15,718 
16,789 
6,279 
7,605 


1,477 
3,727 
3,569 
1,554 
1,872 


995 . 1,790 
3,680) 9,860 3,487 2,623 2,215 
3,537; 14,202 5,326 7,605 2,122 
1,815 6,631 1,764 1,509 714 


1,448 


4,356 2,376 


Total Above Cities. . .. 


3,258,859 


1.3459 


124 


793,351 


261,831 


220,455 


174,898 


555,368) 213,698) 187,117 


State Total 


4,855,075 


4,183 | 2.1761 


1, 124 067 


461,031 


255,044 


215,679 


819,155) 343,695) 463,694 


METRO. AREAS 


IL SAL 


TIMAT 

AAppleton........... 123,065 0560 4,288 0543 95 98 24,546 7,838; 18,630 6,622 6,880) 21,316 8,328) 14,478 3,149 
ABeloit-Janesville....] 145,875 0664 4,132 -0666 105 104 34,140} 12,371) 16,886 7,849 6,850} 23,762) 11,237) 15,402 4,184 
Duluth-Superior..... 315,245 1444 3,666 .1459 95 93 81,575, 24,319) 48,936) 21,152 12,519, 48,828) 25,710) 19,446) 11,310 
A€Eau Claire.......... 126 ,826 0576 4,329 .0536 94 101 21,538} 10,322; 22,839 8,383 5,329) 23,628 9,730) 12,329 3,177 
AfFond du Lac........ 95, 805 0436 4,395 0410 98 105 21,267 9,495 7,923 6,100 3,604) 18,579 6,317; 11,090 3,177 
Green Bay............ 159,184 0724 4,587 0681 97 103 38,888) 12,556) 22,094 9,777 8,711; 25,200 9,765, 11,324 4,408 
Sse vicccccaacs 121,681 0554 3,900 0585 104 98 31,666) 11,796) 13,086 7,216 5,151) 19,445 8,400 9,816 4,048 
Ala Crosse........ ; 96,616 -0439 4,645 0402 100 108 20,755} 10,342; 13,795 5,301 5,343 18, 382| 7,878 6,194 2,918 
Madison............. 290,779 1323 4,822 .1340 108 106 56,792; 24,901) 43,316) 19,396) 12,794) 49,133) 18,609) 30,524) 11,843 

tcchvcuncel 73,080 " .0375 19,700 J 8,213 3,696 J 11,814 4,383 8,317 1,869 
Miltwaukee........... 1,585,433 7213 4,416 -7350 110 108 398,195) 149,339) 251,820) 102,443} 82,897) 255,722) 103,192) 73,161) 63,270 
, ee 134,977 0614 4,179 0595 99 102 33.803} 13,805) 22,940 6,014 6,055} 16,552 9,660 9,495 3,473 
re 179,248 -0816 4,130 -0864 109 103 63 608 13,459 18,735 8,694 11,113) 28,811 12,462 14,236 5,786 
ASheboygan......... 104,459 0476 3,987 0475 99 99 27 650 8,916; 21,004 3,230 3,916) 14,208 8,403 9,684 2,696 
| ae 93,977 0428 3,820 -0427 87 87 20,265 8,628} 12,077 3,492 4,308) 22,124 6,246 8,613 2,277 
Total Above Areas..... 3,646,250 | 1.6589 4,242 | 1.6708 104 103 884,288| 324,662! 642,294 219, 385! 177, 947| 604,384) 249,320) 264.109) 117,586 
Wisconsin Population-Income data, page 325. Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 


ney *t9 


61 


595 


City 


Casper 
Cheyenne 
Cody 
Laramie 


COUNTIES 
CITIES 


Albany 
Laramie 

Sig Horn 

Cainpbell 


Carbon 
Rawlins 
Converse 
Crook 


Fremont 
Goshen 
Hot Springs 


Johnson 

Laramie 
Cheyenne 

Lincoln 


Natrona 
Casper 
Niobrara 
Park 
Cod 


Platte 
Sheridan 
Sheridar 


Sublette 


Sweetwater 
Rock 8; 

Teton 

Uinta 


rings. . 


Washakie 

Weston 

Yellowstone National 
Park 


Total Above Cities 


State Total 


METRO. AREAS 


\ Casper 
Cheyenne 


Tota! Above Areas 


WYOMING 


Other Mountain States: Arizona, Colorado, idaho, Montana, Nevada, New Mexico, Utah 


NUMBER OF OUTLETS 


Total 
Outlets | 


#288) 


-0321 
0441 


-0762 


| 


City 


NUMBER OF OUTLETS 


: 


3/3 | 3 \gg 


" 
24 
25 


4 28 
13 22 
"i 12 24 


RETAIL SALES— GYD ESTIMATES, 1960 


| 
Buying 
Power 
Index 
-0129 
-O113 
-0053 
-0034 


-0092 
0059 


4,664 -1924 | 105 


RETAIL SALES— 


4,861 
5,550 


0310 | 110 
114 


5,238 


Quality 


Index 
of Sales 


108 
126 

7 
128 


108 
136 


Eating & 
Drink. 
Places 
($000) 


General 
Mdse. 
($000) 


The “SM” symbols mark original 


,_ exclu- 


sive estimates by SALES MANAGEMENT. 


] 


Apparel 
($000) 


Gas 
Stations 
($000) 


Drugs 
($000) 


| 
2,425) 
1,973] 
833) 


2,222 
2,061 


3,485 


| 
21, 435| 
20,714) 
1,936) 


18,781) 
15,781) 

892) 
4,245 
2,518 


52,612| 


23,141 


| 
| 
13,328! 


! 
14,014! 
| 


54,397 


24,658) 19,920 


| 13 


@D :: 


114 
130 


94,132) 37,117) 


MATES, 1960 
15,238] 3,276) 


3,276 
18,632} 7,580) 


33,870} 10,856 


8,061 
7,539 


15,600 


39.156) 21,178) 19.206) 


- 90,053 50,959 


| 
| 


_ ae. 


3,142) 4,144] 15,781] 6,383] 4,938) 


| 6,503! 
| 


9,645| 


5,080) 
| 


9,804| 


7,668 


21 7 


3,330 
3,583 


| 
9,224) 


} 


37,216) 16,187) 12,606) 


6,883 


Wyoming Population-Income data, page 331. 


Copyright, Sales Management, Inc., 1961. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


It’s the SURVEY 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 32-year-old Survey. And they know too that the people they sell—ad- 
vertisers and advertising agencies—rely on the same authority. 


SALES MANAGEMENT 


Section 4 


RANKINGS 
and SUMMARIES 


Leading Counties and Cities; 


Metropolitan Areas; 


Regions and States 


Other Sections: 
1. Foreword; How to Use the Survey 


2. Population-Income Data for States 
their Counties and Cities 


3. Retail Sales Data for States, their Counties 
and Cities 


5. Canadian Population, Income, Sales Data 


Leading Counties 


and Cities Rankings 


The county is undoubtedly the best 
and most flexible geographic unit 
available for the definition of market 
areas, and unlike metropolitan areas 
or cities, all counties account for 100 
per cent of the nation’s population, 
income and retail sales. For this rea- 
son, any marketing breakdown of the 
nation is usually done by counties. 


The 1960 Census tabulated results 
for 3,079 counties, 34 independent 
cities, the District of Columbia, and 
parts of Yellowstone National Park in 
Idaho, Montana and Wyoming. Sales 
Management considers Yellowstone 
National Park and the District of 
Columbia as counties, and includes 
independent cities in their counties. 

Thus, the independent city of 
Baltimore is included with the county 
of Baltimore, the independent city of 
St. Louis is included with St. Louis 
county, and similar treatment is given 
to all the independent cities of Vir- 
ginia. 

We add Newport News and Hamp- 
ton to form the “County” of Newport 
News. This county has no legal ex- 
istence, but permits the counties of 
Virginia to add up to the state totals. 

In 1960, with Alaska and Hawaii 
achieving statehood, nine new coun- 
ties were added to the total. The 
island of Kalawao, Hawaii, is the 


location of an institution. This year 
Sales Management excluded it from 
the Survey due to the lack of data on 
income and retail sales. In the 1961 
Survey there are 3,078 counties. In 
the rankings of the leading 200 coun- 
ties, however, we treat the five coun- 
ties of New York City as one. 


Vast divergences characterize the 
economic behavior of these 3,078 
counties, with a relatively small num- 
ber accounting for the bulk of eco- 
nomic activity. For that reason, the 
rankings of the leading 200 counties 
in this section will be found quite 
adequate for the marketing needs of 
those who wish to concentrate their 
attention most profitably on the small- 
est number of separate county areas. 
In this respect the leading 200 coun- 
ties will be found to approximate 
roughly the standard metropolitan 
areas. Both account for about two- 
thirds of all retail sales. 


For each significant market factor, 
we show here the 200 leading coun- 
ties with respect to that factor. The 
degree of centralization varies of 
course with each factor. The leading 
200 counties with respect to popula- 
tion account for about 58 per cent 
of total population, but the leading 
200 counties in general merchandise 
sales account for approximately 74 per 


cent of all sales in the general mer- 
chandise category. 


The rankings in per capita and per 
household income are restricted to the 
200 counties leading in population, 
while the rankings in retail sales per 
household are restricted to the 200 
counties leading in total sales. The 
reason for this is that rankings involv- 
ing these quality factors would be of 
questionable value if based on the 
entire 3,078 counties, since the 200 
leading counties that would result 
from this all-embracing comparison 
would include many small counties 
with high household averages in in- 
come and sales but relatively low 
volume. 


We also show rankings of the lead- 
ing 200 cities with respect to popula- 
tion, income and retail sales. We offer 
these rankings with some hesitation 
since the use of city rankings must be 
hedged with qualifications. A city’s 
ranking is heavily dependent on where 
its corporate limits are drawn. Gen- 
erally speaking, cities in the New 
England and Middle Atlantic regions 
have very little opoprtunity to expand 
by way of annexations (i.e., exten- 
sions of corporate limits), but cities 
in the Far West and Southwest find 
it easier to redefine their limits. 


SALES MANAGEMENT 


New York City (5 
Counties), N. Y 
Los Angeles, Cal 
Cook, ti 
Wayne, Mich 
Philadelphia, Pa 
Cuyahoga, Ohio 
Allegheny, Pa 
St. Louis, Mo 
Baltimore, Md 
Nassau, N. Y 


Harris, Tex 
Middlesex, Mass. 
Erie, N. Y. 

San Diego, Cal. 
Milwaukee, Wisc. 
Dallas, Tex 
Dade, Fla 

King, Wash 
Essex, N. J 
Alamoda, Cai 


Hamilton, Ohio 
Hennepin, Minn 
Westchester, N. Y 
Bergen, N. J 


Suffolk, Mass. 


Population and Rank, 200 Leading Counties 


G7) Estimates, January 1, 1961, for the 200 counties leading in population 


LEADING 
CITY 


New York City 
Los Angeles 
Chicago 
Detroit 
Philadelphia 
Cleveland 
Pittsburgh 
St. Louis 
Baltimore 
Hempstead 
Township 


Houston 
Cambridge 
Buffalo 
San Diego 
Milwaukee 
Dallas 
Miami 
Seattle 
Newark 
Oakland 


Cincinnati 
Minneapolis 
Yonkers 
Teaneck 
Township 
Boston 


District of Columbia . Washington 


Orange, Cal. 

San Francisco, Cal 
Oakland, Mich. 
Hartford, Conn. 


Marion, Ind. 
Bexar, Tex. 
Franklin, Ohio 
Suffolk, N. Y. 
Maricopa, Ariz... 


New Haven, Conn. 


Fairfield, Conn. 
Santa Clara, Cal. 
Jefferson, Ala. 
Shelby, Tenn. 


Orleans, La 
Jackson, Mo. 
Jefferson, Ky. 
Hudson, N. J 
Monroe, N. Y 
Worcester, Mass. 
Essex, Mass 
Fulton, Ga 
Delaware, Pa 


Providence, R. | 


Tarrant, Tex... 


Montgomery, Ohio 


Montgomery, Pa. 


Multnomah, Ore. 
Norfolk, Mass 
Summit, Ohio 
Lake, Ind, 


Anaheim 

San Francisco 
Royal Oak 
Hartford 


indianapolis 
San Antonio 
Columbus 
Lindenhurst 
Phoenix 
New Haven 
Bridgeport 
San Jose 
Birmingham 
Memphis 


New Orleans 
Kansas City 
Louisville 
Jersey City 
Rochester 
Worcester 
Lynn 
Atlanta 
Upper Darby 
Township 
Providence 


Fort Worth 

Dayton 

Lower Merion 
Township 

Portland. . 

Quincy 

Akron 

Gary 


San Bernardino, Ca!..San Bernardino 


Sacramento, Cal 
Union, N. J. 


Honolulu, Hawaii 
Norfolk, Va. 
Denver, Colo. 
Duval, Fla. 
Lucas, Ohio 

San Mateo, Cal. 


Sacramento 
Elizabeth 


Honolulu 
Norfolk . 
Denver 
Jacksonville 
Toledo 

San Mateo. 
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POPULA- 
TION 


thousands) Group 


~——s=s ss Doe ~ 


NPawnrne-aoue 


SSSSSERess 


@e@-newnan 


COUNTY 
and 
STATE 


Oklahoma, Okla. 
Middlesex, N. J. 


Macomb, Mich. 
Hampden, Mass. 


Onondaga, N. Y. 
Ramsey, Minn. 
Contra Costa, Cal. 
Passaic, N. J. 
Hillsborough, Fla. 
Davidson, Tenn. 
Bristol, Mass. 
Camden, N. J. 
Pinellas, Fla. 

Salt Lake, Utah 


Genesee, Mich. 
Fresno, Cal.. 
Kent, Mich. 


Oklahoma City... 
Woodbridge 
Township 
Warren 
Springfield 


Syracuse 


New Bedford 
Camden 

St. Petersburg 
Salt Lake City 


Flint . 
Fresno. . 
Grand Rapids 


Prince Georges, Md..College Park 


Westmoreland, Pa. 


Broward, Fla. 
Tulsa, Okla. 
Sedgwick, Kans. 
Montg y. Md. 


New Kensington. 
Fort Lauderdale 
Tulsa 

Wichita 


Rotheed. 


Douglas, Nebr. 


Stark, Ohio 
Luzerne, Pa. 
Monmouth, N. J. 


Henrico, Va. 
Du Page, til. 
Bucks, Pa. 


Pierce, Wash. 
El Paso, Tex... 
Mobile Ala. 
Riverside, Cal. 


New Castle, Del. 
Lake, Ill. ; 
Mahoning, Ohio 
Fairfax, Va. 
Kern, Cal. 
Lancaster, Pa. 
Spokane, Wash.. 


Berks, Pa. 
Orange, Fla. 


Albany, N. Y. 
Pima, Ariz. 
Bernalillo, N. M. 
Morris, N. J. 
Polk, lowa 
Mercer, N. J. 
St. Clair, 1. 
Oneida, N. Y... 
De Kalb, Ga. 
Arlington, Va. 


Plymouth, Mass. 


Kanawha, W. Va... 


San Joaquin, Cal... 
Erie, Pa. 

Knox, Tenn..... 
Guilford, N. C. 
Jefferson, Tex. 
Pulaski, Ark. 
Niagara, N. Y. 
York, Pa. 


St. Joseph, Ind. 
Hamilton, Tenn. . 
Allen, tnd. 


Omaha 


Canton 
Wilkes-Barre. ... 


..Middletown 


Township. . 
Richmond 
Elmhurst... .. 
Middletown 

Township... 
Tacoma. . 

El Paso... 
Mobile. 


.. Raverside 


Wilmington 


..Waukegan....... 


Youngstown 
Vienna. . 
Bakersfield 


.Lancaster . . 
. Spokane 
Mecklenburg, N. C.. 


Charlotte... . 
Reading..... 
Orlando. 


. Albany 


Tucsob 
Albuquerque 
Morristown. . 
Des Moines 
Trenton 

East St. Louis 
Utica 

Decatur 
Alexandria 


Brockton 
Charleston. . 
Stockton 
Erie . 
Knoxville... . 
Greensboro 
Beaumont. 
Little Rock 
Niagara Falls 
York 


South Bend 


. .Chattanooga 


Fort Wayne. . ‘ 


thousands) Group 


COUNTY 
an 
STATE 


LEADING 
CITY 


POPULA- 
TION 


Est. (in 


Rank 
in 


thousands) Group 


446.3 


445.4 
437.7 


67 


68 
69 
70 


Palm Beach, Fla... . 


East Baton Rouge, 
La 


St. Louis, Minn.... 
Lackawanna, Pa... . 
Burlington, N. J... . 


Lehigh, Pa...... 
Madison, Il. 


Caddo, La... 


Nueces, Tex... ... 


Dane, Wisc. 


Lorain, Ohio... .. ; 


Dauphin, Pa. 


Charleston, S. C... 
Washington, Pa... . 


Chester, Pa.. 
Travis, Tex. 


Winnebago, Ill... .. 


Jefferson, La. 
Ingham, Mich. 
Broome, N. Y. 
Trumbull, Ohio 
Kane Ill. 


Anne Arundel, Md. 
Greenville, S.C... . 


Beaver, Pa. 


Newport News, Va. 
Ventura, Cal... .... 


Butler, Ohio. 


Richland, $. C...... 
Monterey, Cal...... 


Chatham, Ga....... 


Peoria, Hl......... 


New London, Conn.. 
..Newburgh. . 


Orange, N. Y.... 
Wyandotte, Kans. 


Cumberiand, Me... 
Hidalgo, Tex........ 
Hillsborough, N. H.. 


Escambia, Fla... . 


Snohomish, Wash... 
Washtenaw, Mich... 
Santa Barbara, Cal... 


Kalamazoo, Mich.. 
Wake, N. C. 
Schuylkill, Pa. 
Montgomery, Ala. . 
Tulare, Cal. 
Fayette, Pa. 
Vanderburgh, Ind. 


Lane, Ore. 
Waukesha, Wisc. 
Muscogee, Ga. 
Lubbock, Tex. 
Roanoke, Va. 
Atlantic, N. J. 


Lake, Ohio 
Stanislaus, Cal.. . 
Lancaster, Nebr... 
Spartanburg, S. C. 


West Palm Beach 


Baton Rouge 


. Duluth 


Scranton 
Burlington 


... Allentown. . 
. Alton 


. Shreveport 


Corpus Christi 
Madison 
Lorain... 
Harrisburg. . 
Charleston 
Washington 
West Chester 
Austin. ..... 
Rockford 


Gretna 
Lansing... 
Binghamton 
Warren 
Aurora 
Annapolis 
Greenville 
Aliquippa 


.Newport News 
.Oxnard 


Hamilton 


Winston-Salem... 
Savannah....... 


a ere 
Jackson... 
Norwich 


Kansas City... .. 
McAllen 


Manchester 
Poughkeepsie... . 


..Pensacola...... 


Pottsville 
Montgomery 
Visalia 
Uniontown 
Evansville 


Eugene 
Waukesha 
Columbus 
Lubbock. . 
Roanoke 
Hamilton 
Township : 
Willowick....... 
Modesto 
Lincoln 
Spartanburg 


Total Above Counties 


_% of U S.A. 


234.8 


234.0 
233.8 
232.9 
231.4 
230.3 
228.7 


227.4 
226.2 
226.0 
225.3 
223.2 


207.3 


204.5 
204.0 
203.5 
203.0 
202.7 
200.4 
197.9 
194.5 
192.6 
191.0 


190.6 
190.6 
188.8 
186.1 
185.9 
183.5 
181.9 
179.6 
179.1 
178.4 


176.9 
176.3 
174.2 
174.2 
171.6 
171.5 
171.3 
169.6 
168.0 
166.3 


165.4 
162.1 
161.7 
160.8 
160.2 


159.7 
159.1 
158.7 
157.9 
157.4 


105, 164.1 
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4,431,349 eS 


CIRCULATION” ae 


... mostly home-delivered! 3,061,403 


Sunday papers 


We believe, sincerely, we can offer you no better assurance that 1,369,946 
your advertisements—in Scripps-Howard newspapers—will be 4,431,349 
read by a receptive audience capable of buying action. Source: ABC Publishers’ 


Home-delivery is the most important aspect of newspaper  SMtements 9/80/60 


circulation. It puts the newspapers within reach of every reading 
member of the family which means that every paper has two, 
three, four—and sometimes more readers. 


Home-delivery places the paper in the very place where most 
household buying decisions are made. We know from research 
and our own experience that newspapers become the sales catalog, 
the reference manual, when families are in a buying mood. 


A high degree of home-delivery means that papers are edited 
for family consumption. This has been a trade-mark of Scripps- 
Howard newspapers over the years. 


SCRIPPS-HOWARD NEWSPAPERS =:=-=-~ 


NEW YORK WORLD-TELEGRAM & THE SUN e@ ALBUQUERQUE TRIBUNE @ BIRMINGHAM POST-HERALD @ CINCINNATI POST & TIMES-STAR @ CLEVELAND PRESS AND NEWS 

COLUMBUS CITIZEN-JOURNAL @ DENVER ROCKY MOUNTAIN NEWS e EL PASO HERALD-POST e@ EVANSVILLE PRESS e@ FORT WORTH PRESS @ HOUSTON PRESS 

INDIANAPOLIS TIMES @ KENTUCKY EDITION, CINCINNATI POST & TIMES-STAR e@ KNOXVILLE NEWS-SENTINEL @ MEMPHIS COMMERCIAL APPEAL @ MEMPHIS PRESS-SCIMITAR 
PITTSBURGH PRESS @ SAN FRANCISCO NEWS-CALL BULLETIN (Affiliated) @ WASHINGTON DAILY NEWS 


General Advertising Dept... . 230 Pork Ave., New York City — Chicoge Son Francisce Les Angeles Detroit Cinei i Philedeiphie Oclias 


MAY 10, 1961 


COUNTY 


Urbanized Population, 200 Leading Counties 


Estimates, January 1, 1961, for the 200 counties leading in this category 


LEADING 
cITY 


Est. (in in 
thousands) Group 


LEADING 
CITY 


Est. (in in 
thousands) Group 


New York City (6 
Counties), N. Y. 
Los Angeles, Cal... 
Cook, ti. 
Wayne, Mich.. 
Philadelphia, Pa. 
Cuyahoga, Ohio 
Allegheny, Pa... ... 
St. Louis, Mo... .. 
Baltimore, Ma... . 


Middlesex, Mass. 
Milwaukee, Wise... 
Dallas, Tex... . 
San Diego, Cal. 
Erie, N. Y. ‘ 
Essex, N. J.... 
Dade, Fla. 
Alameda, Cal. 

King, Wash. 


Hennepin, Minn. 
Hamilton, Ohio. . . . 
Bergen, N. J. 


Suffolk, Mass...... 
Westchester, N. Y. 

District of Columbia 
San Francisco, Cal. 

Orange, Cal. 

Bexar, Tex. 

Marion, ind. 


Oakland, Mich. 
Franklin, Ohio 
Santa Clara, Cal 
Orleans, La. 
Hudson, N. J. 
Jackson, Mo... . 


Shelby, Tenn... . 
Delaware, Pa...... 


Jofierson, Ky....... 
Jefferson, Ala.. . 
Fulton, Ga... . 
Providence, R. |. 
Essex, Mass... 
Tarrant, Tex. 
Union, N. J. 
Monroe, N. Y. 


Multnomah, Ore. 
Suffolk, N. Y. 
Denver, Colo. 
Lake, Ind........ 
Montgomery, Ohio 


Summit, Ohio 
San Mateo, Cal. 
Sacramento, Cal. 


Honolulu, Hawaii 
Oklahoma, Okla. 


New York City 


Chicago . 
Detroit 


Philadelphia... .. 
. Cleveland . 


Pittsburgh 
St. Louis. . 


Washington 


San Francisco... . 


Anaheim. ... 


San Antonio. .... 


Indianapolis 


Royal Oak.... 
Columbus 


Jersey City...... 
Kansas City..... 


Bridgeport 


Memphis 
Upper Darby 
Township 


. Louisville eet 
Birmingham. ... 

. Atlanta 

. Providence. . . 


Lynn 


. Fort Worth 


Elizabeth 
Rochester. . . 


Portland 
Lindenhurst 
Denver. 
Gary 


. Dayton 


Norfolk. . . 
Quincy 
Akron..... 


. San Mateo... 
Sacramento...... 


Honolulu 


Oklahoma City... 


Toledo 


. 7,767.3 


eoeonroqeawuwan -— 
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Kanawha, W. Va... . 


SBsestjegazsansz SBS 


SSesegeezeseess 


238s #2882 


Washtenaw, Mich... .Ann Arbor 
Cumberland, Me..... 


Palm Beach, Fia..... 
Guilford, N. C. 
Travis, Tex. 


Hamilton, Tenn... .. 


— San Joaquin, Cal... . Stockton 


133 
134 
135 
136 
137 
137 
139 
140 


141 
142 
143 
144 
145 
146 


148 


150 


SALES MANAGEMENT 


USE Wa ha MAGAZINE — 
TO INCREASE YOUR SALES 


75% of America’s 
brand-conscious Negroes 
live in ‘“Central-City”’ 
where EBONY has 

85% of its circulation 


Look at the table below. Are you 
getting your share of the potential 
business in these 16 major mar- 
kets? Do you know that the bulk 
of Negro spending power is con- 
centrated in the top U.S. markets, 
where nine-tenths of the nation’s 
wholesale sales and two-thirds of 
all U.S. retail sales are made? 


You have a tremendous 
untapped sales potential 
for your products and 
services in these major 
markets where Negroes 
comprise from 11% to 
more than 50% of the 
total city population. You 
can do a better and faster 
selling job in EBONY... 
the leading Negro-oriented 
publication in which na- 
tional advertisers invested 
more than $3 million in 
advertising in 1960. 


*19 BILLION 
TO SPEND: 


16 MAJOR NEGRO MARKETS IN THE U.S. 


city 


New York City 
Chicago 
Los Angeles 
Philadelphia 
Detroit 

Baltimore 
Houston 

Cleveland 
Washington, D.C. 


St. Louis 


Call any of our offices for 
the authoritative and 
up-to-date story on the 
Negro market in America 
and EBONY magazine’s 
place in it. 


CIRCULATION 
OVER 700,000 
MONTHLY 


Dallas 
New Orleans 
Pittsburgh 
Cincinnati 
Memphis 

Atlanta 


TO 
18.8 
MILLION 


NEGROES 


WITH 


$490 million for new cars, 
hundreds of millions 

for food, clothing, 

home furnishings, 

drug and 

personal care products, 
insurance... 


... and all of the many needs and 
desires of a young, aspiring, family- 
forming, product-acquiring group. 
When the EBONY reader sees 
your advertising, he identifies him- 
self with it just as he identifies 
himself with the editorial content 
of this visual type of publication. 
In this way, you secure 
extra sales power and in- 


TOTAL 
POPULATION 


NEGRO 
POPULATION 


7,781,984 
3,550,404 
2,479,015 
2,002,512 
1,670,144 


1,087,931 
812,637 
334,916 
529,240 
482,223 
326,589 
215,037 
250,818 
411,737 
214,377 
129,242 
233,514 
100,692 
108,754 
184,320 
186,464 


939,024 
938,219 
876,050 
763,956 
750,026 
679,684 
627,525 
604,332 
502,550 
497,524 
487,455 


SOURCE: United States Bureau of Census—1960 
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BONY 


fluence for your advertis- 
ing message. 


4 
1 
t 
TOTAL - 
POPULATION 
14.0 ' 
22.9 
13.5 


26.4 
28.9 


% of 


34.8 
22.9 
28.6 
53.9 
28.6 
19.0 
37.2 
16.7 
21.6 
37.0 
38.3 


THE MOST 
INFLUENTIAL SELLING FORCE 
IN THE 
NEGRO MARKET 


CHICAGO 16: 1820 SOUTH MICHIGAN AVENUE +» CALUMET 5-1000 
NEW YORK 20: 1270 AVENUE OF THE AMERICAS + JUDSON 6-2911 
BEVERLY HILLS, CALIF: 9033 WILSHIRE BOULEVARD +» BRADSHAW 2-9078 


1961 


Total Net Effective Buying Income, 200 Leading Counties 


this category 


NET E.B.1. NET E.B.1. 


COUNTY 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal. 
Cook, ti 
Wayne, Mich. 
Philadelphia, Pa. 
Cuyahoga, Ohio 
Nassau, N. Y 


Allegheny, Pa. 
St. Louis, Mo 
Baltimore, Md 


Middlesex, Mass 
Harris, Tex 

San Diego, Cal 
Erie, N. Y. 
Milwaukee, Wisc. 
Westchester, N. Y. 
San Francisco, Cal. 
Essex, N. J 
Alameda, Cal 
King, Wash 


Bergen, N. J 


Dallas, Tex 

Dade, Fila. 

District of Columbia 
Hamilton, Ohio 
Hennepin, Minn. 
Hartford, Conn 
Fairfield, Conn 
Oakland, Mich 
Suffolk, Mass. 


Marion, ind 
Orange, Cal. 

New Haven, Conn 
Franklin, Ohio 
Jackson, Mo 
Santa Clara, Cal. 
Suffolk, N. Y 
Monroe, N. Y. 
Delaware, Pa. 


Union, N. J. 
Montgomery, Pa. 


Norfolk, Mass. 
Sacramento, Cal. 
San Mateo, Cal. 
Hudson, N. J. 
Essex, Mass. 
Montgomery, Ohio 
Denver, Colo. 
Orleans, La. 
Worcester, Mass. 


Fulton, Ga 
Bexar, Tex. 
Maricopa, Ariz 
Jefferson, Ala. 
Montgomery, Md. 
Jefferson, Ky 
Shelby, Tenn 
Lake, Ind. 
Multnomah, Ore. 
Providence, R. |. 


Lucas, Ohio 
Summit, Ohio 
Tarrant, Tex. 
Middlesex, N. J. 


San Bernardino, Cal. 
Contra Costa, Cal.. 


Copyright 


604 


LEADING 
CITY 


New York City 
Los Angeles 
Chicago 
Detroit 
Philadelphia 
Cleveland 
Hempstead 
Township 
Pittsburgh 
St. Louis 
Baltimore 


Cambridge 
Houston 

San Diego 
Buffalo 
Milwaukee 
Yonkers 

San Francisco 
Newark 
Oakland 
Seattle 


Teaneck 
Township 
Dallas 
Miami 
Washington 
Cincinnati 
Minneapolis 
Hartford 
Bridgeport 
Royal Oak 
Boston 


Indianapolis 
Anaheim 
New Haven 
Columbus 
Kansas City 
San Jose 
Lindenhurst 
Rochester 
Upper Darby 
Township 
Elizabeth 


Lower Merion 
Township 
Quincy 
Sacramento 
San Mateo 
Jersey City 
Lynn 
Dayton 
Denver 
New Orleans 
Worcester 


Atlanta 

San Antonio 
Phoenix 
Birmingham 
Bethesda 
Louisville 
Memphis 
Gary 
Portland 
Providence 


Toledo 

Akron 

Fort Worth 

Woodbridge 
Township 

San Bernardino 

Richmond 


Sales Management, tnc., 


Estimates 
(in thous- 
ands 


19,997,067 
15,494,056 
13,426,844 
6,333,691 
, 563 835 
, 158 966 


734,126 
, 563 ,091 
461,010 


NN ARN NN DH PL 
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532,534 
471,441 


420,502 
, 332, 580 


, 323,985 
317,274 
, 303,200 
300,494 
, 289 ,090 
, 266 ,838 
265,299 


117,675 
. 112,563 
059, 481 


1,054 ,930 
1,045,800 
998 , 142 


1961 


Rank 


in 
Group 


COUNTY 
and 
STATE 
Onondaga, N.Y... 
Honolulu, Hawaii... 
Hampden, Mass. 
Norfolk, Va. 


Passaic, N. J. 
Ramsey, Minn. 
Macomb, Mich. 
Oklahoma, Okla. 
Prince Georges, Md.. 
Genesee, Mich. 

New Castle, Del. 

Du Page, til. 
Camden, N. J. 
Duval, Fla. 


Kent, Mich. 
Lake, Ill. 

Bristol, Mass. 

M h, N. J. 


Estimates 
(in thous- 
ands) 


LEADING 
CITY 


COUNTY 
and 
STATE 


LEADING 
CITY 


. Syracuse 


Honolulu 
Springfield 
Norfolk 


Paterson 

St. Paul 
Warren 
Oklahoma City 
College Park 
Flint 
Wilmington 
Elmhurst 
Camden 
Jacksonville 


Grand Rapids 
Waukegan 
New Bedford 


Middl 


Arlington, Va. 
Davidson, Tenn. 
Salt Lake, Utah 
Douglas, Nebr. 
Fairfax, Va. 
Pinellas, Fla. 


Fresno, Cal. 
Tulsa, Okla. 
Bucks Pa. 


Sedgwick, Kans. 
Stark, Ohio 
Hillsborough, Fla. 
Albany, N. Y. 
Henrico, Va. 
Mahoning, Ohio 
Kern, Cal. 


Pierce, Wash.. 

De Kalb, Ga. 
Morris, N. J. 
Lancaster, Pa. 
Broward, Fla. 
Mercer, N. J. 
Berks, Pa. 
Westmoreland, Pa. 
Riverside, Cal. 
Spokane, Wash. 


E! Paso, Tex. 

Polk lowa 

St. Joseph, ind... . 
Mecklenburg, N. C. 
Luzerne, Pa.... 
Mobile, Ala. 
Oneida, N. Y. 
Niagara, N. Y. 
Pima, Ariz. 

San Joaquin, Cal. 


Plymouth, Mass.. . . 
Bernalillo, N. M.... 
Erie, Pa. 

Allen, Ind.......... 
Ingham, Mich 

St. Clair, 1. 
Winnebago, tll... .. 
Dane, Wisc......... 
Burlington, N. J..... 
Broome, N. Y...... 


Orange, Fla. 
Monterey, Cal...... 
Kane. Iil...... 
Lehigh, Pa. 


_Lorain, Ohio 


Township 
Alexandria. . 
Nashville . 
Salt Lake City 
Omaha 
Vienna 
St. Petersburg 


Fresno 

Tulsa 

Middletown 
Township... 

Wichita. . 


. .Canton 


Tampa 
Albany 
Richmond . 
Youngstown 
Bakersfeld 


.. Tacoma 


Decatur 
Morristown 
Lancaster 

Fort Lauderdale 
Trenton 

Reading 

New Kensington. 
Riverside 
Spokane 


El Paso 


..Des Moines. .... 
. South Bend 


Charlotte 
Wilkes-Barre 


. .Mobile 


Utica 

Niagara Falls 
Tucson 
Stockton 


Brockton 
Albuquerque... .. 
Erie. : 
Fort Wayne...... 
Lansing... 

East St. Louis.... 


Burlington 
Binghamton... .. 


Jefferson, Tex... 
Kanawha, W. Va. 
Guilford, N.C... 
Madison, Ill... 
York, Pa..... 


Dauphin, Pa 


Beaumont....... 
. Charleston 


Greensboro 
Alton. . 
York 


Ventura, Cal... .... 


Beaver, Pa.... 


Paim Beach, Fla... . 


Anne Arundel, Md. 


St. Louis, Minn..... 


Peoria, lil... 
Trumbull, Ohio 


Pulaski, Ark. 
Butler, Ohio 

Will, til. 

Santa Barbara, Cal. 


Santa Barbara .. 


New London, Conn... Norwich... 


Marin, Cal. 

Knox, Tenn. 
Northampton, Pa.. 
Orange, N. Y... 
Schenectady, N. Y. 


Nueces, Tex.. . 


San Rafael. . 
Knoxville 
Bethlehem 
Newburgh 


Schenectady. .... 


.... Corpus Christi. . . 


Lackawanna, Pa..... 


Caddo, La. 


Hamilton, Tenn... . .Chattanooga.... . 


Washington, Pa... 
Travis, Tex....... 


Washtenaw, Mich. 
Kalamazoo, Mich. 


Lake, Ohio. 


. .Washington 
.. Austin. ... 


Ann Arbor 
Kalamazoo 


Saginaw, Mich... . . 


Newport News, Va. 
Hillsborough, N. H 
Johnson, Kans. 
Greenville, S. C. 
Forsyth, N.C... .. 
Wyandotte, Kans. . 


...Manchester. . . . . 
... Prairie Village. . 


. Greenville 


..Winston-Salem. .. 


Kansas City. . 


Waukesha, Wisc... . 
Cumberland, Me... . 


Lancaster, Nebr... .. 


.....North Plainfield. . 


. Evansville. . . 


Snohomish, Wash... . 


Charleston, S.C... 
Champaign. til... .. 
Cambria, Pa... .. 


Richland, S. C 
Chatham, Ga. 


Champaign . 
. Johnstown 


Total Above Counties. 
% of U. S. A coe 


SALES MANAGEMENT 


397,218 


395,085 
390, 585 
385,694 
384 , 896 
383 267 
383 , 266 
383,212 
380,392 
370,714 
370,658 


367,486 
367 ,382 
362,132 
357,953 
357 , 264 
353,681 
353 ,028 
339,464 
339,276 
338,511 


Per Capita Effective Buying Income, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in Population*® 


COUNTY 
and 

STATE 
Montgomery, Md. 
San Francisco, Cal. 
Arlington, Va. 
Westchester, N. Y. 
San Mateo, Cal... 
New Castle, Del 
Nassau, N. Y.. 


Bergen, N. J. 


District of Columbia 
Du Page, Iil.. 


Fairfield, Conn. 
Union, N. J. 
Cook, Ili. 
New York City (5 
Counties), N. Y. 
Lake, Ill... 
Hartford, Conn... .. 
Denver, Colo. 
Los Angeles, Cal. 
Fairfax, Va. 
Norfolk, Mass. 


Sacramento, Cal. 
Delaware, Pa. 


Cuyahoga, Ohio 
Monroe, N., Y. 
Essex, N. J... 
Alameda, Cal 
Montgomery, Pa... . 


Jackson, Mo....... 
New Haven, Conn... 
Monterey, Cal. 


De Kalb, Ga. 
Lucas, Ohio. . 


Prince Georges, Md.. 


Santa Barbara, Cal.. 
Albany, N. Y. 
Contra Costa, Cal... 
St. Joseph, Ind 
Ingham, Mich. 
Middlesex, N. J. 


Wayne, Mich. 


Morris, N. J. 
Marion, Ind........ 
Oakland, Mich. 
St. Louis, Mo. 
King, Wash. 
Mentgomery, Ohio 
Passaic, N. J...... 
Winnebago, Ill... . 
Franklin, Ohio 
Onondaga, N. Y.. . 


Genesee, Mich... . 
Milwaukee, Wisc. 
Lake, Ohio. . 

San Diego, Cal... . 
Broome, N. Y.... 
Mercer, N. J. 
Santa Clara, Cal..... 
Middlesex, Mass.. . 
Kane, Ill. ; 
Philadelphia, Pa. 


Peoria, Ill. 
Monmouth, N. J. 


Erie, N. Y.. 
Hampden, Mass. 


LEADING 
CITY 


Bethesda 


.San Francisco... . 


Alexandria 
Yonkers 

San Mateo 
Wilmington 


. .Hempstead 


Township 


. . Teaneck 


Township 


Washington...... 


Eimhurst. . 


Bridgeport....... 


Elizabeth 
Chicago 


New York City... 


Los Angeles... .. 


Vienna 
Quincy... 


Sacramento...... 


Upper Darby 


Lower Merion 
Township 


. Kansas City 


New Haven 


College Park. 


Santa Barbara... 


Albany 
Richmond 
South Bend 
Lansing 
Woodbridge 
Township 
Detroit 


..Morristown. 
Indianapolis. . . . 


.. Columbus. . .. 


Syracuse. . 


Flint. . 


Milwaukee. . . 
..Willowick. .... 


San Diego.... 


. Cambridge . 


Aurora 
Philadelphia 


ene 


Middletown 


Township...... 


NET E.B.1. 
ER 


P 
CAPITA Rank 


BY jae 


Estimates 
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COUNTY 
and 
STATE 


NET E.B.1. 


CAPITA Rank 


Estimates 


COUNTY 
and 
STATE 


LEADING 
CITY 


Hennepin, Minn... . . 
Orange, Cal......... 
Lancaster, Pa....... 
Niagara, N.Y... . 


A PR 


New London, Conn.. 
Polk, lowa........ 
Hamilton, Ohio. . .. 
Kern, Cal. 
Allegheny, Pa. 


Allen, Ind. 
Lorain, Ohio 
Ramsey, Minn... . . 
Douglas, Nebr 
Multnomah, Ore... 
Orange, N. Y....... 
Suffolk, Mass... ... 
Ventura, Cal. 


Lancaster, Nebr... . 


Dutchess, N. Y. 
Summit, Ohio....... 
Lehigh, Pa 

Fulton, Ga. 


Hudson, N. J... 
San Joaquin, Cal. 
Spokane, Wash. 
Washtenaw, Mich... . 
Baltimore, Md... ... 
Chester, Pa..... 
Waukesha, Wisc.... . 
Plymouth, Mass. 
Worcester, Mass.... 
Beaver, Pa. 


Tulsa, Okla 
Butler, Ohio 
Oneida, N. Y........ 
Mecklenburg, N. C.. 
Macomb, Mich... .. . 


Trumbull, Ohio... . 


San Bernardino, Cal. 
Oklahoma, Okla... .. 


Hillsborough, N. H.. 
Pierce, Wash........ 
Sedgwick, Kans... . . 


Northampton, Pa... . 
Pima, Ariz 


Providence, R. 1... .. 
Fresno, Cal.. ves 


2,240 
2,233 
2,228 
2,219 
2,208 
2,207 


Niagara Falls 
Miami. ..... 


Dallas... 
Lindenhurst 


2,203 
2,202 


..Des Moines. .... 


Cincinnati... .. . 
Bakersfield. 


.. Fort Wayne 


Lorain 
St. Paul. . 


Allentown 
Atlanta. 


. Jersey City 
. Stockton 
. Spokane. . 


Ann Arbor 
Baltimore 
West Chester 
Waukesha 


. Brockton. . 
. Worcester 
. Aliquippa. . . 


Hamilton. . . 
Utica... 
Charlotte 
Warren 
= 
Annapolis. . 


San Bernardino. . 
Oklahoma City... 
a 
Harrisburg . ; 
Manchester... .. 


Bethlehem... ... 
Tucson......... 


83222228 


Providence 
Fresno... 


ie 
|23 
| 
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Vanderburgh, Ind. 
Lubbock, Tex....... 
Bristol, Mass. 
Orleans, La. 
Jefferson, Tex...... 
Norfolk, Va......... 
Honolulu, Hawaii... 
Henrico, Va.. 


. Evansville... 


Honolulu... . 


.. Richmond 


Baton Rouge. . 


. Salt Lake City... 


Atlantic, N. J....... 


Bernalillo, N. M.... 


Riverside, Cal. 
Davidson, Tenn... . 
Pinellas, Fla. 


Kanawha, W. Va.... 
Saginaw, Mich. 
York, Pa... 
Stanislaus, Cal. 
St. Clair, tl. 

St. Louis, Minn. 
Muscogee, Ga. 
Paim Beach, Fla... 
Jefferson, Ala... .. 
Cumberland, Me... . 


Forsyth, N.C... ... 
Snohomish, Wash... . 


Wyandotte, Kans... . 
Duval, Fla....... 
Orange, Fla... 
Shelby, Tenn..... 
Roanoke, Va. 
Wake, N. C. 
Jefferson, La. 


Broward, Fla. 
Travis, Tex... 
Maricopa, Ariz... . . 
Washington, Pa... . 
Newport News, Va. 
Nueces, Tex... .... 
Tulare, Cal..... 


. Hamilton 


Township 
Albuquerque... .. 
Louisville 
Greensboro... . 
Riverside... .. 


. Nashville 


St. Petersburg. 


East St. Louis 
..Duluth.... 


Columbus. . 
West Paim Beach 


Winston-Salem... 
Everett.......... 
ee 
Kansas City..... 


. Jacksonville... . 


Orlando 
Memphis... . 
Roanoke... . 


.. Raleigh 
. Gretna... 


Fort Lauderdale 
Austin... 
Phoenix 


. Washington 

. Newport News 

. Corpus Christi. . . 
.... Visalia. ... 


Mobile... . . 


. Little Rock 


Bexar, Tex... . 


Montgomery, Ala. . 
Westmoreland, Pa. 
Caddo, La..... 
Lackawanna, Pa. 
Hillsborough, Fla. 
Greenville, S.C. .. 
Luzerne, Pa........ 
Escambia, Fla. 
Chatham, Ga. 
Hinds, Miss. 


Hamilton, Tenn... . 
Knox, Tenn. 
Schuylkill, Pa. 
Cambria, Pa....... 
Polk, Fia.. . 
Fayette, Pa. 
Richland, S. C. 
Charleston, S. C. 
Spartanburg, S. C.... 
Hidalgo, Tex. 


. San Antonio 


Montgomery 
New Kensington. 


. Shreveport 
Scranton. . . 
.. Tampa. .. 


Greenville 


. Wilkes-Barre 
..Pensacola. . . 
. Savannah. . . 


Jackson. . 


Chattanooga 
Knoxville........ 
Pottsville 
Johnstown....... 
Lakeland. . 


. Uniontown 


Columbia. . . 
Charleston 
Spartanburg. .... 
McAlten 


Fer Copa taseme, ¥. 8. A. 


Estimates 


282 
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Per Household Effective Buying Income, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in Population* 


COUNTY 


NET E.B.!. 
PER 


LEADING 
CITY 


NET E.B.1. 
ER 


New Castle, Del... .. 
Nassau, N. Y. 


District of Columbia 
Fairfax, Va... 

San “rancisco, Cal, 
Lake, Ii... 

Prince Georges, Mid.. 


Du Page, til. 
Bergen, N. J. 


Union, N. J... .. 
Fairfield, Conn. 
Montgomery, Pa. 


San Mateo, Cal. 
Norfolk, Mass. 
Delaware, Pa... 


Hartford, Conn... .. 
Honolulu, Hawaii... 


Mercer, N. J. : 
Morris, N. J........ 


Ingham, Mich. 
Middlesex, Mass. 
Cuyahoga, Ohio 
Middlesex, N. J. 


Dutchess, N. Y. 
Monroe, WN. Y. 

St. Joseph, Ind 
Chester, Pa.. .. 


Sacramento, Cal. 
Lucas, Ohie.. 
Montgomery, Ohio... 
Phitadeiphia, Pa. 
Suffotk, M. Y. 
Genesee, Mich... 
Franklin, Ohio 
Lancaster, Pa. 
Lake, Ohio. . 
Onondaga, N. Y. 


Dane, Wise. 
Milwaukee, Wisc... 
San Diego, Cal. 
Erie, N.Y. 

Kane, Ili, 

Denver, Colo 
Brooma, N. Y. 

St. Louls, Mo... .... 
Anne Arundel, Md. 


Washtenaw, Mich... . 


Mahoning, Ohio 
Suffolk. Mass. 
Albany, N.Y... . 


Mecklenburg, N. C... 


Alameda, Cal........ 


. Cambridge. . ti 


Cleveland 
Woodbridge 
Township 
Poughkeepsie 
Rochester : 
South Bend...... 


Summit, Ohio....... 
Ramsey, Minn... . . 
Richland, $. C...... 


. .West Chester 


Columbus. ...... 
Lancaster 
Willowick 
Syracuse 


SsessetEsqe= 


Madison 
Allen, Ind..... 


SSSlserexss 
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Bernalillo, N. M..... 
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91 
92 
93 
a4 
05 
96 
97 
98 
99 


COUNTY 
and 


NET E.B.1. 
PER 


LEADING pam 
CITY 


Estimates 


Saginaw, Mich. 


Providi ‘oe 
Madison, Ill......... 


-Corpus Christi. . . 


Atlantic, N. J........ 


Jefferson, Ky.... 


. 


Vanderburgh, Ind... . 


San Bernardino, Cal... 


Cumberiand, Me..... 
Oklahoma, Okla... .. 
Multnomah, Ore..... 
St. Clair, 11. 
Stanislaus, Cal... .. 


Boxar, Tex....... 


Maricopa, Ariz... . 
Westmoreland, Pa... 
Greenville, S.C... .. 
Sedgwick, Kans... .. 


Pulaski, Ark. 
Luzerne, Pa 
Knox, Tenn. 


Caddo, La.......... 
Wyandotte, Kans... . 
Lackawanna, Pa..... 
Tulare, Cal.......... 
Hinds, Miss. 
Broward, Fla........ 
Riverside, Cal... ... 
Schuylkill, Pa... .... 
Hamilton, Tenn... . 
Fayette, Pa... .. 


Spartanburg, S. C.. 


Snohomish, Wash... . 


Pinellas, Fla. 

Charleston, S.C... . 
Palm Beach, Fla... . 
Hillsborough, Fla... 


New Bedford... . 
Jacksonville. .... 


. San Antonio 


. ll 


New Kensington.. 
Greenville 


Wilkes Birre.... 
Knoxville... ..... 


Bs sévi«es 
Fort Lauderdale. . 


..Uniontown....... 


. Spartanburg 


Per Household income, U. S. A. 


* See bold face type page 598 
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IMPORTANT 
BUYING 
DECISIONS 
ARE BEING 
MADE 


Lil iw A oe 
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..-Dy families who read Subur 12 1oqda 


Admitted—that a few thousand dollars isn’t a king’s ransom. 
But added to the average family income, it can mean the dif- 
ference between a visit to Grandma’s and travel abroad; be- 
tween isolation and being a mobile, 2-car family; between 
skimping and spending. 

Every month, through 231 select suburban newspapers, 
Suburbia Today reaches over 114 million families who enjoy 
such a purchasing cushion. Studies show these families—with 
an above-average median income of $8,898—do travel more— 
do own more cars (144 per hundred families)—and do spend 
more than the average American family. 

As the only national magazine edited exclusively to the grow- 
ing needs and interests of upper-level suburban communities, 
Suburbia Today provides a common meeting ground for well- 
to-do families to discuss, consider and make the decisions 
that affect the sale of your products in the suburbs... cities 


.. vacation spots ... or wherever their added earning power 
takes them! 


MAY 10, 1961 


153 North Michigan Avenue « Chicago 1, Illinois 
LEONARD S. DAVIDOW, Publisher 
PATRICK E. O'ROURKE, Advertising Director 
New York 22, 575 Lexington Avenue 
FORD KING, Advertising Manager 
DETROIT + CLEVELAND 
SAN FRANCISCO ~ LOS ANGELES 


TIME iS THE SHAPE OF THE 
NEW CAR MARKET. of America’s 


3,070 counties, just 100 account for more 
than half of all new car registrations. In 
these top counties, TIME concentrates 
59.7% of its circulation—more than any 
other magazine of over half a million. 
TIME families are among the most auto- 
mobile-oriented in America. 93% own cars. 
34% own two or more. 73% bought their 
principal cars new. And they run up 43% 
more yearly mileage than the U.S. average. 


TIME IS THE SHAPE OF THE 


UPPER INCOME MARKET. in the 
100 counties with the highest disposable 
income in America, TIME concentrates 
more of its circulation (60%) than does 
any other magazine of over half a million. 
Altogether, TIME families have a total 
spendable $87,000,000,000 a year. 


TIME IS THE SHAPE OF THE 
LIQUOR MARKET. Just 50 metropoli- 


tan areas ring up more than two thirds of 
all case sales of the ten leading types of 
distilled spirits. TIME concentrates 60% 
of its circulation in these high-spirited 
areas—more than any other magazine of 
over half a million. TIME-reading execu- 
tives and their families entertain some 
seven and a half million guests at home 
each week. 


‘Survey of Buying Power’ (5/10/59) and “Survey of Industria 
r registration data * Clark Gavin Associates « at 


SALES MANAGEMENT 


TIME IS THE SHAPE OF THE 
MANUFACTURING MARKET. More 


than 61% of America’s manufacturing 
employment is concentrated in just 100 
of the nation’s counties. In these top in- 
dustrial counties, TIME concentrates more 
of its circulation (54.2%) than does any 
other magazine of over half a million. Not 
surprising. TIME is designed for the kind 
of men who make the big decisions in 
business. Presidents of U.S. corporations 
vote TIME the most important magazine 
published in the United States today— 
and their own first choice: 


os 


3/59) * Holiday (March, 1957) « 
e Look (3 


18/58) * Better Homes & 


10, 


Life (10/26/59) + Sports illustrated (3/2/59) « 


nr 


Gardger 


TIME IS THE SHAPE OF THE 
TRAVEL MARKET. In the 15 metro- 
politan areas where 65% of all U.S. pass- 
ports were issued or renewed last year. 
TIME concentrates more of its circulation 
(43%) than does any other magazine of 
over half a million. TIME families take 
more than thirty million trips a year. No 
wonder travel advertisers invest more in 
TIME than in any other magazine. 


(April, 1959) * Saturday Evening Post (3 


TIME |S THE SHAPE OF 
AMERICA’S TOP MARKETS. in 
the prime markets for virtually 
every product and service, TIME 
concentrates more of its circula- 
tion than does any other maga- 
zine of over half a million. The 
communities that buy most are 
made up of the kind of people 
TIME attracts. TIME families are 
well educated (80% of family 
heads have been to college)... 
well off (their average income is 
double the national average)... 
with wide interests and broad in- 
fluence. They are your key cus- 
tomers straight across the coun- 
try—and wherever they are con- 
centrated, TIME goes straight to 
them every week. 


TIME ... TO REACH 2,550,000 
TOP-OF-THE-MARKET FAMILIES 


TIME 


U.S. News & World Report (3 
14/59) « 


Total Retail Sales, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in this category 


SALES SALES 


JM 
Estimates 
(in thoue- 

ands) 


Estimates Rank 
LEADING (in thous- in 
CITY ands) Group 


New York City (6 —_ 661,455 
Counties). N. Y....New York City... 10,405,216 eee 658 ,028 
Los Angeles, Cal.....Los Angeles... ..9,210,340 651 504 
Cook, H..... Chicago.........7,810, 765 
Wayne, Mich........Detroit..........3,572,560 550,652 
Philadelphia, Pa. Philadelphia. ... .2,738,919 ~— 550,326 
Cuyahoga, Ohio Cleveland. ......2,441,733 bead 532,905 
Nassau, N. Y. Hempstead .-. 626,858 
Township 2,132,831 
Allegheny, Pa. Pittsburgh 2,013,629 
St. Louis, Mo. St. Louis 1,987,186 
Baltimore, Md. Baltimore 1,770,777 


St. Louis, Minn, 


Harris, Tex... . 1,635, 181 
Dallas, Tex... 1,522,432 
GB, Fs. cc ccccses ... 1,505,972 
Suffolk, Mass... ... .. 1,504,969 
Middlesex, Mass. i 1,445,119 
King, Wash... . “~ 1,451 ,289 
Milwaukee, Wisc... . 1,433,319 
District of Columbia 1,432,640 
Hennepin, Minn... . . Minneapolis 

Essex, N. J. .... Newark 


San Francisco, Cal... San Francisco 
Erie, N. Y.......... Buffalo. 
Westchester, N. Y.. . Yonkers 
San Diego, Cal... ...San Diego 
Alameda, Cal. Oakland 
Hamilton, Ohio Cincinnati 
Jackson, Mo. Kansas City 
Bergen, N. J. Teaneck 
Township... .. 
Fulton, Ga. .»» Atlanta ase 
Marion, Ind. .. Indianapolis. . ... 


SSLSELSSS SSe8 SSRs sss saazsas s9e|FsF 


Oakland, Mich... .. . Royal Oak 
Hartford, Conn. Hartford. ...... 
Orange, Cal. 

Fairfield, Conn... ... 


Providence, R. 1... 


Sacramento, Cal. 

Montgomery, Ohio 

Bexar, Tex... . 

Lake, Ind... 

Worcester, Mass..... 

Summit, Ohie 

Montgomery, Pa.....Lower Merion 
Township 

Lucas, Ohio Toledo. . 

Hudson, N. J... Jersey City 

Norfolk, Mass. Quincy 


SSrsee 


SSee 


San Bernardino, Cal San Bernardino 

Duval, Fia.. . Jacksonville. . . 

Oklahoma, Okla. Oklahoma City 

San Mateo, Cal......San Mateo... . ° Dane, Wisc. 
Ramsey, Minn... . . St. Paul oe ° Winnebago, Iii. 
Passaic, N. J... ‘ ° St. Joseph, Ind 
Delawars, Pa 
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COUNTY 
and 
STATE 


LEADING 
CITY 


COUNTY 
and 
STATE 


SALES 
PER 
HSLD. 
JM 


Estimates 


LEADING 
CITY 


COUNTY 
and 
STATE 


LEADING 
CITY 


Estimates 


Suffolk, Mass... . . 
District of Columbia 
Fulton, Ga......... 
Henrico, Va. 
Arlington, Va. 
Lubbock, Tex. 
Potter, Tex. 
Denver, Colo...... 
Nassau, N. Y.... 


Mecklenburg, N.C. . 


Guilford, N. C. 
Westchester, N. Y... 
Hennepin, Minn. 
Ingham, Mich.. .. . 
Union, N. J. 

Hinds, Miss.. . 
Jackson, Mo. 
Stanislaus, Cal. 
Ocean, N. J... 


eee 


San Francisco, Cal... 
Atlantic, N. J....... 


Mercer, N. J 
Dallas, Tex... : 
New Castle, Del..... 
Mahoning, C hio 


.Boston 
Washington...... 
Atianta.......... 
Richmond. ...... 


Alexandria 
Lubbock 
Amarillo 
Denver. . 
Hempstead 


Township...... 


Charlotte 


Greensboro 
Yonkers 
Minneapolis 
Lansing 
Elizabeth 
Jackson 
Kansas City 
Modesto 
Lakewood 
Township 


San Francisco.... 
. Hamilton 


Township 
Trenton 


..Dallas. . 


Wilmington 


y, 
Y 


Fayette, Ky. 
Albany, N. Y... 
Broward, Fla..... 


Clark, Nev.. 

Essex, N. J. 

Fresno, Cal.. 
Lehigh, Pa... . 
Cumberland, Me.... 
Polk, lowa 

Peoria, Ill. 
Multnomah, Ore.... 
Kern, Cal... . . A 
Bernalillo, N. M..... 


Gok, Gh......00% , 
c } 


Lexington 
Albany 
Fort Lauderdale 


Las Vegas..... 
Newark..... 
Fresno 
Allentown. 
Portland. . 

Des Moines 
Peoria 
Portland 


7 


Oakland, Mich 
Philadelphia, Pa... . 


Lucas, Ohio 
Hamilton, Tenn... . . 
Suffolk, N. Y 
Fairfield, Conn... ... 
Salt Lake, Utah.... 


Kane, Ill..... “ 
Dutchess, N. Y. 
Sangamon, Ill. 
Wayne, Mich..... 
Linn, lowa 
Hamilton, Ohio 
Hartford, Conn. 
Honolulu, Hawaii 
Duval, Fla. 
Milwaukee, Wisc. 


Montgomery, Ohio 
Dane, Wisc. 
Hillsborough, N. H.. 
Allen, Ind. 
Richland, S. C. 
King, Wash. 
Maricopa, Ariz. 
Escambia, Fla. 


* See bold face type, 
MAY 10, 


Royal Oak 


-Philadelphia 


Salt Lake City... 


.. Aurora... 


Poughkeepsie 
Springfield 


a eee 


Cedar Rapids. . 
Cincinnati 
Hartford 
Honolulu 
Jacksonville 
Milwaukee 


Dayton 
Madison 
Manchester 
Fort Wayne 
Columbia 
Seattle 


. .Phoenix. . 


Pensacola 
page 598 
1961 


4,853 


4,852 
4,846 
4,829 


aes ea & 2 2 


@eneoaewn 


Tarrant, Tex... 
Orleans, La. 


Marion, Ind....... 
Douglas, Nebr. 

Los Angeles, Cal... . 
Sacramento, Cal... . 
Santa Clara, Cal... . 


Franklin, Ohio... .. 
Palm Beach, Fia.. . 
Lake, Ind. 


Montgomery, Pa... 


Onondaga, N. Y... 
Genesee, Mich. 
Kalamazoo, Mich. 
St. Louis, Mo. 
Davidson, Tenn. 
Orange, N. Y. 
Ramsey, Minn. 
Bergen, N. J....... 


Passaic, N. J........ 


Stark, Ohio 
Santa Barbara, Cal.. 
Hilisborough, Fila... . 
Orange, Fla......... 
East Baton Rouge, 
La. pide 
Northampton, Pa... . 
Berrien, Mich. 
Kent, Mich. 
Harris, Tex. 
Forsyth, N.C..... 


Shawnee, Kans... 
Baltimore, Md... 
Monmouth, N., J... 


Dauphin, Pa..... 
Alameda, Cai....... 
Washtenaw, Mich... . 
Saginaw, Mich... 
New Haven, Conn... 
Monroe, N. Y....... 
New York City (5 
Counties), N. Y.... 


New Orleans... . 


Indianapolis 
Omaha 
Los Angeles 


. Sacramento 


Columbus 


.West Palm Beach 


Gary 


Lower Merion 
Township. . 
Syracuse 
Flint 
Kalamazoo 
St. Louis 
Nashville 


.. Newburgh. . 
St. Paul......... 


Orlando....... ; 


Baton Rouge. . 
Bethichem 
Benton Harbor 
Grand Rapids. . 
Houston 


. Winston-Salem 


.. Topeka 
. .Baltimore 
. Middletown 


Township 


.. Harrisburg 


Oakland 
Ann Arbor 


. Saginaw 


New Haven 
Rochester 


New York City... 


Knoxville........ 


.. Johnstown 


Norfolk, Mass 
Allegheny, Pa... ... 
El Paso Tex........ 
Providence R. 1... 
Essex, Mass. 


Hampden, Mass... . 
Tulare, Cal... .. 

San Joaquin, Cal... 
Montg: y, Md... 


Quincy... 
Pittsburgh 
El Paso 
Providence 


_ ee 


. Springfield 


Visalia 
Stockton 


Rathacd 


Winnebago, Ill. . 
Nueces, Tex... 
Lancaster, Nebr... . 
Polk, Fla... 
Caddo, La. 

Erie, N. Y. 


Tulsa, Okla. 
Montgomery, Ala. 


Prince Georges, Md.. 


. Rockford 


Corpus Christi 
Lincoln 


.. Lakeland 


Shreveport 
Buffalo 


. Tulsa 


Montgomery 
College Park 


Spokane, Wash. 
Pima, Ariz... . 
Berks, Pa. 
Jefferson, Tex. 
Camden, N. J. 
Oklahoma, Okla. 
New London, Conn.. 


Jefferson, Ala. 
Middlesex, Mass. 
Lancaster, Pa... ... 
Morris, N. J....... 
San Diego, Cal. 
Broome, N. Y... 
Pulaski, Ark. 
Kanawha, W. Va. 
Monterey, Cal. 
Jefferson, Ky. 


St. Joseph, Ind. 
Lackawanna, Pa. 
Erie, Pa. 
Chester, Pa..... 
Newport News, Va.. 
Teovia, Ten........ 
Vanderburgh, Ind... 
Middlesex, N. J.... 


| re 
Luzerne, Pa. 


Greenville, S. C. 
Worcester, Mass. 
Niagara, N. Y... 
Lane, Ore. 

San Mateo, Cal... 
Pinellas, Fla. 
Butler, Ohio 
Westmoreland, Pa. 
Riverside, Cal. 
Pierce, Wash. 


Norfolk, Va. 

Will, tl. 

Contra Costa, Cal. 
Orange, Cal. 
Ventura, Cal. 
Plymouth, Mass... . 
Hudson, N. J. 
Lorain, Ohio. . 
Trumbull, Ohio. .... 
Bristol, Mass....... 


Sedgwick, Kans... 
St. Louls, Minn... 
San Bernardino, Cal.. 
Madison, lil... . 


.. Tucson... . 
.. Reading. . 
..Beaumont 


..Birmingham 


.. Cambridge. . 


. San Diego 


. .Charleston 


Spokane. . 


Camden. . 
Oklahoma City 
Norwich. . 


Lancaster 
Morristown. . 


Binghamton 
Little Rock 


Salinas 
Louisville 


South Bend 
Scranton 


. Erie 
..West Chester 


Newport News. . 
Austin 
Evansville 


Township 


. . York 
. .Wilkes-Barre 


Greenville 
Worcester 
Niagara Falis 
Eugene 

San Mateo 

St. Petersburg 
Hamilton 

New Kensington. 
Riverside 
Tacoma 


Norfolk 
Joliet 
Richmond 


.. Anaheim 
. Oxnard 


Brockton 


.. Jersey City... 


.New Bedford 


. . Wichita 


San Bernardino. . 


. Alton 


San Antonio 


. Aliquippa 


Anne Arundel, Md. 
Delaware, Pa. 


Macomb, Mich... . 


Wyandotte, Kans. 
Chatham, Ga. 
Jefferson, La. 

Du Page, Il. 
Washington, Pa. 
Charleston, S. C. 
Bucks, Pa. 


Burlington, N. J. 
St. Clair, til. 


Fairfax, Va. 


U.S. Per Hsid. Sales 
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Mobile 
Annapolis 
Upper; Darby 
Township 
Warren 


Kansas City 
Savannah 
Gretna 
Elmhurst 
Washington 
Charleston 
Middletown 
Township 
Burlington 
East St. Louis 
Vienna 


Seba h ae 


> ea eres ee & 
' 


129 
126 
117 
117 
112 


085 


Inc., 


$4: | “ 


@® that might have you 
hanging canopies 


=a ; 


ee aim 


THE FAMILY 
IDEA 
MAGAZINE 


They spring at you from every page of Better 
Homes and Gardens. Ideas! Just glance through a 
copy. You'll find ideas about food, furnishings, 
building, gardening, travel and purposeful putter- 
ing—all compellingly presented to interest you, 
your wife, anyone wrapped up in family living. 

Sixteen million men and women—like that 
turn to the pages of BH&G month after month. 
Actually, during the year, a third of America— 
the family-centered, top-spending third—looks to 
Better Homes and Gardens for ideas about what 
to do and what to buy for a happier family life, 
at home or away from home. 

And all this makes BH&G a very, very profita- 
ble place for advertisers to display what they want 
to sell. Meredith of Des Moines . . . America’s big- 
gest publisher of ideas for today’s living and to- 
morrow’s plans 


Where America 
shops for IDEAS 
that make SALES 


A 
te ee 
} 


oes 


IDEAS IN ACTION 


A pleasing approach 


Use a combination of pavings to develop 
an interesting approach to the entrance 
of your home. Here, the owners chose 
concrete, brick, and smooth river stones. 


| nag | io ap isthe 
Sau 
LAUAAAS EH 


betetithi 


it 


_ 
a 
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* 
ae 
Add color with plastic 
A new plastic material in a simple 2x3 
o frame brings color to this living room 
i and forms an entryway. Springs in the 
ei top supports grip the ceiling; the ‘‘feet’’ 
are furniture legs. 
xr 
a 
S, 
r- 
u, 
g. 
= to make your 
y' 
h. OLD or SMALL 
r _ KITCHEN a 
a = working delight! 
to Perse 
a *  eCOLOR IDEAS 
5 from a picture! 
eC, . - - ee 
“TRAVEL Bonus : 
ba » AGI returns to~ 
; : ‘the great battle . 
in aveas sg 
ig- oe, af utepe a 
“i” ae : 
to- 
‘ { 
j : Adds privacy, color 
“5 bs J « 
n * se z s For light as well as privacy in ah entry 


Now 5 EDITIONS AND over 9,250,000 COPIES every montH hall: a striking colored glass window. 


Food Store Sales, 200 Leading Counties 
Estimates, 1960, for the 200 counties leading in this category 


FOOD STORE FOOD STORE FOOD STORE 
SALES SALES SALES 


COUNTY LEADING GD COUNTY LEADING COUNTY LEADING 
CITY Estimates Rank CITY Estimates Rank and CITY Estimates Rank 
(in thou- in inthou- in STATE (inthou- —_in 
sands Group sands) Group sands) Group 


New York City (5 Norfolk ; 520 67 Stanislaus, Cal... ... ea 
Counties), N. Y....New York City.. .2,738, Contra Costa, Cal... . Richmond ,067 68 Winnebago, Ill... . . 67,250 
Los Angeles, Cal Los Angeles 2,183, Duval, Fla. Jacksonville .275 69 St. Louis, Minn...... 67,081 
Cook, til. Chicago 1,672, Hampden, Mass. Springfield A 70 Knox, Tenn.........Knoxville........ 66,803 
Wayne, Mich. Detroit Orange, N. Y. ...Newburgh. . . . 66,724 
Cuyahoga, Ohio Cleveland . Onondaga, N. Y. Syracuse , 71 
Philadelphia, Pa... . Philadelphia ‘ Passaic, N. J. Paterson ! 72 Lorain, Ohio ---Lorain.......... 66,659 
Allegheny, Pa. Pittsburgh . Oklahoma, Okla... .. Oklahoma City ; 73 Polk, Fla. ves 66,384 
Nassau, N. Y Hempstead Macomb, Mich. Warren 3 74 Nueces, Tex........ . 66,358 
Township : Camden, N. J.......Camden Beaver, Pa. 65,721 
St. Louis, Mo. St. Louis E 9 Ramsey, Minn. St. Paul : Pulaski, Ark. veeees 65,344 
Baltimore, Md. Baltimore : Bristol, Mass. New Bedford Hillsborough, N. H... Manchester. . 65,028 
Davidson, Tenn. Nashville ¥ ’ Cumberland, Me..... Portland : 64,483 
Hillsborough, Fla... . Tampa ’ Broome, N. Y...... .Binghamton 62,567 
Fresno, Cal. Fresno 1 Lehigh, Pa.......... Allentown . 62,365 
St. Joseph, ind..... .South Bend 62,317 


Harris, Tex. Houstor 
Middiesex, Mass... .Cambridge 
Milwaukee, Wisc... Milwaukee 
King, Wash. Seattle A Monmouth, N. J. Midd!etown 
Westchester, N. Y... Yonkers : Township ; , Hinds, Miss. Jackson 61,919 
Erie, N.Y Buffalo ! Broward, Fla. Fort Lauderdale York, Pa.. .. York veeeee 60,471 
Dade, Fila. Miami : Genesee, Mich. Flint : Trumbull, Ohio Warren 59,965 
Essex, N. J. Newark 314, Henrico, Va. Richmond. . .. , 84 Washington, Pa... . . Washington... 59,883 
Datlas, Tex. Dallas 313, Montgomery, Md... . Bethesda Caddo, La..........Shreveport...... 58,805 
Hamilton, Ohio Cincinnati 311, Kent, Mich. Grand Rapids St Dauphin, Pa........Harrisburg...... 59,417 
Salt Lake, Utah Salt Lake City... Anne Arundel, Md...Annapolis....... 59,259 


Alameda, Cal. Oakiand 209, 484 Stark, Ohio.. , ee 88 Cambria, Pa........Johnstown....... 68,034 
San Diego, Cal. San Diego 295,856 Mahoning, Ohio... . . Young ie ; Hamilton 58, 706 


Sufloik, Mass. Boston 280,176 Pinellas, Fla. St. Petersburg 
Bergen, N. J. Teaneck 
Township 280,102 Westmoreland, Pa... New Kensington. 
Hennepin, Minn. Minneapolis 270,696 Tulsa, Okla. ... Tulsa . De Kalb, Ga. ..Decatur... .-. 68,125 
San Francisco, Cal.. San Francisco 270,203 Luzerne, Pa. Wilkes-Barre m Atlantic, N. J.. Hamilton 
Suffolk, N. Y. Lindenhurst 260,694 New Castle, Del. Wilmington Township...... 58,054 
District of Columbia Washington 256,391 Arlington, Va. Alexandria Kalamazoo, Mich... .Kalama7oo 57,703 
Oakland, Mich. Royal Oak 250,634 Du Page, til. Elmhurst Saginaw, Mich. Saginaw...... 56,831 
Fairfield, Conn. Bridgeport 244,023 Douglas, Nebr. Omaha y Dane, Wisc. Madison. . 56,792 
Pierce, Wash. Tacoma : Peoria, Ill. Peoria ee 
Riverside, Cal. Riverside ‘ Dutchess, N. Y. Poughkeepsie 56 ,593 
Sedgwick, Kans. Wichita 95,922 New London, Conn... Norwich ... 56,522 
Newport News, Va.. .Newport News 55,232 
Greenville, S. C. Greenville .  §5,038 


Baton Rouge..... 68,316 


Hartford, Conn. Hartford 226 ,283 
Orange, Cal. Anaheim 230,713 
New Haven, Conn.. New Haven 228,128 
Santa Clara, Cal San Jose 219,693 Kern, Cal. Bukers‘ield $4,658 
Jackson, Mo. Kansas City 212,985 Albany, N. Y. Albany 94,516 
Multnomah, Ore. Portland 208 , 339 Lake, Ill. Waukegan $2,723 
Union, N. J. Elizabeth 205,452 Polk, lowa Des Moines 

Marion, tnd. Indianapolis 203 921 Spokane, Wash. Spokane 

Essex, Mass. Lynn 202 ,831 Mercer, N. J. Trenton 

Franklin, Ohio Columbus 200 ,425 Hamilton, Tenn. Chattanooga 

Pima, Ariz. Tucson 


Sonoma, Cal... .....Santa Rosa 54,954 
Marin, Cal..........San Rafael . 84,903 
Wyandotte, Kans... . Kansas City . 84,477 
Will, til... 54,439 
Ventura, Cal........ . 683,856 
63,608 
Maricopa, Ariz. Phoenix 194,498 Plymouth, Mass... . .Brockton Travia, Tex, 53.494 
Orleans, La. New Orleans 104,380 Palm Beach, Fla.....West Palm Beach 82, jane. 3 2 
Monroe, N. Y. Rochester 193, 792 = Township 93.441 
Fulton, Ga. Atlanta eevee 188,839 ” Gretna...... B - 
Hudson, N. J. Joreey City 187,626 eee pg pe — 
Lake, Ind...........Gary............ 186,218 Mecklenburg, N. C...Charlotte........ 2 Fa est Chester.... 62, 
Worcester. Mass..... Worcester . 177,085 Oneida, N. Y. Utica es 
Montgomery, Ohio... Dayton... 174,940 Berks, Pa.......... Reading pt cha Santa Gerbera... — 
Sacramento, Cal. Sacramento 174,414 El Paso, Tex. El Paso Tati ie Se 81664 
Bexar, Tex. ‘ San Antonio 677 Lackawanna, Pa. Scranton . poner Mich 81.367 
Orange, Fla..... Orlando g ° ihe ie sie ° 
Norfolk, Mass. Quincy ,875 Jefterson, Tex. Beaument : Schenectady, N. Y.. . 51,229 
Joffereon, Ala. Birmingham 718 Bernalillo, N. M.... Albuquerque ; Sangamon, Ill 50,842 
Summit, Ohio Akron 713 Chautauqua, N. Y.... 49,965 
Jefferson, Ky Loulsville , San Joaquin, Cal... .Stockton , Muskegon, Mich..... 49,324 
Providence, R. | Providence ; Northampton, Pa... .Bethlehem : Monterey, Cal . 49,316 
Lucas, Ohio Toledo y 56 Bucks, Pa. Middletown Fayette, Pa.........Unlontown....... 49,062 
Shelby, Tenn. Memphis - Township 
Tarrant, Tex. Fort Worth : Kane, III. Aurora Y Washtenaw, Mich....Ann Arbor....... 48,991 
San Mateo, Cal San Mateo ; Madison, lil. Alton . Forsyth, N.C... ....Winston-Salem... 48,535 
Montgomery, Pa.....Lower Merion Niagara, N. Y. Niagara Falls ‘ Burlington, N. J... .. Burlington 48,524 
Township . Kanawha, W. Va.... Charleston é Calhoun, Mich. Battle Creek..... 48,513 
Erie, Pa. Erie : Lane, Ore... ..... Eugene. . .... 48,460 
Delaware, Pa. Upper Darby Morris, N. J. Morristown f Clark, Nev. .....Las Vegas. ... 48,425 
Township Fairfax, Va. Vienna , Wake, N. C. Raleigh... . 48,175 


San Bernardino, Cal..San Bernardino Linn, lowa. . Cedar Rapids. . 47,639 
Prince Georges, Md..College Park s Ingham, Mich. Lansing Escambia, Fla. Pensacola. . 47,395 


Denver, Colo. Denver , St. Clair, tll. East St. Louis Vanderburgh, Ind... . Evansville. ... 47,208 

Honolulu, Hawaii ... Honolulu ; Lancaster, Pa. Lancaster ai 

Middlesex, N. J Woodbridge Allen, Ind. Fort Wayne 
Township ¢ Guilford, N. C. 


964,225 


Greensboro : y 64.3605 
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How Many Two-Car Families in Honolulu? 


On What Day of the Week Are Most Groceries Bought in Milwouk ee? 
What's the Best Selling Baby Food in. Wichita? 


How Many Men Use What's the Average 
Electric Shavers in Family Income tn 
Denver? Duluth? 


What's the Favorite 
Brand of Shampoo in Phoenix? 


How Many Homes Have Food Freezers in Fresno? 


You get ALL the answers in the 1961 Consolidated Consumer 
Analysis . . . an up-to-date survey to help you sell in 19-important markets 


Here’s profitable reading! The 16th annual edition of the Con- 
solidated Consumer Analysis pinpoints the current buying 
habits of Mr. and Mrs. Consumer in 19 strategic markets. 
The Analysis covers more than 100 basic product classifications 
Consolidated ... gives a market-by-market rundown of product use and 
Newspanet brand positions. Comparative standings of top brands are shown 
for all the markets. And you'll also find the Analysis crammed 
with statistics on population, households, income, retail sales 
and newspaper circulation in each of the 19 rich markets. 
You can obtain your copy of the 1961 Consolidated Consumer 
Analysis from any of the newspapers listed below . . . or from 
their national representatives. 


Consumer Analysis Newspapers 
The Columbus Dispatch-Citizen Journal 


Denver Post The Milwaukee Journal The Sacramento Bee 

Duluth Herald and News-Tribune The Modesto Bee St. Paul Dispatch and Pioneer Press 

The Fresno Bee The Omaha World-Herald The Salt Lake Tribune and Deseret News 
Honolulu Star-Bulletin Oregon Journal (Portland) The San Jose Mercury and News 

The Indianapolis Star and News Phoenix Republic and Gazette The Seattle Times 

Long Beach Independent and Press Teleg: 2m Providence Journal-Bulletin Wichita Eagle and Beacon 
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match the magazine(s) to your market(s) 


Home Edited Gravure Magazines 
provide 20% or more coverage 
in those U.S. counties which contain 55% of 
the population and account for 57% of & 
sales plus saturation coverage in 
40 major markets! 


SALES MANAGEMENT 


America’s 54 Home Edited Gravure Magazines offer national and 
regional advertisers full color magazine reproduction and 
newspaper penetration. Each is the ideal ‘regional’ edition. 
Used individually or in any combination, they are your “tactical ad 
force’ in 40 major markets. Local editing guarantees avid 


readership, and color gravure printing provides magazine 
reproduction to add to all the established assets of newspapers as 
a selling force. There has never been a more logical way to get 
magazine coverage when and where you want it than through 
locally-edited newspaper gravure magazines. 


oo ROTOZ UN ig 


Magazines serving 40 major markets: 


AKRON BEACON JOURNAL 

ATLANTA JOURNAL AND CONSTITUTION 
COLUMBUS DISPATCH 

DALLAS TIMES HERALD 

DENVER POST 

HOUSTON CHRONICLE 

INDIANAPOLIS STAR 

LOUISVILLE COURIER-JOURNAL 
NEWARK NEWS 

NEW ORLEANS TIMES-PICAYUNE 
PHOENIX ARIZONA REPUBLIC 
PITTSBURGH POST GAZETTE & SUN TELEGRAPH a ee 
ST. LOUIS GLOBE-DEMOCRAT 

TOLEDO BLADE 

WASHINGTON POST TIMES HERALD 
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Eating & Drinking Places Sales, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in this category 


EATING AND 
OR 


EATING AND 
ING DRINKING 
PLACES SALES 


Estimates Rank 
(in thou- i 
sands) 


EATING AND 
DRINKING 
PLACES SALES 


Estimates Rank 
(in thou- i 
sands) 


INK 
PLACES SALES 


COUNTY 
and 
STATE 


LEADING 


LEADING 
CITY CITY 


COUNTY 
id 


COUNTY 
an id 
STATE 


LEADING 
Estimates Rank CITY 
(in thou- in in 
sands) Group Group 


New York City (5 
Counties), N. Y 
Los Angeles, Cal. 
Cook, Il! 
Wayne, Mich, 
Philadeiphia, Pa. 
Cuyahoga, Ohio 
San Francisco, Cal. 
Baltimore, Md. 
Suftotk, Mass. 
Allegheny, Pa 


Nassau, N. Y. 


Dade, Fila. 
St. Louls, Mo. 


District of Columbia 


Milwaukee, Wisc. 
Essex, N. J. 
King, Wash. 

Erie, N. Y. 
Hamilton, Ohio 
Alameda, Cal 


Westchester, N. Y. 
San Diego, Cal. 
Middlesex, Mass. 
Hennepin, Minn. 
Harris, Tex. 
Dallas, Tex. 
Orange, Cal. 
Orleans, La. 
Bergen, N. J. 


Franklin, Ohio 


Marion, ind. 
Jackson, Mo. 
Honolulu, Hawail 
Hartford, Conn. 
Maricopa, Ariz. 
Hudson, N. J. 
Multnomah, Ore 
Denver, Colo 

New Haven, Conn, 
Suffolk, N. Y 


Fairfield, Conn 
Santa Clara, Cal. 
Jefferson, Ky. 
Fulton, Ga. 
Montgomery, Ohio 
Essex, Mass. 
Oakland, Mich, 
Sacramento, Cal. 
Lucas, Ohio 
Monroe, WN. ¥. 


Providence, R. |. 
Summit, Ohio 
Broward, Fla. 
Lake, Ind, 

San Mateo, Cal 
Union, N. J. 
Onondaga, N. Y 
Worcester, Mass 
Middiesex, N. J 


Passaic, N. J. 


Camden, N. J. 
Bexar, Tex 
Ramsey, Minn. 


San Bernardino, Cal.. 


Monmouth, N. J 


Douglas, Nebr. 
Pinelias, Fla. 


New York City 
Los Angeles 
Chicago 
Detroit 
Philadelphia 
Cleveland 

San Francisco 
Baltimore 
Boston 
Pittsburgh 


Hempstead 
Township 
Miami 
St. Louis 
Washington 
Milwaukee 
Newark 
Seattle 
Buffalo 
Cincinnati 
Oakland 


Yonkers 

San Diego 
Cambridge 
Minneapolis 
Houston 
Dallas 
Anaheim. . 
New Orleans 


. Teaneck 


Township 
Columbus 


Indianapolis... . 


Kansas City. . 
Honolulu 
Hartford 
Phoenix 
Jersey City 
Portland 
Denver 

New Haven 
Lindenhurst 


Bridgeport 
San Jose 
Louisville. . 
Atlanta 
Dayton 
Lynn 

Royal Oak 
Sacramento 
Toledo 
Rochester 


. Providence 


Akron 

Fort Lauderdale 

Gary 

San Mateo 

Elizabeth... 

Syracuse 

Worcester 

Woodbridge 
Township 


.. Paterson 


.Camden 


San Antonio 

St. Paul 

San Bernardino 

Middletown 
Township 

Omaha 

St. Petersburg 


403 ,074 
750.371 
710,903 
292 , 881 
282, 528 
208 ,127 
188 , 926 
178,830 
164,578 
161 , 102 


160,905 
156 ,949 
152,941 
137,385 
135,992 
126 ,962 
117,168 
115,695 
115,290 
108 , 241 


105,282 
100,918 
100,097 
95,507 
95,463 
89,214 
88 , 513 
85,291 


80,579 
77,626 


77,362 
75,091 
74,317 


Copyright, Sales Management, Inc., 1961. 


618 


NOaes. wn 


— 


Norfolk, Mass... . 
Montgomery, Pa. 


Oklahoma, Okla. 


Jefferson, Ala. 
Atlantic, N. J 


Delaware, Pa. 


Tarrant. Tex....... 
Hillsborough, Fla... 
Shelby, Tenn..... 
Hampden, Mass... 
Albany, N. Y....... 
Duval, Fia. 

Fresno, Cal........ 


Henrico, Va. 
Norfolk, Va. 
Riverside, Cal. 
Bristol, Mass..... 


Stark, Ohio......... 
BE Tk creresces 


Salt Lake, Utah 


Contra Costa, Cal... 
San Joaquin, Cai... 


Palm Beach, Fia..... 


New Castle, Del... . 


Prince Georges, Md.. 


Genesee, Mich... .. 
Luzerne, Pa 
Westmoreland, Pa. 
Kent, Mich. 


Polk, lowa...... 
Mahoning, Ohio... 


Quincy 

Lower Merion 
Township 

Oklahoma City 


Birmingham 
Hamilton 
Township 
Upper Darby 
Township 
Fort Worth 
Tampa 
Memphis 
Springfield. 


Albany... ..... 


Jacksonville 


.Fresno..... 


..Richmond...... 
_ 


. Riverside... 


West Palm Beach 
Wilmington 
Warren. . 

College Park. . 


Wilkes-Barre 
New Kensington... 


.Grand Rapids... . 


Oneida, N. Y........ 


Pima, Ariz. ; 
Pierce, Wash....... 


Davidson, Tenn... . . 


Berks, Pa........ 
Niagara, N. Y.... 
Allen, ind. 

Bernalillo, N. M... . 


Tulsa, Okla......... 


St. Clair, lil..... 
Monterey, Cal... . 
Sedgwick, Kans... . 
Meckienberg, N. C.. 


Winnebago, til... . 
Plymouth, Mass.. .. 


Anne Arundel, Md. 
Dauphin, Pa... .... 
Bucks, Pa... 


Spokane, Wash... .. 
Du Page, tll........ 
Broome, N. Y...... 
Sangamon, tll 

Peoria, iil......... 
El Paso, Tex....... 
St. Joseph, Ind. 


Santa Barbara, Cal. 
Erie, Pa. 

Lackawanna, Pa. 
Madison, til........ 


..Des Moines 
.. Youngstown. .... 


Nashville 


.. Reading 
.. Niagara Fails. ... 


Fort Wayne 


. East St. Louis... 
— Seen 


. Wichita 


Charlotte........ 
Allentown....... 
Rockford........ 
Brockton 


Annapolis. . 


. Harrisburg. . 


Middletown 
Township ..... 


.. South Bend...... 


Santa Barbara 


. .Seranton. . 


lasccomieece 


42,104 


41,821 
41,658 


40, 363 
39,836 


39,104 
39,041 
38,911 
37,738 
36,710 
36,693 
36 , 582 
36,474 


35,255 
34,779 
34,314 
34,127 
33,375 
33,132 
33,091 
32,196 
31,224 
30,512 


30,319 
30,207 
29,812 
29,156 
28,421 
28,196 
27,869 
27 , 783 
27,245 
27,110 


27,087 
27 ,078 
27,051 
26,995 
26 ,692 
26 , 236 
26 013 
25, 592 
26,444 
25,178 


24,948 
24,901 
24,742 
24,039 
23,965 
23,893 
23,852 
22,839 
22,595 
22,408 


21,954 
21,810 


21,288 
21,217 
21,017 
20,958 
20,954 
20,857 
20,650 
20,649 


69 
70 


71 


... Hamilton 
Lancaster 


Rock Island. . 


Lakewood 
Township. 
Orange, N. Y. Newburgh 


3rd Judicial Division, 


Ingham, Mich 


St. Louis, Minn..... .Duluth. . 


Dutchess, N. Y. 


Clark, Nev....... 
Northampton, Pa... .Bethiehem. . 
Guilford, N. C 
Sonoma, Cai. 
Chester, Pa. 
Will, U1. 
Volusia, Fla. 
Hamilton, Tenn... . .Chattanooga 
Burlington, N. J... . . Burlington 
Vanderburgh, Ind... Evansville 


Ventura, Cal. 
Pulaski, Ark 
East Baton Rouge, 


Stanistaus, Cal Modesto 
Solano, Cal... ...... Vallejo. . 
Trumbull, Ohio 

Nueces, Tex. 

Winnebago, Wisc... . 
Chautauqua, N. Y.... Jamestown 


Washtenaw, Mich....Ann Arbor 


El Paso, Colo... . . . .Colorado Springs. 


Linn, lowa....... 


.. Las Vegas. .. 


Lansing...... 


...Poughkeepsie. .. . 


Daytona Beach... 


Rockland, N. Y...... Spring Valley. . 


Humboldt, Cal... .. .Eureka..... 
Campbell, Ky... . . .. Newport 


Total Above Counties... .. 
% of U.S.A 


SALES MANAGEMENT 


20,124 
19,803 
19,767 
19,699 
19,480 
18,895 


18,815 
18,713 


18,443 
18,212 
18,130 
18,065 
17,963 
17,763 
17,661 
17,601 


17,578 
17,353 
17,031 
17,006 
16,877 
16,662 
16,577 
16,316 
16,224 
16,220 


16,050 
16,011 


15,942 
15,941 
15,937 
15,749 
15,489 
15,370 
15,228 
16,195 


15,184 
15,170 
15,164 
15,095 
14,911 
14,774 
14,733 
14,717 
14,669 
14,580 


14,857 
14,501 
14,315 
14,170 
13,805 
13,685 
13,458 
13,380 
13,347 
13,193 


13,123 
13,020 
12,999 
12,954 
12,951 
12,937 
12,910 
12,903 
12,897 
12,862 
11,682,050 
70.7974 


General Merchandise Store Sales, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in this category 


GENERAL MDSE. 
STORE SALES 


LEADING 


CITY Estimates Rank 
(in thou- in 
sands) Group 


GENERAL MDSE. 
STORE SALES 


Estimates Rank 
(in thou- i 


GENERAL MDSE. 
STORE SALES 


COUNTY 
d 


COUNTY 
an nd 
STATE 


a 
STATE 


LEADING 
CITY 


COUNTY LEADING 
and CITY 


in 
Group 


Hillsborough, Fla... . 68 
Youngstown 69 
Hampden, Mass... . . Springfield 


Cook, Ill 
New York City (5 
Counties), N. Y....New York City. ..1,417,779 


1,706,219 1 


Greenville, S.C... .. 
Lackawanna, Pa... .. 


Los Angeles, Cal... .. 
Philadelphia, Pa... . 
Wayne, Mich 
Cuyahoga, Ohio..... 
Allegheny, Pa....... 
St. Louis, Mo....... 
Suffolk, Mass. 
Baltimore, Md..... 


Nassau, N. Y........ 


Hennepin, Minn... . . 
Dallas, Tex. 


King, Wash. 
Essex, N. J......... 
Milwaukee, Wisc. . 
San Francisco, Cal.. 
District of Columbia . 


Hamilton, Ohio. .... 
Harris, Tex... 
Denver, Colo. 
Middlesex, Mass... . 
Marion, ind... . 
ka So 
Alameda, Cal....... 
Dade, Fla.. 
Multnomah, Ore... . . 
Orleans, La.. 


Shelby, Tenn....... 
Westchester, N. Y.. . 


Franklin, Ohio. 

San Diego, Cal... ... 
Ramsey, Minn. 
Bergen, N. J. 


Hartford, Conn. 
Montgomery, Ohio... 


Jefferson, Ala. 
Santa Clara, Cal... .. 


Summit, Ohio. . 
Jefferson, Ky. 
Henrico, Va.. 
Providence, R. 1. 
Suffolk, N. Y. 
Montgomery, Pa. 


Fairfield, Conn. 
Lucas, Ohio... 


Guilford, N. C. 
Sacramento, Cal. 
7) eee : 
Maricopa, Ariz. .... 
New Haven, Conn.. . 
Passaic, N, J. 


Davidson, Tenn... .. 
Onondaga, N. Y..... 
Albany, N. Y. 

Oklahoma. Okla. 
Pinellas, Fla........ 
Union, N. J..... 
Salt Lake, Utah 


. Philadelphia 


. Lindenhurst... .. 


. Oklahoma City. . 


Oe 


Los Angeles 


ooeon@asewwn 


. Milwaukee 


San Francisco... . 
Washington 


Cambridge 


.... Indianapolis 
. Buffalo 
. Oakland 


RAS 
Portland. 


..New Orleans. . 


143,472 


140,610 
135,033 
126 ,537 


125,433 
124,979 
124,496 
117,645 
114,418 
111,405 
110,391 
109,424 
107,271 
Lower Merion 
Township 


SSesersagr@reszge2 


St. Petersburg. . . 


S&28R2 


Salt Lake City... 


oa 
~ 


Mecklenburg, N. C... 
Delaware, Pa....... 


Jacksonville 
Alexandria 


Honolulu, Hawai... . 
Lehigh, Pa. 


Polk, lowa 
Knox, Tenn. 
Allen, Ind........... 


San Mateo, Cal..... 
Luzerne, Pa........ 
Genesee, Mich... ... 
Stark, Ohio......... 


PE ivsesve+ se 


Camden, N. J....... 
Middlesex, N. J..... 


Township...... 
.Charleston..... ; 


Kanawha, W. Va... 
Hudson, N. J... .. 
Ingham, Mich. . 

Pulaski, Ark........ 


Jersey City 


St. Louis, Minn. 
Hamilton, Tenn... . 


Cambria, Pa. 
ee 
Lancaster, Pa.......Lancaster..... 
Monmouth, N. J..... Middletown 
Township. .... 
Bernalillo, N. M..... Albuquerque... . 


Johnstown 


Lancaster, Nebr.....Lincoin.......... 
Madison........ 


Dane, Wise. 
St. Joseph, Ind...... South Bend 
East Baton 

Rouge, La........Baton Rouge 
Contra Costa, Cal... . Richmond 


Binghamton 
Rockford 


. Chattanooga... . . 


eee 


45,410 
44,441 
44,408 


44,354 
44,238 
43,697 


43,521 
43,517 
43,469 
43,316 
42,570 
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Paim Beach, Fla... .. 
Jefferson, Tex... . 
Cumberland, Me..... 
Riverside, Cal. 


Richland, $.C....... 
Cabell, W. Va. 
Muscogee, Ga....... 
Vanderburgh, ind... . 
Macomb, Mich 
Northampton, Pa... . 


Hillsborough, N. H.. 
Trumbull, Ohio 
Morris, N. J. 
Bucks, Pa... 


Fayette, Ky..... 
WER, GE......20:. 


Woodbury, lowa.. . 
Lorain, Ohio 


a 
Bethiehem....... 


Davenport. . . 
Manchester 
Warrer.. 


. Morristown 


Middletown 


Township... 


. Springfield 


Shawnee, Kans... .. 
Kalamazoo, Mich... 


Plymouth, Mass. 
Niagara, N. Y.. . 
Saginaw, Mich... . 
Newport News, Va.. 
Escambia, Fla....... 
Greene, Mo..... 
Vigo, Ind... .. 
Butler, Ohio. 
Marion, Ore... .... 
McLennan, Tex. 


Richmond, Ga... 
Ohio, W. Va. 
Macon, tll... . 
Bibb, Ga. 
Dutchess, N. Y. 
Chatham, Ga... . 
Travis, Tex... ... 
Rock Island, Ill... 
Ventura, Cal........ 
Monterey, Cal.. 


Warren, Pa.. ; 
Muskegon, Mich. 
Charleston, S.C... .. 
Yakima, Wash....... 
Lawrence, Pa..... 
Lane, Ore. 
Fayette, Pa........ 
Schenectady, N. Y... 
Stanislaus, Cal... . 
Chemung, N. Y... 


Kalamazoo. . 


Brockton 


. Topeka....... 


Niagara Falls... . 


Saginaw......... 


Newport News... 


Pensacola . 


. Springfield 
. Terre Haute 


Hamilton. . 
Salem 
Waco 


Augusta.... 


..Wheeling.... 


Decatur... 
Macon 


Poughkeepsie... . 


.Savannah. . 


ee 


Salinas 


Warren 
Muskegon 
Charleston... 


. New Castle 
. Eugene. 
. Uniontown. . 


Rock Island... .. 


24,685 
24,677 


24,650 
24,538 
voce COR 
23,995 


Schenectady... .. 


Modesto. . . 
Elmira. 


Total Above Counties 


Apparel Store Sales, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in this category 


~~ APPAREL APPAREL 
STORE SALES 


STORE SALES 


Estimates Rank 
(in thou- in 
sands) Group 


APPAREL 
STORE SALES 
Estimates 
(in thou- 
sands) 


Cedar Rapids... . 


COUNTY 
and 


STATE 


LEADING COUNTY 
CITY d 


an 
STATE 


LEADING 
CITY 


COUNTY 
and 
STATE 


Estimates Rank 
in thou- i 
sands 


LEADING 
CITY 


Group 


Linn, lowa......... 


New York City (5 Broward, Fla. 33,971 67 


Counties), N. Y 
Cook, Ii! 
Los Angeles, Cal 
Philadetphia, Pa 
Wayne, Mich. 
Nassau, N. Y 


Cuyahoga, Ohio 
District of Columbia 
Suffolk, Mass. 

San Francisco, Cal 


Dade, Fla. 

Essex, N. J. 

St. Louis, Mo. 
Westchester, N. Y. 
Allegheny, Pa. 
Baltimore, Md. 
Harris, Tex. 
Milwaukee, Wisc 
Dallas, Tex. 

Erie, N. ¥ 


Bergen, N. J. 


Hamilton, Ohio 
Alameda, Cal. 
Jackson, Mo. 
Middlesex, Mass. 
San Diego, Cal 
Hennepin, Minn. 
Orleans, La. 

New Haven, Conn. 
Fairfield, Conn. 


King, Wash, 
Hudson, N. J. 
Fulton, Ga. 
Union, N. J. 
Providence, R. | 
Essex, Mass. 
Hartford, Conn. 
Santa Clara, Cal. 
Oakland, Mich. 
Monroe, N. Y. 


Jefferson, Ala. 
Passaic, N. J. 
Maricopa, Ariz. 
Orange, Cal. 
Montgomery, Pa 


Jefferson, Ky. 
Franklin, Ohio 
Lake, Ind 
Multnomah, Ore 
Worcester, Mass. 


Suffolk, N. Y. 
Denver, Colo. 
Shelby, Tenn. 
Duval, Fla 
Norfolk, Mass 
Norfoik, Va. 
Bexar, Tex 
Oklahoma, Okla 
Hampden, Mass. 
Montgomery, Ohio 


Marion, Ind. 
Middiesex, N. J. 


Onondaga, N. ¥ 
Sacramento, Cal. 
Honolulu, Hawaii 
Albany, N. Y. 


New York City 
Chicago 
Los Angeles 
Philadelphia 
Detroit 
Hempstead 
Township 
Cleveland 
Washington 
Boston 
San Francisco 


Miami 
Newark 

St. Louis 
Yonkers 
Pittsburgh 
Baltimore 
Houston 
Milwaukee 
Dallas 
Buffalo 


Teaneck 
Township 
Cincinnati 
Oakland 
Kansas City 
Cambridge 
San Diego 
Minneapolis 
New Orleans 
New Haven 
Bridgeport 


Seattle 
Jersey City 
Atlanta 
Elizabeth 
Providence 
Lynn 
Hartford 
San Jose 
Royal Oak 
Rochester 


Birmingham 
Paterson 
Phoenix 
Anaheim 
Lower Merion 
Township 
Louisville 
Columbus 
Gary 
Portland 
Worcester 


Lindenhurst 
Denver 
Memphis 
Jacksonville 
Quincy 
Norfolk 

San Antonio 


Oklahoma City 


Springfield 
Dayton 


Indianapolis 
Woodbridge 
Township 
Syracuse 
Sacramento 
Honolulu 
Albany 


1,316,212 
582,701 


124,071 


123,316 
120,654 
120,582 
115,671 
115,204 
108,711 
99,837 
96 , 551 
93,725 
87,352 


86 ,499 
81,651 
81,251 
79,701 
77,962 
76,440 
74,829 
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Lucas, Ohio 
Delaware, Pa...... 


Bristol, Mass. 


Fresno, Cal... 
Henrico, Va..... 
Genesee, Mich... . 
Davidson, Tenn. 
Hillsborough, Fla... 
Monmouth, N. J. . 


Ramsey, Minn... . 


Caddo, La........ 
Camden, N. J. 

New Castle, Del.. 
San Mateo, Cal..... 
Pinellas, Fla 
Tarrant, Tex, 

E! Paso, Tex. 
Mercer, N. J. 

Polk, lowa. . 

Kent, Mich. 


Summit, Ohio 
Westmoreland, Pa. . 
Mecklenburg, N. C... 
Palm Beach, Fia.. 
Mobile, Ala... 
Stark, Ohio 
Sedgwick, Kans... . 


San Bernardino, Cal.. 
Salt Lake, Utah. . 
Atlantic, N. J. 


Hinds, Miss... . 
Oneida, N. Y. 
Arlington, Va........ 
Mahoning, Ohio 
Travis, Tex... 
Dauphin, Pa... . 
Lake, Il 

Contra Costa, Cal. 
Riverside, Cal. 


Guilford, N. C. 
Vanderburgh, ind... 


New Bedford . 


CPs 655.25. 


.. Richmond 


Des Moines. . 
Grand Rapids. . 


Pe cwntcads 
New Kensington. 
Charlotte. 


..West Palm Beach 
..Mobile 


Canton 

Wichita . 

Tucson........ 

San Bernardino. 

Sait Lake City. . . 

Hamilton 
Township. .... 


Richmond 
Riverside 


Greensboro : 
Evaneville....... 


hh 


9 y, Md.... 
Bernalillo, N. M.. 
Plymouth, Mass. 
Berks, Pa... 
Potter, Tex. 
Jefferson, Tex. 
Orange, Fla. 
Chatham, Ga. 


Dane, Wise. 

East Baton Rouge, 
La.. ‘ 

San Joaquin, Cal. 

St. Joseph, Ind. 

Lackawanna, Pa. 

Lehigh, Pa. 

St. Louis, Minn. 

Santa Barbara, Cal. 

Winnebago, Ill... . 

Allen, Ind....... 


Hillsborough, N. H.. 
York, Pa....... 
Spokane, Wash. ~s 


Albuquerque 
Brockton. ....... 
Reading 
Amarillo 


.. Beaumont. .... 


Orlando... . 
Savannah 


Madison 


Baton Rouge , 
Stockton. ....... 
South Bend 
Scranton 
Allentown 


.. Duluth... . 


Santa Barbara 


Manchester... .. 


.. York 


Spokane 


32,648 


32,206 
30,963 


30,204 
30 , 036 
29,697 
29,427 
29,195 


29,137 
28,907 
28, 754 
28 ,696 
28, 541 


28,515 
28,084 
27,633 
27,055 
27,003 
26 ,994 
26 ,805 
26 ,802 
26,728 
26 ,697 


26,543 
26,446 
25,518 
25,175 
25,037 
24,675 
24,577 
23,565 
23,298 
23.000 


22,984 
22,358 
22,174 
21,811 
21,781 
21,768 
21,760 
21,683 
21,667 
21,472 


21,235 
21,197 
20,882 
20,842 
20,275 
20,072 
19,978 
19,668 
19,564 
19,536 


19,396 


19,242 
19,233 
18,958 
18,699 
18,287 
18,248 
18,108 
17,978 
17,913 


17,849 
17,733 


Cumberland, Me.... . 


Northampton, Pa. 


Sangamon, Ill... . 
Montgomery, Ala.. . 
Fairfax, Va....... 
Hamilton, Tenn, 


Ingham, Mich... ... 
Lubbock, Tex. 
Kanawha, W. Va..... 
| 
Madison, Ill......... 


Richland, $. C...... 
Broome, N. Y.... 
Du Page, Ill........ 
Cameron, Tex....... 
Washington, Pa... .. 
Saginaw, Mich... 
Pulaski, Ark. 


Washtenaw, Mich. 
Peoria, Ill......... 
Bs Pie wedcccss 
New London, Conn.. 
Lancaster, Pa... . 
Charleston, S. C.... 
Newport News, Va.. 


ey: 


Beaver, Pa.......... 
Escambia, Fla... .. 
Richmond, Ga... . . 
St. Clair, til...... 


Macomb, Mich.. . . 
Rensselaer, N. Y..... 
Muscogee, Ga. 


Monterey, Cal 
Volusia, Fla... .. 
Cabell, W. Va... 
Cambria, Pa... . 
Knox, Tenn...... 
Schuylkill, Pa... .. 


Kalamazoo, Mich... . 
Shawnee, Kans. 
Ector, Tex..... 


Trumbull, Ohio... . 
Berkshire, Mass. 
Lancaster, Nebr. 
Stanislaus, Cal. 
Chautauqua, N. Y 
Schenectady, N. Y. 
Lorain, Ohio 
Ventura, Cal. . 
Blair, Pa,......... 
Scott, lowa 


Winston-Salem... 
Niagara Falls... . 
..Bethlehem....... 
Prince Georges, Md..College Park... . 


. Springfield 


Columbia... . 
Binghamton. . 
Elmhurst 
Brownsville 


Washington. .. 
. Saginaw 
.. Little Rock 


.Ann Arbor... . 


Peoria... 
Grie..... 
Norwich 
Lancaster. . 
Charleston 


Newport News. . 


. East St. Louis... . 
.. Corpus Christi. . . 
-  —eeran 


Hamilton. . 


Columbus 


Salinas... .. 
Daytona Beach 


.. Huntington... . 
Johnstown....... 
.. Knoxville... . 


Pottsville 


.Pittsfield....... 

.. Lincoln. ... ‘ 
Modesto........ 
.. Jamestown. ... 


Schenectady 
Lorain. . 
Oxnard. 
Altoona . 
Davenport 


Total Above Counties 


SALES MANAGEMENT 


15,182 
15,162 
15,117 
15,016 
14,608 
14,570 
14,554 
14,089 
14,047 
13,975 


9,718,595 


72.3639 


MAY 


within just 
3 issues 


seventeen 
magazine 


out of 


s 
teen-age 


facts about SEVENTEEN 


editorial interest...Service magazine: Fiction, Fash- 
ion, Amusements, Beauty, Food, Home Furnishings, 
Cultural, General Topics. 


cover price...50¢—Issued monthly. 


circulation ...1,155,550 ABC Dec., 1960. 58% news- 
stand. Highest potential market saturation, any 
magazine. 


total teen audience...5,100,000. Every other teen 
girl average issue; 75% of all teen girls within 3 
issues, * 

reader ages (13-19): 82%—15-19; 67%—16-19. 
Median age 17.* 


occupation ...83% in high school, college. 43% work 
full or part time (the national average for all women). 


personal income...$10.03 per week—average of all 
5.1 million readers. Totals $2.7 billion yearly. 


family income... $6,830. Seventeen ranks first among 
all women’s magazines. 


all-age female audience... Largest, teens thru adult 
women, per 100 copies.7 


advertising readership... Highest, by women, all 
magazines.t 


advertising linage...First among all women’s 


monthly magazines, for 8th consecutive year (Printers’ 
Ink). 


rates...B& W Page $4010; 4-color $6030. Cost/M, 
B& W $3.47; 4-color $5.22. 


printing ...Rotogravure. No plates required. 


special teacher supplement...Seventeen’s unique 
sister publication, SEVENTEEN-AT-SCHOOL, car- 
ries your advertising into high school home economics 
classrooms. 


SOURCES: *Gilbert Readership Survey, 1959; tStarch Reports, 1960 


seventeen: 


it’s easier to START a 


habit than to STOP one! 


SEVENTEEN MAGAZINE, 320 Park Avenue, New York 22,N.Y. PLaza 9-8100 


10, 1961 


’ Furniture-Household-Appliance Store Sales, 200 Leading Counties 


G7) Estimates, 1960, for the 200 counties leading in this category 


FURN.-HOUSE.- 
APPL. STORE 
SALES 


FURN.-HOUSE.- 
APPL. STORE 
SALES 


FURN.-HOUSE.- 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal. 
Cook, ill. 
Wayne, Mich. 
Philadelphia, Pa. 
Cuyahoga, Chio 
Nassau, N. Y. 


Allegheny, Pa. 
District of Columbia 
St. Louis, Mo... .. 


San Diego, Cal. 
San Francisco, Cal. 
Harris, Tex. 
Baltimore, Md. 
Dade, Fia. 
Milwaukee, Wisc. 
Alameda, Cal. 
Essex, N. J. 
Westchester, N. Y. 
Suffolk, Mass. 


Bergeon, N. J...... 


King, Wash....... 
Erie, N. Y. : 
Hennepin, Minn. 
Union, N. J.. 
Hamilton, Ohio 
Dallas, Tex. 
Middlesex, Mass. 
Santa Ciara, Cal. 
Orange, Cal... 


Maricopa, Ariz... . 
New Haven, Conn. 
Hartford, Conn. 
Marion, Ind. 
Sacramento, Cal... 
Orleans, La...... 
Denver, Colo 
jackson, Mo....... 
Oakland, Mich. 
Fairfield, Conn... 


Franklin, Ohio 
Multnomah, Ore... 
Fulton, Ga... 
Jefferson, Ala. 
Hudson, N. J. 
Passaic, N. J. 
Suffolk, N. Y. 
Jefferson, Ky. 

WV nroe, N. Y. 
San Bernardino, Cal. 


Oklahoma, Okla. 
Montgomery, Ohio 
Providence, R. |. 
Lucas, Ohio. . 
Lake, Ind, 
Pinellas, Fla. 
Broward, Fla. 
Norfolk, Va. 
Duval, Fla. 
Worcester, Mass 


Essex, Mass... . 
Douglas. Nebr. 
Shelby, Tenn. 
Montgomery, Pa. 


Middlesex, N. J. 


Bexar, Tex. 
Genesee, Mich. 


Copyright 
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Sales Management 


LEADING 
ciTY 


New York City 
Los Angeles. . 
Chicago 
Detroit. 
Philadelphia 
Cleveland 
Hempstead 

Township 
Pittsburgh 
Washington 
St. Louis 


San Diego 
San Francisco 
Houston. . 
Baltimore . 
Miami 
Milwaukee 
Oakland 
Newark 
Yonkers 
Boston 


. Teaneck 


Township. . 
Seattle 
Buffalo 


.Minneapolis. . 


Elizabeth...... 
Cincinnati . . 


.Dallas. . 


Cambridge. . 
San Jose 
Anaheim. ... 


Phoenix. . 
New Haven 
Hartford 
Indianapolis 
Sacramento 
New Orleans 
Denver 
Kansas City 
Royal Oak 


. .Bridgeport 


. Columbus 


Portland 
Atlanta. . 
Birmingham 
Jersey City 
Paterson 
Lindenhurst 


. Louisville 


Rochester 
San Bernardino 


Oklahoma City 
Dayton 
Providence 
Toledo 

Gary. 


St. Petersburg. . 


Fort Lauderdale 
Norfolk 
Jacksonville 
Worcester 


Lynn 
Omaha 
Memphis 
Lower Merion 
Township 
Woodbridge 
Township 
San Antonio 
Flint 


Inc, 


Estimates 
(in thou- 
sands) 


603 , 204 
557 ,826 
374,669 
173,308 
123 ,689 
119,911 


114,830 
93,700 
93 464 
92,603 


83,148 
83 , 088 
80 , 343 
79,770 
78,271 
76,373 
73,991 
73,707 
72,046 
69 681 


67,814 
66 , 496 
65,409 
64,121 
64,116 
63,822 


Rank 
in 
Group 


COUNTY 
and 
STATE 


Salt Lake, Utah 
Hampden, Mass.... . 


Davidson, Tenn... . . 
Bernalillo, N. M..... 


LEADING 
CITY 


Estimates Rank 
(inthou- in 
sands) Group 


APPL. STORE 
SALES 


COUNTY LEADING 
city 


Salt Lake City... 


Bakersfield. ..... 
Alexandria 
Des Moines. .... 


.. Camden. 


Paim Beach, Fia.. . 
8 
Mahoning, Ohio. . 
Sedgwick, Kans... 
Orange, Fla...... 
Westmoreland, Pa... 
Delaware, Pa..... 


Hamilton, Tenn... 
Albany, N. Y....... 
Monmouth, N. J.. 


Macomb, Mich... 


New Bedford. 


Tulsa. . 
Tucson ‘ 
Riverside........ 


.West Palm Beach 
> mF 


Youngstown. .... 


New Kensington... 
Upper Darby 
Township. ..... 


. .Chattanooga 
. Albany. 
. Middletown 


Township 


.Warren......... 


— eer 


Allentown 


..Tacoma....... , 


Newport News, Va... 
St. Joseph, Ind... 
Spokane, Wash. 
Peoria, tl... . 
Caddo, La.. 


Norfolk, Mass. 
Northampton, Pa... . 
Lancaster, Pa...... 
Morris, N. J... .. 
East Baton Rouge, 


Reading. . 

Santa Barbara... 
Wilkes-Barre... 
Mobile... 
Newport News 
South Bend 
Spokane 

Peoria. ... 
Shreveport 


. Quincy... . 


Madison, Ill......... 


Jefferson, Tex..... 
Lubbock, Tex... .. 


Winnebago, Il. 


27,884 
27,673 
27,490 


27,347 
27,333 


Sxaarseazxgans 388 


SSSSsSRESRES 


Travis, Tex. 
Lackawanna, Pa..... 
St. Clair, 1 


Atlantic, N. J....... 


Greenville, S.C... .. 


Scott, lowa......... 
Washington, Pa... . . 


Chester, Pa......... 
| 8 eee 
Tulare, Cal......... 
Bucks, Pa. 


Rock Island, til. 
Calhoun, Mich.. . 
Lorain, Ohio... .. 
Trumbull, Ohio. 
Fayette, Ky 
Sullivan, Tenn. 


El Paso, Colo. 
Stanislaus, Cal. 
Plymouth, Mass... . . 
Berrien, Mich... . 
Hillsborough, N. H.. 
Greene, Mo...... 
Cumberland, N. C.... 
Cumberland, N. J... . 


Berkshire, Mass... .. 


Total Above Counties 
ee errr re 


10,819 


10,818 
10,788 
10,754 
10,624 
10,589 
10,596 
10,497 
10,234 
10,227 
10,158 


9,988 
9,983 
9,909 


9,844 
9,734 
9,583 
9,555 


SALES MANAGEMENT 


Though they comprise only 
45% of all families 


young families buy... 


YOUNG 
FAMILIES 
ARE 


THE BEST 
CUSTOMERS 
FOR ALL PRODUCTS FOR THE HOME 


RETAIL IMPAC Leading 
mary importance of the young family market and the au 

yrity LIVING has with their better customers. LIVING 
uall ialized home magazine fie] 


ually leads tne ine held in re 


retailers recognize 
l€ } 


RETAIL TIE-IN ADVERTISING 


1960 
STORES FEATURES LINAGE 
LIVING 1,184 047 691,389 
567,429 
133 591,226 
that LIVING has « 
pyle make } 


Reports consist 


ornered the te ha 


p e of the 
narket2 Starch ( 


onsumer Magazine 
ently show LIVING leading all home maga 
zines in share of audience married less-than-ten years 
eading all magazines in the categories of re 
new nomes, older home s, and se 


LIVING is a basic cho 


4 7 
de one ot you? 


/ ade rs h 4uIiInNG 


0? appl “nce 
ce for young families. Shouldn't 


en? 


MAY 10, 1961 


OF 
PURCHASE 


MAGAZINE 


LIVING 


FOR YOUNG HOMEMAKERS 


A STREET & SMITH PUBLICATION 
575 MADISON AVE., NEW YORK 22,N. Y. 


Automotive Store Sales, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in this category 


AUTOMOTIVE AUTOMOTIVE AUTOMOTIVE 
STORE SALES STORE SALES STORE SALES 


COUNTY LEADING COUNTY LEADING yD COUNTY LEADING 
and CITY Estimates Rank and Cc Estimates Rank 
STATE (in thou in STATE (in thou in 
sands) Group sands) Group 


Los Angeles, Cal.... Los Angeles... . 1,608,175 
Cook, ti, Chicago . 1,024,588 
New York City (6 

Counties). N. Y....New York City... 729,624 
Wayne, Mich. Detroit 656 514 
Cuyahoga, Ohio 366 , 783 
Phitadelphia, Pa. 318,309 
Nassau, N. Y. 


. 317,730 
St. Louls, Mo... ... . St. aed 312,078 
Harris, Tex. ae 


Dallas, Tex. : 309, 462 


Wyandotte, Kans... . 


Dade, Fla. . . .. 283,555 
Allegheny, Pa. ..... 287,668 
Hennepin, Minn. Minneapolis . 280,215 
Baltimore, Md, Baltimore a 248 587 
San Diego, Cal. San Diego 246,078 
Milwaukee, Wisc... Milwaukee 226,954 
Alameda, Cal. Oakland......... 226,732 
Erie, N. Y..... Buffalo ... 226,223 
District of Columbia. Washington . 216,903 
Middlesex, Mass... .Cambridge 215,982 


Ssstrseazans SBeS 


Niagara Falls. ... 
Salinas... 
Oxnard... : 
a 
. Eugene . 
. .Newport News... 
...West Chester... . 
Columbia 
East St. Louis. 


King, Wash. Seattle ; 202 ,636 

Maricopa, Ariz. Phoenix 195,347 

Hamilton, Ohio. ....Cincinnati....... 193,568 

Fulton, Ga. Atlanta.......... 190,975 -ssee++---D08 Moines 
Denver, Colo. Denver... .. 186,166 

Oakland, Mich,. .... Royal Oak . 183,187 Middlesex, N. J... .. Woodbridge 
Westchester, N. Y.. . Yonkers... . 182,930 Township. ..... 

Marion, ind. Indianapolis..... 177,370 Bernalillo, N. M.... . Albuquerque... . . ... Santa Barbara 1 
Franklin, Ohio Columbus _ 173,978 Honolulu, Hawall....Honolulu...... . . Wichita Falls. ... 
Jackson, Mo. Kansas City 166,132 -- -Springfield...... 


SSessezaeeen 8S 


Essex, N. J. Newark 163,384 
San Francisco, Cal... San Francisco. . 158,965 
Hartford, Conn. Hartford 187,919 
Suffolk, Mass... ... .Boston 156,519 
Orange, Cal. Anaheim. . 155,642 
Bexar, Tex. .San Antonio... 154,364 Westmoreland, Pa.. .New Kensington... 
Santa Clara, Cal. San Jose 150,792 Monmouth, N. J.....Middietown 
Bergen, N. J. Teaneck 
Township 147,682 Albany, |} aa Albany 
Tarrant, Tex. Fort Worth 146,119 Palm Beach, Fla.....West Palm Beach 
Monroe, N. Y Rochester 144,951 


Shelby, Tenn. A emphis 143,095 
Multnomah, Ore. Portiand........ 142,284 
Jefferson, Ky... Louisville .. 138,435 
Fairfield, Conn. . .Bridgeport .. 136,088 
Jefferson, Ala.......Birmingham..... 132,786 
Suffolk, N. Y. Lindenhurst . 132,694 
New Haven, Conn... .New Haven 131 ,635 
Norfolk, Mass. Quincy 131,465 
Duval, Fla. Jacksonville 129,139 
Sacramento, Cal Sacramento 126 , 621 


£é82 


Sesercsss 


Summit, Ohio Akron 122,721 
Hillsborough, Fila... . Tampa 121,230 
Montgomery, Ohio... Dayton 118,417 
Union, N. J. Elizabeth 118,342 
Orleans, La.........New Orleans.... 115,733 
Oklahoma, Okla. Oklahoma City 113,748 
Genesee, Mich. _ 111,730 
Montgomery, Pa. Lower Merion 
Township........ 108,648 
Providence, R. |. Providence 108,948 
San Mateo, Cal. San Mateo 105 , 066 


Luzerne, Pa.........Wilkes-Barre. ... 


SSeefeR82 


Mercer, N. J........ Trenton 
Lubbock, Tex.. 


Prince Georges, Md..College Park 


Broward, Fla. Fort Lauderdale.. 104,887 Jefferson, Tex....... f Taylor, Tex. 

San Bernardino, Cal..San Bernardino 104 363 ae : Volusia, Fla. Daytona Beach... 
Salt Lake, Utah Salt Lake City... 102,219 Du Page, fll......... RSE Columbus 
Onondaga, N. Y.... . Syracuse... 102,148 
Lucas, Ohio........ Toledo .. 101,767 
Worcester, Mass..... Worcester . 100,803 66 Hamilton, Tenn... . . 
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Gasoline Service Station Sales, 200 Leading Counties 


GYD Estimates, 1960, for the 200 counties leading in this category 


COUNTY 
and 
STATE 
Los Angeles, Cal.... 


New York City (5 
Counties), N. Y. 
Wayne, Mich....... 
Cuyahoga, Ohio. ... 
St. Louls, Mo... . 
Nassau, N. Y...... 


Harris, Tex........ 


Allegheny, Pa...... . Pi 


Dallas, Tex........ 


Baltimore, Mid. ... 
Phiiadeiphia, Pa... . 


Milwaukee, Wise... . 
Middiesex, Mass. 

Hennepin, Minn... . 
Orange, Cal........ 


Erie, N.Y... 
Hamilton, Ohio 
Westchester, N. Y. 
Bergen, N. J. 


Santa Clara, Cal.. 
Oakland Mich... . 
District of Columbia 


San Bernardino, Cal. 


Franklin, Ohio 


Marion, Ind... 
Essex, N. J.... 
Hartford, Conn. 
San Francisco, Cal. 
Fulton, Ga..... 
Jackson, Mo... 
Fairfield, Conn... . 
Suffolk, N. Y..... 
Multnomah, Ore.. 
Sacramento, Cal. 


Lake, Ind... .. 
Shelby, Tenn....... 
Montgomery, Ohio 
Lucas, Ohio 
Denver, Colo.. 
New Haven, Conn. 
Tarrant, Tex. 
Jefferson, Ala. 
Summit, Ohio 
Suffolk, Mass. 


Bexar, Tex.. 

San Mateo, Cal. 
Jefferson, Ky.. . 
Oklahoma, Okla. 
Kern, Cal. 

Essex, Mass. 
Worcester, Mass.. 
Fresno, Cal........ 
Contra Costa, Cal... 
Union, N. J... 


Providence, R. 1. 
Hillsborough, Fia.. . 
Riverside, Cal... . 
Genesee, Mich. 


Davidson, Tenn... . . 


Monroe, N. Y.. . 
Honolulu, Hawaii 
Duval, Fla........ 


GASOLINE SERV. 
STATION SALES 


LEADING 
CITY Estimates Rank 
in thou- in 
sands) Group 
Los Angeles. .... 706 ,628 1 
. Chicago 416,871 2 
New York City. 295,701 3 
Pe ienetcinn a2 253,477 4 
Cleveland....... 155,742 5 
CRIs css ee 144,544 6 
Hempstead 
132,977 7 
P 126, 545 8 
116,448 3 
101 , 983 10 
Baltimore 100 ,867 VW 
Philadelphia 97,397 12 
San Diego. .... 95,482 13 
Oakland 94,046 14 
Seattle. 91,135 15 
Miami . 90,507 16 
Milwaukee . 90,041 17 
Cambridge... ... 84,793 18 
Minneapolis. . . . 82,635 19 
Anaheim... .. 4 82,529 20 
. Buffalo... .. 80,291 21 
. Cincinnati 76 ,608 22 
Yonkers... .. 75,405 23 
Teaneck 
Township 75,103 24 
San Jose 74,476 25 
Royal Oak ...... 74,165 26 
Washington... . . 71,143 27 
.Phoenix......... 68,729 28 
San Bernardino.. 68,133 29 
Columbus....... 64,375 30 
..Indianapolis..... 63,907 31 
Newark........ 62,920 32 
. Hartford . 61,995 33 
San Francisco 61,572 34 
ae 58,915 35 
Kansas City. . 58,370 36 
Bridgeport ... 57,868 37 
..Lindenhurst..... 56,571 38 
.Portland 55,407 39 
Sacramento 54,765 40 
Gary.. 53,381 41 
Memphis 53,099 42 
Dayton......... 52,875 43 
Toledo 52,463 44 
Denver 52,242 45 
.New Haven 51,966 46 
. Fort Worth 51,548 47 
Birmingham 51,016 48 
Akron 50 , 966 49 
Boston 49,872 50 
San Antonio... . 49,792 51 
. San Mateo 48,644 52 
Louisville 47,965 53 
Oklahoma City 46 ,012 of 
Bakersfield. . .. 45,077 55 
Lynn 44, 366 56 
...Worcester....... 43,901 57 
. Fresno 43,752 58 
Richmond 43,627 59 
. Elizabeth 43,104 60 
. Providence . 41,944 61 
, 41,867 62 
Riverside 41,590 63 
Flint. . 41,012 64 
Nashville... ... 40,126 65 
.. Rochester. . . 40,092 66 
.. Honolulu. 40,039 67 
Jacksonville..... 40,019 68 


Copyright, Sales Management, Inc., 1961. 
MAY 


10, 


1961 


COUNTY 
and 
STATE 
Kent, Mich........ 
Salt Lake, Utah 


GASOLINE SERV. 
STATION SALES 


LEADING 
CITY 


Montgomery, Pa.....Lower Merion 


Prince Georges, Md. 


Macomb, Mich... ...Warren 


Orleans, La........ 
Tulsa, Okla......... 
Norfolk, Mass... . 

Hudson, N. J... .... 
Middlesex, N. J... .. 


Delaware, Pa... . 


Henrico, Va... .. 


Ramsey, Minn... ... 
New Castle, Del... .. 
Pinellas, Fla........ 
Camden, N. J....... 
Mahoning, Ohio..... 
Westmoreland, Pa. . . 


Stark, Ohio. . 


Hampden, Mass. 


Onondaga, N. Y..... 


Dougias, Nebr. 


Bernalillo, N. M. 
Arlington, Va... .... 
Pierce, Wash.. 
Fairfax, Va....... 
Monmouth, N. J. 


Hamilton, Tenn. 
Bristol, Mass... .. 
Monterey, Cal... . 
San Joaquin, Cal.. 
Palm Beach, Fla... .. 


De Kalb, Ga....... 
Mobile, Ala... 
Knox, Tenn...... 
Spokane, Wash... . 
Santa Barbara, Cal... 
Jefferson, Tex...... 
Guilford, N. C. 
Allen, Ind...... 
Ingham, Mich. 
Morris, N. J. 


Pulaski, Ark... 
East Baton Rouge, 
La... _—— 
Orange, Fla........ 
Kane, lil......... 


St. Louis, Minn. 
Luzerne, Pa... . 
St. Joseph, Ind.. 


St. Clair, U...... 
ee ee ; 
Lancaster, _ ane 


College Park .... 


. .Wichita. . 


Fort Lauderdale. . 
St. Paul......... 


Youngstown... 
New Kensington.. 


..Waukegan....... 


Canton... . 


... Springfield....... 


Bethesda... .. 
Omaha. 


Albuquerque , 
Alexandria....... 


..Tacoma,...... ‘ 
.. Vienna 
.Middletown 


Township. ... 
Chattanooga... . 
New Bedford. . 
Salinas... . 
Stockton ‘ 
West Palm Beach 


.. Knoxville. . 


Spokane. . 
Santa Barbara 


. Morristown... ... 


Little Rock. . 


.Baton Rouge... 


Orlando 
Aurora 
Lakeland 


. Duluth 


Wilkes-Barre. . . 


.. South Bend 
.. Trenton 


Las Vegas....... 


Estimates Rank 


(in thou- 
sands) 


39,987 
39,983 


39,516 
39,124 
38,967 
38,893 
38,235 
37,554 


83 2 YseaRane 


SSSsCsaeseree 
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100 


COUNTY 
and 
STATE 


Winnebago, a 


Kanawah, W. Va.... 
Albany, N. Y........ 
Madison, ill......... 
Anne Arundel, Md. 


Oneida, N. Y...... 


Hinds, Miss. 
Burlington, N. J. 
Peoria, lil. 
Sangamon, Ill... .. 
Greenville, S. C.. 
Ventura, Cal........ 
Dane, Wisc........ 


Lubbock, Tex... 

El Paso, Tex... 
8 
Will, UL... .. , 
Kalamazoo, Mich... . 
Nueces, Tex... . 
Berrien, Mich. 
Trumbull, Ohio 
Washtenaw, Mich... . 


Plymouth, Mass.. . 

Shawnee, Kans... . 

Calhoun, Mich... .. 
Dauphin, Pa........ 
Tulare, Cal... . 


Snohomish, Wash. 
Wyandotte, Kans. 
Saginaw, Mich.. . 
Stanislaus, Cal. 
Newport News, Va. 
Linn, lowa. 

Potter, Tex... 
Jefferson, La... .. 
Broome, N. Y.... 
Forsyth, N. C. 


Richland, S. C... 
Cumberland, Me. 
Chester, Pa... 
Beaver, Pa..... 
Solano, Cal. 
Lancaster, Nebr. 
Vanderburgh, Ind. 
Rock Island, til. 
Northampton, Pa... 
Sonoma, Cal... . 


Washoe, Nev.. 
Chatham, Ga... 
Charleston, S. C. 
Muskegon, Mich. 
El Paso, Colo... .. 
Roanoke, Va... . 
Chautauqua, N. Y... 
Yakima, Wash. 
Hillsborough, N. H... 
Ector, Tex. 


Total Above Counties 


. Utica 


GASOLINE SERV. _ 
STATION SALES 


LEADING 
CITY 


Austin. ......... 


Springfield 


Kalamazoo 


. Corpus Christi. . . 
. Benton Harbor 


Raleigh 
Brockton 


-Topeka....... ‘ 


Battle Creek..... 
Harrisburg. ..... 
Visalia 


Everett 

Kansas City 
Saginaw... 
Modesto 
Newport News... 
Cedar Rapids. ... 


. .Amaritio 
. Gretna 


Binghamton. . 
Winston-Salem 


Columbia 
Portland 
West Chesier 
Aliquippa 


. .Vallejo 


Lincoin 
Evansville 
Rock Island 
Bethlehem 


.. Santa Rosa 


Reno... 
Savannah 
Charleston .. 


..Muskegon 
.Colorado Springs. 


Roanoke. . 
Jamestown 
Yakima. .... 
Manchester...... 


Odessa. . 


(in thou- 


19,912 


19,831 
19,572 
19,272 
19,151 
19,140 
19,133 
19,084 
18,936 
18,677 
18,609 


18,473 
18,472 
18 467 
18,391 
18,348 
18,296 
18,271 
18,000 
17,990 
17,755 


17,644 
17,620 
17,611 
17,513 
17,464 
17,396 
17,271 
16,988 
16,978 
16,832 


16,784 
16,715 
16,674 
16,672 
16,615 
16,417 
16,415 
16,272 
16,222 
16,180 


16,155 
16,015 
15,966 
15,743 
15,662 
15,582 
15,482 
15,373 
15,145 
15,140 


15,137 
15,125 
16,017 
14,625 
14,594 
14,584 
14,524 


in 
Group 


134 


Lumber—Building—Hardware Store Sales, 200 Leading Counties 
E 


LUMB., BLDG. LUMB., BLDG. LUMB., BLDG. 
MATLS., HDWRE. MATLS., HOWRE. MATLS., HDWRE. 
STORE SALES STORE SALES STORE SALES 
COUNTY LEADING yD COUNTY LEADING COUNTY LEADING 
and CITY Estimates Rank and CITY Estimates Rank nd CITY 
STATE inthou- in STATE (in thou- —_in 
sands) Group sands) Group 
Los Angeles, Cal.....Los Angeles 431,448 33,015 69 134 
Cook, Ill. Chicago......... 291,600 ee! 135 
New York City (5 32,618 bene 136 
Counties), N. Y....New York City 250 404 Sed 137 
Wayne, Mich....... . Detroit 156,091 Lubbock, Tex....... 138 
Cuyahoga, Ohio Cleveland . 125,626 Bexar, Tex. 139 
Harris, Tex. Houston... . 100,041 Du Page, ti. ‘ . Shreveport 140 
Hennepin, Minn. Minneapolis . Middlesex, N. J... . 
Nassau, N, Y. Hempstead 
Township ‘ Sedgwick, Kans... .. 


Allegheny, Pa Pittsburgh Hilisborough, Fila... . 
St. Louis, Mo. St. Louis 


San Diego. Cal. San Diego 


a Rank 
STATE in 


Group 


3 


ax 


Utica..... ‘ 141 

; oe , 142 
Linn, | ids. . a 143 
144 

145 

146 

147 

148 

149 

150 


Middlesex, Mass... .Cambridge 

Dade, Fila. Miami. . . 

Philadelphia, Pa. Philadelphia 

Suffolk, N. Y. Lindenhurst 

Dallas, Tex. Dallas 

Santa Clara, Cal. San Jose 

King, Wash. Seattle 

Baltimore, Md...... .Baltimore ' San Francisco, Cal.. 

Erie, N. Y Buffalo Orleans, La. 
Delaware, Pa. 


Sssrtezaz 


SSaeees 


Orange, Cal. Anaheim. . 
Maricopa, Ariz. Phoenix Santa Barbara, Cal.. 
Fairfieid, Conn. Bridgeport Morris, N. J....... 
Oakland, Mich. Royal Oak.. 
Franklin, Ohio Columbus. ...... A Gan Soot, Ont... 
Hamilton, Ohio Cincinnati 
Bergen, N. J. Teaneck 
Township 
Milwaukee, Wisc... . Milwaukee. .. 
Union, N. J. Elizabeth 
Fulton, Ga. Atlanta 


a 
92 
93 
94 
95 
96 
97 


Westchester, N.Y... Y: ‘ 

saan Cal. aan pre eg = re Fale Seah 
Marion, Ind. Indianapolis a ee ote 
Denver, Colo Denver 
Alameda, Cal Oakland 
Fresno, Cal. Fresno 
Summit, Ohio Akron 


Pima, Ariz. Tucson 
Winnebago, lil... ...Rockford........ 
Lancaster, Pa... Lancaster... . St. Louis, Minn... 


Kane, Ill... Aurora Pierce, Wash....... . Tacoma 
New Haven, Conn.. New Haven Mecklenburg, N. C...Chariotte. . 


Burlington, N. J... ..Burlington..... 
Hartford, Conn. Hartford Polk. Fla. Lakeland ington, ~ 


. ... Norwich. 
Tarrant, Tex. Fort Worth ’ Hudson, N. J....... Jersey City Oxnard. . 


Chester, Pa.... West Chester... . Colorado Springs. 
East Baton 

Rouge, La. ...Baton Rouge..... 
Bernalilio, N. M... . . Albuquerque 


Albany, N. Y..... 


. Duluth 


Montgomery, Ohio... Dayton 
Jackson, Mo. Kansas City 
Essex, N. J. Newark 
Kern, Cal. Bakersfield 
Pinellas, Fia. St. Petersburg x Ramsey, Minn... ...St. Paul..... 

Worcester, Mass. Worcester A New Castle, Del... .. Wilmington. a ee 
San Bernardino, Cal..San Bernardino A Tulare, Cal.. —  £e ae Boulder, Colo... 
Lake, Ind. Gary J Bristol, Mass........New Bedford... . 

Genesee, Mich Flint yj Ingham, Mich. . Lansing. . 

Monroe, N. Y Rochester 8 Erie, Pa... .  r 

Spokane, Wash......Spokane..... 

Saginaw, Mich .. Saginaw........ 

Norfolk, Mass. Quincy Prince Georges, Md..College Park. . 


Kent, Mich Grand Rapids y St. Joseph, Ind South Bend...... 
Suffolk, Mass. Boston * 54 _ ee 


Jefferson, Ky Louisville : Stanist Cal. Modest me Lancaster, Nebr... . 

Oklahoma, Okla Oklahoma City ‘ 56 Kal. Mich... . Kak : F 

District of Columbia. Washington : Camden, N. J. Camden......... Sullivan, Tenn. 

Salt Lake, Utah Salt Lake City Bucks, Pa...........Middletown Stearns, Minn...... . 
Jefferson, Ala Birmingham . Township : Wyandotte, Kans... . Kansas City... .. 
Macomb, Mich. Warren A Berrien, Mich.......Benton Harbor... i Trumbull, Ohio Warren......... 
Berks, Pa... a ee ; Outagamie, Wisc... . Appleton. 
Jefferson, Tex...... Hillsborough, N. H... 

Norfolk, Va....... Dates Snohomish, Wash... . 

Lorain, Ohio 

Hamilton, Tenn... . . 


“Multnomah, Ore Portland 


Dougtas, Nebr. Omaha 
Essex, Mass. Lynn 
Orange, Fla. Orlando 
Providence, R. 1. Providence 
Stark, Ohio Canton 
Broward, Fila. Fort Lauderdale r St. Clair, il. 


Lucas, Ohic. =. ..... Toledo ' b Total Above Counties 
Tulsa, Okla..:...... Tulsa % of U.S. A.. 


Madison, Ind 
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Drug Store Sales, 200 Leading Counties 


Estimates, 1960, for the 200 counties leading in this category 


COUNTY 
and 
STATE 


DRUG STORE 
SALES 


LEADING 
CITY 


DRUG STORE 
SALES 
COUNTY LEADING 
Estimates Rank and CITY 
(inthou- j STATE 
sands) 


Estimates Rank 
(inthou- — in 
sands) Group 


Los Angeles, Cal... 
New York City (5 
Counties), N. Y.. 


King, Wash......... 
SN le Bos seme 
Hennepin, Minn... . 


Alameda, Cal. 
Milwaukee, Wise... . 
San Diego, Cal. 
Suffolk, Mass....... 
Hamilton, Ohio... .. 
Orange, Cail... . 
8 
San Francisco, Cal. 
Maricopa, Ariz... . 
Oakland, Mich... .. 


Hartford, Conn 
Orleans, La......... 
Franklin, Ohio 
Jefferson, Ky........ 
Santa Clara, Cal... . 
Fairfield, Conn.. . 
Fulton, Ga....... 
Bergen, N. J..... 


New Haven, Conn.. 
Sacramento, Cal... . 
Tarrant, Tex... .. 
Shelby, Tenn. 
Providence, R. 1. 
Monroe, N. Y. 
Lucas, Ohio... .... 
Essex, Mass... .. 
Jefferson, Ala... . 
Suffolk, N. Y.. 


Montgomery, Ohio. 
Sait Lake, Utah 

Prince Georges, Md. 
Henrico, Va......... 
Oklahoma, Okia.. 
Arlington, Va. 

> ere 
Kent, Mich... ..... 
Worcester, Mass... . 
Norfolk, Mass. 


Summit, Ohio 
Bexar, Tex....... 
Delaware, Pa....... 


Ramsey, Minn... ... 
Union, N. J........ 
8. ee 
Genesee, Mich. 
Hampden, Mass. 


Los Angeles. .... 


.New York City... 


Cleveland. ...... 
Philadelphia 
St. Louis 


Township...... 


New Haven 
Sacramento. 


- Fort Worth 


Memphis 
Providence 
Rochester 
Toledo 


OO ; 
.Birmingham..... 
. Lindenhurst. . 


Sait Lake Cty... 
College Park 
Richmond 


. Oklahoma City... 


Alexandria... .. 
Gary 


-Grand Rapids... . 


Worcester 


. Quincy 


. Akron 
. San Antonio. . 


Upper Darby 
Township. 


... Springfield....... 


380,624 Multnomah, Ore... .. 


San Mateo, Cal...... 


21,664 
21,170 


70 
315,147 


. Lower Merion 
Township 


_ 
ceomonoaewnr 
~ 
= 


SS8stsazav 


— 
wr 


= 
i 


SSSSSREERS 


New Castle, Del... .. Wilmington 


Middlesex, N. J... .. Woodbridge 
Township 
Waukegan... . 
Canton..... 


. Charlotte 


Riverside, Cal....... 
Passaic, N. J........ 
Du Page, Iti 


Spokane, Wash... ...Spokane.. 


Bernallilo, N. M.... 
Mahoning, Ohio... 
Orange, Fila 

Kern, Cal......... 
Fairfax, Va....... 
Pierce, Wash. 
Monmouth, N. J. 


Albuquerque... .. 
Youngstown . 


. .Middietown 
Township 
Washoe, Nev Re 

Camden, N. J....... Camden...... 
Westmoreland, Pa.. .New Kensington. 


East Baton 

Rouge, La... 
Dane, Wise. 
Kanawha, W. Va..... 


Baton Rouge 


Albany, N. Y..... 

Ingham, Mich... .. . 

Palm Beach, Fia..... 
Winnebago,!ll....... 

St. Joseph, ind......South Bend. ... 
Hamilton, Tenn... . Chattanooga. 


Jefferson, Tex...... .Beaumont 
Poevta, ........... 
Guilford, N.C....... 
San Joaquin, Cal... 
Allen, Ind.......... 
Niagara Fafls 
Jackson 


Wyandotte, Kans... 
Bucks, Pa..... 


Kansas City 
..Middtetown 
Township 


Kalamazoo, Mich... . Kalamazoo 


COUNTY 
and 
STATE 


DRUG STORE 
SALES 


LEADING 
CITY 


Santa Barbara, Cal. 
Erie, Pa... 
Travis, Tex. 


St. Louis, Minn... .. 
Mercer, N. J...... 
Washtenaw, Mich... . 
Vanderburgh, Ind... . 
Saginaw, Mich 


Madison, Ill......... 
Greene, Mo........ 
Luzerne, Pa........ 


Kane, Ill. 
Plymouth, Mass... . 
St. Clair, Hl... .. 
Stanislaus, Cal... 
Beaver, Pa... . 
Northampton, Pa... . 
Greenville, S.C... . 
Sonoma, Cal 
Nueces, Tex...... 
Clark, Nev. 


Broome, N. Y. 
Sangamon, Ill. 
Atlantic, N. J. 


Forsyth, N.C...... 
Lubbock, Tex... ... 
Berrien, Mich. 
Ventura, Cal....... 
Muskegon, Mich.. 
| ae 
Berks, Pa. 


Escambia, Fla. 
Trumbull, Ohio 


Newport News, Va. 
Lehigh, Pa.... 


Gaston, N.C....... 
Lackawanna, Pa.... 
Rock Istand, il... 


Roanoke, Va... . 
Anne Arundel, Md.. 
Cumberland, Me.... . 
New London, Conn... 
Lancaster, Nebr... .. 
Orange, N. Y. 
Johnsen, Kans. . 
Shawnee, Kans... . 
Linn, lowa....... 
Wichita, Tex.. . 


Galveston, Tex. 


Santa Barbara 


. Erie. . 


Austin. . 


Duluth 


. Springfield 


Wilkes-Barre... . 


. Aurora 


Brockton 


. East St. Louis... . 


Aliquippa... . 
Bethiehem....... 
Greenville....... 
Santa Rosa. 
Corpus Christi 
Las Vegas 


. Binghamton 


Springfield 
Hamilton 
Township... ... 
Winston-Salem... 
Lubbock . a 
Benton Harbor 


.Oxnard 


Muskegon 


Reading 


Pensacola 


..Warren...... 


Amarillo... . 
Newport News 


.. Allentown. . .. 


Charleston... 
Hamilton 
Gastonia... 
Scranton. ... 
Rock Island 


Roanoke. . . 
Annapolis 
Portiand........ 
Norwich......... 
Lincoln... . 
Newburgh. . 
Prairie Village. . . 


.Topeka......... 
..Cedar Rapids... . 


Wichita Falls. .. 


Galveston. 


Salinas... . 


. Battle Creek..... 


Lexington....... 
Lorain. .... 


... Raleigh. . 
. Gladstone. . 


Daytona Beach... 
re 
Eugene 


Total Above Counties 


%etu.$.A....... 
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MAY 10, 


1961 


Estimates 


CITY and STATE 


New York City, N. Y. 
Chicago, tl 

Los Angeles, Cal 
Philadelphia, Pa. 

Detroit, Mich. 

Houston, Tex. 

Baltimore, Md 

Cleveland, Ohio 
Washington, D. C. 
Hempstead Township, N. Y. 


Milwaukee, Wisc. 
St. Loula, Mo 

San Francisco, Cal. 
Datias, Tex. 
Boston, Mass. 
New Orleans, La 
San Antonio, Tex. 
Pitteburgh, Pa. 
San Diego, Cai. 
Seattle, Wash, 


Buffalo, N. Y 
Memphis, Tenn 
Cincinnati, Ohio 
Atlanta, Ga. 
Denver, Colo. 
indianapolis, ind 
Minneapolis, Minn 
Columbus, Ohio 
Kansas City, Mo. 
Norfolk-Portsmouth-South 
Norfoik, Va 


Phoenix, Ariz 

Long Beach-Lakewood, Cal 
Newark, N. J 

Louisville, Ky 

Portland, Ore. 

Oakland, Cal 

Fort Worth, Tex 
Birmingham, Ala 
Oklahoma City, Okla 
Toledo, Ohio 


Rochester, N. Y. 

St. Paul, Minn. 

Omaha, Nebr 

Miami, Fla 

Oyster Bay Township, N. Y 
Honolulu, Hawaii 

Akron, Ohio 

El Paso, Tex. 

Tampa, Fla. 

Jersey City, N. J. 


Tulsa, Okla. 

Dayton, Ohio 

Wichita, Kans 

Mobile-Prichard, Ala 

North Hempstead Township, 
N.Y 

Richmond, Va 

Tucson, Ariz. 

Syracuse, N. Y 

San Jose, Cal 

Des Moines, lowa 


Albuquerque, N. M 
Newport News-Hampton, Va 
Charlotte, N. C 

Providence, R. | 
Jacksonville, Fla. 
Shreveport-Bossier City, La 
Flint, Mich. 

Grand Rapids, Mich 
Sacramento, Cal. 

Yonkers, N. Y. 
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Population and Rank, 200 Leading Cities 


67 Estimates, January 1, 1961, for the 200 cities leading in Population 


POPULATION 
1/1/61 
Esti- Rank 


mates in 
in thousards Group 


PeaAeRaaanow ©SOwWOHa ew 
co@eonoaqaewn — 


=~ aaeamonoonae 


nm @ w @ mwoun weoe-eonnenoeo COHN SSB ANDS 


_~ = 


RPunrwooew-wrnr 


1961. 


CITY and STATE 


oe 

Salt Lake City, Utah 

St. Petersburg, Fla. 
Worcester, Mass. 

Spokane, Wash. 

Knoxville, Tenn. 

Gary, Ind.. 

Springfield, Mass. 

Corpus Christi, Tex. , 
Hammond-East Chicago,ind.. 


Nashville, Tenn... . as 
Little Rock-North Little 
South Bend-Mishawaka, Ind. 
Youngstown, Ohio 

Fort Wayne, Ind. 

Hartford, Conn. 

Bridgeport, Conn... 

Baton Rouge, La 

Savannah, Ga. 

New Haven, Conn. 


Jackson, Miss. 
Tacoma, Wash. 
Paterson, N, J. 
Amarillo, Tex. 
Evansville, Ind. 

Erte, Pas..... 
Fresno, Cal. 
Passaic-Clifton, N. J. 
Montgomery, Ala. 
Madison, Wisc. 


Lubbock, Tex. 
Rockford, lil.. 
Lincoln, Nebr. 
Chattanooga, Tenn. 
Albany, N. Y. 
Brownsville-Harlingen- 
McAllen, Tex. 
Greensboro, N. C. 
Topeka, Kans. 
Kansas City, Kans. 
Beaumont, Tex. 


Glendale, Cal... . 
Columbus, Ga... 
Pasadena, Cal. 
Camden, N. J... 
Dearborn, Mich. 
Lansing, Mich,. 
Trenton, N. J. 
Canton, Ohio. . . 
Winston-Salem, N. C. 
Moline-East Moline- 
Rock Island, III. 


Anaheim, Cal. 
Berkeley, Cal.... 
Scranton, Pa..... 
Allentown, Pa... 
Elizabeth, N. J... . 
Waterbury, Conn... 
Duluth, Minn... .. 
Cambridge, Mass... .. 
Charleston-South 
Charleston, W. Va. 
Santa Ana, Cal.. .. 


Wichita Falls, Tex. 
Niagara Falls, N. Y. 
Torrance, Cal. 
eee ‘ 
Bettendorf-Davenport, lowa. 
New Bedford, Mass. 
Pawtucket-Central 

Falls, R. 1. 


POPULATION 
1/1/61 
Esti- 
mates 
in thousands 


190.8 
189.6 
187.6 
184.7 


4 
7 
4 
8 
6 
1 


NaBO=-Neno- 


waecwnnonnn 


eeaenn= 


=n OnRO 


Rank 
in 
Group 


SZe8 


S2S8aR28R82 


CITY and STATE 


Utica, 06. ¥........ 
Springfield, Mo... . 
Warren, Mich........... 


Se ES i ninnicses 
Fall River, Mass... 
Saginaw, Mich... 
Columbia, S.C... . 


Wilmington, Del...... = 
Stamford, Conn............. 
San Bernardino, Cal......... 


Somerville, Mass........... 
NR, Tia nnc cunccceces 
Upper Darby Township, Pa.. 
Alexandria, Va. 

Cedar Rapids, lowa..... 
Py i cn csvcesceces 
Newton, Mass..... 

Norwalk, Cal. 

Lowell, Mass. 


Orlando, Fla. 

Burbank, Cal.. 

Racine, Wisc...... 
Garden Grove, Cal. 
Sioux City, lowa... .. 
Manchester, N. H..... 
Stockton, Cal........... 
Quincy, Mass. 

Parma, Ohio.......... 
Fort Lauderdale, Fla... 


Riverside, Cal... 

Downey, Cal. . 

St. Clair Shores, Mich 

Royal Oak, Mich... . 
Kalamazoo, Mich.. 
Meriden-Wallingford, Conn. 
Pontiac, Mich 

Santa Monica, Cal 

Odessa, Tex. 

Huntington, W. Va.......... 


Springfield, tll.............. 
Appleton-Nennah- 

Menasha, Wisc... 
Springfield, Ohio 
New Britain, Conn....... 


Woodbridge Township, N. J.. 


East St. Louis, tll 
Schenectady N.Y........ 
Decatur, Ill. . 
Independence Mo..... 
St. Joseph, Mo 


I Giike cicccccccces 
Waukegan-North 


Champaign. Urbana, III 

New Rochelle, N. Y 

McKeesport-Duquesne- 
Clairton, Pa 

East Orange, N. J 

Bethlehem, Pa............. 

Mount Vernon, N. Y........ 

Harrisburg, Pa 


Total Above Cities 
% of U.S. A. 


POPULATION 
1/1/61 


in thousands 


99.8 
99.4 
99.2 


99.1 


Group 


SALES MANAGEMENT 


SEVEN 


New York retailers 
each spent more than 


$1] million 


last year in ‘The News! 


--- And these seven retailers combined 
invested $11,500,000 in The News in 1960! 


Retailers, as a rule, do not advertise to build a corporate image, 
acquire prestige, or impress competitors. They buy advertising to 
draw buyers, move goods, ring cash registers, beat last year’s figures, 
and make money. They learn which newspapers are productive by 
day to day trial and error. And they put more of their money where 


they get more of their business. 


In New York they buy more space in The News, and have in each of 
the last 30 consecutive years. In the last year alone retailers invested 
over $33,000,000 in this one newspaper — more than they spent in 
any other New York newspaper. Reason: results! 

Can any general advertiser find a better index of productivity? No 
medium delivers more sell for the money than The News. Details, 
any News office, 


MAY 10, 1961 


THE & NEWS 


New York’s Picture Newspaper... 


More than twice the circulation, daily and 
Sunday, of any other newspaper in America 


News Building, 220 East 42nd St., New York 17... Tribune 
Tower, Tribune Square, Chicago 11 ...634 Buhl Building, 
Detroit 26...1405 Locust St., Philadelphia 2... 3460 Wil- 
shire Boulevard, Los Angeles 5... 407 Lincoln Road, Miami 
Beach 39... 155 Montgomery St., San Francisco 4... 3 & 5 
Warwick House St., London, S.W. 1 


Total Net Effective Buying Income, 200 Leading Cities 


CITY and STATE 


New York City, N. Y. 
Chicago, 'l. 

Los Angeles, Cal. 
Philadelphia, Pa. 

Detroit, Mich. 

San Francisco, Cal. 
Hempstead Township, N. Y 
Washington, BD. C. 
Houston, Tex. 

Cleveland, Ohio 


Battimore, Md. 
Milwaukee, Wisc. 
St. Louis, Mo. 
Dallas, Tex. 
Boston, Mass. 
Seattle, Wash. 
San Diego, Cal. 
Pittsburgh, Pa. 
Denver, Cole. 
New Orleans, La. 


Kansas City, Mo. 

Buffals, N. Y. 

Indianapolis, Ind. 
Minneapolis, Minn. 
Cincinnati, Ohio 

Columbua, Ohio 

Long Beach-Lakewood, Cal. 
Atianta, Ga. 

Memphis, Tenn. 

Oakland, Cal. 


San Antonie, Tex... . 
Norfolk -Portsmouth-South 
Norfolk, Va...... 
Newark, N. J 
Phoenix, Ariz. . 
Portland, Ore. 
Louisville, Ky.... 
Toledo, Ohio 
Rochester, N. Y 
Fort Worth, Tex. 
Okiahoma City, Okla 


Omaha, Nebr. 

St. Paul, Minn. 

Oyster Bay Township, N. Y. 

North Hempstead Township 
N. Y. 

Birmingham, Ala 

Miami, Fila. 

Akron, Ohio 

Dayton, Ohio. . . 

Honolulu, Hawaii 

Tulsa, Okla. 


Jeresy City, N. J. 
Wichita. Kans. 
Sacramento, Cal. 
Yonkers, N. Y. 
San Jose, Cal. 
Syracuse, N. Y. 
El Paso, Tex. 
Tampa, Fila. 

Des Moines, lowa 
Fiint, Mich. 


Tueson, Ariz 
Richmond, Va. 
Mobile-Prichard, Ala. 
Charlotte, N. C. 
Grand Rapide, Mich. 
Albuquerque, N. M. 
Salt Lake City, Utah 
Spokane, Wash 
Providence, R. |. 


19,997,067 


,815,817 
465,012 
835 


, 195, 762 
, 167,423 


681, 
673, 
670, 


662,857 
637,147 
631 ,827 
619,220 
615,947 
602,431 
598,274 


571 986 
539,953 
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Estimates, 1960, for the 


200 cities leading in Total Income 


CITY and STATE 


NET E. B. |. 


JM wn 


mates 
($000) 


Hartford, Conn. 


Springfield, Mass. 


South Bend-Mishawaka, Ind, 


Gary, Ind. 
Worcester, Mass........ 
St. Petersburg, Fia...... 


Hammond-East Chicago, Ind. 


Fort Wayne, ind 
Bridgeport, Conn... 


Newport News-Hampton, Va. 


Jacksonville, Fla........... 


Shreveport-Bossier City, La. 
New Haven, Conn. 
Youngstown, Ohio 
Glendale, Cal.. 

Austin, Tex..... 

Madison, Wisc.. 


Passaic-Clifton, N. J. 
Pasadena, Cal. 


Little Rock-North Little 
Berkeley, Cal. 
Corpus Christi, Tex. 


Tacoma, Wash, 
Lincoln, Nebr........ 


Knoxville, Tenn... ......... 
a a eee 
Evansville, Ind... .. 
Lubbock, Tex... .. 
Dearborn, Mich... .... 
Wilmington, Del....... 
Newton, Mass......... 
Lansing, Mich. 

Evanston, til. 

Greensboro, N. C. 


Jackson, Miss... . 

Cambridge, Mass... . 

Moline-East Moline-Rock 
Island, til. 

Montgomery, Ala. 

Savannah, Ga. 

Stamford, Conn... . . . 

Elizabeth, N. J. 

Topeka, Kans... ... 

Waterbury, Conn.......... 

Uoper Darby Township, Pa.. 


Peoria, tl... 


Charleston-South Charleston, 


Beaumont, Tex. 
Allentown, Pa. 
Anaheim, Cal. 
Canton, Ohio 

Niagara Falls, N. Y. 
Camden, N. J. , 
Winston-Salem, N. C. 


New Rochelle, N. Y...... 
Kansas City, Kans. 
Alexandria, Va. 

Santa Monica, Cal. 

Wichita Falls, Tex. 
Bettendorf-Davenport, lowa. 


398, 432 
396 ,033 
392,884 
387 ,622 
380 , 388 
377,220 
372,086 
369,376 
362,132 
361 , 063 


358,100 
354,475 
344 , 752 
342,853 
338,434 
336,993 
324,012 
323,205 
321,235 
319,467 


319,331 
312,326 
311,328 
310,557 
310,160 
306 , 208 
305,143 
302,674 
302,636 
299,541 


298,105 
289,874 
286,911 
278,921 
276 ,946 
276 ,936 
274,272 
270,086 
268 , 080 
267 , 389 


260,248 
254 , 757 


254 657 


227,418 


225,608 
224 ,523 
224 , 257 
223,391 
219,249 
219,040 


Rank 
in 


Group 


70 


71 
72 
73 
74 


75 


CITY and STATE 


NET E. B. |. 


f Hl Esti- 


mates 
($000) 


San Bernardino, Cal........ 
Santa Ana, Cal 

Chattanooga, Tenn. 

San Mateo, Cal... . 


Burbank, Cal. 
East Orange, N. J.......... 
Duluth, Minn... 


Cedar Rapids, lowa. . 
eee 
Schenectady, N. Y 

Stockton, Cal....... 

Oak Park, Ill 

Cleveland Heights, Ohio. 
Meriden-Wallingford, Conn. 
Saginaw, Mich... ... 


SE ere 
Springfield, Mo............. 
Merwalk, Gal............. : 
Scranton, Pa........... ; 


Somerville, Mass. 
Lakewood, Ohio 


Pawtucket-Central Falls, 

7 Ee - Ae 
Inglewood, Cal............. 
Miami Beach, Fla........... 


Bethesda, Md.......... 
Champaign-Urbana, Ill... .. . 


Kalamazoo, Mich... 


DE POR « oiik vncisccsins 
Waukegan-North Chicago, 


Fall River, Mass............ 
Sioux City, lowa 

Orlando, Fia. 

Ann Arbor, Mich. 


Pontiac, Mich. 

Fort Lauderdale, Fla... 
Decatur, Ill. 

Lowell, Mass. 

Riverside, Cal. 

Columbia, S. C, ‘ 
Appleton-Nennah-Menasha, 


Brookline, Mass. 
Harrisburg, Pa......... 


Total Above Cities 


218,035 
218,874 
218,715 
218,048 


217,862 
216,235 
215,839 
213,663 
212,648 
211,147 


190,317 
190, 196 
189,824 
189,146 
187,875 
187,473 


186,710 


186 ,700 
185,432 
184,896 
184,615 
183,143 
182,245 
182,070 
181,564 
180,001 


178,989 
178,079 
177,973 
177,506 
175,440 
175,316 


172,907 
172,771 
172,222 
171,108 


135, 546 ,055 


37.8513 
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OPULATION op seey wit 1960 Census 
ai ae Expect 150,000 Drop Indicates 3% 
~ , seS in Chicago’s Censu sam Loss in City 


reW Six Times I 
Than the Cities ; 


‘SHINGTOX 
“ he vities j 


n 


- 1960 Census 
Chart Your 


= Marketing Pattern 


...and you'll go Suburbia Today 


Take a marketing tip from the census. It shows suburbs grow- 
ing six times faster than cities—pinpoints your best prospects. 
Next, take a look at Suburbia Today’s unique circulation 
structure. It coincides almost exactly with the census—bring- 
ing the country’s fast-growing, high-income suburban market 
within reach of a single ad. 

Suburbia Today was created to deliver this “creme de la 
creme” consumer market. The only national magazine edited 
exclusively for suburban families with MORE OF EVERY- 
THING — more cars, more pets, more education, more ex- 
pensive homes, more convenient shopping centers — active, 
growing families with things to do (like home improvements, 
lawn care, travel, entertaining )—and more money with which 
to do it! 

In mapping your new sales strategy be sure to reach these 
most logical and most able buyers. Take the direct route — 
Suburbia Today! 


153.North Michigan Avenue New York 22: 
Chicago 1, Illinois 575 Lexington Avenue 


Suburbia Today LEONARD S. DAVIDOW, PLaza 5-7900, 
™ Publisher FORD KING, 


PATRICK E. O'ROURKE, Advertising Manager 


Advertising Director 
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Total Retail Sales, 200 Leading Cities 


Estimates, 1960, for the 200 cities leading in Total Retail Sales 


TOTAL RE- TOTAL RE- TOTAL RE- 


TAIL SALES TAIL SALES 
Esti- 


CITY and STATE CITY and STATE SM } CITY and STATE 
$000) ¢ 


New York City, N. Y Youngstown, Ohio... . Waterbury, Conn. . 

Chicago, ti. Elizabeth, N. J. 

Los Angeles, Cal. , 268, Mobile-Prichard, Ala. Kansas City, Kans. 
Philadelphia, Pa. ‘ 4 Pasadena, Cal........ Anaheim, Cal. 

Detroit, Mich. Tueson, Ariz........... 

Cleveland, Ohio OGrtanda, Pla............ Beaumont, Tex....... 
Washington, D. C. Fort Wayne, Ind... .. ; Springfield, Mo............. 
Hempstead Township, N. Y. Shreveport-Bossier City, La. Miami Beach, Fla....... 
Boston, Mass. Burbank, Cal.............. 


Baltimore Md West Paim Beach, Fla....... 
Houston, Tex. 


San Francisco, Cal. 
Dallas, Tex. 

St. Louis, Mo. 
Milwaukee, Wisc. 
Seattle, Wash. 
Atlanta, Ga. 
Pittsburgh, Pa 
Minneapolis, Minn. 
Kansas City, Mo. 


Fort Lauderdale, Fia....... 


Jersey City, N. J... . 
Little Rock-North Little 


<< <6 at ot ot ot ot ot ot ot oe 


Cincinnati, Ohio 
Denver, Colo. : Knoxville, Tenn. . = 
Indianapolis, ind. : South Bend-Mishawaka, Ind. 
New Orleans, La. 
San Diego, Cal. q Gary, Ind. ‘a Brownsville-Harlingen- 
Columbus, Ohio ; Wilmington, Del... .... McAllen, Tex.......... : 
Portland, Ore. . Greensboro, N. C. nie Utien, M. Y........ 
Buffalo, N. Y. ‘ Jackson, Miss. 
Miami, Fila , Hammond-East Chicago, Ind. Davenport-Bettendorf, lowa. 157,169 
Memphis, Tenn, q Albany, N. Y.... 155, 501 
Santa Ana, Cal... y eS ae 154,678 
Newark, N. J. ‘ Rockford, Il... ; 153,131 
San Antonio, Tex. 3 i, ee 5 151,789 
Oakland, Cal. q Lubbock, Tex. ‘ 149,822 
Long Beach-Lakewood, Cal A 4 149,252 
Phoenix, Ariz ' Allentown, Pa.............. 5 148 , 760 
Fort Worth, Tex ’ Glendale, Cal... ... ; Skokie, III 148 , 566 
Louisville, Ky. q Corpus Christi, Tex. a Ge ivcaccstcakcescs 147,900 
Rochester, N. Y. : Amarillo, Tex... . . Mase 
Birmingham, Ala. y Cambridge, Mass... . Duluth, Minn. ee 147,190 
Dayton, Ohio Bakersfield, Cal. ; ee < 146 ,433 
: Niagara Falls, N. Y 146,297 
St. Paul, Minn, q 218,495 Oyster Bay Township, N. Y.. 145,637 
Oklahoma City, Okla. : Passaic-Clifton, N. J........ 217,333 145, 228 
Toledo, Ohio , Newport News-Hampton, Va. 217,193 144,073 
Norfolk-Portsmouth- > 143 ,968 
South Norfolk, Va. ; Peoria, Ill.......... 213,150 > 143,917 
North Heampstead San Bernardino, Cal......... 212,937 143,689 
Township, N. Y ‘ Madison, Wisc............. 212,040 Sioux City, lowa............ 143,402 
Richmond, Va. 3 46 8 UE ee 209 , 482 
Tampa, Fla. , White Plains, N. Y..... 207 ,641 Joliet, Hl 143,276 
Jacksonville, Fla. : 48 Charleston-South Oak Park, tll......... ai 141 ,960 
Omaha, Nebr... .. , Charleston, W. Va. 205,631 Pensacola, Fla............. 141,938 
Honolulu, Hawaii . Trenton, N. J..... is 204 089 Eugene-Springfield, Ore... . 141,623 
4 ae woes 203 ,453 Binghamion, N. Y........... 141 ,063 
Akron, Ohio Dearborn, Mich... . 202,805 Colorado Springs, Colo... ... 139,174 
San Jose, Cal. Evansville, ind 199,297 Wichita Fails, Tex. 138,824 
Tulsa, Okla. . 138,663 
Salt Lake City, Utah y 196 , 292 137,587 
Wichita, Kans. ‘ 195,858 : 137,374 
Des Moines, lowa , 194,930 
Syracuse, N. Y. 917 194,104 137,014 
Sacramento, Cal. ,870 0 eee 188,449 135,121 
Nashville, Tenn. , 269 a cnangate wks 187,688 134,262 
fresno, Cal. 451 ‘ 187,562 Dinbaceten 133,791 
— 185,147 133,682 
Flint, Mich...... ate ,281 Beverly Hills, Cal. 184, 269 132,876 
Grand Rapids, Mich. 361 ,384 Reading, Pa 182,393 132,418 
Providence, R. 1... 357,904 131,513 
Charlotte, N. C. 349,982 Saginaw, Mich. ‘a 181,432 129,668 
Albuquerque, N. M. 342,991 Kalamazoo, Mich........... 181,081 . C. 128,442 
Hartford, Conn. 342,300 66 Savannah, Ga. 178,001 —_—_—_—_—_—— 
El Paso, Tex.... 340 945 Santa Monica, Cal. 176 ,032 95,601 ,935 
St. Petersburg, Fla. - 322,171 68 Riverside, Cal. mcbaenien 174,299 
Spokane, Wash. 319,317 Cedar Rapids, lowa bch 171,489 
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40% of all 
retail sales dollars 


are spent in towns 


under 25,000° 


these small towns 


chalk up more retail sales 


than the leading 


140 cities, combined 


Yes, small towns are big business. Their sales volume 
is so tremendous, it calls for much more than casual 
‘spillover’ coverage by mass print media which 
neither aim at nor deliver this market. 

It calls for the use of hometown newspapers. 

These are the newspapers published specifically for 
this market. They run the local news stories that never 
make the big-city dailies. They fill their columns with 


\ 


WN 


*not counting purchases made by SMALL-TOWNers in neighboring big cities. 


local names that have a real and personal meaning to 
their readers. That’s why they pile up a circulation 
of 27,000,000 copies per issue. And since there are 
so many of them, they enable advertisers to localize 
their message with resultful, pin-point accuracy. 

Call or write WNR to find out how these hometown 
newspapers can help you get your full share of this 
BIG small-town business. 


NATIONWIDE 
ONE-ORDER 
ONE-BILL 

ONE-CHECK 

SERVICE 


WEEKLY NEWSPAPER REPRESENTATIVES, INC. 


404 FIFTH AVENUE, NEW YORK 18, NEW YORK « BRYANT 9-7300 * ATLANTA * CHICAGO + DETROIT * LOS ANGELES 


MAY 10, 1961 


633 


METROPOLITAN AREAS 


Summaries and Rankings 


[he metropolitan area concept has 
in the past decade achieved an im- 
portant place in marketing, and in 
the past year we have finally achieved 
i degree of stability in the definition 
and treatment of metropolitan areas. 
The 1960 Census of Population gave 
the government an opportunity to 
recognize several dozen new metro- 
politan areas which emerged in the 
fifties, and which Sales Management 
had recognized as “potential” metro- 
politan areas. 

Accordingly, we now have a total of 
203 standard metropolitan areas, plus 
97 “potential” areas, a total of 300, 
whose definitions are likely, in large 
part, to be sustained in the present 
form for quite some time to come. 
However, as in the past, Sales Man- 
agement will use its definition of 
‘potential” areas as a device to rec- 
ognize changes which would take the 
Federal government a long time to 
recognize. 

For example, here are the new 
standard metropolitan areas recog 
nized by the government in the past 
year, with asterisks indicating those 
that were listed as potential areas as 
far back as the May 10, 1952 Survey 
of Buying Power: Abilene, Tex.®; 
Albany, Ga.: Billings, Mont.: Browns 
ville-Harlingen-San Benito, Tex.*; Col- 
orado Springs, Colo.*; Eugene, Ore. 
Fargo-Moorhead, N.D.: Fort Lauder 
dale-Hollywood Fla.: Great Falls, 
Mont.; Huntsville, Ala.: Lake Charles, 
La.; Las Vegas, Nev.; Lawton, Okla.: 
Midland, Tex.; Monroe, La.; Odessa, 
Tex.: Provo-Orem, Utah; Reno, Nev.; 
Texarkana. Tex.*: Tuscaloosa, Ala. 


and Tyler, Tex. 
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In addition to the above changes, 
the Government has offered alterna- 
tive “Greater Metropolitan” area defi- 
nitions for New York and Chicago. In 
the case of New York, this definition 
includes the four standard areas of 
New York, N. Y.; Newark, N. J.; Jer- 
sey City, N. J.; Paterson-Clifton-Pas- 
saic, N. J. and Middlesex and Somer- 
set Counties, N. J. This is identical 
with the definition of the New York 
metropolitan area employed before the 
Government gave separate recognition 
to the four component areas. Similarly, 
the greater Chicago area consists of 
the Chicago and Gary-Hammond-East 
Chicago areas. While these larger defi- 
nitions are not used in our rankings, 
it is comparatively simple to calculate 
the rankings of these combined areas. 
In all ranking tables, the greater New 
York area would rank first, the Chi- 
cago generally second or third. 


Population Criteria 


1. Each standard metropolitan sta- 
tistical area must include at least: 

(a) One city with 50,000 or more 
inhabitants, or 

(b) Two cities having contiguous 
boundaries and constituting, for gen- 
eral economic and social purposes, a 
single community with a combined 
population of at least 50,000, the 
smaller of which must have a popu- 
lation of at least 15,000. 

2. If two or more adjacent counties 
each have a city of 50,000 inhabitants 
or more (or two cities as described in 
(b) above) and the cities are within 
20 miles of each other (city limits to 
city limits), they will be included in 


the same area unless there is definite 
evidence that the two cities are not 
economically and socially integrated. 


Criteria of 
Metropolitan Character 


The criteria of metropolitan char- 
acter relate primarily to the attributes 
of the county as a place of work or 
as a home for a concentration of 
nonagricultural workers. Specifically, 
these criteria are: 

3. At least 75 per cent of the labor 
force of the county must be in the 
nonagricultural labor force. 

4. In addition to criterion 3, the 
county must meet at least one of the 
following conditions: 

(a) It must have 50 per cent or 
more of its population living in con- 
tiguous minor civil divisions with a 
density of at least 150 persons per 
square mile, in an unbroken chain of 
minor civil divisions with such den- 
sity radiating from a central city in 
the area. 

(b) The number of nonagricultural 
workers employed in the county must 
equal at least 10 per cent of the num- 
ber of nonagricultural workers em- 
ployed in the county containing the 
largest city in the area, or be the 
place of employment of 10,000 non- 
agricultural workers. 

(c) The nonagricultural labor force 
living in the county must equal at 
least 10 per cent of the number of 
the nonagricultural labor force living 
in the county containing the largest 
city in the area, or be the place of 
residence of a nonagricultural labor 
force of 10,000. 
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SYMBOL OF SERVICE 


Symbol of service...of co- 
operation, integrity, and a 
history of successful sell- 

ing for 
an ever 
mount- 
ing ros- 
ter of 
adver- 
tisers. 


WROC-TV, WROC-FM, Rochester, N. Y. * KERO-TV, Bakersfield, Calif. 


4 Represented by 


The Original 


WGR-TV, WGR-AM, WGR-FM, Buffalo, N. Y. * KFMB-TV, KFMB-AM, 


KFMB-FM, San Diego, Calif. » WNEP-TV, Scranton—Wilkes-Barre, Penn. 


WDAF-TV, WDAF-AM, Kansas City, Mo. 


} 
| 
| 
nannies Station Representative 
| 
a 


TRANSCONTINENT TELEVISION CORP. - 380 MADISON AVE., N.Y. 17 


10, 1961 


By Any «HE BIG ON 


Takes the Measure 


WKRG-IV 


CHANNEL 5 


MOBILE, ALA. 


ARB 
PULSE 
NIELSEN 


TRENDEX 


me me dil ie sa 2 NTT 


Call Avery-Knodel, Representative or C. P. Persons, Jr., General Manager 


In New England 


town are 


the city and 
idministratively more im- 
portant than the county, and data are 
compiled locally for such minor civil 
divisions. Here, towns and cities are 
the units used in defining standard 
metropolitan statistical areas. In New 
| ngl ind 
used and more restricted areas result, 
1 population density criterion of at 


because smaller units are 


least 100 persons per square mile is 
used as the measure of metropolitan 


characte 


Criteria of Integration 


Che criteria of integration relate 
primarily to the extent of economic 
and social communication between the 
outlying counties and central county 

6. A county is regarded as integrat 
ed with the county or counties con 
taining the central cities if either of 
the following criteria is met: 

1) If 15 per cent of the workers 
living in the county work in the coun- 
ty or counties containing central cities 
of the area, o1 

b) If 25 per cent of those working 
in the county live in the county or 
counties containing central cities of 
the area 

Only where data for criteria 6(a) 
and 6(b) are not conclusive are other 
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related types of information used as 
necessary. This information includes 
such items as average telephone calls 
per subscriber per month from the 
county to the county containing cen- 
tral cities of the area; per cent of the 
population in the county located in 
the central city telephone exchange 
area; newspaper circulation reports 
prepared by the Audit Bureau of 
Circulation; analysis of charge ac- 
counts in retail stores of central cities 
to determine the extent of their use 
by residents of the contiguous county; 
delivery service practices of retail 
stores in central cities; official traffic 
counts; the extent of public §trans- 
portation facilities in operation be- 
tween central cities and communities 
in the contiguous county; and the 
extent to which local planning groups 
and other public organizations oper- 
ate jointly. 

Thus, it appears from the above 
criterion that considerable reliance is 
often placed on informed local opin- 
ion. 

In some cases this may also be a 
matter of controversy. There can be 
little controversy about the integra- 
tion of New York City and Jersey 
City, separated by the relatively nar- 
row Hudson River and a short tunnel 
or fast ferryboat ride. But in the area 


dominated by the cities of Norfolk 
and Newport News, Virginia, honest 
controversy can exist. 

On one side of the wide James 
River is Norfolk-Portsmouth and on 
the other is Newport News-Hampton. 
The government has defined these as 
separate areas on the ground that 
while they are adjacent, and with 
access available by bridge and tunnel, 
in terms of time and cost the separa- 
tion is an important reality. 

From a marketer's point of view, 
the vehicle(s) used for advertising is 
the real answer as to whether they 
are truly separate or parts of one 
large contiguous area. Obviously, TV 
and radio stations can cover both 
areas adequately. Newspapers, on the 
other hand, are published in both 
centers and with very little overlap- 
ping of circulation and for coverage 
of both sides of the river newspapers 
in each area would be considered as 
necessary for maximum coverage. 


Criteria for Titles 


7. The following criteria are used 
for determining titles for standard 
metropolitan statistical areas: 

(a) The name of the standard 
metropolitan statistical area is that of 
the largest city. 
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FOR THE STORY OF SELLING POWER 
IN THESE MARKETS 


SPOT RADIO SPOT TELEVISION 


EAST-SOUTHEAST 


WCBM Baltimore 


WwWI-TV Detroit 
ww) Detroit WPIX New York 
WDRC Hartford WTTG Washington 
WHIM Providence WCSC-TV Charleston, S. C. 
WLOS Asheville, N. C. WCHS-TV Charleston-Huntington, Ashland 
WCHS Charleston WIS-TV Columbia, S. C. 
WPLH Huntington, W. Va. WLOS-TV Greenville, Asheville, Spartanburg 
Wwcsc Charleston, S. C. WFGA-TV Jacksonville 
Wwsoc Charlotte WTV] Miami 
wis Columbia, S. C. WSFA-TV Montgomery 
WSIX Nashville WSIX-TV Nashville 
WPTF Raleigh-Durham WDBJ-TV Roanoke 
WRVA Richmond WSJS-TV Winston-Salem-Greensboro 
WDB} Roanoke 


Winston-Salem 


MIDWEST-SOUTHWEST 


WHO Des Moines WCIA-TV Champaign-Urbana 
woc Davenport WOC-TV Davenport-Rock Island 
WDZ Decatur WHO-TV Des Moines 

WDSM Duluth-Superior WDSM-TV Duluth-Superior 
WDAY Fargo WDAY-TV Fargo 

WIRE Indianapolis KMBC-TV Kansas City 

KMBC Kennns City WISC-TV Madison, Wisc. 
KRFEFM WCCO-TV Minneapolis-St. Paul 
WMBD Peoria WMBD-TV Peoria 

KFDM Beaumont KPLR-TV St. Louis 

KRYS Corpus Christi KARD-TV Wichita 

WBAP Ft. Worth-Dallas KFDM-TV Beaumont 

KTRH Houston KRIS-TV Corpus Christi 

KENS San Antonio WBAP-TV Fort Worth-Dallas 


KENS-TV 
MOUNTAIN AND WEST 


San Antonio 


KBOI Boise KBOI-TV Boise 
KHOW Denver KBTV Denver 
KGMB Honolulu-Hilo KGMB-TV Honolulu 
KHBC KMAU-KHBC-TV Hawaii 

KGBS Los Angeles KTLA Los Angeles 
KIRO Seattle KRON-TV San Francisco 


KIRO-TV 


Seattle-Tacoma 


RIFFIN, OOQODWARD, ic. 
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b) The addition of up to two city 
names may be made in the area title, 
on the basis and in the order of the 
tollowing criteria: 

(1) The additional city or cities 
have at least 250,000 inhab- 
itants 

2) The additional city or cities 
have a population of one-third 
or more of that of the largest 
city and a minimum popula- 
tion of 25,000, except that both 
city names are used in those 
nstances where cities qualify 

under criterion 1(b). 

Fer all areas, Sales Management 
ed the 
vf including in each area the 


above Government 
ounty containing the central city (or 
ities) and any other contiguous coun 
considered by the Government au 
to be closely integrated with 
that city. Sales Management has 
ipplied this principle even in the case 
f 23 New England areas which the 
Government, yielding to local pres- 
sures, defined in terms of townships 
lespite the obvious marketing diffi- 
culties this would create. To do this, 

vas necessary to consolidate these 

} New England township areas into 
14 areas along county lines. The 23 
Boston, Bridgeport, Brock- 


thoritie s 


irecas ire 


ton, Fall River, Fitchburg-Leominster, 
Hartford, Lawrence-Haverhill, Lowell, 
Manchester, Meriden, New Bedford, 
New Britain, New Haven, New Lon- 
don, Norwalk, Pittsfield, Portland 
(Me.), Lewiston-Auburn, Providence, 
Springfield-Holyoke, Stamford, Water- 
bury and Worcester. 

That the use of such township defi- 
nitions would be impractical and un- 
realistic was demonstrated following 
1940 when “Metropolitan Districts” 
were set up by the Bureau of the 
Census but not used by sales organi- 
zations because of difficulties in as- 
sembling sales and other data for such 
minute geographical units. Conse- 
quently, Sales Management has stuck 
to county boundary lines, and the 
areas mentioned are defined in terms 
of counties and townships. 


Potential Metropolitan 
County Areas 


The editors of Sales Management 
have long been aware that the heavy 
emphasis given to the standard metro- 
politan areas, while beyond doubt well 
warranted, frequently involved a dis- 
service to thuse smaller out rapidly 
developing market centers which 
failed in 1950 to meet the require- 


ments for inclusion in the official list 
of standard metropolitan areas. 

Accordingly, we decided to pick 
out those areas whose central city 
had a population total somewhat be- 
low the 50,000 mark set by the Cen- 
sus Bureau as necessary for a metro- 
politan area designation. Such areas 
were called “potential” areas and we 
listed them with the standard areas 
for the consideration of those who 
wished to work with a more extensive 
metropolitan area concept. However, 
such a decision always raises the ques- 
tion that the population of the cen- 
tral city is by no means the only or 
even the most important characteristic 
of a metropolitan market area. There 
are many market areas whose retail 
sales exceed that of some of the offi- 
cially designated metropolitan areas. 
Following this line of thought, we de- 
cided to examine all marketing centers 
which, by virtue of either population 
or retail sales, could qualify for in- 
clusion in a list of important markets 
with metropolitan characteristics. 

In all, we have come up with 97 
such areas which, by and large, have 
a central city with a population over 
35,000 and serving an area of at least 
60,000 persons with an annual retail 
sales total of about $75 million. 


WXYZ 


is on th 


TV CWIXII 


move 


Our late movie is something special. 
Through the magic of video tape 
Don Ameche is featured as nightly 
host. Mr. Ameche flies into Detroit 
semi-monthly to shoot his portions 


of HOLLYWOOD THEATRE, ex 
clusively on WXYZ-TV every night 


at 11:30. 


This is another first in television for 


us... another reason for you to buy 


the station that always moves your 
product. So, go places with WIXIE 


the station that’s going places! 


m= WXYZTV' 


OWNED AND OPERATED BY AMERICAN BROADCA STING—PARAMOUNT THEATRES 
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CIRCULATION GROWTH: Woman’s HIGH RESPONSE: Woman’s Day HIGH AD READERSHIP: Woman’s 
Day circulation nearly doubled readers really “Keep in Touch!” Day consistently outscores every 
since 1958, jumping from Since Woman’s Day started in major magazine for four-color ad 
2,700,000 to the current 5,000,000. 1937, 8,964,649 letters were readership. And in the woman’s 


Compare the growth. received containing 11,378,059 service field— 


JUNE '58—DEC. ’60 CIRCULATION GROWTH requests! ; ; . OR PAGES 
WOMAN'S DAY 2,345,270 EAD MOST 
McCALL’S 1,210,312 WOMAN'S DAY 13 
LADIES’ HOME JOURNAL 855,016 W 7 McCALL’S 39 8 
GOOD HOUSEKEEPING 593,273 REGIONAL FLEXIBILITY: VYVoman s LADIES’ HOME JOURNAL 44 


Day offers nine geographical Ee 8 


' ; editions for low cost, high preste 
SINGLE COPY SALES: Woman’s Day & 
penetration of selected markets. 


is all single copy sales. In fact, Low cost: Woman's Day delivers 


more single copy sales than — impact with economy—plus the 
McCall’s, Ladies’ Home Journal Go, biggest circulation bonus in 
and Good Housekeeping ee woman’s field the last 6 months. 


combined—and by a margin of : * eS 


over 300.000 copies each month. , eee oer TOLOSS 
ae , McCALL’S 410,452 

WOMAN'S DAY 5,051,066 sd 

MeCALL'S 1.792.757 ': HOME JOURNAL 400,415 

LADIES’ HOME JOURNAL 1,814,943 SS rauere 

GOOD HOUSEKEEPING 1,105,430 ee sictcvgamaupliatan mpapecas 


ABC CIRCULATION DEC. 31, 196 LAST 6 MOS. 1960 


Keep 
in touch 
with the 


24 


comes AWE SMA OR 


impact 
of Woman’s 
Day 


Tle force Of alisur mw He wBuaus Zrvier field 


2 sgl It 


Womans Day 
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Summary of Data for Metropolitan County Areas 


See explanation of “Metropolitan County Areas,” pages 634-658 


SM POPULATION JM EFFECTIVE BUYING INCOME 
ESTIMATES, 1/1/61 ESTIMATES — 1960 


AREA AND DEFINITION aie ESS maT, Vx 
Urbanized) 


Net 
Dollars 
(add 900) 


Abilene (Jones and Taylor Cos., Tex. 

Akron (Summit Co., Ohio 

Albany (Dougherty Co., Ga.) ‘ 

Albany-Schenectady-Troy (Albany, Rensselaer, Saratoga and Schenectady Cos., 
N. Y. 

Albuquerque (Bernalillo Co., N. M.) 

Alexandria (Rapides Parish, La.) 

Allentown-Bethiehem-Easton 

New Jersey Portion (Warren Co., N. J.) 

Pennsylvania Portion (Lehigh and Northampton Cos., Pa.) 

Altoona (Blair Co., Pa.) 


229,957 
1,112,563 
123,362 


1,658 , 567 
521,650 
142,725 

1,012,589 
121 ,025 
891,564 
227 ,623 


Amarillo (Potter and Randall Cos., Tex.) 
Anaconda, Mont. (See Butte-Anaconda) 
Anderson (Madison Co., Ind.) 

Ann Arbor (Washtenaw Co., Mich.). . 
Anniston (Calhoun Co., Gi )..... 
Appleton (Outagamie Co., Wisc.) 
Asheville (Buncombe Co., N. C.) 
Ashland, Ky. (See Huntington-Ashland 
Ashtabula (Ashtabula Co., Ohio) ‘ 178,045 
Atlanta (Clayton, Cobb, De Kalb, Fulton and Gwinnett Cos., Ga.) \ . ° : 2,158, 885 


333,133 


250, 188 
370,714 
139,482 
187,105 
215,122 


Atlantic City (Atiantic Co., N. J 

Auburn, Me. (See Lewiston-Auburn 

Auburn (Cayuga Co., N. Y.) 

Augusta 

Georgia Portion (Richmond Co., Ga. 

South Carolina Portion (Aiken Co., S. C 

Austin (Travis Co., Tex 

Bakersfield (Kern Co., Cal 

Baltimore (Baltimore City; and Anne Arundel, Baltimore, Carroll and Howard 
Cos., Md ° 

Bangor (Penobscot Co., Me . . 34.6 


308,769 


142,116 
382,011 
230, 580 
151,431 | 


o 
= 
Ww 


a22¢2 


492.2 | 1,476.4 | 


-n" 


FS 


79.1 | 


| 
Baton Rouge (East Baton Rouge Parish, La.) er id 65.2; 199.3 | 


Battle Creek (Cathoun Co., Mich.) x 40.5 90.7 
Bay City (Bay Co., Mich.) ovianataas i ? 31.2 73.2 
Beaumont-Port Arthur (Jefferson and Orange Cos., Tex ‘ 89.5 279.7 
Bellingham (Whatcom Co., Wash.) . d 23.6 37.3 
Beloit- Janesville (Rock Co., Wisc.) ; y d 35.3 80.5 
Benton Harbor-St. Joseph (Berrien Co., Mich.) : . d 47.3 75.3 
Bethlehem, Pa. (See Allentown-Bethlehem-Easton) 
Billings (Yellowstone Co., Mont.) oe 3 é 26.2 67.0 
Biloxi-Gulfport (Harrison Co., Miss.) acacia J 4.4 94.0 


2 
= 


2328 


~Ne@ e ot 
=— 
= 
o 


28 8 


= 
=3 


Binghamton-Endicott (Broome Co., N. Y.) etiaes : ‘ 64.6 158.3 
Birmingham (Jefferson Co., Ala.) sien b 180.0 541.1 
Bloomington (McLean Co., Ill. , ieee comma 4 d 26.2 60.2 
Boise (Ada and Canyon Cos., Idaho) , oe . d 46.8 97.0 
Boston (Essex, Middlesex, Norfolk and Suffolk Cos., Mass. nu dhe sce . 138. ° 907.1 | 2,830.6 
Bremerton (Kitsap Co., Wash.) , J ° 27.8 40.3 
Bridgeport-Stamford-Norwalk (Fairfield Co., Conn. « ‘ 198.5 580.1 
Bridgeton, N. J. (See Vineland-Bridgeton 
Bristol- Johnson City-Kingsport ‘ ° 71.0 118.0 
Tennessee Portion (Carter, Sullivan and Washington Cos., Tenn. ; ° 58.0 95.6 
Virginia Portion (Washington Co., Bristol Independent City, Va. aa y -0306 13.0 22.4 
Brockton (Plymouth Co., Mass.) a ° 79.4 181.2 
Brownsville-Harlingen-San Benito (Cameron Co., Tex A ° 38.2 118.0 
Buffalo (Erie and Niagara Cos., N. Y.) by y 389.4 | 1,117.7 
Burlington, N. C. (Alamance Co., N. C. 22.7 4.6 
Burlington, Vt. (Chittenden Co., Vt. ii 0415 20.0 51.9 
Butte-Anaconda (Deer Lodge and Silver Bow Cos., Mont. “ay \ .0359 21.8 51.9 
Canton (Stark Co., Ohio 1 a .1907 101.1 245.9 
Casper (Natrona Co., Wyo. . 0281 14.5 40.1 
Cedar Rapids (Linn Co., lowa) 0767 45.0 109.5 


00 = 00 = 00 = 00 
SSIssks 


Champaign-Urbana (Champaign Co., lil.) en deeciarel .0741 36.2 103.2 
Charleston, S. C. (Charleston Co., S. C. Maus «ana 1212 60.0 161.1 
Charleston, W. Va. (Kanawha Co., W. Va. -1401 69.5 170.8 
Charlotte (Mecklenberg Co., N. C.) wa y .1532 75.8 217.7 
Chattanooga oor y 1574 208.3 
Georgia’ Portion (Walker Co., Ga.) eekel . .0253 19.2 
Tennessee Portion (Hamilton Co., Tenn.) mass 1321 68.6 189.1 
Cheyenne (Laramie Co., Wyo.) - .0338 17.5 44.5 


8,929 
5,400 
6,936 
7,538 
5,541 
5,161 
5,611 

7,587 
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IT’S CHEAPER TO MOVE YOUR PLANT! 


Examine your distribution costs. Savings aver- 
age 8% here to begin. Labor costs are 15% 
below the northern figure. Productivity per man 
hour is at least 5% higher. Packaging costs 
are 7-1/2% lower for consumer products—even 
less for industrial goods. Per capita taxation is 
lowest in the nation. Add it all up and you can 
arrive at a 9% average saving in manufacture 
and distribution. 

Where? In Birmingham, geographic and 
transportation center of the South. Some 45 
million consumers—25% of the U.S. market— 
live within a 500-mile radius of here. Look up 
your last P & L sheet. See how much it costs 
you to sell this growing market. Then investigate 
Birmingham's savings. We’ll show you how you 
MAY 10, 1961 


can build a plant or warehouse for as low as 
$3.98 per sq. ft. Write now, in confidence to 
Charles H. Stant, Director, Birmingham's Com- 
mittee of 100, 1914 Sixth Ave., North, Birming- 
ham, Alabama. (Figures based on average com- 
parisons between Birmingham and Northern 
areas.) 


BIRMINGHAM 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-658 


SM EFFECTIVE BUYING INCOME- 
ESTIMATES — 1960 


SYD Estimates. 1/1/01 


AREA AND DEFINITION 


"hicago-Northwestern Indiana (Cook, Du Page, Kane, Lake, McHenry, Will Cos., 
Fd ls as De, SG BREE, cadaccecntiasadeeradndekedsbesceccicces 
Chicago (Cook, Du Page, Kane, Lake, McHenry and Will Cos., IIL.) 
Cincinnat! os 
Kentucky Portion (Campbell and Kenton Cos., Ky.) 
Ohie Portion (Hamilton Co., Ohio). . 
Clarksburg (Harrison Co., W. Va.) 
Cleveland (Cuyahoga and Lake Cos., Ohio) 
Clinton (Clinton Co., lowa)...... 
Clifton, N. J. (See Paterson-Clifton-Passaic) 
Colorado Springs (El Paso Co., Colo.) 
Columbia (Lexington and Richland Cos., S. C.). . 
Columbus, Ga... . 
Alabama Portion (Russell Co., Ala.) 7 
Georgia Portion (Chattahoochee and Muscogee Cos., Ga.). 
Columbus, Ohio (Franklin Co., Ohio) 
Corpus Christi (Nueces Co., Tex.) 
Cumberland (Allegany Co., Md.) 
Dallas (Collin, Dallas, Denton and Ellis Cos., Tex)... 
Danville, il. (Vermilion Co., HL) 
Danville, Va. (Pittsylvania Co., and Danville Independent City, Va). 
Davenport-Rock Island-Moline 
IMinois Portion (Rock Island Co., Ill 
lowa Portion (Scott Co., lowa) 
Dayton (Greene, Miami and Montgomery Cos., Ohio) 
Daytona Beach (Volusia Co., Fla.) . 
Decatur (Macon Co., HL)... 
Denver (Adams, Arapahoe, Boulder, Denver and Jefferson Cos., Colo.) 
Des Moines (Polk Co., lowa).... ‘ ; 
Detroit (Macomb, Oakland and Wayne Ces, Mich. ). eunwd 
Dubuque (Dubuque Co., lowa).. . . 
Duluth-Superior 
Minnesota Portion (St. Louis Co., Minn.) 
Wisconsin Portion (Douglas Co., Wisc.) 
Durham (Durham Co., N. C.)..... 
East Chicago, Ind. (See Gary-Hammond-East Chicago) | 
East Grand Forks, Minn. (See Grand Forks-East Grand Forks) 
Easton, Pa. (See Alientown-Bethlehem-Easton) 
Eau Claire (Chippewa and Eau Claire Cos., Wisc.) 
E! Paso (El Paso Co., Tex.) 
Etkhart (Elkhart Co., Ind. 
Eimira (Chemung Co., N. Y.) 
Elyria, Ohio (See Lorain-Elyria) 
Enid (Garfield Co., Okla.) 
Endicott, N. Y (See Binghamton-Endicott) 
Erie (Erie Co., Pa.) 
Eugene (Lane Co., Ore.) 
Evansville 
indiana Portion (Vanderburgh Co., Ind.) 
Kentucky Portion (Henderson Co., Ky.) 
Fall River-New Bedford (Bristol Co., Mass.) 
Farrell, Pa. (See Sharon-Farrell-Sharpeville) 
Fargo-Moorehead 
Minnesota Portion (Clay Co., Minn.) 
North Dakota Portion (Cass Co., N. D.) 
Fayetteville (Cumberland Co., N. C.) 213,524 
Flint (Genesee Co., Mich.) ys 891 ,870 
Florence-Sheffield- Tuscumbia-Muscle Shoals (Colbert and Lauderdale Cos., Ala.) 3 q ° le ° 149,634 
Fond du Lac (Fond du Lac Co., Wisc.) 140,009 
Fort Lauderdale-Hollywood (Broward Co., Fla.) 627,781 
Fort Smith (Sebastian Co., Ark.) 106 ,835 
Fort Wayne (Allen Co., Ind.) , 611,717 
Fort Worth (Johnson and Tarrant Cos., Tex.). . 1,111,178 
Fresno (Fresno Co., Cal.) 734,881 
Gadsden (Etowah Co., Ala.) 142,248 
Gainesville (Alachua Co., Fla.) 108,777 
Galesburg (Knox Co., Ill.) 125,318 
Galveston-Texas City (Galveston Co., Tex.) F 264,652 | 
Gary-Hammond-East Chicago (Lake and Porter Cos., Ind.). . 1,251,031 
Gastonia (Gaston Co., N. C.) 204,847 
Grand Forks-East Grand Forks 134,833 
Minnesota Portion (Polk Co., Minn.) 56,403 
North Dakota Portion (Grand Forks Co., N. D.) 78,430 
Grand Rapids (Kent Co., Mich.) -- vit 794,929 
_Great Falls (Cascade Co., Mont.). . aa ; 4 é 153,955 
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SALES MANAGEMENT 


NAEGELE 
NETWORK 


STA 


OUTDOOR 
MARKETS 


AN ACTIVE MARKETING FORCE IN 20 STAR OUTDOOR MARKETS IN MOTION 


Reaching America’s moving millions, the Naegele Net- 
work of outdoor advertising operations penetrates 20 
select markets. The network extends as far west as 
Oakland, California, and as far east as Detroit, 
Michigan. Naegele services include poster displays, 
painted bulletins, electtical and commercial signs for 
identification purposes. 

Where “the quality image” is a must, the Naegele 
Outdoor Network will deliver the “image” in strong, 


DEARBORN * DETROIT *% EVANSVILLE ~ FLINT 
LINCOLN * LINCOLN PARK ~ LOUISVILLE x 


forceful outdoor displays. Our continuous efforts in 
plant improvement have brought a new frontier to the 
outdoor medium. 

Another characteristic of each Naegele market is 
strong, local marketing and merchandising support. 
Advertising campaigns are designed to produce 
specific results and the Naegele companies are 
geared to tailor the outdoor campaigns to achieve 
these results. 


* GRAND RAPIDS x JACKSON * LAS VEGAS 
MADISON * MILWAUKEE *% MINNEAPOLIS 


MUSKEGON * OAKLAND ~*~ PONTIAC * SAGINAW x ST. LOUIS x ST. PAUL * WICHITA 


NATIONAL SALES OFFICE: 3338 UNIVERSITY AVE. S.E. MINNEAPOLIS, MINNESOTA 
EASTERN SALES OFFICE: 717 5th AVE., NEW YORK, N.Y. 


3338 UNIVERSITY AVENUE, MINNEAPOLIS, MINN. 


|WALKER & Co] 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of "itetrepensen County Areas,” pages 634-638 


POPULATION EFFECTIVE BUYING INCOME 
ESTIMATES, 1/1/61 JM ESTIMATES — 1960 


AREA AND DEFINITION 


Green Bay (Brown Co., Wis 

Greensboro-High Point (Guilford Co., N. C. 
Greenville, $. C. (Greenville Co., S. C. 
Greenville, Miss. (Washington Co., Miss. 

Groton, Conn. (See New London-Groton-Norwich 
Gulfport, Miss. (See Biloxi-Gulfport 

Hagerstown (Washington Ce., Md.) 
Hamilton-Middletown (Butler Co., Ohio 


Hammond, Ind. (See Gary-Hammond-East Chicago 
Hampton, Va. (See Newport News-Hampton 

Harlingen, Tex. (See Brownsville-Harlingen-San Benito) 
Harrisburg (Cumberland and Dauphin Cos., Pa. 
Hartford-New Britain (Hartford Co., Conn. 

Hazleton, Pa. (See Wilkes-Barre-Hazleton) 

High Point, N. C. (See Greensboro-High Point 
Hollywood, Fla. (See Fort Lauderdale-Hollywood 
Holyoke, Mass. (See Springfield-Holyoke 

Hopewell, Va. (See Petersburg-Hopewell 


Honolulu (Honolulu Co., Hawaii 
Houston (Harris Co., Tex.) 2,594,749 
Huntington-Ashiand ne aee . 412,491 
Kentucky Portion (Boyd Co., Ky. ‘ ° ° ° ° ° 82,718 
West Virginia Portion (Cabell and Wayne Cos., W. Va.) : - e le ' A 250,136 | 
Ohio Portion (Lawrence Co., Ohio : y ° . . x 79,637 
Huntsville (Madison Co., Ala.). . 157 ,035 | 
Hutchinson (Reno Co., Kans.) 109,009 | 
Indianapolis (Marion Co., Ind.) 1,663 ,047 
Jackson (Jackson Co., Mich.) 255.415 

Jackson (Hinds Co., Miss.) 307 ,599 
Jacksonville (Duval Co., Fla.) 842,370 


984 , 963 


88828 


88 
an 


Jamestown (Chautauqua Co., N. Y. = G 6 | J ° 300,611 


Janesville, Wisc. (See Beloit- Janesville) 
Jersey City (Hudson Co., N. J.). nee ; ‘ . ‘ . 1,289,090 
Johnson City, Tenn. (See Bristol-Johnson City-Kingsport) 
Johnstown (Cambria and Somerset Cos., Pa.) 

Joplin (Jasper and Newton Cos., Mo.) 

Kalamazoo (Kalamazoo Co., Mich.) 

Kankakee (Kankakee Co., III.) 

Kansas City 

Kansas Portion (Johnson and Wyandotte Cos., Kans.) veneemea 

Missouri Portion (Clay and Jackson Cos., Mo.) . ‘ é . W 1,763,081 
Kennewick, Wash. (See Pasco-Kennewick-Richland) 
Kenosha (Kenosha Co., Wisc.) aoe rr . . . : . 218,935 
Kingsport, Tenn. (See Bristol-Johnson City- ~Kingsport) | 
Knoxville (Anderson, Blount and Knox Cos., Tenn.) : . ° . : . 585,194 
Kokomo (Howard Co., Ind.) ote | 137,172 | 
La Crosse (La Crosse Co., Wisc.). . : d 3 ‘ \. 136,418 


Lafayette (Tippecanoe Co., Ind.) wets s 3 . 5 | ¢ 194 433 
Lafayette (Lafayette Co., ind. : Wi < J 110,257 
Lake Charles (Calcasieu Parish, La. : d e ° . y 293,882 
Lakeland (Polk Co., Fla. 4 | 317,934 
Lancaster (Lancaster Co., Pa. : , ‘ | x ‘ ‘ 629,517 
Lansing (Clinton, Eaton and Ingham Cos., Mich.) oem . P | x iW . 655,921 | 
Laredo (Webb Co., Tex.) Sal é 77,772 
Las Vegas (Clark Co., Nev.) ; oa : B d . W . 320,290 | 
Lawton (Comanche Co., Okla.) , s ° ° . ° 164,299 
Lebanon (Lebanon Co., Pa.) ae 3 d ‘ y A 163,381 
Lewiston-Auburn (Androscoggin Co., Me. 6} - ° ° ° 158, 267 
Lexington (Fayette Co., Ky.) ae ee ‘ é x 6 | . 236 ,012 
Lima (Allen Co., Ind.) : ° } 201 ,496 
Lincoin (Lancaster Co., Nebr.) aethcesee’ i P le 5 | Z 338 ,057 
Little Rock-North Little Rock (Pulaski Co., Ark.) v P ° 0 | b 426,788 
Long Beach, Cal. (See Los Angeles-Long Beach) 
Longview (Gregg Co., Tex.) ; j , } 118,589 
Lorain-Elyria (Lorain Co., Ohio) . 3 | “1241 7 | ’ - 488,170 
Los Angeles-Long Beach (Los Angeles and Orange Cos., Cal.) wie .2 | 3.7998 | 2,324.1 | 6,803.5 , 554. 17,147,937 
Louisviile F . -4040 221.1 626.9 A 1,374,876 
indiana Portion (Clark and Floyd Cos., Ind. P . -0638 35.2 | 82.3 ° 193,232 
Kentucky Portion (Jefferson Co., Ky.)...... ; .2| .3402| 185.9] 544.6 | 1] 1,181,644 
104 Lubbock (Lubbock Co., Tex.).. ‘ 0886 44.1 140.3 . 316,369 - 
105 Lynchburg (Amherst and Campbell Cos., and Lynchburg independent City, Va.).... ° 0616 | 28.7 63.2 | J 158,105 | .0441 
106 Macon n (Bibb and Houston ( Cos., Ga.). as ° -1009 49.6 | 145.2) _— 81.5 285 ,608 .0798 
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You are looking at Kansas City, Missouri, and Kansas City, Kansas. To the eye, 
they are one and the same. Only an invisible state line separates them. From the 
air, on the ground, any way you travel, it’s impossible to tell where one city be- 
gins and the other ends. ONE transportation system, ONE telephone system, ONE 
metropolitan shopping center, ONE major airport, ONE rail terminal serves both. 


When you add the 500,539° population of Kansas City, Missouri, to the 121,- 
901 population of Kansas City, Kansas a city of 622,440 emerges . . . a city larger 
than Pittsburgh, Cincinnati, Minneapolis ... close on the heels of New Orleans, 
Dallas, Boston! One of the 10 cities among the nation’s 24 largest whose growth 
in the past decade exceeded 25%! 


In the 4-county Kansas City metropolitan area of Jackson, Wyandotte, John- 
son and Clay, more than ONE MILLION PERSONS reside. The Kansas City Star, 
rated by newspaper publishers one of the nation’s ten best, provides profit-tested 


entry to this compact market, at the lowest open milline advertising rate in the 
U. S. 


*475,539 population, U. S. 1960 census— 


plus 25,000 since acquired by annexation 


THE KANSAS CITY STAR —« 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


SM EFFECTIVE BUYING INCOME. 


SUD Estimates. 1/1/61 ESTIMATES — 1960 


AREA AND DEFINITION 


Net 
Dollars 
(add 000) 


Madison (Dane Co., Wisc. = : oe e . . . 5 496,912 
Manchester (Hillsborough Co., N. H. jedeneeteeutetaie ¥ A ° . 357,953 
Manitowoc-Two Rivers (Manitowoc Co., Wisc.).... . : . d ° - . 137,173 
Mansfield (Richland Co., Ohio) : : nadsie cies . . ° \. " x 240,981 
Marion (Grant Co., ind.).. . : . , ° le . } 132,912 
Marion (Marion Co., Ohio) aw : : ° ‘ . A y 109,650 
Mason City (Cerro Gordo Co., lowa) 7 ; b J A x 3 98,986 
Memphis (Shelby Co., Tenn.) oan . v ‘ . $ 1,141,818 
Meriden, Conn. (See New Haven-Waterbury-Meriden) 
Meridian (Lauderdale Co., Miss.) ° é b " q 88,654 
Miami (Dade Co., Fia.).. * ° ° : . 3 2,122,388 
Michigan City (La Porte Co., ind.) ian oa A . a . 173,708 
Middletown (Middlesex Co., Conn.) ced nnaeneee 4 p ” y r 201,755 
Middletown, Ohio (See Hamilton-Middletown) 
Midland (Midiand Co., Tex.) y é ? 170,381 
Milwaukee (Milwaukee and Waukesha Cos., Wisc.) . é ‘ , 152. ? 2,759,198 
Minneapolis-St. Paul (Anoka, Dakota, Hennepin, Ramsey and Washington Cos., 
Minn.) haa : . 5 3,206,813 
Mobile (Mobile Co, Ala.).. : : . : - ‘ 556,413 
Modesto (Stanislaus Co., Cal.) b J J 3 299, 065 
Moline, Il. (See Davenport-Rock Island-Moline) 
Menree (Cunchite Parish, = a A a B ‘ 159, 761 
t y (N tT . dabisevedudsnconewaaetn ° ° . e 4 294,778 
Moorhead, Minn. (See dha note 
Muncie (Delaware Co., Ind.). . z d . 3 * 223,461 
Muscle Shoals, Ala. (See Florence-Sheffield-Tuscumbia-Muscle Shoals) 
Muskegon-Muskegon Heights (Muskegon Co., Mich.) aie . d . a . 274,006 
Muskegon Heights, Mich. (See Muskegon-Muskegon Heights) 
Nashville (Davidson Co., Tenn.) ae See y x " J 770,943 
New Bedford, Mass. (See Fall River-New Bedford) 
New Britain, Conn. (See Hartford-New Britain) 
New Brunswick-Perth Amboy (Middiesex and Somerset Cos., N. J.)......... B . ‘ 206.1 1,383,250 
New Castle (Lawrence Co., Pa.) satiate’ ee H c J 36.6 216,865 
New Haven-Waterbury-Meriden (New Haven Co., Conn.). OTE Re 2S J ° 241.3 | 1,630,532 
New London-Groton-Norwich (New London Co., Conn.). . nad 5 ° 4 66.6 415,169 
New Orleans (Jefferson, Orleans and St. Bernard Parishes, La.). . R ‘ ° ’ 285.0 | 1,662,900 
Greater New York Consolidated Area (Bronz, Kings, Nassau, New York, Queens, | 
Richmond, Rockland, Suffolk, Westcheser Cos., N. Y. Bergen, Essez, Hudson, 
Middlesex, Morris, Passaic, Somerset, Union Cos., N.J.).....00+-0-0-0eeeee: ,869.9 | 8.1958 | -4 |14,398.8 | 5,002.0 | $8,049,926 
New York (Bronx, Kings, Nassau, New York, Queens, Richmond, Rockland, 
Suffolk and Westchester Cos., N. Y.) 10,757.7 | 5.9293 ,322.5 |10,469.3 | 3,580.9 | 27,977,735 
Newark, N. J. (Essex, Morris and Union Cos., NW. J.)............... 1,703.8 9391 . 1,629.4 581.6 | 4,265,627 
Newark, Ohio (Licking Co., Ohio) dethilecubdanien 92.1 -0508 y 48.3 33.1 171,138 
Newburgh (Orange Co., N. Y.).. . 186.1 .1026 a 93.5 60.3 401,410 
Newport News-Hampton (Newport News and Hampton independent Cities; and 
York Co., Va.) 229.6 | .1266 ; 213.4 80.0 393,996 
Norfolk-Portsmouth (Norfolk and Princess Anne Cos.; Norfolk, South Norfolk, 
Portsmouth and Virginia Beach Independent Cities, Va.) 588.3 | .3243 a 631.6 239.0 | 1,127,284 
North Little Rock, Ark. (See Little Rock-North Little Rock) 
Norwalk, Conn. (See Bridgeport-Stamford-Norwalk) 
Norwich, Conn. (See New London-Groton-Norwich) 
Oakland, Cal. (See San Francisco-Oakland) 
Odessa (Ector Co., Tex.).. ” esehenes ° 4 ° . y 202,599 
Ogden (Weber Co., Utah).. by A 209,724 
Oklahoma City (Canadian, Cleveland and Oklahoma Cos., Okla.) . ° ’ y . 1,013,187 
Omaha.... : : . X . a 966 ,698 
lowa Portion (Pottawattamie Co., lowa) ‘ 3 y ‘ 150,938 
Nebraska Portion (Douglas and Sarpy Cos., Nebr.)..... aa eo epiaeiaaal ¥ a a ‘ 815,760 
Ontario, Cal. (See San Bernardino-Riverside-Ontario) 
Orem, Utah (See Provo-Orem) 
Orlando (Orange and Seminole Cos., Fla.) ne-cpewndennens veedea ° ° . A e 569,657 
Oshkosh (Winnebago Co., Wisc.). . , : exhtoiuieedll . ° 208,019 
Owensboro (Daviess Co., Ky.) ated ; Techon é ¢ . ‘ 5 106 ,353 
Oxnard, Cal. (See Ventura-Oxnard) 
Paducah (McCracken Co., Ky.) a eat A ¢ A d x 89,491 
Panama City (Bay Co., Fila.) , tialaestbeibiinn . e! . ° 107,281 
Parkersburg (Wood Co., W. Va.)..... . ° . ° 129,834 
Pasco-Kennewick-Richland (Benton and Franklin Cos., Wash. ) . ° le s le 203,126 
Passaic, N. J. (See Paterson-Clifton-Passaic) 
Paterson-Clifton-Passaic (Bergen and Passaic Cos., N. J.)..... ected ,207. ‘ . 195. by 3,134,224 
Pawtucket, R. |. (See Providence-Pawtucket) 
Pensacola (Escambia and Santa Rosa Cos., Fla.) ° P . x . 328,912 
Peoria (Peoria and Tazewell Cos., li)... J e . J \ 656 ,524 
Perth Amboy, N. J. (See New Brunswick-Perth Amboy) 
Petersburg-Hopewell (Dinwiddie and Prince George Cos.; Petersburg, Hopewell, 
and Colonial Heights Independent Cities, Va.) " ¢ y ‘ 182,338 J 1,681 6,865 


MME ELEELLE 


. 


a8 82 & 


is) 
a 
& 


~_—_ 
see 


SEE 883 


n= 
23 


Copyright, Sales Management, Inc., 1961. 
646 SALES MANAGEMENT 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


YING INCOME 
SYD Estimates. 1/1/61 JM ESTIMATES — 1960 
AREA AND DEFINITION | 
Urbanized| Cons. 
Total House- | Popula- | Spend. Net Per 
(thou- of holds tion Units Dollars Per House- 
r (thous.) | (thous.) | (thous.) | (add 000) 
PN, «5.0 seve vnesvedeutevenbesiebeaes hetebokwieeehoteeeubhebeabees a 1,271.7 | 3,948.6 1,509.5 | 10,136,287 . 
New Jersey Portion (Burlington, Camden and Gloucester Cos., N. J.)............ 767.2 | .4228 220.4 637.2 258.6 | 1,640,823 | .4582 | 2,139 7,445 
Pennsylvania Portion (Bucks, Chester, Delaware, Montgomery and Philadelphia 
in ANG ee eddie Bec ce deboibcccnychvbebavde Bsbdoeccecd lbvccs 3,651.0 | 2.0124 | 1,051.3 | 3,310.7 | 1,250.9 | 8,495,464 | 2.3723 | 2,327 8,081 

TS OPT, EET On eT Oe Pee eee 682.3 3760 198.4 590.2 219.3 1,202,242 .3357 1,762 6,060 

137 Pittsburgh (Allegheny, Beaver, Washington and Westmoreland Cos., Pa.)....... ..| 2,425.5 | 1.3369 698.6 | 1,979.0 794.4 | 4,991,423 | 1.3938 | 2,058 7,145 

Cm ee OF re eee 143.0 | .0788 43.0 105.9 46.8 298,493 | .0833 | 2,087 6,942 
Port Arthur, Tex. (See Beaumont-Port Arthur) 

I POE eee a, 108.6 | .0598 32.4 53.3 33.5 194,444 | .0543 | 1,790 6,001 

139 Portland, Me. (Cumberland Co., Me.).............- 0. ce ceeececeecceeeeeeecees 183.5 1011 54.1 123.6 64.5 338,511 0945 1,845 6,257 

Oe ECE Tee eee a eee 829.6 4571 278.9 678.3 297.1 1,693,024 .4729 | 2,041 6,070 
Oregon Portion (Clackamas, Multnomah and Washington Cos., Ore.)............. 735.1 .4050 248.9 623.2 266.2 1,623,844 .4256 | 2,073 6,122 
Washington Portion (Clark Co., Wash.)..... 2. ©... occ cece eee eee e en enee 94.5 -0521 30.0 55.1 30.9 169,180 .0473 1,790 5,639 

EE TT TOT LY Cee, eee ee 84.3 -0465 24.6 43.2 26.5 127 ,067 -0355 1,507 5,165 
Portsmouth, Va. (See Norfolk-Portsmouth) 

SIE Fa Do 0 hove iis oes och odbc ce dnddecceectcbevecsch 179.1 | .0987 47.4 73.9 53.8 380,392 | .1063 | 2,124 8,025 

141 Providence-Pawtucket (Bristol, Kent and Providence Cos., R. 1.)................. 720.4 3971 217.8 673.3 261.7 | 1,433,685 | .4004| 1,990 6,583 

ee) ee eee ee 108.4 | .0597 27.8 | 91.4 30.9 163,980 | .0458 | 1,513 5,899 

ee Din oic cc vecedecenccces joctececdcbosssbueseeececesesee 120.8 | .0666 34.3 105.4 34.5 202,670 | .0566 | 1,678 5,909 

ee OY oe eT Fen eee 68.8 | .0379 22.0 45.1 25.0 125,858 | .0352 | 1,829 5,721 

Ee A ee es SEN Re NE Oe : 144.2 | .0795 43.4 104.5 46.8 329,615 | .0921 | 2,286 7,595 

145 Raleigh (Wake Co., N.C.)....... > dete Be an nadie cevcp dea taddidesns 171.6 | .0946 42.9 109.3 58.5 305 ,971 .0855 | 1,783 7,132 

Oe ee Pee ee ny re a 59.9 | .0330 18.9 43.6 20.7 94,939 | .0265 | 1,585 5,023 

me ER OS ee meee 277.3 -1528 82.5 177.2 95.1 610,158 -1704 2,200 7,396 

ee ee ee eee ere 87.3 0481 29.1 72.3 35.7 228 ,635 -0638 | 2,619 7,857 
Richland, Wash. (See Pasco-K ennewick-Richland) 

148 Richmond, Va. (Chesterfield and Henrico Cos.; and Richmond Independent City, 

Wl cheb calstauoudsdenthdusceoutes<entbalansseedh<oeskeisteeesupeshs 411.8 .2270 112.0 337.8 134.8 777 ,318 -2171 1,888 6,946 

SRD Cebaeael, ee, Gen ORD... edie Bien cn hcb bbe ony caclite co scediisnn- 74.4 -0410 22.5 47.1 25.6 139,895 -0391 1,880 6,218 
Riverside, Cal. (See San Bernardino-Riverside-Ontario) 

149 Roanoke (Roanoke Co.; and Roanoke Independent City, Va.)..................... 160.2 | .0883 43.5 125.4 50.0 286,465 | .0800 | 1,788 6,585 

CED TRI OU Fa CI Te Fade i occ vccdeccccccscbpcccesecceseesvecses 590.9 | .3257 183.6 510.5 194.8 | 1,471,441 -4109 | 2,490 8,014 

281 Rochester, Minn. (Olmsted Co., Minn.)..... . 2.2... .6. cece cece eee e ee eeeee ’ 67.2 | .0370 18.8 41.7 22.0 122,846 | .0343 | 1.828 6,534 

De Pe RIN a oi. o cle da Sve ccc dodskGeccepcbaniec cnc SeSSerrsch 215.6 1188 68.6 180.4 74.0 501,915 .1402 | 2,328 7,317 
Rock Island, Ill. (See Davenport-Rock Island-Moline) 

282 Rocky Mount (Edgecombe and Nash Cos., N. C.).... 2... 6. ccc ee ees 115.5 .0637 27.8 70.6 31.2 151 ,066 .0422 1,308 6,434 
Rome, N. Y. (See Utica-Rome) 

152 Sacramento (Sacramento Co., Cal.). ... 2... 2... cece cece cece ccc ne eceeeeeeeceees 519.2 2861 163.7 439.9 183.7 1,303,200 .3639 | 2,510 7,961 

we EE POPE TT ea ee eee 194.5 -1072 56.2 133.3 60.0 367 ,382 -1026 1,889 6,537 

a ID, ii in cans divcsecececespenbecsacuanaverseeseben 81.1 .0447 19.3 37.1 24.2 117,985 -0329 1,455 6,113 

TOD Ge, Fe Be, Gera ns GRA)... «5 cidinc ccc ceedes esc ce deb ccccddddedces 90.4 .0499 28.4 80.1 33.9 183,179 .0512 | 2,026 6,450 
St. Joseph, Mich. (See Benton Harbor-St. Joseph) 

I ee ae ee Ie ey ce ts. Pee ee 2,096.2 | 1.1553 644.1 | 1,851.2 725.5 | 4,646,396 | 1.2975 | 2,217 7,214 
IMinois Portion (Madison and St. Clair Cos., Hll.).... 2.2.2... ce cece eee eee 496.4 | .2735 153.0 383.7 | 165.6 966,349 | .2698| 1,947 6,316 
Missouri Portion (Jefferson, St. Charles and St. Louls Cos.; and St. Louis City, 

| EERE Rg he Se Sa a: Ole A, LE RS Se SR 1,599.8 8818 491.1 | 1,467.5 | 659.9 3,680,047 | 1.0277 2,300 7,493 
St. Paul Minn., (See Minneapolis-St. Paul) | | } 
St. Petersburg, Fla. (See Tampa-St. Petersburg) | | 

284 Salem (Marion and Polk Cos., Ore.).......... 148.8 -0820 45.4 | 86.6 47.6 255,638 .0713 1,718 5.631 

156 Salt Lake City (Salt Lake Co., Utah)........... 389.4 -2146 111.8 351.5 117.3 753,654 .2104 935 6,741 

OP OP Pe ree tS Teer 65.0 -0358 18.8 59.3 22.6 119,371 | .0333 | 1,836 6,350 

Ss Fy Gs UN gin noc Se Same nc ccbedls ccs pecdib scence decdes sich 701.2 3865 198.0 655.9 249.9 1,208,235 | .3374 1,723 6,102 
San Benito, Tex. (See Brownsville-Harlingen-San Benito) 

158 San Bernardino-Riverside-Ontario (Riverside and San Bernardino Cos., Cal.) . . 835.8 | .4607 271.6 599.8 292.0) 1,649,253 | .4605 | 1,973 6,072 

DR Se Ce re Gs oon svn Sn didsicc ccedsbiiveccicnsebeovccdsddaces 1,062.5 -5856 318.3 946.5 434.7 2,454,580 | .6854 2,310 7,712 

161 San Francisco-Oakland (Alameda, Contra Costa, Marin, San Francisco, San Mateo | 

nt EE Se eee Pee fe eee 2,808.0 | 1.5476 915.3 | 2,657.4 | 1,079.2 7,660,774 | 2.1395 | 2,728 8,370 

162 San Jose (Santa Clara Co., Cal.).................... 668.7 | .3686 207.9 639.6 228.3 | 1,537,707 | .4294| 2,300 7,396 

285 Sandusky (Erie Co., Ohio)................... 69.8 | .0384 21.4 45.8 23.1 134,820 | .0376 | 1,932 6,300 

163 Santa Barbara (Santa Barbara Co., Cal.) 174.2 .0960 57.1 120.9 64.4 418,911 .1170 | 2,405 7,336 

286 Santa Rosa (Sonoma Co., Cal.)........ 2.2... 06s cee eens 150.4 .0829 50.1 67.8 55.8 306 ,349 -0855 | 2.037 6,115 

a hie occ ccs cccuwecdteswed dpsbe conncdeddnces 78.5 -0433 25.7 | 53.6 | 27.7 141,420 | .0395 1,802 5,503 

el ie oh bc os ab Sedans iccedctcinscpebthieccacdaececsas 191.0 -1053 56.7 172.3 65.5 311,227 -0869 1,629 5,489 
Schenectady, N. Y. (See Albany-Schenectady-Troy) 

Ss ay RAIN 5 ok ony Sects cc codcdidecccchn edi oven dbvivess 232.9 .1283 67.1 209.1 74.6 390, 585 1091 1,677 5,821 

166 Seattle (King and Snohomish Cos., Wash.)...... 2.22.6... ccc eee cece eens 1,126.2 .6208 382.2 947.9 432.7 2,649,993 7121 2,264 6,672 

288 Sharon-Farrell-Sharpsville (Mercer Co., Pa.)............ 2.0.6.6 eee eee 129.1 .0712 37.0 68.7 41.5 250 424 .0700 1,940 6,768 

Sharpsville, Pa. (See Sharon-Farrell-Sharpsville) } 
208 Ghebeygan (Ghobeygan Ca, Wiss.)......... 2. cc cccsccccccccesencecccceees 86.9 | .0479 26.2 55.2 | 28.2 169,466 | .0473 | 1,950 6,468 
Sheffield, Ala. (See Florence-Sheffield-Tuscumbia-Muscle Shoals). | 
167 Shreveport (Bossier and Caddo Parishes, La.)....... 2.2... 60 ccceceeee 286.1 .1577 80.0 222.9 99.1 479.628 -1340 | 1,676 5,995 
168 Sioux City (Woodbury Co., lowa)..................... oabewuaaein omen hanaen 108.2 .0596 34.2 90.4 38.4 215,192 .0601 | 1,989 6,292 
CED Corea Ta Ge Bk Be. Gd go. sive ccc cc cewecc cede ddevcvccsivsbcseed 87.7 -0484 27.1 67.5 30.7 150,547 -0420 | 1,717 5,555 
a ee ey Be Dio oe ce rewscesesccccccccevesesevessseccousens 241.1 .1329 72.0 200.2 | 88.0 575,095 | .1606 | 2,385 7,987 
en ee) NI PEEET LTE ET CEEOL TT PTT ere ee 157.4 -0867 41.3 57.4 46.3 230,989 .0645 1,468 | 5,593 
ao nack Sree ves lwxied vvccaveseerenteeguoeenves 282.0 1.555 92.3 | 237.3 103.1 694.973 | .1661 | 2,110 6,446 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


SM EFFECTIVE BUYING INCOME 


@D POPULATION 
ESTIMATES, 1/1/61 ESTIMATES — 1960 


AREA AND DEFINITION 
Urbanized 
Popula- 
tion 
(thous.) 
Springfield, ti. (Sangamon Co., IIL) . ‘ d ts 112.0 
Springfield-Holyoke (Hampden and Hamp ‘ ° 4 446.2 
Springfield, Mo. (Greene Co., Mo.) y . 100.7 

Springfleid, Ohio (Clark Co., Ohio) 

Stamford, Conn. (See Bridgeport-Stamford-Norwalk) 
Steubenville-Weirton........ ‘ 

Ohio Portion (Jefferson Co., Ohio)... . 

West Virginia Portion (Brooke and Hancock Cos., W. Va.) 
Stockton (San Joaquin Co., Cal.) 

Superior, Wisc. (See Duluth-Superior) 

Syracuse (Madison, Onondaga and Oswego Cos., N. Y.).......... 2-6. cece eee eeee 
Tacoma (Pierce Co., Wash.) 

Tallahassee (Leon Co., Fla.) 

Tampa-St. Petersburg (Hilisborough and Pinellas Cos., Fla.) 
Temple (Gell Co., Tex.) 


g7 


~—N WH 


ogee E88 


- 


~——_ ot 
7 a 
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Terre Haute (Vigo Co., Ind.).... 

Toxarkana . 

Arkansas Portion (Miller Co., Ark. ) 

Texas Portion (Bowie Co., Tex.) 

Texas City, Tex. (See Galveston-Texas City) 

Toledo (Lucas Co., Ohio). le ° . 1,117,676 

Topeka (Shawnee Co., Kans.)..... y bs ‘ 285 ,099 

Trenton (Mercer Co., N. J.) . y ° 619,476 

Troy, N. Y. (See Albany-Schenectady-Trey) 

Tucson (Pima Co., Ariz.) 

Tulsa (Creek, Osage and Tulsa Cos., Okia.) 

Tuscaloosa (Tuscaloosa Co., Ala.) 

Tuscumbia, Ala. (See Florence-Sheffleld-Tuscumbia-Muscle Shoals) 

Two Rivers, Wisc. (See Manitowoc-Two Rivers) 

Tyler (Smith Co., Tex.) 

Urbana, II (See Champaign-Urbana) 

Utica-Rome (Herkimer and Oneida Cos., N. Y.). ... 2.6... 6c cece cence ee eeeneee 

Ventura-Oxnard (Ventura Co., Cal.) 

Vineland-Gridgeton (Cumberland Co., N. J.).... 

Waco (McLennan Co., Tex)............. . 

Warrer, Ohio (See Youngstown-Warren) 

SS Re ear ae J 580.7 ‘ 758.0 

District of Columbia Portion (District of Columbia) 220.9 le 322.2 

Maryland Portion (Montgomery and Prince Georges Cos., Md.)...............+.- . 201.5 . 246.5 

Virginia Portion (Arlington and Fairfax Cos.; and Alexandria and Falls Church 
IIL 5c cocvcccusvenaneednssendsetddeceesenetae eaweeoues 5 158.3 R 189.3 

Waterbury, Conn. (See New Haven-Waterbury-Meriden) 

Waterloo (Black Hawk Co., lowa) ° 37.6 103.9 45.1 

Watertown (Jefferson Co., N. Y.). . a 26.9 37.4 28.5 

Waueau (Marathon Co., Wisc.) p \ 24.6 41.8 26.6 

Weirton, W. Va. (See Steubenville-Weirton) 

West Paim Beach (Paim Beach Co., Fla.) . 81.3 194.1 87.6 

SN in nddconsedbadbbueebecsctcecere eagéeentins I 55.8 121.9 63.2 

Ohio Portion (Belmont Co., Ohio) A 25.1 41.5 27.2 

West Virginia Portion (Marshali and Ohio Cos., W. Va). 0 30.7 80.4 36.0 

Wichita (Sedgwick Ce., Kans.) x é 116.7 319.8 123.1 

Wichita Falis (Archer and Wichita Cos., Tex.) ous ’ 36.0 120.1 54.5 

Witkee-Barre-Hazieton (Luzerne Co., Pa.) wed . ° 96.8 279.0 105.5 

Williamsport (Lycoming Co., Pa.) 33.4 66.3 37.4 

Wilmington, Del. . A F 107.6 301.0 122.4 

Dolaware Portion (New Castle Co., Del.) ° 89.6 271.6 102.7 


~_— = 
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ee eee ee ee 
S 
ce 


] 
= 
a 


New Jersey Portion (Salem Co., N. J.) ‘ . 18.0 29.4 19.7 
Wilmington, N. C. (New Hanover Co., N. C.) s p 20.1 49.5 24.3 
Winston-Salem (Forsyth Co., N. C.)... ° 62.5 133.2 62.4 
Worcester (Worcester Co., Mass.)....... A 171.4 425.8 195.3 
Yakima (Yakima Co., Wash.)........ 45.2 74.9 46.5 
York (York Co., Pa.)...... s ° 72.6 130.0 81.3 
Youngstown-Warren (Mahoning ond Trumbull Cos., Ohio) ° 147.4 396.0 167.6 
Zanesville (Muskingum Co., Ohio)... . i d 24.0 38.8 26.9 .0376 


22822888 


Pe ee 


n 
~~ 
wo 
— 


Total Standard Metropolitan Areas...................... 115, 650.8 (63.7447 34,858.2 |101657.7 |39,931.5 [257,772,735 |71.9828 


} 
Total Potential Metropolitan Areas ideaaebocens 10, 230.5 5.6389 | 2,963.8 6,124.7 | 3,393.2 | 18,484,000 §.1613 


« 
ro 
1 


: } | 
Total All Metropolitan Areas. ............ 2.0... c cece 125, 881.3 (69.3836 —— 107782.4 3,324.7 276,256 ,735 ‘mae | 2,195 


181 430.0 | 100 |53,267.6 |127310.9 \60,887.7 358, 100,646 | 100 | 1,974 
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Summary of Data for Metropolitan County Areas—(Cont’d) 


See explanation of “Metropolitan County Areas,” pages 634-638 


RETAIL SALES — GYD ESTIMATES, 1980 


Total Per Index Eating & Furn.- 
Retail % Hsid. 9 of Drink. | General House- | Auto- 
Sales of Retail y Sales Food Places | Mdse. | Apparel : motive 
($000) | U.S.A. | Sales | Index | Index | Activity} ($000) ($000) ($000) | ($000) ($000) 


157,007 0718) 4,221] .0672) 99 105 31,509 7,035; 19,908) 10,051 39,710 
666 , 543) +3032) 4,243) .3040) 105 105 171,713) 62,620) 114,418) 26,543 122,721 
80,418) eee 3,590} .0367) 85 85 17,299 4,090, 10,856 4,902 14,415 
09,127 3053 112 216,064) 74,465) 128,907) 62,613 137,914 
358,920) 108 76,444) 25,178) 43,517) 20,842 77,507 
104,411) ° 75 25,755 5,150) 18,370 6,241 19,046 


645,832) . m 157,226, 46,824) 106,272) 36,825 97,566 
576,964) . 138,154) 40,192) 102,559) 35,193 86 ,325 
68 , 868 ° 19,072 6,632 3,713 1,632 11,241 
135,458 m 31,888 9,253) 19,325) 10,956 24,913 
241,251) . : 41,270) 13,908) 29,549) 20,581 57,238 16,514 


145,117). ° 39,189 9,445 6,847 22,877 14,260 
209,079 ° 48,991) 13,123 15,182 37,802 17,573 
85,968) . 22,930 4,033 8,170 16,009 4,246 
123,065) . 24,546 7,838 6,622 21,316 14,478 
173,474) . 38,074 9,724 8,673 26 546 10,644 


103,928) . ° 28,520 6,425 4,100 19,138 9,696 
1,404, 528 77 ,458 78,169 243 ,072 82,558 


Atiantic City, N. J............ 243,529 39, 836 22,984 24,341 10,233 
Auburn, Me. (See Lewiston- 


5,499 4,646 14,751 8,513 
11,985 15,678 $67} 41,957 13,842 
9,963 | 13,509 30,634 11,613 
2,022 2,169 11,323 2,229 
17,763 21,768 41,371 18,952 
33,132 16,066 71,027 43,519 
206 , 486 121,810 297,005 89,388 
5,597 7,979 26,921 6,365 
: 18,942) 19,242 58,917 23,275 
Battle Creek, Mich........... : 12,111 10,005 30,224 12,003 
Bay Clty, Mich............... 9,205) 7,966 20,475 11,531 
Beaumont-Port Arthur, Tex... 18, 554 22,308 63,917 23,808 
Bellingham, Wash. 95,336. 6,451 4,888 13,178 7,877 
Boloit- Janesville, Wisc. 145,875| .0664| “0666 12,371 7,849 | 23,762 15,402 
Benton Harbor-St. Joseph, 
Mich. 208, 349) j 14,717 7,973 38,123 20,885 
Bethichem, Pa. (See Allen- 
town-Bethiehem-Easton) 


126,585) . i 10,280) 7,918 28,570 11,928 
115,279] .0524| : 9,116 7,533 22,143 5,487 
261,711| 1283) 20,958! 15,651 48,739 13,923 
735,346| . ‘ 40,363 52,836 132,786 35,695 
106,082) 0482) 0492) 7,250 5,001 13,689 13,471 
218,670, . .0836| 12,345 6,479 47,174 17,571 
4,338,084) 1. 9354] 366,944 305,670 594,188 188,440 
86,226) . J 5,128 2,899 13,231 6,105 


923,569) .4201| F 62,996 69,144 136,098 61,372 
Bridgeton, N. J. (See Vine- 


land-Bridgeton) 
Bristol-Johnsen City-Kings- 


68,156 15,781 8,656 
67,419 13,582 7,685 
10,737 2,199 971 
82,974 20,275 8,899 


Bh 


Brownsville-Harlingen-San 
Benito, Tex. ; | 30, 563 


15,524 3,932 
413,441 104,322 62,183 
22,979 7,121 3,414 
24,343} 5,182| 2,081 
26 ,730| 6,817| 2,680 
24,675) 24,126) 15,346 

3,142; 4,144) 3,330 

17,302| 11,724) 7,348 

7,967, 6,025 5,131 

14,870) 12,027| | 7,792 

13,765) 11,711 


Champaign-Urbana, III 
Charleston, S. C. 196 ,432) 
Charleston, W. Va 280,612) 


16,110) 
Charlotte, N. C 402,051) 


74,516] 25,518) 18.443 15,213 


esevssSsakWSBs 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


RETAIL saces— GUD ESTIMATES, 1960 


| Per ae Eating & Furn.- 

Held. } Drink. | General House- | Auto- 
| 
| 


Retail Food Places Mdse. | Apparel Appl. motive 
Sales | Index | Index | Activity} ($000) ($000) ($000) ($000) ($000) ($000) 


Chattanooga, Tenn : : . -1420, 90 101 93,935, 17,306) 45,853, 18,793| | 57,818) 
Tenn. portion EC ; - .1240 86,143) 16,316 44,408 16,243) 
Ga. portion : ; i .0180 L 990 1,445) 2,550 


7,580! 7,539 6,503 ; 21,435) 
| 


Cheyenne, Wyo . : 5 .0385 
th )- ext | | j } 
Standard Conse a 3 7 865 , 461 1,954,888) 694,968) 458 , 456) 1,348 , 265) 
808,663 1,855,742) 646,343) 424,326/1,244,459 
141,345 251,122, 88,622) 72,372) 226,460 
115,290 234,332) 81,651) 63,822) 193,568 
26 055 6,971; 8,550) 32,892! 
3,825 6,077; 3,871, 15,361 
217,589 135,603) 124,344! 390,521) 

| i | 


Chicago, 11! 

Cincinnati, Ohio 

Ohio portion 

Ky. portion 

Clarksburg, W. Va. 

Cleveland, Ohio 

Clifton, N. J. (See Paterson- 
Clifton-Passaic 

Clinton, lowa 

Colorado Springs, Colo. 

Columbia, S. C 

Columbus, Ga. 

Ga. portion 


167,347) 


3,244) 13,844) 5,343 
9,485, 29,429) 14,594 
10,955, 51,774) 23,132 
12,207, 34,338 15,350 
11,868 32,594, 13,036 
339, 1,744 2,314 
43,180, 173,978 64,375 
Corpus Christi, Tex. 11,833) 50,521 18,296 
Cumberland, Md ‘ d ’ r ‘ 4,857, 16,063) 7,162! 
Dallas, Tex. 651, : . | 69,489] 337,233, 113,742, 81,919 
4,634] 18,873)  9,780| 10,703 
3,254 14,489 6,917 
| | 
19,961| 55,783) 27,029 
9,734] 27,975 15,373) 
10,227; 27,808 11,656 
42,853) 157,317) 67,714 
8,284, 32,758) 14,188 
7,796) 30,929) 12,320 
65,452, 267,560| 92,706 
22,903 77,838 31,127| 
239,550 920,808) 366,609) 
5,344, 14,883) 8, 282 


Ala. portion 
Columbus, Ohio 


Danville, ti. 
Danville, Va. 
Davenport-Rock | sland- 
Moline, lowa-Ill. 

Hil. portion 

lowa portion 
Dayton, Ohio 
Daytona Beach, Fla. 
Decatur, Ili. 
Denver, Colo 

Des Moines, lowa 
Detroit, Mich 
Dubuque, | owa 


Duluth-Superior, Minn.-Wisc. 12,519 48,828 25,710 
Minn. portion 


10,754) 40,054 21,689 
Wisc. portion ; d » ‘ ‘ 1,765 8,774 4,021) 
Durham, N, C. ‘ ¢ R ° 


6,861; 21,380 9,450 
East Chicago, Ind. (See Gary- 


Hammond-East Chicago 
East Grand Forks, Minn. (See 
Grand Forks-East Grand 

Forks 

Easton, Pa. (See Allentown- 
Bethlehem-Easton 

Eau Claire, Wisc. 

El Paso, Tex 

Elkhart, Ind 

Elmira, N. Y 

Elyria, Ohio (See Lorain- 
Elyria 

Endicott, N. Y. (See Bing- 
hamton-Endicott 

Enid, Okla. 66 , 894 

Erie, Pa 292,640 

Eugene, Ore 201 , 491 

Evansville, Ind 242,049 

Ind. portion 205,876 


3,401 
13,146} 50,163] 9,545 
10,497 43, 367| 7,017 
12,895] 40,470 10,566 
11,390, 34,461] | 9,428 


Ky. portion 36,173 1,505) 6,009) ,905) 1,138 
Fall River-New Bedford, Mass 445 ,698 22,197, 63,566 | 15,030 


Farrell, Pa. (See Sharon- 
Farrell-Sharpsville 
Fargo-Moorhead, N. D.-Minn. 162,458) . 5,488 
N. D. portion 116,966) . 6,124 
Minn. portion 45,492) . 4,333 
Fayetteville, N. C 132,555| . 3,945 
Flint, Mich 501,344, . 4,386 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals, Ala 102,827, . 3,633 
Fond du Lac, Wisc 95,805 .0436 4,395) 
Fort Lauderdale-Hollywood, 
Fla. 626,047 .2393, 4,853 
Fort Smith, Ark. 95,079 .0432) 4,684 


8,783, 33,235 4,662 
5,686) 25,239) } 3,757 
3,097, 7,996) 905 
9,016 28,380) 3,502 
28,310) 111,730 | 21,773 


4,995, 19,770 ’ +870) 4,573 
3,604, 18,579 , 3,177 


31,697, 104,887, F ‘ 18,755 
4,796, 21 626) ! 2,840 
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YOU DIGHAL EE 
your salesmen 


carefully... 


Choose your air salesmen 
just as carefully ... 


Check List for Hiring Salesmen: 
v INTEGRITY 
¥v STABILITY 
¥ RESPONSIBILITY 


You look for these qualities when you hire a salesman. 
Be just as sure you get them when you hire air salesmen. 
In Des Moines KRNT and KRNT-TV Air Salesmen 
have these qualities. That’s why people believe in and 
depend on KRNT RADIO AND TELEVISION: 
® People have been dialing KRNT Radio for reliable news and 
sports information for 26 years. Highest ratings for years. 
ARB and Nielsen prove our television news and sports are 
also the “preferred ones”. Always top rated. 
The community knows locally-produced religious and civic- 
minded shows appear regularly in our schedules. 


Local radio advertisers have given us by far the biggest share 
of business in a six-station market. 


Local television advertisers have given us 80% of the local 
business in a three-station market. 


Check our ratings with the Katz Man. 
He can help you hire our salesmen, too. 


KRNT 


Radio and TV -— Des Moines 


MAY 10, 1961 


An Operation of Cowles Magazines and Broadcasting, Inc. 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


RETAIL SALES — GYD EsTIMATES, 1980 
Buy- index —- 
f Drink. 


0 Auto- 
Sal Food’ | Places . | Apparel motive 
Index | Index | Acti ($000) ($000) ($000) ¢ ($000) 


Fort Wayne, Ind............ ° -1429) 110 117 68,544, 25,444 61,614 
Fort Worth, Tex... ° 1 -3248) 101 110 175,422, 40,160 183,206 
Fresno, Cal. ; , < -2189| 107 122 124,314) 36,474 97,015 
Gadsden, Ala. d | 0439) 82 83 25,397 3,393 19,046 
Gainesville, Fla. ; 0346} .0339} 81 83 20,666}. 4,113 15,215 
Galesburg, lil. d -0355, 104 17,580 5,355 15,254 
Galveston-Texas City, Tex. d | 3, 0734 46,079, 12,724 20,306 
Gary-Hammond-East Chicago, 
ind. ‘ | ° 56, 798 | 103,806 
Gastonia, N. C. d | é | “ 4,223 | 21,414 
Grand Forks-East Grand 
Forks, N. D.-Minn.. .. . : 9, 400) 18,092 
Minn. portion oé 41,098) . é | 3,658) ° 4,440 
N. D. portion 70,640) . ° » 5,742 . 13,652 
Grand Rapids, Mich. 492,060} . ; r ; 27,110] i 90,751 
Great Falls, Mont. 116,770). 0457) 11,188 ' 22,580 
Green Bay, Wise. 159,184). | d | F 12,556 A 25,200 
Greensboro-High Point, N. C. 352,910) . s m 17,031 : 55,004 
Greenville, S. C. ; 229,539) . - 1042) 8 , 386 | | 41,756 
Greenville, Miss. 65,745, . F | 2,197) 912) | 12,271 
Groton, Conn. (See New 
London-Groton-Norwich 
Gulfport, Miss. (See Biloxi- 
Gulfport) 
Hagerstown, Md. : d 6,534 4,300 
Hamilton-Middletown, Ohio - ° . : | 13,037 13,625 
Hammond, Ind. (See Gary- | 
Hammond-East Chicago 
Hampton, Va. (See Newport 
News-Hampton) 
Harlingen, Tex. (See Browns- 
ville-Harlingen-8an Benito) 
Harrisburg, P .. . ° ° } 81,244 
Hartford-New Britain, Conn. . , ° ’ 157,919 
Hazleton, Pa. (See Wilkes- 
Barre-Hazleton) 
High Point, N. C. (See 
Greensboro-High Point) 
Holyoke, Mass. (See Spring- 
field-Holyoke) 

Hopewell, Va. (See Peters- 
burg-Hopewell 

Hollywood, Fla. (See Fort 
Lauderdale-Hollywood) 

Honolulu, Hawail 

Houston, Tex. 

Huntington-Ashland, W. Va.- 
Ky. 

Ky. portion 

Ohio portion 

W. Va. portion 

Huntsville, Ala. 

Hutchinson, Kans. 

Indianapolis, Ind. 

Jackson, Mich. 

Jackson, Miss. 

Jacksonville, Fla. 

Jamestown, N. Y. 

Janesville, Wisc. (See Beloit- 
Janesville 

Johnson City, Tenn. (See 
Bristol- Johnson City- 
Kingsport 


Jersey City, N. J. f | 78,028} 37,206] 23,637, 18,891 
Johnstown, Pa. ‘ ‘ 15,101} | §2,337| 21,053} 21,147, 7,009 
Joplin, Mo .0568| 4,987) | 30,713} 12,063} 9,884) 4,691 
Kalamazoo, Mich. a . , 5 12,039) 38,691 18,348; 21,636) 10,076 
Kankakee, III. i , i 5,981| | 17,191 7,768} 12,219} 3,710 
Kansas City, Mo ; : 98, 767| Y 262,448 sei 86,517} 81,432 


Mo. portion ° ‘ ° 84,603 183,999 68,410) 61,146) 63,907 


Kans. portion ; 14,164 68,449} 27,405) 28,371 17,525 
Kennewick, Wash. (See Pasco- } | 


Kennewick-Richland | 
Kenosha, Wisc. F y d ‘ 13,086 7,216 5,151 19,445 8,400 9,816 4,048 
Kingsport, Tenn. (See Bristol- | | 

Johnson City-Kingsport 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


RETAIL saces — GUD estimates, 1960 
Total Index Furn.- Lumber 
Retail Heid. of | House- | Auto- Gas Bidg. 
Sales of Power L Sales | Food Mdse. | Apparel | Appl. motive | Stations | Hdwre. 
($000) Activity} ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


384,227) . . 86 96,450 15,619} 14,914) 67,988) 33,470 
73,257) . ° 17,016 4,053 3,835) 11,653 5,358 
96,616) . ° 20,755 5,301 5,343) 15,362 7,878 

121,445). 26,151 7,284 6,319} 16,287) 10,119 
91,468) . . 16,183 6,386 3,702; 18,472 6,669 

139,307) . . 32,621 7,906 5,427; 28,462) 11,705 

252,944) . . 66 , 384 14,047, 13,376) 55,116) 21,874 

329,689) . ° 69,373 14,608} 16,065) 60,997; 20,709 

409,145 . ’ ° 90,428 18,738) 21,642) 80,044) 31,346 
68,940) . . 12,804 10,188) 2,354 7,396 4,164 


205,232) . . . 48 ,425 16,176 8,846) 42,108) 20,965 

81,435) . ° 16,020 3,876 5,875) 18,370 5,541 
108,304) . ° 27 ,565 . 6,277 6,392) 23,140 7,978 
108,646) . . 29,489 7,346 3,311) 20,950 6,949 
189,986) . ° 37,398 15,676 9,545) 30,887) 12,275 
139,714) . ° 34,515 6,065 5,418) 23,824 9, 563 
208,847) . . 40,641 11,741 8,492) 40,704; 15,682 


291,753) . ° 65,344 15,204) 15,341) 62,319) 22,451 


111,210) . ° 25,254 7,448 5,968; 21,354 
241,733 ° 66 , 559 11,494 9,555) 43,374 
Los Angetes-Long Beach, Cal. . [10,144,421 12,414,272 699,246) 611,063/1,763,817 
Louisville, Ky. . 862,121) . « 201 ,642 63,413; 39,241) 162,716 
746,431; . ° 169,720 47,509} 35,845) 139,435 
116,690) . d 31,922 5,904 3,396) 23,281 
264,442) . 46,758 16,142; 14,066) 66,188 
120,857) . ° 28,921 6,531 6,384) 22,739 
178,928) . ‘ 41,347 12,080 9,677; 32,172 
290,778) . ° 56,792 19,396) 12,794) 49,133 
244,090) . ° 65,028 17,849 9,222; 41,001 
73,080; . e 19,700 3,696 2,390) 11,814 
147,842) . ‘ 46 ,878 7,745 6,005) 24,602 
87,827) . ° 21,273 5,672 4,468) 15,952 
81,472) . : J 18, 586 3,297 4,831; 10,923 
Mason City, lowa 81,966) . - 0305 15,086 ° 6,794 5,110; 16,478 
Memphis, Tenn. 765,272) . é 167,445 173,674; 45,398) 29,031) 143,005 
Meriden, Conn. (See New 
Haven-Waterbury-Meriden) 


71,226 15,877 9,069 7,301 3,717; 14,634 
325,274 180,725) 123,316) 78,271) 293,565 
28,814 11,013 6,946 3,514) 17,846 
29,344 10,148 5,735 4,419) 17,817 
Middletown, Ohio (See 


Hamilton-Middietown) 


25,089 7,701 7,073 5,885) 18,751 
398, 195 251 820: 82,887) 255,722 
442,913 ° 449,608 96,885) 359,109 

81,639 ° 45,662) 25,037 16,516 
23,384 41,388 


_— 2 
Ze 
—_ = 


19,378 24,881 

32,665 37,021 

Moorhead, Minn. (See Fargo- 
Moorhead) 

a : A ° 16,765 23,788 

Muscle Sheals, Ala. (See 


New Bedford, Mass. (See Fall 
River-New Bedford) 

New Britain, Conn. (See 
Hartford-New Britain) 

New Brunswick-Perth Amboy, 


. 669, 864 
267 125,613 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


RETAIL SALES — GYD ESTIMATES, 1960 
= Furn.- 
Dri General House- | Auto- 
Places Mdse. | Apparel Appl. motive 
Index | Activity ($000) ($000) ($000) ($000) | ($000) 


Index 


New Haven-Waterbury- 
| 113 | 105 65,846) 91,347) 69,745) 62,122) 131,635 


Meriden, Conn. 
New London-Groton-Norwich, 


Conn. # ; 14,580} 21,830 15,016] 10,596) 37,439 


New Orleans, La. ‘ ‘ , | 104,465) 197,371 78,337; 56,643) 148,343 
Greater New Y ork Consolidated 


Area 


5,311, 749\2, 210,858) 2 , 747 ,026)2 081 ,984| 1 , 162,849) 2,142,090 
New York, N. Y. 14, ; ” A 13,938 ,934 1,745, 227\2,039,972|1,634,084) 831,676/1,390, 551 
Newark, N. J y : , ; 591,760, 202,942) 364,155) 199,337) 153,761) 334,844 
Newark, Ohio E 3 ‘ | 22,454 6,638 8,364 4,039 3,513) 17,463 
Newburgh, N. Y. ‘ y 66,724) 18,713) 20,870) 15,693) 10,940) 45,935 
Newport News-Hampton, Va. “ : . 67,091, 12,620) 28,041 14,684 17,155) 45,829 


Norfo'k-Portsmouth, Va. : ° 154,148} 39,833) 74,401 43,932) 33,017; 93,713 
North Little Rock, Ark. (See | 


Little Rock-North Little 
Peck 

Norwaik, Conn. (See Bridge- 
port-Stamford-Norwalk ) 

Norwich, Conn. (See New 
London-Groton-Norwich) 

Oakland, Cal. (See San 
Francisco-Oakland 

Odessa, Tex 

Ogden, Utah 

Oklahoma City, Okla. 

Omaha, Nebr 

Nebr. portion 

lowa portion 

Ontario, Cal. (See San Bernar- 
dino-Riverside-Ontario 

Orem, Utah (See Provo-Orem 

Orlando, Fla. 

Oshkosh, Wisc. 

Owensboro, Ky 

Oxnard, Cal. (See Ventura- 
Oxnard) 

Paducah, Ky. 

Panama City, Fla. 

Parkersburg, W. Va. 

Pasco-Kennewick-Richiand, 
Wash. 

Passaic, N. J. (See Paterson- 
Clifton-Passaic 

Paterson-Clifton-Passaic, N. J. 104,122 

Pensacola, Fla. | 13,819 

Pawtucket, R. |. (See | 
Providence-Pawtucket 

Peoria, tll. 

Perth Amboy, N. J. (See New 
Brunswick, Perth Amboy 

Petersburg-Hopewell, Va. 


| 


27,605 13,420 


. 9,606 3,533 
Philadelphia, Pa. ; A 5 | 1,263,767, 472,738 . 272,206 173,874 


Pa. portion : : ; | 1,045,537) 401,619 | 210,134 151,411 
N. J. portion : ; ‘ P 218,230, 71,119 ° 62,072 22,463 
Phoenix, Ariz ; ‘ , ‘ 194,498) 73,447 68,729 39,584 
Pittsburgh, Pa. ,820, : B | 792,894) 216,031 178,796 104,912 


Pittsfield, Mass. 0796) 4,066) 45,803} 11,923 | 10,449 5, 405 
Port Arthur, Tex. (See | | 


Beaumont-Port Arthur) 


Port Huron, Mich. i | 3, ‘ | 34, 092! 9,057 9,715 4,467 
Portland, Me. : ; ; .1029) | 64,483) 12,434 16,015 7,531 
Portland, Ore. , 156, ‘ ° ° | 291,881, 86,465 77,786. 32,764 
Ore. portion ’ ‘ : ‘ 264,433) 79,872 70,513 28,465 
Wash. portion \ ‘ , é | 27,448 6,593 7,273 4,299 


Portsmouth, Ohio * 3 : : 25,318 6,728 9,178 3,089 
Portsmouth, Va. (See Norfolk- 


Portsmouth 


Poughkeepsie, N. Y. . ‘ y é 56,593, 17,601 12,982 6,624 
Providence-Pawtucket, R. |. ‘ i , | 214,542) 62,952 61,869 34,047 
Provo-Orem, Utah ' .0457| 3, .0485) 23,152) 5,237 10,954 4,252 
Pueblo, Colo... 0576] 3,687] .0589| 31,212) 9,129) 9,130 4,408 
Quiney, tI 340! 788] .0366| 17,208] 6,764 | ,332| 5,077 3,132 
Racine, Wisc. i F ! : | | 63,608) 13,459 12,462 5,786 
Raleigh, N. C. 931| ‘ j 11,125 13,171 17,464 7,265 
Rapid City, S. D. 98,541 .0449| 5, j 5,882 5,081 8,347 3,642 
Reading, Pa. 339,633, .1545) 4, ; 26 ,013| | 20,072 18,467 7,969 
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MILLIONS IN 
RETAIL SALES 
AND HUNDREDS 
OF MILLIONS 


in Effective Buying 
Income Not Reported 
Here or Elsewhere! 


BURIED TREASURE! 


Retail sales figures for Tidewater, Va. (Newport News- 
Hampton & Norfolk-Portsmouth)* on the facing page 
do NOT include millions of dollars of sales in the 
many PX, commissaries, officers’ clubs, service clubs, 
theaters, etc., in this area—home of the world’s largest 
naval base, plus seven important army and air force 
commands—the greatest military concentration in the 
world! 


whole family!), retirement income plan, and many 
other fringe benefits, including PX and commissary 
price differentials, and 10c theater tickets! 

This hidden plus of over $200 million is NOT re- 
flected in the statistics of this book, or any other that 
we know of. 

Instead of a minus in the market, as it often has 


been in superficial evaluation, the presence of armed 
Moreover, a substantial dollar volume in prescrip- 


tions and other medical items issued by the armed 
forces’ medical dispensaries are not reflected here. 

An even greater treasure, however, is to be found 
in Tidewater. 


forces here turns out to be a strong plus for most 
marketing purposes, upon careful analysis. 

The armed forces are big business here. But that’s 
only part of the story. Most of Virginia’s recent indus- 
trial growth has been in this area. And we have the 
Earlier in this book Sales Management states: nation’s largest port in foreign commerce tonnage; the 
“Presence of armed forces frequently constitutes a 
hidden plus. Their income, while well below the na- 
tional average, is frequently largely available for dis- 
cretionary spending.” 


port is equivalent to 665 average size industries in 
payre'ls and jobs. (And a $75 million port develop- 
ment program is now under way.) Also we have a 
shipbuilding industry employing 30,000 civilians. One 
company with a 1960 payroll of $110 million is 
Virginia’s largest industry. A Ford plant employs 


This hidden plus in Tidewater has been conserva- 
tively estimated at more than $200 million in effective 


buying income. 7,500. Many of America’s leading industries have built 


This is based on figures supplied by the U.S. Navy. 
They indicate that a civilian would have to earn 
$8,408 to equal navy pay of $3,709 plus allowances, 
income tax differential, free health services (for the 


new plants or major additions here in the past 10 
years! 

For further information, write to any one of these 
television stations at Norfolk, Va. 


WAVY-TV 


CHANNEL 10 « NBC 


WTAR-TV WVEC-TV 


CHANNEL 3 « CBS CHANNEL 13 « ABC 


* Another factor contributing to widespread underrating of the Tidewater, Va. 
ALWAYS ADD a a “y marketing statistics treat the area as two separate markets, 
cause the federal government treats it as two separate statistical areas. But 
NEWPORT NEWS- for most marketing purposes (newspapers excepted) the two are inseparable. 
HAMPTON & You can draw a circle of 20-mile radius that will completely encompass all four 
cities! Plus two more cities, besides. In fact, Tidewater, Va. is the most densely 
NORFOLK- populated metro area in the entire Southeast! It has 817,900 people in approxi- 
mately half the area of metro Atlanta or Miami. 
PORTSMOUTH These are some of the reasons why Philip Salisbury, Editor & Publisher 
—ALL WAYS! of Sales Management, has called Tidewater “the most misunderstood major 
market in America.”’ 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


explanation of “Metropolitan County Areas,” pages 634-638 


Sk ee 
Richland, Wash, (See Pasco- 
Bk ennewick-Richiand) 
Richmond, Va................ 


St. Paul, Milnn. (See 
Minneapolis-St. Paul) 

St. Petersburg, Fla. (See 
Tampa-St. Petersburg) 

Gafom, Ore.......000- 

Salt Lake City, Utah.... 

San Angelo, Tex.......... 

San Antenle, Tex..... 

San Benito, Tex. (See Browns- 
vilte-Harlingen-San Benito) 

San Bernardino-Riverside- 
Ontario, Cal......... 

San Diego, Cal. 

San Francisco-Oakiand, Cal. 

San Jose, Cal. 

Sandusky, Ohio 

Santa Barbara, Cal. 

Santa Rosa, Cal. 

Sarasota, Fla. 

Savannah, Ga. 

Schenectady, N. Y. (See 
Albany-Schenectady-Troy) 

Scranton, Pa. 

Seattle, Wash. neanees 

Sharon-Farrell-Sharpsville, Pa. 

Sharpeville, Pa. (See Sharon- 
Farrell-Sharpsville) 

Sheboygan, Wisc. : 

Sheffield, Ala. (See Florence- 
Sheffieid-Tuscumbia- 
Muscle Shoals) 

Shreveport, La... 

Sioux City, lowa 

Sioux Falls, $. D..... 

South Bend, ind... 

Spartanburg, $. C.. 

Spokane, Wash... . 

Springfield, in. “ 

Springfield-Holyoke, Mass. 

Springfield, Mo. 

Springfield, Ohio... “SS 
Stamford, Conn. (See Bridge- 
port-Stamford-Norwalk ) 
Steubenville-Weirton, Ohio- 

W. Va. 
Ohio portion 
W. Va. portion 
Stockton, Cal. 
Superior, Wisc. (See Duluth- 


RETAIL SALES — GYD ESTIMATES, 1960 


Qual- 


Index 
of 


Food 
($000) 


Drink. 
Places 


($000) 


Apparel 
($000) 


175,812 
620,135 
82, 200) 
713,847) 


1,005,974 
1,290, 068) 
3,978,170) 
ae 
85,073 
248,970) 
221,331) 
136 ,837| 
194,025 


| 
318,000 
187,080) 
137,629) 
287,001| 
137,914 
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46,078 
193, 792 
18,054 
67,250 


21, 559 


174,414 
56,831 
18,539 


28 ,332 
660,317 
516,019 
144,298 


50, 556 
37,121) 
13,435 
76,003) 

| 


15,749 


37,255 
6,016 


78,231 
100,918 
408,411 

62,965 

8,212 

20,637 

17,006 

16,640 

10,808 


20, 236 
129,265 
8,010 


17,777 
10,169 
8,841 
20,649 
5,534 
21,217 
20,954 
43,722 
9,051 
9,661 


9,915 


15,137 


39,955 
7,270 


108,723 
95,482 
277,292 
74,476 
7,127 
23,770 
15,140 
9,140 
15,125 


13,700 
107,919 
10,623 


8,403 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 634-638 


RETAIL SALES — BY) ESTIMATES, 1960 


Tota! Eating & 
Retail y 5 Qual- Drink. Auto- Gas 
Sales f i ity Food Places Md Apparel 5 motive | Stations 
($000) S.A. Index | Activity} ($000) | ($000) $000 ($000) ($000) ($000) 


709,919) . P 107 103 174,566; 62,100 44,234 129,308; 41,008 
367, 202 98 93 96,298) 26,692 17,212 61,367; 27,590 
90,133 F 91 20,255 6,563 7,562 16,398 9,162 
1,084,884 d 99 235,620) 81,342 56,198 218,102) 74,823 
91,955 d 91 21,201 5,163 4,689 21,936 8,953 
145,867, . d 103 29,105; 10,813 4,972 28,299} 11,407 
Texas City, Tex. (See 
Galveston-Texas City) 
110,619). ° 25,866 5,657 6,130 22,062 9,340 
45,225) . 8,453 3,326 4,095 7,602 3,683 
65,394) . ° 17,413 2,331 2,035 14,460 5,657; 
657,059) . “ 167,608; 67,281 32,648 101 , 767 
197,917) . P 45,403) 10,902 11,997 32,044 
LY eee 366,663) . é 87,585, 33,091 26 ,802 57,030 17,915 
Trey, N. Y. (See Albany- 
Schenectady-Troy) 


85,422 26 995) . 23,565, 21,612; 60,657 24,746 
124,445) 28,156 31,357; 23,722) 107,291 36,499 
23,759 4,001 7,031 5,333 17,676 3,997 
Tuscumbia, Ala. (See Florence- 
Sheffield-Tuscumbia- 
Muscle Sheais) 
Two Rivers, Wisc. (See 
Manitowoc-Two Rivers) 
9,188 6,160 5,855 
Urbana, Ill. (See Champaign- 
Urbana) 
Utica-Rome, N. Y........... ° . e 53,130) 25,631 18,413 24,216 
Ventura-Oxnard, Cal - 1009) d 24,685, 11,400) 10,947 15,583 
Vineland-Bridgeton, N. J...... ° ¢ 14,966 10,471 8,975 10,147 
26,176 7,029 8,787 10,695 
Washington, D. C. d 429,864) 204,450) 149,417 116,171 
Dist. of Columbia portion... . é } 234,559) 128,946) 93,464 36,053 
101,055, 37,430) 25,982 47,908 
94,250| 38,074 29,971 32,210 


Warren, Ohio (See Youngs- 
town-Warren) 
Waterbury, Conn. (See New | | } | | 
Haven-Waterbury-Meriden) | | | 
163,645) F 22,482) 9,246 12,240 15,477 5,048 
Watertown, N.Y........... 124,281| . : ‘ 15,469) 8,741 ‘ 7,301} 8,145) 4,440 
Wausau, Wisc 93,977) . J d | ° ,628| 12,077 3,492 6,246 8,613 2,277 
Weirten, W. Va. (See 
Steubenville- Weirton) | | | | 
West Palm Beach, Fla... . 388,685} .1632| : ' ,556| 25,175 24,935, 25,090) 11,347 
Wheeling, W. Va......... 212,662) . | d 13,181 14,732) 13,318 6,151 
139,555] .0635| 4, ’ ; 10,564 7,201} 7,368} 4,486 
73,107; . | F ° x 2,617 7,531 5,950 1,685 
425,818) . ; .1950) 24,577 35,460| 31,967, 16,746 
Wichita Falls, Tex 179,344, . | 4, R , 240) 9,791 13,611 7,683 
Wilkes-Barre-Hazleton, Pa... 381,471) . d 449) 28,754 21,654 8,143 
126 ,652| . | F , 337) 8,068 8,418 3,172 
512,414) . “ ’ | . 30, 585 38,482 17,461 
444,484). ; ‘ 27,633 33,489 15,982 
© d | ° 2,952 3,068 4,993 1,508 
Wilmington, N.C......... 4 é . ; 5,082 4,896 7,504 3,850 
Winston-Salem, N. C. D id ° « ’ 17,103 14,228 16,180 8,129 
Worcester, Mass.......... ° J i 46,357, 30,621 43,901 23,375 
Yakima, Wash... . P | d , 128) | 5,146 8,149 14,497 6,275 
York, Pa..... — “ ‘ - | y | 17,733 20,939 17,611 5,373 
203 Youngstown-Warren, Ohio. J p P , 992) x 33,589) 30,275 50,701 21,484 
300 Zanesville, Ohio.......... = “ j , 063) 3,987 5,680 16,380 hte 7,613 2,940 


| 
| 


ae - : | 
Total Standard Metropolitan Areas. . }151,781,892 69.0448 ° . } 36,617,057 | 12,312,289) 23,330,743 10,238,404)7,, 708,031 )26,406,228 #.020,407/8, 100, 553/6, 008.004 
| | | 


| 
| 


Total Potential Metropolitan Areas. .|12,102,691| 5.5056 . . } 2,936,507) 811,107/1,483,964 e815 583,427 
| 


| 

2,161,726, 926,262) 280,05 411,979 
we 

Total All Metropolitan Areas 163,884,583) 74. 5504 4,333]74.8143, 108 39,553,564 13,123,396) 24,814,707 10,922,638 8 , 289,458 | 26,656,955 10,855,669 9,080,838/6,011 023 


cael . 


U, S. Total......... _. .f219,830,843| 100 | 4,127] 100 | 100 {52,771,881 16,500,681 |30,008,302| 13,430,173) 10,464,446) 37,183,428 15,877,882|18,494,618|7,742,719 
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es" Ranking of Metropolitan County Areas 


Estimates, 1/1/61, for POPULATION in Descending Order 


AREA and STATE 


New York ( (N. Y) 

Los Angeles- Long Beach (Cal.) 

Chicago (Hi)... 

Philadelphia (Pa. 

Detroit (Mich.) . 

Boston (Mass.) 

San Francisco-Oakiand (Cal. 

Pittsburgh (Pa.) : 

St. Louis (Mo.)..... 

Washington (D. C.) 

Cleveland (Ohio) 

Baltimore (Md.) 

Newark (N. J.). 

Minneapolis-St. Paul ( Minn.) 

Buftalo (N. Y.).... 

Houston (Tex.) 

Milwaukee (Wisc.) 

Paterson-Ciifton-Passaic (N. J 

Seattie (Wash.) 

Dalias (Tex. 

Cincinnati (Ohio) 

San Diego (Cal.) 

Kansas Vity (Mo.) 

Acianta (Ga.) 

Miami (Fla.) 

Denver (Coio.) 

New Orleans (La.) 

San Bernardino-Riverside- 
Ontario (Cal.).... 

Portiand (Ore.) 

Tampa-St. Petersburg (Fia.) 

Louisville (Ky.) 

Providence-Pawtucket (R. |.) 

Dayton (Ohio) 

Hartford-New Britain (Conn.) 

indianapolis (ind.) 

San Antonio (Tex.). . 

Columbus (Ohio) 

Phoenix (Ariz.) 

New a Waterbury- -Meriden 
(Con 

Bridgeper'- Stamford-Norwalk 
(Conn.) eee 

San Jose (Cal.).. 

ry. Schenectady- -Troy 
(N. 


ee he OY (Ala.). . 

Memphis (Tenn.)... 

Jersey City (N. J.) 

New Brunswick-Perth Amboy 
(N. J.) 

Rochester (N. Y.) 

Norfolk-Portsmouth (Va.) 

Worcester (Mass.) 

Gary-Hammond-East Chicago 
(ind.) 

Fort Worth (Tex.) 

Syracuse (N. Y.) 

Springfield-Holyoke (Mass.) 

Akron (Ohio) 

Sacramento (Cal.) 

Oklahoma City (Okla 

Youngstown-Warren (Ohio) 

Honolulu (Hawaii 

Allentown-Bethiehem-Easton 


Pa.) 
Omaha (Nebr.) 
Jacksonville (Fla 
Toledo (Ohio 
Tulsa (Okla.) 
Richmond (Va 
Nashville (Tenn.) 


Fall River-New Bedford (Mass.) 


Salt Lake City (Utah) 

Flint (Mich.) ‘ 

Wilmington (Del.) 

Fresno (Cal.) 

Grand Rapids (Mich.) 

Knoxville (Tenn.) 

Fort Lauderdale- pee 
(Fla.) 

Wichita (Kans. 

Harrisburg (Pa.). . 

Canton (Ohio) 

Wilkes-Barre-Hazleton (Pa 

Utica-Rome (N. Y.) 

Orlando (Fia.). . 

Tacoma (Wash.) 

El Paso (Tex.) 

Mobile (Ala.) 

Beaumont-Port Arthur (Tex. 

Lansing (Mich.) 

Bakersfield (Cal.) 

Peoria (ill.) 

Shreveport (La 

Chattanooga (Tenn 

Lancaster (Pa 

Spokane (Wash.) 

Johnstown (Pa 

Duluth-Superior (Minn.-Wisc.) 

Charlotte (N. C 

Bristol- Johnson City-Kingsport 
(Tenn.-Va 

Reading (Pa 

Davenport-Rock Island-Moline 
(towa-til. 

Tucson (Ariz. 

Albuquerque (N. M 


Sales Management, Inc 


Estates Group 
(thous.) Ran 
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Code 


No. 


AREA and STATE 


Code 
No. 


AREA and STATE 


Estimates 
tho 


Seoneovewn— 


Des Moines (iowa) 
Trenton (N. J.).... 
Columpia (S. C.)...... 
Huntingten-Ashiand 

CW, VOrKyn). occceccscscces 
Brockton (Mass.) 


) 
} ado EPPS Point (N. C.). 
Little Rock-North Little Rock 


Fort Wayne (ind.) ‘ 
West Palm Beach (Fla.) ) 
Baton Rouge (La.).... 
Scranton (Pa.).. 
Newport News-Hampton (Va. oY 
Corpus Christi (Tex.) . Somad 
Madison (Wisc.)............ 
Lorain-Elyria (Ohio) 
Columbus (Ga.)....... 
Charleston (S. C.) 
Augusta ot oe 
Austin (Tex.).. 
Rockford (lll.). . 
Binghamton-Endicott (t (N. Y. ) 
Greenville (S. C.). . 
Pensacola (Fia.).. : 
Ventura-Oxnard (Cal.)... _ 
Hamilton-Middletown | seen ve 
Lakeland (Fia.). ; 
Evansville (ind. » 
Saginaw (Mich.: 
Winston-Salem ‘N. 6. ‘s . 
Savannah (Ga.)............... 
Jackson (Miss.) 
oe 4 ee 
w London-Groton-Norwich — 
rin ) 
Newburgh | Or 
Portland (Me.)...............- 
OS See 
Manchester (N. H.) 
Poughkeepsie (N. Y. -. 
Ann Arbor (Mich.). . . . 
Santa Barbara (Cal.) 
Kalamazoo (Mich.) 
Raleigh (N. C.). ' 
Montgomery (Ala.)...... 
Steubenville-Weirton 
(Ohio-W. Va.). . . 
Eugene (Ore.).. .. 
Lubbock (Tex.). . 
Roanoke (Va.). .. 
Attantic City (N. J.) 
Modesto (Cal.) 
Lincoln (Nebr.) . 
Spartanburg (S. C.) 
Amarillo (Tex.) 
Benton Harbor-St. Joseph 
(Mich.) . 
Muskegon-Muskegon Heights 
(Mich. . 
Boise (Idaho)... 
Brownsville-Harlingen-San 
Benito (Tex.) 
Fayetteville (N. C. 
Waco (Tex.) 
Santa Rosa (Cal.). . 
Lake Charlies (La. 
Salem (Ore.)... 
Colorado ie (Colo.) 
Springfield (1ll.) 
Jamestown (N. Y.) 


Pittsfield (Mass.).. . 
Galveston-Texas City (Tex.)... 
Battle Creek (Mich.) 
Cedar Rapids (lowa) 
Altoona (Pa.)..... 
Jackson (Mich.). . . 
Champaign-Urbana ut) ® 
Lexington (Ky. 
Springfield (Ohio). 

Las Vegas (Nev.).. 
Wichita Falls (Tex.) 
Asheville (N.C.).... 
Springfield (Mo.) 


Sharon-Farretl-Sharpsville (Pa.). 


Daytona Beach (Fla.) . 
Gastonia (N.C.).......... 
Anderson (ind.).... 
Bangor (Me.) 

Green Bay (Wisc.).... 
Waterloo (lowa). 
Abilene (Tex.) 
Biloxi-Gulfport (Miss.) 
Pueblo (Colo.) 
Mansfield (Ohio) 
Decatur (Ill) 

Huntsville (Ala.) 

Rocky Mount (N. C.) 
Beloit- Janesville (Wisc.) 
New Castle (Pa.) 
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Alexandria (La.) 
Durham (N. CG. ) 


Ogden (Utah). 
Muncie (ind.). 
Lynchburg (Va.). . 
Williamsport (Pa. ). 


Muscle Shoals (Ala.)........ 
a seeredcccacae 


Vineiand-Bridgeton WW. » 0 
Lima (Ohio)........... 
Danville (Va.).. 
Eau Claire (Wisc.).. 

La. 


Kenosha (Wisc.). . . 
Elmira (N. Y.)..... 
Gadsden eens *: 
Danviile (ill.). . 

Anniston (Ala.).. 

Michigan City (Ind. ). 
Temple (Tex.) 7 
i 
Ashtabula (Ohio). . 


Hagerstown (Md.). . 

Lebanon (Pa.). . ae eke 
Texarkana (Tex.-Ark. ‘- Slelilita dite 
Middletown (Conn.)........... 
St. Joseph (Mo.) 


Lafayette (ind.)............... 


Sioux Falls (Ss. D.) biudeleuaee 

| TRESS 

canoe 

Sheboygan (Wisc.) 

Burlington (N. C.) 

Fosap Ueomonits teidhtnnds 
(Wash. 

Lewiston-Auburn (Me.)........ 

Lafayette (La.) 

Grand Forks-East Grand Forks 
(N. D.-Minn.)....... 

Bloomington (Ill.) . 

Bremerton (Wash.)_ a 


Dubuque (lowa)....... : 
Parkersburg (W. Va.) 
Zanesville (Ohio) 

Greenville (Miss.) Ken 
Sarasota (Fla.)...... 

Albany (Ga.). 

Clarksburg (W. Va). 

Marion (ind.). 

Tallahassee (Fla.) 
Manitowoc-Two Rivers (Wise. “W 
Fond du Lac (Wisc.)....... P 
Gainesville (Fia.)........... 
Burlington (Vt.). 

Great Falls (Mont. 

Richmond (ind.)........ 
Auburn (N. Y.)........ ‘ 

La Cresse (Wisc.) eae 
Wilmington (N.C.)............ 
Owensborn (Ky.) 

Bellingham (Wash.)........... 


Fort Smith (Ark.).... 

Laredo (Tex.).. vheiaate 
Butte-Anaconda_ (Mont.). ee ‘ 
San Angelo (Tex.).......... : 
Galesburg (ll.)............... 
Marion (Ohio) egedok 
Cheyenne (Wyo.).. . 

Rapid City (S. D.) 

Hutchinson (Kans.) . 

Paducah (Ky.).. 

Clinton (lowa)..... 

Enid (Okla.).. 

Casper (Wyo.) 

Mason City (lowa) . 


Total Above Metropolitan Areas 
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SALES MANAGEMENT 


IN THE GREENSBORO 
METROPOLITAN MARKET! 


THE CITY... 


.. which has over 1,000,000 people within a fifty-mile radius! 
@ ...which is one of the top distributing centers in the South! 


@ ...which is the center of the greatest manufacturing area in the South! 


THE METROPOLITAN MARKET... 


. which its the 92nd best market in the nation in Total Retail Sales! 
> hth is 17th best market in the South in Total Retail Sales! 


i - is the 3rd best market in the South and the 9th best in the nation in per household retail 
sales! 


Figures from Federal Reserve Bank of Richmond and 
Sales Management Survey of Buying Power, 1961 


IN THE TOP 20 RETAIL MARKETS OF THE South 
_ AND IN THE TOP 100 oF THE Aghion 


greensboro News and RK ccord 


RTH CAROL 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Households Ranking of Metropolitan County Areas 


€7D Estimates, 1/1/61, for Number of HOUSEHOLDS, in Descending Order 


Estimates C Greup Code Estimates Group Code Estimates 
AREA and STATE (thous.) Rank No. AREA and STATE (thous.) _ Rank No. AREA and STATE (thous.) 
New York (N. Y.) 
Los Angeles-Long Beach (Cal. 
Chicago (Ii1.) 
Philadelphia (Pa 
Detroit (Mich. 
San Francisco-Oakland (Cal. 
Boston (Macs 
Pittsburgh (Pa. 
St. Louis (Mo 
Washington (D. C. 
Cleveland (Ohio 
Newark (N. J 
Baltimore (Md. 
Minneapolis-St. Pau! (Minn.) 
Buffalo (N. Y.) 
Seattle (Wash. 
Houston (Tex.) 
Paterson-Clifton-Passaic (N. J. 
Milwaukee (Wisc. 
Kansas City (Mo. 
Dallas (Tex. 
Cinsinnati (Ohio 
San Diego (Cal. 
Atlanta (Ga.) 
Miami (Fia.) 
Denver (Colo.) 
Portland (Ore.) 
San Bernardino-Riverside- 
Ontario (Cal.) 
Tampa-St. Petersburg (Fla.) 
New Orleans (La.). . 
Indianapolis (Ind.) 
Louisville (Ky.) ; 
Providence-Pawtucket (R. |.) 
Dayton (Ohio) 
Columbus (Ohio) 
Hartford-New Britain (Conn.) 
San Jose (Cal.) 
Rameqnenernty- -Troy 
( 
New Maven Waterbury Meriden 


Johnstown (Pa.)..... 7 Fayetteville (N.C.).... 33.6 
Albuquerque (N. M.) a Williamsport (Pa.) 33.4 
Erie (Pa.)... —_ i 

Fort Wayne (ind. ).. a. 
Trenton (N. J.).. 

York (Pa.).. 

ba ~ — North Little Rock 


Senowswn- 


ey Bond (ind... 
Bristol- Johnson City-Kirgspcrt 
(Tenn.-Va.).... 
Huntington Ashland = . 
(W. Va.-Ky.) : R Danville (1l1.) 
Charleston (W. Va.). a i  *S. 4 e 
Rockford (U.)...... . Alexandria (La.) 
Fargo-Moorhead. (N. D.-Minn. ). 
Monroe (La. 
Eau Claire (Wisc.).... 
Reno (Nev.) 
Ashtabula (Ohio) .. 
urham (N. C.).. 
Lynchburg (Va.). 
Appleton (Wisc.) 
eee gh ~ (ind.) 
Newark (Ohio)...... 


St. Joseph (Mo.). 
Florence-Sheffield-Tuscumbia- 


2 
6 
4 
4 
3 
0 
8 
5 
2 
2 
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Scranton (Pa.). . 
Greensboro-High Point (N. C.). 
Lorain-Elyria (Ohio) 

Baton Rouge (La.) 

Singhamten Endicott ( N. Y.) 
Madison (Wisc.). . . 

Evansville (Ind.) . oie 
Corpus Christi (Tex.) ; 
Newport a eC (Va. ) : 
Lakeland (Fla.). . sake 


(Cal.) 
Hamilton-Middletown m (Ohio)... 
Greenville (S. C.). . 

Augusta (Ga.) 

Santa Barbara (Cal.).. 

Savannah (Ga.)...... 

Columbus (Ga.).. 

Saginaw (Mich.).............. 

Newburgh (N. Y.)..... 

Wheeling (W. Va.).. 

Pensacola (Fla.) ‘ 

New London-Groton-Norwich — 
(Conn.). : : at 

(Conn.) i Portland (Me.)._.. ebee 

Bridgeport-Stamford-Norwalk Manchester (N.H.)........... 
(Conn.) Jackson (Miss.) 

Phoenix (Ariz.) Winston-Salem (N. .). 

San Antonio (Tex.) Kalamazoo (Mich.). 

Rochester (N. Y.) Eugene (Ore.). . 

Memphis (Tenn.) ‘ : Santa Rosa (Cal.).. .. 

Birmingham (Ala.) " Lincoln (Nebr.). 

Fort Worth (Tex.) 

Jersey City (N. J.) 

~— Sranewish- Perth Amboy 
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, Amarillo (Tex.)..... 
Worcester (Mass.) ‘ Modesto (Cal.) . oe 
Syracuse (N. Y.) q Atlantic City (N. J.)........ 
om >. wrens East Chicago Montgomery (Ala.)........ 
(Ind.) Springfield (11.).. 
Sacramento (Cal.) Poughkeepsie (N. Y.) 


Norfotk-Portsmouth (Va.) 7 Benton Harbor-St. Jeeeph 
Oklahoma City (Okla.) (Mich.) 


Springfleld-Hotyoke (Mass.) ‘ Boise (Idaho). 

Akron (Ohio) Jamestown (N. Y. ) 

Youngstown-Warren (Ohio) Steubenville-Weirton 

Allentown-Bethlehem-Easton (Ohio-W. Va.). . . eT 

Topeka (Kans.).. ; 

a Heighte 
(Mich.). . 

Salem (Ore.).. 

Yakima (Wash.). 

Cedar Ranids (Iowa). 

Lubbock (Tex.) — 

Waco (Tex.)......... 

Roanoke (Va.)........... 

Racine (Wisc.).. 

Pittsfield (Mass.) . 

Raleigh (N.C.)....... 

Soringfield (Mo.) 

Galveeton-Texas City (Tex.).. 

Las Vegas (Nev.) ..... : 

Daytona Beach (Fla.).. 

S artanburg (S. C.) 

Battle Creek (Mich.) 

Springfield (Ohio) 

Colorado Sorings (Colo.) 

Anderson (Ind.) A 

Altoona (Pa.)....... 

Jackson (Mich.).... . 

Lexington (Ky.). . 

Decatur (111.). . 

Brownsville-Harlingen-San 
Benito (Tex 

Waterloo a, 

Abilene (Tex.). 

Sharon-Farrell-Sharpsville (Pa.) 

Joplin (Mo.) 

Chameaign Utena (m.) 
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Grand Forks-East Grand Forks 
(N. D.-Minn.) 

Marion (Ind.) 

Bellingham (Wash.)........... 

ee 

Great Falls (Mont.)........... 

Parkersburg (W. Va.) 

Temole (Tex.). 


Omaha (Nebr.) Burlington (N. &:) 


Toledo (Ohio). . 

Tulsa (Okla.) 

Jacksonville (Fia.) 

Fall River-New Bedford (Mass.) 

Wichita (Kans.) 

Honolulu (Hawal!) 

Nashville (Tenn.) 

Flint (Mich.) 

Fresno (Cal.) 

Grand Rapids (Mich.). . 

Richmond (Va.) 

Salt Lake City (Utah) 

Fort Lauderdale-Hollywood 
(Fia.) 

Wiimington (Del.) 

Orlando (Fia.) 

Harrisbura (Pa.) 

Canton (Ohio) 

Knoxville (Tenn.) 

Utica-Rome (N. Y.) 

Tacoma (Wash.) 

Wilkes-Barre-Hazleton (Pa.) 

Mobile (Ala.) 

Spokane (Wash.) 

Peoria (Itl.) 

Lansing (Mich.) 

Beaumont-Port Arthur (Tex.) 

Bakersfield (Cal.) 

Des Moines (lowa) 

Duluth-Suoerior (Minn.-Wisc 

El Paso (Tex.) Wichita Falls (Tex.) 

Tucson (Ariz.) Terre Haute (ind.). 

Davenport-Rock Island-Moline Muncie (Ind.) 
(lowa-t.) Boeloit- Janesville (Wisc.) 

Reading (Pa Mansfield (Ohio) 

West Palm Beach (Fla.) Asheville (N. C.) 

Chattanooga (Tenn. Green Bav (Wisc.) 

Lancaster (Pa.) Bangor (Me.) 

Shreveport (La.) Biloxi-Gulfport (Miss.) 

Stockton (Cal.) Pueblo (Colo.) 

Brockton (Mass. Sioux Citv (lowa) 

_ Charlotte (N. C Elkhart (Ind.) 


Greenville (Miss.) 

OO) OS eee : 
Auburn (N. Y.). 

Manitowoc-Two Rivers (Wisc.)... 
Kokomo (Ind.) 

Quincy (1.) 

Fond du Lac (Wisc.) 
Butte-Anaconda (Mont.)...... 
Dubuque (lowa)............ F 
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ongy 
Meridian (Miss.) 
Hutchinson (Kans.) 


8 


Gainesville (Fla.) 

Rochester (Minn.)............. 
San Angelo (Tex.)............. 
Tallahassee (Fla.) 

Panama City (Fla.)... 

Paducah (Kv.)... 

Cheyenne (Wyo.) 

Clinton (lowa)... 

Laredo (Tex.).. 

Enid (Okla.) 

Mason Citv (lowa) .. 

Casper (Wyo.)....... 
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SALES MANAGEMENT 


IN THE GREENSBORO 
METROPOLITAN MARKET! 


ranks in the nation... 
11 oth in number of families! 
108th in total income! 
92nd in total retail sales! 
ranks in the south... 
22nd in number of families! 
17th in total income 
1 7th in total retail sales! 


Figures from Sales Management Survey of Buying Power, 1961 


IN THE TOP 20 RETAIL MARKETS OF THE Southe 
... AND IN THE TOP 100 oF THE YAgtion 


Greensboro News and Record 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Per Hshid. Retail Sales Ranking of Metropolitan County Areas 


Estimates, 1960, for PER HOUSEHOLD RETAIL SALES, in Descending Order 


Gi Code Group Code 
No, «AREA and STATE gummene foe No. AREA and STATE Estimates No. AREA and STATE Estimates 


Odessa (Tex. ) 

Lubbock (Tex.) 

Longview (Tex.).. 

Cheyenne (Wyo.) 

Fargo-Moorehead (N. D. -Minn.) 

Reno (Nev.) 

Sarasota (Fla.) 

Charlotte (N. C.) 

Greensboro-High Point (N. ).. 

Mason City (lowa) ; 

Raoid City (S. D.).. 

Rochester ‘Minn.) 

Richmond (Va.)......... 

Jackson (Miss.).. 

Meesto (Cal.) : 

Sioux Fatis (S. D.) 

Waehington (D. ¢) 

Miami :Fla.) : 

Raleigh (N.C. ). 

Great Falls (Mont.) 

Atlantic City (N. J.) 

Trenton (N. 5.) 

Asheville «N. C.) 

Wichita Fa'ls (Tex.) 

Amarillo (Tex.) 

Burlington ‘Vt.) 

Lexington (Ky.) 

Dut que (lowa) 

St. Cloud (Minn.) 

Casper (Wyo.).. 

Fort Lauder dale-Hollywood 
(Fla.) . . 

Las Vegas (Nev. ) 

Newark (N. J.) 

Billings (Mont.).. 

Fresno (Cal.) 

Tallahassee (Fia.) 

Datlas (Tex.) 

Portland (Me.) 

Des Moines (lowa) 

Boston (Mass.) 

Lafayette (ind.)... 

Wilmington (Del.) 

Bakersfield (Cal.) 

Albuquerque (N. MV.) 

Gravd Fort s-East Grand Forks 
(N. D.-Minn,)..... 

Roanoke (Va.)......... 

Fort Smith (Ark.) 

Toledo (Ohio) 

Boise (idaho)... 

Atlanta (Ga.) 


. . cy 
Bridgeport- Stamford-Norwalk . nesville (Ohio) 
(Conn.) ‘ . 


i 


17 Baton Rouge (La.).. 4 Providence-Pawtucket (R. |.) .. 4,020 
161 San Francisco-Oakland (Ca!). 270 .) 4,016 
214 Harbor-St. Joseph (Utah) 
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Waco (Tex.)...... iad 
Danville (il1.)..... u a 
Cumberland (Md.)............ 
Shreveport (La.)........... 
Austin (Tex.)......... 
Fayetteville (N. C.).. 


—= 
338 
Nw 


.). 
Pasco-Kennewick-Richlard 
(Wash.).. ; ° 
Springnetd (Mo.).. : 
Sry aman a Chicago 
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Chamnsign-Urbana ct ). a 
Enid (Okla.) Kenosha (Wisc.).............. 
Louisville (Ky.).............-. 
Worcester (Mass.) 
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Salt Lake Clty (Utah)... 

Minneapolis-St. Paul oa, a 

La Crosse (Wisc.).... 

Pnughkeensie (N. Y. Bea 

Springfield (tll) 

Chicago (til.) _—_ 

Watertown (N. Y.).. 

Kankakee (11). . 

Cedar Ranids ‘lowa) 

Hartford-New Britain (Conn.) 

Honolulu ‘Hawall) 

Denver (Colo.) 

Sioux City ‘lowa) 

Green Bay (Wise.)......... 

Jacksonville ‘Fia.)............ 

Cleveland (Ohio) 

Midland (Tex.).............. 

Lansing (Mich.) 

Clinton (lowa) 

Madison (W'ec.) 

Kaneas City (Mo.) 

Manchester (N. H.) 

Fort Wayne (ind.) 

Vinetand- > ed ™ J.) 

Detrolt (Mich.) 

Durham (N. C.) . 

New York (N. Y.)....... 

Phoent!x (Ariz.) 

Allentown-Bethlehem- Easton 
(Pa.) ‘ 

Indianapolis (Ind. ). 

Battle Creek .Mich.) 

Sarramento (Cal.) 

Wilmiraton (N, C.) 


Santa Rosa ‘Cal.) 

Milwaukee (Wisc.).... 
Catumbus (Ohio) 

West Palm Reach (Fia.) 
Lewiston-Auburn (Me.) 
Youngstown-Warren (Ohio) 
Fond du Lac (Wisc.) 

Flint (Mich.) 

Fort Worth (Tex.) 

Kalamazoo (Mich.) 

Nashville (Tenn.) 

Newburgh (N. Y.) 

San Angelo (Tex.) 

Loe Angeles-Long Beach (Cal.) 
Paterson-Clifton-Passalc (N. J. ) 
Cartan (Ohio) 

Santa Barbara (Cal.) 

Watertoo (lowa’ 


aaa aDPeSD! 


ery 
Beloit- Janesville (Wisc. Dee 
Parkersburg (W. Va.) 


Bav City (Mich.) papminwrestiwen 
DEE nnccceveccaces 
New Orleans (La.)..........-. 
Utiea-PReme (WN. Y.).........-- 
Reading (Pa 
Buffalo (N. Y.) 
Colorado Springs (Colo.)....... 
Columbia (S. C. 
Tampa- .) 
New London-Groton-Norwich 
Pat ribeshersdeeseees 
Terre-Haute (Ind.)............ 
Huntington-Ashiand 
CO aoe 
Omaha (Nebr.)...........-..- 
Burlington (N. C.).. 
Birmingham (Ala.)............ 
Lafayette (La.)...........-.+.. 
Texarkana bo 3 ao 
smouth (Ohi 


Pa. : wa 
Michigan City (ind. ).. Ladceawege 
Pittsfield (Mass.).. 


SEES aes 
Binghamton-End cott meee hee 
Temple (Tex.). 

Gainesville (Fla.).. 

Bloomington (Iil.). . 
Springfield-Holyoke (Mass.) 
= -North Little Rock 


St. Louis (Mo.). . 


Bellingham (Wash. ).. 
Charleston (W. Va.). . 


Galesburg cM)... 


New Castle (Pa.).............. 

Gadeden (Ala.)..............-- 

Munele (ind.).........-.----- 

c  — * re 

Newport News-Hamoton (Va.). . 
nard (Cal.) 


_ Sie 
San Antonio (Tex.). . 
| omy yea City (Tex.). 


Columbus (Ga.)........... 
Anniston (Ala.)......... 


sh.) 
Greenville (Miss) 
Lake Charles (La.) 
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IN THE GREENSBORO 
METROPOLITAN MARKET! 


In Per Hshid Retail Sales GREENSBORO Ranks 
th IN THE NATION ssc 
rd IN THE SOUTH scisece 


Ee IN THE CAROLINAS -+13'z2,¢%see 


Figures from Sales Management Survey of Buying Power, 196! 


IN THE TOP 20 RETAIL MARKETS OF THE South 
... AND IN THE TOP [QQ oF THE Yghion 


Greensboro News and Record 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for TOTAL RETAIL SALES, in Descending Order 


Estimates Group Code Estimates Group Code Estimates 
AREA and STATE (add $000) Rank No. AREA and STATE (add $000) Rank AREA and STATE (add $000) 
New York (N. Y.) ) 4,893, 357 Lancaster (Pa.) 
Loe Angeles-Long Beach (Cal, ia 144,421 Shreveport (La.). . 
Chicago (il1.) , 139,660 
Philadelphia (Pa.) 
Detroit (Mich.) 
Boston (Mass.) 
San Francisco-Oakiand (Cal). 
Washington (D. C.) 


Durham (N. C.).. 

Bay City (Mich.)... 
Eau Claire (Wisc.). 

Minneapolis St Paul (Minn.)_ wil 

Baltimore (M. Bi 

Dallas ren). 1,651 682 

Paterean-Cifien-Paseal ( (N. J. 4). 1,636,759 

Houston (Tex.) d 


itertown (N. Y.) 
Donen (ii) 
Appleton 


(Pa.). oe 
Binghamton-Endicott WY.) 
Portiand (Me.) 


ek et et et et tt 


S883s 


. C.. 
Grand Forks-East Grand Forks 
).. (N. D.-Minn. 
Hartford-New Britain (Conn.) 


a 8 eeenetaineninen 


oleaes (Ohio)... 
San Jose (Cal.). . 
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aay Chicago 
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San Antonio (Tex.). . 
Syracuse (N. Y. 


nen 
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= 
s 


838 


) 
= Brunswick-Perth Amboy 
( 


_ 
= 
— 


Oklahoma Chy (Okla). 
Toledo (Ohi 

aa may Warr (Ohio). . 
Jersey City (N . 
Aiertown-Betleher-Easton 


Springfleld-Hotyoke Gnae). “on 
Jacksonville (Fiz.).... awe 


S82888 588 
22885 


sBSssse 


28 


B8283 


Fresno (Cal.). . 
Honolulu (Hawall). 
Fort Lauderdale-Hollywood 


(Fia.). 
Salt Lake oy (Utah) 
Tulsa (Okla.) 

Witmi 

Nashville (Tenn.) , 

Flint (Mich.) ° 
Grand Rapides (Mich.).. . . 492,060 
Fall River-New Bedford (Mass.) 445. pay 
Canton (Ohio). . 440,84 

bt ae (Kans.).. 


n —_ n 
SB2sS28 


Harrisburg (Pa.) 
Des Moines (iowa) 
Lansing (Mich.) 


a 
Sseeeseessssssseesseese 


Peoria (til.) 

Wiikes-Barre-Hazleton (Pa.).. 

Spokane (Wash.) 3&1 ,133 30 = Cha Scorer qm) encwaecale 

Tacoma (Wash.)......... : cMaaaas 

Trenton (N, J.) 

El Paso (Tex.) , 

Davenport-Rock Island-Mcline Beloit- Janesville a. ). 
(lowa-tll.) ‘ : Terre Haute (ind.). . 

Albuquerque (N. VM.) 90 Anderson (ind.) 

West Palm Beach (Fla.) q 294 Vineland-Bridgeton (N. J.) 

Greensboro-High Point (N. C.) 98 Lima (Ohio) 

Tucson (Ariz.) Bangor (Me.) 

Beaumont-Port Arthur (Tex.) Lake Charles (La.) 

Chattanorga (Tenn. Elkhart (ind.) 


Reading (Pa. . foartantere (S. C.) } 
Mobile (Ala.) : Jop!in (Mo. : : Total Above Metropolitan Arcas 
Stockton (Cal.) Sioux Falle (Ss. D. 


Fort Wayne (ind. 332 928 a Sharon-Farrell- Shareavitie (Pa.). 136.913 
Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


Retail Sales come easier 
in the GREENSBORO 
Metropolitan Market 


1960 *960 

Total Total Over 

Families Retail Retail 1954* 

Family 1/1/61 Metropolitan Sales Sales Gain 


in The Nation... k (000) Market (000) Rank (000) 


66.9 GREENSBORO, N. C. $352,910 92 $106,186 
85.4 Tucson, Ariz. 352,319 93 148,113 
nd 89.5 Beaumont-Port Arthur, Tex. 350,989 94 65,843 


81.2 Chattanooga, Tenn. 349,624 95 80,504 

82.5 Reading, Pa. 339,630 96 67,949 

in RETAIL SALES! 94.0 Mobile, Ala. 337,294 97 102,842 
79.9 Stockton, Calif. 335,443 98 76,431 

81.0 Lancaster, Pa. 329,689 100 61,427 

80.0 Shreveport, La. 315,900 101 69,170 

86.0 Duluth-Superior, Minn.-Wis. 315,245 102 35,358 


. and twelve other Larger Metropolitan Markets 


..+ LEADS all CAROLINAS’ Market but one! 


1960 1960 
Total Total Over Per 
Families Retail Retail 1954* Hshld. 
Family 1/1/61 Metropolitan Sales Sales Gain Retail 


Rank (000) Market (000) Rank (000) Sales 


99 75.8 Charlotte, N. C. $402,051 81 $137,793 $5,304 
in The South... 113 66.9 GREENSBORO, N. C. 352,910 92 106,186 5,268 


: 122 60.5 Columbia, S. C. 248,325 123 55,282 4,105 
58.7 Greenville, S. C. 229,539 134 55.871 3.910 

th 57.5 Winston-Salem, N. C. 226,314 139 70,920 4311 

42.9 Raleigh, N. C. 216,931 146 63,678 5,033 

; 60.0 arleston, S. C. 196,432 157 37,809 3,274 

In RETAIL SALES! 34.7 Asheville, N. C. 173.474 174 54.181 4998 
oe 41.3 Spartanburg, S. C. 137,914 197 27.513 3,339 
33.6 Fayetteville, N. C. 132.555 206 32,712 3,945 

28.7 Durham, N. C. 129,129 209 26,841 4.499 

32.6 Gastonia, N. C. 114,535 229 30,660 3,513 

27.8 Rocky Mount, N. C. 95,442 257 11.918 3,433 

22.7 Burlington, N. C. 92,785 264 27,390 4,087 

20.1 Wilmington, N. C. 89.215 271 10,385 4,439 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1961. 


. » » $843,503,000 Retail Sales in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE South 
_.. AND IN THE TOP IOQ OF THE Aghion 


Greensboro News and Record 


OVER 100,000 CIRCULATION—OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for FOOD STORE SALES, in Descending Order 


Estimates Group Code Estimates Group od: Estimates 
AREA and STATE add $000) Rank \ AREA and STATE (add $000) Rank b AREA and STATE (add $000) 


New York (N. Y. ,938, Stockton (Cal.).... i 76.003 Altoona (Pa.). 
Los Angeles-Long Beach (Cal. 414, i ‘ 75,854 


Chicago (Ill. 

Philadelphia (Pa. 

Detroit (Mich.) 

Boston (Mass. ) 

San Francisco-Oakland (Ca! 

Pittsburgh (Pa 

Washington (D. C. 

Cleveland (Ohio 

St. Louis (Mo 

Newark (N. J.) 

Baltimore (Md 

Minneapolis-St. Pau! (Minn. 

Paterson-Clifton-Passaic (N. 

Buffalo (N. Y. 

Houston (Tex. 

Seattle (Wash. 

Milwaukee (Wisc. 

Cincinnati (Ohio 

Dallas (Tex 

Kansas City (Mo. 

Miami (Fila. 

San Diego (Cal. 

Portiand (Ore.) 

Atlanta (Ga.) 

New Orleans (La. 

Denver (Colo. 

San Bernardino-Riverside- 
Ontario (Cal.) 

Bridgeport-Stamford-Norwalk 
(Conn.) 

Hartford-New Britain (Conn.) 

Tamoa-St. Petersburg (Fla.) 

New Haven-Waterbury-Meriden 
(Conn.) 

San Jose (Cal.) 

— \ endl Troy 
(N. 

mA, {Onto} 

Providence-Pawtucket (R. 1.) 

Indiananolis (Ind.) 

Louisville (Ky 

Columbus (Ohio) 

Gary-Hammond-East Chicago 
(ind.) 

Phoenix (Ariz. 

Rochester (N. Y.) 

Jersey City (N. J 

New Brunswick-Perth Amboy 
(N. J.) 

Worcester (Mass.) 

Fort Worth (Tex.) 

Syracuse (N. Y 

Sacramento (Cal. 

San Antonio (Tex.) 

Birmingham (Ala.) 

Youngstown-Warren (Ohio 

Akron (Ohio) 

Totedo (Ohio) 

Memphis (Tenn.) 

Soringfield-Holyoke (Mass.) 

Ailentown-Bethliehem-Easton 
(Pa.) 

Norfolk-Portsmouth (Va.) 

Oklahoma City (Okla. 

Honolulu (Hawaii 

Jacksonville (Fla 

Richmond (Va.) 

Fall River-New Bedford (Mass 

Nashville (Tenn.) 

Omaha (Nebr.) 

Tulsa (Okla.) 

Fresno (Cal.) 

Fort Lauderdale-Hollywood 

» (Fla.) 

Flint (Mich.) 

Wilmington (Del.) 

Grand Rapids (Mich. 

Salt Lake City (Utah 

Canton (Ohio) 

Wilkes-Barre-Hazleton (Pa.) 

Utica-Rome (N. Y.) 

Knoxville (Tenn.) 

Tacoma (Wash.) 

Wichita (Kars.) 

Beaumont-Port Arthur (Tex.) 

Bakersfield (Cal.) 

Harrisburg (Pa.) 

Chattanooga (Tenn.) 

Lansing (Mich.) 

Oriando (Fla.) 

Des Moines (lowa 

Snokane (Wash.) 

Peoria (1ll.) 

Trenton (N. J.) 

Tucson (Ariz 

Brockton (Mass 

West Palm Beach (Fla 

Mobile (Ala.) 

Duluth-Superior (Minn.-Wisc.) 

Charlotte (N. C 

Davennort-Rock Island-Moline 
(lowa-lll 

Reading (Pa 

E! Paso (Tex 

Seranton (Pa 


5 Albuquerque (N M. 


Poughkeepsie (N. ¥.). 
London-Grot 


Greensboro-High Point (N. C.) 


a City-Kingsport 


Lakeland (Fla.).... . 
Corpus Christi (Tex.) . 
— “North | Ltt Rock 


Hamilton-Middletown (Ohio). . 
Baton e (La) 

Atlantic City (N. a. 

Evansville (ind.). . > . 
Saamnete (Mich.). . . 
Newoort News-Hampton (Va). , 
Saginaw (Mich.)....... - 
Madison (Wisc.) . . - 


ion-Norwich — 


Wineton Salem (N. C.) 
Battle Creek (Mich.) 
Eugene (Ore.)..... 
Las Vegas (Nev.) 
Raleigh (N. C.). . 
Cedar Ranids (Iowa) 
Mansfield (Ohio) 
Lubbock (Tex.) 
Galveston-Texas City Tex.) 
Roanoke (Va.) 
Pittsfield (Mass.) 
Toneka (Kans.). . 
Columbus (Ga.) 
Savannah (Ga.) 
Salem (Ore.) 
Yakima (Wash.) 
Daytona Beach (Fla.) 
Macon (Ga.) 
Amarillo (Tex.) 
Lincoln (Nebr.) 
ery ™. ) 
Waco (T 


Jackson (Mich.). 
Anderson (ind.) 

Green Bay (Wisc.). 
Soringfield (Ohio) 
Asheville (N. > ‘ 
Odessa (Tex. * 
Lexington (Ky. 
Sharon-FareSharpvil Pe.) ). 
Waterloo (Ohi we). 
Decatur (1l1.). . 

Bangor (Me.) 
Vineland-Bridgeton (N. J.) 
Bay City (Mich.) 

Lima (Ohio) 

Muncie (ind.) 

Wichita Falls (Tex.) 
Beloit- Janesville (Wisc.) 
Port Huron (Mich.) 
Soringfield (Mo.) 
Oshkosh (Wisc.) 

Reno (Nev.) 
Spartanburg (S. C.) 
Colorado Sorirgs (Colo.) 
Gastonia (N. C.) 

Lake Charles (La.) 
Sioux City (lowa) 
Williamsnort (Pa.) 


Chamnaian-Urbana (1!) - 
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Lewiston-Auburn (Me.) 
Middletown (Conn.) 
Biloxi-Gulfport (Miss.) 


0.) .. es 
Pet etersburg- Hopewell (Wa)... 
Danville (ill.). . 


heboygan (Wisc.) 
Fayetteville (N. C.)............ 
Huntsville (Ala.) 
Florence-Sheffield-T: 


(Wash.) 
jae tare | ° Oaeed 
Cumberland (Md.) 
} ome * ab e (N. D.-Minn.) 
Wash 


Lafayette (ind.) 
—- oe, 
jexal 


Belingha (Wash. Da dadsnaies 
Zanesville (¢ ( one 
Great Falls (Mont.). . 


Eau Claire (Wisc.) 
Clarksburg (W. Va.) 
Marion (ind.)..... 
Fond du Lac (Wisc.) 


Gainesville (Fla.)...... ie 
Wauean (Wiec.).............0. 
Tallahassee (Fla... 

Richmond (ind.)..... 
Manitowoc-Two Rivers (Wisc.).. 
Grand Forks-East Grand Forks 


ny ( 
Quincy (iL) 
Kokomo (Ind.)..... 
Paducah (Ky.). . 
Lafayette (La.)... 
Lawton (Okla.) 
Meridian (Miss.) 
Casper (Wyo.) 
Mason City (lowa) 
Greenville (Miss.) 
Clinton (lowa). . . io 
| a 
Laredo (Tex.).. 


al Above Metronolitan Areas 
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666 SALES MANAGEMENT 


, Store Sales come easier 
'G REENSBORO 


Metropolitan Market 


LEADS 5 LARGER and (87 other National ee 


1960 1960 
Food Food Over Per 
) i Shae. Metropolit Sele Seles sae pony 
In The Nation... (RRAuAMPOI sai a ae oe 
113 66.9 GREENSBORO, N. Cc. $68,424 108 $20,043 $1,023 
d 108 71.0 Bristol-J's'n City-K'g'pt, Va.-Tenn. 68,156 109 23,946 960 
na 111 68.6 Rockford, Ill. 67,250 I11 25,275 980 
' ‘ 106 72.1 Little Rock-N. : Rock, Ark. 65,344 116 18,262 906 
107 72.0 South Bend, Ind. aa 62,317 120 8,092 866 
In RETAIL SALES! 105 72.6 York, Pa. 60,47! 122 12,690 833 


.»» LEADS all CAROLINAS’ Markets but one! 


1960 
Food Food Over Per 

Families Store Store 1954* Hshlid. 

Family 1/1/61 Metropolitan Sales Sales Gain Food 
Rank (000) Market " (000) Rank (000) Sales 


1960 


Charlotte, N. C. ) $81,005 94 $37,404 $1,069 

GREENSBORO, N. C. 68,424 108 20,043 1,02 

In The South . .. 7 Geese, S. C. 55.038 135 15,751 938 
.0 Charleston, S. C. 51,621 142 # 12,899 860 

, 5 Columbia, S. C. 50,046 146 9,688 827 

5 Winston-Salem, N. C. 48.535 151 15,964 924 

: Raleigh, N.C. 48,175 155 15,835 1,123 
| 7 Asheville, N. C. 38,074 177 11,956 1,097 

In RETAIL SALES! Spartanburg, S. C. 32,887 194 5,656 796 
6 Gastonia, N. C. 32,748 196 10,165 1,004 

220 28.7 Durham, N. C. 30,118 209 8785 1,049 

200 33.6 Fayetteville, N. C. 27,432 226 6740 816 

262 22.7 Burlington, N. C. 22,979 253 7,067 1,012 

281 20.1 Wilmington, N. C. 22,176 260 5,324 1,103 

227 27.8 Rocky Mount, N.C. * 21,558 263 4,071 751 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1961. 
» +» $185,754,000 FOOD SALES in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE Southe 
_ AND IN THE TOP 100 OF THE Ygtion 


REEN ISBOR 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for GEN’L. MDSE. STORE SALES, in Descending Order 


Estimates oon Code Group Estimates 
AREA and STATE (add $000) Rank No. AREA and STATE AREA and STATE (add $000) 


New York (N. Y. 

Chleage (ik, 
pall wert Beach (Cal) 7 

Philadeiphia (Pa 

Detroit vse 

Boston (Mass. 

San Franciaca-Oakland (Cal.).. 

Pittsburgh (Pa. 

Minneapolis. Paul (Minn.) 
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(Ga.)... 
Seattle (Wash.) 
Dallas (Tex.).... 
Denver (Colo.). . 
Milwaukee (Wisc.) 
Cincinnati (Ohio) 
Paterson-Cliften-Passaic (N. J.) 
Buffalo (N. Y.).. 
Houston (Tex.). . 


ny nmr 
yuveeeeesee 

-_- 28 

see 


~ 
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Memphis (Tenn.). . 
Tampa-St. Petersburg (Fla.) 
Fort Worth (Tex.) 

Columbus (Ohio). . 

San Diego (Cal.). . 

Dayton (Ohio) 

Hartford-New Britain (Conn.) 
a  wpeeeedl has 


Y.). 

siminghans ‘Ala. 

Grotdinen Pommadiet (R. 1.) 
San Jose (Cal.) 

Rochester (N. Y.). . 
Louisville (Ky.) 
San Antonio (Tex.) 

Richmond (Va.) 

Akron (Ohio) . 
Youngstown-Warren (Ohio) 
Allentown-8 ethiehem-Easton 
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ee Chicago 


ingfield (Mo.) 
Terre Haute (ind.)............ 
Macon (Ga. 
Hami 


San Pabedan tivanhae. 
Ontarie (Cal.) 

Syracuse (N. Y.).. 

Sacramento (Cal.) 

Phoenix (Ariz.) 

— Haven-Waterbury- Meriden 
( 

Okishome City (Okla.) 

Nashville (Tenn.)..... 

Salt Lake City (Utah.) 

Springfield-Holyoke (Mass. ) 

Omaha (Nebr.).... 

Tulsa (Okla.)...... 

Knoxville (Tenn.). . 

Charlotte (N. C.) 

Norfolk-Portsmouth (Va. 

Spokane (Wash.) 

Jacksonville (Fla.) 

Honolulu (Hawaii) 

Grand Rapids (Mich.) 

Wilmington (Dei.) 

Des Moines (iowa) 

Fort Wayne (ind.) 

Orlando (Fia.) 

Fresno (Cal.)... 

Worcester (Mass.) London-Groton-Norwich 

New Brunswick-Perth Amboy a 


Benton Harbor-St. Joseph 


nebo i 


Eugene (Ore.) 
Modesto (Cal.).. 
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e Paso (Tex.) 
Wilkee-Barre-Hazieton (Pa.) 
Flint (Mich.) 
Davenport-Rock Island-Moline 
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Peoria (ill.).... 
Canton (Ohio) 
Lansing (Mich.) 
Tacoma (Wash.) 
Utica-Riome (N. Y.) . ch.) “a 
Charleston (W. Va.) y 38 ne SS ae 
Jersey City (N. J.) ‘ Ablions 
Johnstown (Pa.) ’ Atlantic City, 
Little Rock-North Little Rock Danville (11 
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(W. Va.-Ky.) 
Duluth-Superior (Minn.-Wisc. ; Auburn 
Fort Lauderdale-Hollywood Daytona Beach (Fla.).... : Gainesville (Fla.).. sone 
(Fla.) ; . ow * Senet ; x Mason City (Iowa). . ytleo-s 
Bakersfield (Cal.) . joux Falls (S. D.)... . — 
Trenton (N. J.) , Appleton (Wisc.).... 7 Total Above Metropolitan Areas..............24,814,707 
Reading (Pa. . 94 Las Vegas (Nev.).... ‘ 
Fall River-New Bedford (Mass. Burlington (Vt.) 
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668 SALES MANAGEMENT 


Merchandise Sales come easier 
in the GREENSBORO 
Metropolitan Market 


LEADS 63 LARGER and (88 other National Markets! 1960 1960 Per 


Gen. " Over Hshld. 

Families Mdse. _ 1954* Gen. 
Family 1/1/61 Metropolitan Sales Gain Mdse. 
Rank (000) Market (000) (000) Sales 


113 66.9 GREENSBORO, N. C. $99,420 $73,337 $1,486 
in The Nation... 51 169.3 Gary-Hammond-E. Chicago, Ind. 99,146 


28 271.6 SanB'n'dino-Riv's'e-Ont'rio, Calif. 98,636 
50 169.5 Syracuse, N. Y. 98,581 
nd 52 163.7 Sacramento, Calif. 94,212 


41 198.4 Phoenix, Ariz. 93,535 
39 201.1 NewH'v'n-Wat'b'y-M'den, Conn. 91,347 
In RETAIL SALES! 54 162.6 Oklahoma City, Okla. 91,291 
55 159.3 Springfield-Holyoke, Mass. 85,056 
59 141.0 Omaha, Neb. 79,637 


. and fifty-four other Larger Metropolitan Markets. 


» +» LEADS all CAROLINAS’ Markets! 


1960 

Gen. 

Families Mdse. 

Family 1/1/61 Metropolitan Sales 
( Market (000) 


* . 9 GREENSBORO, N. C. $99,420 
In The South « . « Charlotte, N. C. 74,516 


7 Greenville, S. C. 39,120 
2 Raleigh, N. C. 36,515 
th 5 Columbia, S. C. 36,168 
5 Winston-Salem, N. C. 35,311 


7. Asheville, N. C. 29,312 
In RETAIL SALES! 0 Charleston, S. C. 24,414 


Durham, N. C. 20,862 
Spartanburg, S. C. 20,733 
Fayetteville, N. C. 20,541 
Rocky Mount, N. C. 16,717 
Gastonia, N. C. 14,003 
Wilmington, N. C. 11,615 
Burlington, N. C. 9,839 433 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power, 1961. 


. » » 156,137,000 General Merchandise Sales in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE South 
_.. AND IN THE TOP 100 oF THE YAghion 


Greensboro News and Record 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for APPAREL STORE SALES, in Descending Order 


Estimates Group Code Estimates Group Code 
AREA and STATE (add $000) Rank AREA and STATE (add $000) Rank AREA and STATE 


New York (N. Y.)......... 1,634,084 
Chicago (NIL). ......... 

Los Angeles-Long Beach (Cal.).. 
Phiiadeiphia (Pa.) 


San Prenaioce -Ockiand ( a. 
Washington (D. a. ‘ 
Newark (N. J.). 

Pittsburgh (Pa.).. 

St. Louis (Mo.) 
Paterson-Clifton-Passaic bet 4). 
Cleveland (Ohio).. 

Miami (Fla.)........ 

Baltimore (Md.). . ads 
~~ ET Paul (Minn.) 
Buffalo (N. Y 

Milwaukee (Wisc.).. neeeu 
Houston (Tex.)...... 

Dallas (Tex.) Sc 
Kansas City (Mo.)......... 
Cincinnati (Ohio) 


‘etersourg-Hopeweli (V: 
Biloxi-Guitport ia). ~ 
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New Haven-Waterbury- -Meriden 
(Conn.)......... 
Providence-Pawtucket (R. |.). . 
at -* Seeeieene 
(Uonn.) . ° 
Jersey City (N. 4.) 
Albany- bh BR Troy(N. Y.) ) 
Denver (Colo.) 
Hartford-New Britian (Conn. = 
San Jose (Cal.) we 
Tampa-St. Petersburg Fla.) 
Portiand (Ore.). 
Louisville (Ky.). 
Rochester (N. Y.).... 
Birmingham (Ala.) 
New Brunswick- Perth Amboy 
(N. J.) (Conn.) 
Gary Hammond-E. Chicago(ind. ) 5 wennent Masbdaaeees (Va.).. 
Phoenix (Ariz.)..... 48,526 SOIL, « watacaseceses 
Columbus (Ohio).............. x Charteston 
Dayton (Ohio)................ 
Worcester (Mass.). . 
Springfield-Holyoke (Mass.). 
Okiahoma City (Okla.) 
Memphis (Tenn.).... 
San Bernardino-Riverside- 
Ontario (Ual.)........ 
Syracuse (N. Y.) Columbus ( ; 
Norfolk- Portementh (Va.) 93 Daytona Beach shnsnand pasendaeee 
Jacksonville (Fla.) ‘ ° Macon (Ga.). Pas 
San Antonio (Tex.) 
indianapolis (ind.) 
Sacramento (Cal.) 
Honolulu (Hawaii)... .. “ 
Allentown-Bethichem-Easton 
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Fort Landnndiie-isitpaeed 
(Fia.) 

Youngetown-Warren ‘Ohio 

Omaha (Nebr.). 

Toledo (Ohio)... .. ae ant x 

Tulsa (Okla.) 31, Springfield (Mo.)..... ain 

Fall River-New Bedford Mass.) ’ oe > ae 

Wilmington (Del.).... 30, Vineland-Bridgeton 5... 

Richmond (Va.)..... ¥ Fargo-Moorenead ay D. -Minn.) 

Fresno (Cal.)....... ie x Laredo (Te 

Shreveport (La.) P ° 

Fiint (Mich.).. . 

Nashville (Tenn.) . 

Fort Worth (Tex.) Jee ° 

Wilkes-Barre-Hazieton (Pa.).... i Wich Falls (Tex.). . 

Harrisburg (Pa.)........... ° Green Bay (Wisc. City ( 

El Paso (Tex.) ia 0 Gainesville (Fla.) 

Trenton (N. J.).. : ’ Temple (Tex.) 

Des Moines (iowa) Auburn (N. Y.) 
Danville (Va. 
San 
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Grand Rapids (Mich.) 
Akron (Ohio). . wa 
Utica-Rome (N. Y. Bie 
Charlotte (N. C.) 
West Palm Beach (Fla. 
Mobile (Aia.) 
Canton (Ohio) 
Wichita (Kans.).... 
Tucson (Ariz.) 
Evansville (ind.) 
Sait Lake City (Utah) ‘ y aoa 
Atlantic City (N. J.). .. ; a Eau Claire (Wisc.) . 
Jackson (Miss.)... 22, 88 Sharon-Farrell-Sharpsville (Pa.). 
Beaumont-Port Arthur (Tex.).. ' Decatur (I1l.) 
Austin (Tex.) 2 
Greensboro-High Point (N. C.) 
Duluth-Superior (Minn.-Wisc.). 
Albuquerque (N. M.) 
Amarillo (Tex.) 
Orlando (Fla.) 
Brockton (Mass.) 
Reading (Pa.) 
Savannah (Ga.) 
Madison (Wisc.) 
Davenport-Rock island-Moline 
_(towa-Ill.) 19, Beloit-Janesvise (Wisc.) . 
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670 SALES MANAGEMENT 


iv ¥ Store Sales come easier mn 
APPARE GREENSBORO 
| Metropolitan Market 


LEADS 25 LARGER and 184 other National Markets! 


1960 


1960 Over Per 

Families Apparel Apparel 1954* Hshlid. 

\ Family 1/1/61 Metropolitan Sales Sales Gain Apparel 
Rank (000) Market (000) Rank (000) Sales 
113 66.9 GREENSBORO, N. C. $21,235 91 $10,780 $ 317 
74 104.7 Orlando, Fla. - 20,524 95 6,220 196 
88 86.0 Duluth-Superior, Minn.-Wis. 21,152 92 1,816 246 
101 75.5 Albuquerque, N. M. 20.842 93 7,459 276 
98 79.4 Brockton, Mass. 20,275 6 6,298 255 
92 82.5 Reading, Pa. 20,072 97 1,383 243 
91 84.5 Davenp't-Rock Isl'd, Moline, la.-Ill. 19,302 100 3,343 228 
97 79.9 Stockton, Calif. 19,233 102 3,163 241 
107 72.0 South Bend, Ind. 18,958 103 708 263 
94 81.2 Chattanooga, Tenn. 18,793 104 — 130 231 

. and 16 other Larger Metropolitan Markets. 
.»» LEADS all CAROLINAS’ Markets but one! 
1960 

1960 Over Per 
Families Apparel Apparel 1954* Hshld. 

Family 1/1/61 Metropolitan Sales Sales Gain Apparel 
Rank (000) Market (000) Rank (000) Sales 
99 75.8 Charlotte, N. C. $25,518 79 $8,257 $ 337 
113 66.9 GREENSBORO, N. C. 21,235 YI 10,780 317 
122 60.5 Columbia, S. C. 17,535 114 3,322 290 
140 52.5 Winston-Salem, N. C. 17,103 119 3,640 326 
124 60.0 Charleston, S. C. 14,570 141 | 463 243 
168 42.9 Raleigh, N. C. 13,171 147 2,960 307 
127 58.7 Greenville, S. C. 10,503 164 260 179 
193 34.7. Asheville, N. C. 8,673 184 2,557 250 
220 28.7 Durham, N. C. 8,103 191 942 282 
173 41.3 Spartanburg, S. C. 7,510 210 1,312 182 
200 33.6 Fayetteville, N. C. 7,506 211 444 223 
227 27.8 Rocky Mount, N. C. 7,175 218 1,106 258 
262 22.7 Burlington, N. C, 7,121 219 2,878 314 
203 32.6 Gastonia, N. C. 6,838 230 1,968 210 
281 20.1 Wilmington, N. C. §,.082 265 — 565 253 


*U. S. Bureau of Census Figures 1954. All: other figures Sales Management Survey of Buying Power, 1961. 


. » » $50,750,000 Apparel Sales in Greensboro ABC Retail Trading Area! 
IN THE TOP 20 RETAIL MARKETS OF THE South FREENS BORD 


... AND IN THE TOP |QQ OF THE YAghion eee 
HUMRB Og 
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OVER 100,000 CIRCULATION — OVER 400,000 READERS - 
! rt} \ 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for FURN.-HOUSE.-APPLIANCE STORE SALES, in Descending Order 


Estimates Group Code Estimates Code Estimates 
AREA and STATE (add $000) Rank No. AREA and STATE (add $000) No. AREA and STATE (add $000) 


New York (N. Y.) Newport News-Hampton (Va.).. 17,155 99 = Great Falls (Mont. 6,601 
Los Angeles-Long Beach (Cal.).. South Bend (ind.) 16,918 Pasco-Kennewi 
Spokane (Wash.) 


16,878 (Wash.) . 6,576 
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Buffalo (N. Y.) 
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San Jose (Cal.). a , 
Phoenix (Ariz.) B Si (Minn. -Wisc. ). 
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5 mton-Endicott (N.Y... 
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Hartford-New Britain (Conn.) 

Portiand (Ore.) 

Indianapolis (Ind.).. . 

Sacramento (Cal.) : 
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Dayton (Ohio). 
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Birmingham (Ala.)............ : De Adnhnenigenace 
Jersey City (N. J.)........... ‘ Roanoke (Va.)............. we 
Oklahoma City (Okla.) ; Savannah (Ga.)............... 
a y \ Reeee ~Perth th Amboy New -* Sgapenamentmastmnenn 
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Rochester (N. Y.) 3 
Gary-Hammond-East t Chicage Capone (Ore.) . 258 Marion 
(Ind.) ; ‘ _ . i eee 9,983 Fort Smith (Ark.) 
Omaha (Nebr.). : Macon (Ga.) : _— Eee 
Norfolk-Portsmouth (Va.).. x Battle Creek (Mich.).. ; ‘ Bangor (Me. 
Toledo (Ohio) 32, Lorain-Etyria (Ohio) s Danville (i. 
Fort Lauderdale-Ho!llywood .) y Albany (Ga.) 

(Fia.) Colorado Brownsville-Harlingen-San 
Springfleld-Holyoke (Mass.) enito (Tex.) 
Jacksonville (Fia.)........ 

Worcester (Mass.). . . 
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Syracuse (N. Y.)... ° 

emphis (Tenn.) paaetel ; 

Wilmington (Del.)............. i Manchester (N. H.)........... 
San Antonio (Tex.) Springfield (Mo.) ‘ 

Flint (Mich.) ‘ad ‘ Fayetteville (N. C.).. 

Salt Lake City (Utah). . , x Vineland-Bridgeton (N. J.)..... 
Grand Rapids (Mich.). . i 64 ae 
Honolulu (Hawall)..... . Pittsfield (Mass.) 

Fresno (Cal.) v Las Vegas (Nev.).............. 
Fort Worth (Tex. ).. 4 LU eee 
Richmond (Va.).. - : Waco (Tex.) 

Canton (Ohie)...... ; ' 58 Se D.-Minn.). 
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Tulsa (Okia.). . 
Akron (Ohio)... 
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Nashville (Tenn)... .... 

Albuqu eo (NN. M. ). iba 
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Owensboro (Ky.) 
ty ny (Miss.) 


“_ a). . 
Harrieburg (Pa Galveston-Texas City (ex. ).. 
Bristol-J neon REA PtEeeS an Huntsville (Ala.). . 
; 1 


838% 


(Tenn.-Va.) 
Charlotte (N. C.) 
Utica-Rome (N. Y.) 
Stockton (Ca! 
Tacoma (Wash.) 
Reading (Pa.) 
Shreveport (La.) 
Santa Barbara (Ca!.) (N.C. 
Wilkes-Barre-Hazleton (Pa.) Beloit- Janesville poe. 
Mobile (Ala.).. A Muncie (ird.). 
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672 SALES MANAGEMENT 


Radio Sales come easier 
Cf. in the GREENSBORO 


Metropolitan Market 


LEADS 7 LARGER and 185 other National Markets! 


1960 Furn. 1960 
Furn.-House. House. Over Per 
Families Appliance Appl. 1954* Hshld. 
Family 1/1/61 Metropolitan Sales Saies Gain Furn. 
Rank (000) Market (000) Rank (000) Sales 
113 66.9 GREENSBORO, N. C. $14,259 108 $ 2,324 $ 213 
in The Nation... 111 68.6 Rockford, Ill. 13,953 Ill — 270 203 
103 73.8 Fort Wayne, Ind. 13,912 112 1,232 189 
110 69.5 Charleston, W. Va. 13,765 114 1511 198 
nd 102 73.8 Erie, Pa. 13,146 121 211 178 
: 88 86.0 Duluth-Superior, Minn-Wis. 12,519 127 —1,341 146 
In RETAIL SALES! 112 67.1 Scranton, Pa. 12,394 128 —2,079 185 
Brockton,. Mass. 9,325 


. »» LEADS all CAROLINAS’ Markets but one! 
a A asl bs Per 


Families Appliance Appl. 1954* Hshld. 

Family 1/1/61 Metropolitan Sales Sales Gain Furn. 

Rank (000) Market (000) Rank (000) Sales 

99 75.8 Charlotte, N. C. $18,443 90 $ 6837 $ 243 

rt ee 113 65.9 GREENSBORO, N. C. 14.259 108 2324 213 
140 52.5 Winston-Salem, N. C. 14.228 109 4.985 271 

124 60.0 Charleston, S. C. 12,027 133 896 200 

th 127 58.7 Greenville, S. C. 11,600 137 271 198 

122 60.5 Columbia, S. C. 10,955 142 3,316 18! 

168 42.9 Raleigh, N. C. 9,983 I5I 2,648 233 

in RETAIL SALES! 200 33.6 Fayetteville, N. C. 9,016 163 3,107 268 
193 34.7 Asheville, N. C. 7,825 182 2,204 226 

220 28.7 Durham, N. C. 6861 198 — 20I 239 

173 41.3 Spartanburg, S. C. 6,542 203 — 54 158 

203 32.6 Gastonia, N. C. 5,702 225 944 175 

262 22.7 Burlington, N. C. 5,585 231 1,242 246 

281 20.1 Wilmington, N. C. 4,896 249 2,060 244 

227 27.8 Rocky Mount, N. C. 3,406 289 — 786 122 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1961. 


. » » $39,367,000 FURNITURE SALES in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE South 
_.. AND IN THE TOP [00 oF THE Aghion 


Greensboro News and Record 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 
Estimates, 1960, for AUTOMOTIVE DEALERS & STORE SALES, in Descending Order 


Estimates Group Code Estimates Code Estimates 
(add $000) Rank No. AREA and STATE (add $000) Rank No. AREA and STATE (add $000) 
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AREA and STATE 
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“Los A Angeles-Lons ‘Beach (Cal.)..1,763,817 
Y.) 1,3 


New York (N. 


Chicago (Il1.) 1" 


Detroit (Mich.) 

Philadelphia (Pa.) 

San Francisco-Oakland (Cal.) 

Boston (Mass.) 

Washington (D. C.) 

Pittsburgh (Pa.) 

St. Louis (Mo.) 

Cleveland (Ohio) 

Minneapolis-St. Paul (Minn. 

Dallas (Tex.) 

Newark (N. J.) 

Houston (Tex.) 

Baltimore (Md.) 

Miami (Fla.) 

Buffalo (N. Y ) 

Denver (Colo.) 

Kansas City (Mo.) 

Milwaukee (Wisc.) 

San Diego (Cal.) 

Atlanta (Ga.) 

Paterson-Clifton-Passaic (N. J.) 

Seattle (Wash.) 

Cincinnati (Ohio) 

Tampa-St. Petersburg (Fla.) 

Portland (Ore.) 

Phoenix (Ariz.) 

Indianapolis (Ind.)... . 

Columbus (Ohio) 

San Bernardino-Riverside- 
Ontario ‘Cal.) 

Louisville (Ky.) 

Hartford-New Britain (Conn. 

Dayton (Ohio). . 

San Antonio (Tex.) 

Fort Worth (Tex.) 

San Jose (Cal.) 

New Orleans (La.) 

Rochester (N. Y.). . 

Memphis (Tenn.) 

Albany-Schenectady- Troy 

Y. 


(N. Y.) 

Bridgeport-Stamford-Norwalk 
(Conn.) 

Birmingham (Ala.) 

Oklahoma City (Okla.) ‘ 

Providence-Pawtucket (R. 1.) 

New Haven-Waterbury-Meriden 
(Conn.) ‘ 

Syracuse (N. Y.) 

Jacksonville (Fia.) 

Sacramerto (Cal. 

Akron (Ohio) 

Flint (Mich.). . 

Tulsa (Okla.) 

Youngstown-Warren (Ohio) 

Omaha (Nebr.) 

Fort Lauderdale-Hollywood 
(Fla.) 

New Brunswick-Perth Amboy 
(N. J.) 

Gary-Hammond-E. Chicago(Ind.) 

Salt Lake City (Utah 

Toledo (Ohio) 

Worcester (Mass.) 

Richmond (Va. 

Allentown-Bethiehem-Easton 
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Fresno (Cal.) 
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Orlando (Fla.) 
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Wichita (Kans.) 

Wilmington (Del.) 
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Lansing (Mich.) 

El Paso (Tex.) 

Jersey City (N. J 

Des Moines (iowa) 
Albuquerque (N. VM.) 
Honolulu (Hawaii 

Canton (Ohio) 

Charlotte (N. C.) 
Bakersfield (Cal 

Spokane (Wash.) 

Peoria (Ill.) 

Knoxville (Tenn. 
Utica-Rome (N. Y. 
Shreveport (La. 

West Palm Beach (Fla.) 
Beaumont-Port Arthur (Tex.) 
Reading (Pa.) 

Fall River-New Bedford (Mass. 
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(Ark.) 

Fort Wayne (ind.) 

Mobile (Ala.) 
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Tucson (Ariz. 

Jackson (Miss. 

Baton Rouge (La 
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Total Above Metropolitan Areas..... 


SALES MANAGEMENT 


Store Sales come easier 
in the GREENSBORO 


Metropolitan Market 


1960 


LEADS 9 LARGER and (81! other National Markets! 
1960 Over 


Families Automotive Automotive 1954* 
Family 1/1/61 Metropolitan Sales Sales Gain Automotive 
Market (000) Rank (000) Sales 


GREENSBORO, N. C. $55,004 110 $15,607 $ 822 
Huntington-Ashland, W. Va.-Ky. 52,398 II! 12,372 


5 Johnstown, Pa. 52,337 112 ~#11,861 
.0 South Bend, Ind. 51,061 114 3,947 
nd 8 Erie, Pa. 50,163 I!17 — 558 
5 Charleston, W. Va. 48.894 119 — 187 


Ree Qa . 0 Duluth-Superior, Minn.-Wis. 48.828 120 330 

In RETAIL SALES! .6 Rockford, Ill. 47,322 122 11,319 
MAAS \ 4 Brockton, Mass. 45,432 128 9,238 
Scranton, Pa. 40,265 143 6,956 


.». LEADS all CAROLINAS’ Markets but one! 


1960 
1960 Over 
Families Automotive Automotive 1954* Hshld. 
1/1/61 Metropolitan Sales Sales Gain Automotive 
(000) Market (000) Rank (000) Sales 


75.8 Charlotte, N. C. $72,068 80 $28,278 $ 95! 

66.9 GREENSBORO, N. C. 55.004 110 15,607 822 

Columbia, S. C. 51,774 113 11,650 856 

Winston-Salem, N. C. 41,928 135 14,584 799 

Raleigh, N. C. 41,883 136 6,665 976 

Greenville, S. C. 41,756 137 8.412 71) 

Charleston, S. C. 31,639 166 5.416 527 

* ' \ .6 Fayetteville, N. C. 28,380 185 6,453 ‘845 
In RETAIL SALES! .3 Spartanburg, S. C. 27,757 187 6,268 672 
SS . Asheville, N. C. 26,546 192 10,008 765 
Gastonia, N. C. 21.414 223 4911 657 

Durham, N. C. 21,380 225 2.063 745 

.7 Burlington, N. C. 20.048 232 7,345 883 

27.8 Rocky Mount, N. C. 14.855 280 414 534 

20.1 Wilmington, N. C. 13,745 290 2,007 684 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1961. 


. » » $£48,038,000 AUTOMOTIVE SALES in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE Soudhe 
_.. AND IN THE TOP [QQ OF THE Aghion 


Greensboro News and Record 


OVER 100,000 CIRCULATION—OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for GASOLINE SERVICE STATION SALES, in Descending Order 


“Estimates Group Code es Group Code Estimates Group 
AREA and STATE (add $000) Rank No. AREA and STATE (ua 3000) nk No. AREA and STATE (add $000) Rank 


“Los Angeles-Long Beach (Cal) ).. 788, 
New York (N. Y.) : 

Chicago (lil.).... ‘ 

Detroit (Mich.) ‘ 

San Francisco-Oakiand (Cal.)... 


Lynchb 
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Washington (D. C.) 

Pittsburgh (Pa.) 

Cleve (Ohio) 

Minneapolie-St. Paul (Minn.) 

Baltimore (Md.) 

Newarkj(N. J.) 

Houston (Tex.) 

Dallas (Tex.).. 

San Bernardino-Riverside- 
Ontario (Cal.) . 

Seattic (Wash.) . 

Paterson-Clifton-Passaic (N. J. . 

Milwaukee (Wisc.) 

Atlanta (Ga.). . 

Buffalo (N. Y.) 

Kansas City (Mo.) wi 4 

San Diego (Cal.) ‘ 95. 29 Ventura-Oxnard (Cal.)......... 

Madison (Wisc.).............. 


. 26 Portsmouth (Ohio) 
Cincinnati (Ohio) i ‘ Midland (Tex.) 
Portland (Ore.) 7 jeading (Pa.). 46 Tallahassee (Fla.) 
Tampa-St. Petersburg (Fla.) ‘ ' 287 Sarasota 
San Jose (Cal.) Ka 
Phoenix (Ariz.). . . 68,729 . 
Dayton (Ohio)... 32 Benton Harbor-St. Joseph 
Columbus (Ohio) 5 (Mich, 
Indianapolis (ind.) Newport or (Va.).. 
Louisville (Ky.). . Ann Arbor (Mich.) 
Hartford-New Britain (Conn.) 
Gary-Hammond-E. Chicago(!nd.) 
Bridgeport-Stamford-Norwalk 

(Conn.) 
New Orleans (La.)........ 
jean op nog i eachioeibe 
Fort Worth (Tex. 
Memphis (Tenn.). . . 
Oklahoma City (Okla.) 
Toledo (Ohio). 
— Haven-Waterbury-Meriden 
( 
pvetdenen Pomtacies (R. |. y.« Longview oe). 
Birmingham (Ala.) ae Me. Marion 
Akron (Ohio). ... .. 80,966 48 146 
Yeungstown-Warren (Ohio)... . La c. 
wr 4" Schenectady- een Newark (Ohio). 
Y.) 


J 286 A Kankakee (Iil.) 
San Antonio (Tex.) Reno (Nev.). 150 283 = St. 
— — ~Perth mead 
Tulsa (Okla.). 
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Flint (Mich. 4 
Syracuse (N. Y.) 
Nashville (Tenn.).... 
Rochester (N. Y.) . 
Honolulu (Hawail). . 


B8e33 


patient 7 Daytona Beach (ria. (Md. 
Salt Lake City ( Utah) ° Springfield (Mo.) jutchinson (Kans.) 
Richmond (Va.) é ’ Steubenville-Weirton 96 Lewiston-Auburn (Me.)........ 
Allentown-Bethichem- Easton Ww. : Danville (Va.)................ 
(Pa.).. . a '. M . Bellingham (Wash.)........... 
Wilmington (Del. >. ; ¥ 68 Si Ark.) 
ere (Mass.).... 
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urgh (N. Y.) 
Wichita Falls (Tex.)........... 
Atlantic City J 4)... 7 
= Abilene Mi 
Fort Lauderdale-Hollywood Jackson 
(Fla.) ben ‘ Michigan Cy Cina) 
Knoxville (Tenn.)........... New London-Groton-Norwich 
Canton ay d Seaees 32,088 eS 
Tucson (Ariz.). ¢ Salem (Ore.). . 
Lansing (Mich.) : aa 7 Poughkeepsie (N. Y. y 
Des Moines (iowa)... . ‘see ° 66 OG 
Charlotte (N. C.) —_ ’ 
Beaumont-Port Arthur (Tex.).. 80 Racine (Wisc.).. 
Chattanooga (Tenn.) y Decatur (Ill.). 
; Lexington (Ky o 
Waterloo (low ee 22 Butte-Anaconda (Mont. . 
Joplin (Mo.).. an 2,063 Lawton (Okla.) 
.) Lake Charlee (La Enid (Okla.)..... 
Davenport-Rock Island-Moline | Fargo-Moorehead (N. D.-Minn.) Kokomo (Ind.)... 
(lowa-lil.)... 27, 30 3 580 226 Clinton (lowa)..... 
Orlando (Fia.) ° Ohio)..... = -). 
Fall River-New Bedford (Mass.) 
Duluth-Superior (Minn.-Wise. 
Stockton (Cal.) 
West Paim Beach (Fia.) .). 
Utica-Rome (N. Y.) " a (Wisc.).... \ 
Mobile (Ala.) ‘ Elkhart (In eenville (Miss.) 
Bristol- Johnson City-Kingsport Sioux iy & | RETIN ,073 Owensboro (Ky.) 
(Tenn.-Va.) ; Provo-Orem (Utah) 10,954 Mantionse-Tae Rivers (Wisc.).. 
Spokane (Wash.) x Mansfield (Ohio) 10,700 Laredo (Tex.) 
Santa Barbara (Cal.) : M 96 288 Sharon-Farrell-Sharpsville (Pa.). . 7 
Greensboro-Hi ‘ . Sioux City (lowa) 


10,602 
Shreveport (La. _ 23, Pittsfield (Mass.) ' Total Above Metropolitan Areas.......10, 
Copyright, Sales Genet Inc., 
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676 SALES MANAGEMENT 


Sales come easier 
in the GREENSBORO 
Metropolitan Market 


LEADS 16 LARGER and (87 other National Markets 
1960 


Families Gasoline Gasoline 
1/1/61 Metropolitan Sales Sales Gasoline 
(000) Market (000) Rank (000) Sales 


eo 66.9 GREENSBORO, N.C. $23,434 8.241 $ 350 
In The Nation . . . 80.0 Shreveport, La. 23.428 7.750 293 


73.8 Fort Wayne, Ind. 23,177 7,776 314 
72.1 Little Rock-N. Little Rock, Ark. 22,451 8,622 311 
nd 96.8 Wilkes-Barre-Hazleton, Pa. 21,654 5,906 224 


72.0 South Bend, Ind. 21,410 5,076 297 
72.9 Trenton, N. J. 21,330 2,581 293 
In RETAIL SALES! 75.5 Johnstown, Pa. 21,053 5,853 279 
73.8 Erie, Pa. 20,867 6,799 283 
81.0 Lancaster, Pa. 20,709 4,949 256 


. . and seven other Larger Metropolitan Markets. 


. +» LEADS all CAROLINAS’ Markets but one! 1960 


1960 Over Per 
Families Gasoline Gasoline 1954* Hshld. 
Family 1/1/61 Metropolitan Sales Sales Gain Gasoline 
Rank (000) Market (000) Rank (000) 


99 75.8 Charlotte, N. C. $30,641 79 $10,459 

113 66.9 GREENSBORO, N. C. 23,434 8,241 

122 60.5 Columbia, S. C. 23,132 6,740 

127 58.7 Greenville, S. C. 18,436 5,239 

168 42.9 Raleigh, N. C. 17,464 6,665 

140 52.5 Winston-Salem, N. C. 16,180 6,426 

~ F Charleston, S. C. 15,017 4,141 
\ 7 Asheville, N. C. 14,266 5,519 

In RETAIL SALES! .3. Spartanburg, S. C. 11,525 2,716 
NN 6 Fayetteville, N. C. 11,464 3,398 
Gastonia, N. C. 9,705 3,656 

Durham, N. C. 9,450 2,146 

Rocky Mount, N. C. 7.930 2,146 

Burlington, N. C. 7,551 2,148 

Wilmington, N. C. 7,504 256 2,815 


. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1961. 


» » » $67,734,000 GASOLINE SALES in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE Soudhe 
... AND IN THE TOP 100 oF THE Aghion 


reensboro News and Record 
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OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for DRUG STORE SALES, in Descending Order 


Estimates Code Estimates 
AREA. and STATE (add $000) No. AREA and STATE (add $000) 


New York ( 

Los haetetan Beach (Cal.).. 
Chicago (111) 

Detroit (Mich.) 

Phitadeiphia (Pa.).... 
Boston (Mass.) 

Washington (D. C.) 

San Francisco-Oakiland (Cal.) 
Pittsburgh (Pa.) 

Cleveland (Ohio) 

St. Louis (Mo.). . 

Baltimore (Md.) 

Kansas City (Mo.) 
a Paul (Minn. ) 
Newark (N. 

Miami (Fla. : 

Denver (Colo.) 

Dallas (Tex.) 

Houston (Tex.). 

Buffalo (N. Y.) 


Seattle (Wash.) ° ‘ 4 Brockton (Mass.) 


Cincinnati (Ohio) Huntington-Asniand — 
Milwaukee (Wisc.). . 


indianapolis (ind.) 

San Diego (Cal.) 

Atlanta (Ga.).. 

Paterson-Clifton-Passaic (N. J.) 

New Orleans (La.) 

Louisville (Ky.) 

Phoenix (Ariz.) 

Tampa-St. Petersburg (Fla.) 

Hartford-New Britain (Conn.) 

Columbus (Ohio) ‘ ; 

Providence-Pawtucket (R. 1.) 

San Bernardino (Cal.) 

San Jose (Cal.).. 

Portland (Ore.) J 

Bridgeport-Stamford- ~Norwalk 
(Conn.) 

New Haven-Waterbury- Meriden 
(Conn.) twa 

Dayton (Ohio) 

Fort Worth (Tex.) spit Muskegon-Muskegon ee 

Sacramento (Cal.)........ 29.598 (Mich,).. . ee 

Memphis (Tenn.) . 

Rochester (N. Y.) 

Toledo (Ohio) ‘ 

Oklahoma City (Okla.) 

Birmingham (Ala.) ° 

es -Schenectady- Troy’ 
(N, 

Salt Laks City (Utah)... 

Springfield-Holyoke (Mass. ) 
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Kankakee (Iil.). . 
Longview (Tex.). . 
Tuscaloosa (Als.) 
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Syracuse (N. Y.) 
Grand Rapids (Mich.) 
Worcester (Mass.) 
Akron (Ohio) 
San Antonio (Tex. 
Jacksonville (Fia.) 
Flint (Mich.) ; 
Youngstown-Warren (Ohio). . 
Omaha (Nebr.) , 
Norfolk- Portemouth ( (Va. ) 
Tulsa (Okla.) : 
= Brunswick-Perth Amboy — 
(N. J.) h 
Fresno (Cal.). . gomery (Ala. 
Jersey City (N. J.) . Colorado A éio.j 
~~ peemecaie- -Hollywood Savannah (Ga.) 
a.) Asheville (N. C.)............5- 
Allentown-Bicthlohern: Easton Lancast 


er (Pa.) 
(Pa.) Poughkeepsie (N. Y.).. 
M. (Ga.) 
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Eimira (N. Y. 
Zanesville (Ohio) 
La Crosse — 
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Honolulu (Hawaii) 
Wilmington (Del.) 


Wichita (Kans.) a ‘ St. Joseph (Mo.) 

Nashville (Tenn.) 7 , Manchester (N. H.). . 

Tucson (Ariz.) , Yakima (Wash.)..... 

Des Moines (iowa : ‘ Terre Haute (ind.)... 

Canton ‘Ohio) ’ Lafayette (ind.)...... 

Charlotte (N. C.) ‘ Wheeling (W. Va.) 

Orlando (Fla.) 15, Waco (Tex.) 

Fall River-New Bedford (Mass.) 1 Ogden (Utah) 

Mobile (Ala.) 1 

Harrisburg (Pa.) 

Knoxville (Tenn.) 

Spokane (Wash.) 

Albuquerque (N. M.) , Marion (Ohio) 

Lansing (Mich.) ; Vv 229 ~=Danville (Va.) 

Davenport-Rock Island-Moline Hutchinson (Kans.) 
(lowa-lil.) 

Peoria (tll) 

Bakersfield (Cal. 

Tacoma (Wash. 

Beaumont-Port 4rthur (Tex.) 

Reno (Nev.) 12, ( 

Chattanooga (Tenn.) ; York (Pa. 

Utica-Rome (N. Y. ° Springfield Ney 

Baton Rouge (La ° ¥ moves A 

Madison (Wisc. 

Charleston (W. Va. : 

El Paso (Tex.) ‘ Danville (atts , 

Shreveport (La. ¢ ne) Se 

West Palm Beach (Fla. ‘ Waterloo (lowa).............. 

Duluth-Superior (Minn.-Wisc.) ; 1 Bay City (Mich.)... 
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678 SALES MANAGEMENT 


Store Sales come easier 
in the GREENSBORO 


Metropolitan Market 


LEADS 9 LARGER and (87 other National Markets! 1960 


Over Per 
Families 1954* Hshld. 
Family 1/1/61 Metropolitan Gain Drug 


(000) Market (000) Sales 
66.9 GREENSBORO, N. C. . $ 4,922 $ 163 


in The Nation... 79.9 Stockton, Calif. 
73.8 Fort Wayne, Ind. 


72.1 Little Rock-N. Little Rock, Ark. 
nd 73.8 Erie, Pa. 
72.9 Trenton, N. J. 
96.8 Wilkes-Barre-Hazleton, Pa. 


In RETAIL SALES! 79.4 Brockton, Mass. 
71.0 Huntington-Ashland, W. Va.-Ky. 
71.0  Bristol-J's'n City-K'g'pt, Va.-Tenn. 


. and two other Larger Metropolitan Markets. 


LEADS al! CAROLINAS’ Markets but one! 


Families 
1/1/61 = Metropolitan 
(000) Markets 


75.8 Charlotte, N. C. 
66.9 GREENSBORO, N. C. 
58.7 Greenville, S. C. 


: ~~ 52.5 Winston-Salem, N. C. 
: th AN 60.5 Columbia, S. C. 
60.0 Charleston, S. C. 
\ 32.6 Gastonia, N. C. 


\ 42.9 Raleigh, N. C. 
la RETAIL SALES! 34.7. Asheville, N. C. 


28.7. Durham, N. C. 

41.3 Spartanburg, S. C. 

20.1 Wilmington, N. C. 

33.6 Fayetteville, N. C. 

22.7 Burlington, N. C. 

27.8 Rocky Mount, N. C. 2,800 274 


*U. S, Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power. 


. » » $26,300,000 DRUG SALES in Greensboro ABC Retail Trading Area! 


IN THE TOP 20 RETAIL MARKETS OF THE South 
_.. AND IN THE TOP 100 oF THE YAghion 


Greensboro News and Record 


OVER 100,000 CIRCULATION — OVER. 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


SM J Estimates, 1960, for EATING AND DRINKING PLACES SALES, in Descending Order 


" Estimates Group Code Estimates Group Code 
(add $000) Rank No. AREA and STATE (add $000) Rank No. 


New York (N. Y. 745,227 Binghamton-Endicott (N. Y.).... 


Estimates 


AREA and STATE (add $000) 


AREA and STATE 


Los Angeles-Long Beach (Cal.).. 

Chicago (Hl 

Philadelphia (Pa 

San Francisco-Oakland (Cal.) 

Detroit (Mich 

Boston (Mass 

Washington (D. C 

Cleveland (Ohio 

Pittsburgh (Pa 

Baltimore (Md, 

St. Louis (Mo 

Newark (N. J. 

Miami (Fla 

Minneapolis-St. Paul pours 

Milwaukee (Wisc. 

Cincinnati (Ohio 

Buffalo (N. Y.) 

Seattle (Wash. 

Paterson-Clifton-Passaic (N. J.). 

New Orleans (La 

San Diego (Cal. 

Kansas City (Mo. 

Denver (Colo. 

Houston (Tex 

Dallas (Tex 

Portiand (Ore 

Tampa-St. Petersburg (Fla 

San Bernardino-Riverside- 
Ontario (Cal. 

Columbus (Ohio 

Atlanta (Ga 

Indianapolis (ind. 

Albany-Schenectady-Troy 
N.Y 


Dayton (Ohio 

Honolulu (Hawaii 

Hartford-New Britain (Conn.) 

Phoenix (Ariz 

Jersey City (N. J. 

Louisville (Ky. 

New Haven-Waterbury-Meriden 
Conn. 

New Brunswick-Perth Amboy 
N. J.) 


Bridgeport-Stamford-Norwalk 
Conn 

San Jose (Cal.) 

Providence-Pawtucket (R. | 

Syracuse (N. Y 

Sacramento (Cal 

Toledo (Ohio 

Gary-Hammond-East Chicago 
ind 

Rochester (N. Y. 

Akron (Ohio 

Fort Lauderdale-Hollywood 
la 

Omaha (Nebr 

Worcester (Mass 

Oklahoma City (Okla 

Allentown-Bethlehem-Easton 
a 

San Antonio (Tex 

Springfield-Holyoke (Mass 

Youngstown-Warren (Ohio 

Birmingham (Ala 

Fort Worth (Tex. 

Atlantic City (N. J 

Norfcl<-Portsmouth (Va 

Memphis (Tenn. 

Richmond (Va 

Jacksonville (Fla 

Fresno (Cal 

Davenport-Rock Island-Moline 
lowa-lll 

Fall River-New Bedford 
ass 

Wilmington (Del 

Bakersfield (Cal 

Trenton (N. J 

Canton (Ohio 

Utica-Rome (N. Y 

Salt Lake City (Utah 

Harrisburg (Pa 

Stockton (Cal 

West Palm Beach (Fla 

Peoria (tit 

Tulsa (Okla 

Flint (Mich 

Wilkes-Barre-Hazieton (Pa 

Grand Rapids (Mich 

Des Moines (lowa 

Tucson (Ariz 

Tacoma (Wash 

Nashville (Tenn 

Reatling (Pa 

Fort Wayne (Ind. 

Albuquerque (N. M. 

Madison (Wiec 

Duluth-Superior (Minn.-Wisc. 

Wichita (Kans. 

Charlotte (N. C.) 

Rockford (tt 

Brockton (Mass.) 

Orlando (Fla 

Lansing (Mich 

Spokane (Wash.) 


Copyright, Sales Management, Inc., 
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1961. 


Saonouswn-— 


.) / 
Hamilton-Middletown (Ohio) ‘ 
Lancaster (Pa.) 

Evansville (ind.) 
Newburgh (N. Y.) 
Beaumont-Port Arthur (Tex). 
Mobile (Ala.). . beiresbanet 
Lorain-Elyria (Ohio) 
Shreveport (La.) 
Austin (Tex.). .. 
Poughkeepsie (N. Y.). 
Las Vegas (Nev.) 
Chattanooga (Tenn.) .. ; 
Greensboro-High Point (N. C). 
Santa Rosa (Cal.)...... ‘ 
Huntington-Ashiand 
(W. Va.-Ky.) . 
Daytona Beach (Fla.).......... 
Ventura-Oxnard (Cal.) ‘ . 
= Rock-North Little Rock — 
-) . 
Baton Rouge (La.) 
York (Pa.) rn 
Wheeling (W. Va.)........ 
Reno (Nev.).. 
Saginaw (Mich.). 
Charleston (W. Va.).. ‘ 
Benton Harbor-St. Joseph 
(Mich.). . 
New London-Groton-Norwich _ 
(Conn.) ‘ 
Modesto (Cal.) re 
Corpus Christi (Tex.). . 
Amarillo (Tex.) . 
Oshkosh (Wisc.) 
Jamestown (N. Y.) 
Racine (Wisc.) 
Jackson ( Miss.) ; 
Ss 
(Ohie-W. Va.) ; 
Ann Arbor (Mich.) 
Columbia (S. C.) ae 
Colorado Springs (Colo.)...... 
Charleston (S. C.) SD emeted 
Cedar Rapids (lewa) 
Decatur (Ill.) 
Galveston-Texas City | Tex.) .. 
Newport News-Hampton (Va.). . 
Green Bay (Wisc.) . 
Portland (Me.) 
Beloit- Janesville (Wisc.) 
Boise (Idaho) 
Battle Creek (Mich.) 
Champaign-Urbana (III) 
Manchester (N. H.)... 
Lincoln (Nebr.) 
Lakeland (Fla.) 
Augusta (Ga.) 
Roaroke (Va.). . 
Pittsfield (Mass.) 
Fargo-Moorehead (N. D.-Minn.) 
Eugene (Ore.)...... 
Kenosha (Wisc.). .. 
Winston-Salem (N. C.) 
Montgomery (Ala. 
Pensacola (Fla.) 
Lubbock (Tex.) ae 
Great Falls (Mont.)... . 
Raleigh (N.C.)..... 
Kalamazoo (Mich.) 
Yakima (Wash.) 
Mansfield (Ohio) ; 
Bristol- — — evant 
(Tenn.-Va.)..... 
Jackson (Mich.)..... 
Topeka (Kans.)......... 
Lexington (Ky.) 
Terre Haute (ind.)..... 
Savannah (Ga.) 
Waco (Tex.) er 
Sarasota (Fla.) , 
Muskegon-Muskegon Heights 
(Mich.). . . 
La Crosse (Wisc.)... 
Eau Claire (Wisc.) 
Billings (Mont.)........ 
Columbus (Ga.) 
Sioux City (lewa)....... 
Michigan City (ind.) .... 
Lafayette (Ind.) : 
Waterloo (lowa) 
Watertown (N. Y.) 
Asheville (N. C.) 
Springfield (Ohio) : 
Butte-Anaconda (Mont. asi 
Fond du Lac (Wisc.).. 
Salem (Ore.) 
Anderson (ind.).. 
Grand Forks. East Grand Forks 
(N. D.-Minn.). : 


Bay City (Mich.).............. 

nt 
Altoona (Pa.) 

Wichita Falls (Tex.) 

Pueblo (Coto. 

Biloxi-Gulfport (Miss.) 


Greenville (S. C.).... 
Williamsport we).. 
SE sktvaensscctcoewe 
Sandusky (Ohio). Bees be as 


Danville (Ull.)........... ‘ 
Lake Charles (La.)....... 
St Joseph (Mo.) 


Zanesville (Ohio)... ; 
Vineland-Bridgeton ee 
ag oor, agente 
Benito (Tex.). . 
Bloomington (IL “eh 
Fayetteville (N. G).. 
chester (Minn.).... 
Hagerstown (Md.).... 
Abilene (Tex.)....... 
St. Cloud (Minn.). . ey 
Middletown (Conn.)........... 
Lynchburg (Va.).............. 
Quincy (Hil). versace eid 
Portsmouth (Ohio). 
New Castle (Pa.).. 
Newark (Ohio)... 
Manitowoc-Two Rivers (Wise. ). 
Tallahassee (Fla.)... 
Bellingham (Wash.) . 
Ashtabula (Ohio).............. 
Lebanon (Pa.) 
Huntsville (Ala.)..... 
Durham (N.C.)...... 
Marion (ind.) . 
Richmond (Ind. ). a 
Monree (La.).. . 
Pasco-Kennewick-Richland 


(Wash.).. 
Rapid City (S. D. ange yee 
Midland (Tex.)........ : 
Longview (Tex.). . 

Parkersburg (W. Va.) 
Cumberland (Md.).. .. 
Texarkana (Tex.-Ark.) 

Bangor (Me.) 

Owensboro (Ky.) ieein 
Spartanburg (S. C.). 

Auburn (N. Y.) , 
Danville (Va.).... a 
Petersburg-Hopewe!ll (Va.) 
Galesburg (IIL) 

Provo-Orem (Utah). 

Burlington (Vt.) 7 

Temple (Tex.) 

Alexandria (La.). . . 

Bremerton (Wash.).. 

Wilmington (N. C.).. 

Lafayette (La.)... 
Lewiston-Auburn (Me.) 


Panama City (Fla.).. 

Clinton (lowa)....... 

SS | 8 rrr 

San Angelo (Tex.).... 

Marion (Ohio)........ sae 

0 SS ere 

Gastonia (N. C.).. 

Rocky Mount (N. C.).......... 

Burlington (N. C.)............. 

Mason City (lowa 

Gainesville ( ~. 

Albany (Ga.). 

Anniston (Ala.) 

Tuscaloosa (Ala. § 

Hutchinson (Kans.)..... 

Clarksburg (W. Va.). 

Meridian (Miss.)... . . 

Gadsden (Ala.)...... 

Casper (Wyo.)......... 

Enid (Okla.).... ‘ 

Florence-Sheffield- Tuscumbia- 
Muscle Shoals (Ala.) 

OS ; 

Laredo (Tex.) 

Greenville (Mi 
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Total Above Metropolitan Areas.. : 


SALES MANAGEMENT 


read by over 50,000 Counter, Fast Food and Fountain Restaurants 


NO MATTER WHAT YOU CALL THEM — fountain restaurants, counter 
restaurants, luncheonettes, coffee shops, industrial cafeterias, 
diners, sandwich shops, drive-ins, etc. 


NO MATTER WHERE YOU FIND THEM — in drug stores, variety stores, 
department stores, confectionery stores, airports, railroad sta- 
tions, bus terminals, etc. 


ON MAIN STREET OR MAIN HIGHWAY OR IN INDUSTRY — they all have 
one thing in common — 


FAST SERVICE 


When you specify Fast Food for an advertising schedule, it’s an 
assurance of a market well covered vertically and horizontally. 


A BILL BROTHERS PUBLICATION 


Editorial and Executive Offices ’ 
BPA 630 Third Avenue New York 17, N. Y. YUkon 6-4800 
OE 


Mid-Western Office: 333 N. Michigan Ave., Chicago 1, Ill., State 2-1266 
Pacific Coast Representative: 
The Richard Railton Co., Monadnock Bldg., San Francisco 5, Calif., Sutter 1-1060 


MAY 10, 1961 


Dollar Volume Ranking of Metropolitan County Areas 
Estimates, 1960, for LUMBER, BLDG. MTRLS., HARDWARE SALES, | in | Descending O Order 


Code Es.imaies Group Code Estimates Group Code Estimates Group 
AREA and STATE add $000) Rank No. AREA and STATE (add $000) Rank No. AREA and STATE (add $000) Rank 


Los Angeles-Long Beach (Cal 496 ,697 


New York (N.Y 

Chicago (1! 

Detroit (Mich 

Philadelphia ‘Pa 

Boston ‘Mass 

San Francisco-Oakland (Cal 

Pittsburgh (Pa 

Cleveland | Ohio 

Minneapolis-St Paul! (Minn. 

St. Louis (Mo 

Newark (N. J 

Washington (D. C 

Houston (Tex 

Buffalo (N. Y 

Denver (Colo 

Baltimore (Md 

Kansas City ‘Mo 

Atlanta (Ga 

Paterson-Clifton-Passaic (N. J. 

Seattle (Wash 

Dal'as ‘Tex 

San Diego (Cal 

Miami (Fla 

Tampa-St. Petersburg (Fla 

Milwaukee (Wisc 

San Bernardino-Riverside- 
Ontario (Cal 

Cincinnati (Ohio 

San Jose (Cal 

Phoenix (Ariz 

Bridgeport-Stamford-Norwalk 
Conn 

Portland (Ore 

Dayton (Ohio 

Columbus (Ohie 

Sacramento (Cal 

Indianapolis (ind 

Fort Worth (Tex 

Fresno (Cal 

Akron (Ohio 

New Haven-Waterbury-Meriden 
Conn 

Gary-Hammond-East Chicago 
ne 

Omaha (Nebr 

Hartford-New Britain ‘Conn 

New Brunswick-Perth Amboy 
N.J 


Louisville (Ky 
Bakersfield ‘Cal 
Providence-Pawtucket (R. | 
Worcester ‘Mass 
Oklahoma City (Okla 
Syracuse (N. Y 
Youngstown-Warren (Ohio 
Flint (Mich 
Rochester (N. Y 
Albany-Schenectady- Troy 
N.Y 


New Orleans (La 

Orlando (Fla 

Grand Rapids (Mich 
Allentown-Bethlehem-Easton 


Pa 

Tulsa (Okla 

Salt Lake City (Utah 

Soringfield-Holyoke (Mass. 

Birmingham (Ala 

Canton (Ohio 

Fort Lauderdale-Hollywood 
Fla 

Toledo (Ohio 

Lansing (Mich 

Memphis (Tenn 

Lubbock (Tex 

San Antonio (Tex 

Wichita (Kans. 

Madison (Wisc 

Bristol- Johnson City-Kingsport 
Tenn.-Va 

Peoria (Ill 

Des Moines (lowa 

Jacksonville (Fla 

Wilmington (Del 

Davenport-Rock Island-Moline 
lowa-Ill 

Harrisburg (Pa 

Santa Barbara (Cal. 

Stockton (Cal 

Fargo-Moorehead (N. D.-Minn. 

Mobile (Ala 

Norfolk-Portsmouth (Va 

Nashville (Tenn. 

West Palm Beach (Fla 

Tucson (Ariz. 

Rockford (1 

Lancaster (Pa 

Utica-Rome (N. Y 

Beaumont-Port Arthur (Tex.) 

Charlotte (N. C 

Lakeland (Fla 

Jersey City (N. J. 

Baton Rouge (La. 

Albuquerque (N. M 

Grand Some Saet Grand Forks 
N. D.-Min 

7 Fall River- New ‘Bedtord Mass.) 


SOON Onewn- 


Erie (Pa.) a ‘Decatur Ga). ... ? q 
99 


Spokane (Wash. 

Saginaw (Mich. 

Chattanooga (Tenn. 

South Bend (Ind. 

Modesto (Cal. 

Kalamazoo (Mich.) 

Shreveport (La.) 

Johnstown (Pa 

Knoxville (Tenn. 

Richmond (Va.) 

Benton Harbor-St. Joseph 
Mich. 

Reading (Pa. 

Lorain-Elyria (Ohio) 

Yakima (Wash. 

Duluth-Superior (Minn.-Wisc. 

Greenville (S. C.) 

Corpus Christi (Tex.) 

Austin (Tex. 

Cedar \.apids (lowa 

El Paso (Tex.) 

Santa Rosa (Cal. 

Trenton (N. J. 

Fort Wayne (ind. 

Ann Arbor (Mich.) 

Boise (Idaho 

Wilkes-Barre-Hazieton (Pa.) 

Newburgh (N. Y.) 

Columbia (S. C.) 

Hamilton-Midd!etown (Ohio) 

Springfield (1i1.) 

Soringfield (Mo. 

Huntington-Ashland 
W. Va.-Ky.) 

Amarillo (Tex.) 

Jackson (Miss.) 

Greensboro-High Point (N. C. 

Champaign-Urbana (Ill. 

Sioux Falls (S. D.) 

Brockton (Mass.) 

Salem (Ore.) 

Tacoma (Wash.) 

New London-Groton-Norwich 
(Conn)... 

Ventura-Oxnard (Cal.) 

Colorado Springs (Colo.) 

Little Rock-North Little Rock 
Ark. 

Lake Charles (La.). . 

Waterloo (lowa 

Beloit-Janesville (Wisc.) 

Lexington (Ky. 

Topeka (Kans.) 

York (Pa.) 

Lincoln (Nebr. 

St. Cloud (Minn.) 

Aopleton (Wisc.) 

Manchester (N. H.) 

Sarasota (Fla.) 

Andersen (ind. 

Racine (Wisc. 

Winston-Salem (N. C.) 

Soringfield (Ohio) 

Binghamton-Endicott (N. Y. 

Augusta (Ga. 

Jamestown (N. Y. 

Jackson (Mich.) 

Poughkeepsie (N. Y. 

Daytona Beach (Fla.) 

Bloomington (Ill.) 

Raleigh (N. C.) 

Lima (Ohio) 

Wheeling (W. Va.) 

Pasco-Kennewick-Richland 
(Wash.) 

Muskegon-Muskegon Heights 
(Mich.) 

Sioux City (lowa) 

Charleston (W. Va.). . 

Huntsville (Ala.). . 

Abilene (Tex.) 

Evansville (ind.) 

Rapid City (S. D.) 

Pensacola (Fla.) 

Eau Claire (Wisc.) 

Eugene (Ore.) 

Kankakee (IIl.) 

Battle Creek (Mich.) 

Billings (Mont.) 

Steubenville-Weirton 
(Ohio-W. Va.). . 

Portiand | Me.) 

Roanoke (Va.) 

Elkhart (ind.) 

Ogden (Utah) 

Charleston (S. C.) 

Bay City (Mich.) 

Macon (Ga.) 

Spee vinge te 
Benito (Tex.). . 

Savannah (Ga.).... 

Green Bay (Wisc.)... 

Rochester (Minn.) 

Great Falls (Mont.) 

Fond du Lac (Wisc.)... 

Quincy (Il1.) 

Port Huron (Mich.) 


Danville (Ill. 
Waco (Tex.) 
Asheville (N. C.) 
Wichita Falls (Tex.) 
Sharon-Farrell-Sharpsville ( en 
Dubuque (lowa) 
Atlantic City (N. J.) 
Vineland-Bridgeton (N. J.) 
Joplin (Mo.) 
Monroe (La.) 
Kenosha (Wisc.) 
Spartanburg (S. C.) 
Ashtabula (Ohio) 
Sheboygan (Wisc.). . . 
Muncie (ind.). . . . 
Clinton (lowa) 
Oshkosh ( Wisc.) 
Odessa (Tex.) 
Galveston-Texas City (Tex.) 
Lafayette (La.) 
Columbus (Ga.) 
Pittsfield (Mass.) 
Montgomery (Ala.) 
Mansfield (Ohio) 
Mason City (lowa) 
St. Joseph (Mo.) 
Lafayette (ind.) 
Scranton (Pa.) 
Wausau (Wisc.) 
Auburn (N. Y.) 
Lawton (Okla.) 
Terre Haute (Ind.). 
Pueblo (Colo.) 
Manitowoc-Two Rivers ( Wisc.) 
Durham (N. C.) 
Fort Smith (Ark.). . 
Las Vegas (Nev.) 
Enid (Okla.) 
Watertown (N. Y.) 
Galesburg (IIl.) 
Hutchinson (Kans.) 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) 
Marion (ind.) ak 
Michigan City (ind.) 
Petersburg-Hopewell (Va.). . 
Cheyenne (Wye.) ae 
Newark (Ohio) 
Zanesville (Ohio) 
Newport News-Hampton (Va.) 
Bellingham (Wash.) 
Midland (Tex.) 
Middletown (Conn.) 
Rocky Mount (N. C.) 
Gadsden (Ala. ; 
Honolulu (Hawaii). . 
Greenville (Miss. ) 
Elmira (N. Y. 
New Castle (Pa.) 
Albany (Ga.) 
Hagerstown (Md.) 
Temple (Tex. 
Longview (Tex.)..... 
Williamsport (Pa.) 
Lebanon (Pa.). . 
Texarkana (Tex.-Ark.).. 
Provo-Orem (Utah) 
Tallahassee (Fla.) 
Marion (Ohio) 
Bangor (Me.) 
Altoona (Pa.). . 
Kekomo (Ind.) 
Cumberland (Md.) 
La Crosse (Wisc.)... 
Richmond (Ind.). . . 
Bremerton (Wash.) 
Lynchburg (Va.) 
Fayetteville (N. C.) 
Gastonia (N. C.) 
Owensboro (Ky.) 
Sandusky (Ohio) 
Clarksburg (W. Va.) 
Burlington (N. C.) 
Tyler (Tex.). . 
Reno (Nev.) ; 
Parkersburg (W. Va.) 
Gainesville (Fla.) 
Burlington (Vt.) 
Alexandria (La.) . 
Biloxi-Gulfport (Miss.). .. 
San Angelo (Tex.).... 
Casper (Wyo.). . 
Danville (Va.) sae 
Wilmington (N. C.) 
Lewiston-Auburn (Me.) ) 
Anniston (Ala.)...... 
Laredo (Tex.) 
Portsmouth (Ohio) . 
Tuscaloosa (Ala.) 
Butte-Anaconda (Mont.) . 
Paducah (Ky.).... 
Meridian (Miss.)........... 
Panama City (Fla.). .. 


Total Above Metropolitan Areas... . 
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682 SALES MANAGEMENT 


The “TARGET MARKET” and 
How to Cover it 


A continuing Census of all 40,000 known retail hardware busi- 
nesses is maintained by HaRDWARE AGE. Regular, thorough 
checks are made on each store. To be included in the Census a 
store must have a broad line of hardware merchandise selling at 
retail. Otherwise the store is not considered a retail hardware 
business in fact. 


According to the latest survey of retail hardware sales 
(National Analysts, Inc., 1959), the “Major Dealers” with gross 
annual retail hardware volumes of $50,000 to $1 million and 
more represent 40.1% of stores and account for 76.8% of all 
hardware store sales. When dealers selling $30,000 to $49,999 
annually are included, we find 61.7% of the hardware stores 
account for 89.7% of total sales. 


By means of its Census HARDWARE AGE is able to seek out 
the Major and progressive Intermediate Dealers and concentrate 
its circulation among them. These retailers voluntarily pay for 
their HARDWARE AGE subscriptions. 


As a result, your audience in HARDWARE AGE is a selected 
prime audience — able and willing to read and appreciate your 
sales message, important enough to specify your brand, large 
enough to move goods in volume. 


This is the “TARGET MARKET” in the hardware field. You 
cover it most thoroughly by advertising in HARDWARE AGE. 


RETAIL HARDWARE STORE SALES iN 1958 
IN NINE BASIC MERCHANDISE CLASSIFICATIONS 


From a survey made by National Analysts, Inc. 
(000’s omitted) 


Deolers in 
Specific Gross Annual Sales Size Groups 


ALL Under F z $100,000 
DEALERS 000 - . and Over 


$533,253 . 225,357 
100.0% \< > 42.3% 


400,534 179,150 
100.0% s * 44.7% 


1 
356,602 194,691 
100.0% . 2 é 54.6% 


345,723 
100.6% 


Builders’ 340,652 103,968 
Hardware 100.0% 30.5% 


Hand ol 244,601 66,976 
ee 100.0% ? 27.4% 
188,497 70,237 
100.0% . 37.3% 


Major 180,649 30,900 114,386 145,286 
Appliances : 100.0% . 17.1% 63.3% 80.4% 


Spartan ond 175,789 42,532 94,002 136,534 
we 24.2% 53.5% 77.7% 


776,997 1,348,368 2,125,365 
28.1% 48.7% 76.8% 
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How to Cover Hardware Wholesalers 


More than 7,600 HarpDwarE AGE subscriptions cover practically 
every one of the approximately 469 general hardware whole- 
salers as well as 64% of their traveling salesmen. In addition, 
more than 1,100 specialty wholesale houses or wholesalers of 
limited lines of merchandise subscribe to HARDWARE AGE. 
Advertisements in this No. 1 trade publication provide un- 
matched coverage of the important wholesale market. 


TOTAL U.S. CIRCULATION 


JUNE DEC. JUNE DEC. JUNE 
1957 1957 1958 1958 1959 
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Circulation Leadership 


The chart above shows the degree of leadership in circulation 
that HARDWARE AGE holds ahead of the second publication in 
its field. This leadership becomes more important when one 
realizes that only HARDWARE AGE has completely voluntary, 
prepaid circulation. 


ADVERTISING LEADERSHIP 


Again in 1960, HARDWARE AGE carried more advertising 
in every merchandise classification than appeared in the 
other two national magazines combined. 


MAG. MAG. 
Classification #2 #3 


Builders’ Hardware 236 
Hand and Power Tools 316 
Housewares 378 
Lawn, Garden & Farm 

Paint & Paint Supplies 

Plumbing Supplies 

Sport., Recreational Goods 

Store Equip. & Sup. 

Miscellaneous 


TOTAL PAGES 1,769 


Send for your free copy of the HARD 
WARE AGE 1962 Advertising Planning 
Guide. It tells the whole story. 


More Eager Readers 


A Chilton @Q Publication 


@ Member fod 


Chestnut and 56th Streets 
Philadeiphia 39, Pa. 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1960, for Total Net Effective Buying Income, in Descending Order 


Estimates Group Code Estimates Group mates Group 
AREA and STATE (add $000) Rank No. AREA and STATE AREA and STATE aad $000) [Rank 


New York (N. Y. 27,977,735 
Los Angeles-Long Beach (Cal.).. 17,147,937 
Chicago (Il. 

Philadelphia (Pa.) 

Detroit (Mich.) 

San Francisco-Oakland (Cal.) 
Boston (Mass. 

Washington (D. C. 

Pittsburgh (Pa. 

St. Louis (Mo. 

Cleveland (Ohio 

Newark (N. J. 

Baltimore (Md.) 
Minneapolis-St. Paul (Minn.) 
Patersen-Clifton-Passaic (N. J.) 
Buffalo (N. Y.) 

Milwaukee ( Wisc.) 

Housten (Tex. 

Seattle (Wash.) 

Kansas City (Mo.) 

San Diego (Cal.) 

Dallas ( 

Cincinnati (Ohio) 

Atlanta (Ga.) 

Miami (Fia.) 

Denver (Colo.) 

Hartford-New Britain (Conn.) 
Bridgeport-Stamford-Norwatk 


( -) 

Portiand (Ore.) 

Indianapolis (ind.) 

New Orieans (La.) 

San Bernardino-Riverside- 
Ontario (Cal.) 

New Haven-Waterbury-Meriden 
(Conn.) 

Columbus (Ohio) 

Dayton (Ohio) 

—— Schenectady-Troy 

Y.) 
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San Jose (Cal.) 

Rochester (N. Y.) 
Providence-Pawtucket (R. I. 
Tampa-St. Petersburg (Fla.) 
~_ + wee Perth Amboy 


reciente | Ky 
Sacramento (Cal. 
Jersey City (N. J. 
Syracuse (N. Y 
Gary-Hammond-East Chicago 
Ind. 
Worcester (Mass. 
San Antonio (Tex.) 
Phoenix (Ariz 
Springfield-Holyoke (Mass. ) 
Birmingham (Ala. 
Memphis (Tenn 
Norfolk-Portsmouth (Va.) 
Toledo (Ohio 
Akron (Ohio 
Fort Worth (Tex.) 
Youngstown-Warren (Ohio 
Oklahoma City (Okla. 
Allentown-Bethlehem-Easton 
Pa.) 1,012,589 
Wilmington (Del 1,007,671 
Honolulu (Hawaii 984 963 
Omaha (Nebr 
Flint (Ivlich 
Jacksonville (Fla 
Tulsa (Okla 
Grand Rapids (Mich. 
Fall River-New Bedford (Mass. 
Richmond (Va 
Nashville (Tenn 
Salt Lake City (Utah 
Fresno (Cal 
Harrisburg (Pa 
Wichita (Kans. 
Canton (Ohio 
Utica-Rome (N. Y 
Peoria (It 
Lansing (Mich 
Bakersfield (Cal 
Tacoma (Wash 
Lancaster (Pa 
Fort Lauderdale-Hollywood 
Fla 
Trenton (N. J 
Reading (Pa 
Spokane (Wash 
El Paso (Tex 
Davenport-Rock Island-Moline 
lowa-ill 
Des Moines ‘lowa 
Knoxville (Tenn. 
Beaument-Port Arthur (Tex 
South Bend (ind. 
Charlotte (N. C 
Wilk es-Barre-Hazleton (Pa 
Orlando (Fla 
Mobile (Ala 
Tucson (Ariz 
Stockton (Cal 
Brockton (Mass 
Albuquerque (N. M. 
Erie (Pa 


1,013,187 
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(add $000) Rank 
Ouluth- Superior (Minn. -Wise.). 817, 395 
Fort Wayne (ind.) 
Rockford (111.) 
Madison (Wisc.) : 
Binghamton-Endicott (N. Y.).... 
Lorain-Elyria (Ohio) 
Charleston (W. Va.) 
Shreveport (La.) 
Greensboro-High Point (N. C.). 
York (Pa.) 
Baton Rouge (La.) 
Chattanooga (Tenn. 
Ventura-Oxnard (Cal.) 
West Palm Beach (Fia.) 
Johnstown (Pa.) 
Little Rock-North Little Rock 
(Ark.) 
Hamilten-Middletown (Ohio) 
Santa Barbara (Cal.) 
New London-Groton-Norwich 
( in.) 
Huntington-Ashiand 
(W. Va.-Ky.) ‘ 
Newburgh (N. Y.) ‘ 
Corpus Christi (Tex.) . 
Newport News-Hampton (Va.) 
Scranton (Pa.) 
Columbia (S. C.). 
Austin (Tex.) 
Bristol- Johnson = angee 
(Tenn.-Va.).. 
Augusta (Ga.) 
Columbus (Ga.) 
e (N. Y.).. 
Evansville ( ind. ) 
Ann Arbor (Mich.) 
Kalamazoo (Mich.) 
Saginaw (Mich.) 
Manchester (N. H.) 
Greenville (S. C.) 
Winston-Salem (N. C.) 
Portiand (Me.) 
Lincoln (Nebr.) 
Wheeling (W. Va.).. 
Amarillo (Tex.) 
Racine (Wisc.) 
Eugene (Ore.) 
Pensacola (Fla.) 
Charleston (S. C.) 
Champaign-Urbana (til) 
Steubenville-Weirton 
(Ohio-W. Va.) 
Las Vegas (Nev.) 
Lakeland (Fla.) 
Lubbock (Tex.) 
Savannah (Ga.) 
Springfield (111) 
Atlantic City (N. J.) 
Jackson (Miss.) 
Santa Rosa (Cal.) 
Raleigh (N. C.) 
Jamestown (N. Y. 
Modesto (Cal. 
Pittsfield (Mass. 
Montgomery (Ala.) 
Lake Charles (La.) 
Cedar Rapids (iowa 
Roanoke (Va.) 
Macon (Ga.) 
Topeka (Kans.) 
Benton Harbor-St. Joseph 
ich.) 
Colorado Springs (Colo.) 
Muskegon-Muskegon Heights 
(Mich. 
Battle Creek (Mich 
Galveston-Texas City (Tex. 
Boise (Idaho 
Soringfield (Ohio) 
Wichita Falls (Tex. 
Waterloo (lowa 
Salem (Ore. 
Jackson (Mich.) 
Decatur (Ili.) 
Sharon-Farrell-Sharpsville (Pa.) 
Anderson (Ind.) 
Beloit- Janesville (Wisc. 
Springfield (Mo.) 
Mansfield (Ohio) 
Waco (Tex.) 
Lexington (Ky.) 
Yakima (Wash.) 
Green Bay (Wisc.) 
Spartanburg (S. C.) 
Abilene (Tex.). . 
Reno (Nev.) 
Altoona (Pa.) 
Muncie (ind.) 
Elkhart (ind.) 
Kenosha (Wisc.) 
Elmira (N. Y.) 
Daytona Beach (Fla.) 
New Castle (Pa. 
Sioux City (lowa)... 
Asheville (N. C.) 
Bangor (Me.) 
Fayetteville (N. C. >. : 
Terre Haute (ind.) 211. 574 


Total Above ‘Metropolitan Areas 


Ogden (Utah) aaveven 
Biloxi-Gulfport (Mia). 


Middletown (Conn.) 

Lima (Ohio)....... 

Williamsport (Pa.).. 

Bay City (Mich.) 

Brownsville-Harlingen-San_ 
Benito (Tex.). . 

Port Huron (Mich.)........... 

Lafayette (Ind.) 

Danville (til.) : 

Vineland-Bridgeton (N. 3 eae 

Fargo-Moorehead (N. D.-Minn.) 

Appleton (Wisc.). .. . 

Joplin (Mo.)......... 

St. Joseph (Mo.) 

Pet Hopewell (Va, Pi aene 
Bloomington (Iil.). . me 
Ashtabula (Ohio). . 

Eau Claire (Wisc.) 
Temple (Tex.)... 
= ed ae Ne 
Newark (Oh 


Kankakee (Ill.)............... 
Hagerstown (Md.)............ 


Billings (Mont.) 

Monroe (La.) 

Lewiston-Auburn (Me.).... 

Lynchburg (Va.).. . . 

Huntsville (Ala.) 

Great Falls (Mont.) 

Rocky Mount (N. C.) 

Sioux Falls (S. D.) ; 

Florence-Sheffield-Tuscumbia- 
Muscle Shoals om) 

Tuscaloosa (Ala.) 

Dubuque (lowa) “en 

Burlington (N.C.)....... 

Wausau (Wise.)............... 

Alexandria (La.).............. 

Gadsden (Ala.). 

Auburn (N. Y.)... 

Sarasota (Fla.) 

Fond du Lac (Wisc.) 

Richmond (Ind.). . . 

Anniston (Ala.) . 

Danville (Va... . 

Manitowoc-Two Rivers (Wisc. ). 

Kokomo (Ind.) 

Cumberland (Md. ). 

La Crosse (Wisc.) 

Grand Forke-East Grand Forks 
(N. D.-Minn.) 

Sandusky (Ohio) 

Zanesville (Ohio) 

Clarksburg (W. Va.) 

Marion (Ind.) 

Cheyenne (Wyo.) 

Parkersburg (W. Va.) 

Tyler (Tex.) 

Burlington (Vt.) 

Portsmcuth (Ohio) 

Quincy (111) 

Galesburg (Hll.). . . 

Butte-Anaconda (Mont.) 

Texarkana (Tex.-Ark.) 

Tallahassee (Fla.) 

Albany (Ga.) 

Rochester ( Minn.) 

Bellingham (Was!.) 

San Angelo( Tex.) 

Longview ( Tex.) 

St. Cloud ( Minn.) 

Wilmington (N. C.) 

Casper (Wyo. 

Lafayette (La 

Marion (Ohio 

Hutchinson (Kars.) 

Gainesville (Fla.) 

Panama City (Fla.) 

Fort Smith (Ark.). 

Owensboro (Ky.) 

Clinton (lowa) 

Mason City (lowa). . 

Rapid City (S. D.) 

Greenville (Miss.) 

Enid (Okla.) 

Paducah (Ky.) 

Meridian ( Miss.) 

Laredo (Tex.) 


276,256,735 
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HIGHEST READERSHIP 
BIGGEST CIRCULATION 
LOWEST CPM 


Superlatives, true. But backed by facts. And endorsed by the top adver- 
tisers and their agencies who make SUNDAY Magazine a “must” on 
national and regional advertising schedules. 


; WOMEN'S 
READERSHIP : 
CIRCULATION © 4-COLOR PAGES P-4-C RATE 


oe tas 
| Sunday 35 papers ‘cane oa cone 
te THIS WEEK 43 PAPERS 13,777,209 46 53,150 
AMERICAN WEEKLY 32 PAPERS 9,226,737 34,125 


LIFE 6,700,000 

LOOK : 6,500,000 

SATURDAY EVENING POST 6,500,000 

READER'S DIGEST 12,300,000 

MC CALL’S 6,700,000 

LADIES’ HOME JOURNAL 6,700,000 
GOOD HOUSEKEEPING 4,700,000 
“~*Not measured by Starch 


Call any SUNDAY office for a detailed presentation on the best way to 


reach 50% of the people in the top 50 markets where 50% of all retail 
sales are made. 


more people read Sunday] than any other magazine 


Over 19,000,000 ABC circulation 


NEW YORK 16 e CHICAGO 11 e DETROIT 2 e LOS ANGELES 5 


, 
e SAN FRANCISCO 4 
260 Madison Avenue 1710Tribune Tower New Center Building 3460 Wilshire Boulevard 


155 Montgomery Street 
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WITH 


7 REGIONAL EDITIONS. Sell where and when you want. Change your 


copy to meet special demands of different regions of the country. Increase 
advertising and sales support within a specific area of distribution. 


TEST MARKETS. National advertisers can test-market new products 
in LIFE in areas as small as a single city, and can select test markets in 
almost every state of the Union. 
*Source: Nielsen Media Service, 1960 
SALES MANAGEMENT 


often 


NATIONAL MARKET. When you “go national” IT PAYS TO SELL WITH 
with your test product, you can reach over 20 million 
big income, big-buying LIFE homes every week— 
more women than any women’s service magazine, 
and in a month, over 50°% of all U.S. homes.* 

You can “go national” fast, too. Give LIFE your 
platesonaWednesday, sell coast tocoast a week later. 


ADVERTISED IN 
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Per Household Income Ranking of Metropolitan County Areas 


7) Estimates, 1960, for PER HOUSEHOLD INCOME, in Descending Order 


AREA and STATE 


Group 
Estimates Rank 


AREA and STATE 


AREA and STATE 


Washington (D. C.) 

Wilmington (Del.) 

Champaign-Urbana (II'.) 

Bridgeport-Stamford-Norwak 
Conn.) . 

Hartford-New Britain (Con). 

Honolulu (Hawaii) 

Trenton (N. J.) 

Newark (N. J.) 

New York (N. Y.) 

San Francisco-Oakland (Cal). 


Paterson-Clifton-Passaic (N. J. ). 


Chicago (IIL) 
ae Richland» 


new | Haven-Waterbury-Meriden 
(Conn.) 
Detroit (Mich.) 
Poughkeepsie (N. Y.) 
Rochester (N. Y.) 
Cleveland (Ohio) 
New Brunswick-Perth Amboy 
(N. J.) 
South Bend (ind. ) 
Midiand (Tex.) 
Philadelphia (Pa.) 
Sacramento (Cai.) 
Toledo (Ohio) 
Boston (Mass.) 
Reno (Nev.) 
Casper (Wyo.) 
Flint (Mich,) 
Columbus (Ohio) 
Lancaster (Pa.) 
Madison (Wisc.) 
San Diego (Zal.) 
Dayton (Ohio) 
Temple (Tex.) 
Milwaukee (Wisc.) 
Buffalo (N. Y.) 
Bi ‘on-Endicott (N. Y.) 
Middletown (Conn.) 
Lafayette (ind.) 
Ann Arbor (Mich.) 
Racine ( Wisc.) 
Cheyenne (Wyoa.) 
Las Vegas (Nev.) : 
mae Schenectady-Troy 


Sornghed- Hatake (Mass.).. 

Charlotte (N. C 

New rt ad EER 
Conn.) 

Lorain-Elyria (Ohio) 

Syracuse (N. Y.) 

Indianapolis (ind.) 

Ventura-Oxnard (Cal.) 

San Jose (Cal.) - 

Reading (Pa.) , 

— -Hammond-East Chicago 
(Ind.) 

Los Angeles-Long Beach (Cal). 

Youngstown-Warren (Ohio). . 

Santa Barbara (Cal.) 

Jersey City (N. J.) 

Lansing (Mich.) 

Rockford (I. 

Baltimore (Md. 

Odessa (Tex.) 

Bakersfield (Cal.) 

Peoria (Ill.) 

Wichita Falls (Tex.) 

St. Louis (Mo.) 

Hamilton-Middletown (Ohio) 

Lubbock (Tex 

Greensboro-High Point (N.C.).. 

Durham (N. C 

Atlanta (Ga 

Newburgh (N. Y.) 

Pittsburgh (Pa 

Worcester (Mass 

Raleigh (N. C 

Denver (Colo. 

Miami (Fla. 

Minneapolis-St. Paul (Minn.) 

Kalamazoo (Mich.) 

Akron (Ohio 

Elmira (N. Y 

Kansas City (Mo. 

Lawton (Okla.) 

Erie (Pa 

Kankakee (Ill. 

Kenosha (Wisc. 

Grand Rapids (Mich.) 

Davenport-Rock Istand- Moline 
lowa-lil.) 

Allentown-B othlehem-Easton 
Pa. , 


Bloomington (III. 

Colorado Springs (Colo.) 

Baton Rouge (La.) 

Pittsfield (Mass.) 

Richmond (Va. 

Charleston (W. Va.) 

E! Paso (Tex 

Fort Wayne (Iind.) 

Steubenville-Weirton 
Ohio-W. Va 
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Albuquerque (N. M.) 
Norfolk-Portsmouth (Va. ).. 


Lincein (Nebr.) 


jeboygan 
New Orleans (La.).. . 
Fall River-New Bedford (Mase) 
Jamestown (N. Y.). 
Jacksonville (Fla.) 


Fond du Lac (Wisc.) 
Cedar Rapids (lowa) 
Lima (Ohio) 
Fargo-Moorehead (N. D.-Minn.) 
Atlantic City (N. J.) 
Lewiston-Auburn (Me.) 
Fayetteville (N. C.) 
San Angelo (Tex.) 
Austin (Tex.) 

Tucson (Ariz.) 

Eugene (Ore.) ‘ 
Memphis (Tenn. os 
Watertown (N. Y.). . 
Muncie (ind.) Pe 
Mason City (lowa).. . 
Sandusky (Ohio)... 
Fort Worth (Tex.)... 
Hagerstown (Md.). . 
York (Pa.) ‘ 

Tulsa (Okla.) ; 
Sioux City (lowa) 
Gastonia (N. C.).. 
Portland (Me.) 

pay yoy) City (Tex.) 
Bay City (Mich. 
Manitowoe-Two ibrar (Wisc.) 
Kokomo (ind.) 
Convo City (Okla.) 
Anderson (ind.) : 
Louisville (Ky.) 
Richmond (Ind.) 
Clarksburg (W. Va.) 
Lebanon (Pa.) : 
Bangor (Me.) 
Asheville (N. C.) 


Danville (111.) 
Ashtabula (Ohio) 
Billings (Mont.) 
Santa Rosa (Cal.) 
Lexington (Ky.) 
St. Cloud (Minn. 
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Montgomery (Ala.)........-... 

San Antonio (Tex.)............ 

Biloxi-Gulfport (Miss.)......... 
ernardino- 


Clinton (lowa) rye 
Phoenix (Ariz.)......... ae 
Eau Claire CC 


Wichita (Kans. 
Evansville (ind.)........ 
Mich.). . 


Marion (Ohio). . nits 
Fort Lauderdale- Hollywood 


rae A ee an enone 

pringfie “a 

Grand Forks-East Grand Forks 
(N. D.-Minn.)......-- 

Johnstown (Pa.) : 

Parkersburg ead Va). 

Cumberland (M : 

Altoona (Pa.).......---- cecal 

Boise (Idaho)........----- 

Tuscaloosa (A! 

Marion (Ind.) yy 

Salem (Ore.)......-----+- 

Zanesville (Ohio) 

Spartanburg (S. C.) 

Hutchinson (Kans.)... . 

Sioux Falls (S. D.) 

Chattanooga (Tenn.) 

Gadsden (Ala.)..... ‘ 

— OS! are 


Laren ma  Gity-Kingsoort | 
(Tenn.-Va.).... 

Monroe (La.) 

Tampa-St Peaardinans (Fla.).. 

West Palm Beach (Fla.) : 

Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) 

Fort Smith (Ark.).. . 

Lakeland (Fla.) 

Owensboro (Ky.) 

Tyler (Tex.). . 

Daytona Beach (Fla.) 

_—o em. ). 

Yakima (W: 

Portsmouth (io) 

Danville (Va.).. 

Joplin (Mo.) cae 

Browneville-Harlingen-San 
OS eer 


Rapid City ‘Ss. ».. CR 
Huntsville (Ala.)...........-.- 
Lafayette (La.)............-. 
Alexandria (La.)............ 
Lar 


Texarkana (Tex.-Ark.)..... 
Meridian (Miss.)... . 
Greenville (Miss.)...... - 


Average Above Metropolitan Areas 


Copyright, Sales Management, Inc., 1961. 
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These are only a handful of facts, taken from 
our very latest readership study* about National 
Geographic families. They help explain why so 
many advertisers increasingly find this famous 
magazine such a resultful medium. 


1. INCOME: Today’s Geographic household has 
median earnings 71% above the national level: 


Geographic median ($9,236) 


U.S. median 


2. EDUCATION: 3 out of 5 family heads went to 
college (and Yard of these took postgraduate work:) 


Geographic 


% college-educated 


WOR eeeege-educated (16%) 


3. HOME OWNERSHIP: 9 in 10 of these families 
own the homes they live in (which have a median 
value of $19,494): 


Geographic % home ownership (91.6%) 


U.S.’% of home ownership (60%) 


4. INVESTMENTS: 3 out of 4 Geographic house- 
holds own stocks or bonds —a total of 1,688,593 
families. Among their investments: 

1,168,864 own U.S. Savings Bonds 
P 355,863 own mut UR 


5, AUTOMOBILES: 95 of each 100 families have 
at least one car; 42 in 100 own two or more. (As a 
market, they drive 3,237,935 automobiles.) 


Geographic % car ownership (94.8%) 
U.S. % of car ownership 
Geographic % 2 or more cass B@SRyAZ)) 


Umemermet 2ormorecars (13.5%) 


6. BUSINESS: 62 out of 100 Geographic family 
heads are in business; 22 out of 100, in professional 


* Just completed by Erdos and Morgan, one of America’s 
. specialists in media research studies. The full two-part report, 
“Measure of a Major Market”, is yours for the asking. 
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REASONS WHY TODAY'S GEOGRAPHIC 


HOUSEHOLDS ARE A MORE IMPORTANT 
MARKET THAN EVER BEFORE... 


or government work. Among those in business, 52.8% 
rank as executives, managers or department heads. 
(Over 300,000 are directors of companies.) 


7. ADVERTISING RESPONSE: nearly 9 in 10 say 
they read the Geographic’s advertising pages. And 
over 24rds of these report being induced to various 
types of direct action: 


5 4° 


(19.3%) 


clipped, kept advertisin 


emior later reference (13.0%) 


AND TO THESE, we should add an eighth reason — 
because it demonstrates how the Geographic delivers 
this quality audience in mass quantity. 


8. CIRCULATION GROWTH: more than 2,500,000 
heavy-buying households now read the Geographic 
every month. This represents an increase of 100% 
in the post-war years since 1945! 


ABC 1945 average (12 months) B@MaRwicyA) 


ABC 1960 average (12 months) 


IN SHORT, the National Geographic has never 
before offered such a big audience with such out- 
standing customer traits—and such selling oppor- 
tunities for quality advertisers! 
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GEOGRAPHIC 


Washington 6, D. C. 
689 


SECTIONS 
and 
STATES 
Total 


thou- 
sands 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH 
CENTRAL 
Iiinois 
indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH 
CENTRAL 

lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Delaware 
District of Columbia 
Florida 
Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 
West Virginia 


NHeNCn@eOOo~ 


i—) 


\ EAST SOUTH 
CENTRAL 
Alabama 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH 
CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
Alaska 
Califernia 
Hawaii 
Oregon 
Washington 


TOTAL U.S.A 181430 
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POPULATION 
ESTIMATES, 1/1/61 


Con- 

sumer 

Urban |Spend- 
Pop. ing 


House- 
4, holds 
of | (thou- 
U.S.A. sands 


4282, 767.5 


,828. 
. 155 
, 282. 


9962 10265. 


-6221 3,185. 
5976 1.441 
4008 2,320. 
4463 2,966 
1976 1, 160. 


2644 11074. 


5249 849. 
2105 689 
9048 993. 
4048 1.363. 
-7809 433. 
-3490, 170. 
.3760 196. 
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7353 
9827 
3705 
3753 
1622 
5333 
4975 
1836 
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1276 
8449 5,215. 
3522} 152. 
9841, 578.7 
1.5905) 935 


11.8993 6 938.2 


100 53267.6 127310.9 60557. 
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3,472 871 
5.987 


VE 
BUYING INCOME— 


| | 
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Net 
Dollars 
000 


Per 


| 
5 | 
of Per 
| U.S.A. | Capita 


327,009, 4. 
. 182,45011. 
006.704) 6. 
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The “‘SM’’ symbels mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$0-2,400 | $2,500-3,900 | $4,000-8,900 | $7,000-9,999 ‘10,0008over 
$0-2,499 | 000-6,999 | $7,000-9,999 $10,000&0y 
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SALES MANAGEMENT 


On a Silver Platter 


Help yourself to the best the West has to offer. 
For the first time — it’s yours on a silver platter. 
ABC Radio West—combining these great networks 
—ABC Pacific, Intermountain and Arizona—cover- 
ing ten Western states with 104 radio stations. 
Now this completely new radio network is ready to 


help you serve 26,000,000 people who make up the * 


fastest growing region in the United States. 
Western families are growing faster — spending 
more money for more products — fast becoming 
the most prosperous marketing area in the country. 


’ 


Now ABC Radio West offers every national adver- 
tiser — every Western regional advertiser the kind 
of programming that westerners listen to and 
enjoy. Western favorites such as Frank Hemming- 
way and Cliff Engle. Along with News, Weather 
& Sports, presented in the West by the West, for 
the West. 

So have one, one great new Western Network — one 
more great new advantage for you with ABC Radio 


ABC RadioWest*" 


Incorporated 


Total Spokane Market 


Retail Trading Zone 


Metropolitan Spokane 


Total Spokane Market 


Retail Trading Zone 


Metropolitan Spokane 


ANALYSIS OF "1961 SURVEY OF BUYING 


POPULATION 


1,119,500 


667,200 


282 000 


APPAREL 


$56,920,000 


32,983,000 


7,334,000 


HOUSEHOLDS 


347 300 


206,100 


92,300 


HOUSEHOLD- 
FURNISHINGS- 
APPLIANCES 
$57,963,000 


32,557,000 


16,878,000 


NET 
EFFECTIVE 
INCOME 


$2, 166,306,000 


1,352,696,000 


594,973,000 


AUTOMOTIVE 


$261,529,000 


154,636,000 


69,980,000 


The Spokane Market is 
4 TIMES AS BIG AS 
METRO SPOKANE! 


Check comparisons below 


RETAIL 
SALES 


$1,444,787,000 


855,135,000 


381,133,000 


GAS 
STATIONS 


$115,217,000 


64,203,000 


23,799,000 


FOOD 


$338,404,000 


196,025,000 


88,533,000 


LUMBER 
BUILDING- 
HARDWARE 
$151,010,000 
88,607,000 


22,399,000 


SALES MANAGEMENT 


GENERAL 


MERCHANDISE 


$177,887,000 


118,815,000 


73,337,000 


DRUGS 
$55,517,000 
33,370,000 


14,259,000 


POWER” MARKET DATA SHOWS: 


THE 


Markev IS 
MOST PROSPEROUS! 


Here’s a market where your product will score sales success because business 
is good right now . . . the Billion Dollar Spokane Market. Take a good look at it! 
Analysis of data from this issue of the Survey of Buying Power shows that the Spo- 
kane Market is one of the most prosperous in the nation. Net income is up $47 mil- 


lion . . . Retail Sales, $16 million. 
If you are responsible for selecting markets, you'll find it helpful . . . and 
profitable . . . to know that the Spokane Market not only is one of the nation’s 


major markets, but also one of its most lucrative sales areas. Spokane is the only 
metropolitan city serving this isolated, 36-county marketing area of over a million 
people who spend $114 billion a year for retail merchandise. Per capita income in 
Spokane is $2,220 . . . 12% above the U. S. average and Retail Sales per cap- 
ita are 44% above the U. S. average. 


More important: Sales Management’s significant Retail Sales Activity indexes 
show Spokane well above the U. S. norm of 100. Food is 141 . . . Automotive 147 
Drug 166 . . . Appliances 141 . . . General Merchandise 210. Spokane’s 
total Retail Sales Index is 144 compared with the 13 western states of 111] 
and the West has the highest index of any region in the nation. 

Here’s a responsive, prosperous marketing area that merits your best sales ef- 
forts. It’s an absolute must in the Pacific Northwest, but it can not be sold with 
newspapers published in coastal cities nearly 300 miles away. It is sold easily 
and effectively with The Spokesman-Review and Spokane Daily Chronicle. Together 
these two big dailies sell: 


approximately 5 out of 10 families in the FULL 36-county market 
7 out of 10 families throughout the Retail Trading Zone 
more than 9 out of 10 families in the Metropolitan Area 


9 OUT OF 10 SUBSCRIBERS DELIVERED AT HOME — 86.41% UN-duplicated 
THE SPOKESMAN-REVIEW 
SPOKANE DAILY CHRONICLE 


Advertising Representatives: Cresmer & Woodward, Inc Sunday Spokesman-Review carries Metro Sunday comics and This Week magazine. 


1961 


MAY 


10, 


NRE 


Plenty Cooking in the South 


While the U. S. population in- lantic states with 47.6% and the West 
creased 19.8% from 1950 through South Central with 43.6%. 


¢ . : ~ > eo +6 oO” __ wo) + . 

1960, food sales rose 63.9%—more The New England and Middle At- 
than three times as fast. Greatest ; 

; , lantic states, though currently second 
gains were in the Southern states. a vs 
and third in per capita food sales, 
In this regional comparison of per 

capita food sales gains, the East are the only regions whose gains 
South Central states lead with a rise fall short of the national per capita 


of 56.8%, followed by the South At- food gain of 35.9%. 


PER CAPITA FOOD SALES 
1960 1950 


New England 
Middle Atlantic 
East North Central 
West North Central 
South Atlantic 

East South Central 
West South Central 
Mountain 


Pacific 


* Includes Aiaska & Hawaii Copyright, 1961, Sales Management, Inc. 


SALES MANAGEMENT 


double your 


Es & & 
je “<6 


z  CRANCES- to-sell 


We _f 


... regionally | 


For any of these 8 major 
marketing areas... 


get the facts on buying power 
get more selling power per dollar 


Why the & regional editions of Readers 


Population 
Total 
% US. 
Households 
Effective 
Buying Income 
Net Dollars (in 000) 
%US 
Total Retail 
Value (in 000 
Net Dollars 
Foods 
General Mdse. 
Apparel 
Furn., House. Appl. 
Drugs 


Digest 
Edition 


Region I 
33,918,800 
18.6955 

9,867,500 


$71,708,473 
20.0249 


$41,891,437 
$10,509,991 
$ 5,869,638 
$ 2,679,796 
$ 1,869,786 
$ 1,404,318 


SS 
{Lb 
(4 


V 


Northeast 


Maine Del 

New Hamp Md 

Vermont Mas: 

Conn.* Rhode | 

N.Y.* NJ.* 

Penn D.C 
“excluding areas covered 
by Met. N.Y. Edition 


Region II 

15,539,700 

8.5650 
4,747,900 


39,804,494 
11.1152 


21,202,635 
5,955,782 
2,849,123 
2,151,128 
1,208,041 

603,873 


2 ' 
<a 


Metropolitan 
a 


18 counties in New York 
New Jersey and Connecticut 


Region III 
36,765,700 
20.2644 

11,074,500 


77,730,243 
21.7062 


46,466,591 
11,077,945 
6,700,849 
2,559,865 
2,137,451 
1,685,750 


a 


Lakes 


Michigan 
Wisconsin 
IIlinots 
Indiana 
Ohio 


Region IV 
39,095,700 
21.5487 

10,463,300 


57,299,568 
16.0009 


38,367,321 
9,114,779 
5,331,638 
2,264,770 
1,838,638 
1,372,385 


| 
Rank Reader’s Digest | Reader’s Digest 
3,404,408 


Circulation and it i 2,460, 
cul: F ; “ 

% of Household Life ees en 
Penetration , ,052 


| Reader’s Digest 
1,808,206 17.3% 
Progressive Farmer 

1,054,008 10.1% 

| McCall’s 
967,320 9.2% 

Journal 

9.0% 
8.8% 


2,361,654 ) 

Look | Life 
1,889,439 

Woman’s Day 
1,809,463 


1,385,428 
k 
1,381,741 
Journal 
1,362,203 


$3.90 


941,290 
Look 
925,222 


$4.63 


Journal 
Cost of seen eee 
reaching each | 
1,000 circulation! 
in Digest 


$3.93 $5.00 


Note: Latest circulation figures for other 
magazines not available in Digest Re- 
gions #1 and #2 separately. 


e circulation of the US. Edition, October, 1960, issue (as filed with ABC, subject to audit) excluding 


The average copy of the Digest is read by 3 people a total of 15 times. They look at 
the typical advertising page 5 times. So, with the Digest’s 12,500,000 national circu- 
lation, you get more than 60 million chances-to-sell. You get only about 30 million 
with Life, Look or the Post. This two-to-one advantage for Digest advertisers also 
holds true in most regions. And, figuring cost, each dollar in the Digest lets you . . . 


Source: Alfred Politz Media Studies 


Digest best reach people best able to buy 


Total 
181,430,000 
100.0000 

53,267,600 


Region V 

18,311,000 

10.0925 
5,538,100 


Region VI 

13,007,100 

7.1691 
3,722,100 


Region VII 
5,574,700 
3.0727 
1,763,600 


Region VIII | 


19,217,300 
10.5921 
6,090,600 


33,768,273 
9.4299 


22,338,536 
6.2382 


11,106,692 
3.1015 


44,344,367 
12.3832 


358,100,646 
100.0000 


23,218,421 
4,899,184 
3,017,064 
1,145,833 

971,010 
827,007 


5 lL 6 ba 


Pacific 
N.W. 
N. Dakota 
Texas 


S. Dakota . : 
Oklahoma Washington 

Nebraska ' : roe 
New Mexico 

Minnesota ro 


idaho 


15,098,199 
3,523,350 
1,905,507 

836,043 
655,724 
554,288 


7,204,566 
1,754,544 
1,016,976 
297,784 
313,865 
251,801 


26,376,673 
6,336,306 
3,317,507 
1,494,955 
1,469,931 
1,016,297 


219,830,845 
52,771,881 
30,008,302 
13,430,174 
10,464,446 

7,742,719 


Pacific 
S.W. 


N. Central Southwest 


Reader’s Digest 


| Reader’s Digest 
1,378,285 


1,664,338 2 


Reader’s Digest 
531,944 


Reader’s Digest 


797,086 30.2% 


Post 
788,132 
Farm Journal 
769,306 
McCall’s 
741,331 
Look 
726,607 


$5.12 


the Educational and Overseas Military Editions, which do not contain regional advertising ' 


| Post 


McCall’s 
429,719 


| Journal 


427,083 


411,559 
Look 
371,323 


$5.10 


double your 
...chances-to-sell 


| Post 


315,379 


| Family Circle 


289,651 


| Journal 


269,659 


McCall’s 
237,311 


$4.54 


17.9% 


16.4% | 


15.3% | 
Journal 
13.5% 


Life 
817,186 
Family Circle 
810,854 


804,607 


734,228 


People have faith in 


eader’s 
Dige st 


Fleischmann’s 100% Pure Corn Oil 
Margarine started scoring the greatest 
sales increase of any margarine after 
launching its first advertisement regionally 
in the August, 1959 Digest. Joel S. Mitch- 
ell, Standard Brands’ Board Chairman 
says: ‘‘The Digest’s regional flexibility lets 
our advertising grow with distribution.” 


M-J-B Company used two coupons for 
its rice in a Digest advertisement that ran 
in only 9 states. Expected return: 40,000 
coupons. Actual return: 235,000. 


See how Digest advertising has 
paid off for these regional advertisers 


White King Soap Company reports: 
“In one advertisement we included a 
buried offer for a free pamphlet. Fifteen 
months later we were still getting requests 
regularly. We consider this a wonderful 
response and attribute a major part of 
our success to our Digest advertising.’’ 


California Spray-Chemical Corp. intro- 
duced ORTHO Lawn Green with a 
“limited budget.” “Right away,’’ the com- 
pany reports, ‘dealers began calling in 
orders... reporting customers were asking 
for ‘that lawn product in the Digest.’ ”’ 


Check these extra advantages for 
regional advertisers in the Digest 


Deeper regional penetration. For ex- 
ample, the Northeast and Metropolitan 
New York Digest editions offer 46% 
more circulation than comparable edi- 
tions of Life, 74% more than Look. The 
Western Digest offers 212° more circula- 
tion than Look, 78% more than Post. 
And so it goes throughout the country. 
Digest out-circulates Life by 85%, Post 
by 96°, Look by 94%. 


Regional economy for your advertising. 
Take the North Central edition: It costs 
you only $5.80 to reach each thousand 
circulation. Costs of comparable Look 
and Post editions are $8.68 and $8.59 
respectively. This cost in the Northeast 
and Metropolitan New York editions is 
only $4.65 for the Digest compared to 
$7.91 for Life. And you get similar savings 
throughout the Digest’s eight regions. 


Greater flexibility. Advertise in any issue 
of any edition or in any combination. 
You can earn discounts of 4% to 16% 
by using more than one edition, even with 
copy changes. 


In comparisons above, Digest circulation in its 
Northeast and Metropolitan N. Y. regions is com 
pared with Life's and Look’'s in their New England 
and Middle Atlantic regions. The Digest area thus 
defined includes 18 western Pennsylvania counties 
not in these Life and Look regions 


Selective, quality coverage. The higher 
the income, the greater the Digest’s cov- 
erage. You can reach about half the upper- 


income families im any region. 


Free split runs and bleed. In any re- 
gional edition, you can have a 50-50 split 
run free. Here is a really low-cost way to 
make a valid, large-scale copy test. And 
you can use two-color or bleed at no 
extra charge, four-color at only 14° 
more than black-and-white. 


Extra chances-to-sell. The average 
Digest reader, according to Politz re- 
search, will look at your advertisement 
1.7 times. With readers looking at it more 
often ...and with more readers to begin 
with ... you get double the chances-to-sell 
you would get with any other general 
magazine. And, unlike a TV commercial, 
the Digest provides repeat exposures at 
no extra cost. 


People have faith in 


eaders 
Dige st 
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KEEPING 
TABS ON 


TBA? 


Not unless you’re using MODERN TIRE 
DEALER to reach the core of this 
booming market! 


70.1% of MODERN TIRE DEALER’s 
circulation is concentrated in the 21 
states that sell 77.4% of the total $2.74 
billion TBA volume. 


For more details on this top TBA buy, 
contact: 


New York Los Angeles 
Ed Littlejohn Jim Thacker 
Bernie Kovach 1330 Wilshire Blvd. 
630 Third Avenue HU 3-5308 
YU 6-4800 

. Washington, D.C. 
Chicago petra. aa Minna 
Don Walker ar wy 
333 N. Michigan Ave. are neve 
ST. 2-1266 DI 7-6010 


Denver San Francisco 
Gene McKim Dick Railton 
545 Detroit St. Monadnock Building 


FL 5-5341 SU 1-1060 


Now in our 41st year! 


ModernTire Dealer 
A BILL BROTHERS PUBLICATION 


Announcin 9g: 


A New Series of 


8 Regional Marketing Maps 


Based upon Survey of Buying Power Data 


You may have noticed that there are no state 
maps in this edition of the Survey of Buying 
Power. The reason: a research study made 
among “Survey users last fall shows that 76% 
of them prefer loose-leaf rather than bound-in 
maps, because of their greater flexibility. 


Typical comments: General Tire & Rubber 
Co., “We want loose-leaf maps because they 
can be brought adjacent to counties or cities 
1 am checking.” . Armour and Co., “We 
prefer separate maps... . Economics Lab- 
oratory, Inc., “Loose-leaf or separate maps 
would be most helpful in working with ‘Sur- 
vey .... J. M. Mathes, Inc., “Much prefer 
loose-leaf maps which can be moved as we are 


working on specific data for a county or state.” 
.. . Kendall Co., “Your (old) ‘Survey maps 
are useless to us. Much prefer loose-leaf and 
if possible showing outline of Metropolitan 
County Areas.” 


Among other companies with executives 
making similar comments were Foote, Cone 
& Belding, W. A. Sheaffer Pen Co., Sun Elec- 
tric Co., Travelers Insurance Co., Bell & How- 
ell, Falstaff Brewing Corp., Elgin National 
Watch Co., Lennen & Newell, General Electric 
Co., Minnesota Mining & Mfg. Co., National 
Distillers Corp. 


Sales Management's answer to this demand 
is outlined on the fronting page. 


a 
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Full-Color Marketing Maps 
For Desk or Wall 


Essential data on sales and income from this issue 
of the Survey of Buying Power, together with official 
data on industrial potentials, will be available about 
July 1 in the form of 8 original maps printed in 7 
visual colors, ideal for either home office, branch or 
salesman use. Each map is 11 X 17 size, single-folded 


to 8% X 11, and tabbed for convenient filing. 


The U.S. A. has been broken down into 8 separate, 
leavy-paper, clear and legible maps covering regions 
as described below. Through the combination of art, 
type, color and symbols these easy-to-read outline 
maps provide essential marketing data for makers of 
both consumer and industrial goods and services, cov- 
ering 50 states, 3,078 counties, 2,248 cities and 300 


Metropolitan County Areas. 


. . All 3,078 counties color-coded to show volume of retail sales, 1960; other codes show 
Effective Buying Income per household and counties exceeding national average in retail 
sales per household. Also see below for indust‘ial data. 


. Location of 2,248 cities with retail sales of $12 million and/or population of 10,000 and 


up, with codes indicating population size. 


. . Boundaries of 300 Standard and Potential Metropolitan County Areas, with blown-up 


projections of high-population congested areas. 


Employment in Manufacturing Establishments, coded by 7 groupings, for all counties with 
2,500 or more manufacturing employees, with counties coded for 5 divisions of Value Added 


by Manufacture. 


Map 1. New England states: 
Massachusetts, New Hampshire, 


Connecticut, Maine, 
Rhode Island, Ver- 
mont. 

Map 2. Middle Atlantic states: New York, New Jer- 
sey, Pennsylvania. 

Map 3. East North Central states: Illinois, Indiana, 
Michigan, Ohio, Wisconsin. 


Map 4. West North Central states: Iowa, Kansas, 
Minnesota, Missouri, Nebraska, North Dakota, South 
Dakota. 


PRICES 


Map 5. Southeastern states: Alabama, Delaware, Dist. 
of Columbia, Florida, Georgia, Kentucky, Maryland, Mis- 
sissippi, North Carolina, South Carolina, Tennessee, Vir- 
ginia, West Virginia. 


Map 6. West South Central states: Arkansas, Louisi- 
ana, Oklahoma, Texas. 


Map 7. Mountain states: Arizona, Colorado, Idaho, 
Montana, Nevada, New Mexico, Utah, Wyoming. 

Map 8. Far West states: California, Oregon, Wash- 
ington, Hawaii, Alaska. 


Complete U.S.A. in 8 separate regional maps $8.00. 
Individual regions (order by number as above) $1.50 each. 


Pre-publication price: Orders with remittances postmarked on or 
before July 1, $7.00 for complete set, $1.25 for individual regions. 


Books and Services Division 


Sales Management 
630 Third Ave., New York 17, N. Y. 
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Summary of Retail Sales Data by States and Sections 


RETAIL SALES— @.. ESTIMATES, 1960 


SECTIONS 
and 
STATES 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH 
CENTRAL 
INinois 
indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH 
CENTRAL 

lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Delaware 
District of Columbia 
Florida 
Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 
West Virginia 


EAST SOUTH 
CENTRAL 
Alabama 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH 
CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
Alaska 
California 
Hawaii 
Oregon ecvcece 
Washington 


TOTAL U. S.A 


702 


Total 
Retail 

Sales 
Dollars 
add $000 


940, 1 


219.830,843 


501 962/13. 


5289) 


5848} 


-9262 


. 2508 
. 2928 
-0712 
.7070 


4206 
100 | 


SALES & 
ADVERTISING 
CONTROLS 


NINE STORE GROUPS (add $008) 


Index 


Quality 
index 


Buying 
Power 
index | 


2:110,333 


228,917) 
146| 


599,570 
2,106,361 
855,628 


a - 
House- 
__ Appl. 


173,460 


2,054 , 182 


1, 168,722) 
2,761,516 
2,166,746 


33,110 
810,198) 


490,818 
1,042,477 
794 , 787 


6,093,349 


2,328,431 
734 , 843 
1,268, 747 


; 1 1,747,193 
124, .067| 461.031| 621,635 


885, 155] 
280.084) 


255,044) 


077.948 "3,686,281| 6,700,849 


217,557) 361.772) 


4,111,718) 1,249,208 
| 


| 


141 ,462 


424.734 


2,559, 865| 2,137,451 


} 
181,334) 
118,519) 
210, 734) 
307 231] 

85.019 
40.421) 
7, 170) 


629 031 


215.679 


| 
154.090) 
114.657) 


28, a | 
812, 807| 


6,683,081 


711,514 


6, 096, 984| 


2,061,817 
993, 767 
1,864,391 
2,065,674) 
__ 819,155) 
"7,804, 804| 
| 


630, 406! 


154, 164,67; 
3,443.1 167 
| 

107 ,628 


670,913 


33. 167) 
~ 738, : 705) 


432,451 
973, 503) 
697, 745) 


458,016 


226 797 
688 , 755 
416 624 


ae 2,103,699| 1,332,176 


961,543 
474,591) 
736 511 
869 784) 


463, td 


489,704 
212,482 
417,818 
420,273 
145,473 


422,623) 3,506 123| 1.685.750 
| 


569,072 


46 , 265 


289 ,892| | 


603,227 
2,689,871 


2,055, 644) 


344 , 060 
568 322 
510,588 
2,342,008 


873, 599) 


136,929 
242,669 
224,612 
941,957 


1 | 4,450,739). 


3,764,978 


1,546, 167 


545, 402| 

314,838 
522.144 
437,214 
271. 768| 
177,248 
156,085) 


2,424,699) 


38,577; 


1,818,064 1.055.680 


| 


204, 466) 


243 , 326) 


a 
163,751 
1,514,858 


125,742 


309, 328 
575, 144| 


98,451 
158, 885 


2,446,639) 3,855, 363| 1,597,095 1,588, 609 5,022,088) 2,325,070) 
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10,493 


262, 154) 


102,785 


120,172 
390,276 


~~ 362,577 


9,706 


136.954 


. 781 045 e% 093 606 


In 


52.771, 881/16. 500 681/30, 008, 302! 13, 430. 173/10, 464, 446 37, 183, 428 15 877, 882/15 494.615 7.742.719 
c., 1961. 


SALES MANAGEMENT 


ok 


Kraft Foods’ Howard Bergdoll says — 
“WE KNOW THAT SUNSET WORKS FOR US” 


“The West is a different kind of market,” says Howard 
Bergdoll, Vice President and Western Division General 
Manager of Kraft Foods. Mr. Bergdoll should know. He 
has been with Kraft since 1928 and has served in most 
of the major market areas of the country. 


“We use Sunset Magazine because it talks the language 
of Western consumers, appeals to their own special inter- 
ests,” says Mr. Bergdoll. “We know that Sunset works for 
us. Last year, for example, we built a major promotion 
primarily around our Sunset advertising. The result was 
a substantial increase in sales during the promotion and 
sales well above the pre-promotion level ever since.” 


Such successes happen because 2,000,000 influential West- 
erners — both men and women — depend upon Sunset and 
its advertisers for ways and means to enjoy the best in 
Western Living. They’re the best customers in the region. 
They spend 37% more in food stores than the Western 
average, 55% more than the national average. 31.3% of 
them spend more than $40 a week for groceries. 


THE MAGAZINE OF WESTERN LIVING 


And not only in foods! They also spend more for houses, 
cars, clothes, cameras, insurance, investments, appliances 
and travel than any comparable group in the region. They 
set the pace in Western Living. 


Men who sell the West know that Sunset is the magazine 
of influence among these 2,000,000 selective buyers in the 
West and Hawaii. It reaches deep into their daily living. 
It reaches deep into their local interests, with three local- 
ized zone editions. (Sunset has published zone editions 
ever since 1932.) Every issue stays around a long time 
— for that unusual recipe, that suggested trip, that how-/o 
article. Your ad in Sunset works repeatedly and often. 


As Mr. Bergdoll says, “Through Sunset we reach these 
important buyers in one convenient package.” If you mar- 
ket in the West or Hawaii, or any 
part thereof, Sunset will work for 
you, as it does for Kraft Foods and 
1429 other advertisers. Try it and see. 
It’s the Magazine of Western Living. 


LANE MAGAZINE COMPANY, MEN! © PARK, CALIFORNIA 


SALES MANAGEMENT Announces A New 


DIRECTORY 
OF 
KEY 


PLANTS 


Accounting for Half of All Value Added In U. S. Manu- 
facturing for All Plants with 500 or More Employees 


© Plant Name 
® Location by County 
‘Mailing Address 
: State 
© SIC Codes 
® Product description 


SAMPLE PAGE * Average Employment in 1959 


| County Plant Name Address Product SIC Code 
| Old New 


-— 
Bay International Paper Panama City Pulp Mills 2611 2611 


Aon 


| Bay | International Paper Panama City Paper & Bd 2612 2612 


Bradford Humphreys Gold Corp Lawtey Titanium 3339 3339 


| Broward [| Universal Concrete Pipe Box 215 Dania Pipe 3271 3271 


Sse 
| Dade City Products Miami Ice 2097 2097 


| Dade Lawnlite Box 97 Miami Outdr furn 2514 2514 


—-= : ae eer 


Dade Adams Engineering Co Ojus mtl furn 2514 2522 


| Dade Miami Daily News Box 410 Miami Newspaper 2711 2711 


Dade Miami Herald Publishing Co Miami Newspaper 2711 2711 


is 


Dade | Maule Industries Box 645 Miami sand rock 3272 3271 


Dade | Ludman Corp extrusions 3352 3352 


Dade Noma Spray Div Noma Lights iami sprinklers 3431 3431 


| 
\ — - —— 
| — 
| Duval 


————<$<$_—_—_—___+—_- ——_—— 


Cigars 2121 2121 


Jno Swisher & Sons Jacksonville 


| Duval | National Container Co Jacksonville Paper & Bd 2612 


| Duval St Regis Paper Co Box 910 Jacksonville Paper & Bd 
; 1 


No other directory covers all industries, and reveals employment 
in each plant, an item which in most directories is handled by code, or as 
in Census releases is generally blacked out. Yet only if you know how 
large a plant is can you estimate its potential to you. 


In addition to the classification of plants by area shown above, we 
also show all plants in each 4-digit SIC Industrial category ranked in 
order of employment, 


Here, for example is part of a sample page showing the ranking of 
plants in the aircraft industry (which incidentally is the industry having 
the largest plants in the nation.) 


SAMPLE PAGE 


INDUSTRY 3721-Aircraft 


County Plant Name 


Location State 


King Boeing Airplane Co 7755 E Marginal Way Seattle 


San Diego Convair Div Gen Dynamics 


3165 Pacific Hiwy San Diego 


Sedgwick Boeing Aircraft Co Wichita 285 


Kans 


Los Angeles Douglas Aircraft 3000 Ocean Pk Santa Monica Cal 235 


Los Angeles Northrop Inc | 1001 E Broadway Hawthorne Cal 225 
Los Angeles Douglas Aircraft | Long Beach Cal 200 
Tarrant Convair Div Gen Dynamics | Grants Lane Tex 200 
194 i 


Baltimore Martin Co Middle River Md 
page oe _ |_— 


This directory, covering nearly 6,000 plants, was prepared after a year of intensive research 
by Dr. Jay M. Gould, Managing Director of MARKET STATISTICS, INC., and Research Director 
of SALES MANAGEMENT. The information is available on IBM cards for $350.00. 

Available soon: DIRECTORY OF SMALL PLANTS (200 to 500 employees). 


Se ee ee ee ee ee Eee ee ee ee ee 


MARKET STATISTICS, INC. 
630 Third Avenue 
New York 17, New York 


Gentlemen: 


Put us down for.................. copy (ies) of your DIRECTORY OF KEY PLANTS 


The understanding is that we will be billed at the price of $48 for a single 
copy, $40 each for two or more copies. 


Authorized Signature 


Mailing Addrest.. 


Wee Te NONOG oveac Send Invoice 


Capita and Per Household Sales by States and Sections 


PER CAPITA SALES, JM ESTIMATES—1960 PER HOUSEHOLD SALES, JM ESTIMATES—1960 
ay | 

a NINE STORE GROUPS | NINE STORE GROUPS 
AND ‘ = j 


j 1 
STATES 
| Fura.- 
Drink. Ap- | House- 
Food | Places .| parel | Appl. 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


1,195 | 31 | 


MIDDLE 
ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH 
CENTRAL 
IHinols 
Indiana 
Michigan 
Ohio 
Wisconsin 


&| 88888 


WEST NORTH 
CENTRAL 

lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Delaware 
Dist. of Columbia 
Florida 
Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 
West Virginia 


po 
gs 


ypo- 
ba 


os BOWWWRWEDSL 
ols 
3|i3 
ee ~~ 


EAST SOUTH | | | 
a 265 | 237 | 119 
omy.” | 255 | 265 | 128 
Kentucky , | 253 | 249 | 109 
a H+} n ’ | 300 | 252 | 124 
Tennessee 68 


| 251 ) 1 


WEST SOUTH 
CENTRAL 
Arkansas... 
Leuisiana. . 
Oklahoma 
Texas 


MOUNTAIN 
Arizona... 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
California 


Oregon 
Washington. .... 
Alaska... 
Hawall. 


UNITED STATES.. 
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Sales Managers 
tell us 


One-Carrier 
Direct Service 


ends their 
shipping worries. 
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No divided responsibility on 
service between points served by MC 


D-C’s 10,814 mile coast-to-coast system is D-C is responsible for your shipment 
under single-company ownership and manage- __from pick-up to delivery, coast-to-coast 
ment. This one-carrier control and one-carrier or to a nearby city. Safe arrival is as- 
handling avoids delay—speeds your ship- sured by experienced personnel and 
ment, large or small, to on-time delivery— __ the latest in equipment and facilities 
makes tracing quick and simple. ALL THE WAY! 


Let D-C end your shipping worries... 
op Always ship D-C—the Dependable Carrier 


DENVER CHICAGO TRUCKING CO., INC. 


the ONLY direct coast-to-coast carrier! 


MAY 10, 1961 
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This man is the strategist who sets the corporate sales goals. He listens care- 
fully to recommendations on markets, media, manpower, merchandising, ad- 
vertising—and all the tools that promise selling efficiency. He no longer asks 
‘“‘how,”’ but insists on knowing ‘‘why,” and challenges those about him to achieve 
sales goals that he, himself, establishes. His copies of Sales Management 
magazine are within easy reach, for what he finds there encompasses the spec- 
trum of his professional job function. The issue now in your hands is an example 
of Sales Management's unique service—on both sides of the border. 
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Section 3 


CANADIAN 


POPULATION, INCOME 
RETAIL SALES Data 


“eo me 


Other Sections: 


o” 

s 
os ‘] 1. Foreword; 
ves How To Use the Survey Page 25 
pet 


2. Population, Income Data for States, 
their Counties and Cities; 
Farm Data 


3. Retail Sales Data for States, 
their Counties and Cities 


4. Rankings of Leading Counties and 
Cities; Metropolitan Area 
Summaries and Rankings; 
Summaries of All Data 
for Regions and States 597 


“e 
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Canadian Survey of Buying Power 


Once again the year 1960 revealed 
the remarkable correlation between 
the economies of the United States 
and Canada. For both countries, re 
cession tendencies became increasing- 
ly apparent as the year came to a 
close, Canada again lagging some 
vhat behind the United States, as 
had been the case in the recovery 
vear of 1959. As the “Box Score” table 
page 712) indicates, prior to 1959 
Canada consistently did somewhat 
better than he United States, even 
in the recession year of 1958. Since 
Canada entered into the current re- 
cession a bit earlier than the United 
States, many observers are now close 
ly watching Canadian current indica 
tors for signs of recovery in 1961, for 
this will surely be a harbinger of a 
corresponding upsurge in the United 
States too 


Canadian economic growth hinges 


specifically on its large population 
gain (of the order of 2.5% per year) 


and its large scale capital investment 


program, financed in large part with 
United States funds. The fact that the 
latter is responsible for three-quarters 
of Canada’s post war capital invest- 
ment does bother some Canadians, 
who point out that this has saddled 
Canada with annual payments on 
foreign debt of about one billion 
dollars. On the whole, however, 
capital investment is the keystone of 
any economic advance. 

American investors’ interests in the 
Camadian market is paralleled by a 
growing interest on the part of Amer- 
ican manufacturers in Canadian con- 
sumers, particularly through the set- 
ting up of subsidiary product and 
distribution facilities. 

We therefore take great pains to 
make our Canadian Survey of Buy- 


ing Power as useful as possible to 
both our Canadian subscribers and 
our American subscribers now operat- 
ing in Canada (with or without a 
Canadian manufacturing or assem- 
bling plant). In it they will find the 
same yardsticks of market measure- 
ment which Sales Management has 
been making available for the United 
States markets since 1929. 

As in the past we have benefited 
from consultation with various statis- 
ticians and officials of the Dominion 
Bureau of Statistics on the accuracy 
of our estimates for all of Canada 
and for the provinces particularly, and 
in some instances on our estimates 
for county and metropolitan areas. 
In this connection, our special thanks 
go to J. L. Forsyth, Acting Director 
of the Census Division; F. H. McCoy, 
Information Services Division; J. C. 
Brearley, Asst. Chief, Merchandising 


Breakdown of Canadian Retail 
Dollars by Store Group Purchases 


ie 


SALES MANAGEMENT 


Sources 


Foreword to Population, 
Income Estimates 


SM Metropolitan Areas 


SM Metropolitan Areas 


Areas 


Foreword to Metropolitan Areas 


Population, Income Summaries for 
Retail Sales Summaries for 


Rankings of SM Metropolitan Areas 


CANADIAN DATA LOCATIONS 


Population, Income Summary 
for All Provinces 


Provinces 


Foreword te Retail Sales Estimates 


Population, Income Estimates for 
Counties and Cities, by 


726, 743 


744 


Retail Sales Summary for All 


Provinces 


Population, Income and Retail Sales 
Summaries for DBS Metropolitan 


and Services Section; and S. A. Gold- 
berg, Director of the Research and 
Development Division, all of the 
Dominion Bureau of Statistics. 


Population Estimates 


Our estimates of households for 
Canada follow the United States 
Census Bureau definition of the “pri- 
vate household.” It thus includes all 
the persons who occupy a house, an 
apartment, or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the re- 
lated family members, and also the 
unrelated persons, if any, such as 
lodgers, servants or hired hands who 
share the living quarters—also a per- 


745 


Retail Sales Estimates for 
Counties and Cities 


746, 759 


son living alone, or a group of un- 
related persons sharing the same 
living accommodations as partners. 

With one exception, the civil units 
in Canada are the same as in the 
United States, the exception being in 
Manitoba, Saskatchewan, Alberta and 
British Columbia, where there are no 
county names. Instead, each province 
is divided into divisions, which are 
synonymous with counties, and read- 
ers who wish to prepare market maps 
of these provinces should request de- 
tailed outline maps from the Domin- 
ion Bureau of Statistics, Ottawa, 
Ontario. 

However, in the last (i.e. 1956) 
Census of Population, results of which 
have been incorporated here, the 


D.B.S. revised the definition of divi- 
sions in Alberta and cut the number 
down from 17 to 15. We have made 
use of the new population estimates in 
Alberta, but present them in terms of 
the old 17 division breakdown, in or- 
der to preserve comparability with 
our retail sales data, available only 
on the basis of the old breakdown. 


Results of the 
1956 Census of Population 


The last Census of Population, relat- 
ing to June, 1956, revealed a few 
surprises, though confirming the most 
important fact of an annual gain of 
3% since 1951, about twice as great 
as the comparable U. S. gain. The 


Food 
Store 


Canada and U. S. Economic Box Score 


PERCENTAGE OF CHANGE 


1960 over 1959 


Canada U.S. Canada 


1959 over 1958 


1958 over 1957 


yy. Ss. Canada U.S. 


Gross National Product 


22 +44 )+ 69 


8.5 2.3 0.2 


Index of Industrial Output 


is +28 


1.8 7.0 


Disposable Income 


2.0 5.0 


7.1..+ 28 


Labor Income 


70 + S77 


2.7 0.5 


Consumer Price Index 


1.2 1.5 


26 +27 


Retail Sales 


09 +139 


29 + 0.2 


Food 


3.7 4.7 


5.7 5.2 


General Merchandise 


15 + 2.3 


5.0 2.4 


Furniture Appliances 


oe 62s 


0.6 


Auto 


12 + OA 


3.8 


Drug 


09 + 5.4 


provinces of Ontarion, Alberta, British 
Columbia and Newfounderland had 
gains in excess of the Canadian aver- 
age, with the Maritime Provinces, 
Manitoba and Saskatchewan falling 
be hind 

Canada, despite its vast geographic 
size, has a far more concentrated 
population than the U. S. A., and this 
cuts the cost of sales and advertising. 
Sales organizations that want to do an 
intensive local advertising and pro- 
motion job can concentrate in Can- 
ada’s 88 largest cities, which account 
for the bulk of Canadian sales volume. 

Counties are listed in alphabetical 
order in provinces, and cities are in- 
dented under the counties of which 


712 


they are a part, with city figures 
shown in contrasting light-face type. 
Because part of Canada is French- 
speaking, a column is provided under 
“Population” for the percentage of 
population (according to the 1956 
Census) which is French-speaking, 
i.e., persons speaking French only, or 
French and English. Many marketing 
authorities argue that the two groups 
should be added together and con- 
sidered as a segment of the popula- 
tion which can be reached most effec- 
tively by use of the French language. 

On the other hand, there is a dan- 
ger that these figures may over- 
emphasize the French language since 


for many French-speaking persons : 


Copyright, 1961, Sales Management, Inc. 


English represents the primary ton- 
gue. For example, while three-quar- 
ters of the Montreal population is 
listed as speaking French in the above 
definition, the Montreal post office, 
breaking down households according 
to information gleaned by mail car- 
riers as to which is the “first language,” 
concludes that 59% of homes in 
Montreal are French, and 41% are 
English. 


Quebec is Essentially 
French-Oriented 


One marketing consultant wrote in 
the November 10 issue of Sales Man- 
agement, “The mother tongue of 75% 
of Quebec residents is French; but a 
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4 Mi MACLEAN-HUNTER KNOWS CANADA’S MARKETS 


CANADA isa 


foreign country 
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Canada is a good friend — best the U.S.A. ever 
had. It is a good customer again the best the 
U.S.A. ever had. But Canada is a separate nation 
and its market is a national market — not just 
another regional market like the Pacific Coast 
states or the deep South. 

Canadians want to be treated as good neighbours 
and good customers. They respond when atten- 
tion is paid to their own buying preferences, their 
own family and community attitudes, their own 
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481 UNIVERSITY AVE., TORONTO 2, CANADA 


ite. 


living habits. They appreciate it when their bi- 
lingual and bi-cultural heritage is recognized. 


The way to sell to Canadians is through their 
own publications, edited by Canadians for a 
Canadian audience, using Canadian copy. 


Maclean-Hunter publications know Canada and 
they know Canadians. They are respected and 
widely read by the people of Canada. They can 
help you do a national marketing job in Canada. 


PUBLISHING CO. LTD. 


offices at: Montreal - Vancouver « New York « London, Eng. 


U.S. West Coast Reps.: Duncan Scott & Co., 8 Post St., San Francisco 4 and 1901 West 8th St., Los Angeles 57. 
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great many of these people—most, 
except in the more isolated rural 
communities—also speak English. Thus 
a decided influence is exerted on most 
Quebec residents by various types of 
English advertising and promotion.” 
That judgment resulted in a number 
of letters to SM editors from men who 
translated “a decided influence” into 
“it is not necessary to address Quebec 
Province residents in French.” 

Typical of the rejoinders was this 
paragraph in a letter from Jacques 
Bouchard, Advertising and Public Re- 
lations Manager, Labatt’s Brewery 
Limited, Montreal, “It is granted that 
a Frenchman's stomach is bound to be 
weak (too much “créme fouettée” and 
“crépes suzette”), but this erroneous 
statement, in a publication as serious 
as yours, makes my stomach very sick; 
and I presume that many English- 
speaking admen of this province also 
read this study with a good deal of 
skepticism.” 

As a further check on the senti- 
ments of Canadian marketers, SM’s 
editorial department wrote to 50 sub- 
scribers, asking them to tell of their 
company’s experience in advertising 
to Province of Quebec householders 
through either the English or the 
French languages. 25 replies were re- 
ceived of which 22 said that the use 
of French-language media is essential, 
two said it was necessary to use both, 
and one said that the English language 
was understood by most urban resi- 
dents. 

The vice president of the Toronto- 
based subsidiary of one of U. S. A.’s 
largest dairy companies wrote “At 
the present time, there is strong agita- 
tion from the French-speaking people 
in the Province of Quebec that all ad- 
vertising should be in French. We 
recently put out a pamphlet with a 
blank order form attached—the mes- 
sage on the pamphlet was in French 
but the order blank was in English 
because of a certain illustration ap- 
pearing thereon. We received a lot of 
criticism even for this small encroach- 
ment on the French medium.” 

John Bishop, Vice President of 
Peter Pan Foundations, Inc., Montreal. 
says “Most emphatically I say—NO! 
You are throwing ad dollars out of the 
window if you are trying to reach 
and influence the great majority of 
this group, via English media. Prior to 
moving into the province of Quebec 
from English-speaking Ontario, I too 
was under the illusion that one could 
reach the great majority of urban and 
even many rural French-speaking 
Canadians via English media. Now 
after living, working and promoting 
merchandise in Quebec during a four 
year period, I find nothing could be 
further from the truth. The City of 
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Quebec is a prime example. Popula- 
tion, including the suburbs, close to 
one half million—French 95%. Of this 
group I doubt if more than 10% can 
read enough English to subscribe to 
or read the English language paper— 
circulation 5,700; French language 
paper—circulation 135,000. Much bet- 
ter English language in Montreal, but 
by no means encouraging enough to 
indicate marketing only in English is 
the answer. . . We at Peter Pan have 
shown tremendous sales increases in 
the Province of Quebec due in large 
to the fact that we realized the situa- 
tion as it was and spend the bulk of 
our advertising dollars allocated to 
this province in French language 
papers, magazines, etc.” 

Yves G. Bourassa, Vice President 
McCann-Erickson (Canada) Limited 
says that many people who tell the 
Census taker they are bilingual are 
not really fluent in English. “They 
only have a smattering of knowledge. 
Furthermore, the vast majority of men 
and women who speak English during 
their business day become essentially, 
completely French again the minute 
they get home. They read French 
papers and magazines, listen to 
French radio, look at French and talk 
nothing but French with their families. 
The advertiser who thinks he can 
reach the French Canadian market 
and sell the French Canadian con- 
sumer through purely English lan- 
guage media is inviting failure if not 
disaster.” 

Several subscribers, including O. J. 
Phillips, Vice President and Managing 
Director, E. R. Squibb & Sons of 
Canada, Limited point out there is 
one exception to the general rule. As 
Mr. Phillips puts it, “For technical 
goods and services, except in the 
liberal professions, you can sell 
through English media. For consumer 
goods and other necessities of life, 
you cannot sell the French Canadian 
market through English media.” The 
sales manager of an automotive ac- 
cessory firm points out another possi- 
bility, “The exception might be the 
‘big top’ rated English TV shows.” 

Among other companies whose SM 
subscribers expressed themselves 
strongly in favor of the use of French 
media were Bell & Howell, Emerson, 
McLean’s Food Products, Philips Elec- 
tronics Industry, Ltd., Mennen Com- 
pany, Eversharp, Burlington Hosiery, 
Erwin, Wasey, Ruthrauff & Ryan. 
Desbarats Advertising Agency, and 
Sun Oil Company. 


Net Effective Buying Income 


The first column under this head- 
ing shows in thousands of dollars the 
Net Effective Buying Income (after 


payment of income taxes) from all 
sources such as salaries, wages, divi- 
dends and entrepreneurial income, 
including farm income. 

The Dominion Bureau of Statistics 
provided SALES MANAGEMENT with 
estimates of personal income (before 
taxes) for Canada and the provinces 
(including Newfoundland). These 
estimates were then projected to 1960 
and the results distributed among the 
various counties and cities according 
to a formula devised for estimating 
income for similar U.S. civil divisions. 


Income Distributions 


In this Survey, we present esti- 
mates of income distribution for all 
Canadian counties, census divisions 
and cities to parallel the data pub- 
lished for all United States markets. 

Breakdowns of households by in- 
come groups on a regional basis rep- 
resent an important research tool be- 
cause the demand for most common 
goods and services varies directly with 
the income class of the potential con- 
sumer. In the U. S. this kind of infor- 
mation has been available for many 
years as a result of the large store 
of data on income distribution col- 
lected in the 1950 Census of Income. 
This census was, and remains, the 
benchmark on which we base our 
current estimates of U. S. regional 
distribution of income, as published 
in SALES MANAGEMENT'S annual Sur- 
vey of Buying Power until results of 
the 1960 Census of Income become 
avaliable. 

In response to the demand of mar- 
keting people in Canada as well as 
in the U. S., we have finally suc- 
ceeded in developing comparable in- 
come distributions for Canada, based 
mainly on data on taxable income re- 
leased by the Canadian Deaprtment 
of National Revenue and on data on 
the distribution of non-farm income 
in Canada released by the Dominion 
Bureau of Statistics. 

However, a considerable amount of 
adjustment, estimation, and gradua- 
tion of income classes was necessary 
in order to shift the definition of in- 
come to conform with that of “net 
Effective Cash Buying Income” in the 
United States county-city data, and to 
emerge with city, county (or census 
division) and province distributions 
that would check with what we know 
to be true of Canada as a whole. 

The distribution of income in Can- 
adian markets is not too dissimilar 
from that in U. S. markets, with a 
somewhat smaller representation in 
the higher income groups. This is in 
accordance with Canada’s somewhat 
lower average income, although mar- 

(Continued on page 725) 
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Were looking 
for companies 


that are working 


to g<row 


Mar. than half of our accounts currently invest less than one 
hundred thousand dollars a year in advertising. For 30 years, 
J. Walter Thompson Company Limited has enthusiastically 
welcomed the privilege of working with companies with expansion 
potentials—to help speed their growth. One of the advantages 

of our size is this: first-rank creative talent is involved in every 


phase of the work on even the smallest accounts. 


J WALTER “THOMPSON COMPANY LIMITED 


MONTREAL TORONTO 
1600 Dorchester Blvd. West 600 University Ave. 
Montreal 25, Quebec Toronto 2, Ontario 


VANCOUVER 
626 West Pender St. 
Vancouver, B.C, 
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Canadian Metropolitan Areas 


Marketing men have long been 
seeking a workable metropolitan area 
concept for Canada that would help 
focus attention on the relatively small 
number of urban areas that account 
for the buik of Canada’s marketing 
activity In connection with the 1951 
and 1956 Canadian Census of Popu- 
lation, the Dominion Bureau of Sta- 
tistics has taken a step in this direc- 
tion by issuing population data for 
15 officially designated 
Metropolitan Areas.” 

The Bureau confined itself to 15 
of the larger cities of Canada which 
have well defined satellite communi- 
lose economic, geographic and 
- social relationship to the city proper. 
Population data are available for these 
areas not only for 1956 and 1951 but 
also for 1941. 

The DBS also has established an- 
“metropolitan” area defini- 
tions for an additional twenty cities 
for which “there are adjacent areas 
with urban characteristics and in 
which the population of the central 
city is over 25,000.” Unfortunately, 
the DBS omitted from its designa- 
tion of these additional urban areas 
the cities of Regina and Saskatoon, 
both of which have populations over 
50.000, on the grounds that these 
cites “did not have well-defined 
satellite communities.” Nevertheless, 
any listing of Canadian metropolitan 
areas would certainly be incomplete 
without these two cities, so we have 
included them in our tabulation. 


“Census 


ties in ¢ 


alogous 


We present here two sets of metro- 
politan area tables, one for the 15 
areas defined by DBS and one for 34 
reas defined by Sales Management 
on county lines, which we frankly 
pre fer for two reasons 

For one thing it gives recognition 
to 17 areas not recognized by DBS. 
lor another, it eliminates a more 
fundamental problem in the use of 
the DBS so-called “metropolitan city” 
definitions, which American market- 
ing men can comment upon out of 
their own experience 

The definitions of the boundaries 
of the satellite areas follow a popula- 


tion density therefore 


contour, and 
cut across corporate, municipal and 
county These definitions are 
similar in concept to the “metropoli- 
tan districts” of the 1940 United 
States Census, which were composed 
of minor civil divisions in and around 
cities of more than 50,000 inhabi- 
tants, having a population density of 
150 persons per square mile. 
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lines. 


In making up these districts, it was 
sometimes decided to include a few 
less densely populated civil divisions 
on the basis of special qualifications. 
In other cases, only a portion of a 
minor civil division was included if 
the division had a large area and the 
principal concentration of population 
was in a small section in or near the 
central city, with the more remote 
sections being sparsely settled. In 
such cases, the unit considered was 
not the minor civil division, but com- 
ponent enumeration districts. 

A metropolitan district was thus 
not a political unit, but rather an area 
including all of the thickly settled 
territory in or around a city or group 
of cities, and it tended to be a more 
or less integrated area with common 
economic, social, and often, but not 
always, administrative interests. 

However, it was this lack of ad- 
ministrative interests that proved to 
be the Achilles heel of the definition. 
In the years since the 1940 metro- 
politan districts were established, 
there has been very little, if any, 
major marketing use made of these 
district definitions. The reason is that 
the boundary definitions were so com- 
plicated and detailed that it proved 
impossible to secure sales data for 
these areas without investing a huge 
research effort. Consequently, these 
essentially unworkable metropolitan 
district definitions were soon scrapped 
and replaced by a metropolitan county 
area concept, which, in the United 
States, has proved to be quite suc- 
cessful. 


The general concept adopted is 
one of an integrated economic unit 
with a large volume of daily travel 
and communication between the cen- 
tral city and outlying sections. 

The application of these principles 
has finally yielded 203 metropolitan 
areas in the U. S. defined along 
county lines, which have been en- 
thusiastically and universally accepted 
by marketing experts. 

Now, in passing over from the 
metropolitan district concept to the 
metropolitan county concept, it was 
frequently found necessary to include 
large land areas, often sparsely settled, 
which would not really be regarded 
as urban in character. Yet, it was felt 
that the distortions introduced in the 
final data were not great enough to 
outweigh the advantages growing out 
of the use of the simple county de- 
finition. 

Over the past several years, the 


Sales Management research staff has 
been consulting with various Canadian 
marketing experts on the advisability 
of establishing metropolitan area de- 
finitions for Canada that would follow 
county lines. Enough interest (along 
with some skepticism) was expressed 
for us to decide to go ahead. Accord- 
ingly, we present our definitions, along 
county lines, of 34 major Canadian 
metropolitan areas. 

In only four areas (Montreal, Que- 
bec, Ottawa and Winnipeg) was it 
necessary to include counties other 
than the parent county. By and large, 
with the exception of St. John, N. B., 
the population totals included in the 
metropolitan county areas are greater 
than those of the DBS areas. 

The largest divergence occurs with 
respect to Victoria, for which the 
county definition (Division 5 in B.C.) 
covers about twice as many people as 


are in the DBS definition. 


It must be noted that these county 
definitions are offered with great cau- 
tion, for there are some problems in- 
volved in their use. County lines in 
Canada are in some cases drawn in 
a rather misleading way from the 
standpoint of their use as_ self-con- 
tained market areas. For example, 
counties in Quebec on the north shore 
of the St. Lawrence River are long 
narrow strips, running north of the 
river. Thus, the county of St. Maurice 
includes the two separate areas of 
Shawinigan Falls and Trois Rivieres. 
Much of the trade in the latter city is 
associated with part of Champlain 
County and Nicolet County across the 
St. Lawrence. Subsequent examina- 
tion by Canadian marketing experts 
might result in combining Nicolet 
County with St. Maurice County as 
the metropolitan area for the multiple 
city market of Shawinigan Falls-Trois 
Rivieres. 

Another difficulty is found in the 
definition of the Winnipeg market as 
including all of Division 6 (Mani- 
toba), which means the inclusion of 
nearly 30,000 persons in the rich 
farming area of the Portage Plains 
and the Red River Valley. Similar 
difficulties affect other metropolitan 
areas where the use of county lines 
requires departure from a_ strictly 
urban concept. Whether or not these 
departures are considered too large 
can be ultimately answered only by 
Canadian marketing experts. We offer 
these definitions principally to stimu- 
late thinking on a vital marketing 
problem. 
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Surveys 
of TIME 
readers 


TIME readers own more, buy 
more—all along the line. TIME 
readers are innovators—best 
customers, and first customers, 
for business. 

Here are a few highlights 
from recent readership and au- 
dience composition surveys. 

Your TIME representative 
will be glad to supply complete 
reports. 


of TIME’s subscribers travel outside 
of their own provinces or in foreign 
countries in a year’s time. 


© of TIME’s subscribers are active 
members of golf clubs, athletic clubs, 
© country clubs, business and social 


of TIME families have incomes of 
$10,000 or more (only 2.2% of all 
Canadian families earn as much). 


automobiles are owned by every 100 
TIME families—and the overwhelm- 
ing majority were bought new. 


TIME readers are first (among read- 
ers of magazines published in Eng- 
lish) in annual purchases of life in- 
surance policies. 


TIME readers entertain often and 
well; they’re first in purchases of 
liquor, beer and wine. 


And they’re out front in total smok- 
ing purchases as well as in cigarette 
buying (but they rank last in roll- 
your-own). 


TIME goes where sales are made in CANADA 


% total population % retail trade Jo TIME circulation 
SM estimate 1960 SM estimate 1960 Dec. 31, 1960 ABC 


Ontario 34.2 38.5 41.0 


Quebec 28.6 23.8 21.0 
Maritimes* & Nfld. 10.6 8.7 9.0 


British Columbia 9.0 10.0 11.0 


Alberta 7.2 8.2 9.0 


Saskatchewan $.1 $.7 4.0 


Manitoba 5.0 5.0 5.0 


Total 99.7 99.9 100.0 


*Includes New Brunswick, Nova Scotia, Prince Edward Is. 
(Northwest Territories & Yukon 0.3% of population, 0.1% of retail sales) 


TIME brings you the biggest concentration of best customers and influential people 
available in Canada today —and in all the best places. 
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Population, Income Summary for Metropolitan County Areas 


See explanation of definitions, page 716 


POPULATION EFFECTIVE BUYING INCOME 
BYLD ESTIMATES, 1/1/61 BY) EsTIMATES—1960 


House- : Net 
Speaking} Dollars 


NEWFOUNDLAND 
St. John’s (Division 1) 


NOVA SCOTIA 
Halifax (Halifax County 5 i 267.886 
Sydney-Glace Bay (Cape Breton County)....... ‘ . J 147,415 


NEW BRUNSWICK 
Moncton (Westmorland County 
St. John (St. John County 


QUEBEC 
Chicoutimi-Jonquieres (Chicoutimi County 
Montreal (Chambly, Montreal and Jesus Island Counties 
Quebec (Levis an¢ Quebec Counties 
Shawinigan Falls-Trois Rivieres (St. Maurice Coun.y 
Sherbrooke (Sherbrooke County 


141,516 | .5800 
3,131,770 |12.8356 
427,973 | 1.7541 
126,059 | .5166 
93,291 | .3824 


ONTARIO | 
Brantford (Brant County seca 4792 | . 132,834 | 
Fort William-Port frthur ‘Thunder Bay County - 7806 7 | ° ° 206 ,100 
Guelph (Wellington County ~4560 | 118,896 


Hamilton (Wentworth County x oe ° .8987 | . 569,112 
Kingston (Frontenac County ‘ 4653 9) . 114,420 | 
Kitchener (Waterloo County -9618 | : ° 262,752 


London (Middlesex County 1496 | | , . 355,528 | 
Oshawa (Ontario County ‘ -6964 | q 205,277 
Ottawa (Hull County, Quebec and Carleton County, Ontario .4975 673,284 


Peterborough (Peterborough County . -4055 aa 109,239 | 
St. Catharines (Lincoin County -7219 | | 6 | 232,833 
Sarnia (Lambton County 5873 | . 9 | 170,698 | 


Sault Ste. Marie (Aigoma County 3 . 5762 3 145,321 
Sudbury (Sudbury County | .9375 ° 247 ,523 
Timmins (Cochrane County 89.6 | .4965 4) 5 | 120,422 


Toronto (York County : es 1,675.6 | 9.2835 } s 3,010,253 | 
Windsor (Essex County 7 eee 267.6 | 1.4827 | ; 432,344 | 


MANITOBA 
Winnipeg (Division 6 and Division 9). . iduwente ; : 479.8 | 2.6583 
| 


SASKATCHEWAN 
Regina (Division 6). 
Saskatoon (Division 11 


ALBERTA 


Calgary (Division 6 , oe 321.2 1.7796 
Edmonton (Division 11 oe a 377.8 | 2.0832 


BRITISH COLUMBIA 


Vancouver (Division 4 ; ..| 831 | 888.7 | 4.9237 3.5 .3 | 1,500,156 | 6.1484) 1,688 | 5,602 
Victoria (Division 5 532] 204.6 | 1.6322/ 89.5) 3.6| 480,913 | 1.9711 | 1,632 | 5,373 


Oo 


Total SM Metropolitan County Areas ’ 10,305.85 (57.0962 | 2,673.4 | 29.0 | 3,244.9 | 16,114,985 |66.0478 | 1,564 | 6,028 


** Includes people speaking both French and English and people speaking French Copyright, Sales Management, Inc., 1961, 
only. See page 712. 
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Market facts 
on request. 


Che Montreal Star 


—— HEAD OFFICE: 245 ST. JAMES ST., MONTREAL, PQ. —— 
Ontario Office—Suite 1410, 2 Cariton Street, Toronto, Ontario 


Represented nationally in the United States by O'Mara and Ormsbee Inc. 
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Retail Sales Summary for Metropolitan County Areas 


See explanation of definitions, page 716 


RETAIL SALES— JM ESTIMATES, 1960 

- ; rk ee) | Eating&) | | Lumber- | 
Met.| Retail % | . | Buying Index Drink. | General | House- | Auto- Gas | Bldg 
Area Sales ot Power | Qualiiy | of Sales | Frod Piaces | Mdse. | Apparel | Appl. | motive | Stations | Hdwre 
Code $000) Canada Index index | Activity $000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ) 
NEWFOUNDLAND | | 


St. Johns 521 124 634 .7700 ° 7910 72 36 , 594 4,964 36,450 5,297 1,951 14,071 1,668 


Total Furn.- | 


NOVA SCOTIA 
Halifax 507 
Sydney -Glace Bay528 


NEW BRUNSWICK 
Moncton 512 
St. John 520) 


QUEBEC 
Chicoutimi- 
Jonauieres 


168 =: 8, 026 | " 12,354 
Montreal 


.722 153,241 35, 245,424 


Quebec 517 
Shawinigan Falls- 

Trois Rivieres §25 
Sherbrooke 526 


-679° 23,331 


, 296 9.435 
, 501 6, 


ONTARIO 
Brantford 
Fort William- 
Port Arthur 
Gueiph 


11,412 


17,994 
11,755 
Hamilton 
Kingston 
Kitchener 


49.923 
8,629 
24 997 


London 
Oshawa 
Ottawa 


35,299 
21, 552 
seaded 


Peterborough 
St. Catharines. 
Sarnia 


9,349 
15.486 
13,051 


Sault Ste. Marie 524 
Sudbury §27 
Timmins §29 


11,794 
17,102) 
,323 3 ° 9,096 


Toronto 530 


371,311 131,064 ° 319,745 
Windsor 533 


15,803| 12,179 Y 26 ,053| 


MANITOBA 


Winnipeg 17,522| 


SASKATCHEWAN 
Regina 518 
Saskatoon 523 


ALBERTA 
Calgary 


12,610 25,321 
Edmonton 


12,105) 21,738| 


BRITISH COLUMBIA 


| 
Vancouver 531 3¢ 185,691 38,053 48,144 26,758) 169,485 32,431 
Victoria 532 s 53,060 9,682 13,302 7,222} 42,192 8,232 9,241 


Total SM Metropolitan | | 
County Areas 2,484,261, 424,251/1,696,659| 660,445) 301,168/1,819,823| 308,474 443,459) 292,132 


Copyright, Sales Management, Inc., 1961. 
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TO SELL IN CANADA, 


START WITH THE RIGHT MAN- 
A Canadian Business Publications 


The Canadian business press offers you the most 
direct and influential media for your sales mes- 
sage to Canadian businessmen, professional men, 
technical men. The Canadian business press is 
based in Canada, edited in Canada, and informs 
and influences Canadians in terms of their unique 
circumstances and requirements. 

In Canada, the authority of these journals is 
unequalled by any other media; the directness 
and economy they offer is unapproachable. There 


- 
Wks 


is no waste circulation; all B.N.A. (Business 
Newspapers Association) members are required 
to sustain recognized audits. 

Your advertising message, in a Canadian business 
publication, is seen in an environment that gives 
it strength. Check the business publications list- 
ing in the SRDS volume, Canadian Media Rates 
and Data, for the field you wish to reach, or 
Business Newspapers Association of Canada, 
100 University Avenue, Toronto 1. 


Look for this Maple Leaf 
in the SRDS listings 


THE BEST CANADIAN BUSINESS 
PUBLICATIONS BEAR THIS EMBLEM 


BUSINESS 
NewspaPers 


BRING BUSINESS NEWS TO BUSINESSMEN AND GET RESULTS FOR ADVERTISERS 
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Ranking of Metropolitan County Areas 


Estimates, 1960, for POPULATION, INCOME, RETAIL SALES 


Effec- | } Retai Eatirg | Furn, 

| tive E. 8.1. | E. B. 1. & General | Apparel! & 
Popula- | House- | Buyi-g | per per per Store | Drink. | Mer- Store Hald. 
tion | holds | Income | Capita | Held. Held. Sales | Places |chandise| Sales Appl. 


Brantford (Brant Co., Ont. 30 27 2 | w 3 | 27 | s2 | 26 
Calgary (Div. 6, Alb. 4 R 3 8 7 So 7 5 
Chicoutimi- Jonquieres 

Chicoutimi Co., P. Q. 7 2 25 33 25 xu 30 21 
Edmonton (Div. 11, Alb 6 1 8 | 5 6 
Fort William-Port Arthur 

Thunder Bay Co., Ont 
Glace Bay— (See Sydney 


Guelph (Wellington Co., Ont 
Halifax (Halifax Co., N. S. 
Hamilton (Wentworth Co., Ont 


Jonquieres (See Chicoutimi 
Kingston (Frontenac Co., Ont. 
Kitchener (Waterloo Co., Ont 


London (Middlesex Co., Ont. 

Moncton (Wesimoreland Co., 
N. 6 

Montreal | Montreal, Jesus 
istand, Chambly Cos., Que. 


Oshawa (Ont. Co., Ont.) 

Ottawa (Carlton Co., Ont & Hull 
Co., Que. _ 

Peterborough ‘Peterborough Co., 
Ont. 


Port Arihur— (See Fort William 
Quebec (Quebec & Levis Cos. 
Regina (Div. 6, Sask 


St. Catharines (Lincoln Co., Ont 
St. John (St. John Co., N. B 
St. John's (Div. 1, Nfid 


Sarnia (Lambton Co., Ont 
Saskatoon (Div. 11 Sask 
Sault St. Marie (Aigoma Co., Ont 


Shawinigan Falis— Trois Rivieres 
(St. Maurice Co., Que. 

Sherbrooke (Sherbrooke Co., 
Que.) 

Sudbury (Sudbury Co., Ont 


Sydney-Glace Bay (Cape Breton 
Co., N. 8.) 

Timmins (Cochrane Co., Ont 

Toronto (York Co., Ont. 


Trois Rivieres (See Shawinigan 
Falls) 

Vancouver (Div. 4, B. C. 

Victoria (Div. 6, B. C. 


Windsor (Essex Co., Ont. 
Winnipeg (Div. 6 & Div. 9, 
Manitoba)... . 


Copyright, Sales Management, Inc., 1961. 
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EFFECTIVE OCTOBER 7, 1961 


NET PAID CIRCULATION 


MILLION 
CANADIAN 


HOMES 
EVERY 


WEEK 


Weekend Magazine/Perspectives has long been the indisputed leader in circulation 
among al] magazines in Canada. With the addition of Le Dimanche-Matin as a 
publisher of Perspectives, concentrating in the French language Montreal market, 
Weekend Magazine/Perspectives provide 900,000 more circulation than the next 
largest magazine. Perspectives, with a circulation of over 370,000 every week, 
will become the largest and most widely distributed French language publica- 
tion in Canada. No other medium in Canada reaches so many people, so consistently, 
so colorfully, so convincingly. 


Weekend 


MAGAZINE AND ITS FRENCH LANGUAGE EDITION 


Perspectives 


The biggest single selling force in Canada 
Reaching 2,000,000 homes every week. 
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METRO AREAS 


NEWFOUNDLAND 
St. John's 


NOVA SCOTIA 
Halifax 


NEW BRUNSWICK 
St. John 


QUEBEC 
1 Montreal 
Quebec 


ONTARIO 
Hamilton 
London 
Ottawa 
Toronto 
Windsor. . 


MANITOBA 
Winnipeg 


ALBERTA 
Calgary 
Edmonton 


BRITISH COLUMBIA 
Vancouver 
Victoria 


Total DBS Metro Areas 


7 


POPULATION 
ESTIMATES, 1/1/61 


TIO 


EFFECTIVE BUYING INCOME 
ESTIMATES — 1960 


68.2 


Total | of 
(thousands ) Canada 


(thous. ) (thous. ) 


% French 


Speaking | Households 


%, of 
Canada 


Per 


| 
} 
Capita | 


| 
| 
| 


Per 
Household 


3.8 
3.6 


221.0 
45.5 


me | aes 


114,677 


2,988 , 006 
394,429 


586 , 969 
329.329 
604 , 882 
2,830,759 
326,985 


719,333 


443,789 
502,430 


1,306,662 
238 ,233 


11,692,558 


2994 ,071 5,218 


Retail Sales Summary for DBS Metropolitan Areas 


See explanation of definitions, page 716 


NEWFOUNDLAND 
St. John's 

NOVA SCOTIA 
Halifax 


NEW BRUNSWICK 
St. John 
QUEBEC 
Montreal 
Quebec 


ONTARIO 
Hamilton 
London 
Ottawa 
Toronto 
Windsor 

MANITOBA 
Winnipeg 


ALBERTA 
Calgary 
Edmonton 

BRITISH COLUMBIA 
Vancouver 
Victoria 

Total DBS Metro- 
politan Areas 


RETAIL SALES— SM ESTIMATES, 1960 


Per 
%, Hsid. 
of Retail 
Canada Sales 


5725 6,619 


| 


-1862 | 4,661 


2,012,411 
270,778 


341,786 | 
198,838 | 
368,777 

2,144,867 | 
137,604 | 


443 ,637 


264 , 297 
296,818 | 1.8337 
813,533 | 5.0250 
180,325 | .9287 


7,834,680 (48.4013 4,139 


] 
Buying 


.3970 | 


1.0382 


46 . 3828 


Power | Quality 
index | Index 


Index 
of Sales 
Activity 


105 


101 


\Eatirg& | 
Drink. 
Places 


118,378 
} 


58,637 
59,477 68,515 
166 , 396 
31,158 


155,611 


28 ,807 5,649 


19,329 
19,305 


45,537 
8,898 


Auto- 
motive 
($000) 


Gas 
Stations 
($000) 


Bidg. 
Hdwre. 
($000) 


3,238 


85,212 
11,178 


12,312 
11,044) 
11,396; 
77,280 
10, 393) 


16, 101| 


12,631 
12,584 


23,817 


5,539, 23,003) 


348, 678/1 ,322,852 


1,850,537 


509 ,437 


} | 
j | 
303,576 1,098,735) 223,299 314,656) 


1 A special study of Montreal DBS area by the Post Office indicates French is the 
“first language’ in 59% of homes, English in 41%. SM’s figure for people speak- 
ing French and English plus those speaking French only is 75.9% of population. 
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SALES MANAGEMENT 


NO. 1 CHOICES IN REACHING THESE KEY CANADIAN MARKETS 
OTTAWA — WINNIPEG — CALGARY — LETHBRIDGE — VICTORIA 


AND FOR CANADA’S VAST FARM MARKET 
THE FREE PRESS WEEKLY FARMER 


Wi innipeg Fi Free Press 


Hom — xan Sette es 
I ' Ike Urged To Smt cu 


_=_ Tue Ormawa J JOURNAL, Fiat. ie a 3 ~ 3 THE. ALBERTAN "ix 


Now York, De Clerque-Shannon, 28 West 44th St.; 
Canada Permanent Bidg., 320 Bay Street; Montreal, 
non, 1172 Penobscot Bidg; San Francisco, De Clerque- -Shannon, 233 Sansome St.; 


Chicago, DeClerque-Shannon, 1400—333 N. Michigan Ave.; 
2115 Drummond St.; Cleveland, De Clerque-Shannon, 339 Citizens Bidg.; Detroit, De Clerque- -Shan- 
Los Angeles, De Clerque- “Shannon 1709 W. 8th St. 


Toronto, Winnipeg Free Press Co. Ltd., 1110 


Canadian Survey of Buying Power 


(Continued from page 714) 
keting executives are aware of the 
slightly higher value of the Canadian 
dollar. 

Nevertheless, it is evident from a 
close study of the figures presented 
here that the urban areas of Canada 
offer the same income potential for 
consumer goods as one finds in urban 
areas of the States, thus confirming 
the desirability of our attempt to treat 
Canadian markets exactly as we do 
markets in the U. S. 

Data published here relate to the 
year 1960, and conform in general 
to the estimates published in pre- 
vious issues of the Canadian Survey 
of Buying Power. However, as readers 
know, county (or census division) 
and city income totals were revised 
slightly in the 1960 Survey. The in- 
come total presented here differs 
slightly in concept from the income 
total published in our 1959 Survey 
of Buying Power. Here we show cash 
income accruing to households only, 
corresponding to the new concept of 
cash household income introduced in 
the 1959 Survey of Buying Power. 


MAY 10, 1961 


We also show county (or census divi- 
sion) and city estimates of percentages 
of households falling into each of five 
income groups, and their correspond- 
ing income percentages. 

The county and city income figures 
—just as in the case of similar figures 
for population and retail sales—are 
further refined to show percent of 
Canada. Still further refinements are 
the per capita and per household in- 
come figures, straight arithmetical 
computation derived by dividing total 
net Effective Buying Income by the 
number of inhabitants and the num- 
ber of households. 


Typical Applications of 
the Canadian Survey 


The specific uses to which the Ca- 
nadian Survey is put run parallel to 
those reported in a recent survey of 
nearly 800 companies who were asked 
to tell us how they use the Saes 
MANAGEMENT Survey of Buying 
Power, including all sections. 

In the order of importance, these 
uses are summarized as follows: 


1. Choosing city markets for more 


intensive cultivation. 


2. Fixing quotas of salesmen. 


Allocation of advertising funds 
between markets. 


. Changing the size of the adver- 


tising budget according to the 
task to be accomplished. 


. Deciding whether or not mar- 


ket potentials justify introduc- 
ing a new item. 


. Dealer promotion — to show 


them their potentials. 


. Deciding on the number of 


salesmen to be employed. 


. Choice of specific advertising 


media (new). 


. Deciding on location of new 


sales branches, retail outlets, 
or factories. 


. Changing amounts to be al- 


located to media previously 
used. 


Summary of Popetation, Income Data by Provinces 


ane POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
PROVINCES JM ] ESTIMATES, 1/1/61 BUYING INCOME — HM ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


} | | eal Income Breakdown of Households 
COUNTIES 4 | nae 
CITIES Total gq | Nelde French | ing 

is 


| $0-2,499 | $2.500-3,999 | $4,000-6, 999 | $7, . 999 | $10, 000&over 
(thou- of | (thou- | Speak- b % 
sands) |Canada | sands _ing** thous.) 


| Per | P % | 
(000 Canada a Hsid. C.S.U. Hsid. | Hdsis. inc. Hsids. Inc. | Hslds. Inc. Hsia. Inc. | Hslds. a 


Newfoundland 467.1) 2. 3878 93.2 1.1| 116.3] 373,475 1. 5307 soo) 4 007| 3,211) 3, 43.2 19.8 | 33.5 32.7 19.2 31.3) 3.3 8.2 


Nova Scotia 728.6) 4.0368, 167.7, 7.0, 207.5] 796,771) 3.2656) 1,094) 4,751, 3,840) 3,922] 23.0 8.7 | 31.7 25.5| 34.2 39.7| 9.6 19.8 
Prince Edward island | 103.3) .5723| 23.7, 9.8| 28.4) 103,022| .4222| 997| 4,347| 3,628) 


| 3,844) 30.8 12.3 | 35.9 30.5 | 24.3 34.3| 7.4 15.9 
New Brunswick 604.0, 3.3463) 132.7 a 158. 571,353) 2.3417) 946) 4.208) 3, - 3,737) 20.0 11.4 | 33.1 27.6 | 28.9 


38.6} 7.6 16.2 


Quebec 5,158.5 28. 5801/1, 186.6 87.8)1,362.0} 6,079, 878/24. 9186. 1, 179) 5, 124) 4, 464 4, 20.3 6.5 | 29.8 20.2 
Ontario 6,174.3 34. 2080) 1, 584.2 9.3)1,967.5) 9,540, a. 1014) 1,545| 6,022) 4,849) 5,374] 17.9 4.9 | 21.0 12.3 
Manitoba 910.8 5. 0461) 240.4 8.4) 280.2] 1,276, 213) 5.2306 1,401) 5,309) 4,556) 4, 20.7 6.5 | 27.1 18.2 
Saskatchewan 928.9 5.1465) 239.6 5.3} 308.1) 1,132, 533 4.6417) 1, 219 4, 727 3, 664 4 


37.7 42.8| 8.1 14.0| 
39.7 38.8 | 15.1 22.5 | 
38.5 43.5 | 10.0 17.2 
,080] 26.3 9.3 | 25.0 18.8| 39.5 49.9| 7.2 13.9 


Alberta... 1,297.2) 7.1870 340.41 4.9| 390.5) 1,861,763 7.6305) he — sib 4,768, 4,861] 18.9 5.8 | 28.0 18.5 | 36.2 37.8 


12.3 20.8 | 
British Columbia. .....] 1,639.7, 9.0846) 482.7, 3.4) 540.2] 2,629, 203/10. 7758) es 4,867, 4,996] 14.2 4.2 | 31.5 19.9 | 37.7 39.8 | 11.4 18.5 
Yukon-Northwest é 


Territories 36.9 .2044) 7.5 7 wal 34,440) 1412 


} 


| . 4,592) | 3.168) 8.089 33.1 13.0 | 29.3 24.5 | 31.3 43.7) 4.2 sa 


5,424 4,542| 4,871] 19.9 aan Ba 17.3 | 37.6 40.7| 11.2 18.6 | 


Total All Provinces 18,049.3 100.000'4,498.7! 31.3 5,372.3]24,308,984|100.000' 1,352/ 


NEWFOUNDLAND 


County 
thousand 
st John 60 5 Division 1 


Division 1 191.9) 1.0632} 39.4] ‘ : \ : 883! 4,303) 3,425 

St. Johns 60.5) .3352 12.6) .§ . 7, | .2749) 1,109) 5,323) 4,065 
Division 2 26.6) .1418) 5.4 612, 2,903 2,528 
Division 3 22.9| .1269 4.6 645 3,209 2,636 
Division 4 23.3; .1291 
Division 5 . 2338, 
Division 6 -3| .2177 


665| 3,521| 3,038) 3, ; : 
994 5,177 4,236) 3 7.6 | 28.2 20.5 | 39.7 
| 1,020 5,648) 4,221) 5, .4| 27.2 18.8 | 42.0 
} 
7 2,892) 2,406) 5 40.3 | 30.2 41.6) 6.6 
2,738) 2,328) 2,414] 64.6 43. 4 43.5) 4.7 
pst 2,978) 2, 348) 2, .2 40.7 | 31.7 44.2) 6.7 


Division 7 
Division 8 
Division 9 


Division 10 


942| 6,238) 3,386) 4.6 . : 5 | 45.5 
| 


- 2749) 1, 109) 5,323) 4, 068} 4,630] 22.9 -3 | 34.1 23.2 | 29.2 


Total Above Cities 


a iis 


373,475) 1. 5307 800 4, 007 3, 2| 3,549} 43.2 19.8 | 33.5 32.7 | 19.2 


Province Total 467.1 2.5879 


NOVA SCOTIA 


City and Population County 


City and Population pony = County City and Population 
in thousands (in thousands) (in thousands) 
Amherst 10.7 Cumberland PE osc aweueee s Daa Ate ae -Halifax S / ‘ Cape Breton 
Dartmouth 26.0 . ...» Halifax Kentville A ee 


Colchester 
Glace Bay 24.0... Cape Breton New Glasgow 


County 


“POPULATION — EFFECTIVE 
_ ESTIMATES, 1/1/61 BUYING INCOME — , 1980 


| | | Con- _Income Breakdown of Households 
sumer Sette = daeietingt 
COUNTIES | Met. |House-| % | Spend- | 
CITIES Area | Total 3 holds French | ing Net % $0-2,499 _$2,500-3,999 $4.000-6,999 | $7, ae 2 si 000&over 
continued Code} (thou- of (thou- | Speak-| Units | Dollars | of | Per | Per “Per Per 7 


% 
sands) |Canada| sands) | ing** | (thous.) 000) Canada |Capita | Hsid. |c.8.U.| Held. Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Holds. a. wl. Inc. 


Annapolis 23.0) .1275 5.7 3.0) 7.3 24, 280 .0995| 1,056| 4,260) 3, 3281 3,640] 30.4 12.4 | 37.3 32.4 | 23.6 34.0 | 8.0 17.8 | 7 3.4 

Antigonish 13.8) .0764 2.6 14.0 3.5 12,031) 0493) 87 872| 4,627 3,437) | 3,898] 28.1 10.7 | 35.9 29.1 | 27.1 36.5 6.9 14.3 2.0 9.4 

SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, Inc., 

** a people speaking both French and English and people speaking French * Data not available. 
only. See page 712 


The Survey of Buying Power 
Where Advertisers, Agencies and Media MEET and AGREE 


SALES MANAGEMENT 


IN THE SOLID SUBURBS 


Suburbs are here to stay... and continue to spend considerably more than the 


national average for everything from movie cameras, cars and automatic dryers 
... to life insurance, travel and deep freezers. In these suburbs more people read 
Reader's Digest and Sélection du Reader’s Digest than any other magazine. 
Reason enough to get into the Digest if you want to get into the purses of 


Canada’s biggest spenders. 


For full details, ask to see a new Digest study: “The Story of Canada’s New 


Consuming Elite’... 


READER'S DIGEST PENETRATES! 
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CAPE BRETON MARKET 


th 


(NOVA 


PER 


SCOTIA) 


in RETAIL SALES 


HOUSEHOLD 


CANADA’‘S METRO COUNTY AREAS 


(Source: 


Sales Management 1960) 


we... CAPE BRETON POST 


Reps.: Declerque-Shannon, Chicago, New York; W. F. L. Edwards & Co., Toronto 


NOVA SCOTIA 


Met. 
Area 
Code 


COUNTIES 
CITIES 
continued) 


Cape Breton 528 


(lace da 


Colchester 
lrur 

Cumberland 
Amherst 


Digby 


Guysborough 
Halifax 
Alialilax 
Hants 


Inverness 

Kings 
Kentv 

Lunenburg 


Pictou 
Queens 
Richmond 


Shelburne 
Victoria 
Yarmouth 


Yarmoutl 


Province T 


POPULATION 
ESTIMATES, 1/1/61 


Con- 
sumer 
Spend- 
ing 
Units 
thous.) 


BY 


Canada | sands) ing** 


.7103 26 3. 
1330 5.1 1.5 


. 1834 6.{ 3.{ 


EFFECTIVE 
BUYING INCOME — 


Net | & 
Dcllars of Per | Per | 
(000) (Canada |Capita Hsid. | C,S.U. 


-6042 1,150 5,521; 4,621) 4,960) 
-1178) 1,198) 5,636) 4,712) 5,055) 
. 1757, 1,295, 6,211) 4,658) 5,41/ 


Per 
id. 


147,415 


3,710) 3,994 
4,227) 4,665 
3,624) 3,727 
3,791 
2,963] 3,046 
2,992) 3,104 
4,084) 4,743 
4,538) 5,194 
4,125) 5,047 

550 


1,103, 4,562) 
1,358) 5,314) 
1,056) 4,162 
1,134) 4,665 

3,475 


-1627 
-0762 
.1723 
-0497 


3,366 
5,501 

5,952! 
5,975| 
4,008 


| 3,641 
4,206 
5,685 
3,994 


, 153 


4,637 


5,058 


4,817 


815 
1,036 

960) 3, 
1,168) 4,300) 3,784 
i a 
1,308] 5,748 


1,094 4,751 


| 


0388 


1.2886 4,266) 4,960 


3.2656 3,840 3,922 


Hdsis. 


4,092] 2 


$0-2,499 


inc. Hsids. 
21.7 


20.9 


18.1 


33.2 
26.9 
| 35.6 
32.7 


| 43.4 


37.3 


The “SM” symbols mark original, exclu- 


$2,500-3,999 


Inc. 


22.6| 1. 
22.3 1 
” 2 


13.9 
14.0 


17.7 


9.2 
15.3 
5.5 
9.1 
2.2 


18.7 
26.4 
12.0 
17.9 | 
5.8 


38.1 | 
18.2 
13.6 | 
15.7 | 
34.2 


3.8 10.0 | 
23.0 


25.1 


36.7 
32.8 | 
15.8 
34.5 


23.1 
19.5 | 
22.8 
41.5 


42.1 
33.4 
39.4 | 
29.1 


25.4 39.8 


15.3 27.8 | 
| 
23.9 35.5 | 


15.6 


25.5 


Kings 
Prince 


Queens 


Province Total 


PRINCE EDWARD ISLAND 


(Jueens 


103.3 9.8 28.4 


ity and Population 


(in thousands 


7.7 


| 841| 3,479| 3,124) 3,128 
-1533| 954) 4,300] 3,668] 3,825 
-0329) 1,042) 5,014) 3,647) 4,225 
.2062| 1,096| 4,745] 3,782) 4,159 
.0923| 1,228] 5,490] 3,949] 4,651 


-0627) 


County 


. . Prince 


39.4 
12.2 35.7 
10.0 | 33.5 


19.2 | 41.7 43.4 


7.8 
9.8 
9.2 
11.2 


5,357) 3,865) 4,531 


997| 4,347) 3,628) 3,844 


103,022) .4222 


30.8 12.3 | 35.9 


28.6 34.3 | 10.8 
: 


30.5 | 24.3 34.3 | 7.4 15.9 | 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


** includes people speaking both French and English and people speaking French 


only. See page 712. 


Copyright, Sales Management, Inc., 1961. 
* Data not available. 


Get the full story on these markets. 


Study the data and the advertisements. 


SALES MANAGEMENT 


NEW BRUNSWICK 


County 


City and Population 
(in thousands) 


ae City and Population “13 
(in thousands) 


City and Population 
(in thousands) 


County 


Fredricton .. St. John 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


Westmoreland 


JM 


Moncton St. John 


POPULATION 
ESTIMATES, 1/1/61 


EFFECTIVE 
BUYING INCOME — 


| Con- l l l 


| sumer | 
House-/ % | Spend- 
holds | French ing 

(thou- | Speak-| Units 
sands) | ing** | (thous.) 


ESTIMATES, 1960 


JM 


Met. | 
Area| Total | 
(thou- 
sands) 


COUNTIES 


CITIES $10,000& over 


Hsids. Inc. 


j | 
$2,500-3,999 | $4,000-6,999 | $7,000-9,999 
q|& &)| & 

. | Hsids. inc. | Hsids. Inc. | Hslds. inc. 


% 
of 


| 
z,| 
of Per | Per 
Canada | 


er 
|Canada (Capita | Hsid. | C.S.U. 


42.4 | 1.4 
32.0 | 


38.3 


17.1 
10.4 
11.5 


25.1 | 
36.8 
32.5 


| 31.9 
37.6 
35.8 


| | 
1,089) 4,393 
901| 3,549 
1,046) 3,814 


1.7| . | 1.8] 3. 741 | 


.0522| 
25.2! 


-0931 


32.1 
19.6 
25.4 


Carleton : 
ae 


a ; , 3.9 : 935) .1063 


3,906) 
3,276 
4,332 


.1969| 
0725) 
1207) 


72.1) 
29.2! 
26.2! 

| 


666 
606 
1,124) 


| 36.3 
22.9 | 40.6 
11.7 | 33.3 


33.7 | 
45.4 
26.7 


35.3 
26.0 
32.9 


12.0 
4.4 
17.1 


813 
760 
873 


| 
- 1304) 
- 1616 
0494 


39.1 
51.9 
13.8 


4,610 
3,754 
3,767 


10.1 
16.2 
15.4 


31.2 
37.1 


24.5 
35.5 
34.6 


39.0 
35.4 
38.0 


20.4 
9.9 
10.0 


43.6 
88.9 
53.6 
11.0 


895 
1,202 
1,079 

801 


4,757 
4,856 
5,405 
3,391 


8.6 
8.0 
7.8 
20.9 


39.8 
42.9 
40.1 
36.3 


21.7 
22.4 
21.8 
33.2 


22.9 
17.5 
15.1 

7.8 


9.3 
8.3 
3.0 


Victoria. ......... , 
Westmorland. .... .512 
A Moncton . 
York 
Fredericton 


21.1 
93.4 
42.0 
52.0 
19.7 


773 
1,115 
1,428 
1,084 
1,429 


3,544) 
4,913] 
5,823 
4,370 
5,311 


3.8 
10.6 
16.7 

9.0 
13.6 


9.3 
19.6 
26.3 
17.8 
22.9 | 


12.7 21.4 


15.0 
7.0 
3.5 
9.4 
6.0 


39.5 35.6 
45.7 
46.3 
41.4 


40.2 


-4268 
2458 
2311 
1154 


3,945) 4,318 
4,443) 5,075 
4,027) 4,029 
4,308) 4,731 


3,999) 4,725 


28,146 


145,964 5982) 1,266] 5,550 


571,353) 2.3417 


38.8 42.8 


115.3) 


604.0| 3.3463, 32.7 


-6388 26.3 36.5 


38.5) 159.5 


Total Above Cities 17.8 | 


946, 4,306) 3.582) 3,737 


Province Total 


29.0 27.6 | 28.9 38.6 | 7.6 16.2] 1.4 6.2 


* Includes people speaking both French and English and people speaking French 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
only. See page 712. 


Copyright, Sales Management, Inc., 1961. 


A New 
Directory of Key Plants 


All Plants with 500 or More Employees 
(Accounting for Half of All Value Added in U.S. Manufacturing) 


Data include: Plant Name . . . Location by State and County . . . Mailing Address 
. . . SIC Codes . . . Product Description . . . Average Employment in 1959. 


Two Tabular Arrangements included: (1) Geographic, Alphabetic by state 


and county . . . (2) Industry Ranking in order of employment. Nearly 
6,000 plants 


No other directory covers all industries, and Yet only if you know how large a plant is can 


reveals employment in each plant, an item 
which in most directories is handled by code, 
or as in Census releases is generally blacked out. 


MARKET STATISTICS 630 THIRD AVENUE, NEW YORK 17, N. Y. 


you estimate its potential to you. 
Cost: $48.00 ($40.00 each for two or more 
copies). Also Available on IBM cards. 


YU 6-8557 


RESEARCH CONSULTANTS TO SALES MANAGEMENT 


MAY 10, 1963 


RADIO NORD 


through Radio Network: CKRN (Rouyn) CKVD (Val D'Or) 
CHAD (Amos) CKLS (La Sarre) 


and CKRN-TV (Rouyn-Noranda) 


Delivers exclusive coverage of ABITIBI and TEMISCAMINGUE counties, the Province of Quebec Mining Dis- 


trict now growing faster than ever with construction of highways and railroads and opening-up of new mines 
and forests in Mattagami. 


Reps: HARDY, Toronto & Montreal — WEED, U.S.A. — SCHARF, Vancouver 


City and Poy 


Chicoutimi 


yulation 


tim (nou 


Drummondville 


Granby 
Hull 
loliette 
jonquiéres 
Lachine. 
Lévis 
Montreal 


nNruUwnue = 


14 


County 


Chicoutimi 
Drummond 
Shefford 

.. Hull 

Joliette 

Chicoutimi 

Mont'l & Jesus Isls 
. . Lévis 


1184.9. Mont'l & Jesus Isl 


; Shawinigan Falls 


QUEBEC 


: “City and Population 


(in thousands) 


Outremont 

Québec 

Rimouski 

Rouyn paar e 
St. Hyacinthe..... 
St. Jean 

St. Jéréme... 

St. Laurent. 


-ovor UO 


0.Mont'l & Jesus Isls. 
. .Québec 
..Rimouski 
l'émiskaming 
St. Hyacinthe 
...St. Jean 

; Terrebonne 
..Mont'l & Jesus Isls, 
.....St. Maurice 


City and Population 


County 


(in thousands) 


Sherbrooke 

ES ee 
Thetford Mines..... 
Trois Riviéres....... 


Victoriaville . 
Westmount 


eT eID 


21.5 


fh eee 
Pee 


-. 18.0 


Sherbrooex 
... Richelieu 
en a = Mégantic 
St. Maurice 
Beauharnois 


bians: acacia Arthabaska 
25.0.Mont'l & Jesus Isls 


POPULATION 
ESTIMATES, 1/1/61 


“EFFECTIVE G7) The “SM” symbols mark original, excl 
BUYING INCOME — ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


} income Breakdown of Households 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


House-- & 
holds | French | le Net 
| (thou- |Speak-| Units | Dollars 
sands) | ing** |(thous.)} (000) 


$2,500-3,999 

% %& 
Hslds. inc. 
31.0 
27.8 
33.6 
36.2 
33.6 


$4,000-6,999 
% & 
Helds. Inc. 
40.8 
50.5 
35.9 
30.3 
35.3 
23.3 
17.9 
46.7 
46.1 
8.3 
15.4 
11.6 
19.0 
42.7 
40.0 
18.0 


$7,000-9,999 


$0-2,499 
% %& % %& 
‘de. Inc. 


Abitibi 
Val-D’Or 

Argenteuil 

Arthabaska 


Victoriaville 


6123} 92.1] 
0582} . 
.1695) 
.2543| 
.0997 
~ 1180) 


27.9 
2.8 
75.5 8. 


101 ,947 
11,054 
33,334 
38,209 
17,755 
16,046 
42,651 
51,567 
31,369 
15,722 
20 ,083 
26 ,632 
13,249 

182,900 

114,036 
18,818 


23.2 
19.4 
26.2 
30.9 
26.6 
41.0 
42.8 
19.7 
21.3 
54.1 
45.8 
49.0 
38.0 
17.6 
20.9 
42.3 


51.4 
59.1 
46.7 
43.2 
46.6 
38.7 
30.2 
54.6 
54.9 
16.2 
27.0 
21.2 
29.7 
46.0 
47.4 
30.3 


Beauharnois 
Valleyfield 
Bellechasse 
Berthier 
Bonaventure 
Brome 
Chambly 
Champlain 
Charlevoix 


5.9 
6.8 
9.7 
4.9 
38.7 
26. 
6.5 


46.7 
43.6 
“4.9 
40.7 
27.3 
29.4 


na = 


eawr ea aahea rw ud @ bb = we 


23.3 
5.0 


** Includes people speaking both French 
only. See page 712. 


and English and people speaking French Copyright, Sales Management, Inc., 


THE LARGEST ENGLISH 
AUDIENCE—BY FAR, 
IN MONTREAL AND 
SOUTHWEST QUEBEC 


Audience measure- 
ment studies show 
CJAD with an audi- 
ence at least 33.5% 
greater than the sec- 
ond English station— 
Monday through Fri- 
day averages. 


The Sound of Quality 


For full information and availabilities call 
STANDARD BROADCAST SALES LTD. YOUNG CANADIAN LTD. 
MONTREAL TORONTO NEW YORK CHICAGO 


SALES MANAGEMENT 


One just cannot do the job in French Canada 


Well over half the French-speaking population of Quebec 
Province and the Ottawa district . . . more than half the buy- 
ing income... are in the rich, important markets outside Mon- 
treal and Jesus Islands. This means that last year 2,827,566 
people had $3,080,082,866 to spend on your clients’ products. 


The Leading French Dailies Outside of et have a total 
(and steadily growing) circulation of 251,506 


You can’t get to the bulk of the buying power in the vital 
markets outside of Montreal without the Leading French 
Dailies and their tremendous on-the-spot coverage of over 
80% of their areas. 


In these very areas are such significant industries as the larg- 
est aluminum smelter in the world . . . the biggest newsprint 
manufacturing center in the world . . . the world’s greatest 
producer of asbestos . . . and the city with the largest and 
most stable family income in Canada. 


Over 58% of the important industrial area around Moncton, 
New Brunswick, is French-speaking. Here L’Evangeline has a 
daily circulation of close to 11,000, influencing to a suabie 
anne the buying power in this busy and growing French 
market. 


Take a good look at the Leading French Dailies Outside of 
Montreal when planning next year’s advertising campaign. 
* A.B.C. March 31, 1960 


Here is proof of greater coverage 


Quebec City 


Le Solell—L'Evenement-Journal 


Trois-Rivieres 
Le Nouvelliste 


Sherbrooke 
La Tribune 


Ottawa-Hull 

Le Droit 

Granby 

La Voix de l'Est 


Moncton 
L’Evangeline 


LEADING FRENCH DAILIE 


OUTSIDE OF MONTREAL 


LE 
L'EVENEMENT TOURNAL LE NOUVELLISTE LA TRIBUNE LE DROIT 
Que City Trols-Rivieres Sherbrooke Ottawa 


A.B. . “199, 876 A.B.C. 83,952 A.B.C. 33,750 A.B.C. 32,986 


MAY 10, 1961 


LA VOIX DE L’EST L'EVANGELINE 
Granby 


Moncton 


A.B.C. 10,476 A.B.C. 10,466 


A.B.C. 
1960 


129,876 
33,952 
33,750 
32,986 
10,476 


10,466 
251,508 


eeeenen eng 


* EFFECTIVE The “SM” symbols mark original, exclu- 
QUEBEC BUYING INCOME — @YZD EsTimaTes, 1961 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES 
aCciT 


| 

$4,000-6,999 | $7,000-9,999 |$10,000&o0ver 
% %& % %& % & 

Hslds. Inc. | Hsids. Inc. 


35.7 41.8) 8.4 15.0 
141,516). 46.4 61.3 | 10.3 17.4 
26,583 ° 47.4 50.9] 8.6 14.0 
27,315) . ° ° 53.6 58.0 | 10.2 16.9 
21,685 . -8/ 26.6 40.1) 3.6 8.1 
34,637 32.6 40.4 | 8.8 16.7 
21,248) . 45.6 11.4 21.2] 1.2 3.5 
59,850 32.2 40.56 62.2) 4.7 9.2 
37,034) . ° -8 | 28.4 43.8 51.0) 7.6 13.5 
20,488) . 44.0 46.9 | 14.4 25.6) 2.0 65.5 
44,537) . -8 | 45.6 60.6 | 10.1 18.6) 1.9 5.5 
128,967; . -0 | 30.4 22.3 | 39.8 49.0) 7.4 14.0 
58,478) . . -1 | 20.1 20.8 | 43.4 51.9) 7.5 13.6 
15,479). 38.0 33.3 | 24.6 35.9) 4.7 10.5 
16,158) . -0 | 37.6 32.8 | 28.8 42.1 7.0 
39,654 35.2 29.2 | 32.7 45.3 10.1 
17,887) . ° -2 | 31.1 23.3 | 40.1 50.2 12.1 
16,656 45.4 49.9 11.0 20.3 4.4 
20,079 45.5 60.3 11.8 21.9 3.1 
77,851 ° -3 | 34.8 28.0 | 29.4 39.4 13.9 
32,158 R -6 | 29.8 22.1 | 42.7 62.9 13.9 
30,233 -O | 36.3 31.3 | 32.2 46.5 7.7 
45,997 ° -4 | 32.4 25.2 | 36.2 47.2 13.3 
18,908) . ° -7 | 31.6 23.7 | 38.0 47.6 12.9 
16,102 44.9 49.6 | 13.4 24.7 3.9 
19,904 ° 45.5 49.6 | 10.2 18.5 4.8 
14,863 -7 | 43.4 45.0 | 14.9 25.9 6.9 
39,490 -5 | 44.9 49.2 | 13.9 25.5 2.7 
58,107 -2 6.0 | 28.3 20.0 | 49.1 57.8 9.8 
26,463) . -9 2.3 | 23.1 14.4 | 58.9 61.3 11.3 
29,538 9.2 | 33.8 26.7 | 34.1 44.9 11.3 
12,754 21.7 | 45.7 61.3) 11.8 22.4 3.0 
18,833) . 18.9 | 43.7 45.5 | 14.8 265.7 5.1 
21,030 11.1 | 36.1 29.1 | 25.8 34.8 12.8 


Ex woos 


Drummondville 
Frontenac. 


n= 


= 
ee 


@Prnernwwoao~eeoboew- 


Huntingdon 
Iberville 
Joliette. ... 


“an w 
~— st mt ot me OD 


wPweoeH-kROMNeNNDEeaNSH BBN 


— 
. 


Rees lsa58 


— 
eoanown 
~~ 
+ 


— 


Serewaroer® Dono an=m 


—o nn 
~ 


nooo eae -“aaworwe 
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ne 
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2,948,870 13.3 3.6 | 23.9 13.7 | 46.0 42.8 | 11.1 16.2] 6.7 23.7 


** Includes people speaking both French and English and people speaking French SM Standard (4) and Potential (A) Metropolitan County Areas. 
only. See page 712. Copyright, Sales Management, Inc., 196” 


732 SALES MANAGEMENT 


Reaching every eg 
of Quebec Province . 


Joy fe MOE 


than all other 


FRENCH 
EVENING 


DAILIES , 
# 
LA PRESSE 


Largest Volume of Advertising in Canada 


MAY 10, 1961 


Fe Where do you find LPJ readers in LA PROVINCE DE QUEBEC? 


e@ Nearly half of all LPJ readers own their 
own homes 


Everywhere! A e Highest circulation in 15-to-25 age group 


where buying patterns formed 
% read French only—can’t be reached 


in the cities especially QUALITY * fan ee 


(highest circulation of any Market— LE PETIT JOURNAL 
weekend paper, French or 

English, in cities over 25,000) 5460 Royalmount Ave. - Montreal 9, Que. 
a Our U. S. friends may contact us direct by phoning 


collect Montreal, Riverside 7-3501. 


a 


aneiea “77m POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
QUEBEC BYP ESTIMATES, 1/1/61 BUYING INCOME — ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES b House- 
CITIES holds $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
(continued) of | (thou- Per % &©|% & % %& 
Hslds. inc. | Hsids. Inc. | Hsids. Inc. 


Lachine. ...... . d , J ‘ c 19.1 9.7 | 48.6 41.3 | 15.4 20.0 
AMontreal.. , 184. ' R , ; 


25.1 14.8 | 44.8 44.2] 10.1 15.3 
19.38 8.8 | 37.5 28.6] 17.6 20.5 
25.3 13.5 | 47.7 42.6} 5.0 6.8 
21.1 11.8 | 51.6 48.2 | 12.7 18.2 

Westmount 16.4 6.6 | 26.4 15.2|17.3 15.1 
Naplerville. . .. » A ° . ° \ ° ¢ 43.1 44.8 | 16.3 28.2) 2.4 6.4 
Nicolet... . as . . . ° é ° . 44.1 47.2 | 15.4 27.6] 1.4 3.7 
Papineau R p J . ° y ° A 34.9 27.9 | 29.9 39.9) 6.9 11.9 
Pontiac ’ ° 0 ° ° . e 39.2 36.5 | 25.3 39.4) 3.1 7.3 


Outremont 
St. Laurent 
Verdun 


Portneuf 
Quebec 
A Quebec 
Richelieu 
Sorel 
Richmond 
Rimouski 
Rimouski 


34.7 28.1 | 32.9 44.5 | 6.0 10.4 
30.1 20.6 | 36.9 42.3 7.8 13.7 
215,815) . A t . 29.2 19.0 | 37.5 40.7 8.2 13.7 
37,935) . 5 : 4 | 33.3 25.9 | 37.1 48.4) 4.4 8.7 
32.4 24.3 | 38.7 48.7] 4.7 8.9 
25.5 16.7 | 47.9 62.5 | 10.1 17.0 
39.8 36.8 | 21.5 33.4) 3.8 8.9 
34.5 27.0 | 30.6 40.3 | 6.0 12.0 

Rouville x 34.9 27.9 | 28.7 38.3 | 6.8 14.0 
Saguenay ‘ P j R ‘ e y : -8 | 32.9 23.7 | 28.7 34.5 | 8.5 15.7 
Shefford a ’ - 9) . y 34.1 27.2 | 35.5 47.3) 4.3 8.8 
er a . 3,775 8 7.5 | 32.1 24.2 | 30.8 50.4 | 4.7 9.1 
** Includes people speaking both French and English and people speaking French SM Standard (4) and Potential (A) Metropolitan County Areas. 
only. See page 712. Copyright, Sales Management, Inc., 1961. 
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@eweoreow--— 


ee ae ee 
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Granby 


YEAR after YEAR Largest circulation in Quebec’s farm and 


rural market 


5 ° Subscribers pay four times as muck as 
the Top Farm Publication for second farm magazine 
The best of editorial assures thorough 


in QUEBEC readership throughout 


Circulation: 153,445 (ABC publishers 
f f statement December 30, 1960) 


FOR FURTHER DETAILS WRITE: 


bed 5670 Chauveau St., Montreal 5, Que. 
ulletin 


or 


des Agriculteurs 4 Collier St., Toronto, Ont. 


SALES MANAGEMENT 


YOUR ADVERTISING DOLLAR 
IN FREVEH GANADA 97 
/ 


a profitable investment 


\ Bees $4,142» : 
— 


‘sy Geonct *% 


] 
HOUSEHOLDS 


genrrcre 


i? # megane 
<5 MORE THAN 


i 712,300 


aN TV-HOME 
: s 


THE GREATEST SELLING FORCE IN FRENCH CANADA 


CHLT-TV 


SHERBROOKE 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
QUEBEC JM ESTIMATES, 1/1/61 BUYING INCOME — @ « ESTIMATES, 1960 sive estimates tes by SALES MANAGEMENT. 
| | Con- | | Le | income Breakdown of Households 
sumer Cash a 
COUNTIES | Met. House-| % |Spend- In- | In- | | | 
CITIES Area} Total % holds | French ing Net % | | come | come $0-2,499 | $2, 500-3,999 $4,000-6,999 $7,000-9,999 |$10,000& over 
(continued) | Code} (thou- of | (thou- | Speak-} Units | Dollars of | Per | Per | Per | Per % B | 
sands) Canada| sands) | ing** |(thous.) (000) (Canada i Held. C.8.U. Held. | Hsids. Inc. | | Heide. Inc. | Helds. Inc. Hsids. Inc. | Helds. Inc. 
a = Mie se panes wet 
Sherbrooke. . 526 77.7 “08 18.6) 88.0) 21.8 93,291; .3824 1,,201| 5, o16| 4,279) 4,517] 20.0 6.5 | 30.0 21.0 | 39.3 45.9 7.3 13.1 3.4 13.5 
ASherbrooke. .... 64.2) .3557) 15.4) 91.3] 18.3 78,973} 3237] 1,230] 5,128] 4,315] 4,606] 19.4 6.2 | 29.6 20.2 | 39.9 45.8 7.5 13.1] 3.6 14.7 
Soulanges.......... 9.9 .0549) 2.2 97.8} 2.5 9,779) -0401| 988) 4, 445] 3,912; 4,011] 22.0 8.1 32.4 25.4 | 39.0 51.4 | §.8 11.7 8 3.4 
Stanstead. ..... 35.9) .1989 8.4 80.5) 9.3 33,810! .1386| 942) 4, 025) 3,635) 3,654] 28.5 11.5 | 37.0 31.9 | 29.7 43.1 | 3.6 7.9 1.2 6.6 
St. Hyacinthe.. . 43.6) .2415 9.6 99.5 12.2 44,455, .1822) 1,020) 4, 631) 3, 644) 4,003] 24.3 9.0 | 34.0 26.8 | 35.2 46.4 | 4.6 9.2 1.9 8.6 
St. Hyacinthe... 21.5) .1191 4.6) 99.5 6.6 25,258; .1035) 1,175) 5, 491) 3, 827 4,592} 19.7 6.3 | 30.2 20.7 | 39.7 45.7 6.1 10.8 4.3 16.5 
2 ee 40.4) .2239 9.3 94.1 11.5 48,950) .2006) 1,212) 5,263) 4,257) 4,646] 15.4 4.9 | 27.2 18.5 | 46.9 53.3 8.0 13.8| 2.6 9.5 
St. Jean... .. = 28.1 1557) 6 5) 94 5 8. 4 36,161} .1482) 1,287) 5,563] 4,305! 4,853] 13.4 4.1 | 25.7 16.7 | 49.4 53.7 | 8.6 14.3 | 2.9 11.2 


** Includes people ouiettite both French and English and people speaking French SM Standard (4) and Potential (A) Metropolitan County Areas, 
only. See page 712 


Copyright, Sales Management, Inc., 1961. 


10,000 WATTS R (CIENTLY REPRESENTED BY 


MAY 10, 1961 


CANADA'S FASTEST GROWING MARKET 


will become Ontario’s second largest market by 1962. 


The Ottawa Industrial Commission preiowe a 45.5% increase in population by 1969. 
Steadily increasing Government Payroll and new Industrial Growth will give Metropolitan 


Ottawa and its Trading Zone the 2nd largest Effective Buying Income of any market in 
Ontario. 


Cover the entire Ottawa market with 


THE OTTAWA JOURNAL 


F. P. Publications Service Offices: 
Toronto Montreal U. S. 
36 Bay St. 2115 Drummond St. De-Clerque-Shannon 


' My POPULATION ~ | EFFECTIVE 
QUEBEC BYP ESTIMATES, 1/1/81 BUYING INCOME — @ 


| | Con- 


The “‘SM"’ symbols mark original, exciu- 
ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


income Breakdown of Households 
| 
| 


| sumer } 
COUNTIES | Met. | Spend- 
} 


| House- | 
CITIES Area} Total % | holds |French| ing % $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-9,999 
(continued Code} (thou- of | (thou- | Speak-| Units | Dolla of Per C4 | 


rs | P | ¢ a5 
sands) Canada sands) ing** |(thous.)} (000) Canada onme Held. | es.) . | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids, Inc. 


St. Maurice 525 . 0} . 27.0 126, 058) -5166| 1 154] 5, 252) 4,669 16.7 5.1 | 27.1 (17.8 
AShawinigan Falls : -16 9) | 7.4 37,939) .1555) 1, 248) 5,498) 5,127 12.3 3.6 | 24.4 15.1 

. Trois-Rivieres 7.0) { 2.§ 3} 14.8 @.175) 2835) 1, 214| 5,404) 4,674) 4.9171 16.9 5.1 | 26.7 17.1 
Temiscamingue Hs 9) 6) 15.3) 68, 761| -2819| 1,069) 5,330) 4,494) 4,804) 13.5 4.2 | 25.1 16.5 0.2 
Rosyn f 104% 9 8} 4.9 21,096) .0865) 1,122) 5,409) 4,305) 4,757] 10.0 3.1 | 24.7 16.4 ‘ . 6.7 
Temiscouata Ss 6) 9 «617.4 46,034) .1886) 761) 4,343) 2,646) 3,247) 35.5 16.2 | 41.4 40.2 . s 3.1 
4.2 

3.8 


10.7 


Terrebonne OS | . . 24.2 91,610) -3755| 965) 4,222) 3,786) 3, 25.9 10.0 35.1 28.8 
St. Jerome 28.9) . : X 7.5 29 ,922| pai 1,035 ex 3,990) 4,013] 22.4 8.3 | 33.3 26.2 


Vaudreuil cf 7; 87.4) 7.7] 36,644) .1502| 1,304) 5,469| 4,759) 4,959] 21.4 6.4 | 29.7 18.9 
Vercheres 1) .1280} 5. .0} 5.7] 23.899) 0979) 1,035) 4, ,896| 4,193| 4,206] 23.4 8.2 | 32.2 24.2 
Wolfe .7| 1036} 4.3) 97.7| 4.3] 13,924) .0571| 745) 3,238) ecm 3,057] 36.6 17.7 | 42.8 44.2 


Yamaska -7) .0925 4 . . wosr -0450) 657| 3,226 sect 2,886) 39.7 20.4 | 44.9 49.1 


| | | } 
Total Above Cities 2,154.0/11.9339) 559.9 /1, 362.0] 3,194,848/13.0044 1,483] 5,706) 5,092! 5,238] 15.0 4.2 | 25.8 15.5 


| } | } } 
5, 158.5/28.5801 1,186.6) 1.87.8 1,362.0] 6,079 878\24.9186| 1,179| 5,124) 4,464) 4,648} 20. 6.5 29.8 


Province Total 


ONTARIO 


City and Population 7 County : City and Population County 
in thou (in thousands) 


City and Population County 
(in thousands) 
Barrie 
Belleville 
Brampton 
Brantford 
Brockville 
Chatham 


. Simcoe Lindsay. ... 
. Hastings 


oe 


ur wu 


Cornwall . .Stormant 


Fort William : . Thunder Bay 
Galt . Waterloo 
Guelph. .. Wellington 
Hamilton 2 ...Wentworth 
Kenora . .Kenora ; 
Kingston . . Frontenac Peterborough : .......Peterborough 
Kitchener. . .Waterloo Port Arthur Thunder Bay 
Leamington : ‘ , Port Colborne. . 

Leaside. . 5 sie St. Catharines + eh + > pes 


Algoma... .. 524 -0| .5762 22.7) ° 30. 145,321 13.0 x 19.1 11.1 
ASault Ste. Marie .2277| 10.0 . 12.5 66 959 8.1 4 16.8 8.8 
Brant 601 . é 23.5 ‘ 27.5) 132,834) . 15.3 22.0 
ABrantford 5.5] .3075| 15.6 9} 18.61 91,816 y 14.1 3.9 | 21.4 
Bruce 2) 2505 12.5) 5) 13.8 46,734, . y 40.3 30.2 
Carleton -2) 1.8238) 81. ‘ -2| 103.2] 644,317 
AOttawa.... ‘ -3890} 63. 3| ; S 438,421 
Cochrane : ' -4965; 20. 4) . . 120,422 
ATiomina. . . ‘ 2 . 1590 0 * ; 39,837 
Dufterin = - ° .0942 4.8 


. .Simcoe 
Carleton 


17.0 4.2 | 19.1 
16.3 -9 | 18.6 
14.9 «1 | 20.3 
13.6 -8 | 20.9 
5.4 18,211 ’ 39.8 17.2 | 29.5 


** Includes cnatin speaking both French and English and people speaking French SM Standard (4) and Potential (4) Metropolitan ‘4 Areas. 
only. See page 712. c 1. 
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SALES MANAGEMENT 


Small “off"; big “DE RABAIS”; usually you see it the other way round. Both mean the 


same, but one of them has more meaning for you than the other. Right? This is how the 
French speaking housewife feels when confronted with a small “de rabais” and a big “OFF”, 
or worse when not given any French to read at all. There are almost 150,000 people of 
French origin in Metropolitan Ottawa, some of whom can read English, but try selling them 
something—voild, they immediately start thinking fast in French. You do the same; you buy 
in your mother tongue. This is why Ottawa's French daily “Le Droit” is on the media schedule 
of every major national advertiser regularly; and this is why every food chain, department 
store and large appliance store back up the national advertiser’s effort, with big space and 
strong merchandising regularly, through ‘Le Droit”. It gets results, regularly! 


SELLS OVER 40% OF METROPOLITAN OTTAWA. 
Head Office and Plant: 

375 Rideau St., Ottawa 

H. E. Lemieux, Director of Advertising 
Toronto Branch Office: 
21 Dundas Sq., EM. 3-9903 
Vern B. Moore, Manager 


Q METROPOLITAN OTTAWA 


iS NOW 43.9% FRENCH 
—D.B.S. 


Sy POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
MiP ESTIMATES, 1/1/61 BUYING INCOME — ESTIMATES, 1960 


sive estimates by SALES MANAGEMENT. 
| Con- Income Breakdown of Households 
sumer Cash 
COUNTIES | Met. House-| % _ | Spend- In- | In- 
CITIES Area} Total % holds |French| ing Net G come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(continued) |Code]} (thou- of (thou- | Speak-| Units | Dollars of Per | Per Per 


Per % & % % 
sands) |Canada| sands)| ing** |(thous.)} (000) (Canada |Capita| Hsid.|C.S.U.) Hsid.| Hdsis. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Dundas. ... 18.7| - 1036 5.0 5.9 5.8 19,256) .0789) 1,030) 3,851) 3,320 40.0 17.3 | 20.9 27.4 | 23.3 35.8) 5.4 12.8| 1.4 6.7 

Durham... 41.6} .2304) 11.5 1.7) 13.1 59,297) .2431) 1,425) 5,156) 4,526) 4, 20.6 6.4 | 23.1 15.4 | 40.2 44.9 / 13.2 22.6 | 2.9 10.7 

Elgin : j 64.6) .3579) 17.5 2.0) 21.0 90,826) .3722) 1,406) 5,190) 4,325) 4, 23.1 7.3 | 22.8 15.4 | 36.2 41.0] 14.8 25.5 3.1 10.8 
St. Thomas... 23.7) .1313 7.2 1.1 8.0 42,220) .1730) 1,781) 5,864) 5,278 


15.4 4.2] 19.1 11.1 | 40.9 40.0 | 20.0 29.8) 4.6 14.9 


SE hea we nse 


1.4827 432,344 1 . 3.2 | 19.2 10.9 | 45.6 43.3 17.8 25.8 | 5.5 16.8 

Leamington....... 8.5) .0471 2.6 . 2.8 15,083} .0618) 1,774) 5,801) 5,387 24.0 6.6 | 23.8 13.9 | 33.8 33.1) 8.6 12.8 | 9.8 33.6 

AWindsor......... 121.7) .6743) 33.0) 13.0) 39.1] 216,710) .8882/ 1,781) 6,567) 5,542 9.9 2.4/17.9 9.41 45.9 40.4] 19.2 25.8] 7.1 22.0 

Frontenac. ........ 509 84.0) .4653) 20.9 3.9] 27.2) 114,420) .4689) 1,362) 5,475) 4,207 22.9 7.1 | 23.7 15.6 | 37.2 40.8/ 11.6 19.5 | 4.6 17.0 

AKingston...... 51.0) .2826) 13.1 3.9} 17.5 77,952) .3195) 1,528) 5,951) 4,454) 5,190] 20.0 5.7 | 22.1 13.4 | 38.4 38.8] 13.4 20.8/| 6.1 21.3 
Glengarry ¥ 19.8) .1097 4.5} 53.5) 5.4 15,328) .0629) 774) 3,406) 2,839) 2, 46.9 23.5 | 31.9 34.1 | 17.2 30.6 3.7 10.0 3 1 


Grenville .1297 ; r é 27,467; .1125| 1,174| 4,292] 3,662 

SE 63.3| .3507| 18.0) .8| 20.0] 76,775| .3147| 1,213| 4,265] 3,839] 3, 
Owen Sound. . 17.6} .0075 x) 1.3] 7.0) 26,670] 1093] 1,515| 5,443] 3,810] 4, 

Haldimand........ 30.6) .1695| 8.3] 1.5] 9.41 36,485] .1495| 1,192] 4,306) 3,881 


32.4 12.5 | 27.9 23.0 | 31.1 42.7) 7.1 14.9] 1.5 
31.7 12.0 | 27.6 22.2 | 31.4 42.6) 7.4 15.3) 2.0 8.0 
4.0 
1.6 


24.7 8.0 | 24.8 17.1 | 36.4 41.9] 10.1 17.8 
29.3 10.9 | 27.2 21.6 | 34.6 45.6) 7.4 15.1 


Haliburton. . . we 9.5) .0527 2.5 


1.4 2.7 8,530) .0350) 898) 3,412) 3,159 43.3 20.5 | 31.3 31.7 | 21.3 35.9) 3.6 9.3 6 2.6 

Halton....... 104.3) .5778} 27.9 2.8! 32.4) 178,306) .7349) 1,719] 6,427) 5,534) 5, 15.3 3.8 | 19.3 10.3 | 39.6 35.4] 16.3 22.4] 9.6 28.1 
GOMES: ...55350 10.5) .0582 2.8 . 3.3 22,702} .0930) 2,162) 8,108) 6,879 11.5 2.3] 15.8 6.7 37.3 26.4 | 19.4 21.0] 16.0 43.6 
Hastings. ...... ‘ 92.4) .6120) 23.8 2.7| 28.3] 119,371) .4892) 1,292) 5,016) 4,218) 4, 24.6 8.0 | 24.3 17.0 | 36.4 42.6 | 11.6 20.8) 3.2 11.7 
Belleville........ 28.1) .1557 7.9 2.6 9.4 45,545) .1867) 1,621) 5,765) 4,845 17.8 5.0] 21.1 12.8 | 40.4 40.9] 15.8 24.6] 4.9 16.7 
Trenton.... , 12.3) .0681 3.3 3.7 3.8 16,751} 0687) 1,362) 5,076) 4,408 22.2) 7.1 | 24.1 16.5 | 39.1 44.8) 11.7 20.5) 2.9 11.1 


‘ 3147 66,827) . 1 . 27.6 22.3 | 31.2 42.2/ 7.9 16.5) 1.5 6.8 
rey ony 56.0) .3102} 13.3 5.5) 16.9 76,309) .3128) 1,363) 5,738) 4,515) 5, 16.5 4.8) 20.4 12.6 | 41.6 43.0/ 17.6 27.7) 4.0 11.9 
eee 10.9) .0604 2.9 x 3.5 18,351) .0752| 1,684) 6,328) 5,243 12.2 3.2] 17.9 9.8 | 43.2 39.9 | 21.2 29.9] 5.5 17.2 
oe Ee 94.0) .5208) 26.2 7.9| 28.6) 139,113) .5701) 1,480) 5,310) 4,864) 4, 21.4 6.4 | 23.4 15.0 | 38.6 41.4) 11.3 18.8) 6.3 18.7 
Chatham.......... 28.4) .1573 8.4 4.7 9.3 49,186) .2016) 1,732) 5,855) 5,289 16.0 4.4] 21.1 12.3 | 42.6 41.5 | 14.6 21.8] 5.7 20.0 


bh vdeta ibe -0| + .5873 A 170,698 1,610 19.1 11.1 | 42.4 41.1 | 19.2 28.6) 6.0 15.4 
pe eee 48.2| .2670) 13.2 8.1) 15.3 87,826) .3600) 1,822) 6,653) 5,740 9.5 2.3) 16.3 8.4 | 44.3 38.1 | 22.7 29.9) 7.2 21.3 
Wis on. edn diene 42.6) .2360) 11.1 2.3 13.3} 53,009} .2173| 1,244) 4,776| 3,986 29.3 10.1 | 25.6 18.8 | 31.3 38.6 | 10.3 19.4] 3.8 13.1 
Smith Falls........ 9.3) .0515 2.5 . 3.0 15,778) .0647| 1,697) 6,311) 5,259) 5, 15.3 4.0] 19.1 10.6 | 40.4 37.2 | 18.0 25.5 | 7.2 22.7 
QR Sedov es daticns 46.3) -2565) 12.1 3.9) 14.9 68,450) .2396) 1,262) 4,831/ 3,923) 4, 27.6 9.6 | 25.7 18.9 | 34.2 42.0] 9.4 17.7] 3.1 11.9 
deta sd .2}  .0842} 24,108} .0088) 1,586) 5,740) 4,727 18.1 6.2 | 22.2 13.6 | 41.3 42.3 | 13.1 20.5] 6.3 18.4 


Lenox and Addington. . 24.6) 1363) 6.5 9 7.5 25,491 1,036 29.6 26.6 | 26.4 38.2) 5.4 12.6| 1.4 6.6 
Cis cus cordate 519 130.3] -7219| 36.2 3.6) 43.4] 232,833) .9543) 1,787) 6,432) 5,365 12.6 3.2] 18.7 10.1 | 43.3 38.9 18.0 24.9 7.4 22.9 

ASt. Catharines. . .. 85.3) .4726| 25.8 4.2) 27.1 170,574) .6991) 2,000] 6,611) 6,294 10.9 2.6) 17.7 9.0) 43.5 36.9] 18.8 24.4] 9.1 27.1 
Manitoulin dace dete dh : 12.3) .0682| 3.0 1.8) 3.4 10,702; .0439| 870) 3,567) 3,148 43.9 20.3 | 31.0 30.5 | 19.7 32.6 | 4.3 11.0] 1.1 6.7 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


1 * Data not available. 
** Includes people speaRing both French and English and people speaking French 
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It’s the SURVEY 
Wherever and whenever media people talk population, income and sales data, you can be sure 


their authority is the 32-year-old Survey. And they know too that the people they sell—ad- 


vertisers and advertising agencies—rely on the same authority. 


MAY 


80, 964 


WHY NOT MAKE EXTRA PROFITS 
NORTH OF THE BORDER? 


INVADE THE RICH, READY, MARKETPLACE AT YOUR DOORSTEP 


SELL 18 MILLION CANADIANS 


CAPTURE Cegdawde CANADA 
SELL LONDON Czwaala i Wa lool /Vlarhet 


Get a cross-section of all Canada in the one market whose big-city complexion and rural surroundings combine 
to give you an accurate “Capsule Canada”. Look to London, between Buffalo, N.Y. and Detroit, Mich. A rich, 
able-to-buy test market of Canadian consumer reaction. 


The London Free Press 


ol Outarios Foremost Meurpauper 


105,259 Circulation A.B.C. Publisher's Statement 6 mos. ending September 30, 1960. 


~ POPULATION 
ESTIMATES, 1/1/61 


| Con- 


EFFECTIVE 


The “SM” symbols mark original, exclu- 
BUYING INCOME — 


ONTARIO sive estimates by SALES MANAGEMENT. 


@ 


JM 


ESTIMATES, 1960 


Met. 
Area 
Code 


COUNTIES 
ciTl 


{continued) 


Oxford... 
Tillsonburg 
Woodstock . 

Parry Sound 
Parry Sound 

Peel npeneadeae 
Brampton. ...... 


Perth see 
Stratford , 

Peterborough . 616 
APeterborough. .. . 


Prince Edward... 

Rainy River 

Renfrew 
Pembroke 


Total 
(thou- 


sands) 


House- 
%, holds 
of (thou- 


Canada | sands) 


sumer 


207.5) 1. 1406) 


57.9) 


0942 


 .1108 4.3 


% 
French | 
Speak- 


2. 
2. 
3. 
46. 
25 


83.8 


| Spend- 


in 
Un 
| (thous.) 


Net 
Dollars 
(000) 


Per | Per 


‘Capita | Heid. 


In- 
coHr 
P 


er 
C.S.U. 


Income Breakdown of Households 


$0-2,499 
% & 
. | Hslids. Inc. 


$2,500-3,999 
% & 
Hslds. Inc. 


$4,000-6,999 
Hslds. Inc. 


$7,000-9,999 
Helds. Inc. 


$10,000&over 
Helds. Inc. 


70.1 


5.0 


355 , 528 
291 ,393 
28,726 
85 635 
36,80 


58 025 
15,590 
49,621 
205 , 277 
105 , 189 


92,919 

9,684 
31,034 
27 ,834 

6,910 
179,720 
24,456 


80 , 387 
33,819 
109, 239 
75 ,600 
26 ,989 


26,474) 
41,406| 
94.827) 
17 ,527| 


15,057) 


8414 
4311 


1,713) 6,140 
1,799] 6,200 


1 060) 
1,194 
1,574 


1,118 
1,562 
1,154 
1,633 
1,774 


1,301 
1,445 
1,536 


3,935 
5,319 
6,376 


4,030 
5,227 
4,205 
6,258 
6, 658 


4,765 
4,842 
5,351 
3,976 
4,607 
6,197 


7) 6,271 


4,843 
5,544 
5,631 
6,048 
4,284 


4,011 
5,521 
4,494 
4,494 


3,502 


5,072 
5,457 
3,420 
4,437 
5,283 


3,649 
4,854 
3,649 
5,119 
5,304 


4,083 
4,402 
4,564 
3,479 
4,319 
5,317 
5,095 


4,299 


15.3 4.1 
14.5 3.7 
39.3 16.5 
22.2 6.8 
14.6 


36.2 
22.8 
32.7 
13.9 

9.5 


24.8 


36.1 


20.4 
20.0 
29.2 
22.9 
18.9 


28.6 
23.5 
28.2 
18.7 
16.4 


25.9 
24.9 
24.0 
29.0 
25.4 


11.6 
11.1 
26.1 
15.1 
10.3 


24.6 
15.3 
23.4 
10.4 

8.6 


19.0 
17.7 
15.7 
25.6 
18.8 
1.1 
11.4 


17.8 
13.9 
13.3 
11.4 
22.6 


25.4 
13.0 
21.9 
22.9 


32.3 


42.3 
42.7 
23.3 
37.2 
40.9 


40.1 
39.5 
34.9 
41.0 
37.4 


26.7 
36.9 
31.0 
41.9 
44.8 


38.0 
40.1 
43.1 
39.1 
39.3 


38.4 
38.2 
40.9 
27.6 
37.9 
39.7 
43.0 


47.0 
45.1 
44.5 
40.6 
46.5 
36.9 
40.3 


40.4 
47.2 
43.9 
46.4 
29.7 


47.9 
49.0 
45.1 
44.1 
40.7 


25.6 
39.8 
30.2 
30.9 


37.6 
41.6 
40.7 
42.1 


20.2 34.3 


15.3 
15.6 

6.8 
13.6 
18.4 


6.3 
11.8 
6.6 
19.3 
23.3 
8.2 
9.9 


6.1 
9.9 


8.3 


6.4 


8.0 
6.2 


2.8 


22.2 
22.0 
15.5 
22.9 
25.8 


13.8 
19.6 
14.0 
27.6 
31.2 


15.3 
18.7 
16.5 
13.8 
18.7 
22.8 
22.3 


17.5 
18.9 
22.6 
23.7 
17.4 


14.4 
27.8 
16.5 
12.8 


7.4 


6.7 
7.2 
1.4 
4.1 


22.0 
23.7 

7.0 
14.2 
22.8 


SM Standard (4) and Potential (4) Metropolitan County Areas. - 
** includes people speaking both French and English and people speaking 
only. See page 712. 


* Data not available. 


French Copyright, Sales Management, Inc., 1961. 
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PARRY SOUND ie CKVR- TV 
he _ EOP ATES 


HUNTSVILLE ss. this Area. 


BRACEBRIDGE spe. 
HALIBURTON 


: 


Channel 3, Barrie, dominates or 
penetrates 18 Counties in On- 
tario . . . Reaches more than 
100,000 TV homes weekly. 


In the dominant area alone: 
Population (300,000): greater 
than Canada’s 10th Metropoli- 
tan area; Food Sales: greater 
than London, Kitchener & Sud- 
bury combined; Drug Sales; 
greater than Halifax, Sydney, 
Moncton & St. John’s com- 


By 
PENETANGUISHENE 


GRAVENHURST 
% 


EAFORD 
COLLINGWOOD 


A 
T’ CKVR? Barrie / 


‘ 


s, 100,000 Watts on Channel 3’ 
SHELBURNE NEWMARKET rgstion FALLS 


¢ 
* 
SALSTON AURORA og” LINDSAY 


"=e., 


RICHMOND HILL Sees eneeane 


MIDLAND 
ORILLIA BEAVERTON 


aaa aaa ae ad 


CKVRTV OO" sranrron ; bined. 


COVERS oan : - A REMARKABLE MARKET 
this Area. ton: ll ‘ Sold By Channel 3. 


Rep. Mulvihill — Toro. “& Mtl.; Messner —Wpg; Scharf —Vevr; Young —- U.S.A. 


re) R TION EFFECTIVE The “SM” symbols mark original, exclu 
NTARIO SYD Estimates. 1/1/61 BUYING INCOME— ESTIMATES, 1960 Jive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 


House-| of 


holds | French 9 $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- | Speak- % % %s 


Dollars of P Per % & 
sands) | ing** . | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


37.3] 8.5] 46. ; ' 29.9 10.9 | 26.8 20.9 | 32.8 42.9] 8.3 16.6) 2.2 8.7 
5.7 d : x jf 547] 4, 19.3 5.7 | 22.2 14.0| 40.1 42.4] 14.1 22.7] 4.8 15.2 
4.0 f j , 26.6 8.9 | 25.6 18.1] 34.9 41.2] 9.0 16.3] 8.9 15.5 
15.1 i . f 19.0 65.9 | 23.3 15.5 | 42.6 47.3| 12.2 20.6] 2.9 10.7 
10.3 ; E , ; 16.9 4.9] 21.9 13.7] 48.3 45.4] 14.0 22.4] 3.9 18.6 


37.7 le . é J 10.1 .5| 16.3 8.7 | 44.0 39.3 | 24.0 32.9) 5.6 16.6 
19.7 q ‘ J , ‘ ‘ . 9.6 4116.8 9.0] 45.5 40.6 | 22.6 30.9) 5.5 17.1 
4.7 . . ° é 15.6 4.4} 20.4 12.2 6 42.4| 16.6 25.4) 4.8 15.6 
11.1 ; m P ‘ R 14.2 -8 | 20.1 11.6 9 42.6] 16.5 24.3) 5.8 17.7 
16.6 .7 | 21.4 12.9 5 42.9] 14.8 22.9] 4.7 16.6 
16.7 4.9] 22.2 14.0 .0 46.0 | 13.3 21.3] 3.8 13.8 


27.2 21.9 .0 40.5] 8.6 17.7] 1.9 7.7 
16.4 ol 42.5 | 12.1 21.3] 3.2 12.2 
22.4 13.7 -3 44.9) 11.7 18.2] 5.3 18.5 
13.3 0 44.9] 11.8 18.0] 5.5 19.5 
12.4 ° 6] 12.9 19.1] 6.1 21.1 
10.0 -1 38.4 | 18.7 17.8] 10.2 31.1 
11.0 0 44.5 | 18.7 27.6) 4.6 13.7 
10.3 2 40.6 | 18.9 26.6) 6.1 19.3 
9.2 9 42.1] 21.7 29.9] 5.3 16.5 
7.8 . .2 | 19.4 23.7] 10.8 20.8 


32.3 
23.6 
16.3 
15.5 
14.5 
11.4 
11.8 
12.2 

9.0 

6.8 


— 


= 8 08 wt OO me & 3 
. - er sc. C6 
coenwmrnn own ow 


5 d 21.5 15.4 | 39. .9| 11.3 18.6] 3.5 16.6 
12.4 : ’ 15.9 11.9 | 43. 8112.5 17.61 6.2 26.7 


SM Standard (4) and Potential (A) Metropolitan County Areas. * Data not available. 


** | j 
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is 37,700 families 

is $6,566 average income per family 

is Ontario's 7th largest city 

is your COSMOPOLITAN TEST MARKET 


NATIONAL REPRESENTATIVES: 
SUDBURY STAR Toronto wowrweat» —wancouen 
TORONTO — MONTREAL — VANCOUVER 
J. R. MEAKES, Gen. ucr. R. W. PEARSON, ADV. mGr. 


- U DB U RY IS SOLD BY THE STAR IN 31,000 HOMES... 
USE ITS UNDUPLICATED SALESPOWER IN YOUR NEXT CAMPAIGN 


MAY 10, 1961 739 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 

ONTARIO GZD Estimates, 1/1/01 BUYING INCOME— @DAD estimares, 1960 sive estimates by SALES MANAGEMENT. 
COUNTIES Income Breakdown of Households 

‘CITIES | Met. ot |S» 

_ (continued) % | holde Net $2,500-3,999 $10,000&0ver 

Code of Dollars Per | ‘Per % & | % % % % 

Canada i (000) Heid. ' Hslds. inc. Hsids. Inc. 

Wentworth, ... -7| 1.8087 7) 112.1] 669,112 8.308 19.1 10.6 6.2 19.7 

AHamilton -9] 1.4621 a ¢ - 451,085) 1. 6,453 a x 19.0 10.3 " ¥ ° . 6.6 21.4 

9.2835] 420. ‘8 672.8] 3,010,283 7.184 2 31/183 9.1 10.4 31.8 

-0931 “ 7 5.4 53,423) . 10,685 J Pp 8.1 2.6 é ° m a 28.1 58.1 

0737] 3. 1} 4.7] 93,815]. 7.682 ‘1 2.0/ 16.7 8.0| 44.6 35.8] 20.3 24.9| 9.3 29.3 

3.7052 x 4 245.21 1,312,659) 5. 8,194 . . 18.8 8.4 é . d iy 15.5 45.2 

-0560 A 3.4 22,012) . 8,153 . " 14.1 6.0 " ; 4 \ 13.3 37.2 


14.9075 ‘ 893.1] 4,725,502 6,767 -5 | 19.3 10.1 ‘ e - ° 8.9 28.9 


6,174.3|34.2080 . -3| 967.5} 9,540,333/39.1014 6,022 8,374] 17.9 21.0 12.3 ° 6.3 21.5 


MANITOBA 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 

Brandon ; Division 7 Portage la Prairie.... 13.0.......... Division 6 ipeg. . en peer yyy y Division 6 

Dauphin. . : Division 13 St. Boniface Si es.cn shawn Division 6 


6.3) 23.1 21,678 37.9 8 5.0 
9.4) 16.5) ~ 32,641 ° 9 31.8 8 7.3 
Division 3............ A 6.1) 15.1 le 26,818 ° ° ° 35.4 7 9.1 


Division 4.... é 4.2 3.6 ° 15,761 ° ° -9 42.2 ° 8.4 
Division 5 . 17.6 ° 90, 380 ° -6 53.9 17.6 
Division 6........ . 106.3 le 651 ,624) 2. 2 42.5 16.7 
8.4 . 15,855) . ° < 0 44.8 9 12.0 
7.8 ‘ 49,731) . . 9 42.3 -3 19.2 
73.9 : 469 ,926 . . -l 41.1 9 15.8 


13.6 69,726) . . 48.5 4 16.9 

7.2 ‘ 41,001) . . 3 48.3 -5 17.5 
Division 8 i 6.7 ° 30,975 . . 48.3 .0 15.6 
Division 9 dies \ 22.1 . 119,261 : 8 61.3 -9 20.0 


Division 10 . 5.3 . . 19,467 . ° ° ° 39.1 10.7 
Division 11........... . ° 7.4 ° . 28,723 , . . . 6 38.0 3 14.3 
Division 12.......... . 6.0 . ° 22,315 : . ° -2 35.4 -3 10.6 


Division 13. . — 6.7 29,208 . s 42.8 -1 16.5 

Dauphin Bod . 4 9,363) . 9 -6 43.8 6 20.1 
Division 14 é x W 23,029) . \ 38.0 . 8.1 
Division 15 A . . . 12,066) . A -0 36.0 y 9.7 


Division 16 - ° . ° . 82,651) . ° . ° 38.4 -8 37.5 


Total Above Cities. ... d . 585,966) 2.4016) 1,686 . . 5 d 0 41.9 9 16.2 


Province Total : ' | 1,276,213] 6.2306 1,401 . . 43.5 


SASKATCHEWAN 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 

Moose Jaw aoe Division 7 i ‘ Division 2 
North Battleford. ... - Division 16 , ivisi . DG Gn. 0a Division 9 
Prince Albert....... _..+.-Division 15 ivisi 

ECE ge 2 9.9) 6.4) 11.1] 41,837 26.9 21.6 | 35.6 48.1 | 6.7 13.7 
8.9 6.1) 10.9 38,628 6 | 26.4 » . 5.0 10.4 
1.8 * 3.2 10,147 ° ° 22.2 ‘ . ° 6.6 12.2 
7.8) 19.5 8.6 31,106 29.1 ° 44 9.6 


Division 4........ , 17.0) . 4.8 9.3 5.1 18,172 -9 | 30.9 4.1 9.3 
Division 6.... 47.4 12.5 3.1) 13.5 60,348 . 27.5 6.6 14.0 
Division 6 144.3) . 37.8 3.6) 71.9) 238,278 20.5 13. ° -1 | 10.1 16.8 

ARegi 104.2 27.3 2.9) 34.0] 154,460) . -8 | 18.8 . . -8 | 11.2 17.6 


61.5 16.0 ° 19.0 78,732 4 | 21.0 ° 9.3 16.5) 2.1 
33.6) . 9.2 ° 10.9 48,801) . . -0 | 18.9 . d 8) 11.0 18.1) 2.6 
: 41.4 11.5 12.4 61,442 ° 4) 26.4 18. 47.9) 6.9 11.2) 3.2 

Swift Current... . 12.6} .0608 3.7 4. 19,979 . -O | 21.2 ° -9 44.2| 8.7 13.7] 6.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. * Data not available. 


** Includes people speaking both French and English and people speaking Copyright, Sales Management, inc., 1961 
only. See page 712. 
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TOPS IN GENERAL ADVERTISING 
with 4,782,004 lines of Syneral 
Advertising for the year 1960 
The Tely is Tops in Toronto * 


TOPS IN FOOD LINAGE 

with 1,285,694 lines of General Foods 
Advertising for the year 1960 

The Tely is Tops in Toronto * 


TOPS IN DEPARTMENT STORES 

with 5,238,955 lines of Department 
Stores Advertising for the year 1960 
The Tely is Tops in Toronto * 


TOPS IN CIRCULATION INCREASE 
with a daily increase of 80 TOPS IN AUTOMOTIVE ADVERTISING 
The Tely is Tops in Toronto with 1,890,056 lines of Automotive 
Advertising for the year 1960 

The Tely is Tops in Toronto * 


ad i Inc., D b 2 ai 
_— an oe eee John B. Stark, Director of Advertising 
: ° Montreal: Lorne Main, 938 Dominion Square Bidg. 
** ABC Publishers’ Statements, 12 
months ending September 30th U.S.A.: O’Mara & Ormsbee, Inc., 342 Madison Ave., New York THE TELEGRAM 
for years 1959 and 1960 England: D. A. Goodall, 4 Old Burlington Street, London, W.1. 


DAILY plus WEEKEND 


Florida: McAskill, Herman & Daley, Inc., 4014 Chase Ave., Miami Beach 40 TORONTO, CANADA 


New England: Tom McGill, 110 Belevue St., West Roxbury, Mass. 


COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 


and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 
Inc., specifying the intended use and such permission, if granted, may be 


revoked at any time without notice. 
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EFFECTIVE The “SM” symbols mark original, exclu- 
SASK. SVD Estimates. 1/1/01 BUYING INcoME— QD estimates, 1960 sive estimates by SALES MANAGEMENT. 


COUNTIES Cash Income Breakdown of Households 
CITIES of | Spend- In- 
(continued) % come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
of | Sp of Per | Per | Pr | % &% % %& % %& % 

Canada Heid. Held. | Hsids. Inc. | Hsids. Inc. Hslds. Inc. 


Division 9 


5,128 3,697} 30.2 11.8 | 27.5 22.9 ° le ° . 9 3.8 
Yorkton 


4,701 4,166] 23.9 8.3 | 23.7 17.5 . x ° ° 1.8 7.2 


Division 10 


3,793 34.7 14.4 | 30.2 26.7 
Division 11. .... 


5,135 19.0 5.9 | 20.4 13.5 
5,360 17.4 5.2 | 19.3 12.3 
4,383 27.2 9.9 | 256.5 19.8 


4,176 29.0 26.8 21.7 
3,607 36.0 31.0 28.6 
4,308 27.2 10.0 | 25.7 20.2 


Prince Albert... 5,078 19.6 8 | 21.0 14.4 


a8 


Division 16 ‘ 
North Battleford. .. 

Division 17 

Division 18 


gee 


4,114 30.7 8 23.1 
4,727 23.6 7. 4 16.7 
3,866 33.0 13. -2 25.2 
4,979 23.7 7. -3 15.5 


Total Above Cities... 


5,401 4,si9] 17.9 5 -7 12.6 


Province Total s . x . -1) 1,132,533 


4,727 4.080} 26.3 9. 0 18.8 


ALBERTA 


City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in x we 
Division 6 Edmonton 268. Division 11 
Division 8 Lethbridge " Division 2 
7 Medicine Hat Division 1 
Division 1.. -9| - 2599) 12.6) 3} . 61 248) 23.4 . . le ° 4 12.5 
Medicine Hat | .1302} 6.8] ; ‘ 36,375) 


18.8 5. ; : ’ , . " 9 14.4 
Division 2. . 4) 4731) 22.1 i , 112,904 20.4 12.9 


Lethbridge 33.5} .1856| 9.3 : 54,857). 15.0 : 19.3 
Division 3... .5| 1081 23,484 2.3 9. I 3 is 6.8 


Division 8 
Camrose........ Division 8 


Division 4 , .6| .1640 : 6 t 38,765 24.0 
Division 6 ; 5} .0914 " y : 26,070 15.6 
Division 6 .2| 1.7796 , . : 650,731 71 13.4 

ACalgary..... .1823 ; y , 409,142 11.5 


10.7 


Division 7............ 4) .1905 , ’ 39,287 27.1 
Division 8........... .5| .5402 : : .7] 121,633 23.7 
Camrose... .. .4| 0855 ; : 8,668} . 20.4 
Red Deer .1069 : ‘ 28,098] . 17.7 
Wetaskiwin... 1] .0283 ‘ : 7,920] . 22.1 
Division 9. . 1) .1779] . 8) . 40,345 26.4 


Division 10 ; .5| .2908 . J . 61,360 
Division 11... ‘ -0932) , ’ < 580,788 

AEdmonton 268.9) -4898| . x . 444,304 
Division 12 | = " " , 29,924 


25.5 
14.6 
13.2 
17.8 


S283 


Division 13........ .2| .1895] : . : 31,856 
Division 14. . R .2759 y ’ & 54,826 
Division 15 (i 5} .1468 } % . 29,721) .1218 


a 
8 

oO 

—_ = 


Division 16 ea ; 2244 ‘ . 47,279 .1938 
Division 17... -4| .0687 : ; ‘ 11,542) .0473 


Recess sh ai 


* | 
Total Above Cities. . 70 1} 3.1586) 155.2) f 989,463) 4. 1,736 


Province Total 1,207.21 7.18701 340.41 4. 5] 1,861,763] 7.6305| 1,435 


BRITISH COLUMBIA 


City and Population ” Count y City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Chilliwack.......... Division 4 New Westminster... 35. ivisi ig gd ee: re Division 9 
Kamloops. ... _ Division 6 DUN... << Ganiees , Trail. Division 2 

ee d Division 3 
Nanaimo wes : Division 5 
Nelson. . . aoa . .Division 2 


Vancouver 


SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales ey Inc., 1961. 
** a a both French and English and people speaking French Data not available. 
only. See page > 
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Things are changing in Victoria... 


New population, new industry and new spending power 
have transformed British Columbia’s picturesque capital into 
a dynamic, $158 million market for modern goods and 
services. But the media picture hasn’t changed: You still reach 
practically all of this booming market with one medium: 

the Victoria Press. With maximum coverage (nearly 100% of 
Metropolitan Victoria’s 45,000 homes — more than all 

other media put together!) and less than 10% duplication. 

The Daily Colonist and Victoria Daily Times still 

represent a space buyer’s dream of efficiency. 


rd . 
U 
Che Baily Calonist mornings - Tuesday to Sunday | 1s REPRESENTATIVES: DeClerque-Shannon in New York, Chicago, Detroit, Cleve- 


Hictoria Daily Timed evenings - monday to saturday 


land, Atlanta, San Francisco. TORONTO: F.P. Publications Ltd., 320 Bay Street. 


61-15 


ESTIMATES, 1/1/61 BUYING INCOME— 


JM 


ESTIMATES, 1960 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


come | come ee 


C.S.U.| Hsid. | Hslds. Inc. 


$7,000-9,999 
% % % % 
Hsids. Inc. | Hsids. Inc. 


$10,000&over 


88 


- 
] 
6 


@ oo 


RE2e85 


~ 
-— 
a 


11.4 


5,250) 5,056) 12.2 3.6 
5,615] 5,475] 9.7 2.6 
5,784] 5,700} 5.6 1.5 
4,298) 4,103] 23.3 8.4 
5,230) 4,934] 17.4 5.2 
4,912) 4,723] 15.7 4.9 
4,169) 4,193] 21.7 7.7 


6,029) 5,151) 13.6 3.9 
4,507| 4,369] 23.2 7.9 
3,418) 3,600] 40.5 16.7 
5,401) 5,644] 12.7 3.3 
4,838) 4,937} 12.8 3.9 
5,083) 4,977} 15.0 4.5 
5,132] 5,609] 7.9 2 
4,004) 5,079} 14.1 4. 
4,287) 4,390) 19.3 6. 
5,049) 5,492] 10.2 2 


1 
1 
5 
8 


5,685) 6,383} 6.2 1.4 
4,308) 4,436] 19.2 6.4 
5,310) 5,788} 10.38 2.6 
3,958) 6,391) 10.6 2.9 
5,276) 5,546] 8.6 2.3 


6.1 


3.3 


13.8 21.8) 4.0 


13.7 21.9] 4.7 14.2 


14.2 21.0] 5.9 19.6 
16.8 23.9) 5.5 17.6 
8.0 15.7 | 2.2 8.7 
9.6 15.8] 6.1 21.5 
11.3 19.4) 3.4 12.4 
8.3 16.0] 2.2 9.0 


11.3 17.8] 6.1 20.4 


8.2 15.1] 3.5 15.2 
3.4 7.7] 4.0 20.9 


11.6 16.5 | 8.5 28.4 
12.0 19.6 | 4.6 14.5 
11.2 18.3} 4.8 17.7 
14.2 20.4] 6.5 21.0 
10.1 16.0] 5.9 21.0 
10.0 18.4) 2.7 9.5 
14.7 21.6 | 6.3 20.0 


18.1 22.9) 9.0 27.8 


9.6 17.4] 3.3 11.5 


13.2 18.4] 9.0 27.6 
14.4 21.6) 6.9 18.7 
15.6 22.7 | 5.4 18.2 


21.2) 2.8 10.5 


Total Above Cities. ... 


4.0 


16.7 | 7.4 25.6 


4,867 4,996] 14.2 4.2 


11.4 18.5 | §.2 17.6 


TERRITORIES 


19 sa 33.1 13.0 


4.2 0.0 2.1 9.8 


3,103| 3,683] 33.1 13.0 


4.2 9.0 | 2.1 9.8 


SM Standard (4) and Potential (4) Metropolitan County Area: 
** Includes people speaking both French and English and peo 
only. See page 712. 


* Data not available. 


Copyright, Sales Management, Inc., 1961. 
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Canadian Retail Sales Data 


The estimates of retail sales for 
Canada are projections of the latest 
(1951) DBS Census of Retail Trade 
results, based on trends in bank de- 
bits, population and income, adjusted 
to annual totals for provinces supplied 
by the Merchandising and Service 
Section of DBS. For the sake of com- 
parison with corresponding data for 
the United States we have made some 
slight modifications of DBS definitions 
of retailing. We have omitted garages 
(classified as a service in the U. S. 
definitions) and deducted eating and 
drinking places from the DBS “food” 
group and filling stations from the 
DBS “automotive” group. 


To complete the statistical picture 
we now show, for Canadian counties 
(or census divisions) and cities, esti- 
mates of sales in four more retail cate- 
gories corresponding to U. S. Census 
Bureau practice and carried over into 
our Survey of Buying Power namely, 
Eating and Drinking Places Sales; 
Apparel Store Sales; Lumber, Build- 
ing Material and Hardware Store 
Sales, and Gasoline Service Station 
Sales. 

Here we found it necessary again 
to perform a considerable number of 
adjustments to the basic DBS census 
data, since the DBS sales categories 
often differ in definition from the U.S. 
census definitions. The same defini- 
tions now apply on both sides of the 
border, as follows: 


The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
markets, candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry dealers, 
and “other” food stores. 


The Eating and Drinking Places 
group includes retail establishments 
selling prepared foods and drinks for 
consumption on the premises, lunch- 
eon counters, and refreshment stands 
selling prepared foods and drinks for 
immediate consumption. Restaurants 
and luncheon counters operated as 
leased departments within other retail 
businesses are treated as part of the 
establishment in which they are 
located. However, restaurants and 
luncheon counters operated as leased 
departments or concessions in busi- 
nesses other than retail are included 
in this classification as eating and 
drinking places. 
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The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores 
with food, general merchandise stores 
(other), variety stores. 


The Apparel group includes stores 
primarily engaged in selling clothing, 
shoes, hats, underwear, and related 
articles for personal wear and adorn- 
ment. Custom tailors carrying stocks 
of material and furriers are also in- 
cluded in this group. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance _ stores, 
radio stores, radio-musical instrument 
stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and 
accessory dealers, and outlets han- 
dling the sales of new and used mo- 
torcycles, boats, etc. 


The Gasoline Service group is com- 
prised of establishments primarily en- 
gaged in selling gasoline and other 
lubricating oils. These establishments 
often carry other lines of merchandise 
or perform other services and repair 
work. 


The Lumber, Building Materials 
and Hardware group includes lumber 
yard and retail establishments prima- 
rily engaged in selling lumber, shin- 
gles, woodwork and other millwork, 
building materials dealers primarily 
engaged in selling material other than 
lumber and millwork, such as brick 
and tile, cement, sand, gravel, lime, 
wallboard and rough materials, and 
hardware stores primarily engaged in 
selling a number of basic hardware 
lines, such as tools, builders’ hard- 
ware, paint and glass, houseware and 
household appliances, cutlery and 
rough materials. These establishments 
may also sell farm implements, but 
they all sell locally and primarily at 
retail to home owners, farmers and 
special trade contractors — not at 
wholesale. 


Drug stores include those with and 
without fountains and _ proprietary 
stores without prescription depart- 
ments. 


General merchandise sales, it should 
be noted, include catalogue sales of 
mail order houses such as those in 
Montreal and Quebec, whose sales are 
made to residents of outlying areas 
but must of necessity be credited to 
the cities in which the mail order 
houses are located. 

The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of Canada.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


Retail Sales— 
Comparisons of Survey and 
Canadian Census Data 


The release of the results of the 
1951 Canadian Census of Population 
and Retail Sales gave us the first 
chance in ten years to check the accu- 
racy of Survey data. The Census re- 
sults underlined two points: 

First, the magnitude and rapidity 
of Canadian expansion since 1951, 
which Sales Management had em- 
phasized, exceeded that of the United 
States in the same years. 

Second, despite the lack in Canada 
of the complete and detailed statisti- 
cal reporting available for the states, 
counties and cities of the United 
States, the Survey of Buying Power 
estimates of population and retail 
sales for Canadian areas have proved 
to be sufficiently accurate to allow 
marketing men both here and in 
Canada to appraise intelligently the 
potentials of many new and rapidly 
growing markets. 


The Sharp Contrasts 


In the period 1941-1951, a decade 
of unprecedented advance for the 
United States economy, when popu- 
lation rose 15% and retail sales in- 
creased by 177%, the corresponding 
Canadian population gain was 22% 
and the gain in retail sales 210%. 

In 1947 Sales Management be- 
gan its Canadian Section of the Survey 
of Buying Power in response to a 
growing need for current market data 
on Canada that had been intensified 
by the economic strides made by 
Canada during the war. The latest 
Canadian Census had been taken in 
1941, and the next one was not to 
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be taken until 1952, covering the 
year 1951, but with no results avail- 
able until 1953. The paucity of post- 
war benchmarks presented a chal- 
lenge to SALES MANAGEMENT, but the 
know-how and techniques developed 
on the United States section were 
applied to Canada. 

How close to the truth were the 
Sales Management estimates for 
Canada? Ten years ago in the May 
10, 1951 Survey of Buying Power, 
Canadian population (including the 
newly added province of Newfound- 
land), was estimated at 14.0 million 
as of January 1 of that year. The 
Census yielded the same figure when 
released two years later. 

In the 1952 Survey, total Canadian 
retail sales for the year 1951 were 
estimated at $10,425 million. This 
proved to be within 2% of the Census 
figure released 18 months later. The 
correspondence is actually closer, for 
the Dominion Bureau of Statistics’ 
definition of retail sales differs slightly 
from that of the United States Bureau 
of the Census, to which all Survey 
estimates are geared, in that garages 
are included, although the United 
States practice is to regard garages as 
belonging to the service trades. De- 
ducting $136 million for such outlets 
brings the Canadian Census figure 
down to $10,518 million—so that the 
Survey estimate actually erred by only 
nine-tenths of one percent! Readers 
may recall a similar instance in 1951 
when the 1948 United States Retail 
Trade Census reported a national total 
of $130,527.3 million, as against the 
Sales Management estimate, pub- 
lished over two years previously, of 


$130,557.8 million, an “error” of two 
hundredths of one percent! SaLes 
MANAGEMENT'S research men would 
have been more than satisfied to come 
within three percent of the truth. The 
same result was achieved with the 
1954 Census of Retail Trade, which 
came up with a United States total of 
$170.0 billion, as against the Sales 
Management estimate of $170.0 bil- 
lion published 18 months in advance 
of the Censu.. 


How to Verify Accuracy 


Actually, the best way to evaluate 
the accuracy of the Survey estimates, 
which are annual projections from a 
previous Census benchmark, is to 
divide the total error by the number 
of years between Censuses, for each 
succeeding year introduces an oppor- 
tunity for error, which cumulates over 
the entire period. By and large, the 
Survey estimators hope to keep within 
a one percent average annual error on 
all estimates, both for the United 
States and for Canada. If we maintain 
an average annual error of one per- 
cent, the estimates in this Survey, 
offering 1960 data, would be nine 
years removed from the Census, and 
therefore subject to a 9% error. 

The change in the structure of re- 
tail trade in the period 1941-1951 
showed some, but not all, of the type 
of developments reflected in the 
United States in the same years. As 
in the United States, the rate of gain 
for general merchandise stores lagged 
far behind total retail store sales 
gains, but, unlike the United States, 
so did food store sales. General mer- 


Summary of Retail Sales Data by Provinces 


chandise sales in 1951 accounted for 
16.8% of the Canadian total, as 
against only 11.9% in the United 
States. The explanation in part re- 
flects the somewhat greater impor- 
tance in Canada of the general coun- 
try store, which is included in general 
merchandise, This is borne out by the 
fact that the Canadian food store 
group accounts for only 21.6% of total 
sales as against 24.1% in the United 
States. 


Sales—Advertising Controls 


The column labeled “Buying Power 
Index” is based upon a comparable 
column in the United States section 
which is widely used in setting sales 
quotas and allocating advertising ap- 
propriations. 

It is a weighted index which trans- 
lates population, income and retail 
sales into a single measurement of 
market strength—by assigning 5 points 
to “% of Canada’s Income,” 3 points 
to “% of Canada’s Retail Sales” and 
2 points to “% of Canada’s Popula- 
tion.” 

The column, “Quality Index,” is a 
measure of the purchasing ability of 
each county and city, as compared 
with the Dominion. It is constructed 
by dividing the Buying Power Index 
by the percent of Canada population. 

The Index of Sales Activity is de- 
rived by dividing “% of Canada’s 
Population” into “% of Canada’s 
Retail Sales,” and serves to highlight 
those areas (mainly cities) which ac- 
count for disproportionately high (or 
low) sales volume in relation to aver- 
age volume for their population. 


RETAIL SALES— JSM ESTIMATES, 1960 


The “‘SM’’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
PROVINCES Total Per Eating & Furn.- Lumber- 

Retail on Heid. Buying Index Drink. | General House- | Auto- Gas Bidg. 

Sales of Retail Power wality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 

($000) Canada | Sales Index index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
Newfoundiand........ 240,452 1.4855 | 2,580 1.7285 67 57 63 , 868 6,802} 99,783 8,831 4,675); 22,164 2,804 4,789 2,885 
Nova Scotia.......... 601 , 743 3.7175 | 3,688 3.5555 88 92 151,467) 15,571) 113,216} 32,659) 20,250) 114,255) 20,974) 21,116) 13,231 

107,644 q ° ‘ 


458, 808 
3,847,192 
pawaensscceced 6,228,112 
820 , 802 

922,425 
1,320,115 


1,624,724 


. 137,436) 26,714) 192,502 
5.0598 98 m1 130,326] 28,457) 187,644 
A 239,222} 41,665) 252,752 


20,427 2,039} 32,944 


107,646 
1,064, 735 
1 ,483 826 


10,036 
166 ,455 
225,669 


280,342 
358,451 


5,683 1,261) 19,544 3,594 2,081 


25,072 93,257 
632,136 


14,756 
101,917 
220,903 


12,016 
156,051 
249, 543 


11,672 
86 , 233 
172,343 


136,599 
192,662 
235,332 


15,524 
19,564 
32,992 


73,590 
86 ,687 
103, 199 


20,803 
22,956 
31,770 


112 110 341,226; 64,304) 319,896) 78,900) 42,170) 291,789) 60,266) 68,774) 43,522 
Yukon-Northwest 
Territories.......... 14,899 10,102 164 17 413 241 265 
Total All Provinces... . 


16,186,916 


897 


588 ,376/2,681 ,701 


650,040)2,588,704) 483,294) 768,759 


207 33 149 61 30 143 27 43 23 
Per Family Sales...... 3,598 832 131 596 204 122 375 107 171 mu 
Conyright, Sales Management, Inc., 1961. 
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HE in Canada! 


AREA COVERAGE 
V 14 Counties 


POPULATION 
~/ 556,000 
ANNUAL RETAIL SALES 


\ Over $453,000,000 


EFFECTIVE BUYING POWER 


‘V $585,997,000 


- +. now reaching 77% of all homes in mainland Nova Scotia together 
with complete coverage of the Halifax-Dartmouth Metropolitan area. 
Net Paid Daily Circulation — over 108,000 (ABC) 


NEWFOUNDLAND 


SA The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
y Lumber- 
COUNTIES | Met. i , Buying Index . | General Auto- G Bidg. 
CITIES Area f Power Gay of Sales Mdse. motive Hdwre. 
(continued) | Code Index ndex | Activity ($000) $000) | ( ($000) | ($000 ($000) 


-7810 74 72 36 ,450 14,071 3,540 


-8737 ill 168 27,589 13,157 3,238 
-0750 - 


-0710 149 


13,157 


22,164 


47 
238 


3,541 
1,225 
36 , 302 
7,879 
13,018 


-~- © 


28283 


3,835 . 6,209 
3,143 
3,466 ° 8,788 
3,749 
3,481 ° 3,883 


~_— 
- 
288 

§&3 


104 
329 


0286 1,460 . 1,619 
1.2484 4,149 1656 47,782 


1638 - 1523 8,516 922 581 1,042 652 


9269 6963 28,991 6,053 2,452 4,271 3,505 
1271 3,214 1204 4,262 280 1,031 579 456 


SM Standard (4) and Potential (4) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. 
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12 
7,072 6,059 5,741 5,720 


_ 
o~-e 


SE8s 


NOVA SCOTIA 


RETAIL SALES— BY ESTIMATES, 1960 


The ‘SM’? symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Total 
Retail 
Sales 
($000) 


% 


of 
Canada 


11,845 
28,590 

9,082 
27,031 


38,355 
21,310 
10,035 

5,988 


9,498 
4,758 
16,233 
12,476 


Buying 


Index 
of Sales 
Activity 


uality 
ndex 


70 
81 


Eating & 
Drink. 


Food Places 


General 
Mdse. 


($000) | ($000) | ($000) 


2,132! 363 
441 
337| 
631) 


6.477|_ 


5,370) 
1,104 
4,873 


Apparel 
($000) 


Furn.- 


House- 
Appl. 
($000) 


149 
1,010) 
581| 
970) 


3,099) 
2,649) 
496 


cil 
1,143] 


| 
227) 
852 
445 


939 


1,692) 
1,496) 
179) 


Auto- 
motive 
($000) 


908 
5,938| 
1,633| 
6,539) 


8, 166) 


Total Above Cities... . 


322,913 


74,193| 


22,400) 


Province Total 


601,743 


| 
18,871) 


151,467 
| 


113,216) 
| 


32, 659 


14,867 


62,567| 


| | j 
20,258) 114,255) 20,974) 


Gas 
Stations 
($000) 
393 
1,260) 
385 
1,351) 


1,695 


519) 
339) 
6,296] 


Lumber- 

Bidg. 
Hdwre. 

($000) 

80 

878 

435 

729 


1,002 


413 
367 


12,607 


Drugs 
($000) 
137 
489 


260 


307 


7,116 


21,116 


Per Capita Sales 
Per Household Sales... 


826 
3,588 


a 
93) 


as 


155| 
675| 


45 
195 


on 
121 


157| 
681 


29, 
125 


13,231 


18 
79 


EDWARD ISLAND 


14,728 
41,349 
21,659 
51,467 
37,415 


2,511 
6,674 
2,644 
11,242 
7,876 


59,074 


20,427 


en 


5,083 


1,261 


19,544| 


107,544 


10,520 


13,372 


8,201) 


976 


506} 


3, 594| 


1,753 


2,081 


Per Household Sales... 


1,041 
4,538 


198 
862 


a 
1,390} 


sal 
240| 


12 
63 


189! 
825) 


35| 
152 


BRUNSWICK 


4,294 
20,804 
23,122 


31,721 
9,938 
16,707 


17,701 
32,372 
13,626 


32,559 
104,918 
95,882 
2,634 


18,207 
78,026 
56,658 
62,179 
38,713 


1,673 
3,634 
6,929 


7,298 
1,897 
3,485 


4,901 
7,859 
3,343 


8,658 
27,217 
23,309 

1,028 


4,256 
15,542 
8,796 
10,926 
7,018 


44 
753 
933 


1,314] 


1,366 
169 


1,411 
5,168 
4,967 

65 


316 
3,040 
2,496 
2,254 
1,967 


660 
6,601 
4,274 


4,389 
2,101 
3,053 


4,058 
8,049 
4,372 


7,625 
15,067 
12,842 

501 


4,696 
13,169 
9,739 
14,642 
12,685 


Total Above Cities... . 


191,253 


39,123 


Province Total 


458 , 808 


9,430 


17,387 93,,257' 


35 , 266 


760 
3,457 


29| 
131| 


154 
703 


111 


91 


SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. 


Get the full story on these markets. Study the data and the advertisements. 


MAY 10, 1961 


FACT 1 


} 


Consult Sales Management. 


Chicoutimi, the fabulous Saguenay 
River valley, and all of the Lake Sc. 
John area, go together to make Que- 
bec Province’s 3rd richest market. 


) 


O-GRA 


FACT 2 


CKRS-TV and only CKRS-TV covers 
this entire market TV-wise. CKRS 
RADIO and only CKRS RADIO 
covers the entire market radio-wise. 
Consult B.B.M.—or any other offi- 
cial survey. 


CHICOUTIMI—SAGUENAY MARKET 
Faye 


M 


FACT 3 

We have the market—vastly rich in 
the production of electricity, alumi- 
num, timber, pulp and paper. And 
we know the market best. Let’s get 
together for the job you want done. 


CKRS RADIO 
CKRS TELEVISION 


JONQUIERE, QUE. 


Canada: Jos. A. Hardy & Co. Ltd. 
U.S.A.: Young Canadian Ltd. 


COUNTIES 
CITIES 


re 
Val-d'Or... 
Argenteull. .. . 
Arthabaska..... 
Victoriaville 
Bagot 
Beauce 
Beauharnois 
Valleyfield 
Bellechasse 
Berthier 
Bonaventure 
Brome 
Chambly 
Champlain 
Charlevoix 
Chateauguay 
Chicoutimi 
ACI itimi 
Jonquiere 
Compton 
Deux-Montagnes 
Dorchester 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Met. 
Area 
Code 


.1973 
1018 
i | ,0583 
902 | 0735 
356 | 0825 


QUEBEC 


- 


RETAIL SALES— JM ESTIMATES, 1960 


Per 
Held. 
Retail 
Sales 


3,441 


3,120 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


Buying Index ink. | General 
Power of Sales Mdse. 
Index Activity | ( ($000) 


Auto- Gas 
motive | Stations 
($000) ($000) 


Drugs 
($000) 


-4627 72 . 11,488 
.0737 7 226 ’ 1,270 
-1450 3,025 
.1780 2,375 

733 
1,408 
7,203 
2,665 
1,894 
2,259 
2,017 
6,714 
1,488 
3,443 
6,414 
2,168 
2,144 
7,168 
2,316 
2,099 
2,100 
1,221 


ISALALSSARSSSRSSSELSBSESE 


SRELESRSSSESESRERS 


16,908 1,265 
7,038 
5,106 
5,992) 
5,463 

871 
6,805 
4,693 
3,187 

ral 
1,582 
3,169 

584 
7,051 
3,957 

852 

927 

12,354 
7,432 
2,563 

809 
1,398 

942 


~_— 


MITE TTittT 


1,059 
370 


S8RaecsaekBatsezes 


Ra 


Copyright, Sales Management, Inc., 


& 
AleZeesB 


i‘? 


IF WOMEN ARE YOUR BEST CUSTOMERS... 


you'll sell them best in French Canada through the pages of 


LARGEST A.B.C. CIRCULATION 


of any publication edited for women 
in the rich French Canada market 


100% NEWS STAND SALE 


LOW MILLINE RATES 
R.O.P. PROCESS COLOR 


PHOTO. JOURNAL 


5460 Royalmount Ave., Montreal 9, Que. 


Our U. S. friends may contact us direct by phoning 
collect Montreal, Riverside 7-3501. 


Py 


- 


SALES MANAGEMENT 


“If you would not be forgotten 


as soon as you are dead... 
either write things worth reading 


or do things worth the writing.” 


Poor Ricwarp’s ALMANACK 


In The Gazette, your ads appear among “things worth read- 
ing” that follow the tradition begun in 1778 when The Gazette 
was founded under the sponsorship of Benjamin Franklin. 


And your sales will “do things worth the writing” because 
Montreal stands 7th in North American retail sales; it’s the 
second largest English-speaking market in Canada and The 
Gazette enjoys a faster increase in circulation and retail linage 
than population growth would indicate. 


The complete story is available from: 


U.S. REPRESENTATIVE MONTREAL TORONTO 
Cresmer & Woodward Inc Allan B. Wilgar George S. Willcocks 
99 Park Avenue, Advertising Director Ontario Manager 
New York 16, N.Y. P.O. Box 6036 85 Richmond St. West 


v. 
Whe Oazctte CANADA'S BEST NEWSPAPER, ESTABLISHED 1778 


CIRCULATION NOW OVER 124,600 


ATE The “‘SM"’ symbols mark original, exclu- 
QUEBEC RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 
eats is ~~ Total Per Eating & Furn.- Lumber- 
COUNTIES | Met. Retail % Hsid. | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES Area Sales of Retail Power —_ of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) | Code ($000) Canada Sales Index ndex | Activity | ($000) ($000) ($000) ($000) ($000) | ($000) ($000) ($000) 


($000) 


Drummond... “ 44,686 -2761 3,335 2749 73 73 13,014 1,158 4,779 4,235 2,483 7,950 1,175 2,793 811 

Drummondville. . . . 25,938 - 1603 - 1595 90 90 6,936 683 1,578 2,439 1,650 5,976 367 2,028 506 

Frontenac. ...... 14,283 0882 2,267 -1052 57 48 3,861 471 3,525 1,109 639 2,273 294 435 108 
: 1,836 


6,372 


10,522 


211 229 


coaeuean A ° 2,533 


25,020 7,352 2,984 926 

Bc csncantsannes 39,847 - 2462 -2537 85 82 16,722 2,037 1,112 2,155 1,756 7,968 1,398 1,495 780 
Huntingdon.......... 9,084 - 0561 2,329 - 0656 7 66 1,575 368 2,136 210 189 1,805 320 360 116 
eRe i'5:900:2 e0000s 1,803 1,668 503 915 89 270 1,755 166 776 06 


Joliette........... 27,816 1718 3,091 1805 76 72 7, 187| 872 2,752 3,226 980 5,401 635 1,750 447 

SARA... «0000002 16,733 1033 -0881 86 101 5, 184) 527 1,227 3,101 967 314) 349 1,416 379 
Kamouraska.......... 8 ,882 -0549 1,776 -0823 52 35 1,565) 241 3,865 486 245 951 159 257 64 
Labelle....... =o ’ . . | 


3,997 


Lac-St.-Jean......... 


La Prairie........... 11,058 - 0683 1,603 -1218 69 2,098 696 1,436 280 224 3,056 327 600 133 
L’Assomption........ 2 ; P } 


< tekigtte staat 76 
95 
Ne ere ae 53 
aoe ae 54 
Lr asieains 58 
Se ee: 52 
Dee race 73 
Thetford Mines... OF 
Mississquol........ 20,428 -1262 3,095 .1298 83 6,198 985 1,647) 799 818 3,686) 462 1,136 215 
Montcalm ewan 6,596 -0408 1,649 -0602 55 38 2.,165| 330 1,855] 301 191| 378) 324 371 128 
Montmagny........ 14,042 -0867 2,553 .0960 61 3,061) 394) 2,646 735 350 3,526) 375) 478) 114 
| | | } 
Montmorency........ 5,528 -0342 1,152 0821 57 24 2,490) eal 776 72 101 cat} 11 193 41 
Montreal and Jesus | | | | 
ae 513} 1,986,928 |12.2748 4,026 11.6810 | 119 126 629,164! 106,772! 267,279 151,417 84,530! 238,373 49,332 80,597 64,659 
Copyright, Sales Management, Inc., 1961. 


MAY 10, 1961 


| CFCF RADIO 


Total 
Retail 
Sales 
($000 
35,507 
1,604,117 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Lachine 
AMontreal 
Outremont. . 


45,074 


a, 


7] 


of 


Canada 


2193 


| 9.9099 


| .2785 


RETAIL SALES— ESTIMATES, 1960 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Per Eating & 
Held. Drink. 
Retail Places 
Sales ($000) 


Buying 
Power 
Index 


Index 
of Sales 
Activity 


General 
Mdse. 
($000) 


Food 


ay An 
( 


ndex 


98 
151 
168 


15,392 
394, 338 
12,367 


177 
97,100 
360 


2,302 
125 


-2380 143 


257 


Furn.- 
House- 
Appl. 
($000 


Apparel 
($000) 


A “Bldg. 
uto- b 
motive Hdwre. 
($000) 


) | ($000) 


Gas 
Stations Drugs 
($000) ($000) 


2,512 
134 , 639) 
233 


1,878 
69,399 


4,304 
183 , 253 
886 


499 
37,356 
660 


1,136 
52,083 


967 
42,041 


476 


1,619 


1,153 


SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. Before using these figures, read foreword, page 744. 


CANADA'S LARGEST FRENCH MORNING DAILY 
109,165 


(ABC Publisher’s Statement Dec. 31, 1960. Daily net paid Monday to Friday.) 


MONTREAL-MATIN 


Everywhere you go in Montreal you see Montreal-Matin. 


J. J. DeSERRES 


1124 Marie Anne Street E. 
Advertising Manager 


Montreal 24, P. Q. 


SALES MANAGEMENT 


WATTS 


*CFCM-TV and CKMI-TV are providing maximum 
power and maximum coverage to a retail sales poten- 


tial in excess of $750,000,000. 


Market where viewers are won over to Quebec's selling combination. 


100,000* strong... to give advertisers 
an estimated combined coverage of 
245,000 TY HOMES. 


FRENCH 
crem-tTw 


QUEBEC'S SELLING COMBINATION 


cuemMi-Tw 
ENGLISH 


Reps Jos. A. Hardy & Ce. td. 
Scharf Broodcast Sales ind. 
Weed Television Corp. 


Quebec...... .. 817 


The “SM” symbols mark original, exclu- 

QUEBEC RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 

Total Per Eating & Furn.- Lumber- 
COUNTIES | Met. Retail % Hsld. Buying Index Drink. | General House- | Auto- Gas Bidg. 

CITIES Area Sales of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 
(continued) | Code ($000) Canada | Sales Index Index | Activity | ($000) | ($000) | ($000) ($000) | ($000) | ($000) ($000) | ($000) ($000) 
St. Laurent....... 26,523 . 1638 -2672 98 60 9,185 184 850 1,085 961 2,467 1,670 6,586 1,289 
We aasccccesen 113,154 6991 5804 129 156 41,038 1,174 5,176 8,529 5,895) 19,714 1,848 5,873 4,100 
Westmount....... 41,078 .2537 247: 179 183 15,649 254 1,561 3,071 3,406 1,232 497 2,178 

Napierville.......... 5,513 .0340 2,042 .0400 66 56 961 134 1,089 94 181 1,254 177 996 91 
acntne aermw eerie . -0828 . 2,291 654 84 

Papineau......... : 16,638 -1028 2,411 -1280 73 4,677 647 2,963 737 578) 2,928 441 1,262 57 

See . 10,652 . 0658 2,219 0825 66 1,623 130 3,593 203 172 2,012 441 738 


-1335 


’ . 6,491 735 780) 3,797 714 502 120 
266,296 | 1.6451 | 3,633 | 1.6552 87 87 71,477} 10,444) 37,801) 21,875) 10,412) 36,992 7,229 6,539 8,179 
218,175 | 1.3478 1.0439 106 137 56,645 9,547; 36,519) 21,355 10, 186| 32, 632| 4,706 5,673 7,541 
18,100 1118 2,181 - 1536 73 53 5,429 763 2,315 2,079 611) 2,758) 261 851 416 
12,410 -0767 -0791 82 79 3,408 595 1,880 1,951 569| 1,659) 174 696 341 
24,661 | .1524 2,710 1911 82 65 8,000) 847 1,347 1,422 1,359) 4,757) 837 1,216 326 


Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. 


MAY 10, 


1961 


KIC 


OPENS THE DOORS TO MODERN 


Old Quebec 


POPULATION: 425,000 
RADIUS: 25 MILES 


REPS: — 
INTERPROVINGAL BROADCAST SALES LTD, 
TORONTO —- MONTREAL —~ USA WEED & CO. 


We had to be Best to be First 


First in Total circulation First in Retail Advertising 
First in City circulation First in Classified Advertising 
First in Home delivered circulation First in number of want ads. 


The Ottawa Citizen 


A SOUTHAM NEWSPAPER 


The paper that had te be best te be first 
TORONTO MONTREAL 
The Southam Newspapers ox 


2 
88 University Ave. bi) 
K. L. Bower, Manager 


The Southam Newspapers 
1070 Bleury St. 
J. C. McCague, Manager 


: The “SM” symbols mark original, exciu- 
QUEBEC RETAIL saces— GUD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


—- 

COUNTIES | Met. ‘ q Index Drink. | General Auto- Gas 
CITIES Area of i of Sales Food Mdse. \ motive | Stations 

continued) | Code $000 Activity | ($000) $000) | ($000) | ($000) | ($000 


60 9,153 
116 4,083 
2,661 


Granby.... 
Sherbrooke. . 
A Sherbrooke 
Soulanges 
Stanstead 
St. Hyacinthe. . 
St. Hyacinthe 
St. Jean 
Bt. Jean 
St. Maurice.... 525 
Shawinigan Fa''s 


6,632 
6,500 

47 
1,414 
3,088 
3,021 
3,276 
3,232 
9,435 
3,298 
5,994 
4,299 
3,267 
1,289 
24,548 4,351 
St. Jerome 27, d ‘ 12,570 2,885 
Vaudreuil: P | 3,879 308 318 
Vercheres 2,815 241 483 
Wolte 1,551 143| 185 
Yamaska ; | 2,311 178 241| 181 159 


ATroie- Riviere s 
Temiscamingur 


Reuvu oe 
Tem.scouata ‘ , ‘ 4,888 
Terrebonne 


| 


Tota: Above Cities. ...] 2,604,251 |16. 0686 702,729) 124,511 228, 322| 121,861} 342,206) 59,222) 98,037 


Province Total. . 


3,847,192 |23.7671 | 3,242 |2s. 1,064,735 166,455 280,342 


} 
| 
= _— | 


seas 532,136) 101,917) 156,051 


Per Capita Sales...... 206) x 


st a 103 20 30 


* er Household Sales.. 236) 133 448 86 132 


897/ 140 


Algoma 524 85,569 F 32,289 
ASault 8t. Mane.. 62,081 . 38% 23,085 
Brant...... 501 74,276 ° . 16,746 
ABrantford 57,823 : ; 13 ,426 
Bruce oi 40,378 . ° 7,242 
Carleton... 318,934 77,496 
AOttaws........ 205,667 | 1. ‘ 71,983 
Cochrane....... 69,674 ° 21,292 


2,058) 11,794 
1,861 9,029 
3,308) 11,412 
2,854 8,935 
1,111 6,259 
9,643; 33,853 
9,552) 32,022 
1,303 9,096 
4,273 
302 2,498 
181 3,101 
570 5,496 


- 


SZEeEBEESEaE 


FF 


— 
te 
ao 


RSENS 


8888288 


wno=m-enwww 


Bees 


3 
i 


-—~ns oOo. 
—-oO@O 8 =~ 


ATimmins 26,373 163 > 10,388 
Dufferin 15,182 ° 1,379 
Dundas 23,597 3,804 
Durham 32,777 p . 8,336 


Elgin. .. 61,891 . 13,956 2,189) 12,054 
St. Thomas.... 35,377 4 : 8,840 1,476 7,363 
Essex... 187,073 . 1.5292 50,494 12,000) 26,053 
Leamington i 11,975 t 0625 33 2,776 586 2,346 
AWindsor... 122,265 ; .8056 34,837 9,286; 16,435 
Frontenac. . . 63,426 ‘ 4451 16,380 3,016 8,629 
Kingston. . 54,012 .3337 .3164 14,187 2,745 7,621 
Glengarry. .......... 11,626 J 0747 2,140 196 1,420 


orn = 
a = 
BBEES 


82a8 


— = 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Copyright, Sales Management, Inc., 1961. 
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SALES MANAGEMENT 


NEW TOWER MAXIMUM POWER mum = MILLION 


NEW VIEWERS 
(980 ft.) (325 k.w.) Se: AVAILABLE IN CFPL-TV’S 


CONCENTRATED COVERAGE AREA 


A dream now, it becomes a reality ; 

this summer, as soon as CFPL-TV’s ; yy LONDON 
new 980 ft. tower is completed. 3 crm ry ONTARIO 
For your SALES MESSAGE for this S , V/ 

BILLION DOLLAR MARKET, remember 


Western Ontario is really sold on... we sail [aanmee 


IN U.S.A. WEED & CO. 


SM The “SM" symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1960 i i 


ONTARIO sive estimates hy SALES MANAGEMENT. 


Total Per Eating & 
COUNTIES | Met. Retail % Heid. Buying Index ink. 


General Auto- 
CITIES Area Sales Retail Power wality | of Sales 


Apparel motive °. Drugs 


Food Mase. 
(continued) {Code} ($000) Sales | Index ndex | Activity ($000) | ($000) ($000) ($000) 


16,137 . 2,621 1121 86 7 
60, 338 . 3,352 - 3393 97 106 
29,505 . - 1288 132 187 
36,445 . 4,391 1762 104 133 
7,761 ° 3,104 ° 81 91 
71,125 ° 2,549 < 106 
21,134 . ; 167 
103,627 : . 105 
48,942 
18,374 
59,463 
40, 564 
15,524 
115,113 
56, 567 
72,370 ‘ 2,504 
44,934 
48,688 ° 4,386 
20,245 4,143 
44,865 . 3,708 6,241 
23,372 . . 3,107 
22,026 . 3,388 -1203 158 4,241 
97,483 ° 2,693 -8022 ° 4,808) 15,486 3,613 
ASt. Catharines 64,934 ° 5644 ° 4,392) 11,366 1,946 
Manitoulin 9,328 ° 3,109 -0529 70 1,304 1,371 
232,646 4,018 | 1.3896 11,6098) 35,299 8,719 
189,151 ° 1.1272 14,075} 10,760} 27,700 5,765 


2,771 
12,365 
5,995 
6,160 
1,303 
11,074 
4,062 
20,898 
8,615 
3,740 
10,883 
6,153 
2,318 
21,158 
9,689 
13,051 
6,559 
8,018 


Bade 


~~ 


rr 
— 
& 


2% 


Ss 
— 


nd 
$888 8! 


- 


i) 


SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, Inc., 


REACH int) LONDON and Southwestern Ontario! 


SALES MANAGEMENT shows you *B.B.M. COVERAGE shows deep McDONALD PROFILE of Metro 
why this marketing area is im- Metro penetration, 83,900 home London shows penetration of 79% 
portant! High index for Quality, circulation that includes strength all homes weekly, ‘“‘most listened 
higher for Sales Activity. Check in Middlesex, Elgin, Oxford, Huron to’”’ in 55%, exclusive coverage 
the estimate for your field now! and Perth counties. in 34%. 


Good availabilities, attractive saturation discount plans available 


Ga «| 3CFPL RADIO wero ico. 


* Fall 60 Survey 


MAY 10, 1961 


ONTARIO 


COUNTIES Met. 
CITIES Area 
(continued) Code 


Muskoka........... 
Nipissing 
North Bay 


Norfolk. . . 
Simcoe 
Northumberland. . 
Ontario 
Oshawa 


Tillsonburg 

Woodstock . . . 
Parry Sound 

Parry Sound 
Peel 


Brampton 


Perth 
Stratford 
Peterborough 
Peterborough 
Prescott 


Prince Edward 

Rainy River 

Renfrew 
Pembroke 


Russell 

Simcoe 
Barrie 
Orillia... 

Stormont 
Cornwall 


Sudbury 

ASudbury 
Thunder Bay 

4Fort William. ... 

4Port Arthur..... 
Timiskaming 


Victoria. ... 
Lindsay ° 

Waterloo 
ore 
AKitchener 


Niagara Falls. ... 
Port Colborne ; 
WOME be sessceve 


Wellington 
\ Guelph 
Wentworth. .... 
AHamilton 


The “SM” mark original, excl 
RETAIL SALES— GY ESTIMATES, 1960 tive estimates by SALES MARAGEMERT. 


Furn.- Lumber- 
Quality Food dea App’ ents Hdwre. | Drugs 
ua 'U 
Index ($000) ($000) ($000) ($000) 
9,613 4,231 1,665 789 
17,308 8,397) 3,124 1,477 
10,384 4,431 1,019 981 


11,698 4, 2,285) 1,156 
5,876 1,321 764 615 
7,361 3,095) 1, 624 

31,452 9,934 4,078 2,880 

21,054 5,428 13,216 1,993 1,308 


17,051 8,677 15,582 2,977 1,789 
4,135 1,390 3,067 534 161 
7,307 3,035 5,091 929 
4,931 3,993 2,979 1,577 
2,747 1,243 1,610 

16,119 3,657 14,046 
5,584 1,991 4,380) 


Fo 
eo 
2x 


12,120 6,770 14,14 
6,281 2,533 4,162 
17,319 ° 7,503 9,349 
15,153 5,129 7,534 
3,860 4,473 3,800 


2 
s 
Ee] 


-—Qre 


8 £883 88 


TT 


4,049 d 3,252 
7,602 4,177 
18,358 12,866 
6,456 4,606 


Ld 


n= 
£233 ¢@ 


1,348 1,260 
39,987 30,799 
8,991 é 2 9,784 
6,521 4,357 
14,531 7,795 
8,594 5,394 


36 636 17,102 
17,683 14,482 
29,461 17,994 
13,163 ‘ 4,986 
11,710 9,068 
13,532 6,506 


Sex SeehSs 


ws oes 
£52 
= 


6,984 6,452 
5,194 4,455 
34,055 24,997 
6,945 1,398 3,362 
15,905 4,303) 12,413 
2,867 669 1,732 
124,695 . ’ : 39,981 6,745) 16,163 
39,370 ‘ ° 1) ,527 2,330 5,071 
12,103 ‘ ° 4,355 987 1,214 
32,520 of . 9,589 2,156 4,696 


73,578 . 3,344 . 15,847 2,474, 11,755 
39 , 083 , ‘ 9,896 1,735 6,863: 
337 ,326 ‘ 3,740 : 81,329 12,179} 49,923) 12,333 
301,305 | 1.8614 : 74,176 ’ 12,070} 43,514 9,760 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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COPYRIGHT NOTICE 
and Rights of Reproduction 


The Survey of Buying Power is a copyrighted publication of Sales Man- 
agement, Inc. Reproduction in any form of the data contained herein is 
forbidden. The copyrighted data include the estimates of population, 
Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold. 


Permission to reproduce any part or all of the data in the Survey of Buying 
Power may be obtained only upon written request to Sales Management, 
Inc., specifying the intended use and such permission, if granted, may be 
revoked at any time without notice. 
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95.7% OF AL 
HOUSEHOLDS | 


CANADA’S 4th HIGHEST PER HOUSEHOLD INCOME MARKET* 


And that’s no idle boast. It’s a fact substantiated by 
significant figures that cannot be ignored. 

No matter what product you have to market, you can move it 
in prosperous HAMILTON ... through the hard-selling pages 

of THE HAMILTON SPECTATOR. 

*N.E.B. income per household in Metropolitan Hamilton is 
$6,523, this is fourth highest of all Canadian Metropolitan areas. 
Source—Sales Management Survey of Buying Power. 


ONLY THE SPECTATOR CAN GIVE YOU HAMILTON'S UNDIVIDED ATTENTION 


The Hamilton Spectator 


A SOUTHAM NEWSPAPER 
MONTREAL 


UNITED STATES TORONTO 
Cresmer & Woodward Inc.(Can. Div.) The Southam Newspapers The Southam Newspapers 
New York, Detroit, Chicago, 88 University Ave. 1070 Bleury St. 
K. L. Bower, Manager J.C. McCague, Manager 


San Francisco, Los Angelas, Atlanta 


MAY 10, 1961 


The “SM” bols mark inal, exclu- 
ONTARIO RETAIL SALES GU ESTIMATES, 1960 sive estimates ty SALES MANAGEMENT. 


& 
COUNTIES | Met. ‘ Buying Index Drink. | General Auto- Gas Bidg. 
CITIES Area Power uality | of Sales Food Mdse. Appl. motive | Stations "rugs 
(continued Code $000 Ca index ndex | Activity | ($000) ($000) ($000) | ($000) ($000) 


York... 530) . . 12.1827 150 502,202 371,311 319,745) 74,137) 75,041 
Leaside. ... 26 , 864 . . 178 9,187 599 6,473 995 1,737 
New Toronto ° 31,168 ° . 261 10,149 585 7,263 476 1,053 
AToronto 1,644,821 . : 268 283 , 596) 355 ,562 210,551; 32,666 47,400 
Westor 23, 405 ; 08 5,738 7,057 351 1,291 


Total Above Cities 4,063 , 309 . , 910,037) 161,257 593,281 111,984 


Province Total ‘ ; . | 1,483,826) 225,669 950, 553 172,343 


Per Capita Sales ere a erey ew 240 37 154 28 
Per Household Sales ; . eee Ee ieee! 937 142 10 


MANITOBA 


Division 1 ; .1407 3,614 | 2,922 148) 6,591 404| 
Division 2 ' 2217 | 3,818 | . F 3,260) | 6,748) 392| 
Division 3 , | . 2,884 . | 2,078) 3,587 191 
| 
Division 4 | 3,931 |. 2,024) 1,722 423 
Division 5 1,373 | . 7,144 | 6,137 365| 
Division 6 634 : 3 4,177 t 82,655 122,295 19,695) 

Portage la Prairie 22, 3 : . 6,985) 1,526 765! 

St. Boniface 17, : ; 5,376} ,090) 155 517 

aWanives 37 2.2873 | 60,086) 1: 116,335} 18,044 


Division 7 ! ; ‘ e 6,304 3,123 

Brandor 34,14! 2 P 5 | 4,300 3,036 
Division 8 ’ j ; , 2,511 461 
Division 9 , ; i r | | 2,799 1,194 


Division 10 ’ : ¢ | } | | 3,379 
Division 11 ; ; J ’ | | 4,434 
Division 12 } ; J . | 5,442) 
Division 13 i ‘ d | 4.3331 

Dau : T 3 057% 7 3,926) 
Division 14 y ‘ . ; | | 4,585, 
Division 15 d . P nae 


Division 16 x ‘ ‘ 10,394 


Total Above Cities 283 | 2.843 390 | 126,242| | 28,868 


Province Total ; , ; E | 192,502) 73,590 


} 
~ | 
Per Capita Sales... . sais - 81 
| 801 


Per Household Sales.. ws 


SASKATCHEWAN 


Division 1 ' j : 6,005} 1,100) 5,020! 6,082 
Division 2 J : 5,319) 1,169 5,278 8,942) 
Weyburn ? 8 1,945| 501| 2,128 4,043) 
Division 3 a zk | x ° 3,415 896 on 264) 6.303) 
Division 4 7 é — al 1,241 | 3,450! 
Division 5 , zz . & d 4,995 1,741 9,908) 10,654 
Division 6 J | 1. | 6, 4 29,321 5,909 59, 232) 31,664 
Regina 5 | 9469 ‘ 23,170 4,623 on 24,161 


Division 7 j 4 8,582 1,799) 9,114) 12,081 
Moose Jaw 33,956 : 6,081] 1,833, 6, 147/ ' 7,943} 
Division 8 y ' | ‘ 4,379 1,233 4,817 10,454 
Swift Current 3,937 086 R 1,757 599 1,749 4,858 
Division 9 ' : é 7,022) 1,859) 8,231 11,461 
Yorkton d " 103 d 2,790 2,292 5,508 


Division 10 . ‘ ‘ 2,855 8,169 8,728 
Division 11 , . : 21,756 19,730 24,599 

A Saskatoon ; : | d 16,831 14,967 17,369 
Division 12... ¢ 3,684 1484 3,759 3,876 5,877 


Division 13 - ‘ 3,505 .1704 4,028 4,655 6,939 361 
Division 14.... : P 4,220 2689 7,489 11,608 13,132 1,303 
Division 18.......... J d 3,567 .4137 9,587 13,373 15,880 1,569 

Prince Albert. ..... \ : 1410 4,879 4,681 6,178| 636 


SM Standard (4) and Potential (A) Metropolitan County Areas. Copyright, Sales Management, inc., 1961. 
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The Daily Star a Se, . over 60,000 more ABC 
city circulation, 15,500 more cian circulation, 

f 95,000 more total circulation than the second Toronto news- 

paper. The Toronto Daily Star delivers Canada’s largest 


newspaper readership—in Canada’s largest retail sales area! 


Sa TORONTO DAILY STAR 


Proposed Toronto City Halli 


In Toronto: 80 King St. West ° In Montreal: 1255 University St. 8 In the U.S.: Ward Griffith & Co. Inc. 


ST-6I1A 
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The “‘SM’’ symbols mark original, exci 
SASK. RETAIL SALES— JM ESTIMATES, 1960 sive estimates by SALES MA AGEMENT. 


& . Lumber- 
COUNTIES | Met. , Index SOrink. General Auto- Gas 


CITIES Area of uality | of Sales ‘ood Places | Mdse. motive | Stations | Hdwre. 
(continued) | Code ndex | Activity ($000) ($000) ($000) 


Division 16 ° . 90 107 8,661 8,819 2,973 

North Battleford... d 131 205 1,457 5,034 1,408 
Division 17 2342 . 100 142 7,910 5,871 17,109 
Division 18 0278 . 1,931 817 74 


Total Above Cities... .. 2.2542 75,094 


Province Total y \ 192,662 


Per Capita Sales Sondgeet 207 
Per Household Sales " a | | 804 


ALBERTA 


Division 1 : 2 7p 11,416 977 4,850 9,454 
Medicine Hat 347 : 6,898 654 3,175 5,711 
Division 2........ ’ , 22,349 3,556} 11,567 18,193 
Lethbridge aman : 11 1088) 2,012 3,868 9,654 
Division 3 = 3 ‘ 2,910) 504) 2,794 3,612 
Division 4 ‘ 6,432 on 2,408 5,408 
Division 5 ie ; ‘ 2,761 333, 1,784 2,665! 
Division 6 . 74,352; 12,610 76,593 56,784 
ACalgary 258,134 | 1.5947 | 52,557 8,618} 58,284 39,226 


Division 7 33,346 | . z: j 4,176} 1,049) 6,172 7,062 


Division 8 | 128,302 | . | 6, 18,723, 3,880) 12,747 32,410 
Camrose 20,475 | . | ‘ 3,440] 653 799 4,571 
Red Dear 26,186 | . 127 3,765 830| 3,485 6,996 
Wetaskiwin...... 16,819 | . 1,477 512| 1,660 7 7,015 

Division 9 , 21,703 é : 3,328 698 5,321 3,309) 


Division 10....... 465,199 . , . 5,939 1,170 7,083 9,094 
Division 11... 504) 368,905 . ° 70,472) 12,105) 86,070 60,292 

AEdmonton..... 282 990 . 7 51,811 9,763} 68,081 47,011 
Division 12. . os 12,368 ° ° 3,042 487 3,116 2,166 


a2 


Division 13 i 22,005 | . ‘ 2,180 379| 5,893 
Division 14 oak 44,066 4 B 4,603 1,061) 11,174 
Division 16......... 21,665 | .1338 3,784 857] 5,354 


3,951 
8,391 
4,761 


— 
= 
~ 


Division 16........... 34,650 2141 . 2,637 1,189 8,142 
Division 17 3,183 0197 ° 118 38 1,664 


7,649 
131 


Total Above Cities. . ,162 | 4.2203 : 131 ,036 23,042) 139,352 


| 
| 


S| a3 


~ 
oo 


120,184 


Province Total 115 | 8.1584 | 3, 239,222] 41,665) 252,752 


22/8 


235,332 


181 


Per Capita Sales . | 184| 32 195 
691) 


Per Household Sales i Da as — a 703 122 743 


COLUMBIA 


Division 1.. 29, - 1805 . | 1,602 5,777 6,120 
Division 2 ’ -4245 . 2,904 14,044 13,204 1,444 
Nelson. ... . 8, -1151 -0704 785 2,244 6,213 285 
. ‘ 47 1141 .08 935 3,188 3,946 
Division 3... ‘ ’ -7626 ° 4,185, 13,307 | 25,513 3,525 
Kelowna 4 1192 d 741 2,118 | 4,250 420 
Penticton 3, 1425 F 793 2,064 5,798 404 
Vernon : -1337 .07 , 7 967 2,250 6,281 198 


BESReERR 


rm) 
& 
a 


Division 4 531 ,398 | 5.9393 , y 38,053) 185,560 . 169,485] 32,163 
Chilliwack . | 1862 d K 2,685 , 5,406 186 
New Westminster 54,309 | .3360 | of i 9,845 12,578 1,187 
A Vancouver 27,602 | 3.8772 | 3. . ® 146 , 063 120,589: 17,068 

Division 5 532 5, - 5812 ‘ * 65,075 42,192 8,232 
Nanaimo 22,213 .1372 ‘ y 4,136 6,343 741 
Port Alberni. ... 2,73 0786 ; : 3,665 2,483 161 
A Victoria ; 36,357 | .8362 53 f 30,545 21,793 3,752 

Division 6 pacha 6, | .3407 13,107 7,917 745 
Kamloops e2 22,061 | .1419 2,526 3,710 288 


Division 7 18,194 | .1124 | 2,888 | . 9,629 1,328 152| 910 


SM Standard (4) and Potential (4) Metropolitan County Areas. Copyright, Sales Management, Inc., 1961. 
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ay Unlike newspapers in other 
NO major Canadian markets, The 
Sun and The Province in Vancouver provide virtually 
OTH =R unduplicated circulation*. In Vancouver City 
and Retail Trading Zone, a combined circulation 
of 254,901 gives almost 100% saturation of 
x i C | Dp 7 western Canada’s richest market. In 
more than seven Census Divisions the 
total circulation of both newspapers is 
L| KE i 322,081. No other medium can match such an 
effective coverage. 


ety ee TORONTO: Manager, R. C. Boyd, Star Bidg., 80 King 
MONTREAL: Manager, M. Benison, 226 Shell Tower Bidg. oy ULS.A.: 
Cresmer & Woodward Inc., (Canadian Div.), New York, Chicago, 


Detroit, San Francisco, Los Angeles, Atlanta. UNITED ‘KINGDOM: 


D. A. Goodall Ltd., 4 Old Socthiohen Street, London W. 1, 
England. 
* 100.2 copies per 100 holds In V —DBS 
merooenen area. SM gues of onrne Power July 


. ABC Reports September 30, 


The Sun The Province 


The “SM”? symbols mark original, exclu- 
BR. COL. RETAIL SALES— GYD ESTIMATES, 1960 sive estimates by SALES MANAGEMENT. 


Total Per Eating & | 
COUNTIES | Met. Retail Hsid. Buying Index Drink. | General | Auto- 
CITIES Area Sales Retail Power | Quality | of Sales Places Mdse. ey q motive i Drugs 
== 
| 
| 


(continued) | Code ($000) Sales Index Index | Activity ($000) ($000) ($000) — $000 ($000) ($000) ( ($000) 


Division 8 67,638 . 3,061 -4388 95 90 ’ 3,185) 13, 418) 3,007 15,970 ° ° 1,567 

Prince George....... 21,330 . .0986 127 170 3 1,217 y 1,623 4 5,703 573 
Division 9 19,178 . 1,653 2503 88 42 , 978 , 1,406 2,411 475 
14,299 ° 0794 123 137 ¢ 794 ,327| 1,293 : 1,675 390 
25,844 ° 3,589 . 101 107 ’ 1,048 114) 403) 7,651 +309) 496 


| | 
-} 1,042,149 . . 179,242) 42,836 214, 981| 63,648) a 206 , 768 . ‘ 28,416 


| 
1,624,724 . . ° 341,226) 64,304 meses 78,000) 42,170 291 , 789 


991 208, 39 8 48 2) 178 
Per Household Sales...) 3,368 707} 133 163 87} 604 


Yukon-Northwest 
Territories 14,899 


14,899 


Per Capita Sales 404 | "1 ? 
Per Household Sales... 1,986 : nsecsers ,347| 55) 35 
SM Standard (4) and Potential (4) Metropolitan County Areas. Copyright, Sales Management, Inc., 1! =. 


** Includes people speaking both French and English and people speaking French * Data not availab' 
only. See page 712. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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ABC Radio West 

Rep: Avery-Knodel Inc. 
ABC Television Network 
Abilene Reporter-News 

Rep: Texas Harte-Honks Newspapers, 
Advertising Checking Bureau 
Air Express Div. of Bee Express 
Akron Beacon Journal 

Rep: Story, Brooks & Finley 
Albany (N.Y.) Times-Union 

Rep: Hearst Advertising Service, Inc. 
Allentown Call-Chronicle 

Rep: Story, Brooks & Finley 
Altoona Mirror 
Amarillo Globe News 

Rep: Texas Daily Press League, Inc. 
American Motors Corporation 
American Week! 
The Amsterdam Evening Recorder 
Anderson Newspapers, Inc. 

Rep: Allen-Klapp Company 
Ann Arbor News 
Ansonia Evening Sentinel 

Rep: The Katz Agency 
Appleton Post-Crescent 

Rep: Sawyer-Ferguson-Walker Compeny, Inc. 
Architectural Forum 
Architectural Record . 64-65 
Arkansas Democrat 

Rep: The Branham Company 
Arkansas Gazette 

Rep: The John Budd Co. 
Asbury Park Press . 
Asheville Citizen & Times 

Rep: Ward-Griffith Co., Inc. 
Atlanta Journal-Constitution 

Rep: Kelly-Smith Co. 
Atlontic City Press 

Rep: Scolaro, Meeker & Scott, Inc. 
The Attleboro Sun 

Rep: Johnson, Kent, Gavin & Sinding, Inc. 
Auburn Citizen Advertiser 

Rep: Julius Mathews Special Agency 
Avrora (Ill.) Beacon-News 

Rep: Nelson Roberts & Assoc., Inc 
Austin American 

Rep: Burke, Kuipers & Mahoney, Inc 


Baltimore News-Post 
Rep: Hearst Advertising Service Inc. 
The ouner Daily News 
Rep: Johnson, Kent, Gavin & Sinding 
Barre Times 
Rep: Julius a gy Special Agency 
Barrington & Co., 
Baton Rouge State ‘Times 
Rep: The John Budd Co. 
Battle Creek Enquirer & News 
Rep: Sowyer-Ferguson-Walker Company, Inc. 
Bay City (Mich.) Times 
The Bayonne Times 
Rep: Bogner and Martin 
Beaumont Enterprise 
Rep: The Branham Company 
Benton Harbor News Palladium 
Rep: E. A. Faulkner & Associates 
Bergen (N.J.) Evening Record 
Rep: Ward-Griffith Company, Inc. 
The Bethlehem Globe-Times 
Rep: Gallagher-DeLisser, Inc. 
Better Homes & Gardens 
The Biddeford Saco Journal 
Rep: Julius Mathews Special Agency 
The Binghamton Press 496 
Rep: Gannett Advertising Sales, Inc. 
Birmingham Committee of 100 641 
Birmingham News-Post-Herald 361 
Rep: Kelly-Smith— venegaie Howard Newspapers 
Blair-TV 1 
Bloomington Pantagraph 418 
Rep: Ward-Griffith Co., Inc. 
Booth (Mich.) Newspapers .. 183 
The Boston Globe 453 
Rep: Million Market Newspapers, Inc. 
The Boston Herald-Traveler 165 
Rep: Sawyer-Ferguson-Walker Company, Inc. 
The Boston Record-American 169 
Rep: Hearst Advertising Service, Inc. 
The Branham Company 5 49 
Bridgeport Post-Telegram 94, 386 
Rep: Moloney, Regan & Schmitt, Inc. 
Bristol (Pa.) Daily Courier 490 
Rep: Bottinelli-Kimball, Inc. 
The Bristol (Conn.) Press 386 
Rep: Gallagher-DeLisser, Inc. 
Buffalo Courier-Express 221 
Rep: Newspaper Marketing Associates 
Buffalo Evening News - 499 
Rep: Kelly-Smith Co 
Burlington (N.C.) Chamber of Commerce 230 
Burlington (Vt.) Free Press 574 
Rep: Johnson, Kent, Gavin and Sinding, Inc. 
Business Newspapers Assoc. of Canada 721 


612-613 
159 


CFCF Radio & TV, Montreal 
Kep: Weed & Company 
All-Canada 
CFPL-Radio & TV (London) 
Rep: All-Canada Radio; Weed & Company 
CHLT-TV (Sherbrooke) 
CHRC Radio (Quebec) 
Rep: Young Canadian 
CJAD Radio (Montreal) 
Rep: Standard Broadcast Sales, Ltd 
Young Canadian Limited 


760 


ADVERTISERS INDEX 


This index is provided as an additional service. 
The publisher does not assume any liability for 
errors or omissions. 


™ Lig - Star Gazette aa ee 
Gannett Advertising Sales, Inc. 


CKCV (Quebec) 
Rep: Interprovincial Broadcast Sales Ltd. 
CKLW-TV, it 
Rep: Young Television Corp. 
Robert Eastman & Co. 
CKMI- TV, CFCM-TV, Q 
Rep Weed Television Corp. 
CKRN ‘Radio & TV (Rovyn) 
Rep: Weed Television 
cKrs. Radio-TV, 4 
Rep: Young Cana 
CKVR-TV, Barrie 
Rep: Young Canadian 
The Canton Ri 
Rep: Story, 


few oa .) Post . 
F.L. Edwards & Co. 


Deller ve Shannon 
Cedar Rapids Gazette 

Rep: Allen Klap 
Central Florida Selli ing . a 
Cuma Mlinois Group . Fe! 

Rep: Jann & Kelle 
eT ™ Courier 

~~ Jann & Kelley 
Gs leston (S.C.) Post News & Courier . 

: The John Budd Compan 
che base (W.Va.) Ga 
-_ ohnson, —— Gavin & Sinding — 

Charleston ($.C.) Post News & Courier 

Rep: The Katz A 
Chicago Sun-Times-' 


Chicago’s American .. 
Cincinnati Enquirer .. ewe 
Rep: Moloney, Regan . Schmitt, Inc. 
Te Cleveland Plain Dealer sais 
Rep: Cresmer & Woodward, 
The Cleveland Press & News is 
Rep: Scripps-Howard Newspapers 
The —- (S.C.) er 
: The Branham 
bea y othe Be (Ohio) Dispatch- Ciara lopmat 
ep: O'Mara & Ormsbee, 
Connellsville (Pa.) Daily _. 
Rep: Julius Mathews —— Agency 
Analysis 
Copley eceses los ~~ ony 4 
Rep: Nelson Roberts Assoc., Inc 
Copley Northern Illinois Group a 
Rep: Nelson Roberts & Assoc., Inc. 
Copley San Diego Union-Tribune : 
Rep: Nelson Roberts & Assoc., Inc. 
Copley Springfield Illinois Newspapers .. 
Rep: Nelson wanes & Assoc., Inc. 
Corning Lea 7 
Rep: Julius a Special Agency 
Corpus Christi Caller-Times ? 
Reo: Texas Harte-Hanks Newspapers. 
Crosley Broadcasting Corporation 


240-241 


Dallas Chamber of C ce 296-297 

Dallas News Tete 563 
Rep: Cresmer & Woodward, Inc. 

The Danville (Il.) Commercial News 419 
Rep: Gannett Advertising Sales, Inc. 

Davenport Times ~ aang y ? 142 
Rep: Jann & Kelley, Inc. 

Dayton Newspapers, Inc. and 248 
Rep: Sawyer-Ferguson- Walker Co. 

Decatur Herold & Review . 421 
Rep: Jann & Kelley 

The D aware State News 101 
Rep: Julius Mathews Special Agency 

Delta Airlines 68 

Denver Chicago Trucking Company ray 707 

Denver Post ,a aon 
Rep: Moloney, Regan & Schmitt, Inc. 

Des Moines Register 
Rep: Newspaper Marketing Assoc. 

Detroit Free Press ° 178, 
Rep: Story, Brooks & Finley 

Detroit News & Times 

John Donnelly Outdoor eee 

161, 164, 278, > 


Dubuque Telegraph Herald 
Rep: Jann & Kelley 

Duluth Herald & News Tribune os 194, 
Rep: Ridder-Johns, Inc. 

Durham Herald Sun 
Rep: The Katz Agency 


taston (Pa.) Daily Express .... 
Rep: Kelly-Smith Company 
Eau Claire Leader & Daily Telegram .. 
Rep: Shannon & Associates 
Ebony : 
Elgin (IIl.) Courier-News 
Rep: Nelson Roberts & Assoc., Inc. 
Elizabeth Daily Journal 
Rew: Story, Brooks & Finley 
a ey Truth ‘ 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 


EI Peso Herald-Pos 3 Ne 5. 
e ipps Howar wspapers 
Elyria, — wen ad oe 244, 526 
Re ulius thews ecia ony 
Erie Times i 272, 498, 538 
atz_ Agency 

Register-Guard 532 
— Sawyer-Ferguson- -Walker Co. 
Everywoman’s Family Circle 


F.P. Publications (Canada) . 


Fomily Week Week’ 
Fargo Forum 
Rep: Kelly- Smith Company 
farm Journal 
The Farmer 
Fast F 
First 3 Market: 
Flint ey dl 
Florence (Ala.) Times 
Rep: The John Budd Co. 
— Times-Union 
the Katz Agen 
Fond d’ du os , ah tn BON Reporter 
Rep: E. Faulkner & Associates 
Fort yA Lk™. News ... 
Rep: Ward-Griffith Co., Inc 
Fort Smith Times Record-Southwest American 367 
Rep: Arkansas Dailies, Inc. 
Fort Wayne Newspapers, Inc. 
Rep: Xiien-Kiapp a Coapeny 
fort Worth Star-Telegram 
Foster & Kleiser 


Gary (Ind.) Post-Tribune 
Rep: Burke, Kuipers & M-honey, Inc. 
General ae wea Inc. 
, 468, 472, 478, 528, =, 
Georgia Grou 
— The eR Company 


Glam: 
Giyverntilc Leader Herald 
wensbore: News: Roce Special Agen 663, 
Greensboro News-Rec 
669, 671, 673, 675, 677, a 
Rep: Jann & Kelley 
Grand Rapids Press 
—_— Bay Press-Gazette 
Sawyer-Ferguson-Walker Co. 
A..F .. ($.C.) News-Piedmont 
e Rep: Ward-Griffith Co., Inc. 
rit : nf ; 


Hagerstown Herald-Mail .. . 
Halifax Chronicle-Herald ‘ 
Rep: Ward- Griffith Co. | Inc. 
he (Ont.) § t 
Rep: Cressmer & Woodward, Inc. 
Hammond Times 
Rep: Burke, Kuipers & Mahoney, Inc. 
Hansen Storage Co. ... 
Hardware Age 
The Hartford Coura 
Rep: Moloney, =. & Schmitt — 
The Hartford Times 
Rep: Gannett Advertising Sales, Inc. 
The Herkimer Telegram 4 
Rep: Julius Mathews Special Agency 
High Point (N.C.) Enterprise ... 
Rep: Ward-Griffith Co., Inc. 

The Holyoke Transcript Telegram ...... 
Rep: Julius Mathews Special caged 
Home State Farm Paper Unit .... , 

The Honolulu Advertiser 
Rep: The Katz Agency 
The Schuyler Hopper Co. 
The Houston Post 
Rep: Moloney, Regan & Schmitt 
Huntington (W.Va.) Chamber of C 


Idaho Falls Post-Register 
Rep: Ward-Griffith 
ae 4 State Journal-Register .. a 
Rep: Nelson Roberts & Assoc., Inc. 
Indianapolis Star & News . 
Rep: Kelly-Smith Company 
lowa Daily Press Association .... 140, 141, 144 


Jackson (Mich.) Citizen Patriot 183 
duiese (Miss.) Clarion Ledger & Daily Times 195 
Rep: The Katz Agency 
a ny (Miss.) State Times . 
Rep: Burke, Kuipers & Mahoney, Inc. 
Jamestown Post-Journal 
Janesville Daily Gazette 
Johnstown Tribune Democrat 
Joliet Herald-News .... 
Rep: Nelson Roberts & Assoc., Inc. 


KBIG Rede, | + ~ ‘ag | SPAS 
Rep: io Corp 

wene-ty, po Pee Tex. 
Rep: Paul H. Raymer Co. 

KCBY-TV, KPIC-TV, KVAL-TV (Oregon) 

KCMO Radio, Kansas City, Mo. ............ 199 
Rep: The Katz Agency 

KCMO.-TV, Kansas City, Mo. ............... 199 
Rep: The Katz Agency 


SALES MANAGEMENT 


ag ag San Angelo, Tex. 
mA: WW Venard, Rintoul & McConnell, 
aoe 


cant tebbock, We ws 
The Branham Company 
KEDY-Ty, Big Spring, Tex. ....... 
Rep: The Branham Com any 
mt Sioux Falls, $ $s. D. ae 


KEPR-TV, Pasco, Wash. . 

Rep: Young Television Corp. 
KEY-T, KDBK, KIST, KTMS, Sane Sesham, Cal. 
KFDM- TV, Beaumont, Tex. 


iego, 
{oo Petry & Co., 
ae Radio, San Diego, ai! 
oe Petry & Co., 
KGGw-TV, Albuquerque, ‘ 
R The Branham . Sampeny 
KI “IV, Yakima, Wash. 
Rep: Young | eng om 
-TV, Lewi 
Rep: Young Television ain 
~~ Shenandoah, lowa 
oe a a ay & Co. 
KMO. St. Lovis 
Rep: Chs® TV Spot Sales 
KMSO-TV, Missoula, Mont. .. 
Rep: The Bolling Nebr 
KMTV-TV, Omaha, Neb. 
Rep: Edward Petry & Co., 
—_ -TV, Monroe, La. 
: H-R Television, Inc. 
nix Tr los Angeles 
CBS-TV Spot Sales 
KOURLAV, Lincoln, Neb. 


Rep: CBS- 
KPA TV Abilene, Tex. 
Rep: the Branham Co. 
a —~ Wenatchee, Wash. 


~ eae eed & Company 
KRDO-TV, “tl Paso KVII, ate 
—, ‘Corpus Christi, ‘ 
Peters-Griffin- Woedward, Inc. 
KRNI ‘Radio & TV, Des Moines, lowa 
Rep: The Katz Agency, Inc. 
KROC Radio-TV, Rochester, Minn. 
Rep: bey ‘Rintoul & McConnel, Inc. 
KSD Radio, St. Lovis ... : 
Rep: NBC Spot Sales 


KSTP-TV, Minneapolis, Minn. 
Rep: Edward Petry & Co., Inc. 
KTBC-TV, Austin, Tex. .. 
Rep: Paul H. Raymer Company 
- ~~ Shreveport, La. 
: The Katz Agency 
Krivetv Sioux City, lowa .. 
as George f. Hollingbery Co. 
KTN 


Rep: Wendt Television 
KTUL-TV, Tulsa +. 
Rep: Avery- Knodel, inc. 

KTVU, or © Cal. 

Rep: H-R Television, Inc. 
KVER.TV, Clovis, N. M. 

Rep: The Branham Co. 
KVOO Radio, Tulsa, Okla. ... 
Pees Sioux City, lowa 

Kw, The Katz A ency 

Wichita Falls, Tex. 


: H-R 
KYWLIV. Cleveland 
Rep: AR 
ZTV-TV, Corpus Christi, Tex. 
Rep: The Branham Company 
Kalamazoo Gazette F 


Rep: Burke, one & Mahoney, | ne. 
Kansas City Star ‘ 
enosch News . 

Rep: Jann & Kelley 
Keystone Broadcasting System, Inc. 
Kingsport (Tenn.) Times-News . 

Rep: Johnson, Kent, Gavin & ‘Sinding, | 
Kittanin (Pa.) Daily Leader Times 

Rep: Julius Mathews Special Agency 


la Presse ... 
Lancaster (Pa.) Newspapers, Inc. 
aa State Journal 

Rep: Sawyer-Ferguson- -Walker ‘Company 
Lawrence Eagle-Tribune 

Rep: Ward-Griffith Co., 
Le Bulletin des Agriculteurs F- 
le Pacey | Ottawa . <8 

Rep: Leadin French Dailies 

Leading French Dailies 
Le Petit Journal 
Lebanon News 

ep: Story, hy & Saley 
Levittown ( Times .. 

Rep: Stina’ i-Kimball, 
_ 8 Sun-Evening Telegram 


: Julius Mathews a Agency, ‘Inc. 


seulegion (Ky.) Herald-Leade 
Pal The Katz Agency 
ife 
Lincoln — Star 
—_ Jann & Kelley, Inc. 
ne yy Newspapers, Inc. 
Jann & Kelley, Inc. 
Living for Young Homemakers .... 
Locally Edited Gravure Magazine 
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fe eee eee Tel "i 
ong < ress-Te| legram _ 
Rep: Ridden Joho Inc. 
iongaiew News ... 
: Texas Daily Press League, Inc. 

a. ngeles Herald-Express 

Rep: Moloney, Regan & Schmitt, Inc. 
Louisville Courier-Journal & Times .... 

Rep: The Branham Company 
Lowell Sun 

Rep: Story, Brooks & Finley, Inc. 
Lubbock Avalanche Journal 

Rep: Texas Daily Press League, Inc. 
Lyne bere News & Daily Advance 

Rep: Ward-Griffith, Co., Inc. 
aves Daily Item 

Rep: Johnson, Kent, ‘Gavin & ‘Sinding, ‘Inc. 


Maclean-Hunter Publishing Co., Ltd. 
ep: Duncan A. Scott & Co. 
Madison Newspapers, Ad 
Rep: Jann & Kelley, Inc. 
Manchester (Conn.) Herald 
— Julius Mathews Special Agency 
Market Statistics .. 511, 704,-705 
Mason City Globe Gazette 138 
Rep: Jann & Kelley, Inc. 
McCall's Magazine 
Mankato, Minn., Free Pres 
Rep: Ward-Griffith Co., ee 
Marsteller, Rickard, Gebhardt and Deed, Inc. 
McClatchy Broadcasting Company 
Rep: ag H, Raymer Co. 
oe. Newspapers 
Rep: O’Mara & Ormsbee 
Memphis Publishing Company 
Rep: Ly tate yh oe 
bee | 7 den R ral . 


The ; 
Rep: sna & Associates, ‘Inc. 
Metro Sunda A. peeegaan Bi 


: Story, oan & Finley, Inc. 
The jiami News .. 
ep: Sawyer-Ferguson- ae 

the “Middletown (Conn.) P 

Rep: Julius Mathews Special moved 
Midwest Farm Paper Unit 
The Milford (Mase) Daily News 

Rep: Julius Mathews Special Agency 
The Milwaukee Journal 

Rep: Million Market Newspapers, Inc, 
Minneapolis Star & Tribune 
Mississippi Publishers Corporation |... 

Rep: The Katz Agency, Inc. 
The —_— Press Register 


Branham Company : 
The mommery Advertiser-Journal ... 
: Kelly-Smith Company 


News: 
Mm, A 


Rep: Cresmer rs Woodward, “Inc. 
Montreal Matin ..... 
The Montreal Star 

Rep: O’Mara Fa ‘Ormsbee, Inc. 
Muncie Star & Press .. 
Muskegon Chronicle 


Naegle Outdoor Advertising Company .. 
Nashville Banner-Tennesseean 
Rep: The Branham Company 
. Telegraph 
Rep: Julius Mathews Special ‘Agency 
The National a Magazine 
Nebraska Jad 
The New Bedford Standard Times .... 
Rep: Story, Brooks & Finley, Inc. 
New Britain Herald 
Rep: Story, Brooks & Finley, Inc. 
The New pnw aay O Home 
The New London Day 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 
New York Herald-Tribune . 
Rep: Newspaper Marketing Associates 
New York News .... 
The New York Times 
~ a Evening News . 
Gannett Advertising Sales, Inc. 
The ‘Rouge (R.1.) Daily News 
Rep: Julius Mathews Special Agency 
a News (Va.) Press & Times Herald . 
: Sawyer-Ferguson-Walker Co. 
Neri ampton (Mass.) Hampshire Gazette .. 
: Julius Mathews Special Agency 
Nor ern Virginia Sun P 
Shannon & Associates, Inc. 
Noe west Daily Press Association 
Norwich Bulletin 
Rep: Julius Mathews Special Agency 


Oakland Tribune 
Rep: Cresmer & Woodward 
Odessa American ... 
Rep: Texas Daily Press League, Inc. 
Ogden Standard-Examiner 
g : The Katz Agency, Inc. 
Oklahoman & Times 
Rep: The Katz Agency, Inc. 
Olin Mathieson Packaging Div. ........ mip 
a og World-Herald eS deed ee 207 
Rep: O'Mara & Ormsbee, Inc. 


O'Melia Setfon: Ste, Corp 


‘Mara & Ormsbee, Inc. 
regenian ‘ 

Rep: 4 Regan & Schmitt 
Oregon Triangle Television 

Rep: Hollingbery 
= Sentinel-Star y 

: The Branham Company 
Oshiosh Daily Northwestern 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 

The Ottawa Citizen 
The Ottawa Journal 

Rep: F. P. Publications De Clerqus Shannon 
Outdoor — Inc. 
Owensboro M & Inqui 


Pacific Outdoor Advertising ... 
Packer Corp. 
The Paducah Sun-Democrat 
Rep: Burke, Kuipers & Mahoney 
Palm Beach Post & Times ... 
Rep: John M. Perry Associates 
Parade Publications 
Parents’ Magazi ine... 
P ‘Star-News 
Rep: Ridder-Johns, Inc. 
Passaic Herald News 


mt... Group spapers 
Rep: Bottinelli- Kimball, 
Pensacola News-Journal 
Rep: John H. Perry Newspapers 
Peoria Journal Star . 
Rep: O'Mara & Ormsbee, Inc. 
John H. Perry = 
Peters — q 
y= Progress-Index & Hopewell News 
—o~ nson, Kent, Gavin & Sinding, Inc. 
Philerdeihie Bulletin 
Rep: Million Market Newspapers, Inc. | 
Philadelphia Inquirer 
Phoenix 2 ublic & Gazette 


Pitrebureh Reliab 
Rep: Moloney, Regan & Schmitt, ‘Inc. 
The Pittsburgh Press se 
_Rep: Scripps Howard Newspapers 
id Berkshire Eagle . 
~~ Julius Mathews Special Agency 
The Plainfield Courier News : 
Rep: Gannett Advertising Sales, Inc. 
— Press iy 
: News; eg Marketing Associates 
the” ort Arthur News : 
Rep: Burke, Kelpere & ee Inc. 
Portland (Me.) N jewspape 
, Rep: Julius Mathews Special ‘Agency 


Rep: Newspaper Marketing Associates 
Prairie Farmer 
Premium Practice 
Providence Journal Bulletin 

Rep: Ward-Griffith Co., Inc. 


Quincy (Ill.) Herald Whig 
Rep: The John Budd Company 


Radio Nord, Inc. 
Rep: Weed & Co. 
Railway Express A 
Raleigh News & O —— 
Rep: Th 
Rapid City, 
Readers’ 
Readers’ Dives (Canada) 
Reno Evening Gazette 
Rep: Nelson Roberts & Associates 
Caan (Va.) News Leader Times Dispatch 579 
Sawyer-Ferguson-Walker Co. 
Rie vende Valley Group of Texas 
Riverside (Cal.) Press-Enterprise ns 
Rep: oy oe Associates 
‘a Times & World N 
: Sawyer-Ferguson- Walker Co 
Rochester (Minn. ost-Bulleti 
eke John Budd Company 
™ ochester (N.Y.) Times Union 
Gannett Advertising Sales, Inc. 
~ ord Morning Star & Register Republic 
118, 127, 420 
Rocky Mount Tel ; 514 
Rep: Ward-Gri th Cc 
Rome (N.Y.) Daily Sentinel 224 
Rounsaville Radio stations 398, 434, 439, 555, 561 
Rep: John E. Pearson 
— Publications (Ohio) . 238, 520 
Rep: Julius Mathews Special Agency 


St. Joseph (Mo.) News Press & Gazette ... 
Rep: Kelly-Smith Co. 
St. Lovis Globe Democrat hae 
Rep: tL 1 — & Schmitt 
St. Louis Post 
Rep: Million pare) Newspapers, Inc. 
St. Paul Dispatch-Pioneer P. 
Rep: Ridder-Johns, Inc. 


Sales Management 
Salisbury (N.C.) Post 

Rep: Ward-Griffith Co., Inc. 
Saginaw News 
San Bernardino Sun-Telegram 

Rep: Cresmer & Woodward, Inc. 
Sanborn Map Co. 
San Francisco Chronicle 

Rep: Sawyer-Ferguson-Walker Co 
San Francisco Examiner 

Rep: Hearst Advertising Service, Inc. 
San Francisco News-Call Bulletin 

Rep: Moloney, Regon & Schmitt 
San Jose Mercury-News 

Rep: Ridder-Johns, Inc 
San Mateo Times 

Rep: Ward-Griffith Co., Inc. 
Santa Ana Register 
Santa Barbara Cooperating Stations 
Santa Barbara News Press 

Rep: Cresmer & Woodward, Inc 
Santa Rose Press Democrat 

Rep: Ward-Griffith Co., Inc. 
Schenectady Gazette 

Rep: The Katz Agency 
The Scranton Times 

Rep: Sawyer Ferguson Walker Co 
The Scrantonian-Tribune 

Rep: Ward-Griffith Co., Inc. 
sertoge Howard Newspapers 
Seattle Post-Intelligencer 

Rep: Hearst Advertising Service, Inc. 
The Seattle Times 

Rep: O'Mara & Ormsbee, Inc. 
Seventeen Magazine 
The Sharon (Pa.) Herald 

Rep: Gallagher-DeLisser, Inc. 
The Shreveport Times-Journal 

Rep: The Branham Company 
The Sioux City Journal Tribune 

Rep: Jann & Kelley 
Skyline Network (Idaho-Montana) 

ep Hollingbery 
Small B 
The South Bend Tribune 

Rep: Story, Brooks & Finley, Inc. 
Speidel Broadcasting Corporation 

Rep: Bob Dore; Dora-Clayton Agency 
Spokane Spokesman Review-Daily 

Chronicle 

Rep: Cresmer & Woodward 
The Stamford Advocate 

Rep: Julius Mathews Special Agency 
Stockton Record 

Rep: Cresmer & Woodward 
Storer Broadcasting Co. 
Successful Farming 
Suburbia Today 
Sudbury Star 
Sunset Magazine 
Syracuse Newspapers 

Rep: Moloney, Regan & Schmitt 


Helps 


Tacoma News Tribune 
Rep: Sawyer-Ferguson-Walker Co. 
Tampa Chamber of Commerce 
The Tampa Tribune 
Rep: Sawyer-Ferguson-Walker Co. 
Taunton Daily Gazette 
Rep: Julius Mathews Special Agency, 
Terre Haute Tribune-Star 
Rep: E. A. Faulkner & Associates 
S. J. Tessavro & Company 
Texas Daily Press League, Inc. 
Texas Harte-Hanks Newspapers 566, 
J. Walter Thompson Company, Ltd. 
Time Magazine 
Time (Canadian) ; 
Toledo Blade 247 
Rep: Moloney, Regan & Schmitt, Inc. 
Topeka Daily Capitol & State Journal 
ep: Jann & Kelley, Inc. 
The Toronto Daily Star 
Rep: Ward-Griffith Co., Inc. 
The Toronto Telegram 
Rep: O'Mara & Ormsbee, Inc. 
The Torrington (Conn.) Register 
Rep: Julius Mathews Special Agency 
Transcontinent Television Corp. 
Trenton Times 
Reo: Sawver-Ferguson-Walker Co. 
Tri-Cities (Ala.) Publishing Co. 
Rep: The John Budd Co. 
The Troy Record 
Tucson Daily Citizen 
Rep: Cresmer & Woodward, Inc. 
Tulsa World Tribune 
Rep: The Branham Company 


United Air Lines 
United Advertising Corporation 
United Van Lines 


Valley Times TODAY (Hollywood) 

Rep: Newspaper Marketing Associates 
Vancouver Sun-Province 

Rep: Cresmer & Woodward, Inc. 
Ventura Star-Free Press 

Rep: West-Holliday Co., Inc. 
Vermont Allied Dailies 
Victoria Times-Daily Colonist 

Rep: F. P. Publications, Ltd., 

Shannon 
WAGA-TV, Atlanta 

Rep: Storer Television Sales 
WAVE-TV, Louisville 

Rep: NBC Spot Sales 


762 


De Clerque- 


. 700-701, 


708 
516 


183 
91 


347-354 
... 3% 


379 
86 


608-609 
717 
, 522 


432 
757 
741 


wanm: WTAR-TV, WVEC-TV ety Va.) .. 


: CBS-TV Spot 1 a 
wale , Greensboro, N.C. 


wans Radio & TV, Columbus, Ohio 
Rep: John Blair & Co. 
Blair-TV 
WBOC Radio & TV ... 
Rep: The Bolling Co.,-TV 
Burn-Smith Co., Radio 
WBRZ-TV, Baton Rouge, La 
: olingbery 
+ Florence 


Rep: A.M. Radio Sales Co. 
WCAU-TV, Philadelphia 

Rep: CBS-TV Spot Sales. . 
WCBS-TV, New York 


eapo' , 
Rep: CBS Radio Spot Sales 
WCCO-TV, Minneapolis , 
Rep: Peters-Griffith- endinad, Inc. 
WCIA-TV, Chompaign, Ill. 
Rep: Peters-Griffin- Woodward, ‘Inc. 
WCLO, Janesville, Wisc. . ? 
Rep: Everett-McKinney, Inc. 
WCSH-TV, Portland, Maine .... 
Rep: Weed Television Corp. 
WCTV, Tallahassee, Fia. ee 
Rep: Blair Television Assoc. 
WDAF-TV, Kansas City, Mo. . ef 
Rep: Edward Petry & Co., Inc. 
WDAY, Fargo, N.D 
Rep: Peters- Griffin- Woodward, 
WDBJ-TV, Roanoke, Va. 
Rep: Peters-Griffin- Woodward, Inc. 
WDIA, Memphis, Tenn. ’ 
Rep: The Bolling Co. 
WDSM-TV, Duluth, Minn. 
Rep: Peters, Griffin-Woodward, Inc. 
WESH-TV, Orlando, Fla. 
Rep: Avery-Knodel 
WFAA Radio, Dallas 
Rep: Edward Petry Co. 
WFAA-TV, Dallas ... 
Rep: Edward Petry Co. 
WFBC-TV, Greenville, $.C. 
Rep: Avery-Knodel 
WFBM-TV, Indianapolis 
Rep: The Kotz Agency 
WFGA-TV, Jacksonville, Fla. . 
Rep: Peters-Griffin-Woodward, Inc 
WFLA-TV, Tampa, Fia. 
Rep: Blair-TV 
WFMY-TV, Greensboro 
Rep: Harrington, Righter a Parsons, Inc. 
WGAL-TV, Lancaster, Pa. 
Rep: The Meeker ae Inc. 
WGN, Chicago iu 
Rep: Edward Petry & Co., Inc. 
WGR-TV, Buffalo, N 
Rep: Edward Petry & Company 
WHEF Radio & TV, Rock Island, Ill. .. 
WHDH, Boston ons 
Rep: John Blair & Company > 
WHEFB Radio, Benton Harbor, Mich. . 
Rep: Everett-McKinney 
WHLI, Hempstead, N.Y. 
Rep: Gill-Perna 
WHO Radio, Des Moines ad 
Rep: Peters-Griffin-Woodward, Inc. 
WIBW, Radio & TV, Topeka, Kans. 
Rep: Avery-Knodel, Inc. 
WICC, Bridgeport, Conn. 
Rep: Adam Young, Inc. 
WILS Radio, Lansing, Mich. . 174, 
Rep: Venard, Rintoul & McConnell 
WILX-TV, Jackson, Mich. 174, 
Rep: Venard, Rintoul & McConnell 
WISC-TV, Madison, Wisc <n 128, 
Rep: Feters-Griffin Woodward, 
WITN (Washington, N 
WJAC-TV, Johnstown, Pa. : 
Rep: Harrington Righter and Parsons, Inc. 
WJAR-TV, Providence, R.!. .. : nd 
Rep: Edward Petry & Co., inc. 
WJBK-TV, Detroit 
Rep: The Katz Agency 
WJEF, Grand Rapids, Mich. 
Rep: Avery- Knodel, Inc. 
WJIM-TV, Lansing, Mich. 
Rep: Blair-TV 
WJOY, Burlington, Vt. .. 
Rep: Everett-McKinney, Inc. 
WIR, Detroit 
Rep: Henry |}. “Christal Co. 
WRT, Flint, Mich. 
Rep: Harrington, Righter and Parsons, Inc. 
WJW-TV, Cleveland 
Rep: The Katz Agency 
WKBN Radio & TV, Youngstown, Ohio .... 
Rep: Paul H. Raymer Co. 
WKBT, La Crosse, Wisc. 
Rep: Avery-Knodel, Inc. 
WKOW Radio & TV, Madison, Wisc. 
Rep: The Bolling Co. 
WKRG-TV, Mobile, Ala. 
Rep: Avery-Knodel, Inc. 
WKZO Radio & TV, Kalamazoo, Mich. 
Rep: Avery-Knodel, Inc. 
WLAC-TV, Nashville, Tenn. 
Rep: The Katz Agency 


wien, pont 
wide-V, A Acheville, 
: Peters-Griffin- eatsond Inc, 


BI 
WMBD-TV, 
Rep: Peters, Griffin, ‘Woodward, Inc. 
c es Y 


inaw, Mich. See ee 
Petry & aang ne 


=< ere 560 


Rep 
weet r WREL-TV, Columbus, Ga. ........- 407 


George P. Hollingbery Company 
WREK-TY, A ee i. 

Rep: R Television, Inc. 
WROK Radio, Rockford, Ill. 

: H-R Representatives, Inc. 

WSBT-TV, South Bend, Ind 

Rep: Paul H. Paymer, Inc. 
wee, Winston-Salem, N.C. ceca 

: Peters, ad Dcdonead: inc. 


Rep: The Katz Agency 
WSTV-TV, Steubenville,” 


oa 
WTAE-TV, eich sia 
Rep: The Katz Agency 
wes Radio, Worcester, Mass. 
Rep: The Henry I. anaes Co., 
a Terre Haute, Ind. 
Bolling Co. 
wre Radio, we Conn. 
Rep: Henry |! Christal — 
WTIC-TV, Hartford, 
Rep: Harrington, a 
WTOK-TV, Meridian, 
Rep: Headley- Reed Co. 
WTVJ-TV, Miami, Fla. 
Wi, Peters, Griffin, Woodward, Inc. 
w Tampa, Fia. 
Rep: The Katz A — 
we Radio & TV, 
: Peters, Griffin, - - EY Inc, 
St. fora Con Vt. 


rer and Parsons 


roit 
“a ye Blair & Company 
Waco Tribune-Herald 
Burke, oneal & Mahoney 

the Wall Street Journal 
Wallace’s Farmer & lowa Homestead 
Walker & Co. 
The Waltham News Tribune 

Rep: Johnson, Kent, Gavin & Sinding, Inc. 
The Washington Post ‘& Times Herald 

Rep: Sawyer-Ferguson-Walker Co. 
Waterbury Republican 

Rep: Ward-Griffin Company, Inc. 
Waterloo Courier ... 

Rep: Story, Brooks & Finley 
The Waukegan News-Sun 

Rep: Burke, Kuipers &  tastitats Inc. 
Wausau Daily Record-Herald .. ; 

Rep: Burke, Kuipers & Mahoney, Inc. 
Weekly Newspaper Representatives 
Weekly Star Farmer 
Weekend ee 


Rep: O‘Mara & Ormsbee 


The West Chester (Pa.) Daily Local News .. . 
Rep: Julius Mathews Special Agency 
Westchester (N.Y.) Group Newspapers 
Rep: Kelly-Smith Co. 
The Westerly Sun 
Rep: Julius Mathews — — 


The Wichita Eagle 
Rep: O’Mara & Ormsbee 

Wichita Falls Times & Record News 
Rep: The Katz Agency 

The Wilmington (Del.) News-Journal .. 
Rep: Story, Brooks & Finley 

The Wilmington (N.C.) Star-News 
Rep: The Branham Company 

Wisconsin Agriculturist 

The Woonsocket Call ‘ 
Rep: Johnson, Kent, Gavin & Sinding, inc. 

Woman’s Day 

The Worcester Telegram & Gazette .... 
Rep: Moloney, Regan & Schmitt 


‘Wane A I, WU oc. . c ccccccsscdcss 
Youngstown Vindicator .. 
Rep: Kelly-Smith Company 
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There is nothing harder to stop than a trend 
(except The Dial Twister responsible for that trend. ) 


Any computer, no matter how marathon the range of its 
“intellect,” subsists on the facts fed into it by human choice. 
Many computers strut their electronic stuff in what is familiarly 
known as “Video Land.” But only one computer really counts 
—that’s the one that starts the count rolling. The one who 
starts the Trend trending. 

Who? 

You. 

The Dial Twister. Recently known as The Trend Maker. 

You are the only computer that ever really created any- 
thing. You created another network (see our signature below). 
You created a network second to none (see the chart to the 
right). You kept twisting and twisting that little dial on your 
living-room set and you twisted us right up there... where we 
now have 5 of the 10 most popular shows. Not since 1958 has 


Net Y, and not since 1955 has Net Z, had so high a Share of 


Audience as ABC-TV has today.* 

You (along with millions of other Dial Twisters) have made 
ABC the network most homes watch most of the time. You, 
all of you, are part of The Trend. 

Obviously, no human computer can be told what to watch 
and compute in this land of many million human computers. 
There is no arm-twisting in this land. 

There is, however, dial-twisting a-plenty. 

We owe our existence as a network to it. We owe our 
phenomenal growth (The Trend) in Client Acceptance to it. 


ABC’s billings in 1960 were up 30% and give every evidence of 
continuing to out-pace the growth of any other element in the 
TV industry. 

So, whether you are an advertiser dialing-in the public .. . 
or whether you are a Dial Twister dialing-in for Television’s 
best... the trend to ABC-TV now makes it your first choice. 


8-YEAR TREND THREE-NETWORK SHARE OF AUDIENCI 


*Source: Nielsen 24-Market Reports, 4 weeks ending Jan. 22, 1961 vs. Multi- Network 
Area Reports for similar periods previous years. Average Audience. Mon.-Sat. 7:30-11 
PM. Sunday 6:30-11 PM. 


ABC TELEVISION NETWORK 
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Four facts about the Chicago Tribune 
that every advertiser should know 


Do..aR for dollar of your adver- 
tising budget, the Tribune will 
move more of your merchandise 
in the Chicago market than any 
other medium. Here’s why: 
1. The Tribune provides a 
highly specialized knowledge 
of this market and of its own 
audience. Solidly based on 
years of research, these find- 
ings help you devise a sound 
marketing strategy for Chi- 
cago. 
2. The Tribune reaches the 
largest audience—over 1,200,- 
000 Sunday; nearly 900,000 


3. The Tribune reaches your 
best possible prospects. By 
virtue of their higher income, 
employment and educational 
levels, Tribune readers are bet- 
ter customers for almost any 
product or service. 


4. The Tribune is preferred by 
advertisers. During 1960, they 
invested an all-time high of 
$72,000,000 in the Tribune— 
$50,000 000 more than they 
spent in any other Chicago 
newspaper. 


daily. This is hundreds of Most advertisers make the Trib- 
thousands more familiesinthis Une their basic buy in Chicago. 
market than are reached by Why not put its superior selling 
any other medium. force to work for you? 


More readers...more advertising...more results— 


THE TRIBUNE GETS ’EM IN CHICAGO! 


me 


